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The COVID-19 pandemic had spread through a succession of
waves over the last year. Fortunately, Hong Kong economy has since
the second half of 2020 begun to turn around in a steady pace. With
global economic recovery gaining steam at the dawn of 2021, the
epidemic subsiding on the home front and the launch of the large-
scale vaccination programme in tandem with the extra rounds of
government relief measures, the Hong Kong economy has emerged
eventually from the gloom, getting back on the growth track away
from the two-year slump.

Hong Kong’s industries have always been known for their agility,
flexibility and dexterity. In the face of the challenges posed by the
epidemic and economic adversity, the industries have soldiered
on with courage and wisdom. They have got the better of change
while tapping budding market opportunities, and made extra
efforts to revolutionise operating models with the use of advanced
technologies especially digitalisation, revving up to embrace a new
economic growth cycle. In the meantime, local enterprises have
worked hard to overcome short-term operational hardship without
slowing down their brand development pace. They have injected
greater determination, passion and enthusiasm into shoring up their
“brand competitiveness”, in an effort to lay a firmer foundation for
long-term development.

Amid the COVID-19 threats, the 2020 Brand Awards (the
Awards) jointly organised by the Hong Kong Brand Development
Council (the BDC) and the Chinese Manufacturers’ Association
of Hong Kong (the CMA) had encountered various difficulties.
Nevertheless, the Awards reaped encouraging results as always,
owing to the concerted effort of the industries and the fervent
support of our society. The quality of the participating brands
underscored the superlative standards and the numbers of both
participants and Awardees maintained at a high level. The Awardees’
outstanding performance demonstrated Hong Kong brands’ latest
development and extraordinary achievements. Stories of such brands
striving ahead on the road to “branding to win” reiterated their firm
determination for high value-added development, which essentially
represented a strong vote of confidence in Hong Kong’s economic
prospects.

In view of the development of the situation, the BDC spared no
effort to resume various kinds of its tasks. One of the key initiatives
was to organise the 2019 and 2020 Brand Awards Presentation
Ceremony, which had suffered multiple delays due to the epidemic.
At this special juncture when eventful Hong Kong was gearing up
for a “relaunch”, the successful rollout of the Ceremony unleashed
inspiring, positive energy and exhibited strong sense of solidarity,
unity and progressive spirit of Hong Kong’s industries.

The challenge of the epidemic has acted as a catalyst for
further development of the digital economy, driving Hong Kong
businesses to accelerate digitalisation towards meeting people’s
changing consumption patterns and lifestyle. Through providing
training programmes and disseminating related information, the BDC
encouraged and helped businesses to sharpen their skill sets for
digital operation management. The Council has sought to set a good
example by speeding up the process of putting its services online.
Apart from regular webinars, Zoom workshops and online exchange
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X fEE & Chairman’s Statement

programmes under SME Branding Club, the BDC also made a
foray into live-streaming brand assessment and media conferences.
This was in addition to a series of physical-virtual hybrid activities,
taking the lead in promoting the concepts and adoption of digital
transformation.

The Guangdong-Hong Kong—Macao Greater Bay Area
(GBA) provides tremendous opportunities and vast room for
the development of Hong Kong brands. Participating in GBA
development is beyond doubt the most significant “runway” for Hong
Kong enterprises seeking a post-epidemic “take-off”. In recent years,
the BDC has been actively advocating a “Brand Greater Bay” vision,
which emphasises on assisting Hong Kong companies to anchor in
the regional markets and enabling the branding partnerships among
enterprises in the GBA, in a bid to facilitate high-quality development
of the region.

Aside from proactive submission of policy suggestions on
advancing the GBA development, the Council is implementing the
“Hong Kong ¢ IN ¢ Brand Greater Bay” Serial Activities (the Project)
under the sponsorship of Trade and Industrial Organisation Support
Fund, which include multi-location promotion campaigns and
multidimensional market researches, with a view to providing holistic
support to Hong Kong enterprises looking to tap into the regional
market. This year, a couple of the initiatives under the Project have
come to fruition, including corporate training workshop on GBA
business practices and a large-scale survey on GBA consumers’
brand attitudes and buying behaviour. The Council has also launched
“Hong Kong Brand i-Directory”, the first authentication mechanism
and online centralised database for Hong Kong original brands. This
innovative “social infrastructure” is helping to enhance local brands’
collective image and safeguard “Hong Kong brand” as an important
public asset.

Earlier this year, the BDC successfully completed its General
Committee handover arrangements. With a strong line-up of talents,
the seventh General Committee has formed several committees
to oversee matters in respect of brand assessment, accreditation,
promotion and international liaison, strategic development, and
finance, along the Council’s three main pillars of work, i.e. facilitating
the industries to develop the GBA market, helping small-and
medium-sized enterprises to raise their brand competitiveness, and
promoting the collective image of Hong Kong brands.

Thanks to the enthusiastic support of various sectors, the
BDC managed to discharge its duties smoothly even in the face
of unprecedented challenges last year. | would like to express my
sincere gratitude to every member for their support; to our Honorary
Patron, Honorary Advisors, Honorary Chairman, Chairmen Emeritus
and Advisors for their guidance; to the General Committee members
for their assistance; to the staff of Secretariat for their dedication; and
last but not least, to the related government departments and various
organisations for their collaboration.

| believe that the new BDC General Committee will continue to
receive support from every member of society. Let’s strive together
and join hands to propel Hong Kong brands to greater heights!
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Study on the Attitude towards Hong Kong
Brands and Purchasing Behaviour of Greater
Bay Area Consumers

The BDC commissioned a professional research team to
conduct a large-scale consumer survey (the Study) in the Greater
Bay Area, under the sponsorship of the Trade and Industrial
Organisation Support Fund. Through an overview of the Greater Bay
Area and comparative analyses of the differences in consumers’
buying behaviour across GBA cities, the Study would enable Hong
Kong companies to understand the consumption patterns and
characteristics of brand learning behaviour of local consumers in the
regional market, as well as their perceptions, attitudes and purchase
intention of Hong Kong brand products and services.

The research was in the form of questionnaire survey conducted
in 9 cities in Guangdong Province plus Macao in the second half
of 2020. Over 1,720 consumers were sampled for face-to-face
interviews and 1,706 completed questionnaires were used for
statistical analysis. The major findings of the Study include:

Consumers in the Greater Bay Area are no longer strongly
motivated by conspicuous consumption but becoming
more rational. They are savvy and discerning consumers.
Relatively, some consumers especially Z-generation place
emphasis on differentiated and emotional benefits but have
lower allegiance to brands.

Online information searching and buying behaviour is even
prevailing in the wake of COVID-19 epidemic, consumers
in the Greater Bay Area prefer to search for product/service
information and place orders through traditional e-commerce
platforms like Taobao, while social based e-commerce
platforms have become influential in shaping consumers’
brand attitudes and buying behaviour.

When shopping online, product quality is still the most
important deciding factor, followed by convenience of
shopping, delivery services, and personalised consumer
experience.

In terms of the most preferred Hong Kong products/services,
the top five industrial categories are cosmetics, jewellery/
watches, food/beverage, clothing and accessories, and daily
necessities and boutique items, followed by health products,
footwear and catering service. The ranks of these preferred
product/service categories vary across cities.

Consumers in the Greater Bay Area learn about Hong Kong
brands through multiple channels. TV advertising is still the
most popular channel, followed by word of mouth. Shopping
malls and online shopping platforms are taking on escalating
importance. Besides, a considerable number of respondents
indicated that they would avail themselves of the opportunity
of visiting Hong Kong to gather information about Hong
Kong brands. If adding WeChat official accounts, mobile
advertisements, professional websites, and online celebrity
recommendations, online channels have already accounted
for more than half of the media that disseminate information
of Hong Kong brands in the Greater Bay Area market.

WhEE R BF R Hong Kong Brand Development Council Annual Report
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Report of Study on the Attitude towards Hong Kong Brands
and Purchasing Behaviour of Greater Bay Area Consumers
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e GBA Consumers generally have a good impression of Hong
Kong brands. While being impressed by “good quality” and
“integrity” of Hong Kong brands though, they commonly
pointed out the declining performance of Hong Kong brands
in the areas like advertising design, customer relationship,
services and the ability to tailor to customer’s personal
tastes.

e More than 55% of the respondents are willing to pay a higher
price (mainly at a premium of 5%-10%) to buy Hong Kong
brand products.

e The deterioration in social relations between Hong Kong and
the Mainland in recent years, together with the recent social
movements in the territory, has somehow led to a negative
impression of Hong Kong by residents in the Greater Bay
Area, although local consumers’ general perception of Hong
Kong brands remains neutral with a slight uptick. Over the
past three years, the scores to measure the important equity
of Hong Kong brands including frequency of purchase,
popularity of Hong Kong brands and the effectiveness of
their promotional work were close to the “neutral (flat)” level
but on the verge of “drifting down” as perceived by many
interviewees.

e |Interviewees also pointed out that the promotional effort
by Hong Kong brands in the Greater Bay Area, particularly
online promotional activities, was apparently inadequate,
although electronic word of mouth (eWOM) for Hong Kong
brands is positive yet relatively limited.

e | ocal consumers in the Greater Bay Area seem to have
increasingly got used to buy Hong Kong brand products in
the cities where they live, to the extent that respondents with
such location preference outnumbered those wishing to go
shopping across the border.

As pointed out by the research team, with Greater Bay Area
market undergoing profound transformations, Hong Kong companies
have to step up and upgrade the level of brand development with
new brand management capabilities. The study findings clearly
disclose Hong Kong brands have to face up to the new challenges
and the early warning signals; they should correspondingly strive to
“maintain advantages and make up for shortcomings” in key areas
such as brand management mentality, design of brand experience,
application of new IT and retail technology, as well as promotion and
image optimisation.

Apart from putting forward a series of suggestions with respect
to brand strategy, brand management and operational tactics, the
research team also calls on the SAR government and all sectors of
society to work together to reshape and revamp the image of Hong
Kong and Hong Kong brands, through, for example, advocating and
implementing a “Brand Greater Bay” vision.

2020 - 2021 HEREERE BT R Hong Kong Brand Development Council Annual Report 7
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Suggestions on Re-sharpening the Competitive Edges of Hong Kong Brands
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Suggestions to Hong Kong Brand Operators

Brand Strategy

Hong Kong companies should accurately select target markets and
determine entry priorities for their brands.

To move from product-oriented to experience-oriented brand
management approach to designing, managing, and coordinating all
brand-building activities in a holistic manner.

To take advantage of the associated brand attributes of “Hong Kong
brands” to step up deployment in the mid-to-high-end market in Greater
Bay Area.

To redefine the promised value of brands.

Brand Management
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Adopting a customised omni-channels strategy to promote brands and
deliver enriched brand experience.

Effective use and monitoring of omni-channels, better integration of
online and offline promotional activities.

Provision of more comprehensive service support.

Smarter application of mobile devices and advertising.

Operational Tactics

MAEEmEAANEERNME Em%‘i g
mEEENEMERMNESERRE
HEEFIEERR

SIAHZRERTNEE - feFtmigfes -
BRAARBIR SR & %ﬂ%ll RIS EHER
SR o

BB RER R ESHEL
FREMKNERERNMNAERE -
FERANEPAENBRREEHE -

a4t o
HEZFERAREE RN NZEFHEER
RES o

HEEBNNER

Using the premium price capabilities of Hong Kong brands to flexibly set
prices.

Shifting the focus of brand promotion from advertisement and sales
promotion to delivery of brand experience and desired lifestyle.

Applying new retail techniques to enhance brand experience.

Using big data meticulously to support operations and develop
marketing mix strategies.

Carefully selecting the store location to enter shopping malls.

Handling marketing communication adroitly through more accurate
deployment of promotional resources and effective use of live
broadcasts.

To continue to invest in customer relationships.

To cultivate brand loyalty and develop brand communities.

Suggestions to HKSAR Government
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Enhance the Image of Hong Kong Brands

Launching social advertising and public relations activities tailored to the
Greater Bay Area.

Formulating special promotion plans for cities.

Assisting selected industries to organise conferences and exhibitions for
promoting Hong Kong brands and products in the regional market.

To envision building a “Brand Greater Bay” and promote it as another
iconic attribute of the region’s identity.

WhEE R BF R Hong Kong Brand Development Council Annual Report
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2020 Hong Kong Distinguished Brand Leader
Award

The BDC organised the 2020 Hong Kong Distinguished
Brand Leader Award (Brand Leader Award). Incepted in 2019, this
groundbreaking award gives recognition to Hong Kong entrepreneurs
for the remarkable achievements in brand-building and contributions
towards the development of Hong Kong brands, with the objective of
identifying role models for the industries and promoting Hong Kong'’s
brand culture.

As an honorific award at the highest level, Brand Leader Award
is presented to only one candidate every year. To be eligible, the
candidate should be a Hong Kong citizen, who has been at the
helm of a Hong Kong brand (“Candidate’s Brand”) and engaged in
the operation of the Brand for not less than 10 years. Brand Leader
Award in itself also serves as a continued development mechanism
to supplement Hong Kong Top Brand Awards and Hong Kong Top
Service Brand Awards, to the extent that its candidate’s brand by
legitimacy should be a winner of the Hong Kong Top Brand Ten Year
Achievement Award or Hong Kong Top Service Brand Ten Year
Achievement Award. The judging criteria of the Brand Leader Award
include Achievement, Integrity, Vision, Leadership and Contribution.

Dr Tai Tak Fung, Founder and Chairman of Four Seas Group,
was honoured with the 2020 Brand Leader Award.

