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Looking back on the past year, despite ongoing challenges
in local and international markets, Hong Kong economy is
steadily getting back on its growth track. As the City moving from
“stability to prosperity”, Hong Kong brand development is also
taking off with boosted momentum. We are thrilled to see local
enterprises making brand-building their strategic focus in driving
business growth and development. The industries are crafting
brand strategies to tailor local conditions, with a keen eye for
cultivating “new quality productive force” unique to Hong Kong.
Increasingly, they are weaving “new quality elements” such as
innovation, technology, digitalisation, quality, sustainability, and
Hong Kong’s distinctive advantages into the fabric of their day-
to-day operations. These all in all are gearing towards the build-
up of “new quality brand power”, providing news impetus for
Hong Kong brands to upgrade, accelerate iterative updates and
achieve value enhancement.

As bellwether and a facilitator in brand development,
the Hong Kong Brand Development Council (the BDC) has
championed the concept of “new quality productivity + branding”,
taking the initiative to steer and propel local enterprises onto
the exciting journey of “new quality” brand development. The
BDC has strengthened its operations by focusing on key areas
including advocating best practices, promoting brand image,
and establishing ESG (Environmental, Social, and Governance)
standards, thereby enhancing its key supportive role in these
domains.

Among the others, the 2023 “Brand Award” co-organised by
the BDC and the Chinese Manufacturers’ Association of Hong
Kong (the CMA) met with great success as in previous years.
The over 40 award winners brilliantly showcased the dynamic
landscape of Hong Kong'’s business sector through their all-round
superior performance. Their remarkable achievements underscore
local industries’ strong determination to create value through
branding, their superior ability to navigate rapid changes with
brand strategies, and the unswerving commitment to achieving
constant transformation and upgrading. Setting the bar ever
higher, the Awardees have as their predecessors demonstrated
the highest standard of Hong Kong brand development.

On the brand promotion front, the “Hong Kong Brand
i-Directory” (Brand HKIiD) registration system under the BDC
has performed verification for over 200 local original brands. By
offering enhanced free advertising opportunities on its on-line
platform, the Directory has opened up new avenues to digital
promotion for the registered companies.
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I & F & Chairman’s Statement

Riding on the back of the successful “Macao Brandfest” (Phase
One activities of the “Hong Kong ¢ IN ¢ Brand Greater Bay” Project),
an even larger-scale sequel project kicked off this April with the
sponsorship of the Trade and Industrial Organisation Support Fund
(TSF). Phase Two Project is closely aligned with the “Brand Greater
Bay Area” concept, with an eye to capitalising on Guangzhou as a
springboard to further expand into the region. It lines up an array
of multiple-format, physical and virtual-integrated brand promotion
campaigns plus a series of compact market exploration activities,
aiming to assist Hong Kong companies in leveraging the GBA to
expand the room for business growth and make good use of brand
strategies to elevate the level of business development and drive
high-quality economy in the Region.

With sustainability taking center stage globally, ESG has become
a priority area, which attracts increasing attention from Hong Kong
companies. The BDC has been strengthening its role as an advocate,
standard setter, and promoter of ESG development in Hong Kong.
Besides continuing to explore Hong Kong-specific ESG audit and
certification practices through the built-in assessment mechanism
of “Brand Awards” and “Hong Kong Top Brand Mark Scheme”,
the BDC also co-organises the “Hong Kong ESG Awards” and
“ESG Pledge” with the CMA, which aim to establish best-practice
benchmark for local ESG development by setting standards and
successful examples.

To enhance local ESG knowledge and assist the industries in
capacity building, the BDC published a ground-breaking research
report based on surveys of several hundred local companies. It also
has launched a certificate course aimed at grooming ESG managers
in SMEs, the first of its kind in Hong Kong. Furthermore, in an
effort to promote and disseminate ESG theory and practices to the
industries and public at large, the BDC partnered with the Trade and
Industry Department and other organisations in hosting the ESG-
themed “Branding to Win Serial Seminar 2023”, while delivering a
series of expert-led workshops through its affiliated “SME Branding
Club”.

Earlier this year, the BDC successfully completed the election
of its new-term General Committee. The Eighth General Committee
boasts a strong lineup of brand experts and industry representatives,
and it has established committees responsible for brand assessment,
certification, promotion, strategic development and finance, which
align with BDC’s three major work directions for the coming year, i.e.
promoting the development of “new quality brand power”, organising
events to celebrate the Council’s 20th Anniversary, and helping
Hong Kong companies spread their wings in the Mainland market,
particularly in the Greater Bay Area.

In the past year, the BDC was honoured to have gained
enthusiastic support from various sectors, which ensured the work
of the Council operated smoothly. | sincerely thank all members for
their steadfast support, and would like to express my gratitude to our
Honorary Patron, Honorary Advisors, Honorary Chairman, Chairmen
Emeritus and Advisors for their meticulous guidance; to the General
Committee for their dedicated assistance; to the secretariat staff
for their hard work; and last but not least, to related government
departments and various parties for their sincere cooperation.

| am confident that the new-term General Committee will
continue to garner support from all walks of life. Let us work
together, hand in hand with Hong Kong enterprises, to forge ahead
and achieve new milestones on the path of “branding for excellence”.
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Hong Kong Industries’ ESG Initiatives, Trends
and Related Policy Suggestions

With sustainable development becoming an international trend,
an increasing number of Hong Kong enterprises are paying attention
to Environmental, Social, and Governance (ESG). The Hong Kong
Brand Development Council in April 2024 conducted a study on
selected participating companies (212 valid samples) under the
CMA “ESG Pledge” Scheme, supplemented by a “Survey on ESG
Aspiration of Hong Kong Enterprises” through a built-in questionnaire
(with 144 companies responding), with an aim to reveal the
current status and trends of ESG development among Hong Kong
enterprises. The main findings are as follows:

1.

The study found that most companies did not solely focus
on one aspect when determining their key work directions
for ESG implementation in the coming year. Instead, they
tended to adopt a multifaceted approach, with an average
of 8 to 10 improvement or enhancement measures being
implemented simultaneously in each of the three areas
of E, S, and G. However, the current hotspots of ESG
implementation tend to concentrate on the S and G areas.
Among the “Top Ten” popular measures adopted by nearly
two-thirds of the enterprises, five belong to S and three
belong to G.

Among the 144 companies responding to the “Survey on
ESG Aspiration of Hong Kong Enterprises”, 88.2% indicated
that their concern over ESG had “increased” or “significantly
increased” compared with the previous year, and 75.7%
reported increased investment in the ESG field.

The distribution of ESG resource investment planned by the
responding companies in the coming year shows a barbell-
shaped pattern with the lion share (averaging 41%) going to
E, whereas S accounts for 24.5% and G takes up 34%. This
allocation pattern might suggest that improvement measures
in the S area tend to be more cost-effective.

The respondents strongly agreed that implementing ESG can
bring multiple positive effects to the company. Along with
“Benefit Dimension” factors (such as expanding business
opportunities, bringing economic benefits, and saving
operating costs), ESG would add value to a company’s
business philosophy and brand image, resulting in more
significant “Value Dimension” benefits.

The responding companies generally hope that the Government
and social organisations can provide comprehensive support
measures to facilitate the implementation of ESG in the
industries. Apart from general favourable policies and
financial incentives, support measures related to “standards
& rules” and “skills & education” are of essential importance.
The former includes setting ESG standards, organising
recognition schemes, developing professional support
services, and accelerating relevant legislation, while the latter
includes ESG training and information distribution, public
education, and talent cultivation.

2023 - 2024 BB MEER BF R Hong Kong Brand Development Council Annual Report
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[o] B8 Review

As pointed out by the research team, with various sectors
of society having enthusiastically pursued ESG, a favourable
atmosphere has been created to urge local companies especially
SMEs to embrace ESG. Drawing on local experiences, companies
should approach ESG from multiple aspects, striving to make efforts
in all three areas of E, S, and G. But given that S and G are “emerging”
areas with pressing need for improvement, SMEs with limited
resources may focus their efforts on these two arenas, especially
social responsibility. At the same time, the industry may consider an
“ESG + Hong Kong Brand” strategy, leveraging the positive spillover
effects of ESG activities to enhance their brand values.

Currently, the development of ESG in Hong Kong is still in its
early stage, and government’s guidance and support are crucial.
Apart from providing fiscal and tax incentives, the Hong Kong SAR
Government should also press ahead with both ESG “standard-
building” and “capacity-building”. From another perspective,
Hong Kong should strive to establish a regional leading position in
ESG standards and capabilities, thereby unleashing “new-quality
productive forces” through “ESG x Hong Kong services” and
opening up new dimensions for the high-quality development in
Mainland China with “Hong Kong standards”.

2023 - 2024 BB MEEERE B Hong Kong Brand Development Council Annual Report 7
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HiEEBE B LEESGRRENEMAMBRESR
Suggestion on the Strategies and Policies for Promoting Hong Kong Enterprises’
ESG Development

HEBLENERER

Strategy Recommendations for Enterprises
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With various industries and sectors of society having enthusiastically pursued ESG, a favourable atmosphere has been
created for the adoption of this new business concept in Hong Kong. This also plays the role of a “push factor” to urge
local companies especially SMEs to embrace ESG as a “soft power” that helps them gain an edge in market competition.

> EERESCGAPRACERNMEBEERER - XANNEREAIESG + B/BamEIRRE - LB R #E ] EBIESG
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& m ¢
Implementing ESG can enhance business efficiency and strengthen brand value and image. The industry may consider an
“ESG + Hong Kong Brand” strategy, promoting “profitability” through “heartfelt” efforts and leveraging the positive spillover
effects and natural affinity of ESG activities to enhance their brand values and stimulate stronger “new-quality brand power”.

> DEERZITEET  REEHHEITESG R TRAEEE - S G AEHBEE[ N 1250 - EEBESGH A—EHE(E
BEEMR B LERRE - FiE B RN ER R EEEN B ERED -
Companies should adopt a multi-faceted and strategic approach to implementing ESG; in addition to exerting efforts in the
three areas of E, S, and G, it is also important to view ESG as a new set of values and a benchmark for corporate culture,
integrating it thoroughly into every aspect of business strategies and operations.

> BRBREPPDEEERERAIFIESORS(HEE ;{£>%DG( RIER)EMAESRESHER  EAZRUABAEST
e b N ELHIZIERIRFTESGRIB A ABLFI 52 IR | 2 38
Small and medium-sized enterprises, limited by resources, can currently focus their efforts particularly on S and G, especially
on S. They can also consider caring for employees and strengthening internal systems as a quick and effective starting
point to enhance their ESG performance.

HREBRNBERER

Policy Recommendations for Government

> FERETRERERN S RAETRENASNERRRBRAWE  BFEEERABERE A EREAZIESGHRE @ BB
FHRRETROEBN R R AUBRNOLEERE -
When promoting environmental policies, the Government can elevate the promotional exercise to the level of ESG, which
would help to achieve consensus and gain support from both the industry and the public, thereby increasing the social
acceptance of these policies.

> %E@%;ﬁi?ﬁﬁﬁ%%emﬁﬁiﬁéa B EE RZIRARMNEF] - LAEREAMESGERNEENHES
R o
Government’s guidance and support are essential to the ESG development in Hong Kong. A dedicated government unit
should be appointed to coordinate ESG development and carry out cross-departmental policy coordination.

> HIESBEEBRSEREIREER MREVBEHAR - Al - BRIIRRMBARBES IERIBUNEREENKAR
2 NFIRE S ARHE SR B BT/ NMEEEITIRAESGRIRMIAR -
The Government should consider providing financial incentive to stimulate the industries’ ESG initiatives, especially through
tax deductions and subsidies. For example, it can provide funding support to SMEs in the form of matching funds for ESG
performance enhancement projects through the Environment and Conservation Fund (ECF) or by establishing a dedicated
funding scheme similar to the Cleaner Production Partnership Programme (CPPP).

> BRTREMBSIFERZIN - BFEERAERRERMESGH[ RAEER B B2 - fim
Apart from providing fiscal incentives, the Government should also press ahead with both ESG “standard-building” and
“capacity-building”:
> XFHEESHIBRPESCHEBNTT  BIFHEEER

Supporting organisations like chambers of commerce to conduct ESG research, training, and promotion activities.

> WEN -2 HOREEE  MBEREREIESGHEBNEZ - RA - BB ENREER - FhlEmERR
TR AR CIRE -
Promoting synergy and co-operation among the government, business, academia and research institutes, and taking
the lead in establishing ESG-related auditing, certification mechanism and service systems in Hong Kong, especially
carbon audit and green labels at the product level.

< BBHEIESG X BERGINMTITELHELEES BEBEEERBERNREL - BRUAIEBRE feEX
EBEMA S mEERNIEE o
Striving to establish a regional leading position in ESG standards and capabilities, thereby unleashing “new-quality
productive forces” through the combination of “ESG x Hong Kong services”. This would help foster new business
models for Hong Kong’s professional service industry on the one hand, while opening up new dimensions for the high-
quality development in the Greater Bay Area and Mainland China with “Hong Kong standards” on the other hand.
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2023 Hong Kong Distinguished Brand Leader
Award

The BDC organised the 2023 Hong Kong Distinguished
Brand Leader Award (Brand Leader Award). Incepted in 2019, this
groundbreaking award gives recognition to Hong Kong entrepreneurs
for the remarkable achievements in brand-building and contributions
towards the development of Hong Kong brands, with the objective of
identifying role models for the industries and promoting Hong Kong'’s
brand culture.

As an honorific award at the highest level, Brand Leader Award
is presented to only one candidate every year. To be eligible, the
candidate should be a Hong Kong citizen, who has been at the
helm of a Hong Kong brand (“Candidate’s Brand”) and engaged in
the operation of the Brand for not less than 10 years. Brand Leader
Award in itself also serves as a continued development mechanism
to supplement Hong Kong Top Brand Awards and Hong Kong Top
Service Brand Awards, to the extent that the Candidate’s Brand
by legitimacy should be a winner of the Hong Kong Top Brand Ten
Year Achievement Award or Hong Kong Top Service Brand Ten Year
Achieverment Award. The judging criteria of the Brand Leader Award
include Achievement, Integrity, Vision, Leadership and Contribution.

