BEERBEERRB
Hong Kong Brand e °
Development Council o

N
X

SZX
/JIL EXCHANGES

SIETER L mAE
EBEERABREZZH
Steering our industries towards brand-building,
and developing Hong Kong into a brands hub



=
"=

o SIRTEMRULMAIR @ BB ERRBREZEZE
/=

~B

c REABMENMAE

o SLiZRAIS

o FEAMNmEERNTEIRE

o {REmME T EMERN - BERAE

EEMBERRB
Hong Kong Brand
Development Council

Vision
e Steering our industries towards brand-building, and developing
Hong Kong into a brands hub

Mission

e To promote Hong Kong brands

e To advocate innovations and creativity

e To foster an environment conducive to brand-building

* To enhance exchange, association and cooperation
among companies in regard to brand development
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Hong Kong Brand Development Council
Mr Simon Wong, BBS, JP

Hong Kong economy hurtled through a choppy sea over the
past year, as the haunting China-US trade disputes, rising trade
protectionism, external market volatility and a weakening Mainland
economy posed serious unremitting challenges. For many Hong
Kong brands, this nerve-racking and eventful time has nevertheless
opened up a window of opportunity. The accelerating diffusion
of innovative technologies, in addition to the rising tide of digital
transformation, has set in train a “paradigm shift” in the realm of
brand management. Meanwhile, China’s upgrading consumption
structure, the further opening up of the country’s domestic market
and steady unfolding of “Belt and Road” strategy are creating ample
room for Hong Kong businesses to grow and thrive. Following the
implementation of the Outline Development Plan for the Guangdong-
Hong Kong-Macao Greater Bay Area and the completion of several
cross-border mega infrastructure projects connecting Hong Kong
with the Mainland, a sizeable and highly-integrated regional market
is quick to take shape, presenting Hong Kong brands an immense
hinterland with unprecedented breadth, depth and opportunities.

This critical time of change and uncertainty constitutes the “best
era” for the development of Hong Kong brands. In order to assist
local industries to get the better of the situation and boost “brand
competitiveness” in face of evolving environment and emerging
opportunities, the Hong Kong Brand Development Council (the BDC)
kicked off a number of practical initiatives along with four major
dimensions, that is, exploring business opportunities, expanding
networks, enhancing capabilities and establishing role models.

In line with the growing trend of market and business diversification
among Hong Kong companies, the Council continued to strengthen
its “outreach” promotional drive in Mainland China and overseas
markets. In particular, it took part in the product exhibitions in
Guangzhou and Mumbai, India to showcase premium products of
brands under the “Hong Kong Top Brand Mark Scheme”, with an eye
to promoting this “Hallmark of Quality, Reputation and Confidence”
to consumers in the emerging markets. In the meantime, the BDC
enhanced its bridging role of “connecting the world, liaising with
homeland”. While stepping up exchanges and fostering partnership
with various brand-promotion bodies across Mainland provinces,
it also joined hands with the Chinese Manufacturers’ Association
of Hong Kong (the CMA) in organising a cocktail reception with
Consulates General in Hong Kong, in an effort to strengthen ties
between local industries and the consulates of “Belt and Road”
countries and to facilitate the expansion of business network.

TR BT 3R Hong Kong Brand Development Council Annual Report
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The Greater Bay Area presents a higher and wider platform for
the future development of Hong Kong brands. The Council proposes
to build a “Brand Greater Bay Area” vision, leveraging on our “Hong
Kong Brand” advantage to deep plough the regional markets,
lead the way of branding in the Greater Bay Area and foster brand
collaboration within the region. Aside from actively submitting policy
suggestions on advancing the development of Greater Bay Area and
strengthening interaction with various government departments in the
region, the Council’s related committees have spared no efforts in
drawing up plans to accelerate the launch of a large-scale promotion
project in Greater Bay Area, drawing on the successful experience
of “Hong Kong Brand Festival”, which would serve as a flagship
initiative towards uplifting the collective image of Hong Kong brands
in the region.

The arrival of the era of digitalisation has brought forth disruptive
changes to consumption model and business modus operandi.
The Council has in the recent years focused its sights on the
promotion of digital transformation concepts and practices, in an
attempt to stimulate local industries to adopt innovative thinking and
advanced technology and to help equip them with the state-of-the-
art techniques for enhancing the level of brand-building, promotion
and management. Aside from updating and enriching the content
of its training programmes and the “SME Branding Club” activities,
the Council joined forces with the Trade and Industry Department
and Hong Kong Trade Development Council to hold the large-scale
“Branding To Win Seminar: New Era e New Vision” and launched a
series of workshops in collaboration with the Digital Transformation
Alliance to nurture local digital marketing talents.

The “Brand Awards” jointly organised by the Council and the
CMA has become one of the most representative recognition
schemes in Hong Kong, with its longest established award category
“Hong Kong Top Brand” having celebrated its 20th anniversary. With
the addition of 43 winners of 2018 Brand Awards, the total number
of awarded brands has reached more than 430. Over the years,
“Brand Awards” has witnessed the brand-building culture take root,
sprout and grow in Hong Kong and has been during this process
playing the role as catalyst, facilitator and promoter.

To further inculcate Hong Kong brand culture and to take forward
the mission of “Steering our industries towards brand-building”,
the Council in the middle of this year launched the meticulously-
planned “Hong Kong Distinguished Brand Leader Award”(Brand
Leader Award). This new award aims at acknowledging Hong Kong
entrepreneurs who have been earnestly devoted to the cause of
brand-building and made extraordinary achievements. As the first of
its kind locally, the Brand Leader Award signifies the extension of the
“Brand Awards” to a new arena and higher level. Through building
successful role models, it will help illustrate best practices and inject
inspiration into the industries, while carrying forward the Hong Kong
brand spirit.

The enthusiastic support from many parties contributed
enormously to the successful implementation of the Council’s various
initiatives over the past year. On behalf of the BDC, | would like to
express my heartfelt gratitude to the Council’s member companies. |
would thank Honorary Patron, Honorary Advisors, Honorary Chairman,
Emeritus Chairmen as well as Advisors for the solicitous guidance
and the General Committee Members for the able leadership. |
am also indebted to the secretariat staff for their hard work and to
relevant government departments and organisations for their sincere
collaboration.

The Council is looking forward to continued support from all
walks of life in our society. Together, we work hand-in-hand to
embrace a brand-new era for Hong Kong brands.
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Starting from 1999, the Chinese Manufacturers’ Association of Hong Kong
(the CMA) has organised the “Hong Kong Top Ten Brandnames Awards”
every year to give recognition to outstanding brands established by Hong
Kong companies.

20034

2003

(BB TRBEKE)(B2005FEE 2 /(EE
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The maiden edition of “The Parade of Hong Kong Top Ten Brandnames”
(renamed “The Parade of Hong Kong Top Brands” as of 2005) was
published.
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2004

[(BERATAREER | ERB[BFEREER]
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The Award was renamed “Hong Kong Top Brand Awards” and the “Hong
Kong Top Brand Mark Scheme” was first implemented.
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2005
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3. miERAIN P/ EmEEERE IXRITHR
EEI

1. Initiated by the CMA, the BDC was formed and the first General
Committee Meeting was convened in May 2005. In August, the BDC
Inauguration Ceremony was officiated by the Permanent Secretary for
Commerce and Industry Ms Denise Yu.

2. From 2005 onwards, the Hong Kong Top Brand Awards has become
a joint project of the BDC and the CMA. The Hong Kong Top Service
Brand Awards was launched in 2005.

3. The SME Branding Club was established and the first gathering was
held in October.

20064 A

2006 April
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The BDC introduced the Made in Hong Kong Mark Scheme, and the first
batch of HK Mark Licences were issued in August.

2006F8A

2006 August
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The BDC dispatched a high-level delegation to Beijing and visited Ministry
of Commerce; General Administration of Quality Supervision, Inspection
and Quarantine; State Administration for Industry and Commerce and
State Trademark Office. During the visit, the BDC broached the proposal
of incorporating brand cooperation into CEPA.

2018 - 2019 & M2 E HF ¥ Hong Kong Brand Development Council Annual Report
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1. The first BDC Annual General Meeting was held.

2. The BDC acted as a supporting organisation for the last leg (Hong
Kong) of “China Brand World Promotion” campaign organised by the
Ministry of Commerce, PRC.

200755A°

2007 May

BER(BEEmMEERREETEHMR)  REEE
BRI BIER b 0 B+ IR

The report on “Hong Kong Brand Development Strategies and Action
Agenda” was published, which put forward 10 strategic proposals on
developing Hong Kong into an “International Branding Centre”.

2007 7A

2007 July

BEE M BaRENE SRR +EFT
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To celebrate the 10th Anniversary of the Establishment of HKSAR, the
CMA and the BDC jointly organised a luncheon and the “Hong Kong
Brand Development Forum”.

2008§10A

2008 October

mhERREBEANBEXEE SRR EEFRM TR
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As a joint initiative of the BDC and HKU SPACE, the “Executive Diploma in
Strategic Brand Management” programme was launched.

200914

2009 January

H20084 [ % 4 M B EE T8 R 7 5 M e 2t
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The first “Hong Kong Top Brand Ten Year Achievement Award” made
debut at the Presentation Ceremony of 2008 Brand Awards.

200946 B 2009 June
Th R R B S FE OB A B ARG R E@E B ) ¢ || The BDC and “Wen Wei Po” co-organised a Launching Ceremony for

YETHEAREARBEREERTRFE
BFE] AABEERKBERERBEBRHFHRE
EEREE -

a jointly-published book namely “Brand Stories @ Hong Kong”, which
was officiated by Mr Gregory So, Under Secretary for Commerce and
Economic Development; and the ceremony was followed by the “Luncheon
in Celebration of the 10th Anniversary of Hong Kong Top Brand Awards”.

20096 A £2010F24

2009 June to 2010 February

REBBIRESG R BEAZEKE IR - &
I BB G RRER T EBRBERER|HHE
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“The Parade of Hong Kong Top Brands Gallery” was set up in the Hong
Kong International Airport to display products of selected Awardees.

20095104

2009 October

BTXE5F(H/ P EEEREES BB - B
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Under the sponsorship of the SME Development Fund, the BDC joined
forces with the CMA and the Hong Kong Polytechnic University in
implementing a 17-month research and training project, namely “Branding
for Returns: The Path to Strong Brands for SMEs”.

2018 - 2019 FiE 4
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2009 December
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Mr Pu Changcheng, the Vice-Minister of the General Administration of
Quality Supervision, Inspection and Quarantine visited the BDC.

20105 7R

2010 July

R BBHERBERERENERG MR
;E%J REBBARIBILAFTEL RIS

“Hong Kong Emerging Brand Awards & Hong Kong Emerging Service
Brand Awards” was introduced to give recognition to young and up-and-
coming brands established by Hong Kong companies.

2010 October

2010510A
miERREFEABEXEEBRAMEE&E

The BDC and HKU SPACE co-organised the first “Best Brand Idea

- FeZEEABNE
)':E.q'ELBFEJ ’ ﬂEECV}Ilgﬁ% TX/}IL:FE&@Ei&E% °

mIEREIEE] o Award”.
2011568 2011 June
e R ERE ERE The BDC dispatched a delegation to Guangdong Province to visit related

government departments and hosted a networking luncheon and a
discussion meeting in Guangzhou.
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2011 November to 2012 August
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Under the sponsorship of the SME Development Fund, the BDC
implemented the 10-month project “Wuhan Hong Kong Brand Week”.

201211 A £201754A

2012 November to 2017 April
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& (BiBRETE) (BUDEHEESR ) &) -
FREEPT - BE WBE K= KESER
[BEmhREN] o

The BDC organised “Hong Kong Brand Festival” in Xiamen, Chongging,
Harbin, Tianjin and Dalian in a row under the sponsorship of the “Dedicated
Fund on Branding, Upgrading and Domestic Sales (BUD Fund)”.

201447 £201548 1 2014 July to 2015 August
REVKLTEF  mERERAI +F25K To celebrate its 10th anniversary, the BDC lined up a host of events
BELINETERN—ERENNEFZEY - and programmes under the banner of “Leading the Way, Branding for

Excellence”.

201558 A

2015 August

B(EFBLERA BB S DRCEBMIE o 57 o &
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The BDC and “Hong Kong Economic Times” co-organised a launching
ceremony for a new book titled “Hong Kong Brands: New e Classic”,
which was officiated by Acting Secretary for Commerce and Economic
Development Mr Godfrey Leung.