BEESEL71FRINMMNEE - A+ FREAQRTEER - 115
ITERFHAZTRED  BRNARSBERANRMERZ — -

BEHBIEBMAIE - BN WELTRENNEEREY T2 EFE

mEgEL,

GBM, GBS, SBS, A4+

MHEBRIMARER

Dr Tai Tak Fung, Stephen,
GBM, GBS, SBS, JP
Founder and Chairman of
Four Seas Group

2020 - 2021 HEREERE BT R Hong Kong Brand Development Council Annual Report

mhg - BREIEMN] - [25KE]  ITRYEIS  BEEEGFRALEENE
% Wl BEERMERTVKFMEBRBER - S8+ BEEZERBHEE @ R
TEREABHEE  BRRBENERIAZHABE]  [ERAES ] [REGE

[BEMKERRR M E=TEAATRBEXNSEE] -

As founder of Four Seas Group, Dr Tai Tak Fung started his entrepreneurial
career in 1971. Through 50 years of unremitting efforts, the Group, which started
from Japanese snacks importing business, has nowadays become one of the
biggest food conglomerates in Hong Kong.

With business acumen and enterprising spirits, Dr Tai is a legendary brand
builder. Under his leadership, the Group has established a number of brands, e.g.
“Four Seas”, “Maid Brand” and “Okashi Land”, which bring delightful and healthy
choices to local consumers while promoting the reputation of Hong Kong food
industry in the world.

Dr Tai is a former Standing Committee Member of the Chinese People’s
Political Consultative Conference and a member of the Standing Committee of
Guangdong CPPCC. He received Grand Bauhinia Medal, Gold Bauhinia Star,
Silver Bauhinia Star and Justice of the Peace from the HKSAR Government; and
was conferred the “Order of the Rising Sun, Gold and Silver Rays”
by the Emperor of Japan and the Award for Overseas Promotion
of Japanese Food as well as the 30th Food Industry Distinguished
Service Award of Japan by the Ministry of Agriculture, Forestry Since 1971
and Fisheries of Japan.
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7 EEIREERERERRANEE-[HEEURE] -
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B RBEOR - ARTEREAIRTTEELFES DI
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SEIBERETFRREIGERIBEEZ]  [HHE
T THYIRIERE]

2020 ER |MABFEERBTEFRBNIEE
FHEBREUTHETTR HUFBZBEXRAXELE
MTEEE  BEREETERABRAEERLYE &
BEENREREFEMER  BEIXEERHIIEE
FE - BEMEERRBEIERFERBER TERIMHE
SRENRURBLEFERBIZHHREDE -

2020 Hong Kong Top Brand Awards

Founded in 1999, the Hong Kong Top Brand Awards recognise
outstanding product brands established by Hong Kong companies
through a well-designed competition, with the objective of promoting
Hong Kong products and enhancing the profile of Hong Kong
industries. The Award embarked on the 22nd running in 2020.

The Preliminary Judging of the 2020 Awards was held on 23
November 2020, with 18 local brands shortlisted for Final Judging.

At the Final Judging held on 4 January 2021, 12 brands were
selected as winners. Awardees of “2020 Hong Kong Top Brand”
included “Adrien Gagnon”, “I See”, “Premier Food”, “Ship Brand”,
“SINA GINGER”, “Sky Dragon”, “Swashes”, “Team Green”,
“WINSTAR CHEMICALS” and “Wright Life”. Two past winners namely
“HECOM” and “Winner” also participated in this year's competition;
and they were conferred the “Hong Kong Premier Brand”, an upper
echelon award to commend past winners that have exhibited
sustainable success in brand-building.

As of 2008, the Organisers have introduced an honorary award
category namely the “Hong Kong Top Brand Ten Year Achievement
Award”; and “G. E. Yunzhi Essence”, “King Bakery”, “LK” and
“Yummy House” were selected as this year’s awardees. The
Achievement Award is an honorary award aiming to commend Hong
Kong brands for having made persistent commitment to branding
and having sustained outstanding performance over the years.
Winner of the Achievement Award should be an awardee of “Hong
Kong Premier Brand” and it should have been conferred “Hong Kong
Top Brand” for at least ten years.

Chaired by the Director-General of Trade and Industry Mr
Brian Lo, the Final Judging Panel of 2020 Hong Kong Top Brand
Awards comprised Dr Allen Shi, President of the CMA; Mr Willy Lin,
Chairman of the Hong Kong Productivity Council; Dr Daniel Yip, the
then Chairman of the Federation of Hong Kong Industries; Mr Ng
Ching Wun, Vice Chairman of the BDC; Mr Karr Yip, Chairman of
Hong Kong Designers Association; and Mr Stephen Liang, Assistant
Executive Director of the Hong Kong Trade Development Council.

2020F [ EA LR E JRETEEKXELRERHELEHARLRL) R EPE  £UE EUHR(IXEHFEER) MER - RFR - REVERRIEBELEBHLP -
Final Judging Panel of 2020 Hong Kong Top Brand Awards posed for a picture with the then Chief Executive Officer of the BDC (from left): Mr Karr Yip, Dr Daniel Yip, Dr Allen Shi, Mr Brian Lo (Director-General
of Trade and Industry), Mr Willy Lin, Mr Ng Ching Wun, Mr Stephen Liang, and the then CEO of the BDC Mr Raymond Young.
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2020 F B BRE B BRESE 2020 Hong Kong Top Service Brand Awards
e R EL R 2 R 2005F Bl [ & Launched in 2005, the Hong Kong Top Service Brand Awards
BIRFEZIBIRE | BRREEERS give recognition to outstanding brands established by service
PiﬁEIJ_L MEERE  BAEBERSEH providers, aiming to set up role models and best-practice benchmark
MAE - WIERES 3B Mg ." in branding for local service industries.
FEREEMREH IR RELE o

The 2020 Awards received enthusiastic response from the
2020 [ BB R GIEEE | 2L+ %Y - industries, attracting entries from a wide spectrum of service sectors,
WE| THREEE B8 ki - EX - BEERE - %58  such as retail, catering, travel, beauty, healthcare, and educational
ZEZETENRRERERE2E - YVERRED AR services.
2020 11 A23H Kk202141 A5 A&7 -
The Preliminary Judging was held on 23 November 2020, while
EAEM17ERES  E1ERBENZEORBESRE  the Final Judging was conducted on 5 January 2021. After fierce
BRTETNEBEEREHIEER | EHIF o EE  competition, 11 brands stood out from the 17 shortlisted entries.
[BARGEREBTE - [759MEE] - [ FIFRE -
[Cupid Beauty ] * EL TR | [EEHEH] [BEE Awardees of “2020 Hong Kong Top Service Brand” included
EpEART | [EO5FRIT) [REEEBEE]  [EBFE/  “759 Store”, “C-MER Eye Center”, “Cupid Beauty”, “Deco Classic”,
Kig I RIEMEdL ] - 24N FE[BERERIE IMESRE  “EJCity”, “Hong Kong School of Motoring”, “Oriental Watch
EPED FELE  RELR  ERESIEAE8MRE  Company”, “Sivermine Beach Resort”, “TamdJai Yunnan Mixian” and
B ] o “TEWNELAL”. At the same time, “LBS Hygiene” was conferred the
“Hong Kong Premier Service Brand” by dint of continued remarkable
20205 R | HAAFRBABBMEEERFE performance.
RERAREEER HoTHBEEEREERREE
fE(2015-2021 5 F)ERM - EARELZRBDEFZIR Under Secretary for Commerce and Economic Development
F - -EEPEENeRIeR2EK -  FBEIAEZ DrBernard Chan headed the Final Judging Panel of the 2020 Hong
THREIREEREZE  BFAZEETEHeRE/FEREIL  Kong Top Service Brand Awards, which consisted of Mr Simon
RBEBBRESBHRIKE - Wong, Chairman of the BDC (Year 2015-2021); Dr Y K Pang,
Chairman of Hong Kong Tourism Board; Mr Brandon Liu, the then
Vice Chairman of the Chinese General Chamber of Commerce; Dr
Miranda Lou, Executive Vice President of the Hong Kong Polytechnic
University; Ms Janis Tam, Vice Chairman of Hong Kong Retail
Management Association; and Mr George Leung, CEO of the Hong
Kong General Chamber of Commerce.

2020F [ ARG EIRR JREFTREXERRER/HTRHAR(LR) : REE(ZRERSK)  ERE  FX0  RO2(BABLRLERRBAIBR) - 2K - TREEBEAR) - RAZE(REER
R LR BREERB P

Final Judging Panel of 2020 Hong Kong Top Service Brand Awards posed for a picture with the then Chief Executive Officer of the BDC (from left): Ms Cynthia Leung (representative of Dr Y K Pang), Ms Janis
Tam, Mr Simon Wong, Dr Bernard Chan (Under Secretary for Commerce and Economic Development), Mr Brandon Liu, Mr Kelvin Wong (representative of Dr Miranda Lou), Mr Watson Chan (representative
of Mr George Leung), and the then CEO of the BDC Mr Raymond Young.

2020 - 2021 HEREERE BT R Hong Kong Brand Development Council Annual Report -I -I
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2020 Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

To foster a brand culture among the industries, the BDC and the
CMA have organised Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards since 2010. The Awards
aim to give recognition to up-and-coming young brands aged not
more than 8 years, with the objective of giving a boost to “brand
entrepreneurs” and encouraging Hong Kong industries especially
the SMEs to embrace an enterprising spirit and enhance the value-
added attributes and competitiveness through branding.

Embarking on its 11th running, the 2020 Emerging Awards
Preliminary Judging took place on 23 November 2020; and the
Final Judging was conducted on 18 December 2020, under
the chairmanship of Miss Eliza Lee, Permanent Secretary for
Commerce and Economic Development (Commerce, Industry
and Tourism). Members of the Final Judging Panel comprised Dr
Edward Chan, Chairman of the BDC; Prof Matthew Lee, Vice-
President (Development and External Relations) and Chair Professor
of Information Systems and Electronic Commerce of City University
of Hong Kong; Mr Joe Chau, the then President of the Hong Kong
General Chamber of Small and Medium Business; Ir C S Ho,
Chairman of the Hong Kong Quality Assurance Agency; and Dr
Edmund Lee, the then Executive Director of Hong Kong Design
Centre.

In view of the development of the COVID-19 situation, the Final
Judging of 2020 Emerging Awards for the first time adopted a hybrid
mode that integrated online and physical judging, with an eye to
reducing the risk of virus transmission.

Among the 24 entries shortlisted for the Final Judging, 5
product labels and 6 service brands stood out as the new batch of
“emerging stars” after fierce competition. Awardees of “2020 Hong
Kong Emerging Brand” included “airDefender”, “ASB Biodiesel”,
“Green Paws”, “Handscript” and “Mytianran”; while winners of “Hong
Kong Emerging Service Brand” were “Aviva Yacht”, “D2 Place”,
“ITRANSFORM STATION”, “KP Express”, “Little Scientists” and “Pet
Holidays”.

2020F [ HAH 2 MR REF B2 RIGmER PRITES|ARISEIE - EBTEIOZH - BT RLREFERERERTEHSFIRRATERSI - LB NGRS R %ITEETE 2
BEBNERAEHLMSAFRBARER(TE) A/ NE(BERERAGARRK) - KEH - @AFH - FEH  FEX(FHELZRR) -

The Final Judging of 2020 Hong Kong Emerging Brand Awards and Hong Kong Emerging Service Brand Awards was conducted in the form of “Live Broadcast, Remote Judging”. BDC Chairman Dr Edward
Chan and the then CEO of the BDC Mr Raymond Young attended the Final Judging in person, and other Panellists including Deputy Secretary for Commerce and Economic Development (Commerce
and Industry) Ms Betty Ho (representative of Permanent Secretary Miss Eliza Lee), Mr Joe Chau, Ir C S Ho, Dr Edmund Lee and Prof David Li (representative of Prof Matthew Lee) participated by video

conferencing.
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mERESER TV Commercial for Brand Awards
RE—FAERNMAZHRE mEER] REBRR An advertising video was broadcasted on digital and social

20207 AE8 A M EE & Mt 21582 HIEME  media from July to August 2020 to promote the Brand Awards. The

L5 TEFEME mERR WERESH LA video was a clip from the TV commercial specially produced for the

[E F—EZINEE HYHERRIFMNIA2E ] [H  promotion of the Brand Awards, which naturally and innovatively

[ |ZEFEZE INZOEEMKINEZ - WE  brings out the salient characteristics and key success factors of

B EBLER MEREFRESEOES - Hong Kong Top Brand, e.g. “Reputation”, “Quality” and “Image”,
while illustrating the Awards’ vision of “Scaling new heights hand-in-
hand with the industries”.

@R BH20205F8 A BRI TH R B & S 20205 B T MR R IEURE) -
The BDC held a press conference in August 2020 to kick off 2020 Awards.

2019 MR AR IS HEARRHHMEME LOFHEER -
Representatives of 2019 Brand Awards winner shared winning tips at the press conference.