Mr Liu Siong Song, Founder of L.K. Technology Holdings
Limited, was honoured with the 2023 Brand Leader Award.

WEBFEESFIEKE]

[PESETERERHAE]  [BEBRRI0F

Mr Liu Siong Song founded L.K. Technology Holdings Limited in 1979.
As the developer of the first domestic hot chamber die-casting machine and
injection molding machine, LK is devoted to improving the technology and
equipment level of local manufacturers with high-quality, high-efficiency and
affordable machinery, adding impetus to Hong Kong’s industrial development;
and it further burnished the sterling reputation of “Made in Hong Kong”
by becoming the first-choice partner of an American famous automotive
manufacturing company in 2008. More recently, Mr Liu and his team successfully
developed the world’s first 6,000-ton cold chamber die-casting machine and the
largest-ever 16,000-ton intelligent die-casting machine, which enable the “single
piece casting” solution for large-scale automotive die-casting parts and have led
global electric vehicle industry to a new level.

Mr Liu is enthusiastic about social affairs and has held a number of public
service positions. He was honored with the “Hong Kong Young Industrialist
Award”, “Excellent Social Responsibility Entrepreneur Award”, “China Foundry
Industry Lifetime Achievement Award”, “Tribute to 40 Brand-builders and the
40th Anniversary of Shenzhen Special Economic Zone”,

in recognition of his

outstanding contributions to the country, Hong Kong industry and the society.

Mr Liu Siong Song
Founder of L.K. Technology
Holdings Limited

2023 - 2024 BEMmEERE BT R Hong Kong Brand Development Council Annual Report 9
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2023 Hong Kong Top Brand Awards

Founded in 1999, the Hong Kong Top Brand Awards recognise
outstanding product brands established by Hong Kong companies
through a well-designed competition, with the objective of promoting
Hong Kong products and enhancing the profile of Hong Kong
industries. The Award embarked on the 25th running in 2023.

The Preliminary Judging of the 2023 Awards was held on 20
November 2023, with 20 local brands shortlisted for Final Judging.

At the Final Judging held on 8 January 2024, 13 brands were
selected as winners. Awardees of “2023 Hong Kong Top Brand”
included “Citracium”, “CoCoBerry”, “Cottex”, “Crown CGS”, “Eat
East”, “Good Point”, “Herb Standard”, “Ho Chai Kung”, “MaBelle”
and “STEPPER”. Three past winners namely “Original Taste
Workshop”, “SUNNEX” and “Tiger Family” also participated in this
year’s competition; and were conferred the “Hong Kong Premier
Brand”, an upper echelon award to commend past winners that have
exhibited sustainable success in brand-building.

As of 2008, the Organisers have introduced an honorary award
category namely the “Hong Kong Top Brand Ten Year Achievement
Award”; and “B.Duck”, “Chung Tai Roller Shutters”, “BJE A" and
“BZE"” were selected as this year’s awardees. The Achievement
Award is an honorary award aiming to commend Hong Kong brands
for having made persistent commitment to branding and having
sustained outstanding performance over the years. Winner of the
Achievement Award should be an awardee of “Hong Kong Premier
Brand” and it should have been conferred “Hong Kong Top Brand”
for at least ten years.

Chaired by the then Director-General of Trade and Industry Ms
Maggie Wong, the Final Judging Panel of 2023 Hong Kong Top
Brand Awards comprised Dr Lo Kam Wing, President of the CMA;
Hon Sunny Tan, Chairman of the Hong Kong Productivity Council;
Mr Gary Lau, Deputy Chairman of the Federation of Hong Kong
Industries; Mr Ng Ching Wun, Vice Chairman of the BDC; Ms Mui
Kinoshita, Chairman of Hong Kong Designers Association; and Mr
Stephen Liang, Assistant Executive Director of the Hong Kong Trade
Development Council.

2023F [ HBAMRE JREFFEEN B MR RREARAR(LE) : Fink - REDE - DEK  E2XR  BEORMEIXESEER)  RARE - 2180% - 1B -
Final Judging Panel of 2023 Hong Kong Top Brand Awards posed for a picture with the then Chief Executive Officer of the BDC (from left): Dr Ralph Chow, Mr Stephen Liang, Mr Ng Ching Wun, Dr Lo Kam
Wing, Ms Maggie Wong (the then Director-General of Trade and Industry), Hon Sunny Tan, Mr Gary Lau, and Ms Mui Kinoshita.
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2023 Hong Kong Top Service Brand Awards

Launched in 2005, the Hong Kong Top Service Brand Awards
give recognition to outstanding brands established by service
providers, aiming to set up role models and best-practice benchmark
in branding for local service industries.

The 2023 Awards received enthusiastic response from the
industries, attracting entries from a wide spectrum of service sectors,
such as retail, catering, hospitality, virtual insurance, editing and
publishing, amusement facilities, energy infrastructure, body check
services, electrical appliance maintenance, printing.

The Preliminary Judging was held on 20 November 2023, while
the Final Judging was conducted on 9 January 2024. After fierce
competition, 13 brands stood out from the 16 shortlisted entries.

Awardees of “2023 Hong Kong Top Service Brand” included
“ABC Pathways School”, “Bowtie”, “Chinese Today Press”, “DCH
ToolBox”, “E Cube Club”, “KUM SHING”, “MARCHE PRINT”, “Milk
Café”, “PARKNSHOP” and “SLENDER”. Meanwhile, “re:HEALTH”,
“Silvermine Beach Resort” and “TamJai SamGor Mixian” were
conferred the “Hong Kong Premier Service Brand” by dint of
continued remarkable performance.

Under Secretary for Commerce and Economic Development
Dr Bernard Chan headed the Final Judging Panel of the 2023 Hong
Kong Top Service Brand Awards, which consisted of Dr Edward
Chan, the then Chairman of the BDC; Dr Y K Pang, Chairman of
Hong Kong Tourism Board; Mr Tse Yung-hoi, Vice Chairman of the
Chinese General Chamber of Commerce, Hong Kong; Dr Miranda
Lou, Executive Vice President of the Hong Kong Polytechnic
University; Mr Andrew Yu, Vice Chairman of Hong Kong Retail
Management Association; and Mr Patrick Yeung, Chief Executive
Officer of the Hong Kong General Chamber of Commerce.

2023F [ BBMIGEIESR AETEBMKEAR(LRE)  RER  HEE(ZRERR)  #HEE REE2@EBREBEZRRAIRK)  RER - EBE 5775 -
Final Judging Panel of 2023 Hong Kong Top Service Brand Awards posed for a picture (from left): Mr Andrew Yu, Ms Samantha Fan (representative of Dr Y K Pang), Mr Tse Yung-hoi, Dr Bernard Chan (Under
Secretary for Commerce and Economic Development), Dr Edward Chan, Dr Miranda Lou, and Mr Patrick Yeung.
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2023 Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

To foster a brand culture among the industries, the BDC and the
CMA have organised Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards since 2010. The Awards
aim to give recognition to up-and-coming young brands aged not
more than 8 years, with the objective of giving a boost to “brand
entrepreneurs” and encouraging Hong Kong industries especially
the SMEs to embrace an enterprising spirit and enhance the value —
added attributes and competitiveness through branding.

Embarking on its 14th running, the 2023 Emerging Awards
Preliminary Judging took place on 20 November 2023; and the
Final Judging was conducted on 14 December 2023, under the
chairmanship of Miss Eliza Lee, the then Permanent Secretary for
Commerce and Economic Development. Members of the Final
Judging Panel comprised Mr Calvin Chan, Chairman of the BDC;
Mr Michael Lai, President of the Hong Kong General Chamber of
Small and Medium Business; Ir C S Ho, Chairman of the Hong Kong
Quality Assurance Agency; Prof Matthew Lee, Chair Professor of
Information Systems and Electronic Commerce of City University of
Hong Kong; and Ms Kennis Chan, Acting Deputy Executive Director
of Hong Kong Design Centre.

Among the 21 entries shortlisted for the Final Judging, 7 product
labels and 7 service brands stood out as the new batch of “emerging
stars” after fierce competition. Awardees of “2023 Hong Kong
Emerging Brand” included “DIREACH”, “Dong Xiang Zui”, “Germagic”,
“Heari”, “HK Farmer Story”, “Qipology” and “Sayvour”; while winners
of “Hong Kong Emerging Service Brand” were “Airstar Bank”,

“BBMSL”, “EPE”, “FreightAmigo”, “MUXIC”, “RUD” and “TDMALL".

ERNERMEES
EEAHEMER I

Hong Kong Emerging Brand Awards &

2023 [ EBHE MR BEF BN ERG MIERE AETRUNEERERHEEHAR(LE) (50 MEH  BRRE  BHLEEERBEANERAEN(HIRERERTFEARR)  FHEZ B

S - [

Final Judging Panel of 2023 Hong Kong Emerging Brand Awards and Hong Kong Emerging Service Brand Awards posed for a picture with the then Chief Executive Officer of the BDC (from left): Ir C S Ho,
Ms Kennis Chan, Mr Calvin Chan, Deputy Secretary for Commerce and Economic Development Ms Candy Lau (representative of the then Permanent Secretary Miss Eliza Lee), Prof Matthew Lee, Mr Michael

Lai, and Dr Ralph Chow.
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The BDC held a press conference in July 2023 to kick off 2023 Awards.
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The then BDC Chairman Dr Edward Chan introduced the details of 2023 Brand Awards. HERIEER RN ©

Founder of Centaline Group, Mr Shih Wing Ching, who was the winner of “2022 Hong Kong
Distinguished Brand Leader Award”, shared on how he led the brand to stay at the forefront of the
property agency industry at the press conference.

SRARARR gl : §HARBEA
Hong Kong Brand . ) | Honguongnd
Development Counci : & Development Councl

20225 [ IR SRR R D FHEEE -
Representatives of 2022 Brand Awards winners shared winning tips.
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TECCSEEHEREBEEBREE
List of 2023 Hong Kong Top Brand Awards Winners
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Brand Company
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Hong Kong Top Brand Ten Year Achievement Award
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Hong Kong Premier Brand

BBEE
Hong Kong Top Brand
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List of 2023 Hong Kong Top Service Brand Awards Winners
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List of 2023 Hong Kong Emerging Brand Awards & Hong Kong Emerging Service
Brand Awards Winners
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Company

ERMERE
Hong Kong Emerging Brand
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Hong Kong Emerging Service Brand
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2023 Awards Presentation Ceremony-cum-
Gala Dinner

The Presentation Ceremony-cum-Gala Dinner of the 2023 Hong
Kong Top Brand Awards & Hong Kong Top Service Brand Awards
and Hong Kong Emerging Brand Awards & Hong Kong Emerging
Service Brand Awards was held at the Convention Hall of the Hong
Kong Convention and Exhibition Centre on 5 February 2024.

Deputy Financial Secretary of the HKSAR Government the Hon
Michael Wong, CMA President Dr Lo Kam Wing, BDC Chairman
Mr Calvin Chan and the then BDC Chairman Dr Edward Chan
officiated at the Ceremony. The Hon Michael Wong presented
trophies to the winners, together with The Hon Algernon Yau,
Secretary for Commerce and Economic Development; Dr Bernard
Chan, Under Secretary for Commerce & Economic Development;
Ms Maggie Wong, the then Director-General of Trade and Industry;
and Ms Candy Lau, Deputy Secretary for Commerce and Economic
Development. The 2023 Awardees included 44 brands and Mr Liu
Siong Song, who was the laureate of “Hong Kong Distinguished
Brand Leader Award”.

The Gala Dinner hosted over 600 distinguished guests, with a
strong line-up of spectacular programmes including toasting ceremony,
LED dance performance and live band performances.The Organisers
also set up large-scale display boards at the venue to showcase and
celebrate the remarkable achievements of the Awardees.

ERNESNERTENERES QNS
4 HONG KONG EMERGING BRAND AWARDS &
HONG KONG EMERGING SERVICE BRAND AWARDS
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Guest of Honour Deputy Financial Secretary Hon Mlchael Wong (8th from left, first row), Secretary for Commerce and Economic Development Hon Algernon Yau (6th from left, first row), CMA President Dr Lo
Kam Wing (7th from left, first row), the then BDC Chairman Dr Edward Chan (7th from right, first row), BDC Chairman Mr Calvin Chan (2nd from right, first row), Panels of Judges and representatives of the
winning companies posed for a group photo at the Awards Presentation Ceremony on 5 February 2024.
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Awards Presentation Ceremony-cum-Gala Dinner
05.02.2024
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CMA President Dr Lo Kam Wing (left) presented “The Parade of Hong Kong Top Brands 2023" #(12 |R% -

booklet to Guest of Honour Deputy Financial Secretary Hon Michael Wong.

2023 - 2024 FHBEmEER BFH Hong Kong Brand Development Council Annual Report

Accompanied by CMA President Dr Lo Kam Wing and BDC Chairman Mr Calvin Chan, Deputy Financial
Secretary Hon Michael Wong toured around the “Parade of Winning Brands” Exhibition at the venue of 2023
Awards Presentation Ceremony.
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1. @RRREEERERBECOE -

The then BDC Chairman Dr Edward Chan gave welcome remarks.

2. TREEVHARAREEGNELNE FEE -

Guest of Honour Deputy Financial Secretary Hon Michael Wong delivered a speech at the Awards Presentation Ceremony.
3. BAgEREDKBARIMNR F023EDEHHAKRBRIT(EE)BRARBITRAHAW (L)

CMA President Dr Lo Kam Wing presented Certificate of Appreciation to the representative of 2023 Event Sponsor Mr Zhu Bin, Deputy Chief Executive, Bank of Communications (Hong Kong) Limited (left).
4. RIEREFRREBCEXEHM T023ELPHRREFABTREAERLTNEEERSM(F) -

BDC Chairman Mr Calvin Chan presented Certificate of Appreciation to the representative of 2023 Trophy Sponsor Ms Christina Chan, Vice Chairman of Fook Tai Jewellery Group Limited (right).

5. REBEFMRREBEXRHNR F023 BB R BMBFE A SHMEHMBAABAFTBA(L) ©
BDC Chairman Mr Calvin Chan presented Certificate of Appreciation to the representative of 2023 Official Honorary Auditor Ms Sylvene Fong, Partner of KPMG (left).