2018 - 2019 BB
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2016 August
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The BDC dispatched a delegation to Liaoning Province. During the study
tour, the BDC hosted a networking luncheon to meet with Liaoning
Commercial Federation and visited several well-known enterprises in
Dalian and Shenyang City.

20176 A ETH

2017 June to July
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Under the sponsorship of the BUD Fund, the BDC organised the “Hong
Kong Brand Festival e Beijing” Serial Activities. An image gallery namely
“Branding: To Do Hong Kong Proud” together with an exhibition zone
“Celebration! The Parade of Hong Kong Brands” was set up at the
National Agriculture Exhibition Center from 27 June to 2 July 2017 to
display products and information of over 130 Hong Kong brands.

20171148

2017 November

RS o BX5L o FENEE)ETE - ARK M
REERBARERABETEREANIES
E - BRERI2017E LR RmE] -

The BDC published an e-book titled “Branding: To Do Hong Kong Proud”;
and the launching ceremony, for which Under Secretary for Commerce
and Economic Development Dr Bernard Chan Pak-li acted as the
officiating guest, was followed by the “Hong Kong Brand Development
Forum 2017”.

2018F3A £12A4

2018 March to December

SEEEESERBEWNEEREE 5K
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Under the coordination of the BDC, products of winners of “Hong Kong
Top Brand Awards” and “Hong Kong Emerging Brand Awards” were
showcased at trade fairs organised by the Hong Kong Trade Development
Council, including “Style Hong Kong Pavilion in Chengdu”, “Style Hong
Kong Pavilion in Fuzhou” and “Lifestyle Expo in Mumbai”.

201851174

2018 November
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To strengthen the economic ties between the industries and countries
along the Belt and Road, the BDC and the CMA co-hosted a networking
cocktail reception for Consul-Generals in Hong Kong.

2019514

2019 January
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The 2018 Awards Presentation Ceremony was officiated by the Financial
Secretary Hon Paul Chan, followed by a Gala Dinner with around 700
distinguished guests.
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Review

The BDC has been actively assisting the HKSAR Government in
formulating and implementing policies to support local brands, and
it has through various channels expressed views and conveyed the
concerns of the industries to the Mainland governments.

Proposal on “Mutual Trademark Recognition
Mechanism in Greater Bay Area”

The BDC in 2011 broached the idea of establishing a region-
wide trademark mutual recognition and reconciliation mechanism
in the Greater China, i.e. Mainland China, Hong Kong, Taiwan and
Macao. Seeing that the development of Guangdong-Hong Kong-
Macao Greater Bay Area has provided a new impetus for the
economic integration in the region, the BDC therefore suggests that
the governments of Hong Kong, Guangdong and Macao could grasp
this historic opportunities and take the lead to pursue trademark
mutual recognition within the Greater Bay Area through G2G
cooperation and institutional innovation.

At the exchange programme on “Branding Globalisation in
Guangdong, Hong Kong and Macao” under the theme of “Brand
Development of Classic Old Shops/Time-honoured Brands:
Rebranding” co-organised by the Intellectual Property Department
of Hong Kong SAR and the Guangdong Province Administration for
Market Regulation (Guangdong Intellectual Property Office) on 7 May
2019, the representative of the BDC suggested that members of the
Greater Bay Area could join forces to establish a region-wide unified
trademark registration system. Inter alia, the trademark registration
authorities of Guangdong, Hong Kong and Macao could consider
setting up an organisation namely the “Greater Bay Area Trademark
Alliance”, which, in the beginning, might focus on strengthening the
exchange of information among the three members, assisting to
provide trademark registration services in each other’s territory, and
conducting accreditation for “Well-known Trademarks of Greater Bay
Area”.

At a later stage, it is suggested that the Alliance could offer an
integrated registration service, drawing on the Madrid System, which
means one single registration will be valid for all the three members.
The Alliance would implement measures to facilitate trademark
registration and management in the Greater Bay Area; for example,
it would handle trademark application according to a standardised
procedure and coordinate the service fee scheme, trademark
protection scope, appeal and review process among the three
members, thus uplifting the IP environment of the region.
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2018 Hong Kong Top Brand Awards

Founded in 1999, the Hong Kong Top Brand Awards recognise
outstanding product brands established by Hong Kong companies
through a well-designed competition, with the objective of promoting
Hong Kong products and enhancing the profile of Hong Kong
industries. The Award embarked on the 20th running in 2018.

The Preliminary Judging of the 2018 Awards was held on 19
November 2018, with 20 local brands shortlisted for Final Judging.
The Organisers then staged public polling at the 53rd Hong Kong
Brands and Products Expo (HKBPE) from 15 December 2018 to 5
January 2019.

At the Final Judging held on 7 January 2019, 13 brands were
selected as winners. Awardees of “2018 Hong Kong Top Brand”
included “Cookies Quartet”, “Fook Tai Jewellery”, “Four Seas
Fishballs”, “FX Creations”, “HECOM”, “JaneClare”, “Labkable”,
“LEGEND”, “Memorigin” and “MOMAX”. Three past winners namely
“Hang Heung”, “Tsit Wing” and “Yummy House” also participated
in this year’s competition; and they were conferred the “Hong Kong
Premier Brand”, an upper echelon award to commend past winners
that have exhibited sustainable success in brand-building.

As of 2008, the Organisers have introduced an honorary award
category namely the “Hong Kong Top Brand Ten Year Achievement
Award”; and “GIORMANI", “Vita Green Lingzhi” and “Vita Hair” were
selected as this year’s awardees. The Achievement Award is an
honorary award aiming to commend Hong Kong brands for having
made persistent commitment to branding and having sustained
outstanding performance over the years. Winner of the Achievement
Award should be an awardee of “Hong Kong Premier Brand” and it
should have been conferred “Hong Kong Top Brand” for at least ten
years.

Chaired by the Director-General of Trade and Industry Ms
Salina Yan, the Final Judging Panel of 2018 Hong Kong Top Brand
Awards comprised Dr Dennis Ng, President of the CMA; Mr Willy Lin,
Chairman of the Hong Kong Productivity Council; Mr Jimmy Kwok,
the then Chairman of the Federation of Hong Kong Industries; Mr
Ng Ching Wun, Vice Chairman of the BDC; Mr Karr Yip, Chairman of
Hong Kong Designers Association; and Mr Stephen Liang, Assistant
Executive Director of the Hong Kong Trade Development Council.
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Final Judging Panel of 2018 Hong Kong Top Brand Awards
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Final Judging
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Chlef Executive Of‘hcer of the BDC (from left): Dr Lavw ence Cheung (r epresentatlve of Mr Willy Lin),

Dennis Ng, Ms Salina Yan (Director-General of Trade and Industry), Mr Ng Ching Wun, Mr Stephen Liang, Mr Bryant Chan (representative of Mr Jimmy Kwok), and CEO of the BDC Mr Raymond Young.
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2018 Hong Kong Top Service Brand Awards

Launched in 2005, the Hong Kong Top Service Brand Awards
give recognition to outstanding brands established by service
providers, aiming to set up role models and best-practice benchmark
in branding for local service industries.

The 2018 Awards received enthusiastic response from the
industries, attracting entries from a wide spectrum of service sectors,
such as catering, travel agency, storage, education, information
technology, medical and healthcare, as well as care-giving services.

The Preliminary Judging was held on 19 November 2018, while
the Final Judging was conducted on 8 January 2019. The Organisers
staged public polling at the 53rd HKBPE from 15 December 2018 to
5 January 2019. After fierce competition, 13 brands stood out from
the 22 shortlisted entries.

Awardees of “2018 Hong Kong Top Service Brand” included
“Charming Holidays”, “Cityline”, “Clarity Medical Group”, “Hair Again
2000, “Hong Kong Market”, “Infocast”, “ltamomo”, “Plaza Premium
Lounge”, “Treasure Lake” and “Yi Wo Yuen Aged Sanatorium
Centre”. At the same time, “AsiaWorld-Expo”, “Beacon Group” and
“DR REBORN” were conferred the “Hong Kong Premier Service

Brand” by dint of continued remarkable performance.

Besides, “DCH Foods” and “Storefriendly” were selected as
the 2018 awardees of “Hong Kong Top Service Brand Ten Year
Achievement Award”. This honorary Award was first introduced in
2014, in recognition of service brands that have made persistent
commitment to branding and sustained outstanding performance
over the years. The winner of the Achievement Award should be a
winner of “Hong Kong Premier Service Brand” and it should have
been conferred “Hong Kong Top Service Brand” for at least ten
years.

Under Secretary for Commerce and Economic Development
Dr Bernard Chan headed the Final Judging Panel of the 2018 Hong
Kong Top Service Brand Awards, which consisted of Mr Simon
Wong, Chairman of the BDC; Prof Philip Chan, Interim President
of the Hong Kong Polytechnic University; Dr Peter Lam, the then
Chairman of Hong Kong Tourism Board; Mr Brandon Liu, Vice
Chairman of the Chinese General Chamber of Commerce; Mr
Thomson Cheng, Member of Board of Directors of Hong Kong Retail
Management Association; and Miss Shirley Yuen, Chief Executive
Officer of the Hong Kong General Chamber of Commerce.

EERBRMBERRR
.ﬁ. H.ong Kol

ng Top Service Brand Awards

ging 8 Hong Kong Top Service Brand Awards posed for a picture with Chief Executive Officer of the BDC (from left): Ms Tina Chao (representative of Dr Peter Lam), Mr Thomson
Cheng, Mr Simon Wong, Dr Bernard Chan (Under Secretary for Commerce and Economic Development), Mr Brandon Liu, Dr Alwin Wong (representative of Prof Philip Chan), Mr Watson Chan

(representative of Miss Shirley Yuen), and CEO of the BDC Mr Raymond Young.
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The BDC held a press conference in July 2018 to announce the kick-off of 2018 Awards.

2018 Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

To foster a brand culture among the industries, the BDC and the
CMA have organised Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards since 2010. The Awards
aim to give recognition to up-and-coming young brands aged not
more than 8 years, with the objective of giving a boost to “brand
entrepreneurs” and encouraging Hong Kong industries especially
the SMEs to embrace an enterprising spirit and enhance the value-
added attributes and competitiveness through branding.

Embarking on its 9th running, the 2018 Emerging Awards
Preliminary Judging took place on 19 November 2018; and the
Final Judging was conducted on 14 December 2018, under the
chairmanship of Miss Eliza Lee, Permanent Secretary for Commerce
and Economic Development (Commerce, Industry and Tourism).
Members of the Final Judging Panel comprised Dr Edward Chan,
Vice Chairman of the BDC; Prof Matthew Lee, Vice-President
(Development and External Relations) and Chair Professor of
Information Systems and Electronic Commerce of City University
of Hong Kong; Mr Joe Chau, President of the Hong Kong General
Chamber of Small and Medium Business; Ir C S Ho, Deputy
Chairman of the Hong Kong Quality Assurance Agency; and Dr
Edmund Lee, Executive Director of Hong Kong Design Centre.

Among the 22 entries shortlisted for the Final Judging, 6
product labels and 6 service brands stood out as the new batch of
“emerging stars” after fierce competition. Awardees of “2018 Hong
Kong Emerging Brand” included “After Taste”, “azure”, “BabyBasic”,
“KnitWarm?”, “The Lederer” and “ZiGaauDaai”; while winners of
“Hong Kong Emerging Service Brand” were “e-banner”, “Elite Hair”,
“HOHOLIFE”, “re:HEALTH”, “SHIBAINC” and “Silvermine Beach
Resort”.

20184 [ ERHE IR BEHERBF AR PRBETREN R RRERHAHSR(CIE) - FRFERK

*®) - HER - BB REEERE
LSRRt -2 AvA D

Final Judging Panel of 2018 Hong Kong Emerging Brand Awards and Hong Kong Emerging Service Brand
Awards posed for a picture with Chief Executive Officer of the BDC (from left): Prof Julie Li (representative of
Prof Matthew Lee), Mr Joe Chau, Deputy Secretary for Commerce and Economic Development (Commerce
and Industry) Miss Erica Ng (representative of Permanent Secretary Miss Eliza Lee), Dr Edward Chan, Ir C S
Ho, Dr Edmund Lee, and CEO of the BDC Mr Raymond Young.
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TV Commercial for Brand Awards

The BDC launched a brand-new TV commercial in 2018.
Based on the theme of “moving up the ladder of success”, the TVC
naturally and innovatively brings out the salient characteristics and
key success factors of Hong Kong Top Brand, notably “Reputation”,
“Quality” and “Image”. It also employs movie shooting techniques
with a mysterious touch to illustrate the Awards’ vision of “Scaling
new heights hand-in-hand with the industries”.