2020 - 2021 HEREEE BF R Hong Kong Brand Development Council Annual Report -I 3
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“—ECEERRREHREGREE

List of 2020 Hong Kong Top Brand Awards Winners

BERBE+FRRE

)
Brand

Hong Kong Top Brand Ten Year Achievement Award

A
Company

FIECSM
SR

winner
TREET

BEEZ
G. E. Yunzhi Essence

BT

King Bakery
)

LK

EJVNES

Yummy House

HER
HECOM

o2

Winner

HERERREMNERAT
Vita Green Health Products Co Ltd

ERFIERAERAA
King Bakery Holdings Ltd

TS BB A PR A A
L.K. Machinery International Ltd

EREBERBR AR

Yummy House International Ltd

EREHMEE

Hong Kong Premier Brand

BT (KE) BRAF]
Seven Sea Chemicals (Holdings) Ltd

BREE () BRAR]
Winner Medical (Hong Kong) Ltd

BEREE
Hong Kong Top Brand
BN
2 &
%
3

It
@ SINA
SKY X8
DRAGON
Swashes

'WRIGHT LIFE
N 4R

14

28
Adrien Gagnon

Eh=ES
| See

frl A

Premier Food

AR

Ship Brand
FRERE
SINA GINGER
PN

Sky Dragon

B EJa
Swashes

Team Green

XE2T
WINSTAR CHEMICALS

Wright Life

HRERBBRAA
Vital Care Hong Kong Ltd

HIREBERREMNERAR
Vita Green Health Products Co Ltd

o & AR AT
Premier Food Ltd

EREREXERAA
Yuen Tung Sugar Factory Industrial Co Ltd

MR ERE (BE) ARAA
Sixfifteen Imports-Exports Ltd

HERMARRAR
Sun Yik Food Ltd
HEKXBRAT]
Swashes Ltd
EXEBRRAT
Starlite Holdings Ltd

KELIBREAF
Winstar Chemicals Co Ltd

KA LR E R A A
Wright Life Pharmaceutical Ltd
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List of 2020 Hong Kong Top Service Brand Awards Winners

FEEBRBEEARBEEEGREE

BREHRE R

Hong Kong Premier Service Brand

LBS Hygiene
£ &%

e

C-MER % IR ER &}

()
5&?}6‘14712[ Beauty

WHTERARA
DECO CLASSIC LTD.

Lo ELHEH
Y HedCity

L]
71 R Y

HK SCHOOL OF MOTORING

or

LS L

riental Watch Company

B

%
SILVERMINE

SREEEIERIEE

SEED
LBS Hygiene

75905 E
759 Store

#HIGIRE
C-MER Eye Center

Cupid Beauty
Cupid Beauty

me T2
Deco Classic

ERBHEW
EdCity

BBESN
Hong Kong School of Motoring

RARIT
Oriental Watch Company

RPERRBEIE

Silvermine Beach Resort

BRETKS

TamdJai Yunnan Mixian

BBtk
B Lk

vAY=7)
Company

EEPEEFRAF]
LBS Corporation Ltd

SEGEREERAR
Coils Electronic Co Ltd

7% (BR) RMERSEAR AT

B E& Review

EEBRE AR
Hong Kong Top Service Brand

Hong Kong (International) Eye Care Group Ltd

IR OER AR

Sunlight Beauty Group (Maiden) Ltd

HYTIRERAF
Deco Classic Ltd

ERHERABRAT
Hong Kong Education City Ltd

EERSERERAT

The Hong Kong School of Motoring Ltd

RARITAERAR
Oriental Watch Co Ltd

RBEERBEEERAA

Silvermine Beach Resort Ltd

BLERBRERAH
Jointed-Heart Ltd

BCAEMEMREBR AR
T & Y Biologics Investment Ltd

2020 - 2021 EE SRR B R Hong Kong Brand Development Council Annual Report

15



B & Review

CECEERBNERMEREEANEREREBEGREE
List of 2020 Hong Kong Emerging Brand Awards & Hong Kong Emerging Service

Brand Awards Winners

ERHEmE

AVl
Company

Hong Kong Emerging Brand

‘@7

airDefender®
PE

L ASB

o Biodiesel

GREE‘_NJ_'I:AWS
HANDSCRIPT

R#KYE

BB ERG @M

Hong Kong Emerging Service Brand

FFE
airDefender

ASBLE 4L
ASB Biodiesel

A

Green Paws

;%/EEEJ\{%%
Handscript

RANEHE
Mytianran

RFEBEEARAT

Airdefender International Co Ltd

ASB Biodiesel (Hong Kong) Ltd
ASB Biodiesel (Hong Kong) Ltd

REBRIRB R AT
Green Intellect Co Ltd

ERBAE (M) BRAT
Handscript Asia Ltd

KABERRBR AT
Tian Ran HealthCare Ltd

°
TRANSFORM
STATION

16

R
Aviva Yacht

D2 Place
D2 Place

iTRANSFORM STATION
iTRANSFORM STATION

27N
KP Express

N INEHERBA
Little Scientists

EMRB
Pet Holidays

EREFERERAA
Aviva Yacht Ltd

ARTRERR AT
Quickfine Investments Ltd

FEREREZHERER (BFB) BRAF

Konica Minolta Business Solutions (HK) Ltd

EHANBEEBEGRAF]
PrePnK1 Express Group Ltd

NINBRIBERYEEBBR AR
Little Scientists Education Group Ltd

EMEBRE () ARAR]
Pet Holidays (Hong Kong) Co Ltd
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B E& Review

2019 & 2020 Awards Presentation Ceremony

Due to the outbreak of COVID-19 epidemic, the presentation
ceremony for both 2019 and 2020 Hong Kong Top Brand Awards &
Hong Kong Top Service Brand Awards and Hong Kong Emerging
Brand Awards & Hong Kong Emerging Service Brand Awards had
to be postponed repeatedly. In view of the recent improvement in
the epidemic situation, the BDC organised a combined presentation
ceremony in honour of the 2019 and 2020 Awardees on 22 June
2021.

Financial Secretary Hon Paul Chan, CMA President Dr Allen Shi
and BDC Chairman Dr Edward Chan officiated at the Ceremony.
Hon Paul Chan, together with Permanent Secretary for Commerce
and Economic Development (Commerce, Industry and Tourism)
Miss Eliza Lee, Under Secretary for Commerce and Economic
Development Dr Bernard Chan, and Director-General of Trade and
Industry Mr Brian Lo, presented trophies to the winners.

The Ceremony was held at the Grand Hall of the Hong Kong
Convention and Exhibition Centre, and it boasted the largest-scale
ever in the history of the Brand Awards, receiving overwhelming
response with near 700 participants. The Organisers also set
up display panels at the venue to showcase and celebrate the
remarkable achievements of the Awardees.

1. 1R202146 A22H 81T 2019 20205 M s S ARG | | - TRBEMHERERERGIHLN)  BASSRLZZBFEHAN) - REREIFRER(AIHLR) - FPEEK R H2019F58

REREKAMR

At the Presentation Ceremony of 2019-2020 Brand Awards on 22 June 2021, Guest of Honour Financial Secretary Hon Paul Chan (6th from left, first row), CMA President Dr Allen Shi (6th from right,
first row), BDC Chairman Dr Edward Chan (5th from left, first row), Panels of Judges and representatives of the 2019 winning companies posed for a group photo.

2. 2020 FREBFHEARKKEL LREAR -

Financial Secretary Hon Paul Chan, honourable guests, Judging Panellists and representatives of Organisers had a group photo together with 2020 winners.

2020 - 2021 HEREERE BT R Hong Kong Brand Development Council Annual Report
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18 5 E A A A R BRROR R R 8

A8 - ) ) SRR R = R B R B o

Guest of Honour Financial Secretary BDC Chairman Dr Edward Chan
Hon Paul Chan delivered a spegch gave welcome remarks.

at the Awards Presentation =
Ceremony.

1. BReeRLEH)BX(EERIENIE2020) T 125 E IR B ARREON -
CMA President Dr Allen Shi (right) presented “The Parade of Hong Kong Top Brands 2020” to Guest of Honour Financial Secretary Hon Paul Chan.

2. BEEEREBBUARSIM F2019EBHE B %2019-2020 8 BIZUMAREFAEHMEBAEBAKERER) TER(A) -
CMA President Dr Allen Shi presented Certificate of Appreciation to the representative of 2019 Event Sponsor and 2019-2020 Official Honorary Auditor Mr James Wong, Partner of KPMG (right).

3. BRAEEBAIERFADIERETEEDKBARIM F2020F HESAERMEY s KARBEREEEER AR EEFRTHERBER(R) -
CMA Executive Vice President-cum-BDC Vice Chairman Dr Lo Kam Wing presented Certificate of Appreciation to the representative of 2020 Trophy Gold Nameplate Sponsor Mrs Lai Chor Wai,
Director and CEO of Fook Tai Jewellery Group Limited (right).

4. MREEEEHEZEEIIT00A ©
Around 700 guests attended the Awards Presentation Ceremony.

-] 8 2020 - 2021 BB G R BT Hong Kong Brand Development Council Annual Report
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1. —BERENEFRRAEREY -
Honourable guests arrived at the signing board.

2. EPEIERRER -
Representatives of the Organisers posed for a group photo.

2020 - 2021 EE SRR B R Hong Kong Brand Development Council Annual Report -I 9
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TREEN RIS &5 R B RERIR -
Exhibition Panels were displayed at the venue of the Awards Presentation Ceremony.

S EH {th 3218 Participating in Other Awards

RERHBHEMEERENESE L EEREIEHE Over the past year, the BDC acted as Supporting Organisation or
HTEEE  BHEA(RE—RA)TRZIENREAHE  provided assistance to a number of brand-related awards, including
2021 JA RiMoney B B s ) T2 [ B E R L% K “The Outstanding Brand Awards 2021” organised by Economic
H£]F Digest and “iMoney Enterprise Brand Awards” by iMoney.

RIEREFREREEE ) MK E2021 |FEZE -
BDC Chairman Dr Edward Chan was invited to be an award-presenting guest of
“The Outstanding Brand Awards 2021”.

20 2020 - 2021 BB G R BT Hong Kong Brand Development Council Annual Report
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BB EHTE
Hong Kong Top Brand Mark Scheme

ERIEE =R
Ordinary Mark Premier Mark
Badge Pin
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Jointly organised by the BDC and the CMA since 2004, the
Hong Kong Top Brand Mark Scheme adopts a well-structured
assessment system and licensing procedures to continuously review
and recognise the sustainable achievement in brand development of
local companies. Eligible applicants, after successful completion of
due registration and review process, would be conferred a licence
and entitled to use “Top Mark” for business promotion, subject to
annual renewal.

The Scheme is exclusively open to winners of the Hong Kong
Top Brand Awards or Hong Kong Top Service Brand Awards, and
it factually is a mechanism to enhance the review process and
continuing development of the two Awards. An applicant or licensee
has to go through an On-site Assessment that is generally conducted
by product/service category and on an annual basis.

Up to August 2021, the Scheme has 260 licensees, covering
over 1,200 categories of products and services.

FEiER
Tent Cards

EEEREREE
Hong Kong Premier
vice Bran,
oo i

=8k
Stickers
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BBRUEF HET S
Made in Hong Kong Mark Scheme

Since 2006, the BDC has been running a certification scheme
named “Made in Hong Kong Mark (HK Mark) Scheme”. Based on
the existing Certificate of Origin regime, the Scheme grants qualified
applicants the licence to use a unified visual symbol, i.e. “Made in
Hong Kong Mark (HK Mark)”, to represent the geographic origin of
goods produced within the territory of Hong Kong, with the objective
of raising the profile of Hong Kong products, enhancing their
value-added attributes, and promoting “Made in Hong Kong” as an
internationally-recognised location brand that symbolises high quality,
outstanding performance and superior reputation.

Made in Hong Kong Mark Scheme applies to both goods for
exports and goods for domestic sales. For export goods, “HK Mark”
licence is granted on the basis of “Certificate of Hong Kong Origin
(CHKQ)” or “Certificate of Origin — CEPA (CO (CEPA))” issued by
Government-approved certification bodies. At the same time, the
CMA also provides certification service for goods destined for Hong
Kong’s local market; and such certificate namely “Document of Hong
Kong Origin — Domestic Sales” (DO) is also accepted as supporting
document for the issue of “HK Mark” licence.

A number of local brands have become licensees of Made
in Hong Kong Mark Scheme, including “Effective”, “Mrs So’s XO
Sauce”, “Green Island Cement”, “East East”, “Double Happiness”,
“Campbell”, “OxyAIR MASK”, “Hygiene Mask” and “Shang”.

1 | A LD -
NI &
Kong prand . . N
G THKEE | 155 PR 2t T 5 EEEENERE (K iEE)
FEFIE HK Mark Licence Document of Hong Kong

Made in Hong Kong Mark
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With products and services of Hong Kong gaining popularity
worldwide, “Hong Kong Brand” has become a symbol of quality,
trendiness, credibility, value for money and excellent services. In
order to promote and protect “Hong Kong Brand” as an important
public asset, the BDC introduces a registration system, i.e. “Hong
Kong Brand i-Directory (Brand HKID)”, under the sponsorship of the
Trade and Industrial Organisation Support Fund (TSF) of Trade and
Industry Department, HKSAR Government.

Through setting up an identification benchmark to verify the
authenticity of brand’s “domicile of origin” and establishing a
registration mechanism together with a publishing platform thereof,
Brand HKIiD provides authoritative third-party proof of identity for
Hong Kong original brands, with an aim to promote the credibility
and awareness of Hong Kong brands. Meanwhile, it serves as an
“infrastructure” to enhance the support system for brand
development, especially helping to lay a firmer foundation for the
protection of Hong Kong brands.

Brands that have met the “Hong
Kong Brand Identification Criteria”
and passed the required assessment
conducted by the BDC shall be eligible
for registering with the “Hong Kong
Brand i-Directory” and being listed on
the dedicated website (id.hkbrand.org),
mobile application and other information
facilities for free public access.