6. YK AERRE R HEE2023) BEA MBI T DRSS E AR ARSI AR L E(G) -
Deputy Financial Secretary Hon Michael Wong presented 2023 Hong Kong Distinguished Brand Leader Award to Mr Liu Siong Song, Founder of L.K. Technology Holdings Limited (right).
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stinguished Brand Leader Award
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Awards Presentation Ceremony-cum-Gala Dinner
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Exhibition Panels were displayed at the venue of the Awards Presentation Ceremony.
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Awards Presentation Ceremony-cum-Gala Dinner

1. —BRERERRAEREY
Honourable guests arrived at the Signing Board.
2. THHEERRAR -
Representatives of the Organisers posed for a group photo.
3. EVMEERMIIS0N - HFEEBBO00A
Over 600 guests attended the Awards Presentation Ceremony-cum-Gala Dinner.
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Awards Presentation Ceremony-cum-Gala Dinner
05.02.2024
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HONG KONG TOP BRAND AWARDS &
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HONG KONG TOP BRAND AWARDS &

HONG KONG TOP SERVICE BRAND AWARDS

HEMERRAER SAVEEEIRER
5 4, HONG KONG EMERGING BRAND AWARDS %
HONG KONG EMERGING SERVICE BRAND AWARDS
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BRERIER  MAEMEBERIRENR
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Government officials, celebrities and
distinguished guests, including Deputy
Financial Secretary Hon Michael Wong,
Commissioner of Customs and Excise Ms
Louise Ho, Under Secretary for Commerce
and Economic Development Dr Bernard
Chan, the then Director-General of Trade and
Industry Ms Maggie Wong, Deputy Secretary
for Commerce and Economic Development
Ms Candy Lau, Director of Intellectual
Property Mr David Wong, Legislative Council
members and representatives of consulates,
joined this “Sumptuous Feast for Hong Kong
Brands”.

ISR ERRREGE - RFZE REHEE
RRERRE -

Cheers! Led by BDC Chairman Mr Calvin
Chan, honourable guests and representatives
of Organisers drank a toast.
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Joyful stage performances brought the Gala
Dinner to a climax.
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Hong Kong Top Brand Mark Scheme

Jointly organised by the BDC and the CMA since 2004, the
Hong Kong Top Brand Mark Scheme adopts a well-structured
assessment system and licensing procedures to continuously review
and recognise the sustainable achievement in brand development of
local companies. Eligible applicants, after successful completion of
due registration and review process, would be conferred a licence
and entitled to use “Top Mark” for business promotion, subject to
annual renewal.

The Scheme is exclusively open to winners of the Hong Kong
Top Brand Awards or Hong Kong Top Service Brand Awards, and
it factually is a mechanism to enhance the review process and
continuing development of the two Awards. An applicant or licensee
has to go through an On-site Assessment that is generally conducted
by product/service category and on an annual basis.

Up to August 2024, the Scheme has over 280 licensees,
covering about 1,400 categories of products and services.

BBZ T HETE
Hong Kong Top Brand Mark Scheme
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Made in Hong Kong Mark Scheme

Since 2006, the BDC has been running a certification scheme
namely “Made in Hong Kong Mark (HK Mark) Scheme”. Based on
the existing Certificate of Origin regime, the Scheme grants qualified
applicants the licence to use a unified visual symbol, i.e. “Made in
Hong Kong Mark (HK Mark)”, to represent the geographic origin of
goods produced within the territory of Hong Kong, with the objective
of raising the profile of Hong Kong products, enhancing their value-
added attributes, and promoting “Made in Hong Kong” as an
internationally-recognised location brand that symbolises high quality,
outstanding performance and superior reputation.

The scope of Made in Hong Kong Mark Scheme covers both
goods for exports and goods for domestic sales. For export goods,
“HK Mark” licence is granted on the basis of “Certificate of Hong
Kong Origin (CHKO)” or “Certificate of Origin — CEPA (CO (CEPA))”
issued by Government-approved certification bodies. Besides, the
CMA also provides certification service for goods destined for Hong
Kong’s local market; and such certificate namely “Document of Hong
Kong Origin — Domestic Sales” (DO) is also accepted as supporting
document for the issue of “HK Mark” licence.

A number of local brands have become licensees of Made in
Hong Kong Mark Scheme, including “Mrs So’s XO Sauce”, “Green
Island Cement”, “Bodibra”, “East East”, “Lion & Globe”, “Camel
Brand”, “GE”, “SS”, “Topper”, “Double Happiness”,“Campbell”,
“Caredo”, “Dr. Glow”, “Sea Cucumbers Palace”, “Tai Pan” and

“OMNI”.

&6 BIER TS
Made in Hong Kong Mark Scheme

Made in Hong Kong Mark

e [HKEE ] (£ AT EEREMBAE (FNE)
BERERH HK Mark Licence Document of Hong Kong
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“Hong Kong Brand i-Directory” Registration
System

With products and services of Hong Kong gaining popularity
worldwide, “Hong Kong Brand” has become a symbol of quality,
trendiness, credibility, value for money and excellent services. In
order to promote and protect “Hong Kong Brand” as an important
public asset, the BDC introduced a registration system, i.e. “Hong
Kong Brand i-Directory (Brand HKID)” in 2020, under the sponsorship
of the Trade and Industrial Organisation Support Fund (TSF) of Trade
and Industry Department, HKSAR Government.

Through setting up an identification benchmark to verify the
authenticity of brand’s “domicile of origin” and establishing a
registration mechanism together with a publishing platform thereof,
Brand HKIiD provides authoritative third-party proof of identity for
Hong Kong original brands, with an aim to promote the credibility
and awareness of Hong Kong brands. Meanwhile, it serves as

n “infrastructure” to enhance the support system for brand
development, especially helping to lay a firmer foundation for the
protection of Hong Kong brands.

Brands that have met the “Hong Kong Brand Identification
Criteria” and passed the required assessment conducted by the BDC
shall be eligible for registering with the “Hong Kong Brand i-Directory”
and being listed on the dedicated website (id.hkbrand.org), mobile
application and other information facilities for free public access.

Since its inception, Brand HKID has admitted over 200 Hong
Kong product and service brands from a wide cross-section of
industries.

EEEMARRE
Hong Kong Brand
Development Couneil

FHRRER
Brand HKID
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“Hong Kong ¢ IN ¢ Brand Greater Bay” Serial
Activities (Phase Two)

In order to assist Hong Kong industries to ride on the growth of
Greater Bay Area, the BDC is implementing a large-scale promotion
and research project namely “Organising ‘Hong Kong ¢ IN * Brand
Greater Bay’ serial activities to promote Hong Kong brands’ collective
image” (also referred to as “Brand Greater Bay” Project).

The Project broaches a “Brand Greater Bay” vision and presents
a variety of deliverables under a two-pronged approach, i.e.
assisting Hong Kong companies to tap into the market of Greater
Bay Area on one hand and facilitating the upgrading of their brand
operations on the other. Its mainstay includes a multi-modal publicity
campaign, which stages a series of brand image-building, promotion
and consumer engagement activities in selected GBA cities,
supplemented by multi-location, multi-dimensional market research
and business strategy profiling.

With an eye to providing a holistic platform to support Hong
Kong companies aspiring to “deep plow” the regional market, the
Project makes special efforts to discover the rapidly-changing
consumption culture in the Greater Bay Area and endeavours to uplift
the collective image and market influence of Hong Kong brands. And
it also represents a well-orchestrated attempt to inculcate Hong Kong
brand culture into the consumer and the industries in the Region,
while advocating Hong Kong Brand as a unique “advantageous
resource” that could boost the high-quality development of the
Greater Bay Area.

Under the sponsorship of the Trade and Industrial Organisation
Support Fund of Trade and Industry Department of the HKSAR
Government and with the CMA acting as the Collaborating
Organisation, the “Brand Greater Bay Area” Project is structured
into two phases. After successfully completed the Phase One Series
(Macao Brandfest) in April 2023, the second-phase serial activities
were launched on 1 April 2024 and will last for 12 months.

The major deliverables of the second phase of the Project
include:

e Organising “Guangzhou Brandfest”, whose mainstay is a
brand image gallery set up at Wanda Plaza in Panyu on the
theme of “Innovation Technology”, “Vibrance” and “Quality
Living”. The Gallery displays representative products and
information of over 50 brands, to illustrate the stylish,
enterprising, culturally-sophisticated and superior image of
Hong Kong brands. And it is accompanied by interactive
demonstration kiosks and stage performance programmes,
culminating in a multidimensional dynamic “Experiencing
Hong Kong, Experiencing Brands” ambience.

FRIREE R B3Rk Hong Kong Brand Development Council Annual Report
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e Establishing a promotion mini program on social media
WeChat to display the information of the participating brands
of “Guangzhou Brandfest”, in an attempt to give a boost
to Hong Kong brands’ growing efforts to press ahead with
online promotion.

e Organising a one-day business study tour, which leads
a group of representatives of Hong Kong companies to
visit a city in the Greater Bay Area, enabling them to better
understand the relevant government policies, learn from the
development experience of successful companies, and to
establish contacts with local governments and industries.

e Conducting a market quick-view analysis to dissect the
dynamics and trends of the GBA market, helping Hong Kong
enterprises to enhance their knowledge equipment and key
capabilities in brand operation.

e Organising an experience-sharing seminar to equip Hong
Kong brand operators with the knowledge and practical
skills related to market development and brand promotion in
the Greater Bay Area.

With the implementation of the Project, an array of publicity
activities have been rolling out in Hong Kong through diverse
information channels and social media.

Steering Committee on Brand Showcase

The Promotion and Advocacy Committee of the BDC serves as
the Steering Committee on Brand Showcase for the “Brand Greater
Bay” Project (Phase Two). It is responsible for providing advice on
the supplementary selection of companies participating in product
showcase and interactive experience camps, as well as the design,
construction, promotion and other matters related to the exhibition
zone. Mr Charles Ng, Founding Chairman of the Hong Kong Brands
Association, has also been invited to be a member of Steering
Committee, in order to enhance its representativeness and credibility.

The Steering Committee held a meeting on 14 June 2024 to
approve the participant list of product showcase and interactive
experience camps for “Guangzhou Brandfest”.

Project Media Briefing

The BDC held a media briefing on 5 June 2024, at which CMA
President Dr Lo Kam Wing and BDC Chairman Mr Calvin Chan
introduced detailed arrangement of the “Hong Kong ¢ IN ¢ Brand
Greater Bay” Serial Activities (Phase Two).

CMA Executive Vice President cum BDC Vice Chairman Dr Ma
Kai Yum; Chairman of CMA Exhibition Services Ltd Mr lvan Sze; BDC
Vice Chairmen Mr Robert Lok, Dr Ellis Wong, Mr Ng Ching Wun, Mr
Warren Sun; and dozens of BDC General Committee Members also
attended the event.
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BEEERESRBEOE - REBERRREN B RIEAEE 15 =28 RS -

CMA President Dr Lo Kam Wing delivered welcome remarks. BDC Chairman Mr Calvin Chan gave an account of the arrangement of the “Brand Greater Project”
(Phase Two).
EPEBARREITRER -

Representatives of Organisers posed for a group photo.

mEERETR Brand Image Display

mERTRL2HRERHEENSTEMSHERELTY The BDC from time to time takes part in various exhibitions,

N ER  EmETREESEN  HENBTEHESE  trade shows and market promotion activities; and sets up display

B REERREEMENBREIVR - REBERMRHE  boards or product showcases at the venues, in an effort to promote

MEREEmENEAD - the collective image of Hong Kong brands while providing a window
to raise their awareness among consumers.

2023%F [BABMER | & [HEBRBAMEE] NES7TE [FETIRE ] ETARRIUNISNR 2023F [migEe | MEREREXRNE En A RHR -
SRR IHERR Large information panels were set up at the venue of 2023 Awards Presentation Ceremony.
2023 Hong Kong Top Brand Awards and Hong Kong Top Service Brand Awards staged a public

polling and set up bulletin boards at the 57th Hong Kong Brands and Products Expo.
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Exchanges and Networking

The BDC maintains close links with governments, industrial
organisations and enterprises in Hong Kong, Mainland and overseas,
through attending forums, participating in social gatherings and
exchange programmes, receiving delegations, and via other
channels.

1. URETSEBEEERAREAHARRTEEXRIDRMNRE - ENERMBNREEREEERRAES
A delegation from the Shandong Administration for Market Regulation, led by Deputy Director Mr Yu Zhiyong visited the BDC to exchange views on brand development and cooperation.

2. REREFERREETEABFISEMNZ (FELEENEEEREERESERE] FRARRENERA -
BDC Chairman Mr Calvin Chan moderated the panel discussion session of the “Summit Forum on Developing New Quality Productive Forces and Promoting Hong Kong'’s High-quality Development”.

3. RERHELERERNFEMEE -TREZBETNHs [KIEHBLE] -

The then BDC Chairman Dr Edward Chan attended the Inauguration Ceremony and Charter Night Dinner hosted by Hong Kong-Middle East Business Chamber.
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The Parade of Hong Kong Top Brands 2023

The 2023 edition of “The Parade of Hong Kong Top Brands” was
published in July 2023. This 323-page bilingual publication collected
the information and success stories of about 300 Hong Kong brands;
and it at the same time was the official publication of Brand Awards,
giving a comprehensive account of the Awards’ history and latest
developments. Making debut in 2003, “The Parade 2023” was the
21st edition.

With a circulation volume of 3,000, the publication was
distributed to over 800 organisations, including Government
departments, chambers, associations, media, universities and
consulates; and it also stepped up presence in exhibitions and other
events held in Hong Kong, Mainland and overseas.
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HSEHA
Nurturing and Education

/NP bR R SME Branding Club
i BT EABL P/ N RERRE | FiRRERE In order to inculcate a branding culture among local industries

BN REE  ABEREGENLEIEH—EMEE  especially SMEs, the BDC has since 2005 operated the SME
¥ BB =  NRHEAMEETS  HEBEAERE Branding Club, an interactive platform for knowledge transfer,
R/ NBRINEE FRBEER K BRIMTMEEM¥E  experience sharing and networking among companies aspiring
EHBiE400ZK ° for brand development. The Club hosts activities pertinent to SME
branding on a regular basis, and the number of its registered
[/ REEELE NBE—FERITTIXEE M corporate members has surpassed 400.
H20055F BISZIAZK - 2FHRITHEBEIES8IX »

Since its inception, SME Branding Club has organised 88
gatherings, of which 3 were held in the past year.