The TV commercial was broadcasted on Cable TV, Fantastic TV
and digital and social media from July to August 2018.

2018 - 2019 &E M EE [ ¥ Hong Kong Brand Development Council Annual Report
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List of 2018 Hong Kong Top Brand Awards Winners
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Company

(R—) (Table 1)

BB T FREE

Hong Kong Top Brand Ten Year Achievement Award

e

YUMMY HOUSE

Yummy House

HEeR Z2E BUERBAR QA
= | GIORMANI GIORMANI Arredamenti Co Ltd
B
i TEEZ R RBERREEMARAT
% Vita Green Lingzhi Vita Green Health Products Co Ltd
2] R SRR HHRERFERERAA
'%@ Vita Hair Vita Green Health Products Co Ltd
BB
Hong Kong Premier Brand
e’}z%‘ WNNE 1@% ’@%f%ﬁﬁ%ﬁﬁﬁ’&ﬂ
HEUNG Hang Heung Hang Heung Cake Shop Co Ltd
o B FERIMLEER A A
e Tsit Wing Tsit Wing Coffee Co Ltd
EIRE EREEFEAR QA

Yummy House International Ltd

o
Hong Kong Top Brand
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FOOK TAI JEWELLERY

FX CREATIONS

FIECSM
HER

e

JaneClare

LabKkable’

Solutions for cables
3 g
i LEGEND

HFR

MOMAX

HiF48EH
Cookies Quartet

BRKE
Fook Tai Jewellery

mERE
Four Seas Fishballs

SEMS
FX Creations

HERE
HECOM

JaneClare
JaneClare

Labkable
Labkable

R K AR B {E
LEGEND

BAR
Memorigin

MOMAX

HMENE=ERAA
Cookies Quartet Ltd

BEREEBEEGRAA]
Fook Tai Jewellery Group Ltd

ERKREMABRAR]
Four Seas Global Food Co Ltd

HEREIEERER AR
FX Creations International Ltd

B I(EE)BRAA
Seven Sea Chemicals (Holdings) Ltd

2R R EAMBR AR
Laboratory JaneClare Ltd

Labkable Asia Ltd
Labkable Asia Ltd

ER KPR EEZFEGR AT
CULegend Co Ltd

BARBERARAA]
Memorigin Watch Co Ltd

FERERHR (FB)BRAR
Momax Technology (Hong Kong) Ltd

2018 - 2019 & M2 E HF ¥ Hong Kong Brand Development Council Annual Report



Review

arE
Brand

“E-\FEERBREERSREE
List of 2018 Hong Kong Top Service Brand Awards Winners
Company

AT

EEHTTRRAR
Dah Chong Hong, Ltd

ARERM

EERIGS AR T FA LR
Hong Kong Top Service Brand Ten Year Achievement Award
DCH Foods

BEHRIFEEE
Storefriendly

storefriendly”
SRS

RESHETEEEFRAF]
Store Friendly Self Storage Group Ltd

SMNERBEEEIEAR AR
AsiaWorld-Expo Management Ltd

BB EMRE R
Hong Kong Premier Service Brand

MBI EE R
AsiaWorld-Expo

BIERERARAT
Beacon College Ltd
BEEARAR

2%
AsiaWorld-Expo
TNE R
’.‘V‘ GROUP gl
4- gI}EEACON Beacon Group
DR REBORN EEERE
¢ DR REBORN DR REBORN Union Medical Healthcare Ltd
EBRG AR
Hong Kong Top Service Brand
FRAKRH ZRARPARAT]
Charming Holidays Charming Holidays Ltd
BRE(EB)GRAA
Cityline (Hong Kong) Ltd

ZZHR(REA
X
CHARMING HOLIDAYS

W BRAE

A,
U
Cityline
o AU AR
TN\ =nean Clarity Medical Group Saintford Ltd
y = SRt B4 LR HRAF
CoEEE Hair Again 2000 New Cynosure Co Ltd
BB R () BB AT
Plugugife) Hong Kong Market Uni-China (Market) Management Ltd
@,infocast EBEM EBEMARAA
BB Infocast Infocast Ltd
@ ERER SN EREEARAT
[tamomo Taste of Asia Group Ltd
[{ameme
@ BUKSEEE RIS R ERERAT
PLAZA PREMIUM Plaza Premium Lounge Plaza Premium Lounge Management Ltd
B ERRREEER AR
Treasure Lake Treasure Lake Catering Holdings Ltd
\'Cj:'rlﬂf!ﬂl EMEEEEE BEAMEZEZPOBR AT
FEE Yi Wo Yuen Aged Sanatorium Centre Yi Wo Yuen Aged Sanatorium Centre Ltd
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List of 2018 Hong Kong Emerging Brand Awards &

Hong Kong Emerging Service Brand Awards Winners
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The Lederer
The Lederer

aa Mg PAYT|
Brand Company
BBMEmhE
Hong Kong Emerging Brand
[ BI%k HEE S () ERAF
AFTER TASTE After Taste Yat Hing Trading (Hong Kong) Ltd
xazure azure EREEBRARRDA
= azure Azureliving International Ltd
\B Y"” EEAK EEAIE(BE)BRAR]
i 3 BabyBasic Health Basis (HK) Ltd
A ® 0% Z EREERR AT
KnitWarm KnitWarm Fung Fat Knitting Manufactory Ltd

The Lederer Ltd
The Lederer Ltd

Silvermine Beach Resort

[ ] ZiGaauDaai BEEEARAR
s cams o ZiGaauDaai C Smart Technologies Co Ltd
BB 2R mhE
Hong Kong Emerging Service Brand
e-banner e-banner Ltd
— e-banner e-banner Ltd
Palas
ELITE Elite Hair i&ﬁﬁﬁ_\n”ﬁ%ﬁﬁﬁ@ﬂ
oy Elite Hair Sunlight Enterprises Holding Ltd
-1 HOHOLIFE PFIF AR HirEEAR AT
goEe s HOHOLIFE HOHO Group Ltd
# re:HEALTH BEBCER EEBREREEARAT
g B CN B B re:HEALTH Union Medical Healthcare Ltd
KARIE HRRIFERAF
SHIBAINC Shibainc Ltd
RFEERBE RIFEERBIEBRAR

Silvermine Beach Resort Ltd
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Awards Presentation Ceremony-cum-Gala Dinner
29.01.2019
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Guest of Honour Financial Secretary Hon Paul Chan (6th from left, ﬂrst row), CMA President Dr Dennis Ng (6th from right, first row) BDC Chairman Mr Simon Wong (5th from Ief‘l
Judges and representatives of the winning companies posed for a group photo at the Awards Presentation Ceremony on 29 January 2019.
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CMA President Dr Dennis Ng (right) presented Certificate of Appreciation to Guest of Honour
of the 2018 Awards Presentation Ceremony-cum-Gala Dinner Financial Secretary Hon Paul
Chan.
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Guest of Honour Financial Secretary Hon

R R B E R A BB AR

BDC Chairman Mr Simon Wong delivered
Paul Chan delivered a speech at the Awards welcome remarks.

Presentation Ceremony.
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Accompanied by CMA President Dr Dennis Ng and BDC Chairman Mr Simon Wong, Financial Secretary
Hon Paul Chan and Permanent Secretary for Commerce and Economic Development Miss Eliza
Lee toured around the “Parade of Hong Kong Top Brands” exhibition at the venue of 2018 Awards
Presentation Ceremony.

2018 Awards Presentation Ceremony-cum-
Gala Dinner

The Presentation Ceremony-cum-Gala Dinner of the 2018
Hong Kong Top Brand Awards & Hong Kong Top Service Brand
Awards and Hong Kong Emerging Brand Awards & Hong Kong
Emerging Service Brand Awards was held at the Hong Kong
Convention and Exhibition Centre on 29 January 2019.

Financial Secretary Hon Paul Chan, CMA President Dr
Dennis Ng and BDC Chairman Mr Simon Wong officiated at the
Ceremony. The Hon Paul Chan presented trophies to the winners,
together with Miss Eliza Lee, Permanent Secretary for Commerce
and Economic Development (Commerce, Industry and Tourism);
Dr Bernard Chan, Under Secretary for Commerce & Economic
Development; and Ms Salina Yan, Director-General of Trade and
Industry.

Near 700 guests attended the Awards Presentation
Ceremony-cum-Gala Dinner; and the strong line-up of spectacular
programmes, including toasting ceremony, dancing performances
and orchestra concert, brought the event to a climax. The
Organisers also hosted a cocktail reception prior to the Ceremony
and set up large-scale display boards at the venue to showcase
and celebrate the remarkable achievements of the Awardees.
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Awards Presentation Ceremeny-cum-Gala Dinner T3
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1. BEASERIRAZBICRZHNA FAKRCERRBEEWE R(IR RIRE) FIGE (L) °
CMA President Dr Dennis Ng presented Certificate of Appreciation to Permanent Secretary for Commerce and Economic Development (Commerce, Industry
and Tourism) Miss Eliza Lee (left).
2. HESERATUBUZARHRTEBREEERBEIRRRAE(L) -
CMA President Dr Dennis Ng presented Certificate of Appreciation to Under Secretary for Commerce and Economic Development Dr Bernard Chan (left).
3. BEEERALUBZBRINRTIEESEZERTER(E)
CMA President Dr Dennis Ng presented Certificate of Appreciation to Director-General of Trade and Industry Ms Salina Yan (right).
4. REBEFRERMBUXRGHRTEREHED I RREFTHGHMEBAERATRZ(E)
BDC Chairman Mr Simon Wong presented Certificate of Appreciation to the representative of Event Sponsor Mr Daniel Hui, Partner of KPMG (right).
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Exhibition Panels were displayed at the venue of the Awards Presentation Ceremony.
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Awards Presentation Ceremony-cum-Gala Dinner
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Awards Presentation Ceremony-cum-Gala Dinner
29.01.2019
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Honourable guests arrived at the signing board.
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Around 700 guests attended the Award Presentation Ceremony-cum-Gala Dinner.
BRI ER -

Representatives of the Organisers posed for a group picture.
BURBMECAIRBES  REEE A5 -

Guests gathered at the cocktail reception before the Gala Dinner.
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Government officials, celebrities
and distinguished guests, including
Secretary for Security Hon John
Lee, Under Secretary for Commerce
and Economic Development Dr
Bernard Chan, Director-General of
Trade and Industry Ms Salina Yan,
Deputy Secretary for Commerce
and Economic Development
(Commerce and Industry) Miss Erica
Ng, Legislative Council members
and representatives of consulates,
joined this “Sumptuous Feast for
Hong Kong Brands”.
mEEERREWT
B R BN

Cheers! Led by CMA President
Dr Dennis Ng, honourable guests
and representatives of Organisers
drank a toast.
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Joyful stage performances brought
the Gala Dinner to a climax.
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BDC Vice Chairman Mr Ng Ching Wun delivered a speech at the Presentation Ceremony of
“2018 Best Brand Idea Award”.

2018 Best Brand Idea Award

Starting from 2010, the BDC has joined forces with HKU School
of Professional and Continuing Education (HKU SPACE) in presenting
“Best Brand Idea Award”. The Award selects outstanding brand
proposals formulated by students of the Executive Programme in
Strategic Brand Management, a joint programme of the BDC and
HKU SPACE. The Organisers believe that this Award, while serving as
a tool to test teaching effectiveness and to promote the integration
of theory and practice, would help to enhance Hong Kong’s brand
research and boost brand awareness among the public.

In the competition, programme students are divided into groups;
each group shall submit a proposal and is required to make a
presentation to the Judging Panel. The Judging is primarily based
on the presentation skills of students as well as the contents of
the brand proposal, with emphasis on a host of factors such as
the business plan’s strategic thinking, feasibility, creativity and
commercial value.