Since its inception in 2020,
Brand HKIiD has, in the first phase of
implementation, admitted around 150
Hong Kong product and service brands
from a variety of industries.
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BEFSR/DRNEE FREEREZE  RERAS In order to inculcate a branding culture among local SMEs, the
[/ RpEEEE L | - FHISRE BN MIESE) - A%  BDC has since 2005 operated the SME Branding Club, an interactive
EERRPEHT/PNOERHE—ENEER  £8BS=Z - platform for knowledge transfer, experience sharing and networking

IERERIEE TS  BRAIMe S %:1B350% ¢  among companies aspiring for brand development. The Club hosts
activities pertinent to SME branding on a regular basis, and the
[/ REERS INBE—F8TT4RES M number of its registered corporate members has surpassed 350.
B2005F BISZ AR - REHERITHAENDETIX ©
Since its inception, SME Branding Club has organised 78
gatherings, of which 4 were held in the past year.

EH R NEmERERE EE—8
Recent Activities of SME Branding Club

8A18H [T#&E%maT8l] : Dos and Don'ts 4848 T 50 & #70A
18 August Webinar on “D-Biz Programme: Dos and Don’ts” About 70
1A20H [ R a7 50 e | R T & #4980 A
20 January Webinar on “7 Steps for Building Brands” About 80
3A3H [BERIKEHEA RIS IRTT B g #I50 A
3 March Webinar on “How Professional Image and Dressing Elevate a Personal Brand” About 50
4R 29H [ERERVAIRER R REMDWE PR #40A
29 April Webinar on “Expanding Business through E-commerce Platform: About 40

JD e-commerce Strategy”
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RIEREMRNEBREERRORNERR RS
BDC Advisor Mr Charles Ng illustrated on the successful
factors and the seven steps for building brands.

BEEENRERBIBEA DBERE A REIBREN () R/
PR TR I E R EREY D AR -
Mr Jorge Leung (left), Unit Head of Digital Enablement of Digital Transformation Division and Mr Alfred Wong (right), Associate

B E& Review

ERRSEHEEL A SEEAERE (RN REE

Consultant of D-Biz of SME Engagement Division of Hong Kong Productivity Council elaborated on some frequently asked questions
about the “D-Biz Programme” and shared several approved applications with the audience.

RREBRNRRSEE(E) - RAM(R)REIZ
g -

Representatives from JD.com Mr Tonny Tong (left), Mr Zhang Yuelin (middle) and Miss Liu Ying (right) introduced the online retail
services of e-commerce platform, in an attempt to help Hong Kong companies to understand the e-channels for tapping into local and

overseas markets.

[ B EE A B E K E B B 2008F £ 4 i M
BERITHRABRERE  EREBEEAASMANT
F‘ﬁﬁ‘?\%ﬁi&%ﬁiﬁ%ﬂIifﬁﬂéﬁé%ﬁm’\]uuﬁiﬁgﬁﬁa BH -

Zariz B & Bl R m bR Moo i E IR | [ U5 i

KE»—@ CHEAAEENMEERELREEERLRNE
MALTEH - BRBEEZHORBIERE - )[R

DM ERAN MARAIE - BUSRARAREERRTT - UKk
BALHEROHMS  FUNBBERNERS

Hrh o 2020F [ 1TRABEE (B
@)Ja%ﬁﬁé?ﬁ BT o

B kmigE
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(AN BEBT NN LTERY - BB BLERBITASLMNEITIZH

FFEESE
DDW
Training consultant Ms Elsie Yung spoke on how to build a
personal brand through appropriate dressing and professional
image.

DENMTEBEENREREXTRELEA

The BDC and the School of Professional and Continuing
Education of the University of Hong Kong have since 2008 joined
hands to organise executive education programme in brand
management. This Programme comprises two certificate courses, i.e.
“Executive Certificate in Creative Branding and Brand Management”
and “Executive Certificate in Digital Brand Communications”. It marks
the first brand management course in town that is co-organised
by two prestigious organisations, leveraging on the synergy of the
industries and the academia.

The Programme is taught by veteran brand experts; and
its contents cover the effective strategic principles for branding,
application of “design thinking” to brand-building, brand management
in the digital age, concepts and features of integrated marketing
communications as well as digital marketing.

The 2020 intake of “Creative Branding and Brand Management”
started in July.
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7H28 [EFEE  (HREEREREE R BETEH(Bro) #I20 A
7H13H [EFEE - (REERERE Ry TS (Br=) #20 A
7RH22H [33R T EVEHE LR 148 T1EY #I10A
8A11H [ L TENHRBY LS B8 ITIED #120 A
8A27H [SREREE R IBEITIES #10A
9A10H [T=E4 8 I T B HE B SR B | 4848 TIED) #I10A
9H22H [BEAARTT 1B TS #10A
9HA25H MER - TXE 5T  BEEIURBRBEEEIN 2 BEMS IBEE #7200 A

Wate - wEEa%]

10A19H [ A2 ABRIS I 14848 THEY; #120 A
10A30H [ /R RRAITIHRAE TR BB PR TIES #10A
11A118 [HERAE R B TIEY #10A
12A15H [EEIFAMRER PR ER 8 TIED HI10A
124230 [EH e mEXER BB TR #100A
1A8H [DISCEMIE I 14848 T1ELh #20 A
3A31H [BRBUBBREE R AR BRI 84 TS #10A
4F26H (SR EREERT IBEITIEY #I10A

EIHERE N[BT O BRI WA e LN RSt
H[HER |0 S B IR TIH R ©

At the online workshop on “Marketing Strategies for ‘Stay-at-Home
Economy’”, marketing expert Mr Ivan Fok introduced various social
media marketing strategies targeting at “Otaku” consumers.

20

BBSHERTTRN R MER - /N NEFABALITIHIRAE
FREBEE IBEITIED Lo Z 0 FRREAROELITH -

Digital marketing expert Mr Edwin Wong analysed the effective
influencer marketing strategies at the online workshop on
“Transformation under COVID-19: How SMEs Collaborate with KOLs
to Boost E-commerce Sales”.

2020 - 2021 &S

IEFIRERI R A DISCEMIEHI | #4% T1EH L %ﬁﬂlﬂﬁ}ésﬁ
DISCHAR AT T AR AT B 5 8B ES

The “DISC Leadership” online workshop was conducted by training
consultant Mr Eddy Tse, who illustrated how to find out suitable
personal leadership style through DISC personality assessment.

WhEE R BF R Hong Kong Brand Development Council Annual Report
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The BDC from time to time hosts or co-organises seminars and training workshops on brand-related topics, in an effort to
disseminate information and facilitate knowledge transfer, to foster a branding culture among the industries, and to raise the brand
awareness of the public.

Seminars and Training Programmes Organised by the BDC

2 July

13 July

22 July

11 August

27 August

10 September
22 September

25 September

19 October

30 October

11 November

15 December

23 December

8 January
31 March

26 April

Serial Online Workshop on “E-Commerce, Social Media and China Marketing
Strategies” (Module 2)

Serial Online Workshop on “E-Commerce, Social Media and China Marketing
Strategies” (Module 3)

Online Workshop on “Effective Sales Mindsets in a Predicament”

Online Workshop on “Trends and Strategies of E-commerce”

Online Workshop on “Effective Telephone Communication Skill”

Online Workshop on “Marketing Strategies for ‘Stay-at-Home Economy’”
Online Workshop on “Business Negotiation Skill”

“Branding To Win Webinar: Stronger Brand Amidst Adversity” by the BDC,
Trade and Industry Department, Hong Kong Trade Development Council and
the CMA

Online Workshop on “Service Skills for Handling Difficult Customers”

Online Workshop on “Transformation under COVID-19: How SMEs
Collaborate with KOLs to Boost E-commerce Sales”

Online Workshop on “Win-win Sales Negotiation”

Online Workshop on “How should a Corporate Protect Data Privacy of
Customers?”

“Hong Kong ¢ IN ¢ Brand Greater Bay” Corporate Training Workshop

Online Workshop on “DISC Leadership Training”
Online Workshop on “Communication & Influencing Skills”

Online Workshop on “Effective Telephone Communication Skill”

2020 - 2021 HEREERE BT R Hong Kong Brand Development Council Annual Report

About 20

About 20

About 10
About 20
About 10
About 10
About 10
About 200

About 20

About 10

About 10
About 10

About 100

About 20
About 10

About 10

27



B & Review

miE & BRI EEHNE

RTEBERNZN  MEHARNEENHE -
RAMEZANMESE - MIEBBE2005F EBFTE
W mErE BRI E ] BEREREERNETE
i BB TRAENERFRaRXR 2 F mel & 1B
238 e

mEREIXES5E BAAEZFERBLAHEERN
2020579 A25 BB & 2R 41 28 + [ M bl & IS R 51484
Mgl AU EEENT AT UIFRES
BIRERE  ZUBE EHERMMEERADZE TR
B R BB RERELS - WRTTREERAK]
TH B AR A B DA S FE AR B 0 3R R 4T 3 BB 58 K am R Y B
f52 %8 - B B2 ENEIRB200A °

1. RERREIEEESE(L)BRLCSR T EHBRSE -
BDC Vice Chairman Dr Lo Kam Wing (left) presented Certificate of Appreciation to a speaker.

2. ﬁj}é%ﬁﬁ% %éfé%ﬁm& BE QBRI B S EE BTSSR E LIRS CRBE
HRE RS o
Assistant Principal Economist of the TDC Mr Louis Chan expounded on the impacts brought by
the COVID-19 pandemic and explored the ways for enterprises to adapt to the New Normal.

3. BERBREBRLREFDEREZRRAFRBPETREART NS RIERORRE IR

Adjunct Assistant Professor of HKU Business School Mr Baniel Cheung suggested some
strategies for brands to maintain competitiveness and drive growth in times of adversity.

4. FEBFRBARARGEGEEREINT LB TEEEHRMIERNERBY
Chief Operating Officer of Intimex Business Solutions Company Limited Mr Ivan Fok shed light on the
trends of online marketing and social media with the advent of “Stay-at-Home Economy”.

5. BUTERARNTHAREESH LS ZTAMMME [EDO] REIE TR 5K o
Chief Executive Officer of Kiu Fung Hong Limited Dr Ellis Wong shared with audience brand story
of “EDO” and its Offense-Defense Strategy to cope with the epidemic.
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Branding to Win Serial Webinar

Since 2005, the BDC has organised a serial seminar named
“Branding to Win” annually. Addressing different aspects of brand
development, this serial seminar is an effective catalyst to boost
brand consciousness among the public, while serving as a forum
whereby experts from a wide range of professional arenas exchange
views on branding.

The 17th “Branding to Win” Webinar was broadcasted live via the
internet on 25 September 2020 under the banner of “Stronger Brand
Amidst Adversity”; and it was a joint event of the BDC, the Trade and
Industry Department of HKSAR Government, the Hong Kong Trade
Development Council and the CMA. With over 200 participants, the
Webinar featured a strong line-up of speakers, including economist,
well-known scholar, digital marketing experts and brand CEO who
analysed the business opportunities brought by the post-pandemic
economic recovery and shared their views on “winning strategies” in
times of adversity.

IRBBRXRBEREREE
(2015-2021FB)ERM(AH) -
i BRI E B E SR (M) MRE
B(AM) « G RREEREIS M
(F—) IXEH5EHBEREGE
MRER)ANREREHERBHE
EMREIEART (D) REER
HER -

Representatives of Organisers
including the BDC Chairman (Year
2015-2021) Mr Simon Wong (5th
from right), BDC Vice Chairmen Dr
Lo Kam Wing (4th from left) and Mr
Ng Ching Wun (4th from right), the
then BDC Chief Executive Officer
Mr Raymond Young (1st from right),
Assistant Director-General of Trade
and Industry Ms Christine Wai (5th
from left) and Manager of Product
Promotion of the TDC Mr Kevin Ho
(3rd from left) posed for a photo with
speakers.
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B E& Review

In order to assist Hong Kong industries to ride on the growth
of Greater Bay Area, the BDC is implementing “Organising ‘Hong
Kong ¢ IN « Brand Greater Bay’ serial activities to promote Hong
Kong brands’ collective image” Project (also referred to as “Hong
Kong ¢ IN  Brand Greater Bay”) under the sponsorship of the Trade
and Industrial Organisation Support Fund by Trade and Industry
Department. With the CMA acting as the Collaborating Organisation,
this 22-month Project commenced on 1 May 2020.

The Project broaches a “Brand Greater Bay” Vision and presents
a variety of deliverables under a two-pronged approach, i.e.
assisting Hong Kong companies to tap into the market of Greater
Bay Area on one hand and facilitating the upgrading of their brand
operations on the other. Its mainstay includes a multi-stop “roving”
publicity campaign, which stage a series of brand image-building,
promotion and consumer engagement activities in selected cities,
supplemented by multi-location, multi-dimensional market research
and business strategy profiling. With an eye to providing a holistic
platform to support Hong Kong companies aspiring to “deep plow”
the regional market, the Project makes special efforts to discover
the rapidly-changing consumption culture in the Greater Bay Area
and endeavors to uplift the collective image and market influences
of Hong Kong brands. And it also represents a well-orchestrated
attempt to inculcate Hong Kong brand culture into the consumer and
the industries in the region, while advocating Hong Kong Brand as
a unique “advantageous resource” that could boost the high-quality
development of the Greater Bay Area.