AENE S| HEAZ
Topic Number of Participants
20234
Year 2023
11 A27H [HRAA{AI & Bh (b K HEBESG? I a1 & HTOAN
27 November Seminar on “How HR Promotes ESG in the Enterprise” About 70
20244
Year 2024
4R 26H [BEE A IR 7ER I RS JT a0 & #a0A
26 April Seminar on “7 Steps for Building Personal Brands” About 40
6H19H (BB NALE BEE R TS g #1100A
19 June Seminar on “Leveraging on Xiaochongshu to Tap into Mainland Market” About 100

ABBIAPEXRBBEAFBRFEBARESLERPKE REERRNZHSZBEEARBHTER)ERE - B S HER R BRSO IME BN E B/ NMIE IR REER
BEHAZANERBPIEHS B EESCGER EMNMEMEASR - Brand Consultant Mr Charles Ng explained the 7 steps to build a MBS AAE

Dr Keith Chau, Senior Consultant of Continuing Education Office of = successful personal brand. Digital marketing expert Mr Jones Ng illustrated how Xiaohongshu
the Hong Kong Polytechnic University, elaborated the pivotal role of could help Hong Kong brands to step up awareness in the Mainland
the human resources department in promoting ESG in an enterprise. market.
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Seminars and Training

The BDC from time to time hosts or co-organises seminars and training workshops on brand-related topics, in an effort to
disseminate information and facilitate knowledge transfer, foster a branding culture among the industries, and to raise the brand

awareness of the public.

Seminars and Training Programmes Organised by the BDC

Date Topic Number of Participants

Year 2023

13 June Workshop on “Power Up Your Team To Achieve Excellent Performance” About 5

7 July Seminar on “ESG Essentials for SMEs: Kickstart Your ESG Journey” About 40

20 July Workshop on “Strategic Thinking & Planning” About 10

28 July Workshop on “Digital and Social Media Marketing for Brands: Unlocking New About 10
Possibilities with Al”

30 August Branding to Win Seminar 2023: Embrace the Sustainable Era of “ESG + About 140
Branding” by the BDC, Trade and Industry Department, Hong Kong Trade
Development Council and the CMA

6, 13 & 20 Serial Workshops on “ESG Essentials for SMEs” About 10

September

19 September Workshop on “Developing Supervisory Charisma & People Management About 10
Skills”

25 October, 1 & | ESG Manager Certificate Programme: A Practical Guide to Turn ESG | About 10

8 November Challenges into Business Growth (1st In-take)

26 October Workshop on “How To Become an Influential Leader” About 10

6 December Workshop on “Strategic Compensation System” About 20

18 December Workshop on “Effective Account Management and Selling Skills” About 10

Year 2024

12 January Workshop on “Effective Communication Skills & Change Management” About 10

27 February Workshop on “Effective Project Management” About 10

28 February “ESG Sustainable Business” Expert Lecture Series No.1: New Dimension of | About 60
Corporate Governance — Al Challenges, Data Privacy and IP Protection

8 March Workshop on “Digital Branding and Experiential Marketing” by the BDC and | About 40
HKU SPACE

11 April Workshop on “Cross-generation Communication & Collaboration” About 10

22, 29 April & ESG Manager Certificate Programme: A Practical Guide to Turn ESG | About 10

6 May Challenges into Business Growth (2nd In-take)

17 May Seminar on “Using Spatial Data Analysis and 3D Digital Maps to Expand About 40
Business Opportunities”

28 May “ESG Sustainable Business” Expert Lecture Series No.2: Turning ESG into | About 60
New Quality Productive Forces

26 June “ESG Sustainable Business” Expert Lecture Series No.3: Climate Disclosure About 50
Requirements and Climate Risk Assessment

8 July “ESG Sustainable Business” Expert Lecture Series No.4: Dissecting ESG from About 50

the Perspective of Different Brand Stakeholders

30

2023 - 2024 BE ISR BT IR Hong Kong Brand Development Council Annual Report




IS HERAER G T RR N ARB A R ITIHE R RENE S -
Digital marketing expert Dr Bernie Wong expounded on how to enhance brand influence through social Marketing expert Ms Koyi Wu dissected the effective experiential marketing strategies in the digital era.
media marketing.
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Training consultant Mr Wilson Chu spoke on how to establish a Senior Survey Manager of Lands Department Mr Yik Wai Fung and Head of Spatial Data Office of Development Bureau Mr Chan Yue Chun,
corporate culture of “Work More and Get More” through the salary introduced the basic concepts of spatial data and shared with enterprises on how to use it for understanding customer behavior and grasping

management system. shopping trends.
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Branding to Win Seminar 2024

Since 2005, the BDC has organised a serial seminar named
“Branding to Win” annually. Addressing different aspects of brand
development, this serial seminar is an effective catalyst to boost
brand consciousness among the public, while serving as a forum
whereby experts from a wide range of professional arenas exchange
views on branding.

The 19th “Branding to Win” Seminar was held on 30 August
2023 under the banner of “Embrace the Sustainable Era of “ESG +
Branding”; and it was a joint event of the BDC, the Trade and
Industry Department of HKSAR Government, the Hong Kong
Trade Development Council and the CMA. With a strong line-
up of speakers that included well-known scholar, experts and
brand operators, the Seminar analysed the latest trends of brand
development under the tidal wave of ESG and explored the effective
way to reconstruct brand management strategies and practices to
tie in with the concept of “ESG +”, providing Hong Kong companies
with a mind-opening “ESG Perspective” on how to embrace the
new era of sustainable brand development. The seminar attracted a
substantial audience of nearly 140 participants.
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1. EHBERRIEEEZESR -
Representatives of organisers and speakers posed for a group photo.

2. BEEERECKEL(R)BXRIAR T EE=E
CMA President Dr Lo Kam Wing (right) presented Certificate of Appreciation to a speaker.

3. BEEBSEREIEEL(R) BRI TEERE -
The then CMA President Dr Allen Shi (right) presented Certificate of Appreciation to a speaker.

4. BEREREFERERE L (7)) BuX AR FEH#ES -
The then BDC Chairman Dr Edward Chan (left) presented Certificate of Appreciation to a speaker.

5. BETIXZESBYEBERGEM()BOXRHIM FEARE -
The then Assistant Director-General of the Trade and Industry Department Ms Christine Wai (left) presented Certificate of Appreciation to a speaker.

6. BEEHURPEMEHRAMBER LI EHLEMER () BURKSIR T B#5=E -
Director of Merchandise Trade and Innovation & External Relations of the TDC Ms Smiley Lam (left) presented Certificate of Appreciation to a speaker.

7. BEERRKER B E B R O T EEASEUIR T B0 BESGE M MR ML S B AR MIRIL(E
Professor Carlos Lo, Director of CBS at CUHK Business School, spoke on how to uplift brand value through ESG strategies.

8. WKAIFHEREREAKATHRUESCAE SR RRBETHERT HOIE B2E -
Mr Albert Lee, Partner of Climate Change and Sustainability Services of Emst & Young, dissected the key to sustainable branding.

9. Hungry Digital 8113} A\ 4885 R 5K 5 = 5 B FI FAESGHE & mhé f & S E 1 -
Mr Rudi Leung, Founder and Director of Hungry Digital, analysed examples of turning ESG into an opportunity for promoting brand.

10, FOEMEBBE (G OTH R EMN TR ) ERTEHBREN 0 MEEBLEPERAFRIIESNER
Ms Theresa Tang, Head of Business, Maxim'’s Cake and Other Subsidiary Brands of Hong Kong Maxim’s Group, illustrated the company’s experiences of implementing sustainable concepts in daily operations.

1. EUEXERAREEERER LD ZAMERENEEHRRIE b-MOLA | HESGIR SR AL & K Eh
Dr Cathy Jim, Director and Chief Technology Officer of RHT Industries, shared on how “b-MOLA”, a Hong Kong brand engaged in high-tech air purifier, integrated ESG concepts into business strategies.
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“ESG Sustainable Business” Expert Lecture Series

To celebrate the 90th anniversary of the CMA, the BDC and
the CMA jointly organised a series of free lectures in 2024, inviting
experts from different fields to speak on ESG strategies and
implementation practices from multiple perspectives.

The expert lecture series has been held four times so far with a
total audience of over 200 business representatives, covering a range
of topics such as artificial intelligence challenges and intellectual
property protection, ESG as a new quality productive force, climate-
related information disclosure and risk assessment, as well as brand
stakeholders’ understanding of ESG.

SRET BE (L) REEYR

TRA AR RERRE - BT AR () BT EI A PO T

Sustainability consultant Dr Joe Leung analysed Ms Melissa Fung, Partner of Risk Advisory, Deloitte B /&i# % -

BDC Legal advisor Mr Anthony Tong expounded the current situation of Hong Kong companies China, introduced the mainstream international Chief Operating Officer Mr K T Ting (eft) and Assistant

the challenges that the application of Al brings promoting ESG based on survey data.
to data privacy, confidentiality obligations and
intellectual property protection.
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sustainable development standards. General Manager Ms Kit Lam (right) of Hong Kong

Quality Assurance Agency shared on the trends of
sustainable development in international arena and
Mainland China.

ESG Manager Certificate Programme: A Practical Guide to
Turn ESG Challenges into Business Growth

The BDC joined hands with the CMA and the CMA Testing in
offering an “ESG Manager Certificate Programme” under the banner
of “A Practical Guide to Turn ESG Challenges into Business Growth”.
Sustainability Consultant Dr Joe Leung and Senior Manager of
Inspection, Certification and Project Division of the CMA Testing Mr
Joseph Chiu were invited to give lecture on six major areas, including
ESG key points and market value, sustainable development pillars,
green and carbon footprint, sustainable development strategy,
business integration methods and reporting and planning. The
certificate course aims to provide Hong Kong enterprises especially
SMEs the implementation guidelines for practicing ESG in the local
business environment and assist in training ESG talents to lead
companies to transform key ESG elements into drivers of business
growth and create value for brands and society.

The six-session course had been organised twice, in late 2023
and the second quarter of 2024 respectively, attracting a total of
nearly 20 business representatives to participate.

1. AIRERRRBEANRK OB L ARESCGEBES L -
Sustainability consultant Dr Joe Leung elaborated the ESG business integration methods.

2 BEERETORE  RERERDSACRERENBEINORRER -
Mr Joseph Chiu, Senior Manager of Inspection, Certification and Project Division of the CMA Testing
introduced the latest development of environmental regulations.
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Guest of Honour Under Secretary for
Commerce and Economic Development Dr
Bernard Chan delivered a speech at the ESG
Pledge Certificate Presentation Ceremony
2023.
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As a pioneer in ESG auditing in Hong Kong, the BDC had
adopted “Environmental Protection” as one of the six assessment
criteria of the “Hong Kong Top Brand Awards” as early as 1999
when the Award was launched; and this environmental standard was
expanded to “Environmental Performance and Social Responsibility”
in 2008. In response to today’s growing ESG trend, BDC made a
significant enhancement to the assessment mechanism of the Brand
Awards and Hong Kong Top Brand Mark Scheme, expanding the
“Environmental Performance and Social Responsibility” criteria to
“Environmental Performance, Social Responsibility and Corporate
Governance”. This amendment, by incorporating a wider scope of
sustainability elements, ensured that BDC’s brand development
benchmarking system not only keeps pace with the times but also
maintains a leading position.

On this foundation, the BDC also tailored a set of “ESG
Implementation Practice Taxonomy” guidelines suitable for Hong
Kong enterprises, providing a best-practice benchmark in sustainable
development for local industries especially SMEs. And it has further
strengthened its role as an advocate and standard-setter of ESG
development in Hong Kong through applying this technical standard
to the “ESG Pledge” Scheme and “Hong Kong ESG Awards”.

The BDC and the CMA jointly launched the ESG Pledge Scheme
in 2022, in an attempt to encourage the industries to promote and
implement the concepts of sustainable development, and make
pledge to be a pioneer taking
substantive actions to advance
ESG. As the co-organiser of this
new initiative, the BDC assigned
the Technical Advisory Committee
to provide assistance in
formulating relevant standards and
technical documents, as well as
guidance for the implementation
of the Pledge.

According to the provisions
of the ESG Pledge, a participating
company should, in addition to
declaring the determination to
accept, practice and promote
the concept of sustainable
development, commit itself to
formulating substantive action
plans. In particular, it is required
to select at least one specific item from each of the three major
categories (i.e. environmental performance, social responsibility
and corporate governance) in pursuant to the “ESG Implementation
Practice Taxonomy”, as the key directions for improving the
company’s ESG performance in the coming year. The Organiser
issues certificates to participating companies and authorises them
to use the “ESG Pledge” Logo within one year, as a distinctive
visual symbol to highlight their image as pioneer in promoting and
implementing ESG.

2023 - 2024 BB MEER BF R Hong Kong Brand Development Council Annual Report
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Officiating guests posed for a group photo with representatives of ESG Pledge participating companies.

#4505 B HifF B ER LS -
Around 450 guests attended the Ceremony.
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The ESG Pledge Certificate Presentation Ceremony 2023 was
held on 4 December 2023 at Hong Kong Convention and Exhibition
Centre. Dr Bernard Chan, Under Secretary for Commerce and
Economic Development Bureau, officiated at the ceremony, at which
150 selected participating companies of the ESG Pledge were
awarded certificates. Since the launch of the Scheme, over 1,000
local companies have become the signatories of the ESG Pledge.

2023 Hong Kong ESG Awards

Jointly launched by the CMA and the BDC in 2023, the Hong
Kong ESG Awards (ESG Awards) recognises Hong Kong companies
that have made strenuous efforts and attained remarkable
achievement in advancing ESG, with an aim to encourage Hong
Kong industries to uphold sustainable development, operate
business with a responsible attitude, and create long-term value for
the economy, society and ecological environment.