The first-phase and the second-phase Judging of the 2018
Best Brand Idea Award were held on 23 June and 25 August 2018
respectively. All together four outstanding brand proposals were
selected as the winners. The Panellists of the second-phase Judging
were BDC Vice Chairman Dr Ellis Wong and Lecturer of the Executive
Programme Ms Sharon Lam.

At the Award Presentation Ceremony held on 30 November
2018, BDC Vice Chairman Mr Ng Ching Wun delivered welcome
remarks and presented prizes to the winners. The Ceremony
was followed by a brand seminar, at which, Ms April Lam, Chief
Operating Officer of Blue Mount International Limited, shared with
over 50 audiences on how technology and arts could work together
to reinvent brand experience in retail.

RIEREIERERER () RERE (L —)EEEE 2018 K=MK E 2 15485 -
BDC Vice Chairman Mr Ng Ching Wun (1st from right) and Dr Ellis Wong (1st from left) presented certificates to
winners of “2018 Best Brand Idea Award”.
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BDC Vice Chairman Mr Ng Ching Wun was invited to be an award-presenting guest of “The
Outstanding Brand Awards 2019

2018 - 2019 BB

Review

Participating in Other Awards

Over the past year, the BDC acted as Supporting Organisation or
provided assistance to a number of brand-related awards, including
“The 53rd HKBPE: Teen’s Startup Biz” organised by the CMA, “The
Outstanding Brand Awards 2019” by Economic Digest, “ABFA
Award” by Asia Brand & Franchising Association, and “020 Award”

by Hong Kong 020 E-Commerce Federation.

BE8020BEFHEEEE
F_ERETREE =
fogo‘ﬁ%ﬂiﬁtﬁzow J

i8R E AR LT[ 0204 L H 85 K 522019 | IS 8 -
BDC Chairman Mr Simon Wong presented award to a winner of “O20 Award”.
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Hong Kong Top Brand Mark Scheme

Jointly organised by the BDC and the CMA since 2004, the
Hong Kong Top Brand Mark Scheme adopts a well-structured
assessment system and licensing procedures to continuously review
and recognise the sustainable achievement in brand development of
local companies. Eligible applicants, after successful completion of
due registration and review process, would be conferred a licence
and entitled to use “Top Mark” for business promotion, subject to
annual renewal.

The Scheme is exclusively open to winners of the Hong Kong
Top Brand Awards or Hong Kong Top Service Brand Awards, and
it factually is @ mechanism to enhance the review process and
continuing development of the two Awards. An applicant or licensee
has to go through an On-site Assessment that is generally conducted
by product/service category and on an annual basis.

Up to August 2019, the Scheme has more than 230 licensees,
covering over 1,100 categories of products and services.
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Hong Kong Top Brand Mark Scheme
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Made in Hong Kong Mark Scheme

Since 2006, the BDC has been running a certification scheme
namely “Made in Hong Kong Mark (HK Mark) Scheme”. Based on
the existing Certificate of Origin regime, the Scheme grants qualified
applicants the licence to use a unified visual symbol, i.e. “Made in
Hong Kong Mark (HK Mark)”, to represent the geographic origin of
goods produced within the territory of Hong Kong, with the objective of
raising the profile of Hong Kong products, enhancing their value-added
attributes, and promoting “Made in Hong Kong” as an internationally-
recognised location brand that symbolises high quality, outstanding
performance and superior reputation.

The scope of Made in Hong Kong Mark Scheme covers both
goods for exports and goods for domestic sales. For export goods,
“HK Mark” licence is granted on the basis of “Certificate of Hong
Kong Origin (CHKO)” or “Certificate of Origin — CEPA (CO (CEPA))”
issued by Government-approved certification bodies. Besides, the
CMA also provides certification service for goods destined for Hong
Kong'’s local market; and such certificate namely “Document of Hong
Kong Origin — Domestic Sales” (DO) is also accepted as supporting
document for the issue of “HK Mark” licence.

A number of local brands have become licensees of Made in
Hong Kong Mark Scheme, such as “Taipan”, “Zhen Pin Li Jia”,
“Effective”, “Mrs So’s XO Sauce”, “Green Island Cement”, “Bodibra”,
“East East”, “Lion & Globe”, “Camel Brand”, “GE”, “SS”, “Topper”,
“Double Happiness” and “ZAAN”.

&6 RIS R HETE
Made in Hong Kong Mark Scheme

ﬁl Made in Hong Kong Mark Scheme
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Digital media expert Ms Tse Shan Shan demonstrated the ways to create a successful
corporate video.
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Digital marketing expert Ms Karen Lui shed light on the latest trends and strategies for digital marketing
) © 6 © 6 © 6 6 o6 o o 0 o o o O o in Mainland China.
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SME Branding Club

In order to inculcate a branding culture among local SMEs, the BDC has since 2005 operated the SME Branding Club, an
interactive platform for knowledge transfer, experience sharing and networking among companies aspiring for brand development.
The Club hosts activities pertinent to SME branding on a regular basis, and the number of its registered corporate members has
surpassed 400.

Since its inception, SME Branding Club has organised 68 gatherings, of which 4 were held in the past year.

Recent Activities of SME Branding Club (Table 4)
Date Topic Number of Participants
Year 2018
28 August Corporate Official Video for Social Media Use About 110
19 October Rising China Advertising Platforms for SME About 40
Year 2019
30 April Brand-Building by Using LEGO® SERIOUS PLAY® Materials and Methodology About 40
23 May How to Avoid Making Critical Mistakes that Affect Corporate Brand About 50

] P al S
A o~

IEFIEARA RIS B A A7 anfal R AT LEGO® SERIOUS PLAY® 17 B (i b SR RS JR 1
Training consultant Mr Kenneth Yu elaborated on how to make use of LEGO® SERIOUS
PLAY® to facilitate brand strategy formulation.

TR SRR DT B R SR E R R -
Brand consultant Mr Desmond Marshall analysed some common management mistakes that undermined the
value of a brand.
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At the “2018 Creative Brand Seminar”, Chief Operating Officer of Blue Mount International
Limited Ms April Lam spoke on how technology and arts could help to reinvent brand
experience in retail.

2018 - 2019 FiE 4

Executive Programme in Strategic Brand
Management

The BDC and the School of Professional and Continuing Education
of the University of Hong Kong have since 2008 joined hands to
organise education programme in brand management. This Programme
comprises two certificate courses, i.e. “Executive Certificate in Creative
Branding and Brand Management” and “Executive Certificate in Digital
Brand Communications”. It marks the first brand management course
in town that is co-organised by two prestigious organisations, leveraging
on the synergy of the industries and the academia.

The Programme is taught by veteran brand experts; and its
contents cover the effective strategic principles for branding, application
of “design thinking” to brand-building, brand management in the digital
age, concepts and features of integrated marketing commmunications as
well as digital marketing.

To promote the certificate courses and help local entrepreneurs
understand the essential concepts of branding, the BDC and
HKU SPACE jointly hosted a series of activities related to brand
development and management. “2018 Creative Brand Seminar”
and a workshop namely “Brand: We are Loving It” were held on 30
November 2018 and 14 March 2019 respectively, at which brand
experts shared with audience the techniques and practices of brand
communication. The two activities attracted over 90 participants in
total.

TTBA BEERGMEMIS A FBrand s ] TIEY LiEMERMEE R RMAMEEMNE
ZHEE o

Lecturer of Executive Certificate Ms Julie Cheng elaborated on the key concepts of brand
management and brand communication at “Brand: We are Loving It” Workshop.
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R © “Branding to Win Seminar” attracted a large audience.

Digital marketing expert Mr Baniel Cheung analysed the benefits of digitalisation for an enterprise at the
Workshop on “Digital Transformation Strategies for Senior Management”.
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Seminars and Training

The BDC from time to time hosts or co-organises seminars and training workshops on brand-related topics, in order to
disseminate information and facilitate knowledge transfer, to raise the brand awareness of the public and to foster a branding

culture among the industries.

Seminars and Training Programmes Organised by the BDC

Date Activity Audience Number
Year 2018
12 July Seminar on “New Era of Digitalisation” About 60
25 July Workshop on “Strategic Marketing” About 20
3 August Workshop on “Win-win Sales Negotiation” About 10
3 September Workshop on “Strategic Guide to China Digital Marketing” About 10
11 September “Branding To Win Seminar: New Era ® New Vision” by the BDC, Trade and About 300
Industry Department, Hong Kong Trade Development Council and the CMA
5 October Workshop on “Achieving the Best Marketing Effectiveness for Sales Executive” About 10
31 October Serial Workshops on Digitalisation: “Digital Transformation Strategies for Senior ~ About 10
Management”
14 November Serial Workshops on Digitalisation: “Practical Skills for Digital Marketing” About 10
30 November “2018 Creative Brand Seminar” by the BDC and HKU SPACE About 50
Year 2019
4 January Workshop on “Strategic Mobile Marketing” About 20
27 February Workshop on “The Latest Trends of Digital Marketing and Social Media 2019” About 10
14 March “Brand: We are Loving it” Workshop by the BDC and HKU SPACE About 40
15 March Workshop on “Personal Branding” About 10
3 April Workshop on “Strategic Marketing” About 10
3 May Workshop on “Business Etiquette and Wine Tasting” About 10
21 June Workshop on “Service Skills for Handling Difficult Customers” About 20
26 June Workshop on “Using Conversational Intelligence® (C-IQ) to Build Great Trust About 10
and Relationship with Clients and Peers”

SRR H 5B N B R SO B A LS S BN | TRy Las AR a8 e B0 L RO A
B RIS RS
At the Workshop on “Strategic Guide to China Digital Marketing”, marketing expert Mr Patrick Wong and
Mr Wyman Au Yeung gave a lecture on the latest trend and strategies of online marketing in Hong Kong
and Mainland China.

@ 2018 - 2019 &E M EE [ ¥ Hong Kong Brand Development Council Annual Report

GRhERRRE A EERMEA MR TEY LB ARE S A A SR A R AL BB G R A SRS o
At the Workshop on “Personal Branding”, brand consultant Mr William Chau elaborated on the ways to
build a personal brand story and the strategies for managing brand crisis.
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S El B IR e Seminar on “New Era of Digitalisation”
AT RESIRESEEINNSTEN  BEBE - H In order to help the industries keep abreast of the latest developments

e N EIE LB PA00184E7 B 12 AR A SRy &fEpg  ondigital transformation, the BDC, the CMA and the Digital Transformation
TR et RSt & « St 402 B0 AL 4 B SR A I 8RG8 Alliance (DTA) jointly held a seminar titled “New Era of Digitalisation” on 12
Ml RITE 2R SEBBLHER T s ma . W08

J:‘\ /I'Sl% 2 1 ,_;'/ a N o .
BT g RS TE0R R AINEK IR Attracting more than 60 participants, the Seminar featured renowned

marketing experts and industry pioneers, who shared with the audience
the business strategies in the age of digitalisation and local experience in
implementing digital transformation.

LETLE LY ]
Honig Xong Brand Development Councll

EPBBRRIEEERESR - BB MBAEETFEREBABEERTIBHER SR TREERRFRAFNAGE R EITHEE
Speakers and the representatives of Organisers posed for a group photo. 1LRAEE P ER -
President of DTA and Adjunct Assistant Professor of Faculty of Business and Economics of the University

of Hong Kong Mr Baniel Cheung introduced the steps to design and implement a digitally-integrated
organisation strategy.

FRERBARS
Hong Kong Brand Development Councll

Abiqos Limited 3 7 5% & 42 1% T 725 (7 ) K Velocity Business Solutions Limited 5 B # A () D FIEAEES TR S ET RN MISHERRMER -

Business Development Manager of Abigos Limited Mr Stephen Wong (left) and Solutions Consultant of Velocity Business Solutions Limited Mr Kelvin Law (right) shared with audience several cases on the commercial
application of data analytics.

FREERNE
Hang Kang Brand Devesepment Council

EEARARE

Hong Kong Brand Development Council

SRS LR B2 | 3 You Find I3 A RIR B SR I 25 AL 2 T & h S MR EURE T A R BIES Freehunter 83 A BB EEH1 5 Z SIS L W ARRL B TISHNZE

LTI RS HERE o Founder of Freehunter Mr Harris Cheng shed light on the impacts of digital transformation upon future
Vice Chairman of DTA and Founder of You Find Limited Mr Jeffrey Chu illustrated on how to make use of labour market.
the big data obtained in social platform to conduct effective digital marketing and brand promotion.
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Branding to Win Serial Seminar

SENHE

namely “Branding to Win

Since 2005, the BDC has regularly organised a seminar series
”. Addressing different aspects of brand
development, this serial seminar is an effective catalyst to boost brand
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experts from a wide range of professional arenas exchange views on

branding.