The major deliverables of the Project include:

e Organising Guangdong Brandfest and Macao Brandfest,
which include brand exhibition zones set up at Guangzhou
and Macao respectively on the theme of “Inno-tech”, “Vigour”
and “Quality Living” to demonstrate the collective image of
Hong Kong brands. The brand showcases are accompanied
by interactive demonstration kiosks and stage performance
programmes (in Guangzhou Brandfest), culminating in
a multidimensional dynamic “Experiencing Hong Kong,
Experiencing Brands” ambience.

e Introducing “Hong Kong Brand i-Directory”, which formulates
a set of identification criteria for verifying a brand’s “Hong
Kong” identity, together with a registration system and
online listing facilities to publish the information of accredited
brands.
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e Conducting consumer survey, company case studies and
a business tour, aiming to collect first-hand information for
Hong Kong companies’ reference and shed light on the
effective branding and marketing strategies.

e Organising a training workshop and an experience-sharing
seminar to equip Hong Kong brand operators with the
knowledge and practical skills related to brand development,
promotion and management, helping them to sharpen core
competences in brand-building.

Steering Committee on Brand Showcase

To facilitate the brand exhibitions in Guangdong Brandfest
and Macao Brandfest, a Steering Committee was formed, which
comprised the then President of the CMA Dr Dennis Ng, Chairman
of the BDC (Year 2015-2021) Mr Simon Wong, the then Institute
for Entrepreneurship of the Hong Kong Polytechnic University
Interim Director Mr Kelvin Wong, the then President of the Hong
Kong General Chamber of Small and Medium Business Mr Joe
Chau, Secretary General of the Mode of Design Alliance Mr Sin
Tze Kong, General Manager of Smart Manufacturing of the Hong
Kong Productivity Council Mr Samson Suen, and Senior Manager of
Product Promotion of the Hong Kong Trade Development Council Ms
Maggie Cheung.

The Committee held a meeting on 16 November 2020 to
conduct a screening on brands applying for the brand exhibition
and experience camps, and advise on the list of candidates for
conducting company case studies.

RIEBRTEGEEGRB ()  REME « KEE A FK - RBW - ERMREEHR -
Members of Steering Committee on Brand Showcase (from left): Ms Maggie Cheung, Mr Samson Suen, Mr Sin Tze Kong, Dr Dennis Ng,

Mr Simon Wong and Mr Joe Chau.
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1. BERggRLBEIRENE -
CMA President Dr Allen Shi delivered welcome remarks.
2. @EREERERBIMNMENLER IHE NSRS -

B E& Review

Project Media Briefing

The BDC hosted a media briefing on 2 June 2021, at which CMA
President Dr Allen Shi, BDC Chairman Dr Edward Chan and BDC
Vice Chairman Dr Lo Kam Wing introduced detailed arrangement
of the “Hong Kong ¢ IN « Brand Greater Bay” Serial Activities and
announced the official launch of “Hong Kong Brand i-Directory”
together with its dedicated website (id.hkbrand.org). The briefing
also featured a speech by Dr Sherriff Luk, Professor of Marketing
of Emlyon Business School, who presented the salient findings of
“Study on the Attitude towards Hong Kong Brands and Purchasing
Behaviour of Greater Bay Area Consumers” and shared management
insights into the effective strategies for Hong Kong companies to
expand market and promote brands in GBA.

Vice Chairman of CMA Exhibition Services Ltd Mr lvan Sze; BDC
Vice Chairmen Mr Calvin Chan, Mr Ng Ching Wun, Dr Ellis Wong,
Dr Aaron Shum; BDC Advisors Mr Charles Ng, Dr Kevin Lau; and
dozens of BDC General Committee Members also attended the
event. The Briefing was broadcasted live online and opened for the
participation of the industries.

BDC Chairman Dr Edward Chan gave an account of the background and arrangements of the “Brand Greater Bay” Project.

3. EMBERRETRAR -
Representatives of Organisers posed for a group photo.

4. BERRIXFESKHLIEM [HEREAM] MIIEARE -

BDC Vice Chairman Dr Lo Kam Wing announced that the official website of “Hong Kong Brand i-Directory” came into operation.
5. ZHESFHBRMSEHBHREERBLIER (BERNERFBEEUTEMMNEEREETARERE) WHEER -
Professor of Marketing of Emlyon Business School Dr Sherriff Luk illustrated major findings of “Study on the Attitude towards

Hong Kong Brands and Purchasing Behaviour of Greater Bay Area Consumers”.

2020 - 2021 HEREERE BT R Hong Kong Brand Development Council Annual Report
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MEBBERNERRTETHEHAS -
Research team conducted questionnaire survey in GBA cities.
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Introduction of Hong Kong Brand i-Directory

The BDC has introduced the “Hong Kong Brand i-Directory”
(Brand HKID), a groundbreaking registration system for Hong Kong
original brands. Brand HKID includes an online centralised database
cum listing facility, whereby the information of registered brands
are published on its dedicated website (id.hkbrand.org) and mobile
application for public access.

The official website of Brand HKIiD entered into operation in
June 2021. Through main content sections like “About Brand HKID”,
“Registration”, “Registered Brands” and “Hong Kong Selections”,
the website is an all-round portal, which not only lists the detailed
information including background, registration requirement and
procedure, registration mechanism of Brand HKID in a systematic
approach, but also provides powerful engines for searching
registered brands by keywords, product or service category or
hashtag. Registrants could also make use of “TOP BRAND Zone”
and “BRAND’S Mart” columns as new promotional avenues to
announce the latest developments and disseminate limited time
promotion offers.

To ensure impartiality and professionalism, the BDC has formed
a steering committee to oversee the operation of Brand HKiD,
whose membership includes professionals in different fields as well
as representatives of leading organisations. The Steering Committee
on Hong Kong Brand i-Directory provides advice on the registration
requirements, the assessment protocol and other matters concerning
the operation and administration of Brand HKID, while assisting to
handle the related disputes. The first meeting of the Committee was
convened on 31 August 2020 to review and approve the “‘Hong
Kong Brand i-Directory’ Registration Regulation” and other technical
documents.

Survey on Greater Bay Area Consumers

Commissioned by the BDC, a research team of the Hong Kong
Polytechnic University led by marketing expert Professor Sherriff Luk
carried out a questionnaire survey in the Greater Bay Area from July
to October 2020. The survey was conducted in selected shopping
malls in 10 GBA cities including Shenzhen, Huizhou, Guangzhou,
Foshan, Zhaoging, Jiangmen, Zhuhai, Zhongshan, Dongguan and
Macao and over 1,700 consumers were interviewed.

The BDC released the result of the survey and published the
“Report of Study on the Attitude towards Hong Kong Brands and
Purchasing Behaviour of Greater Bay Area Consumers” on 2 June
2021.
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Speakers and the representatives of Organisers posed for a group photo.
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B E& Review

Corporate Training Workshop

The BDC organised “Hong Kong ¢ IN ¢ Brand Greater Bay”
Corporate Training Workshop on 23 December 2020. This one-
day workshop started with a speech by Dr Sherriff Luk, Professor of
Marketing of Emlyon Business School, who gave an outline of the
consumer market in the Greater Bay Area with focus on consumption
preference, purchasing behavior, information channels, consumer’s
perception of Hong Kong brands as well as the latest changes in
response to outbreak of COVID-19 pandemic. Then Mr Roger Chan,
General Manager of ARTIP Limited expounded on the avenues for
Hong Kong brands to tap into the shopping malls and the effective
strategies for leveraging shopping mall activities to promote brands.

In the afternoon session, Dr Eddie Yu, Adjunct Professor of
Hong Kong Management Association, delivered a talk on how to
enhance customer experience through effective implementation of
branding strategies. Mr Leslie Choy, Group Founder & Chairman of
AUSupreme, illustrated the importance of cross-border e-commerce
as an emerging channel to promote brand based on the Company’s
successful case; and Mr Lau Yan, Chief Operating Officer of Dailywin
Watch Products Manufacturing Limited shared with audience the
experience of “SAGA” brand in capitalising on social media to
develop domestic market. At last, Prof Sherriff Luk depicted the
economic prospects of the Greater Bay Area and the unfolding
vast opportunities in the region, by making reference to a research
conducted by Prof Thomas Chan, Director of One Belt One Road
Research Institute of Chu Hai College of Higher Education.

BDC Chairman (Year 2015-2021) Mr Simon Wong and
Advisor Dr Kevin Lau attended the Workshop. The Workshop was
broadcasted live via the internet and attracted over 100 participants.

Professor of Marketing Dr Sherriff Luk depicted the latest situation of the consumer market in the Greater Bay Area.

3. mxxfe (FE) BRARBKIZRERBBEANERBTETREHERNRTT

General Manager of ARTIP Limited Mr Roger Chan illustrated the techniques for promoting brands at the shopping malls in the GBA.

4. BEREEEIXEPRETEBERERIE LI FNMNERRNITREEE

Adjunct Professor of Hong Kong Management Association Dr Eddie Yu spoke on how to implement branding strategies effectively.

5. RESEBEAMARBRRIFRLEN THREREHEBIOLR -

Group Founder & Chairman of AUSupreme Mr Leslie Choy shared his experience in cross-border e-commerce.

6. RESMEERERAREFELRTICHRIHRERTRUNMTENSORETE -

Chief Operating Officer of Dailywin Watch Products Manufacturing Limited Mr Lau Yan analysed the implications of social media for

Mainland’s retail market.
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EEEE Promotional Campaign

BRTEEBEREMFENMMRERHS[ BB mp Apart from newspaper and social media advertising in Hong
KEE | ZFEBNTEESE 2N - RERIEYIEEE  Kong, the BDC also built up a website (www.brandgreaterbay.org)
7 48 uf (www.brandgreaterbay.org) © FE S IB)EFHE  to provide news feeds about the various activities of the “Brand
B WEHIBMEEIIEE o b - DRI TERE  Greater Bay” Project. Handouts of Corporate Training Workshop as
EEBE SRS BEEWEERIENEERESEITA  well as “Report of Study on the Attitude towards Hong Kong Brands

FERE )T LHNIEE BLEARER - and Purchasing Behaviour of Greater Bay Area Consumers” have
been uploaded on the website, available for online reading or free
download.
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From time to time, the BDC takes part in various exhibitions held in Hong Kong, Mainland China and overseas; and promotes
winners of the brand awards through display boards and product showcases. Such promotional activities help to boost the
collective image of Hong Kong brands, while providing a window to raise their awareness among consumers, both locally and
overseas.

BDC'’s Presence in Exhibitions and Showcases

27 to 30 November  Style Hong Kong Pavilion in Nanning Nanning Display board and product showcase (for
20 registered brands of “Top Mark Scheme”
and winners of “Hong Kong Emerging Brand

Awards”)
22 June 2019-2020 Presentation Ceremony of Hong Kong  Large-scale display board (for 84 winners of the
Hong Kong Top Brand Awards & Hong 2019 & 2020 Awards)

Kong Top Service Brand Awards and
Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand
Awards

M RAER EERIR IR BENERIE I BEARNSNAEEEHBRBEMRN BERHE « BE I WEITERET °
Under the coordination of the BDC, selected Awardees of Hong Kong Top Brand and Hong Kong Emerging Brand showcased their
products at “Style Hong Kong Pavilion in Nanning” organised by the Hong Kong Trade Development Council.

20192 20204F [ fRh#E 22 | IR REIE A KTV A0 1S B B RHR -
Large information panels were set up at the venue of 2019 & 2020 Awards Presentation Ceremony.
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The 2020 edition of “The Parade of Hong Kong Top Brands” was
published in July 2020. This 311-page bilingual publication collected
the information and success stories of over 200 Hong Kong brands;
and it on the other hand was the official publication of Hong Kong
Top Brand Awards, Hong Kong Top Service Brand Awards, Hong
Kong Emerging Brand Awards and Hong Kong Emerging Service
Brand Awards, giving a comprehensive account of the Awards’
history and latest developments. Making debut in 2003, “The Parade
2020” was the 18th edition; and it also introduced a separate chapter
to introduce the newly-established Hong Kong Distinguished Brand
Leader Award and its first Awardee.

With a circulation volume of 4,000, the publication was
distributed to over 800 organisations, including Government
departments, chambers, associations, media, universities and
consulates; and it also stepped up presence in exhibitions and other
events held in Hong Kong, Mainland China and overseas.

The BDC official website (www.hkbrand.org) is an important
channel to update the public of the Council’s activities and services,
while serving as a unique online platform for promoting Hong Kong
brands. The website provides rich and versatile information under
several content sections, e.g. “About the Council”, “Council in
Action”, “Brand Awards”, “Marking Scheme”, “Top Brands Gallery”,
“Brand Promotion”, “Brand Education” and “Resource Centre”.

As an online promotional avenue for the ongoing “Hong Kong
IN » Brand Greater Bay” Project, a dedicated sub-domain for
“Hong Kong Brand i-Directory” (id.hkbrand.org) has been created.
Meanwhile, “The Parade of Hong Kong Top Brands 2020” was
uploaded onto the BDC website under the column of “Top Brands
Gallery”. By adopting the format of an e-book, the electronic version
helped to extend the promotion coverage of the Parade to overseas
business communities and consumers via Internet.
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E
The ballots of “Elected Member” Election were counted under the scrutiny of Chairman
Emeritus-cum-Inaugural Chairman Mr Paul Yin and the then Chief Executive Officer Mr
Raymond Young.

MERELEEREREAR -
Members of the 7th BDC General Committee posed for a group photo.
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The Seventh General Committee of the BDC was formed in
early 2021. In accordance with the Memorandum and Articles of
the Association of the BDC, the General Committee may comprise
“Appointed Members” (who are appointed by the CMA), “Elected
Members” (elected by BDC members), and “Nominated Members”
(nominated by major organisations upon the invitation of the BDC).

