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Awards’ Objectives
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Hong Kong Top Brand Awards and Hong Kong Top Service Brand
Awards aim to give recognition to outstanding brands established
by Hong Kong companies, to encourage local enterprises to strive
for excellence, to promote Hong Kong products and services; and
to enhance the profile of Hong Kong industries both locally and
internationally.
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Hong Kong Emerging Brand Awards and Hong Kong Emerging
Service Brand Awards give recognition to up-and-coming young
brands established by Hong Kong companies, with an aim to
encourage the industries to embrace an enterprising spirit and to
enhance the value-added attributes and competitive edge of Hong
Kong products and services through brand-building.
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Mr Calvin Chan, MH
Chairman, the Hong Kong Brand Development Council

Today’s event holds special significance as we gather together to
celebrate the shining debut of the new cohort of Brand Awards winners,
and more importantly, to mark the milestone of the Hong Kong Brand
Development Council’'s (the BDC) 20" anniversary.

Looking back, when the BDC was established in 2005, Hong Kong
was in the midst of a difficult phase, seeking paths for transformation and
upgrading. For 20 years, the BDC has been dedicated to its mission of
“Steering our industries towards brand-building, and developing Hong Kong
into a brands hub”. It has played the roles of leader, facilitator, enabler and
partner, witnessing, fostering and participating in Hong Kong’s remarkable
transformation from an OEM entrepdt to a brand hub, while accompanying
countless local enterprises in their branding journey.

Tonight, let us first applaud the winners of the 2024 Brand Awards!
By dint of outstanding products, all-round services, strong creativity
and excellent management, you have strived to stand out in the fiercely
competitive market. Your success is a testament to the remarkable attributes
that Hong Kong brands represent — superior quality, excellent reputation,
thrilling innovativeness and great value for money. You have set a new
benchmark for Hong Kong brand development, and your achievements not
only add value to your own enterprises but also contribute to the brilliance of
Hong Kong as a “city of brands”.

Since its inception, the Brand Awards have honoured over 600 local
original brands. The inspiring success stories of these Awardees serve as
the best showcase of Hong Kong’s economic achievements. They are a vivid
reflection of Hong Kong business community’s daring, capable, and skillful
characteristics, and a lively embodiment of the “Hong Kong Spirit”. From the
initial “Hong Kong Top Ten Brandnames” in 1999 to the current diversified
award system covering products, services and individuals, the Brand Awards
have evolved and expanded, reflecting the thriving momentum of Hong
Kong’s brand development. This also demonstrates how the brand culture
has taken root, sprouted, and grown strong in Hong Kong, flourishing into a
grand landscape.

Over the past two decades, the BDC has spared no effort in building a
comprehensive service platform to support Hong Kong’s brand development.
In addition to organising Awards to recognise branding excellence and
best practices, the BDC has also launched initiatives such as the “Hong
Kong Top Brand Mark” , “Made in Hong Kong Mark”, and the “Hong Kong
Brand i-Directory”, blazing the trail of brand certification and establishing
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benchmarks for local brand development. The BDC has hosted nearly
400 training and educational activities and published insightful research
reports and publications, helping the industries enhance key capabilities for
brand management. We have gone beyond Hong Kong, organising large-
scale promotional events such as the “Hong Kong Brand Festival” and
“Brand Greater Bay” Project in a number of Mainland cities, showcasing
the strength and charisma of Hong Kong brands to consumers across the
border. Furthermore, the Council has taken a lead in the ESG era; apart
from exploring localised ESG evaluation and certification standards, we
have organised research and training activities to assist local companies to
integrate sustainable development concepts into brand-building and business
operation, moving towards a stage of high-quality development marked by
“New Productivity Force + Branding”.

Twenty years represents an accumulation of dedicated efforts and a
convergence of collective wisdom. At this joyful moment, we have specially
introduced “The BDC 20" Anniversary Special Merit Award” to recognise
individuals and organisations that have made outstanding contributions to
promoting Hong Kong brand development and supporting the work of the
BDC. This honourable award symbolises our gratitude and respect for the
pioneers, as well as our confidence and expectations for the bright future of
Hong Kong brands.