The 15th “Branding to Win” Serial Seminar was held on 11 September
2018 under the banner of “New Era ® New Vision”; and it was a joint
project of the BDC, the Trade and Industry Department, Hong Kong
Trade Development Council and the CMA. With over 300 participants,

the Seminar featured a strong line-up of speakers, including renowned
scholar, tax expert, professional advisor and brand owner, who shared
their views on the revolutionary changes that were reshaping the
business world and shed light on the effective branding strategies in a
rapidly changing environment.
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BDC Vice Chairman Mr Ng Ching Wun (left) presented Certificate of ?ﬂ;ﬁkiugkﬁgﬁﬁm( F2ERE IS R AR RISEERENE R BBAE Rk -

Appreciation to a speaker.

Presidential Chair Professor of Shenzhen Finance Institute and the
School of Management and Economics of the Chinese University
of Hong Kong (Shenzhen) Dr Jamie Jia expounded the concept of
“Time-Space-Connections Framework” and its applications on the
brand value creation in big data age.

2 | BEE @%lﬁf’l\
29A118 ¥

Partner of China Tax of KPMG Mr Daniel Hui gave an account of the
tax challenges brought by digitalisation.
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Sales and Marketing Director of Octopus Holdings Limited Ms Rita
Li illustrated the adoption of mobile payment in Hong Kong and its
future developments.

Partner of Greater China of OC&C Strategy Consultants Mr Pascal
Martin introduced the latest developments of social commerce and
various social media marketing strategies pertinent to Hong Kong
brands.

General Manager of Ettason (HK) Limited Ms Diana Lam shared with
audience her experience in rejuvenating the classic brand “Torto”
with innovative products and digital marketing techniques.

EMRBERRBERERAIRRBR(CI)NERE(L)  IXESBYRE
RESBMAR) RESESRRBEEXNRAEREDE (FD)SHEHRES
[

Representatives of Organisers including the BDC Vice Chairmen Mr Ng Ching Wun (5th
from left) and Dr Ellis Wong (2nd from left), Assistant Director-General of the TID Ms
Christine Wai (5th from right) and Director of Product Promotion of the TDC Mrs Regina
Lai (3rd from right) posed for a photo with the speakers.
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Brand Promotion and Exchanges
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Under the coordination of the BDC, selected Awardees of Hong Kong Top Brand and Hong Kong Emerging Brand showcased their products at “Lifestyle Expo in Mumbai” organised by the Hong Kong Trade
Development Council.

2018F [ HHEAIER | R FERGEILER NEBEIBELRE EITARKE -
2018 Hong Kong Top Brand Awards and Hong Kong Top Service Brand Awards staged a public polling at the 53rd Hong Kong Brands and Products Expo.
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Exhibitions and Product Showcases

From time to time, the BDC takes part in various exhibitions held in Hong Kong, Mainland China and overseas; and promotes
winners of the brand awards through display boards and product showcases. Such promotional activities help to boost the
collective image of Hong Kong brands, while providing a window to raise their awareness among consumers, both locally and

overseas.
BDC'’s Presence in Exhibitions and Showcases (Table 6)
Location Promotion Activity
Year 2018
10 to 13 October The 15th China International SMEs Fair Guangzhou Booth
19 to 20 December Lifestyle Expo in Mumbai Mumbai, India Display board and product
showcase (for 26 registered brands
of “Top Mark Scheme” and winners
of “Hong Kong Emerging Brand
Awards”)
15 December to The 53rd Hong Kong Brands and Products Expo Hong Kong Display board and Internet
7 January, 2019 promotion
Year 2019
29 January 2018 Presentation Ceremony of Hong Kong Top  Hong Kong Large-scale display board (for 43
Brand Awards & Hong Kong Top Service Brand winners of the 2018 Awards)
Awards and Hong Kong Emerging Brand Awards
& Hong Kong Emerging Service Brand Awards

Fo T\ HEMERERWES
e Brand Awards

AR018 Hong Kong Emerging Servic

NEEEE I S

Hong KonTop Brand Awards

20184 [ fuhifse 8 IR EEEE G AL S AR ERHR

Large information panels were set up at the venue of 2018 Awards Presentation Ceremony.
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A delegation from Department of Commerce of Shandong Province visited the BDC to exchange views on brand development and future cooperation.
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Exchanges and Networking

The BDC maintains close links with governments, industrial organisations and enterprises in Hong Kong, Mainland and
overseas, through attending forums, participating in social gatherings and exchange programmes, receiving delegations, and other

channels.
BDC on Exchange Programmes (Table 7)
Date Activity Location Role of BDC
Year 2018
31 July Forum on “Tapping Into Western China Market Through Hong Kong Supporting Organisation
Leveraging on the Synergy of Chengdu and Hong Kong” by
Chengdu Municipal People’s Government
17 August Visit by the Department of Commerce of Shandong Province Hong Kong Receiving Delegation
12 November Networking Cocktail Reception for Consul-Generals by the Hong Kong Co-organiser
BDC and the CMA
Year 2019
4 March Delegation of Zhongshan Shaxi Town Government Hong Kong Receiving Delegation
29 April “Exchange Conference on the Development of First Store  Cheungdu Supporting Organisation
Economy” by the Chengdu Municipal People’s Government
7 May Exchange Programme on “Branding Globalisation in Guangdong, ~ Guangzhou Participant
Hong Kong and Macao” by the Intellectual Property Department
of HKSAR and the Guangdong Province Administration for
Market Regulation

kg BRI ERILERS R RRREREERLRE] - PILAPRARKE DR RIS -

BDC Vice Chairman Dr Aaron Shum joined the Exchange Programme on “Branding Globalisation in Visit by the Delegation of Zhongshan Shaxi Town Government.

Guangdong, Hong Kong and Macao”.

@ 2018 - 2019 &E M EE [ ¥ Hong Kong Brand Development Council Annual Report



EEHEBAEIRNES

AREBTBIEHERA —F K InREROME -
g RE R g N20185F 11 B 12BRES SR BB
BEIMEE | BI100BXNBEERET20ERR NS
BEENRRER —Z - EERBRORIDERIR -
BREREE AR

BERSRBELAREERBEEERRRAE - hE
ARKMBESNZ B A BB RITTH R AT IR 8 A& B8
BIEEREFNESHREEGEEIIREE - Yhm
BRERBEIRERBESEREFE B ST FERNEHE
DE - AREREF B RLIIEBPUAS

=5ARARR
G BB T BRI B E -
BDC Chairlady Emeritus Ms Shirley Chan delivered welcome remarks.

GO Prranans

MR RREE BN RMERBE B ERADESBEE -
BDC Chairlady Emeritus Ms Shirley Chan and BDC Chairman Mr Simon Wong greeted a
Consul-General.
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Networking Cocktail Reception for Consul-Generals

To strengthen the economic ties between the industries and countries
along the Belt and Road, the BDC and the CMA co-hosted a networking
cocktail reception on 12 November 2018. In a relaxing and delighted
ambience, the Cocktail Reception assembled over 100 representatives of
Hong Kong companies and nearly 20 members of the consular corps.

Acting Secretary for Commerce and Economic Development Dr
Bernard Chan, together with Mr Zhang Jian Xin and Mr Jiang Yang who
are Deputy Director of the Department of International Organisations and
Conferences and the Division Chief of the Consular Department of the
Office of the Commissioner of the Ministry of Foreign Affairs of the PRC
in the HKSAR respectively, officiated at the Cocktail Reception. BDC
Chairlady Emeritus cum Chairlady of CMA International Affairs Committee
Ms Shirley Chan delivered a welcome remark, followed by a toast led by
Dr Allen Shi, First Vice President of the CMA.

RIEREEEERREFTBEFRITREER -
BDC and CMA Leaders together with representatives of consulates drank a toast.

ERRKEHBRREEG LERE—2 -
The Cocktail Reception provided a pleasant meet-and-
mingle networking occasion for representatives of local

industries and consular corps.
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On behalf of the BDC, Mr Simon Wong (1st from right) signed a MOU with Chengdu Retailers
Business Association.

“'I',','I'l'\I\T\\

M2 REEEK T ARBIIRKREFES -
Representatives of the Chengdu Municipal People’s Government and the BDC posed for a
group photo.

Hong Kong - Chengdu Brand Cooperation

In the opening ceremony of “Hong Kong e Chengdu Business
Cooperation Week 2018” organised by the Chengdu Municipal People’s
Government in Kowloon Shangri-La Hotel on 31 July 2018, the BDC
signed a Memorandum of Understanding with Chengdu Retailers
Business Association and acted as supporting organisation for the “Salon
Dialogue on Brand Cooperation Between Chengdu and Hong Kong”.

The Salon Dialogue was a forum for business leaders and academia
from both sides to exchange views on the prospects for brand
cooperation and business development strategies, with the participation
of representatives from more than 20 Hong Kong companies.

Following the Salon Dialogue, the BDC was invited to be a
supporting organisation for the “Exchange Conference on the
Development of First Store Economy” organised by the Chengdu
Municipal People’s Government on 29 April 2019. Several Hong
Kong food and catering brands including “Greendotdot”, “Tsui Wah
Restaurant” and “Ngan Lung Restaurant” attended the Conference
in Chengdu; and BDC Chairman Mr Simon Wong gave a keynote
speech on Hong Kong brand development to an audience of about
600 participants.

RIEBEFERI(P)RMEEDHE | LD M IER IR S AR -
BDC Chairman Mr Simon Wong (middle) shared his experience in developing Chengdu market at the Salon
Dialogue.
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RIEREFERMN EELERRMAE | FERER -
BDC Mr Simon Wong spoke at the “Exchange Conference on the Development of First Store Economy”.
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The Parade of Hang Kong Top Brands.
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The Parade of Hong Kong Top Brands 2018

The 2018 edition of “The Parade of Hong Kong Top Brands” was
published in July 2018. This 303-page bilingual publication collected
the information and success stories of about 250 Hong Kong brands;
and it on the other hand was the official publication of Hong Kong
Top Brand Awards, Hong Kong Top Service Brand Awards, Hong
Kong Emerging Brand Awards and Hong Kong Emerging Service
Brand Awards, giving a comprehensive account of the Awards’
history and latest developments. Making debut in 2003, “The Parade
2018” was the 16th edition.

With a circulation volume of 4,000, the publication was distributed
to over 800 organisations, including Government departments,
chambers, associations, media, universities and consulates; and it
also stepped up presence in exhibitions and other events held in Hong
Kong, Mainland China and overseas.

BDC Website

The BDC official website (www.hkbrand.org) is an important
channel to update the public of the Council’s activities and services,
while serving as a unique online platform for promoting Hong Kong
brands. The website provides rich and versatile information under
several content sections, e.g. “About the Council”, “Council in Action”,
“Brand Awards”, “Marking Scheme”, and “Top Brands Gallery”, “Brand
Promotion”, “Brand Education” and “Resource Centre”.

Besides, “The Parade of Hong Kong Top Brands 2018” was
uploaded onto the BDC website under the column of “Top Brands
Gallery”. Adopting the format of e-book for the first time, the electronic
version helped to extend the promotion coverage of the Parade to
overseas business communities and consumers via Internet.
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Representatives of BDC Members posed for a group photo at 2018 Annual General Meeting.

2018 General Meeting

The BDC held its Annual General Meeting (AGM) at CMA Conference
Hall on 21 September 2018. Mr Simon Wong, the BDC Chairman
was the Chairman of AGM. In his speech, he reviewed the major
work of the BDC in the past year, including assisting local brands to
explore markets in Mainland and emerging economies, promoting
the practices of digital transformation, and strengthening brand
research and education.

The AGM resolved that the Statement of Accounts of the Council
and Reports of the General Committee and Auditors be received
and JS CPA & Co be re-appointed as the Auditor. Nearly 20 General
Committee members and registered representatives of member
companies attended the meeting.

Work of Committees

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. The Council has invited
Government officials as Honorary Patron and Honorary Advisors,
and it has a General Committee whose membership comprises
representatives from a variety of sectors, such as manufacturing,
commerce, academics, and professional services. Besides, several
working committees including “Hong Kong Top Brand Assessment
Board”, “Technical Advisory Committee”, “Promotion and Advocacy
Committee”, “Finance Committee”, “International Affairs Committee”
and “Strategic Development Committee” have been set up as the
operational arms to carry out the Council’s various initiatives.