2023 - 2024 FHBEmEER BFH Hong Kong Brand Development Council Annual Report 85
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The BDC was the co-organiser of the ESG Awards, with its
Technical Advisory Committee serving as the “Technical Advisor” to
assist in formulating the selection mechanism as well as providing
technical supports for the Awards. Besides, CMA Testing, the Hong
Kong Productivity Council, the Hong Kong Quality Assurance Agency
and UNESCO Hong Kong Association were invited to be “Strategic
Partners”.

The selection of Hong Kong ESG Award is primarily based on
“Overall Performance” and “Project Performance”. Participating
companies must give an account of their work and overall
performance in regard to ESG, and at the same time submit an
“ESG Core Project” for assessment, which refers to a representative
project related to sustainable development, having been completed
in the past year or being implemented by the entry. The “ESG
Overall Performance” assessment focuses mainly on the efforts
and achievements of the participating companies in four aspects,
including “Sustainability Mindset”, “Environmental Performance”,
“Social Responsibility” and “Corporate Governance”; while ESG
Core Project are reviewed along four dimensions, i.e. “Planning
& Implementation”, “Values & Impacts”, “Innovativeness” and
“Continuing Development”.

The 2023 ESG Awards were divided into two award streams
namely “General Stream” and “Small and Medium-sized Enterprise
Stream”. General Stream was open to enterprises of all sizes,
whereas only SMEs were eligible to bid for the SME Stream. The
Award categories included “Hong Kong ESG Grand Awards”, “Hong
Kong ESG Awards”, and “Hong Kong ESG Awards: Special Award
for SME”.

The selection process of the ESG Awards usually includes Entry,
Qualification Verification, Technical Assessment (conducted by the
expert team from Strategic Partners), Primary Selection and Final
Selection. For both the General Stream and SME Stream, participants
may enter into the selection process through either “Nomination” or
“Registration” Among them, companies shortlisted for the nomination
channel must first be recommended by the BDC in accordance with
the established mechanism; and upon the approval of Hong Kong
ESG Awards Steering Committee, they would go straight to the
Final Selection. To this end, the Hong Kong Top Brand Assessment
Board under the BDC held a pre-selection meeting on 19 July 2023
to determine the “Recommended Shortlisted Enterprises List” for the
first ESG Awards.

The Final Judging of 2023 Hong Kong ESG Awards was
conducted on 4 September 2023, under the chairmanship of Ir
C S Ho, Chairman of the Hong Kong Quality Assurance Agency.
Members of the Final Judging Panel comprised Mr Wong Chuen-
fai, the Commissioner for Climate Change; Dr Lo Kam Wing, BDC
Honorary Chairman; Dr Allen Shi, the then CMA President; Mr Simon
Wong, Vice President (Campus Development and Facilities) of the
Hong Kong Polytechnic University; Prof Karen Cheung, President of
UNESCO Hong Kong Association; and Dr Lawrence Cheung, Chief
Innovation Officer of the Hong Kong Productivity Council.

2023 - 2024 BB MEER BF R Hong Kong Brand Development Council Annual Report
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Guest of Honour Mr Cheung Kwok Kwan, Deputy Secretary for Justice, delivered a
speech at the Awards Presentation Ceremony.
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The 2023 Hong Kong ESG Awards were conferred to 15
winners. Lee Kum Kee Co Ltd was honored with the highest
accolade — “Hong Kong ESG Grand Award”. Winner of “The 2023
ESG Award” included AsiaWorld-Expo Management Ltd, C&C Joint
Printing Co (H.K.) Ltd, CATALO Natural Health Foods Ltd, Centaline
Property Agency Ltd, Dah Chong Hong Holdings Ltd, German Pool
(H.K)) Ltd, Hung Fook Tong Group Holdings Ltd, L. K. Machinery
International Ltd, Nestlé Hong Kong Ltd and Shun Tak Holdings Ltd.
And there were 4 winners of the “Special Award for SME” category,
i.e. Dailywin Watch Products Mfg Ltd, Extra Information Technology
Limited, 12COOL Ltd and Marche Label & Printing Ltd.

The Presentation Ceremony was held at the Hong Kong
Convention and Exhibition Centre on 26 September 2023. Mr
Cheung Kwok Kwan, Deputy Secretary for Justice was invited to
be the Guest of Honour, who together with Under Secretary for
Commerce and Economic Development Dr Bernard Chan presented
trophies to the 15 Awardees. The Ceremony featured over 300
distinguished guests.

Riding on the success of 2023 Hong Kong ESG Awards, the
second Awards has been rolling out in 2024. The Hong Kong Top
Brand Assessment Board under the BDC held a pre-selection
meeting on 29 April 2024 to discuss the “Recommended Shortlisted
Enterprises List” of the 2024 Hong Kong ESG Awards.

5 G GRAND AW

ARARRRREHEBHEREEREIERBESGRE | FFRBLARDANRRK ©
Deputy Secretary for Justice Mr Cheung Kwok Kwan and Dr Allen Shi, the then CMA President, presented
the “ESG Grand Award” to the representative of Lee Kum Kee Company Limited.

TREE RERENTEERER-REREERRAR -
Guest of Honour, Award Presenters, Panel of Judges and representatives of the winning companies posed for a group photo.

2023 - 2024 FHBEmEER BFH Hong Kong Brand Development Council Annual Report
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CMA President Dr Lo Kam Wing (2nd from right), BDC Chairman Mr Calvin Chan (1st from
right), CMA Executive Vice President Dr Ma Kai Yum (2nd from left) and Chairman of CMA
Business Services Development Committee Mr Simon Wong (1st from left) posed for a
group photo, holding the “Survey Report on Hong Kong Industries’” ESG Initiatives and
Trends”.
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The BDC conducted a study namely “Hong Kong Industries’
ESG Initiatives and Trends” in April 2024, with an aim to reveal the
current status and trends of ESG development among Hong Kong
enterprises. The study analysed the “Commitment Actions” lists
submitted by some enterprises (212 valid samples) that registered or
renewed their annual subscription under the ESG Pledge programme
between January and March 2024. A “Survey on ESG Aspiration
of Hong Kong Enterprises” was also conducted among these
enterprises through a built-in questionnaire, with 144 companies
responding.

The BDC and the CMA hosted a press conference on 15 July
2024, at which CMA President Dr Lo Kam Wing briefed on the
background of the Study, followed by BDC Chairman Mr Calvin Chan
who presented the major findings. Mr George Lau, General Manager
of “Kum Shing” and Mr HC Li, General Manager of “HK Farmer
Story”, were invited to share their successful experience in integrating
ESG with brand development.

In the past year, the BDC Secretariat took part in the compiling
work of “CMA’s ESG Sustainability Report”, which covered
comprehensive areas such as energy conservation and carbon
reduction, social welfare activities and corporate governance. As one
of the pioneering ESG reports issued by local chamber of commerce,
it made a good attempt to explore the ESG auditing practices
pertinent to non-profit organisations.

At the same time, the BDC organised a series of ESG training
activities with rich content and various forms to enhance local
relevant knowledge reserves, cultivate practical talents for the
industry, and strengthen the dissemination of ESG concepts and
practices to the public. These training activities included 3 seminars,
4 expert lectures, 2 certificate courses and 1 workshop, with the
participation of a total of nearly 500 company representatives.

The Council also assisted the CMA in organising a series of
ESG-themed industry exchange activities, such as “ESG Connect”
networking series, signing of MOUs with restaurant-related and other
trade associations, and visit to the facilities of CMA Testing.

2023 - 2024 HERIEEERE BT Hong Kong Brand Development Council Annual Report
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JF%?%E%EU@%%%%DENESG Connect | 51| 3 FEEUER
DE -
CMA Vice President Mr Simon Wong delivered
welcome remarks at the “ESG Connect” Networking
Series.
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BDC Vice-Chairman Dr Ma Kai Yum (1st from right)
and CMA Vice President Mr Simon Wong (1st from
left) posed for a photo with a participating company of
CMA Pledge.

—RERRKBFREE X LE ) BESGHE : 6
MELEN] -

Industry representatives participated in the “CMA x
HKPC ESG Seminar: Green New Quality Productive
Forces”.

RS S RE SR HEEE I R AERITTXESCR R
AEBTS BB D EE0E -

CMA President Dr Lo Kam Wing delivered welcome
remarks at “The Memorandum of Understanding
Signing Ceremony with Hong Kong Federation of
Restaurants & Related Trades”.

[ESGHIETEH |2 RARISBRAEREF DORR

Participating companies of ESG Pledge Scheme
toured around the laboratories of CMA Testing.
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The ballots of “Elected Member” Election were counted under the scrutiny of Chairman
Emeritus-cum-Inaugural Chairman Mr Paul Yin.
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Formation of the Eighth General Committee

The Eighth General Committee of the BDC was formed in early
2024. In accordance with the Memorandum and Articles of the
Association of the BDC, the General Committee may comprise
“Appointed Members” (who are appointed by the CMA), “Elected
Members” (elected by BDC members), and “Nominated Members”
(nominated by major organisations upon the invitation of the BDC).

In January 2024, the CMA appointed Mr Calvin Chan, Dr Ma Kai
Yum and Dr Ellis Wong to the Eighth General Committee of the BDC,
with Mr Calvin Chan appointed as the Chairman. At the same time,
18 candidates for the “Elected Members” were nominated by the
CMA pursuant to the Election Rules of the BDC, and the voting took
place from 8 to 18 March 2024. After the voting tickets were counted
under the scrutiny of Chairman Emeritus-cum-Inaugural Chairman
Mr Paul Yin and the then Chief Executive Officer Dr Ralph Chow on
20 March 2024, it was announced that all the 18 candidates were
elected by a high number of votes.

The Eighth General Committee took office on 1 April and the
first meeting was held on the 12 April, at which Dr Ma Kai Yum,
Mr Robert Lok, Dr Ellis Wong, Mr Ng Ching Wun and Mr Warren
Sun were elected as Vice Chairmen. The General Committee also
resolved to invite “Nominated Members” from 6 organisations,
namely the Hong Kong Trade Development Council, Hong Kong
Productivity Council, Hong Kong Tourism Board, Hong Kong
Polytechnic University, Hong Kong Retail Management Association,
and Hong Kong Design Centre.

The General Committee is honored to have Secretary for
Commerce and Economic Development Hon Algernon Yau as the
Honorary Patron, with Permanent Secretary for Commerce and
Economic Development Ms Maggie Wong, Director-General of Trade
and Industry Mr Aaron Liu being the Honorary Advisors. Dr Lo Kam
Wing, President of the CMA, is the Council’s Honorary Chairman;
and Mr Joseph Chow and Mr Anthony Tong have been appointed as
the Honorary Legal Advisors.

Besides, the General Committee has conferred “Chairman
Emeritus”, an honorary title, upon the past Honorary Chairmen,
Chairmen and Vice Chairmen (those having held this post for at least
two terms). In addition to Mr Paul Yin (Chairman Emeritus-cum-
Inaugural Chairman), Dr Jose Yu, Mr Peter Hung, Dr David Wong,
Mr Irons Sze, Dr Dennis Ng, Ms Shirley Chan, Mr Simon Wong, Dr
Danny Ngai and Mr Charlie Lee, Dr Allen Shi, Dr Edward Chan and Dr
Aaron Shum have been appointed by the Eighth General Committee
as Chairman Emeritus.

2023 - 2024 BB MEER BF R Hong Kong Brand Development Council Annual Report



[o] B8 Review

RERE\EREEKESR -
Members of the 8th BDC General Committee posed for a group photo.

BEANERG mEREEERAIEEER]IRE
B ARAEmERRMMIBESEEREEEAEY S
BRAEEAEBBMALTHE  SEARMNE - BIEER
HREEEEIER]  c ERSFERERNIKEEE ]
SHESEREREEBRIIN I RERNITHE - Blh
BER  FEL  BHSRAERE-

20232 E KE

Mg RR2023F9 A2 H B E e RERITAFT X
HRERRTERRERETAS EFILHE &
FeREPREREREERTERRIRKEIZA -

RERNELFOE T mEREBRE—FNETET
1 BREESEFMRNER L —F— & IM5 - B
PNEERTMERE U NEREERENERITR
F o RV —HBBPHERERIEESMZBERSE -
PAR RS T IR & 5B B AE PR (Emm b8 AR 2R o

ZEST/E

g BRI MIHEE - BT RE - He x5 JHERN
Mz AEEEGKENBRRE BRETREEANE
B ENEEEENRERETRE 2 EXRBEE
FZzRE > YRAELREFEZES ] - [
ZEg] [HERSEZES] [RKERZES]
[(BZEg |ETELRES -

=
=

2023 - 2024 BEMmEERE BT R Hong Kong Brand Development Council Annual Report

~EXFLITT

S  Hong Kong Brond S5 T

Brandf

Doveiopmont Counclt = . Ql‘:ﬂ |@
W CEETLEE

The Eighth General Committee has also invited Mr Charles Ng,
Dr Kevin Lau and Mr Addy Wong to be “Advisors”, a title in honour
of persons who have attained significant achievements in branding
or made great contributions to the Council. Besides, Mr Johnny Yu,
Ms Stella Lee and Dr Tang Kam Tim are appointed to be “Honorary
General Committee Members”, an honorary title newly-introduced
for retired General Committee Members with an aim to solicit their
continued support to the Council.

2023 General Meeting

The BDC held its 2023 Annual General Meeting (AGM) at CMA
Conference Hall on 25 September 2023. Dr Edward Chan, the
then BDC Chairman was the Chairman of AGM. In his speech, he
reviewed the major work of the BDC in the past year, including
facilitating local brands to develop Greater Bay Area market and
Belt and Road economies, assisting SMEs to enhance their brand
competitiveness, and promoting the collective image of Hong Kong
brands.

The AGM resolved that the Statement of Accounts of the Council
and Reports of the General Committee and Auditors be received
and JS CPA & Co be re-appointed as the Auditor. About 30 General
Committee members and registered representatives of member
companies attended the meeting.