Twenty years marks an important milestone, but it is also a new starting
point. At the age of twenty, we are full of passion and hope. Looking ahead,
digital transformation, green economy, and the development of the Greater
Bay Area present unprecedented opportunities for Hong Kong brands. The
BDC will continue to uphold its mission, working hand in hand with Hong
Kong’s business community, riding the waves on the new journey of “Branding
to Win” and scaling new heights!

Finally, | would like to extend my congratulations to the 2024 Brand
Awards winners, laureate of the “2024 Hong Kong Distinguished Brand
Leader Award”, and the recipients of the “BDC 20" Anniversary Special Merit
Award”. | salute you all! On behalf of the Organisers, | would like to express
my sincere thanks to our officiating guest, Financial Secretary the Honourable
Paul Chan. Our heartfelt gratitude is also extended to the government
departments and members of the community who have contributed
enormously to the 2024 Awards and lent unfailing support to the BDC over
the years, including Secretary for Commerce and Economic Development
the Honourable Algernon Yau, Permanent Secretary for Commerce and
Economic Development Ms Maggie Wong, Under Secretary for Commerce
and Economic Development Dr Bernard Chan, Director-General of Trade
and Industry Mr Aaron Liu, Deputy Secretary for Commerce and Economic
Development Ms Candy Lau, and all members of the Awards Judging
Panels. | would also thank our Event Sponsor, Bank of Communications
(Hong Kong), Trophy Sponsor Fook Tai Jewellery, Official Honorary Auditor
KPMG, the media that have assisted in promoting the Awards, as well as all
the organisations and individuals for their participation and support to today’s
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Chairman

Thank you!
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FERNTEETRREERELE, XRHWMN, SBS, PDSM, PMSM

The Hon John Lee Ka-chiu, GBEM, SBS, PDSM, PMSM

Chief Executive, Hong Kong Special Administrative Region
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AEut
The Hon Paul Chan Mo-po, GBM, GBS, MH, JP
Financial Secretary, the Govemment of the Hong Kong Special
Administrative Region
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The Hon Algernon Yau, JP

Secretary for Commerce and Economic Development,

the Government of the Hong Kong Special Administrative Region
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Ms Maggie Wong Siu-chu, JP

i Permanent Secretary for Commerce and Economic Development,

the Government of the Hong Kong Special Administrative Region
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Mr Aaron Liu Kong-cheung, JP

Director-General of Trade and Industry,

the Govemment of the Hong Kong Special Administrative Region

R S o R PR T Ra e B PR
1o e T8 | o B B0 0 5% T B0 i o




= E R Y

Congratulatory Apothegms
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FETPERGRAERREESEL, BBS, XFRL

Dr Lo Kam Wing, BBS, JP

President, the Chinese Manufacturers’ Association of
Hong Kong
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BDC 20 Anniversary
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Two Decades of Dedication, Sailing to New Horizons

- Commemorating the 20" Anniversary of the Hong Kong Brand Development Council {
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Hong Kong, a bustling international trade hub where East meets West,
has earned its reputation as a “City of Brands”. Through years of tireless
effort, generations of hard work, and a legacy of innovation, Hong Kong'’s
business sector has nurtured countless homegrown brands that have
become household names. The hallmarks of “Hong Kong Brands”, “Made
in Hong Kong” and “Hong Kong Original”, along with Hong Kong products
and services, have become synonymous with “superior quality, outstanding
credibility, trendsetting style, and excellent value for money”. They shine
brilliantly on the global stage, adding a dazzling chapter to Hong Kong’s
economic success story.
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The year 2005 marked a turning point for Hong Kong’s brand
development landscape. Spearheaded by the Chinese Manufacturers’
Association of Hong Kong (the CMA), the Hong Kong Brand Development
Council made its debut in.May. As the first non-profit organisation dedicated
to fostering Hong Kong brands, the BDC set out with a bold vision of “Steering
our industries towards brand-building, and developing Hong Kong into
a brands hub”. Like a flagship setting sail, the establishment of the BDC
signaled the launch of a collective journey for Hong Kong brands to compete
and thrive on a new horizon.