The Sixth General Committee has set up six industrial sub-
committees to study the strategic directions for fostering the brand
development of selected sectors, including “Manufacturing”, “Services”,
“Professional Service”, “Creative Hong Kong”, “Social Service” and
“Wholesale & Retail”, with Dr Kevin Lau, Mr Tse Po Tat, Ms Stella
Lee, Mr Thomas Wong, Mr Addy Wong and Dr Sally Yeung being the
Convenors.

2018 - 2019 &E M EE [ ¥ Hong Kong Brand Development Council Annual Report
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The BDC convened the second meeting of the 6th General Committee.
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General Committee

The General Committee is the governing body of the Council,
which provides guidance on the developmental directions of the
Council and also looks into the overall strategy and policies related
to the development of Hong Kong brands. The General Committee
supervises the operation of the Council and coordinates the work of
sub-committees.

Currently chaired by the BDC Chairman Mr Simon Wong, the
General Committee held meetings on 21 September 2018 and 16
April 2019, to study the feasibility of introducing new award category
under the “Hong Kong Top Brand Awards” and to review the proposal
of a project that would apply for the “Trade and Industrial Organisation
Support Fund” respectively.

Executive Committee & Finance Committee

The BDC has an Executive Committee consisting of the Chairman,
Vice Chairmen and the CEO. The Executive Committee is empowered
by the General Committee to conduct, manage and supervise the
affairs of the Council. The BDC Chairman Mr Simon Wong is the
Chairman of the Executive Committee.

The Finance Committee is set up to advise on and monitor the
financial affairs of the BDC, and to study the strategies for improving
the Council’s financial soundness in the long run. It is chaired by the
BDC Vice Chairman Mr Ng Ching Wun.

Executive General Committee and Finance Committee held a
joint meeting on 16 April 2019 to approve the 2019 financial budget
of the Council.
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Hong Kong Top Brand Assessment Board

Hong Kong Top Brand Assessment Board is responsible for
organising brand awards and other brand-related recognition
programmes, implementing Hong Kong Top Brand Mark Scheme,
and overseeing the awardees and licensees thereof. Besides, it is the
issuing body of the Hong Kong Top Brand Mark Licence.

The Board is currently chaired by the BDC Vice Chairman Dr
Edward Chan. It acted as the Preliminary Judging Panel of the 2018
Hong Kong Top Brand Awards, Hong Kong Top Service Brand
Awards, Hong Kong Emerging Brand Awards and Hong Kong
Emerging Service Brand Awards to select the shortlisted entries on
19 November 2018.

The Committee held a meeting on 13 March 2019 to discuss the
implementation details of introducing a new award category. On 10
May 2019, it held a joint meeting with Technical Advisory Committee
to study the technical issues related to the “Hong Kong Distinguished
Brand Leader Award”, followed by a supplementary meeting to
discuss the schedule and arrangements for 2019 Brand Award. The
Committee also convened a meeting on 24 May 2019 to conduct
pre-screening of the perspective candidates and their affiliated
brands for the “2019 Brand Leader Award”.

Technical Advisory Committee

The Technical Advisory Committee advises on the judging
criteria of brand awards and technical aspects of the certification
schemes, and it is also devoted to fostering the communications and
cooperation between the Council and academics, professionals and
other sectors.

Currently chaired by the BDC Vice Chairman Dr Lo Kam Wing,
the Committee is made up of domain experts who are industrialist,
academic, legal advisor, designer, quality management expert
and other professionals. The Committee held a joint meeting with
Hong Kong Top Brand Assessment Board on 10 May 2019 to give
technical advices on the implementation of “Hong Kong Distinguished
Brand Leader Award”.

Promotion and Advocacy Committee

The Promotion and Advocacy Committee is set up to raise the
brand awareness among the industries and the general public; to
facilitate local brands’ development in domestic, Mainland and overseas
markets; and to promote the objective and activities of the Council.

Currently chaired by the BDC Vice Chairman Mr Calvin Chan,
the Committee held a meeting on 26 November 2018 to discuss the
logistic arrangements for the 2018 Awards Presentation Ceremony-
cum-Gala Dinner. It convened another meeting on 30 May 2019
to endorse the promotional programmes of the Council’s major
activities in 2019.

2018 - 2019 &E M EE [ ¥ Hong Kong Brand Development Council Annual Report
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International Affairs Committee

The International Affairs Committee aims to promote the image
of Hong Kong brands in the international arena, and to enhance
the exchanges and networking between the Council and overseas
organisations. The Committee is currently chaired by BDC Vice
Chairman Dr Aaron Shum.

Strategic Development Committee

The Strategic Development Committee is set up to study the
strategies for the Council’s long-term development; as well as to
provide guidance on memberships affairs such as recruitment,
administration and services.

Currently chaired by BDC Vice Chairman Dr Ellis Wong, the
Committee held a brainstorming meeting on 11 April 2019 to explore
the ways to take forward “Hong Kong Distinguished Brand Leader
Award”.

Member Recruitment

Membership is not only an important base for the BDC to
advocate and implement its founding missions, but also an
indispensable interface for the Council to connect and serve the
industries.

The BDC welcomes all companies and organisations in sympathy
of its objectives to become Corporate Members or Associate
Members. Since the establishment in August 2005, the BDC has
admitted over 350 Corporate Members.
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Membership Eligibility

Any Hong Kong company holding a valid business registration
certificate or any Hong Kong association registered with the relevant
Government authority are eligible to apply to become a Corporate
Member of the Hong Kong Brand Development Council. Companies
or associations incorporated outside Hong Kong can apply to be
admitted as Associate Members.

Member Benefits

Corporate Members have the right to attend and vote at general
meetings of the BDC. All Members can enjoy a bevy of privileges:

e Become part of a collective voice to express views and concerns on
government’s policies and issues pertaining to brand development.

e Have opportunities to participate in various exhibitions, product
showcases, and promotional activities organised by the BDC in
Hong Kong, Mainland and overseas.

e Attend seminars, training programmes, business study trips and
other activities at a discounted rate or free-of-charge (for specified
events).

e Acquire updated information on branding.

e Share findings of research and development projects conducted
by the BDC.

e Get access to brand development supporting facilities established
by the BDC, e.g. brand expert database, free consultancy, and
consultant referral services.

e Receive free publications, including “The Parade of Hong Kong
Top Brands”, “Annual Report”, member circular, e-mail broadcast,
etc.

e Upload company information on the BDC’s official website.

e |everage on the BDC’s network to facilitate business matching,
experience sharing, strategic alliance, inter-company liaison and
mutually preferential arrangements.

e Enjoy benefits entitled to CMA Group Members, such as discounts
on training and insurance services.

2018 - 2019 BB MR ERE B F 2k Hong Kong Brand Development Council Annual Report
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Hong Kong Brand Development Council

Initiated by the Chinese Manufacturers’ Association of Hong
Kong, the Hong Kong Brand Development Council is a non-profit-
making institution aiming to promote the development of Hong
Kong brands by pooling together the efforts of all walks of life.
It is committed to promoting Hong Kong brands and products,
advocating innovation and creativity, fostering an environment
conducive to brand-building, and enhancing exchanges and
cooperation among companies in regard to brand development.

The Council is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. Apart from having
invited Government officials as Honorary Patron and Honorary
Advisors, the Council has a prestigious General Committee whose
membership comprises representatives from a variety of sectors,
such as manufacturing, commerce, academic, and professional
services. A devoted secretariat and several working committees
including “Hong Kong Top Brand Assessment Board”, “Technical
Advisory Committee”, “Promotion and Advocacy Committee”,
“Finance Committee”, “International Affairs Committee” and “Strategic
Development Committee” have been set up as the operational arms
to carry out the Council’s various initiatives.

The Council has set itself the task of becoming a flagship to
lead the way in Hong Kong'’s brand development, being a driver for
the pursuit of an overall strategy, a facilitator for the formulation and
implementation of related policies, and a coordinator for the branding
efforts of local organisations. The Council has been playing an active
role in every key area, sharpening its leadership in brand accreditation,
nurturing, promotion, research, exchanges and interational cooperation.

Besides hosting the renowned brand awards like “Hong Kong
Top Brand Awards”, “Hong Kong Top Service Brand Awards”, “Hong
Kong Emerging Brand Awards”, “Hong Kong Emerging Service
Brand Awards” and “Hong Kong Distinguished Brand Leader Award”,
the Council also provides assistance to other brand competitions or
prizes, in an attempt to identify role models and set up best-practice
benchmark in branding. It is the organiser of the “Hong Kong Top
Brand Mark Scheme” and “Made in Hong Kong Mark Scheme”,
which, as the first of their kinds, have blazed the trail of brand-related
certification based on well-structured assessment and licensing
system.

In order to enhance the profile of Hong Kong brands, the Council
has been actively participating in various exhibitions, product showcases
and other promotional events, domestically and overseas, apart
from staging large-scale projects like “Hong Kong Brand Festivals”
in major Mainland cities. It organises “SME Branding Club” regularly,
in an attempt to foster brand-building culture among local SMEs
and to build up an interactive platform for knowledge transfer,
experience sharing and networking among companies aspiring for
brand development. Furthermore, a number of training, research,
study, and exchange programmes as well as public education
campaigns have been rolling out under the Council’s aegis,
as part of its efforts to step up brand awareness among local
enterprises and the public in general.

With the advent of “brand era”, brand-building is becoming a
must for an organisation to stay competitive. Hand in hand with our
industries, the Hong Kong Brand Development Council is devoted
to promoting “Made by Hong Kong, Originated from Hong Kong” as
a world-class label and developing Hong Kong into a star-studded
brands hub.
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BETZEE
Sub-Committees

ERBETERES

Hong Kong Top Brand Assessment Board

X[ Chairman :
[ B Dr Edward K M Chan

EERSY Advisors :
R A Mr Simon K W Wong, BBS, JP

#3779 Mr Raymond L M Young, GBS, JP

El= & Vice Chairmen :

R3E 4% Mr Ng Ching Wun
&% 48 Dr Lo Kam Wing, JP

% & Committee Members :

[RZR{& Mr Calvin K W Chan
whiE#E Dr Aaron W L Shum
&1{&)8 Dr Elis W H Wong
ZJKE Mr Jackson S'Y Leung
HZER MrWarren Y L Sun
#E1E 2 Mr Wilson W S Lai
JE4B L Mr Joseph S W Chow
285 Mr Thomas Leung
ZBRAF Ms Candy M S Ngan

RitERZES

Technical Advisory Committee

E[E Chairman :
E %4 Dr Lo Kam Wing, JP

H #i7EER Technical Advisors :

2|f#Z= Dr Kevin KW Lau, JP
HEFZ2 2% Mrs Annie Yau Tse
HEYRA Mr Joe Chau

#/)\K Mr Karr Yip

% E 4+ Dr Albert Tsang

B 5E ¢ Dr Sherriff Luk

3k X7 Mr Baniel Cheung
JE4BEE Mr Joseph S W Chow
5 Z B2 Mr Anthony Tong
#R{& BE Mr Dominic Lam
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Finance Committee

F /& Chairman :
S5 Mr Ng Ching Wun

Z 5 Committee Members :

EZ M Mr Simon K W Wong, BBS, JP
[ Dr Edward K M Chan

&4 45 Dr Lo Kam Wing, JP

FRZ (& Mr Calvin K W Chan

hiEEE Dr Aaron W L Shum

=128 Dr Elis W H Wong

%37 Mr Raymond L M Young, GBS, JP

EERREEEZEE

Promotion and Advocacy Committee

X & Chairman :
FRZR{& Mr Calvin K W Chan

&R Advisors :

K55 Mr Ng Ching Wun
PRE R Dr Edward K M Chan
[Fk& Mr Charles C C Ng

% 5 Committee Members :

T %5 Mr Thomas C C Wong
887 Dr Tang Kam Tim
A& #E Dr Ken W K Ho

22 Mr Vincent S K Leung
E&H 32 Mr Robert P K Lok
£381& Mr Kevin K F Shea
F3M% Ms Diana Wong

1#%5#% Dr Sally C Yeung

=& Mr Addy W H Wong, MH
HIEE Mr Tse Po Tat

PB4 Mr Garic Y W Kwok
HREIE Mr Wilfred K H Lam, JP, BH
=45 Mr Howard Ken Wong
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BREKEES RKHBEREES