In January 2021, the CMA appointed Dr Edward Chan, Dr Lo
Kam Wing and Dr Aaron Shum to the Seventh General Committee
of the BDC, with Dr Edward Chan appointed as the Chairman.
Moreover, 16 candidates for the “Elected Members” were nominated
by the CMA pursuant to the Election Rules of the BDC, and the
voting took place from 12 to 22 March 2021. After the voting
tickets were counted under the scrutiny of Chairman Emeritus-cum-
Inaugural Chairman Mr Paul Yin and the then Chief Executive Officer
Mr Raymond Young on 23 March 2021, it was announced that all
the 16 candidates were elected by a high number of votes.

The Seventh General Committee took office on 1 April and the
first meeting was held on the same day, at which Dr Lo Kam Wing,
Mr Calvin Chan, Mr Ng Ching Wun, Dr Ellis Wong and Dr Aaron
Shum were elected as Vice Chairmen. The General Committee
also resolved to invite “Nominated Members” from 6 organisations,
namely the Hong Kong Trade Development Council, Hong Kong
Productivity Council, Hong Kong Tourism Board, Hong Kong
Polytechnic University, Hong Kong Retail Management Association,
and Hong Kong Design Centre.
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Representatives of BDC Members posed for a group photo at the 2020 Annual General Meeting.
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The General Committee is honored to have Secretary for
Commerce and Economic Development Hon Edward Yau as the
Honorary Patron, with Permanent Secretary for Commerce and
Economic Development (Commerce, Industry and Tourism) Miss
Eliza Lee, Director-General of Trade and Industry Mr Brian Lo being
the Honorary Advisors. Dr Allen Shi, President of the CMA, is the
Council’s Honorary Chairman, and Mr Joseph Chow and Mr Anthony
Tong have been appointed as the Honorary Legal Advisors.

Besides, the BDC has conferred “Chairman Emeritus”, an
honorary title, upon the past Honorary Chairmen, Chairmen and
Vice Chairmen (those having held this post for at least two terms).
In addition to Mr Paul Yin (Chairman Emeritus-cum-Inaugural
Chairman), Dr Jose Yu, Mr Peter Hung, Dr David Wong, Mr Irons
Sze, Dr Eddy Li, Ms Shirley Chan, Dr Danny Ngai and Mr Charlie Lee,
Dr Dennis Ng and Mr Simon Wong were appointed by the Seventh
General Committee as Chairmen Emeritus. The Seventh General
Committee also invited Mr Wong Wai Sheung, Mr Charles Ng, Dr
Kevin Lau and Mr Addy Wong to be “Advisors”, a title in honour of
persons who have attained significant achievements in branding or
made great contributions to the Council.

The BDC held its 2020 Annual General Meeting (AGM) at
CMA Conference Hall on 29 September 2020. Mr Simon Wong,
the BDC Chairman (Year 2015-2021) was the Chairman of AGM.
In his speech, he reviewed the major work of the BDC in the past
year, including facilitating local brands to develop Greater Bay Area
market, assisting SMEs to enhance their brand competitiveness, and
promoting the collective image of Hong Kong brands.

The AGM resolved that the Statement of Accounts of the Council
and Reports of the General Committee and Auditors be received
and JS CPA & Co be re-appointed as the Auditor. About 20 General
Committee members and registered representatives of member
companies attended the meeting.
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RERERSECEEEEE NG -
The BDC convened the first meeting of the 7th General Committee.

FLEEFERENE REETHARAR -

B E& Review

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. The Council has
invited Government officials as Honorary Patron and Honorary
Advisors, and it has a General Committee whose membership
comprises representatives from a variety of sectors, such as
manufacturing, commerce, academics, and professional services.
Besides, several working committees including “Hong Kong Top
Brand Assessment Board”, “Technical Advisory Committee”,
“Promotion and International Affairs Committee”, “Strategic
Development Committee” and “Finance Committee” have been
set up as the operational arms to carry out the Council’s various
initiatives.

General Committee

The General Committee is the governing body of the Council,
which provides guidance on the developmental directions of the
Council and also looks into the overall strategy and policies related
to the development of Hong Kong brands. The General Committee
supervises the operation of the Council and coordinates the work of
sub-committees.

Currently chaired by Dr Edward Chan, the General Committee
held meetings on 29 September 2020 and 1 April 2021, to discuss
the logistic arrangements for the 7th General Committee Election and
study the personnel structure of General Committee respectively.

The 7th BDC General Committee Members posed for a group photo after the first General Committee Meeting.
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Executive Committee & Finance Committee

The BDC has an Executive Committee consisting of the
Chairman and Vice Chairmen. The Executive Committee is
empowered by the General Committee to conduct, manage and
supervise the affairs of the Council. The BDC Chairman Dr Edward
Chan is the Chairman of the Executive Committee.

The Finance Committee is set up to advise on and monitor the
financial affairs of the BDC and to study the strategies for improving
the Council’s financial soundness in the long run. It is chaired by the
BDC Vice Chairman Dr Aaron Shum.

The Executive Committee and Finance Committee held
joint meetings on 7 May and 2 June 2021, to approve the 2021
financial budget of the Council as well as the arrangement of
the supplementary activity for the 2019 & 2020 Brand Awards
Presentation Ceremony respectively.

Hong Kong Top Brand Assessment Board

Hong Kong Top Brand Assessment Board is responsible for
organising brand awards and other brand-related recognition
programmes, implementing Hong Kong Top Brand Mark Scheme,
and overseeing the awardees and licensees thereof. Besides, it is the
issuing body of the Hong Kong Top Brand Mark Licence.

The Board is currently chaired by the BDC Vice Chairman Mr
Calvin Chan. It acted as the Preliminary Judging Panel of the 2020
Hong Kong Top Brand Awards, Hong Kong Top Service Brand
Awards, Hong Kong Emerging Brand Awards and Hong Kong
Emerging Service Brand Awards to select the shortlisted entries on
23 November 2020.

The Committee held a meeting on 24 May 2021 to discuss
the schedule and arrangements for 2021 Brand Awards as well as
to conduct pre-screening of the prospective candidates and their
affiliated brands for the 2021 Hong Kong Distinguished Brand Leader
Award.

Technical Advisory Committee

The Technical Advisory Committee advises on the judging
criteria of brand awards and technical aspects of the certification
schemes, and it is devoted to fostering the communications and
cooperation between the Council and academics, professionals and
other sectors. The Committee also acts as the “Steering Committee
on Hong Kong Brand i-Directory”, which provides advice on the
registration requirements, assessment protocol and other matters
related to the operation and administration of Hong Kong Brand
i-Directory.

Currently chaired by the BDC Vice Chairman Dr Lo Kam Wing,
the Technical Advisory Committee is made up of domain experts
who are industrialist, academic, legal advisor, designer, quality
management expert and other professionals. The Committee held a
meeting on 30 August 2021 to study proposed amendments to the
judging criteria of Brand Awards.
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Promotion and International Affairs Committee

The Promotion and International Affairs Committee is set up
to promote the image of Hong Kong brands in the international
arena; to facilitate Hong Kong brands’ development in domestic,
Mainland and overseas markets; and to enhance the exchanges
and networking between the Council and overseas organisations in
regard to branding.

Currently chaired by the BDC Vice Chairman Mr Ng Ching Wun,
the Committee held a meeting on 4 December 2020 to discuss the
logistic arrangements for the 2019 and 2020 Awards Presentation
Ceremony. It convened another meeting on 25 May 2021 to endorse
the promotional programmes of the Council’s major activities in
2021.

Strategic Development Committee

The Strategic Development Committee is set up to study the
strategies for the Council’s long-term development and to provide
guidance on membership affairs such as recruitment, administration
and services.

Currently chaired by BDC Vice Chairman Dr Ellis Wong, the
Committee held a meeting on 19 August 2021 to explore the ways to
take forward brand promotion activities in Greater Bay Area.

Membership is not only an important base for the BDC
to advocate and implement its founding missions, but also an
indispensable interface for the Council to connect and serve the
industries.

The BDC welcomes all companies and organisations in
sympathy of its objectives to become Corporate Members or
Associate Members. Since the establishment in August 2005, the
BDC has admitted over 360 Corporate Members.
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Membership Eligibility

Any Hong Kong company holding a valid business registration
certificate or any Hong Kong association registered with the relevant
Government authority are eligible to apply to become a Corporate
Member of the Hong Kong Brand Development Council. Companies
or associations incorporated outside Hong Kong can apply to be
admitted as Associate Members.

Member Benefits

Corporate Members have the right to attend and vote at general
meetings of the BDC. All Members can enjoy a bevy of privileges:

e Become part of a collective voice to express views and concerns
on government’s policies and issues pertaining to brand
development.

e Have opportunities to participate in various exhibitions, product
showcases, and promotional activities organised by the BDC in
Hong Kong, Mainland and overseas.

e Attend seminars, training programmes, business study trips and
other activities at a discounted rate or free-of-charge (for specified
events).

e Acquire updated information on branding.

e Share findings of research and development projects conducted
by the BDC.

e (et access to brand development supporting facilities established
by the BDC, e.g. brand expert database, free consultancy, and
consultant referral services.

e Receive free publications, including “The Parade of Hong
Kong Top Brands”, “Annual Report”, member circular, e-mail
broadcast, etc.

e Upload company information on the BDC's official website.

e Leverage on the BDC’s network to facilitate business matching,
experience sharing, strategic alliance, inter-company liaison and
mutually preferential arrangements.

e Enjoy benefits entitled to CMA Group Members, such as
discounts on training and insurance services.
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Hong Kong Brand Development Council

Initiated by the Chinese Manufacturers’ Association of Hong
Kong, the Hong Kong Brand Development Council (the BDC) is a
non-profit-making institution aiming to promote the development
of Hong Kong brands by pooling together the efforts of all walks of
life. It is committed to promoting Hong Kong brands, advocating
innovation and creativity, fostering an environment conducive to
brand-building, and enhancing exchanges and cooperation among
companies in regard to brand development.

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. Apart from having
invited Government officials as Honorary Patron and Honorary
Advisors, the Council has a prestigious General Committee whose
membership comprises representatives from a variety of sectors,
such as manufacturing, commerce, academic, and professional
services. A devoted secretariat and several working committees
including “Hong Kong Top Brand Assessment Board”, “Technical
Advisory Committee”, “Promotion and International Affairs
Committee”, “Strategic Development Committee”, and “Finance
Committee” have been set up as the operational arms to carry out
the Council’s various initiatives.

The Council has set itself the task of becoming a flagship to
lead the way in Hong Kong’s brand development, being a driver for
the pursuit of an overall strategy, a facilitator for the formulation and
implementation of related policies, and a coordinator for the branding
efforts of local organisations. It has been playing an active role in
every key area, sharpening its leadership in brand accreditation,
nurturing, promotion, research, exchanges and international
cooperation.

Apart from hosting renowned recognition schemes like “Hong
Kong Top Brand Awards”, “Hong Kong Top Service Brand Awards”,
“Hong Kong Emerging Brand Awards”, “Hong Kong Emerging
Service Brand Awards” and “Hong Kong Distinguished Brand Leader
Award”, the Council provides assistance to other brand competitions
or prizes, with an eye to identifying role models and setting up best-
practice benchmark in branding. It is the organiser of the “Hong
Kong Top Brand Mark Scheme” and “Made in Hong Kong Mark
Scheme”, which, as the first of their kinds, have blazed the trail of
brand-related certification based on well-structured assessment
and licensing system. And the newly-introduced “Hong Kong Brand
i-Directory” (Brand HKID) is a registration mechanism plus publishing
platform whereby the BDC provides authoritative proof of identity for
Hong Kong original brands.

In order to enhance the profile of Hong Kong brands, the
Council has been actively participating in various exhibitions,
product showcases and other promotional events, domestically and
overseas, apart from staging large-scale serial activities under the
banner of “Hong Kong ¢ IN ¢ Brand Greater Bay” and “Hong Kong
Brand Festival” in major Mainland cities. It organises “SME Branding
Club” regularly, in an attempt to foster brand-building culture among
local SMEs and to build up an interactive platform for knowledge
transfer, experience sharing and networking among companies
aspiring for brand development. Furthermore, a number of training,
research, study, and exchange programmes as well as public
education campaigns have been rolling out under the Council’s
aegis, as part of its efforts to step up brand awareness among local
enterprises and the public in general.