Work of Committees

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. The Council has
invited Government officials as Honorary Patron and Honorary
Advisors, and it has a General Committee whose membership
comprises representatives from a variety of sectors, such as
manufacturing, commerce, academics, and professional services.
Besides, several working committees including “Hong Kong Top
Brand Assessment Board”, “Technical Advisory Committee”,
“Promotion and Advocacy Committee”, “Strategic Development
Committee” and “Finance Committee” have been set up as the
operational arms to carry out the Council’s various initiatives.
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Representatives of BDC Members posed for a group photo at the 2023 Annual General Meeting.
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General Committee

The General Committee is the governing body of the Council,
which provides guidance on the developmental directions of the
Council and also looks into the overall strategy and policies related
to the development of Hong Kong brands. The General Committee
supervises the operation of the Council and coordinates the work of
sub-committees; and it is currently chaired by Mr Calvin Chan.

The General Committee held meetings on 25 September 2023
and 12 April 2024, to discuss the logistic arrangements for the 8th
General Committee Election and study the personnel structure of
General Committee respectively.

Executive Committee & Finance Committee

The BDC has an Executive Committee consisting of the
Chairman and Vice Chairmen. The Executive Committee is
empowered by the General Committee to conduct, manage and
supervise the affairs of the Council. The BDC Chairman Mr Calvin
Chan is the Chairman of the Executive Committee.

The Finance Committee is set up to advise on and monitor the
financial affairs of the BDC and to study the strategies for improving
the Council’s financial soundness in the long run. It is currently
chaired by the BDC Vice Chairman Mr Warren Sun.

The Executive General Committee and Finance Committee held
a joint meeting on 6 June 2024 to approve the 2024 financial budget
of the Council and to discuss the serial activities to be organised in
celebration of the BDC’s 20th Anniversary.

FRIREE R B3Rk Hong Kong Brand Development Council Annual Report
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The BDC convened the first meeting of the 8th General Committee.
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The 8th BDC General Committee Members posed for a group photo after the first General
Committee Meeting.

Hong Kong Top Brand Assessment Board

Hong Kong Top Brand Assessment Board is responsible for
organising brand awards and other brand-related recognition
programmes, implementing Hong Kong Top Brand Mark Scheme,
and overseeing the awardees and licensees thereof. Besides, it is the
issuing body of the Hong Kong Top Brand Mark Licence. The Board is
currently co-chaired by the BDC Chairman Mr Calvin Chan and Vice
Chairman Dr Ma Kai Yum.

On 20 November 2023, Hong Kong Top Brand Assessment
Board acted as the Preliminary Judging Panel of the 2023 Hong
Kong Top Brand Awards, Hong Kong Top Service Brand Awards,
Hong Kong Emerging Brand Awards and Hong Kong Emerging
Service Brand Awards to select the shortlisted entries.

The Committee also held a meeting on 29 April 2024 to discuss
the schedule and arrangements for 2024 Brand Awards as well as
to determine the list of “Recommended Shortlisted Entries” for the
“2024 Hong Kong ESG Awards”. At another meeting on 6 June, the
Committee conducted pre-screening of the prospective candidates
and their affiliated brands for the 2024 Hong Kong Distinguished
Brand Leader Award.

Technical Advisory Committee

The Technical Advisory Committee advises on the judging criteria
of brand awards and technical aspects of the certification schemes,
and it is devoted to fostering the communications and cooperation
between the Council and academics, professionals and other
sectors. Besides, the Committee acts as the “Steering Committee
on Hong Kong Brand i-Directory”, which provides advice on the
registration requirements, assessment protocol and other matters
related to the operation and administration of Hong Kong Brand
i-Directory. The Committee has also assumed the role of “Technical
Advisor” for the ESG Pledge Scheme and Hong Kong ESG Awards
jointly organised by the BDC and the CMA.

Currently chaired by the BDC Vice Chairman Mr Robert Lok, the
Technical Advisory Committee is made up of domain experts who are
industrialist, academic, legal advisor, designer, quality management
expert and professionals in other fields.
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Promotion and Advocacy Committee

The Promotion and Advocacy Committee is set up to raise
the brand awareness among the industries and the general public;
to facilitate local brands’ development in domestic, Mainland and
overseas markets; and to promote the objective and activities of the
Council.

Currently chaired by the BDC Vice Chairman Mr Ng Ching Wun,
the Committee held a meeting on 14 June 2024 to approve the
participant list for “Guangzhou Brandfest” of “Hong Kong ¢ IN « Brand
Greater Bay” Project (Phrase Two) and to endorse the promotional
programmes of the Council’s major activities in 2024.

Strategic Development Committee

The Strategic Development Committee is set up to study the
strategies for the Council’s long-term development and to provide
guidance on membership affairs such as recruitment, administration
and services. It is currently chaired by BDC Vice Chairman Dr Ellis
Wong.

Member Recruitment

Membership is not only an important base for the BDC
to advocate and implement its founding missions, but also an
indispensable interface for the Council to connect and serve the
industries.

The BDC welcomes all companies and organisations in
sympathy of its objectives to become Corporate Members or
Associate Members. Since its establishment in August 2005, the
BDC has admitted over 400 Corporate Members.

FRIREE R B3Rk Hong Kong Brand Development Council Annual Report
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Membership Eligibility

Any Hong Kong company holding a valid business registration
certificate or any Hong Kong association registered with the relevant
Government authority are eligible to apply to become a Corporate
Member of the Hong Kong Brand Development Council. Companies
or associations incorporated outside Hong Kong can apply to be
admitted as Associate Members.

Member Benefits

Corporate Members have the right to attend and vote at general
meetings of the BDC. All Members can enjoy a bevy of privileges:

e Become part of a collective voice to express views and concerns
on government’s policies and issues pertaining to brand
development.

e Have opportunities to participate in various exhibitions, product
showcases, and promotional activities organised by the BDC in
Hong Kong, Mainland and overseas.

e Attend seminars, training programmes, business study trips and
other activities at a discounted rate or free-of-charge (for specified
events).

e Acquire updated information on branding.

e Share findings of research and development projects conducted
by the BDC.

e Get access to brand development supporting facilities established
by the BDC, e.g. brand expert database, free consultancy, and
consultant referral services.

e Receive free publications, including “The Parade of Hong
Kong Top Brands”, “Annual Report”, member circular, e-malil
broadcast, etc.

e Upload company information on the BDC'’s official website.

e Leverage on the BDC’s network to facilitate business matching,
experience sharing, strategic alliance, inter-company liaison and
mutually preferential arrangements.

e Enjoy benefits entitled to CMA Group Members, such as
discounts on training and insurance services.
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Hong Kong Brand Development Council

Initiated by the Chinese Manufacturers’ Association of Hong
Kong, the Hong Kong Brand Development Council (the BDC) is a
non-profit-making institution aiming to promote the development
of Hong Kong brands by pooling together the efforts of all walks of
life. It is committed to promoting Hong Kong brands, advocating
innovation and creativity, fostering an environment conducive to
brand-building, and enhancing exchanges and cooperation among
companies in regard to brand development.

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. Apart from having
invited Government officials as Honorary Patron and Honorary
Advisors, the Council has a prestigious General Committee whose
membership comprises representatives from a variety of sectors,
such as manufacturing, commerce, academic, and professional
services. A devoted secretariat and several working committees
including “Hong Kong Top Brand Assessment Board”, “Technical
Advisory Committee”, “Promotion and Advocacy Committee”,
“Strategic Development Committee”, and “Finance Committee”
have been set up as the operational arms to carry out the Council’s
various initiatives.

The Council has set itself the task of becoming a flagship to
lead the way in Hong Kong’s brand development, being a driver for
the pursuit of an overall strategy, a facilitator for the formulation and
implementation of related policies, and a coordinator for the branding
efforts of local organisations. It has been playing an active role in
every key area, sharpening its leadership in brand accreditation,
nurturing, promotion, research, exchanges and international
cooperation.

Apart from hosting renowned recognition schemes like “Hong
Kong Top Brand Awards”, “Hong Kong Top Service Brand Awards”,
“Hong Kong Emerging Brand Awards”, “Hong Kong Emerging
Service Brand Awards” and “Hong Kong Distinguished Brand Leader
Award”, the Council provides assistance to other brand competitions
or prizes, with an eye to identifying role models and setting up best
practice benchmark in branding. It is the organiser of the “Hong
Kong Top Brand Mark Scheme” and “Made in Hong Kong Mark
Scheme”, which, as the first of their kinds, have blazed the trail of
brand-related certification based on well-structured assessment
and licensing system. And the newly-introduced “Hong Kong Brand
i-Directory” (Brand HKID) is a registration mechanism plus publishing
platform whereby the BDC provides authoritative proof of identity for
Hong Kong original brands. More recently, the BDC has joined hands
with the CMA in organising the “ESG Pledge” and “Hong Kong ESG
Awards”, in an attempt to stimulate Hong Kong industries to gear
towards sustainable development.

In order to enhance the profile of Hong Kong brands, the
Council has been actively participating in various exhibitions,
product showcases and other promotional events, domestically and
overseas, apart from staging large-scale serial activities under the
banner of “Hong Kong ¢ IN ¢ Brand Greater Bay” and “Hong Kong
Brand Festival” in major Mainland cities. It organises “SME Branding
Club” regularly, with an aim to foster brand-building culture among
local SMEs and to build up an interactive platform for knowledge
transfer, experience sharing and networking among companies
aspiring for brand development. Furthermore, a number of training,
research, study, and exchange programmes as well as public
education campaigns have been rolling out under the Council’s
aegis, as part of its efforts to step up brand awareness among local
enterprises and the public in general.

In this new era in pursuit of high-quality development, brand
competitiveness holds the key to an enterprise’s development and
continued success. Hand in hand with our industries, the Hong
Kong Brand Development Council is devoted to promoting “Made by
Hong Kong, Originated from Hong Kong” as a world-class label and
developing Hong Kong into a star-studded brands hub.
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Sub-Committees

BRBETERES

Hong Kong Top Brand Assessment Board

E#E X E Chairmen :

BRZ & Mr Calvin K W Chan, MH
B 178k Dr Ma Kai Yum Warren, BBS

El= & Vice Chairmen :

% H 58 Mr Robert P K Lok
={&7% Dr Elis W H Wong

Z B Committee Members :

RE M Mr Ng Ching Wun

LR Mr Warren Y L Sun

Z2IKE Mr Leung Siu Yin, Jackson
Z3ZFE Mr Yu Lee Ming, Michael
EARAFS Ms Candy M S Ngan
£:381& Mr Shea King Fung, Kevin
2233 Mr Thomas Leung

F & Mr Desmond Wong
=549 Mr Howard Wong

iR &E Mr Chang Chi Yin, Spande

RiTERZES

Technical Advisory Committee

ZEfE Chairman :
£ B 58 Mr Robert P K Lok

1t E&R Technical Advisors :

HIBZ 1 Mrs Annie Yau Tse, JP
Z2 S5, Mr LAl Cheuk Pun
FH{E1 Mr Addy WONG Wai Hung
HEHIZ Mrs Mui Kinoshita

B 7E 3¢ Dr Luk Ting Kwong

2IE, Prof Wu Liu

KBS Mr Jeffrey Chu

[E#545 Mr Joseph S W Chow

)5 % Mr Anthony T H Tong
#{& B Mr Dominic Lam

TBIE Mr K.T. Ting

MREES

Finance Committee

=& Chairman :
ZEE R MrWarren Y L Sun

Z B Committee Members :

FRZ{E Mr Calvin K W Chan, MH
EE 4% Dr Ma Kai Yum Warren, BBS
5% E 58 Mr Robert P K Lok

#{&75 Dr Elis W H Wong

2B Mr Ng Ching Wun

IR Mr Wiliam Chui

BERESEZEES

Promotion and Advocacy Committee

X fE Chairman :
& Mr Ng Ching Wun

E&FRS Advisors :

FRZ{E Mr Calvin K W Chan, MH

E 918X Dr Ma Kai Yum Warren, BBS
B%'H 58 Mr Robert P K Lok

#={&% Dr Elis W H Wong

FAE R Mr Warren Y L Sun

RFZE Mr Charles C C Ng

ZE Committee Members :

#ENZE Mr Victor K C Lam, JP
% (& Mr Tsoi Shing Wai
28 78 Mr Lau Chi Wing
A Mr Vincent S K Leung
1BA1H Ms Juliana LY Yu

Z B8 Mr Wilfred Li

{a]{£# Dr Ken W K Ho
=B Ms Rose L F Ko
=5 Mr Kevin Ng

BB ZN Mr Tang Lap Pun, Harry
B 2412 Mr Lui Lok Wai

&4 Mr Tsang Wai

SR Mr Winston Yeung

RHBREEE

Strategic Development Committee

=& Chairman :
E{&7% Dr Elis W H Wong

EERS Advisors :

FRZ{E Mr Calvin K W Chan, MH

E 978X Dr Ma Kai Yum Warren, BBS
B%'H 5% Mr Robert P K Lok

251 Mr Ng Ching Wun

FRE R Mr Warren Y L Sun

R ZE Mr Charles Ng

ZE Committee Members :

Z={tH 5 Mr Eric Lee

ZBRAJE Ms Jaclyn Ngan

T %E Mr Wong Cheung Chi, Thomas
=2 Mr Johnny KW Li

3k £1& Mr Cheung Ching Fung

REA Ms Susanna Ng

MEIFF Ms Lin Nan Sze, Alida

T M55 Ms Diana Wong, MH

= ELE Mr Wong Kai Hung, Kelvin

&2 Mr Fu Sing Yam, William

FIZF Mr Kevin Orr

FR#7EE Ms Eva Chan

#E = Mr Donald Tse

#4418 Mr Jerry Chong
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Directory of BDC Members

AREBEERNERAA]

Dah Chung Industrial Co Ltd
HEHEZEERAR]

Artin Industrial Co Ltd
YGME 55 R AF

YGM Trading Ltd
EREENRER

Hong Kong Productivity Council
EEEHERRB

Hong Kong Trade Development Council
NGB ER A A

L.K. Machinery International Ltd
EEEEZARAR]

Han Sheng Tang Herbal Technologies Co Ltd
HIRTTHRERR AR

Aaron Shum Jewelry Ltd
EEMERMBARAR]