International Affairs Committee Strategic Development Committee
Z & Chairman : =& Chairman :

yLiE e Dr Aaron W L Shum =& Dr Elis W H Wong

EaRS Advisors : &8RS Advisors :

1421 Mr Marvin T F Hsu &= 5 M Mr Simon K W Wong, BBS, JP
&= A Mr Simon K W Wong, BBS, JP &4 % Dr Lo Kam Wing, JP

BE35¥% Ms Shirley S L Chan, BBS, JP RF 2 Mr Charles C C Ng

Z & Committee Members : Z & Committee Members :

[RELE Dr Edward K M Chan ZHX Ms Stella W F Lee

[ {& Mr Calvin K W Chan 2|fZZE Dr Kevin KW Lau, JP

st Mr Eric Lee gk 21& Mr Cheung Ching Fung
#2/Z% Mr Philip S S Choi 5% B8 Mr Robert P K Lok

F %% Mr Thomas C C Wong ZBRAF Ms Candy M S Ngan

REA Ms Susanna Y'Y Ng H1EIZE Mr Tse Po Tat

3k 21& Mr Cheung Ching Fung &4 Dr Tsang Wai

=& Mr Addy W H Wong, MH

TENEEES

Industrial Sub-Committees

Hlyk /BB & A Convenor of Manufacturing Sub-Committee 2|f22E Dr Kevin KW Lau, JP
AR5/ N B £ A Convenor of Services Sub-Committee HIEE Mr Tse Po Tat
BRI/ BB E A Convenor of Professional Service Sub-Committee A2 Ms Stella W F Lee
BIEEB/NMEB % A Convenor of Creative Hong Kong Sub-Committee F % 7E Mr Thomas C C Wong
e PR/ NB B £ A Convenor of Social Service Sub-Committee ={E1# Mr Addy W H Wong, MH
R EE /BB E A Convenor of Wholesale & Retail Sub-Committee %8 Dr Sally C Yeung
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Directory of BDC Members

AR EERMNERAA]

Dah Chung Industrial Co Ltd
REHEZARAA

Artin Industrial Co Ltd

YGME 5 8RR A

YGM Trading Ltd
EREENCER

Hong Kong Productivity Council
EBEHEERR

Hong Kong Trade Development Council
NS BIFR AR A 7]

L.K Machinery International Ltd
EAEEEEARAT]

Han Sheng Tang Herbal Technologies Co Ltd
HITHRERR QA

Aaron Shum Jewelry Ltd
EEMERMBAR AR

May Cheong Toy Products Fty Ltd
=REX(EE)ARRIA

Sanyu Industrial (Holdings) Co Ltd
B2 HMMARAA]

Polaris Jewellery Manufacturer Ltd
HARBRAR]

Time Mission Ltd
TAMERARAR]

Kampery Development Ltd
MCLm B A AR A 7

Maxi Communications Ltd
BERERERAR]

Hang Tung Resources Ltd
HABEREEBR AR

Chevalier International Holdings Ltd
L REERNDBRAF]
Nanyang Brothers Tobacco Co Ltd
HFIEEEARAT

A-Fontane Groups Ltd

R (EB)ERAT

Eu Yan Sang (HK) Ltd
mEIE(EE)GR AR

Lam Soon (HK) Ltd
NE 5 AR QA

Four Seas Mercantile Ltd
HERRMERAA]

Sun Shun Fuk Foods Co Ltd
HEBAREBRAT]

The Tien Chu (HK) Co Ltd
SERMEBRGRAA

Hop Hing Oil Group Ltd
EEE(EB)ERAF

German Pool (HK) Ltd
RARMKERAT

Fook Tin Technologies Ltd
FRERBE(FHE)BRAR]

Long Far Herbal Medicine Manufacturing (HK) Ltd

NEEE (B AR AR

Luk Fook Holdings (International) Ltd
FERYNLEE R A )

Tsit Wing Coffee Co Ltd

HEMNER mBRAF

Kam Hing Noodles Food Co Ltd
EERCHARAA

Chun Au Knitting Factory Ltd
EBABBERERAT

H.K. Rice Merchants Enterprises Ltd
AR BRE (BEEEE IS ERAR DA
Kwan Tung Pak Yuen Tong (Ling Yok Tack Hing Tong) Union
Medicine Factory Ltd
BESIREBR AT

Wilson Designs & Jewellery Ltd
ERERHERBRAA]

Fung Yip Electrical Manufacturing Ltd
HAEXARAA

Sunnex Products Ltd
=HAPEFHERAA

Sam Seng Herbal Pharmaceutical Co Ltd
HERRBEEERAR

Wing Wah Food Manufactory Ltd
BSEERRAR

Goodway Electrical Enterprise Ltd
ANETMAEXERAF

Tai Nam Industrial Co Ltd

PR ARAT]

Lee Kum Kee Co Ltd

B REBEFIUEBRAA]

Home of Swallows Ltd
BAEERERAR]

Imperial Bird’s Nest International Co Ltd
EREAERAT

Hekura Co Ltd

EREBRARAA

Azureliving International Ltd

AW B IR A A

Tai Pan Bread & Cakes Co Ltd
ELRmMBRAF

Maxim’s Caterers Ltd

HH BRI AR AR

Sa Sa International Holdings Ltd
EECERBRAT

Shun Tat Enterprises Ltd
RFEMRITIHARAF]

Hong Thai Travel Services Ltd
BERBERITHAR QA

China Travel Service (HK) Ltd
RIOEREEER AR

Yung Kee Restaurant Group Ltd
PBRBE(KE)ARIQA

Hong Tai Ginseng (Group) Co Ltd

IR ERIEBR A A
Centaline Property Agency Ltd
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GP Wedding

TIMBEFXARAT

Golden Cup Industries Ltd

FEBR AR

The Garden Co Ltd
BREEEARAT

Hung Fook Tong Holdings Ltd

TP PR BLER AR A T

Akei Plastic-Machine Manufactory Ltd
ESFERMER AR

Crocodile Garments Ltd
AERRBEZAMARAF]

Tin Tai Leung Yao Cleaning Supplies Ltd
BERMEEEERAA

Well Born Real Estate Management Ltd
EEEXEEARAA]

Majestic Holding Ltd

EBERS

The Hong Kong Society for Rehabilitation
R ERLEREGR AR

Jumpin Gym USA Ltd
AEEHTERAT]

Dah Chong Hong, Ltd

SRR AR AT

Bonjour Holdings Ltd

PR & SAE B R A

Appolo Ice-cream Co Ltd

R AR AR

Holistol International Ltd
REZR(—N=2)FRAA

The China Paint Manufacturing Co (1932) Ltd
FiE TRMARAR]

Colour Chemical Industrial Ltd

A B TEh ZE R A R A A

Hoe Hin Pak Fah Yeow Manufactory Ltd
B ARRRMARAR

Amoy Food Ltd

SRYEBARAT

Fancy Talent Ltd

B EEARAT

Airland Enterprise Co Ltd
BRRKEFIEBRAF]

GE-Ice Specialty Shop Ltd
RIKBRAR]

lce Master Ltd

EHEBRERAR]

Cross International Ltd
NEZBBERAR]

Pat Chun International Ltd
PREERmAR AR

Chan Kee Foods Ltd
BAR(EE)BRAA]

Japan Home Centre (HK) Ltd

ZHIF (BE)BRAA

Embry (HK) Ltd

AR AR

The Dairy Farm Co Ltd

EIREER AR AT

Herbs Generation International Ltd

Dr Kongi@ R E )5

Dr Kong Footcare Ltd
EEBRATA

Group Sense Ltd
BEEXRERBRAF

Pricerite Stores Ltd

[ERARBAE B R AR

Guarda Safe Industrial Ltd
BEZEREERAR]

Safewell Equipment Ltd
BEREXERAR

Bai Cheong Lung Medicine Ltd
EEEKBR AR

Beauty & Health Magic Water Purify Ltd
HERBERREMARAT

Vita Green Health Products Co Ltd
EWYEEEBR AT

Urban Property Management Ltd
1 EBERAR]

HK JEBN Ltd

PTAESE (B R AR A

Hin Sang Group (International) Holding Co Ltd
BENTSEBHBRAR]

Kin Hip Metal & Plastic Factory Ltd
ANEEEARAT]

Taikoo Sugar Ltd
HEeRRBEERR AR

CASH Financial Services Group Ltd
BEREEBRAR

Foo Lum Holdings Ltd

KRB (BB BRAR]

Milan Station (HK) Ltd

RN RmARAR]

Dai Kee Food Co Ltd
REREKES R (FE)BRAF
C&C Joint Printing Co (HK) Ltd

i EEE (AR ) BR A A

Royal Medic (Holdings) Ltd
FEZHRMEEEGRAR]

Store Friendly Self Storage Group Ltd
FMERFR QA

Green Island Cement Co Ltd
BRAESRGAEMNEGRAT]
General Mills Foods Asia Ltd
BUEFXEBAR AT

Arredamenti Co Ltd

S BEXARAT]

Lomak Industrial Co Ltd
EREARAR]

Lamex Trading Co Ltd
KEERmMARAT

YHY Food Products Ltd
RER(HB)ER AR

Posh Office Systems (HK) Ltd
Tt IT(RE)BRAR]

Seven Sea Chemicals (Holdings) Ltd
ROLZERmER AT

Po Sum On Medicine Factory Ltd
BEHAEERAT

King of Chicken Cake Ltd

@ 2018 - 2019 & kR E R B 3} Hong Kong Brand Development Council Annual Report



BEABRAF

Oceanic Leader Ltd
EERGBERARABRRERGERAR
Catalo Natural Health Foods Ltd
RBE(BE)EXERAT]

Kado Industrial Co Ltd
SEBKRE(FE)BRAF]
3D-Gold Jewellery (HK) Ltd
BENBEAR AR

Grand Coffee Co Ltd

R AT

Tung Chun Co

IERMZFRAEBR AR

Shun Lee Bldg Materials & Sanitary Wares Ltd

Banner SHOP Hong Kong Ltd
Banner SHOP Hong Kong Ltd
BARKARAT

Natural Home Collections Ltd
B )Nm(KE) AR QA

Hong Kong Ferry (Holdings) Co Ltd
BREZ2ETERAR

Pak Shing Tong Ginseng Co Ltd
BRER(EE)ARAA
Winner Medical (HK) Ltd
=HEE(BB)ARAQA

Joint Publishing (HK) Co Ltd
BRREABRGRAA]

Rio Industrial Ltd
BERBERAA

Hong Yip Service Co Ltd
ERETFIERERAR]

King Bakery Holdings Ltd
BEEEARAF]

Ocean Empire International Ltd
ARERRRQA

Dialink Ltd

HEREARAR]

Ying Kee Tea Co Ltd
FEILIT2EXM AR QR
Nam Pei Hong Sum Yung Drugs Co Ltd
RELEEAZR

Lamma Rainbow Seafood Restaurant Ltd
il AR AR A A

On Kee Dry Seafood Co Ltd

B (IX)ARAT

Lai On Products (Industrial) Ltd
ENYEEEFRAR]

Sino Estates Management Ltd
ERRBERARAT]
Memorigin Watch Co Ltd
HRKERRAF]

Yeungs Marine Products Ltd
ABEREEARAR]

Tai Yau Storage Group Ltd
EEEHRABRAT]

Hang Heung Cake Shop Co Ltd
ANFIREER AT

Prince Jewellery and Watch Co

7
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EXERRERR AR

Travel Expert Ltd
EERRERAR AR

Faith Technology Development Ltd
HEEEARAR

Chief Group Ltd

SR EE (B ) BRA A

Wing Li Group (International) Ltd
EHREERAR AR

Yummy House International Ltd
RERREBEFR LA

Ngan Lung Catering (Holdings) Ltd
MEERREmBERAR LA
Timfold Catering and Food Service Ltd
BNEBEBRAF

Palace Group Management Ltd
tBBRAE

Sofamark Ltd

HHAEERRAT

Pristine Living Ltd
SMEAERGRAA]