In this “branding economy” era, brand competitiveness holds the
key to an enterprise’s development and continued success. Hand in
hand with our industries, the Hong Kong Brand Development Council
is devoted to promoting “Made by Hong Kong, Originated from Hong
Kong” as a world-class label and developing Hong Kong into a star-
studded brands hub.
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BTZES
Sub-Committees

ERERTERES

Hong Kong Top Brand Assessment Board
* & Chairman :

FRZX & Mr Calvin K W Chan, MH

&8RS Advisor :

R R Dr Edward K M Chan, MH

BI=FE Vice Chairmen :

&% 48 Dr Lo Kam Wing, JP
R3E4% Mr Ng Ching Wun

Z & Committee Members :

F{& 3% Dr Ellis W H Wong
shiE#E Dr Aaron W L Shum
ZJKE Mr Jackson S'Y Leung
TREE Mr Warren Y L Sun
ZARAFS Ms Candy M S Ngan
AIBIE Mr Kevin K F Shea
2% Mr Thomas Leung

F &2 Mr Desmond W L Wong
(&7 Mr Wiliam S'Y Fu

RiiERZEES

Technical Advisory Committee
ZJE Chairman :

&% % Dr Lo Kam Wing, JP

K i E&RS Technical Advisors :

HEFZ2 8% Mrs Annie Yau Tse
&%= 5/ Mr Calvin Chau
&1 Mr Addy W H Wong, MH, JP
/v Mr Karr Yip

FEE 3¢ Dr Sherriff Luk

23 Prof Wu Liu

gRKXF5 Mr Baniel Cheung
[E4B L Mr Joseph S W Chow
5 ZE2 Mr Anthony Tong
FRZEE Mr Dominic Lam

T EIE Mr KT Ting

MKEEE

Finance Committee

F /& Chairman :

ki@ #E Dr Aaron W L Shum
Z 8 Committee Members :

[ & Dr Edward K M Chan, MH
E &% Dr Lo Kam Wing, JP
FRZ (& Mr Calvin KW Chan, MH
R5E4 Mr Ng Ching Wun

=123 Dr Elis W H Wong

EREEREBEES

Promotion and International Affairs Committee

ZEfE Chairman :
R Mr Ng Ching Wun
&R Advisors :

FREY R Dr Edward K M Chan, MH
&4 48 Dr Lo Kam Wing, JP
B2 & Mr Calvin K W Chan, MH
§%H 58 Mr Robert P K Lok
ZF 2 Mr Charles C C Ng

Z & Committee Members :

EE /8% Dr Ma Kai Yum
MELE Mr Victor K C Lam, JP
T %E Mr Thomas C C Wong
EB$8% Dr Tang Kam Tim
{Al{&#E Dr Ken W K Ho
2t Mr Vincent S K Leung
£~I81& Mr Kevin K F Shea
B#1¥E Ms Juliana L Y Yu
S Ms Rose L F Ko
#2/)% Dr William S W Choi
#8&E R} Mr Tony C F Cheng

© 4 Dr Tsang Wai

RREREER
Strategic Development Committee

* & Chairman:
&% Dr Elis W H Wong
&R Advisors :

fRED 2 Dr Edward K M Chan, MH
[E 4% Dr Lo Kam Wing, JP
P35 & Mr Calvin K W Chan, MH
K55 Mr Ng Ching Wun

ki@ %E Dr Aaron W L Shum
2% Mr Charles C C Ng

Z & Committee Members :

EXH 98 Mr Robert P K Lok
274 Ms Stella W F Lee
A2 R Mr Warren Y L Sun
3R 21& Mr Cheung Ching Fung
REA Ms Susanna Y'Y Ng
EARAZS Ms Candy M S Ngan
HZR¥E Mr Kevin K'Y Orr
HEE Mr Tse Po Tat
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SE8%
Directory of BDC Members

AP BEERNERAF]

Dah Chung Industrial Co Ltd
HMELERAT

Artin Industrial Co Ltd

YGM B Z AR AT

YGM Trading Ltd
EREENRER

Hong Kong Productivity Council
EPEHERR

Hong Kong Trade Development Council
DR AR AT

L.K. Machinery International Ltd

EEEBEEXBRAT

Han Sheng Tang Herbal Technologies Co Ltd

HINTHRE AR AR

Aaron Shum Jewelry Ltd
EEMAHMBARAR]

May Cheong Toy Products Fty Ltd
=REX (£EE) AR

Sanyu Industrial (Holdings) Co Ltd
EEGHhRAERA R

Polaris Jewellery Manufacturer Ltd
HAAR AR AT

Time Mission Ltd
THEMERGRAT

Kampery Development Ltd

MCLm BB R A A

Maxi Communications Ltd
ERERERAF

Hang Tung Resources Ltd
HABREEBR AR
Chevalier International Holdings Ltd
R REERNDBRA R
Nanyang Brothers Tobacco Co Ltd
S EEEERAR

A-Fontane Groups Ltd

FI- (BB BRAT

Eu Yan Sang (HK) Ltd

HIIE (75) BIRAA

Lam Soon (HK) Ltd

PN E SR AR

Four Seas Mercantile Ltd
HEteRmAER AR

Sun Shun Fuk Foods Co Ltd
EBREARAT]

The Tien Chu (HK) Co Ltd
SEEMEEGRAR

Hop Hing Oil Group Ltd

ZEE (58) GRAA

German Pool (HK) Ltd
BEMRARAT

Fook Tin Technologies Ltd
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RERBIE (B)B) BRAF

Long Far Herbal Medicine Manufacturing (HK) Ltd
NEEE (BR) BARAR

Luk Fook Holdings (International) Ltd
FERMEERR A A

Tsit Wing Coffee Co Ltd
HENERMBERAA

Kam Hing Noodles Food Co Ltd
ERRCHAERAT

Chun Au Knitting Factory Ltd
EEARBPEBR AR

H.K. Rice Merchants Enterprises Ltd
BRARE (BEEET) BaBERARAQR
Kwan Tung Pak Yuen Tong (Ling Yok Tack Hing Tong) Union
Medicine Factory Ltd
BERERBRAA

Wilson Designs & Jewellery Ltd
ERERERBR AT

Fung Yip Electrical Manufacturing Ltd
HAEXARAA

Sunnex Products Ltd

=4 ERER AR

Sam Seng Herbal Pharmaceutical Co Ltd
KERMBEXARAA

Wing Wah Food Manufactory Ltd
BUS AR AT

Goodway Electrical Enterprise Ltd
AEIAEXAGRAA

Tai Nam Industrial Co Ltd

PR BRAR

Lee Kum Kee Co Ltd
EHEEEREBR AR

Imperial Bird’s Nest International Co Ltd
EELBRAT

Hekura Co Ltd

EREEEFEARAR

Azureliving International Ltd

AT E A AR AR

Tai Pan Bread & Cakes Co Ltd
ELRMBBRAF

Maxim’s Caterers Ltd

H35 BB PR A A

Sa Sa International Holdings Ltd
EERCERRAA

Shun Tat Enterprises Ltd
HEAPBEKITHBAR AR

China Travel Service (HK) Ltd

R EEER AR

Yung Kee Restaurant Group Ltd
BREZ (5E) GRAF

Hong Tai Ginseng (Group) Co Ltd
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PIRMERIEBR AR
Centaline Property Agency Ltd
TMEXARAT

Golden Cup Industries Ltd
FEBRAT

The Garden Co Ltd
BREREARAR

Hung Fook Tong Holdings Ltd
AR AR

Crocodile Garments Ltd
RERREZAMEBERAF

Tin Tai Leung Yao Cleaning Supplies Ltd
BHYEEEERAR

Well Born Real Estate Management Ltd
EEEXEEGRAA

Majestic Holding Ltd

BBERS

The Hong Kong Society for Rehabilitation
EHEREREGRAR]

Jumpin Gym USA Ltd
AEBHITARAT

Dah Chong Hong, Ltd
EIERARAR]

Bonjour Holdings Ltd

PR & EREAR A A

Appolo Ice-cream Co Ltd

& NREBEER AR AR

Holistol International Ltd
RERR(—H=2")GR QA
The China Paint Manufacturing Co (1932) Ltd
it TRmABRAT]

Colour Chemical Industrial Ltd
ANE B TE M BER AR A A

Hoe Hin Pak Fah Yeow Manufactory Ltd
B RRIRmMmARAR]

Amoy Food Ltd
ZRYEARAR

Fancy Talent Ltd

KR EARAT

Airland Enterprise Co Ltd
ERERARAT

Cross International Ltd

NE B AR AT

Pat Chun International Ltd
PRECRmAR AR

Chan Kee Foods Ltd
BAM(EE)BRAR]

Japan Home Centre (HK) Ltd
RHIF (EHE)GRAT

Embry (HK) Ltd

AR

The Dairy Farm Co Ltd

iR B AR AT

Herbs Generation International Ltd

Dr Kong fi2FE$ 5P JE

Dr Kong Footcare Ltd
EEBRAT

Group Sense Ltd
BEEXEARAT

Pricerite Home Ltd

BB RBEAE R R AT

Guarda Safe Industrial Ltd
BEZEREERAR]

Safewell Equipment Ltd
BEREXERAR

Bai Cheong Lung Medicine Ltd
EEEKBR AR

Beauty & Health Magic Water Purify Ltd
HERBERREMARAT

Vita Green Health Products Co Ltd
EWMEERBR AT

Urban Property Management Ltd
B EERAT

HK JEBN Ltd

PTEITAER AT

Hin Sang Group (International) Holding Co Ltd
BEMSEBHAERAR]

Kin Hip Metal & Plastic Factory Ltd
ANEBEERRAT]

Taikoo Sugar Ltd

e REEEARAT
CASH Financial Services Group Ltd
BiREBE AR AR

Foo Lum Holdings Ltd

KU () BR AT

Milan Station (HK) Ltd

R RmABRAF]

Dai Kee Food Co Ltd

REF S BRI (E8)BRAT
C&C Joint Printing Co (HK) Ltd
HEEE (SRR AR AR

Royal Medic (Holdings) Ltd
EFHRMTEEERRAT]
Store Friendly Self Storage Group Ltd
FMERER AT

Green Island Cement Co Ltd
BRAESRMEMNERAT]
General Mills Foods Asia Ltd
BUEFREBARAT

Arredamenti Co Ltd

SIS E R AR AT

Lomak Industrial Co Ltd
ERXBEARAT

Lamex Trading Co Ltd
HEERmARAR

YHY Food Products Ltd

TR IT(EE)BRAR

Seven Sea Chemicals (Holdings) Ltd
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ROZERAR AT

Po Sum On Medicine Factory Ltd
FFARTHBRAF

King of Chicken Cake Ltd
REBRAR]

Oceanic Leader Ltd
REBRARERMER AR
Catalo Natural Health Foods Ltd
BE(BR)EFXARAA

Kado Industrial Co Ltd
CEERE(FEB)AERAT
3D-Gold Jewellery (HK) Ltd
BEMBEAR AR

Grand Coffee Co Ltd

EEFNS

Tung Chun Co
IRz R EBRAF]

Shun Lee Bldg Materials & Sanitary Wares Ltd
BARKBERAA

Natural Home Collections Ltd
BB Nw(EE)BRAR]

Hong Kong Ferry (Holdings) Co Ltd
BREZETERAR]

Pak Shing Tong Ginseng Co Ltd
BRER(FE)BRAR]
Winner Medical (HK) Ltd
ZHEE(FB)ARAF]

Joint Publishing (HK) Co Ltd
BRBAEEAR AR

Rio Industrial Ltd
BRERFZARAT]

Hong Yip Service Co Ltd
ERTIERERAT]

King Bakery Holdings Ltd
BEBBRERAR

Ocean Empire International Ltd
REBERAR]

Dialink Ltd

ERERFEAERAT]

Ying Kee Tea Co Ltd
FEILIT2EAM AR AR
Nam Pei Hong Sum Yung Drugs Co Ltd
RELEERR

Lamma Rainbow Seafood Restaurant Ltd
LR BRAR DA

On Kee Dry Seafood Co Ltd
ENYEETEERAA

Sino Estates Management Ltd
BARERERAT
Memorigin Watch Co Ltd
BEKERRAR

Yeungs Marine Products Ltd
REREEARAA

Tai Yau Storage Group Ltd
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EEEZHREBRAT]

Hang Heung Cake Shop Co Ltd
RNFHREEBHRAT

Prince Jewellery and Watch Co
HEERRKERR A

Travel Expert Ltd
EZREEMEERREERAT]
H.K. Pet’s Hospice Care Service Ltd
HEEEARLQA

Chief Group Ltd

S E (B ) BRAF

Wing Li Group (International) Ltd
EREERERAR

Yummy House International Ltd
RERKREEERAA]

Ngan Lung Catering (Holdings) Ltd
MEERBEMBERERBRAR]
Timfold Catering and Food Service Ltd
e EEBRAR

Palace Group Management Ltd
bR BRAR]

Sofamark Ltd
aMEARERARAA]

Hop Wo Development Ltd
FHEBARAT

Pro Logic International Ltd
REBR AT

Concord Alliance Ltd
REAMRAR]

Chuan Chiong Co Ltd
[RARKIERR QA

Original Taste Workshop Ltd
BEZEERRAA

U Banquet Group Ltd

BmRAE EEBR AR

Fook Moon Lam Jewellery Holdings Co Ltd
EHEARAA

CR Care Co Ltd
BEESHERAR AT

Fok Hing Trading Development Co Ltd
FARAEXARAT

Makebest Industries Ltd
EEEEREEZBR AR

Yaki Champion Boutique Ltd

f —f A AN (BE)BRAF

Ah Yat Abalone Princess (HK) Ltd
THARBBEREER AR
Casablanca International Ltd
BREREEERAT

Top Loyal International Holdings Ltd
— DR BRAF]

Instant Travel Service Ltd
REBREERAT]

Crystal Harbour Restaurant Ltd
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EERT(BRB)EHERAERAA