May Cheong Toy Products Fty Ltd
=REX(EB)ARRQT

Sanyu Industrial (Holdings) Co Ltd
mARAEARAR

Time Mission Ltd
TAMERBRAT]

Kampery Development Ltd
MCLanE BRI B R 2 A

Maxi Communications Ltd
BRERBRAT]

Hang Tung Resources Ltd
HABEREEBRAR

Chevalier International Holdings Ltd
L REERNDBIRAF]
Nanyang Brothers Tobacco Co Ltd
S EEEERAR

A-Fontane Groups Ltd

R CE(FE)BRATA

Eu Yan Sang (HK) Ltd
mMIE(EE)BRAR

Lam Soon (HK) Ltd

MME ZBER AR

Four Seas Mercantile Ltd
#ErgRmAR AR

Sun Shun Fuk Foods Co Ltd
EBRBEERAT

The Tien Chu (HK) Co Ltd
BERMEBGRAT

Hop Hing Oil Group Ltd
EEE(HFE)GRAA

German Pool (HK) Ltd
RERE(FE)ARAA

Long Far Herbal Medicine Manufacturing (HK) Ltd
NEEE (BR) BRAF]

Luk Fook Holdings (International) Ltd
TR R A A

Tsit Wing Coffee Co Ltd

SREEM MR m AR AR

Kam Hing Noodles Food Co Ltd
EERCHAR AT

Chun Au Knitting Factory Ltd
ERARBBEERAA

H.K. Rice Merchants Enterprises Ltd
ERERUERERAA]

Fung Yip Electrical Manufacturing Ltd
HABXERATA

Sunnex Products Ltd
=—HERERARAT

Sam Seng Herbal Pharmaceutical Co Ltd
RERMEERARAT

Wing Wah Food Manufactory Ltd
BSEEERAT

Goodway Electrical Enterprise Ltd
AEMAEXEBRAR]

Tai Nam Industrial Co Ltd
FRLBRAF]

Lee Kum Kee Co Ltd
EHEBRBR AR

Imperial Bird"s Nest International Co Ltd
EREBRAT

Hekura Co Ltd

EREBIBRAERAR

Azureliving International Ltd

AU B EIR AR

Tai Pan Bread & Cakes Co Ltd
ELRmMARRA

Maxims Caterers Ltd

B BBRIERARAR]

Sa Sa International Holdings Ltd
EELFEBERAT

Shun Tat Enterprises Ltd
EAPBEKRITHBRAA

China Travel Service (HK) Ltd

RO AREBEBR AR

Yung Kee Restaurant Group Ltd
BRBE(KE)ARLQA

Hong Tai Ginseng (Group) Co Ltd
RERIEAR AR

Centaline Property Agency Ltd
BREEEBRAT

Hung Fook Tong Holdings Ltd
FaMERAR

Crocodile Garments Ltd
AERREZAMABARAT

Tin Tai Leung Yao Cleaning Supplies Ltd
EHYEEBERAT

Well Born Real Estate Management Ltd
BBERE

The Hong Kong Society for Rehabilitation
ZEERERER AR

Jumpin Gym USA Ltd
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EES1TARRAR]
Dah Chong Hong Ltd
BEHERAR AT
Bonjour Holdings Ltd
PR EREBR AR
Appolo Ice-cream Co Ltd
ENREEERERAT]
Holistol International Ltd
REIR(—H=Z)FR QA
The China Paint Manufacturing Co (1932) Ltd
it TR mBR AT
Colour Chemical Industrial Ltd
MEBATEHER B R QA
Hoe Hin Pak Fah Yeow Manufactory Ltd
B RRRMARAR
Amoy Food Ltd
ZRMEAR LA
Fancy Talent Ltd
HREEBRAR
Airland Holding Co Ltd
ERBERERAR]
Cross International Ltd
NEBBEERAR]
Pat Chun International Ltd
PRECRmMAR AR
Chan Kee Foods Ltd
BB (BH)BR AT
Japan Home Centre (HK) Ltd
LRI (BE)BRAT
Embry (HK) Ltd
AR AT]
The Dairy Farm Co Ltd
BB ARAR]
Herbs Generation International Ltd
Dr Kongf# & H P95
Dr Kong Footcare Ltd
EEREBRAF
Pricerite Home Ltd
BRI AR QA
Guarda Safe Industrial Ltd
BEZEREERAA
Safewell Equipment Ltd
BEREEXBRAR
Bai Cheong Lung Medicine Ltd
EBUEKAR AT
Beauty & Health Magic Water Purify Ltd
HRRERRERARAR
Vita Green Health Products Co Ltd
EWYEEEBER AR
Urban Property Management Ltd
DTS E (B ) R AR AT
Hin Sang Group (International) Holding Co Ltd
BETSEBHAR AT
Kin Hip Metal & Plastic Factory Ltd
AEREERRAA
Taikoo Sugar Ltd
KEErRBEERRAR
CASH Financial Services Group Ltd

BEREERE AR AT

FULUM Business Services Ltd
KRB (BE)BRAR]

Milan Station (HK) Ltd

R RmARAT]

Dai Kee Food Co Ltd
REEBES BRI (FE)BR AR
C&C Joint Printing Co (HK) Ltd
M (ER) AR AR

Royal Medic (Holdings) Ltd
RESHEMEEEBRAR]
Store Friendly Self Storage Group Ltd
FMERER QA

Green Island Cement Co Ltd
BRAESRGTMNBRAR
General Mills Foods Asia Ltd
EBUEFREBERR AT

Arredamenti Co Ltd

S EEARAR]

Lomak Industrial Co Ltd
ERNEARAF]

Lamex Trading Co Ltd
HEERMABR AR

YHY Food Products Ltd

LB ET(RE)BRAR

Seven Sea Chemicals (Holdings) Ltd
ROLEMAR AT

Po Sum On Medicine Factory Ltd
HFRHERTERAR]

King of Chicken Cake Ltd
KIGEAARERRmBR AT
Catalo Natural Health Foods Ltd
BEl(BR)EXBRAT]

Kado Industrial Co Ltd
SEERE(FR)ARATA
3D-Gold Jewellery (HK) Ltd
BEMPEAR AT

Grand Coffee Co Ltd

EEZ¥NC]

Tung Chun Co
BRI 2 EBR AT

Shun Lee Bldg Materials & Sanitary Wares Ltd
BARKERAT]

Natural Home Collections Ltd
A/ im(EE)BR AT

Hong Kong Ferry (Holdings) Co Ltd
BREZLEITERAF

Pak Shing Tong Ginseng Co Ltd
BRER(BE)BRAT
Winner Medical (HK) Ltd
BRRABEEFRAR]

Rio Industrial Ltd
BRERGERAT]

Hong Yip Service Co Ltd
ERETIERBRAFR

King Bakery Holdings Ltd
BEBRERAR]

Ocean Empire International Ltd
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REBRATA

Dialink Ltd

HERHFARAR

Ying Kee Tea Co Ltd
FEILIT2BEAM AR QR

Nam Pei Hong Sum Yung Drugs Co Ltd
RALEEAR

Lamma Rainbow Seafood Restaurant Ltd
2 BRAR QA

On Kee Dry Seafood Co Ltd
EMYEEEFRAA

Sino Estates Management Ltd
BHREBERARRIQA]

Memorigin Watch Co Ltd
BERKEBRAT

Yeungs Marine Products Ltd
ANEEEBEARAR

Tai Yau Storage Group Ltd
EEEZHRABRAT

Hang Heung Cake Shop Co Ltd
RNFHREBEHRAA

Prince Jewellery and Watch Co
HEEBRIKERR AR

Travel Expert Ltd

B2 RNEEMELREAERAR
H.K. Pet’s Hospice Care Service Ltd
HEEBEARAT

Chief Group Ltd

KN EE(BEE) AR AR

Wing Li Group (International) Ltd
EREEEAR AR

Yummy House International Ltd
REKREEFRAA

Ngan Lung Catering (Holdings) Ltd
MEERRMBERARAF]
Timfold Catering and Food Service Ltd
RRSERRAT

Palace Group Management Ltd
LR BRAR]

Sofamark Ltd
EMEARERERAR]

Hop Wo Development Ltd
FAEERARAT]

Pro Logic International Ltd
REBAERAR]

Concord Alliance Ltd

REBRAR]

Chuan Chiong Co Ltd
[RARKIERR QA

Original Taste Workshop Ltd
BmRREREBR AR

Fook Moon Lam Jewellery Holdings Co Ltd
FEHEBRAA]

CR Care Co Ltd
BEZHERAGR AT

Fok Hing Trading Development Co Ltd
FAEERRAA

Makebest Industries Ltd

B{4% Appendices

BB E S ER AR

Yaki Champion Boutique Ltd

f—taanE(HE)ERAA

Ah Yat Abalone Princess (HK) Ltd

TRREEERER AR

Casablanca International Ltd

— kB R AR

Instant Travel Service Ltd
BEERERRAT

Crystal Harbour Restaurant Ltd

ERT(BB)ESERARAR]

Wah Fat Hong (HK) Trading Development Co Ltd

ENBEERERAFR

Galaxy Hotel Management Co Ltd

ERAHERERRDTA

Synergy Education Provider Co Ltd

ERIAFROERAR]

M & C Toy Centre Ltd

w7 REEF R A A

Shang Healthcare Ltd

TR EERAA

Alice Chan China Ltd

REBEEBRAF

Greenbase Ad Ltd

BEAR TR (BE)ER AR

Momax Technology (HK) Ltd

BEMEEGRAA

Offmax Ltd

EEERARAT

Sing Wah Development Ltd

WABZEBRAT

Yusan Industries Ltd

RIREEAR AT

Jetour Holding Ltd

BIRERAR AT

Beacon College Ltd

FlexSystem Ltd

FlexSystem Ltd

BREZRRERAA]

Tsui Wah Holdings Ltd

RREDIERERAR]

Modern Beauty Salon Holdings Ltd

PEFERAA

Satay King Co Ltd

BEHRAR AT

Kee Wah Bakery Ltd
BECFDERAR]

The Kowloon Dairy Ltd

MREBHER AT

Fast Fame Trading Ltd

MR EREEBR A A

Taste of Asia Group Ltd

FIIE14921B LB AR A R]

Kinlonz 1492 Club Ltd

EhheBRAR]

Kent Metal Co Ltd

DR-Max Ltd

DR-Max Ltd
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BETESAERRAT

Lexington Ltd
MHERmMmERAR]

Sun Fat Heung Food Products Ltd
BFIIRE B ERA R A A
Continental Jewellery (Mfg) Ltd
R iE SR B PR A A

City Chain Co Ltd
IR#%88H R A A

Optical 88 Ltd

MNEXARAT

4M Industrial Development Ltd
BRERARAT

Goodbye Dear Co Ltd
EEBRERAFRAA

Truth & Faith International Ltd
BETERAR]

Kiu Fung Hong Ltd
AREERCGER)ARATA
Profilia of West Germany (Far East) Ltd
VEREHRNA

AA Buy Trading Co
EHEREERERAA
Richbond Caps & Bags Manufacturing Ltd
RESREEERER AT

Nin Jiom Medicine Manufactory (HK) Ltd
hABEER LR

Chung Tai Roller Shutters Co Ltd
SR ER AR AR

CMM Monita Academy Ltd

BES ABEEER AR
Sharon Au & Associates Ltd
IR L GRR) BRAR]

Ulferts of Sweden (Far East) Ltd
AEEmBRAR]

Semk Products Ltd
RLEREARAT

Right Horn Development Ltd
ERMARAT]

Tanco Pacific Co Ltd

BHIER AR AR

HKI Co Ltd
FMATBEBRDHERAF]

Lee Lim Ming Metal Works Ltd
EEFRM(FB)ARAA
Carrianna Food (HK) Ltd
BEYEEEERAR]

Hang Yick Properties Management Ltd
2REBMERARAA

Hong Kong Art Development Co Ltd
ReaREE LEDRI AR AR
Promise Network Printing Ltd
RNEEEIZEREARAR]

Tai Hing Group Holdings Ltd
BEITARRAR

Manley Co Ltd
FEITEZERRARA

QConcept Ltd

52

WRESEMERAR]

Samko Concept Asia Co Ltd
EEREERERAR]

Hopeful Investment Holdings Ltd
AEEEBRERAERAR
Wonderlife Universal Ltd
SHEBERRAR

Delicron (HK) Ltd
FRB=E(EE)ARRQA

Li Chung Shing Tong (Holdings) Ltd
ERBEHAERRAF]

Foon Tai Trading Co Ltd

R A (M ARQFA
Britannia Study Link (Asia) Ltd
BNBEERR AT

Konstar Industries Ltd

BRI ERAR

GenNex Financial Media Ltd

B ARAR]

ClubONE Ltd

BAEBEREARAF

Wing Yip International Ltd
BERMETHARRAR]

Koon Wah Food & Preserved Fruit Factory Ltd
PHERREREARBRAT
Sinomax Health & Household Products Ltd
CEBEREAMARAR]
Goldfully Bedroom Article Ltd
REREEBRAF

Global Glory Industrial Ltd
HEBRHEERAA
MathConcept Education Ltd

Ensec Solutions Hong Kong Ltd
Ensec Solutions Hong Kong Ltd
MAMKE HERAT]

Ettason (HK) Ltd
EHSEXAR LA

Maxcare Industrial Ltd

HERR LA

Main Plan Ltd

ERARRT

Jetstar Co Ltd

HHRBRAT]

Hollyland Co Ltd
EEEI—-UBRAR]

Kin Fung Weisen-U Co Ltd
EEERERIBR AR

Marche Label & Printing Ltd
EEMEE - EHAER AT

Hong Kong Chan Lo Yi Medicine Co Ltd
BREREREAER AT

Waihong Environmental Services Ltd
MBI EEEEIR AR A A
AsiaWorld-Expo Management Ltd
BT EFTREERR AR
Bright Smart Securities & Commodities Group Ltd
W EAYBRARAT

Twin Wealth Biotech Ltd
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BEERTeER AR

Ha Tak Kin Martial Art Society Ltd
R (RE)BRAR]

Kai Tai Chinese Medicine (Holdings) Co Ltd
BBLKRRTERAR]

Wing Yuen Tea (HK) Co Ltd
RELCRERERAR]