Hop Wo Development Ltd
FEERBR AT

Pro Logic International Ltd
BEEARLIRA

Concord Alliance Ltd
REBRRF

Chuan Chiong Co Ltd
FRARKIERR A

Original Taste Workshop Ltd
BEZEEBRAF

U Banquet Group Ltd
RmERESEERRAA

Fook Moon Lam Jewellery Holdings Co Ltd
FEHZERRAA

CR Care Co Ltd
BEESHEREGR AT

Fok Hing Trading Development Co Ltd
ARAEXARAR

Makebest Industries Ltd
ERBRESERAF

Yaki Champion Boutique Ltd
BEREIERR AT

FMC Manufacturing Co Ltd
f—gaa N E(HE)GRAA
Ah Yat Abalone Princess (HK) Ltd
THRREBEERER AT
Casablanca International Ltd
SRBEREEBRAF

Top Loyal International Holdings Ltd
— iR R A A

Instant Travel Service Ltd
REBRERR AR

Crystal Harbour Restaurant Ltd
ERT(EB)EHBRRARAA
Wah Fat Hong (HK) Trading Development Co Ltd
ERIEEBRBRAR]

Galaxy Hotel Management Co Ltd
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HREAHANEBR AR
Synergy Education Provider Co Ltd
BEXIMAROFRAA

M & C Toy Centre Ltd
mFSREBR AR

Shang Healthcare Ltd
HEEATTHBEERAA
Alice Chan China Ltd
RLEBEBRAR]
Greenbase Ad Ltd
PMEIRIRARAA]

Aqueen International Ltd
PR R AR]

Zear Corporation Ltd
BERITARRQA
Golden Design Ltd

AR TR (FB)BRAA
Momax Technology (HK) Ltd
B EIEABRAT
Baby-Kingdom.Com Ltd
BEMEEABRAA]
Offmax Ltd
EEERAGMR AT

Sing Wah Development Ltd
MABXEARAT]

Yusan Industries Ltd
RIREE AR AT

Jetour Holding Ltd
BESERERAR]

Beacon College Ltd
FlexSystem Ltd

FlexSystem Ltd
REERBRAF]

Tsui Wah Holdings Ltd
BARERERBRAF]
Modern Beauty Salon Holdings Ltd
PET(EE)ARAQA]
Satay King (Holdings) Co Ltd
TEHRBERRA]

Kee Wah Bakery Ltd
NBERMERA R AA
The Kowloon Dairy Ltd

T _EEBREEER AR
Twelve Constellation International Holdings Ltd
oA B EEBRAF]
Noah Hong Kong Ltd
MEBHARAT]

Fast Fame Trading Ltd
EUFEE

Perfect Trading Co
TNBERESREEFR AR
Taste of Asia Group Ltd
mRETIHR AR
Gourmet Orient Ltd
F[E1402A % AR A F)
Kinlonz 1492 Club Ltd
ZEHBRAA]

Advance Bright Ltd
=BRERRAA]

Best Video Ltd

AT EERAR]

Kent Metal Co Ltd
TE(EXRR)ERAF

Golden King (Asia Pacific) Ltd
DR-Max Ltd

DR-Max Ltd
ERMAHBBERAT

Fu Hong Industries Ltd
BIETESERAR]

Lexington Ltd

BEEAR QR

Pompei Ltd
MHERMERAA

Sun Fat Heung Food Products Ltd
BFKE BEhMAR A A
Continental Jewellery (Mfg) Ltd
iy B ER S8 SR A PR 2 A

City Chain Co Ltd
RBERI T AR AR

EGL Tours Co Ltd
FRi%88H MR A A

Optical 88 Ltd
RIXEXABRAA

4M Industrial Development Ltd
BREREGRAA

Goodbye Dear Co Ltd
EEBERCEGRAA

Truth & Faith International Ltd
SRR A R A 7]

Foron Holdings Ltd
BETAR AR

Kiu Fung Hong Ltd

Iconlady Ltd

Iconlady Ltd

REEABRAA

Karibu Baby Ltd
AREEECGER)ERAA]
Profilia of West Germany (Far East) Ltd
NEHREHNA]

AA Buy Trading Co
EHREREXERAA
Richbond Caps & Bags Manufacturing Ltd
RS EERERBER AR

Nin Jiom Medicine Manufactory (HK) Ltd
PARAR QA

Chung Tai Roller Shutters Co Ltd
AFRILRmEERR AR

Hui Lau Shan Food Manufacturing Co Ltd
S AR AR

CMM Monita Academy Ltd
BEF AR S AR AT
Sharon Au & Associates Ltd
ImdE L GRER) AR AR]

Ulferts of Sweden (Far East) Ltd
=MEZEHRAA]

Sanwa Trading Co
AREmBRAF

Semk Products Ltd

R IRBR A A

UA Cinema Circuit Ltd
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Hong Kong Kamax Pharmacy Ltd
BLZERARAT

Right Horn Development Ltd

S ERRARAR]

Tanco Pacific Co Ltd
FLEERER AR

HKI Co Ltd

PR BRLMBAR AT

Lee Lim Ming Metal Works Ltd
ERBIBREEERAR]

Leadsky International Enterprise Ltd

XAt (RERmEFEH L) AR AT

Culture Homes (Outlet Stores Wholesale Centre) Ltd

TEMRm(EB)ARAT
Carrianna Food (HK) Ltd
BRYEEEERAA

Hang Yick Properties Management Ltd

EBEMERER AR

Hong Kong Art Development Co Ltd
TR Al EEDRIA R A A

Promise Network Printing Ltd

R EUE R IEFIBR AR

Unlimited Power Production and Training Ltd

ANEEEZERERAR]
Tai Hing Group Holdings Ltd

Fritt 57 (RIS ) e SR AR AR

New Era (International) Duty Free Group Co Ltd

AR OKA R AR]

Neway Karaoke Box Ltd
SEITARAR

Manley Co Ltd
FEIEZERRAF

QConcept Ltd
BErtXEmERRERAR
Keystone Financial Consultancy Ltd
WBESTEMER AR

Samko Concept Asia Co Ltd
FEARBIZERER AR

Chinese Strategic Holdings Ltd
TREREEEBRAA

XJT Healthy Life Group Ltd
AEEERERAA

Hopeful Investment Holdings Ltd
EEEREBEERAF
Wonderlife Universal Ltd
BHREEEERAR

Delicron (HK) Ltd
TRHBE(EE)ARAF

Li Chung Shing Tong (Holdings) Ltd
ERESHERAT

Foon Tai Trading Co Ltd
BREREREBRAR

| Love Kitchen Ltd
ERGEEM(EE)BRAF
Star & Moon Jewellery (HK) Co Ltd
EHFHE (BN ERAT]
Britannia Study Link (Asia) Ltd

2018 - 2019 BB miEERE BT #H Hong Kong Brand Development Council Annual Report

B 8%

Appendices

\

e IR(BB)BRARA

Octopus Engineering (HK) Ltd
BENERERAR

Konstar Industries Ltd
BRUKHEBER AR

GenNex Financial Media Ltd

SRR ARAR]

ClubOne Ltd

REBEAR AR

Wing Yip International Ltd

TERRKT BABRAT

Koon Wah Food & Preserved Fruit Factory Ltd
EHBEERFXEAmARAA
Sinomax Health & Household Products Ltd
cEBRERAMARAT

Goldfully Bedroom Article Ltd
BEELERAA

Global Glory Industrial Ltd
BEBBREXBELZ RS AR AR

Hong Kong International Exchange of Artist & Culture Association Ltd
RN BB AR AR

Tin Lee Medicine International Ltd
BEBEHEFRANA]

MathConcept Education Ltd

BRE (&R )BEREREBR AR

Ming Fung (Lok Keen) International Development Ltd
Ensec Solutions Hong Kong Ltd

Ensec Solutions Hong Kong Ltd
MMKE S ERAF]

Ettason (HK) Ltd

EHYBEX AR QA

Maxcare Industrial Ltd

HEERAA]

Main Plan Ltd

AR R

Jetstar Co Ltd

FFIRARAT

Hollyland Co Ltd

EEEI-UBRAR]

Kin Fung Weisen-U Co Ltd
HALBR A A

Century Strong Ltd
EEEENRARAT

Marche Label & Printing Ltd
BSREH(FE)BR AR

Grand Concord Garment (HK) Ltd
EBE L EEER AT

Hong Kong Chan Lo Yi Medicine Co Ltd
BRREREER AR

Waihong Environmental Services Ltd
EMNEREEEERERAR]
AsiaWorld-Expo Management Ltd
LR RN E TSP

ONC Lawyers

BT ES T REEAR AT

Bright Smart Securities & Commodities Group Ltd
W EAYERGRAA

Twin Wealth Biotech Ltd
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BERETeBRAA

Ha Tak Kin Martial Art Society Ltd
R (KE)BRAF

Kai Tai Chinese Medicine (Holdings) Co Ltd
BALRRITAR AR

Wing Yuen Tea (HK) Co Ltd
RELR AR AT

Freemax Technology Co Ltd
WrE(HE)BRAR

All Power (HK) Ltd

= IE BRI B R A A

Goki International Holding Co Ltd
EEPIRMBEE AR AR

Shun Tak - China Travel Ship Management Ltd
EREREARAR]

B2A Consulting Ltd
RIRENEEEAR B IR A A

Universe Printshop Holdings Ltd
1SR B R A R A A

Dailywin Watch Products Mfg Ltd
EERERQT

Style50s Home Decor

BB EREGRAR]

Koon Chun Hing Kee Soy & Sauce Factory Ltd
HERR(EE)BRAR

Webber & Nickel (Int’'l) Co Ltd

Total Loyalty Co Ltd

Total Loyalty Co Ltd

RZEERAR]

Partlink Ltd

el S VNC]

Arte Moda International Enterprises
RREREAF R AT

Future Lighting Collection Ltd
BIZRERR QA

MingCha Ltd

AEEZRERAT]

You Find Ltd

=SAFNERAF

Kool Ltd

BERE (FE)BRAA]

Pak Wui Jewellery (HK) Ltd
BEREERBRAT

E. Tech Management (HK) Ltd
TFRmMAERAF]

Prince Foods Manufactory Ltd
BN KARAT]

Shuang Jian Garments Co Ltd
EHEEEBR AR

Wah Hing Office Supplies Group Ltd
LEBE(BE)BRAR]

HongFa Electroacoustic (HK) Co Ltd
PUEB AL

TUZEE AR
EEPEEFRIA]

LBS Corporation Ltd

oA EB BRS B IR A A

Galaxy Fire Services Co Ltd

AR B AR AT

Tai Po Chun Hing Ltd

Union Medical Healthcare Ltd

Union Medical Healthcare Ltd

M ERARAT

Chase On Development Ltd
HEIEXRERERERAT]

Gain Miles Assurance Consultants Ltd
EBEFCEEREBERAR]

Heng Yue Yen Long Kwon Association Ltd
EA(EB)ERESHRA]

Ka Woo (HK) International Trading Co
2RIz (EE) AR AR]

Health Basis (HK) Ltd

BEEREIRR AR A A

Excellent Life International Ltd
RFEERBEBR AR

Silvermine Beach Resort Ltd
PRBHE Rt

Jumpstart Publishers

AN ERBRAR]

Cookies Quartet Ltd

Bl (HB)GRAA

Optimix (HK) Ltd

N AR 2285 PR A A)

Tai Wo Tung Medicine Co Ltd
FEREGRAR]

Ise Jewellery Co Ltd
WERREmBR AR

Four Seas Global Food Co Ltd
Labkable Asia Ltd

Labkable Asia Ltd

BREBEARAR]

Fung Fat Knitting Mfy Ltd

RSB ERHE AR AR

Reliable Medicine Technology Co Ltd
RE(EE)ARRA]

Dogaroo Group Ltd
SEERAEARAT

Winning International Enterprises Co Ltd
LARTIEERAT

Shibainc Ltd

FBIRRERAR]

Green Intellect Co Ltd
EEBHREREFR AT

H.K. Ma Sai Leung Tong Medicine Manufacturing Ltd
BARRARAT]

Inheritance Technology Co Ltd
BRIKITHARAR]

Goldjoy Travel Ltd
SRECFLINFARR B PR A A

Cheung Wing Kee Noodles Factory Co Ltd
L E R LA B R AT

BB Beauty & Cosmetic Ltd
RERIRBR AT

Great Smart Creation Ltd
REFREFRAT]

Bar Pacific Entertainment Ltd

Oveco Industries Ltd

Oveco Industries Ltd
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