Wah Fat Hong (HK) Trading Development Co Ltd

ENBEEERARAA
Galaxy Hotel Management Co Ltd
ERFHERERRDA]
Synergy Education Provider Co Ltd
BERITAFLOBERAR]
M & C Toy Centre Ltd
5 REBRAA]
Shang Healthcare Ltd
BT EARAR]
Alice Chan China Ltd
RLEBEERAR]
Greenbase Ad Ltd
FATEBRAR]
Zear Corporation Ltd
BEAR TR (BB) AR QA
Momax Technology (HK) Ltd
BT TEABRAT
Baby-Kingdom.Com Ltd
RENRABRAR
Offmax Ltd
EEHRABMRAT]
Sing Wah Development Ltd
AABXARRAT
Yusan Industries Ltd
FIREERRAF
Jetour Holding Ltd
BEBRERAF
Beacon College Ltd
FlexSystem Ltd
FlexSystem Ltd
RERBRARAT
Tsui Wah Holdings Ltd
BRETERER QA
Modern Beauty Salon Holdings Ltd
AETE(EE)ERAR]
Satay King (Holdings) Co Ltd
TEHRARLDA
Kee Wah Bakery Ltd
BT NBERAT]
The Kowloon Dairy Ltd
AP EEERAR]
Noah Hong Kong Ltd
KB FHERAF]
Fast Fame Trading Ltd
FEIEE
Perfect Trading Co
MBI ESREEBR AT
Taste of Asia Group Ltd
F[£1492 (AL BR AT
Kinlonz 1492 Club Ltd
=BEERR QTR
Best Video Ltd

BOhEeBRAR

Kent Metal Co Ltd

TR (EARR)BRAF]

Golden King (Asia Pacific) Ltd
DR-Max Ltd

DR-Max Ltd

HETESERAA

Lexington Ltd

REERR AR

Pompei Ltd

HMHERMARATR

Sun Fat Heung Food Products Ltd
BFIRE B &M A R QA
Continental Jewellery (Mfg) Ltd

iy [ RR iZ R B PR 2 A

City Chain Co Ltd
RBRBIRITIHEBR AT

EGL Tours Co Ltd
AR$%88A R A 7]

Optical 88 Ltd

MY EEERAT

4M Industrial Development Ltd
BREZABRAF

Goodbye Dear Co Ltd
BEEBRBRCEAR AR

Truth & Faith International Ltd
BLITAERAR

Kiu Fung Hong Ltd
AEEEE(ER)BRAR]
Profilia of West Germany (Far East) Ltd
NEBREHAF

AA Buy Trading Co
EHRREEARAA
Richbond Caps & Bags Manufacturing Ltd
RSB ERARAF]

Nin Jiom Medicine Manufactory (HK) Ltd
FARAR AT

Chung Tai Roller Shutters Co Ltd
AFEILREmMEERR A A

Hui Lau Shan Food Manufacturing Co Ltd
SPeHERBR AR

CMM Monita Academy Ltd

B ARESARAT
Sharon Au & Associates Ltd
IR L GRIR) AR QA

Ulferts of Sweden (Far East) Ltd
RRERBRAT

Semk Products Ltd
IREFT AR AR A F]

UA Cinema Circuit Ltd
BERREXBRAT

Hong Kong Kamax Pharmacy Ltd
BLRERBRAT

Right Horn Development Ltd
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MERRARAR]

Tanco Pacific Co Ltd
EILEFARAT]

HKI Co Ltd
FMATBRDMAR DA

Lee Lim Ming Metal Works Ltd
EREBREEARAR]

Leadsky International Enterprise Ltd
FEFRM(FB)ARAA
Carrianna Food (HK) Ltd
BRYEEEERAA

Hang Yick Properties Management Ltd
2EBMEREGR AR

Hong Kong Art Development Co Ltd
ReERAELERIBR AR
Promise Network Printing Ltd
REEEUE RIBFIB R A R]
Unlimited Power Production and Training Ltd
ANEEEZERFR AR

Tai Hing Group Holdings Ltd

it R (B e EERR AR
New Era (International) Duty Free Group Co Ltd
R RROKBR AR

Neway Karaoke Box Ltd
BEITARRAT

Manley Co Ltd
ERIEERRAFA

QConcept Ltd
WERESEMERAR

Samko Concept Asia Co Ltd
EARBIERERAR]

Chinese Strategic Holdings Ltd
BEREERERAR]

Hopeful Investment Holdings Ltd
EEERBBRARAR]

Wonderlife Universal Ltd
SHrEaEaRAH

Delicron (HK) Ltd
TEBE(EE)ERDF

Li Chung Shing Tong (Holdings) Ltd
ERESERRAT]

Foon Tai Trading Co Ltd
EEHE (DM ABERRAR
Britannia Study Link (Asia) Ltd
BEMEEBRAR

Konstar Industries Ltd
BRVEHEEBBER AR

GenNex Financial Media Ltd

SRR ARAR]

ClubONE Ltd

BEBFARAT]

Wing Yip International Ltd
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BERMETHARAR

Koon Wah Food & Preserved Fruit Factory Ltd
PHERREREADmBRAT

Sinomax Health & Household Products Ltd
cEBRRERAMBERRAR]

Goldfully Bedroom Article Ltd
DREEBRAA

Global Glory Industrial Ltd
RAMNEXBR AR AR

Tin Lee Medicine International Ltd
BEBRHEERAF]

MathConcept Education Ltd

S (LR )BERERGRAR

Ming Fung (Lok Keen) International Development Ltd

Ensec Solutions Hong Kong Ltd
Ensec Solutions Hong Kong Ltd

MMKEHERAT]

Ettason (HK) Ltd

EHSHEERR AT

Maxcare Industrial Ltd

HEARR LA

Main Plan Ltd

ERARRTR

Jetstar Co Ltd

W MR A R A R

Hollyland Co Ltd
BEEEN-UBRAR]

Kin Fung Weisen-U Co Ltd

HABER AT

Century Strong Ltd
EEERIR AR AR

Marche Label & Printing Ltd
BZIREH(EE)BRAR

Grand Concord Garment (HK) Ltd
EBRE —EHERAT

Hong Kong Chan Lo Yi Medicine Co Ltd
BERRERBARAA

Waihong Environmental Services Ltd
SME R R ARAF
AsiaWorld-Expo Management Ltd
B BAFeREEERAR

Bright Smart Securities & Commodities Group Ltd
W EAEYBRARAT]

Twin Wealth Biotech Ltd
BrEREirgBR AT

Ha Tak Kin Martial Art Society Ltd
RREX(KE)BR AT

Kai Tai Chinese Medicine (Holdings) Co Ltd
EBKBRRTERRRA]

Wing Yuen Tea (HK) Co Ltd
RELRHRARAT]

Freemax Technology Co Ltd
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WIE(EB)ER AR

All Power (HK) Ltd

= I B FR AR B PR A A

Goki International Holding Co Ltd
BEERPIRMBEERER AR
Shun Tak—China Travel Ship Management Ltd
ERHERARAT

B2A Consulting Ltd
IRKENEEIEIR AR AR

Universe Printshop Holdings Ltd
FEEEMBBR AR
Dailywin Watch Products Mfg Ltd
BEKEBERR]

Style50s Home Decor
BEELZEREGRAR]

Koon Chun Hing Kee Soy & Sauce Factory Ltd
HwERS(BIR)BRAT

Webber & Nickel (Int’l) Co Ltd
Total Loyalty Co Ltd

Total Loyalty Co Ltd

RZEERAR]

Partlink Ltd

BREIFRPEAT]

Arte Moda International Enterprises
ARIRFREAG R A A

Future Lighting Collection Ltd
AREARAT

MingCha Ltd

AEHEZRBRAT]

You Find Ltd

SEAMBRAT

Kool Ltd

BEKE(FB)ARLQA

Pak Wui Jewellery (HK) Ltd
BEBEERBRARA

E. Tech Management (HK) Ltd
FTFRmMBAERAT]

Prince Foods Manufactory Ltd
SRR KRARRQA

Shuang Jian Garments Co Ltd
FEVEEEFRAA

Wah Hing Office Supplies Group Ltd
LEBE(BE)BRAR]

HongFa Electroacoustic (HK) Co Ltd
OB/ AR

MO/ ARE
SEEIEBBRAA

LBS Corporation Ltd
HOATREEBGRAR]

Galaxy Engineering Holding Co Ltd
AR E AR AT

Tai Po Chun Hing Ltd
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BEREE

EC Healthcare

ML ERAR AT

Chase On Development Ltd
FAEB)ERES QA

Ka Woo (HK) International Trading Co
EEaE(FE)BR AR

Health Basis (HK) Ltd
RFLERBIEBR AR
Silvermine Beach Resort Ltd

AT IERAR AT

Cookies Quartet Ltd
AAREER AR A 7]

Tai Wo Tung Medicine Co Ltd
MEIRIR R mAR A

Four Seas Global Food Co Ltd
Labkable Asia Ltd

Labkable Asia Ltd

EREMERRAT

Fung Fat Knitting Mfy Ltd
REEERMRARAT

Reliable Medicine Technology Co Ltd
BE(EE)ARRA

Dogaroo Group Ltd

LB AERARAR

Winning International Enterprises Co Ltd
LRIFEHARAF

Shibainc Ltd

RBRRBBRAT

Green Intellect Co Ltd
AEEBHRERGEFR AT

HK Ma Sai Leung Tong Medicine Manufacturing Ltd
HEARHAR AT

Inheritance Technology Co Ltd
BIRIRITIHBRAF]

Goldjoy Travel Ltd
SRR A R A R

Cheung Wing Kee Noodles Factory Co Ltd
Lt E R AAB R A A

BB Beauty & Cosmetic Ltd
LERIRBR AR

Great Smart Creation Ltd

AT HRLERAF

Bar Pacific Entertainment Ltd

Oveco Industries Ltd
Oveco Industries Ltd

WIMBGERE(EE)ERAT

Chu Kong Shipping Enterprises (Holdings) Co Ltd
EfEBR AR

One Health International Ltd

MEIXBEREEECER)BR AT

Aorta International Association (Far East) Ltd
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kB E TERBAER AR
Challenger Auto Services Ltd
EHEEMEHBRAR]

German Pool 020 Ltd
HANERE AR AT

Yuet Wo Sauce and Preserved Fruits Ltd
Zitt RRER AR AT

NCCO International Ltd
BEAEDRHERAR

Maria’s Bakery Co Ltd
PREEEARAA

QQ Rice (HK) Ltd
MERBERAR QA

Bright Future Pharmaceutical Laboratories Ltd
ZRABPAR AT

Charming Holidays Ltd

G BREERAA

On Hing Metal Die-casting Co Ltd
HEESHERAT

EZ Promo Ltd
EEKEEEERAT

Fook Tai Jewellery Group Ltd
BIEEERR AR

New Cynosure Co Ltd

=7 B RAE

Saintford Ltd
BEED)EBEARAA

Uni-China (Market) Management Ltd
ERREMBRAIT]

Laboratory Janeclare Ltd
BEEPERRBRAF

The Hong Kong & China Gas Co Ltd
SRBEREMERAR

EK Immigration Consulting Ltd
BER(EA)ERAF

Cityline (Hong Kong) Ltd
BERRREEER AR

Treasure Lake Catering Holdings Ltd
EETREBIERER AR

Kong Fung Financial Group Holdings Ltd
B HBEEAR AT

Tung Fong Hung Medicine Co Ltd
ZEBR(BE)BERAR]

LFP Power (HK) Ltd
RABEARAT

Tian Ran HealthCare Ltd
FEREREREZRF(BE)BRAT
Konica Minolta Business Solutions (HK) Ltd
XENXTHRRA

Winstar Chemicals Co Ltd
EBE(EM) AR

Handscript Asia Ltd
NIRIBRBEEERRAA
Little Scientists Education Group Ltd
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27 K EEEERAT
PrePnK1 Express Group Ltd

M &R AR A A

Wisdom Facility Management Co Ltd

wE TEARAR]

Deco Classic Ltd

BEEEe(RE)ERARAR

Hong Kong Sports Association (Group) Holdings Ltd
SRHRAERTERAR]

Imperial Diamond Jewellery Gold Co Ltd
HEERTOERAF]

Sunlight Beauty Group (Maiden) Ltd

H58 (HR) R BREEBR A

Hong Kong (International) Eye Care Group Ltd
SIERBEEmBER AR

Coils Electronic Co Ltd

KKEEBRAF]

Wingshing Electrical Ltd

Batech Asia Ltd
Batech Asia Ltd

BRBER AT

Pro Sky Corporation Ltd

Elsyung Consulting Ltd

Elsyung Consulting Ltd

FOERRBER AR

Jointed-Heart Ltd
HASKIRE BB AR A A

In N Out International Corporate Ltd
EERFKRERAR

Hong Kong Water Solution Ltd
R ARAR]

Time Promise Ltd

et B BRI AR AR

Lam Kam Sang Medical Research Institute Ltd
RAKITERAA

Oriental Watch Co Ltd

IR EXAR QA

Asia Health Products Ltd
wIEE 5 (HE)BRAR]

Yat Hing Trading (HK) Ltd

RIS HERBIRAA

Sze Hing Trade Development Ltd
R BB R AR

Pangenia Lifesciences Ltd
EEMEARAR]

Waui Loong Scaffolding Works Co Ltd
BRMBR AR

Hatch Ltd
BRLEAREEERAR

100 Enterprises International Group Co Ltd
EERRRAEBRAR

Hong Kong Tung Hong Medicine Co Ltd
SUEEERAF

Tiptop Credit Ltd
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Hong Kong Brand Development Council

Hoh D BERIRTAETeAME g AESFIE

Address : 5/F, CMA Building, 64 Connaught Road Central, Hong Kong
EsETel . (852) 2542 8634

Bl fE&Fax : (852) 3421 1092/ 2815 4836

& bsite : www.hkbrand.org

ES) ail . info@hkbrand.org




	封面
	內封面
	目錄
	主席序辭
	理事會
	回顧
	品牌研究
	品牌選舉
	標識及認證計劃
	品牌培育與教育
	品牌推廣及交流
	會務活動

	會員福利
	品牌局簡介
	附錄
	封底