Freemax Technology Co Ltd
WrE(EE)BRAR

All Power (HK) Ltd
EERRMBEERRAR
Shun Tak—China Travel Ship Management Ltd
EREEARAA

B2A Consulting Ltd

S EEREmmAER A A
Dailywin Watch Products Mfg Ltd
BEYELZEREGRAR

Koon Chun Hing Kee Soy & Sauce Factory Ltd
HERER(EER)BRAR]
Webber & Nickel (Int')Co Ltd
TR%EBRAR]

Partlink Ltd

BREIFRBPE AT

Arte Moda International Enterprises
RIRERAABR AT

Future Lighting Collection Ltd
HREARAT

MingCha Ltd

AEEZRERAT]

You Find Ltd

=EANBRAF

Kool Ltd
BEXRE(EB)ERAH

Pak Wui Jewellery (HK) Ltd
BEREERBRAT

E. Tech Management (HK) Ltd
FFREBER AT

Prince Foods Manufactory Ltd
SLEIEBERAR

LBS Corporation Ltd
AR E AR AT

Tai Po Chun Hing Ltd

BRRER

EC Healthcare
EAEB)BEBRE SRR

Ka Woo (HK) International Trading Co
ERAIE(ZE)BRAR]

Health Basis (HK) Ltd
RFEEBRBERRAT
Silvermine Beach Resort Ltd
HENEZFRAF

Cookies Quartet Ltd

AR AR ZER AR AT

Tai Wo Tung Medicine Co Ltd
MGRRR mAR AR

Four Seas Global Food Co Ltd
Labkable Asia Ltd

Labkable Asia Ltd

B{4% Appendices

ERBERRAT

Fung Fat Knitting Mfy Ltd

BRI BERAR AR

Treasure Forest Co Ltd
BE(EE)ARQTA

Dogaroo Group Ltd

BB AEAR AR

Winning International Enterprises Co Ltd
RBRRARAF]

Green Intellect Co Ltd
BEEBHREREFR AT

H.K. Ma Sai Leung Tong Medicine Manufacturing Ltd
BRIRITIHBRAF]

Goldjoy Travel Ltd
oRERRC MBI A PR A A

Cheung Wing Kee Noodles Factory Co Ltd
et E R b AAB R AR

BB Beauty & Cosmetic Ltd
REFIREFRAR]

Bar Pacific Entertainment Ltd

Oveco Industries Ltd

Oveco Industries Ltd
WIBEER(EE)BRAT

Chu Kong Shipping Enterprises (Holdings) Co Ltd
FfEERAT]

One Health International Ltd
HEIEERFE#E(RR)BRAF]

Aorta International Association (Far East) Ltd
B E T ERBBER AR

Challenger Auto Services Ltd
EHEERESERAR]

German Pool 020 Ltd
HAHERERAT

Yuet Wo Sauce and Preserved Fruits Ltd
L BRI AR AR

NCCO International Ltd

HBEMABDEHER AR

Maria’s Bakery Co Ltd
AREEERRAT

QQ Rice (HK) Ltd

IREREmAR AT

Bright Future Pharmaceutical Laboratories Ltd
ZRBHER AT

Charming Holidays Ltd

HEESHEBERAT

EZ Promo Ltd

BEREEEEGRAR]

Fook Tai Jewellery Group Ltd
BlAEFEARAT

New Cynosure Co Ltd

A ERAT

Saintford Ltd

EE(ED)EEBRAA

Uni-China (Market) Management Ltd
ERREMGRAT

Laboratory Janeclare Ltd
BETERRBRAT]

The Hong Kong & China Gas Co Ltd
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SBRBERERARAR]

EK Immigration Consulting Ltd

B REERRAA

Treasure Lake Catering Holdings Ltd
RO EEERR QA

Tung Fong Hung Medicine Co Ltd
BEBR(BE)ARAA

LFP Power (HK) Ltd

RABEARAT]

Tian Ran HealthCare Ltd
RIEREREREZR(BTE)ARRQA
Konica Minolta Business Solutions (HK) Ltd
KEATERAT

Winstar Chemicals Co Ltd
ERE(RM)ARAR

Handscript Asia Ltd
NIRIBRHBEEERRAR

Little Scientists Education Group Ltd
BHANEEEBRAT

PrePnK1 Express Group Ltd

® 8 BRI IRFE AR A

Wisdom Facility Management Co Ltd
HETEBRAA

Deco Classic Ltd
HEREe(EE)ERARLQR

Hong Kong Sports Association (Group) Holdings Ltd
EBHRAESITARAF

Imperial Diamond Jewellery Gold Co Ltd
HEERVOERAR]

Sunlight Beauty Group (Maiden) Ltd
8 (B RN EREEBR AR
Hong Kong (International) Eye Care Group Ltd
SREEREERAT

Coils Electronic Co Ltd

Batech Asia Ltd

Batech Asia Ltd

FLREER AR

Jointed-Heart Ltd
HEAZRIFEBBRBR AR

In N Out International Corporate Ltd
BEZFKRERAT]

Hong Kong Water Solution Ltd

R ARAR]

Time Promise Ltd

et BER T ER AR

Lam Kam Sang Medical Research Institute Ltd
RARITARRAR]

Oriental Watch Co Ltd
HIREEARAA

Asia Health Products Ltd
wIE 5 (EE)BRAR]

Yat Hing Trading (HK) Ltd

RS SERBR AT

Sze Hing Trade Development Ltd
e R BR AR

Pangenia Lifesciences Ltd
EEMEARAR]

Woui Loong Scaffolding Works Co Ltd

BRBERAR]

Hatch Ltd

BREXEREEARAT]

100 Enterprises International Group Co Ltd
EERRRAEBRARA

Hong Kong Tung Hong Medicine Co Ltd
REEERRAA
Tiptop Credit Ltd

ROFEBBRER AR
Airdefender International Co Ltd
EESEHEREPOLAERAR
Momcare Education Ltd
SHIRsE (BIRR ) BRR A A

Satami International Ltd

BEHE AR AR

Shiu Wing Steel Ltd

E—1EBRAT

Merge Enterprise Ltd
EE(EMNBRAR]

MaxiPro (Asia) Ltd

aEEERR AT
The Bittersweet Creations Ltd

B2 8EHIIRERBRAF]

Simply Bowls Institute Ltd
BRESEBERNBRAF]

KT Food and Beverage International Ltd
SHREARAT
Take2 Health Ltd

Gaw Capital Asset Management (HK) Ltd
Gaw Capital Asset Management (HK) Ltd
Master Edutainment Ltd

Master Edutainment Ltd

R EARAT

Famous Audio and Video Co Ltd
HHEERRAR]

Guardman Products Ltd
RETEEBRAA

Kamex International Ltd

eI (EE)FRAR

Associated Technology (Holdings) Co Ltd
BEAHEERABRAT]

Hong Kong Johnson Holdings Co Ltd
FARREBEERR AR

Tasty Corporation Ltd
EMRA(FE)BRAT

Pet Holidays (HK) Co Ltd
FAZERERAR

River Cam Clinic Management Ltd
—BZEMBRAF]

ADO Ltd

REEBERHBER AT

Beauty Forever Salon Ltd
EXNEREEERAA]

EcoSmart Energy Management Ltd
ERER(EB)BRATR

Yip's Camel (HK) Ltd
EREEARAR]

Hon Keung Industrial Co Ltd
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KEEEESERAR]

Jacobson van den Berg (China) Ltd
EERE(EMNBERAA
Grown-up Licenses (Asia) Ltd
BpE(EB)ERAR]

Optimix (HK) Ltd
TARMARAH

Golden Sun Home Products Ltd
REELERQTA

Tiger Enterprise Corporation
TRARIABRAF]

Golden Fine Research Ltd

Alan Lo Design & Art Direction
Alan Lo Design & Art Direction
LBEER|BRAA

Logos Art Co Ltd
BEEMBRAERAT

The Hong Kong School of Motoring Ltd
HRIEEEBERAR

Vital Care Hong Kong Ltd

MomZ EHRAF

Premier Food Ltd

o ERE(BE)ARLQA
Sixfifteen Imports-exports Ltd
MIERMARRR

Sun Yik Food Ltd
BEREEFRAA]
BOBORICE Group Ltd
BICEDRMRERR QA

T & Y Biologics Investment Ltd
HEAITESERAR]

Golden Row Trading Ltd
RARZEBEREEBRAF
Kwong Tai Medicine Co Ltd

MR BRRAT]

Arts Optical Co Ltd
FHERBRAF

Swashes Ltd

FEBEEHE

Icon Medical Group
FABIFRIZERAR A

Ka Woo International Holdings Ltd
LN R D A P

Benny Kong & Tsai
NEERE(—h==)ARAHA
The Kowloon Motor Bus Co (1933) Ltd
HEABEEZR2ER AR
Hong Kong Prosthodontics Medicine Ltd
EREMEEXEGRAA]

Yuen Tung Sugar Factory Industrial Co Ltd

ZREXABERAA
Lion Consulting Itd
ELEERRAF
RHT Industries Ltd

FA (M) BRRAF]
Express Luck (Asia) Ltd
B E S BRAR

Famous Team Trading Ltd

B{4% Appendices

EEZHHERAF

Billion Dollar Cooperation Ltd
IEHERAF]

Carmelton Co Ltd
BEm(BE)BRAR]
Opal Cosmetics (Hong Kong) Ltd
Tai Luen Coffee Co Ltd

Tai Luen Coffee Co Ltd
ERPERBER AR
Accolade Corporate Services Ltd
RRIEERR AR

Anglo Chinese Florist Ltd
EEgEEE

Baguio Green Group Ltd
e-banner Ltd

e-banner Ltd
REFTEBRERAR]

Gilman Group Ltd

GoGo Tech Ltd

GoGo Tech Ltd

B4R B LR EHR AR A T
Well Green Energy Technology Co Ltd
Archon Wellness Ltd

Archon Wellness Ltd
FOEBREER AR

Happypaws International Ltd
FEREEERRAA

Jardin Des Fontaines Group Ltd
g N RRFEBEBR AT

Magnetic Massager Therapy Ltd
PR ZE B R m AR AT

Shing Hing Plastic Manufacturing Ltd
ZE YA B PR A A

AirTech loT Ltd
PNEREHBRAT]

Bunny Wonderland Ltd

RN EIR (BB ) AR AT
Kanghong Digital Image (HK) Ltd
BEAR (BE)BR AR
U-Freight Logistics (Hong Kong) Ltd
Beans Food And Services Co Ltd
Beans Food And Services Co Ltd
LI T ERBR A A
Ambree WY Brand Management Co Ltd
S BREMERR AR

Tony Pau Architects Ltd
ZBRIERAA

Ksoarts Ltd

BEREXARLA

H-Privilege Ltd

HMABR AT

Moon Sport Ltd
TBEEDA (BB )BRAR]
Sunrise Shower Equipment (HK) Ltd
SRR (FE)BERAR
Taiwan Chun Bun Rivon (HK) Ltd
FEEREEES O (NLBE)

Yi Wo Yuen Aged Sanatorium Centre (Kowloon)
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RIREXFRAF

The International Medical Co Ltd
RN E B AR AR

Cottex Australia International Ltd
BB/ REEBR AR

Hong Kong Little Bear Group Ltd
HERMARRDA

Good Point Food Co Ltd

KRB (BB )EBER QA
Charming International (HK) Group Ltd
HHERBMHBRA T

Ma Belle Jewellery Co Ltd
BEEHARRAT

Sin Rong Trading Ltd

HE AR AT

Progress Union Ltd
REASRBERAA

Bowtie Life Insurance Co Ltd
SBHEALREBERAR]
Chinese Today Press Ltd
BERi(NLEEE)BRAF

E Cube Club (Kowloon Bay) Ltd
SWEERRAA

Kum Shing (K F) Construction Co Ltd
BEBRATIS(EE)BRAR
PARKNSHOP (HK) Ltd
AREZHEEERAA

Sai Yuen Farm Management Co Ltd
FEESEEARRAA]

Slender Group Co Ltd
E=BRAF]

Marigold Beauty Ltd
YEERE S (BB)ARAT
High Life International Ltd
RANBEFXARAT

Chiaphua Industries Ltd
ERSEFAERAA

MF Jebsen Electronics Ltd
EHEXBRBER AR

Shun Hing Industrial International Ltd
mIE(FE)BRAF]

CGA (H.K)) Ltd

The Big Five (HK) Ltd

The Big Five (HK) Ltd

Patisserie Sayvour Ltd

Patisserie Sayvour Ltd
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RERITARAF]
Airstar Bank Ltd
PERE X MR AR AR
BBMSL Ltd
AREXBBEARAF
Bonsai Planet Hong Kong Ltd
BOXS Ltd
BOXS Ltd

BEERARAT]
FreightAmigo Services Ltd
BRREBAERATR
Healthymind Centre Ltd
MUXIC Ltd
MUXIC Ltd
FRbERERAA]
Made of Paper Ltd
RREXFR AT
Tianda Pharmaceuticals Ltd
BRRH AR QA
Omni Technology Ltd
EREMBAEFRAA]
Kamcha Franchising Concept Ltd
FERE BN IEEREBR AR
Wo Hing Long Food Co Ltd
BEISERTAEARAT
HKI Tea Development Ltd
SEEREARRAQF
Charming Jewellery Ltd
MEFEMHOERAR]
Four Nobles Arts Center Ltd
FEERITEEARAT
Wah Hing Hong Group Ltd
PSR =] YN
You Can Ltd
EBFBEERAR
The First International (Asia) Ltd
Milo"s Knitwear (Hong Kong) Ltd
Milo"s Knitwear (Hong Kong) Ltd
KRB B L BHR AT
Wing Hing Chemical Co Ltd
RITEEIMHARERARAF]
Tianyuan Empire Materials & Technology Ltd
EERBARLQR
Hong Kong Camera Ltd
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Hong Kong Brand Development Council

HHE . AATRTHEBETARHmEE NESTE
Address : 5/F, CMA Building, 64 Connaught Road Central, Hong Kong
BraTel . (852) 2542 8634

BISCfEEFax : (852) 3421 1092 / 2815 4836
it Website : www.hkbrand.org
BHEE-mail : info@hkbrand.org
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