Built on the trinity of “market leads, Government facilitates, and
community supports”, the BDC brings together the best minds from the
Government, business, academia, and professional services. What started
as a modest initiative has nowadays blossomed into a network of over 400
corporate members.

—

EERHMBER

Hong Kong Brand Development Council
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Since its inception, the BDC
has dedicated itself to exploring,
advocating, and advancing Hong
Kong’s brand development strategy
from a comprehensive and strategic
perspective. Acting as a collective
voice for the industries, the Council
has played a proactive role in
shaping the future of branding. This
includes drafting the “Hong Kong Brand Development Strategies and Action
Agenda”, proposing cross-border trademark cooperation under CEPA,
promoting the “Brand Greater Bay” initiative and broaching the “New Quality
Branding Forces”. The BDC regularly engages with both the Hong Kong
SAR Government and the Mainland authorities to convey industry needs and
assists in formulating and implementing brand support policies; and its series
of incisive market analysis reports provide businesses with practical insights
and strategic guidance for enhancing their competitive edge and brand
management capabilities.
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WERRE - XA Brand Recognition, Identifying Role Model
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BB % - B Best-practice Benchmark, Establishing Standards

Over the past two decades,
the BDC has been firing on
all cylinders — from brand
assessment and certification
to promotion, nurturing talents,
research, networking, and
cross-border collaboration.
Step by step, it has laid a
robust foundation for its leading position. Building on the
success of the “Hong Kong Top Brand Awards” (established
in 1999), the BDC has diversified its recognition schemes,
expanding from product brands to service industry benchmarks, and from
grooming rising stars to honouring outstanding brand leaders. With the total
number of awardees has grown from an initial “Top 10” to over 600 today, the
Awards have become a key benchmark for Hong Kong brand development,
inculcating a culture of “Building Brand, Pursing Excellence” among the
industries.
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The BDC also
broke new ground R
with the introduction Bl T e e B e e
of “Hong Kong Top Wty
Brand Mark (Top Mark) _ =i
Scheme” and “Made in [ - }
Hong Kong Mark (HK
Mark) Scheme”. These
pioneering programmes
set the gold standards
for brand certification
through systematic

evaluation and licensing. Recently, the Council launched the “Hong Kong
Brand i-Directory” (Brand HKiD) registration system, a first-of-its-kind
platform that authenticates Hong Kong’s original brands, adding another
layer of value and protection to our city’s brand equity.
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HIEE - BEE Incubation and Education, Empowering
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As a one-stop platform supporting Hong Kong brands, the BDC pulls out
all the stops to help our businesses shine in the spotlight. The BDC publishes
its annual “The Parade of Hong Kong Top Brands”, widely regarded as the
yearbook of Hong Kong brands, along with various brand management
publications that enrich local brand literature and share success stories.

Taking actions beyond words, the BDC often leads local brands
to participate in trade shows at home and abroad. Its signature events,
including the “Hong Kong Brand Festival” and “Hong Kong * IN * Brand
Greater Bay” Project, have made waves across Mainland cities. Through
integrated online and offline promotional channels, the BDC showcases the
collective excellence of Hong Kong brands and helps local businesses make
their mark in the market.
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Small and medium-sized enterprises (SMEs) are the backbone of Hong
Kong’s economy and the driving force behind brand development. The BDC
has set itself the task of assisting SME to go branding. While partnering
with local and international universities for research initiatives, consultancy
projects and certificate programmes, the Council has established the

“SME Branding Club”, a platform that offers regular training and networking
opportunities, creating
a space for aspiring
brand builders to
exchange knowledge,
share experiences,
and forge connections.
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The past twenty years have seen the BDC organise or co-organise
nearly 400 seminars and training programmes, championing a culture of brand
excellence. Through public outreach and education, the BDC has helped
raise brand awareness among consumers and cultivate a society that values
and protects brand intellectual property.
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As the tidal wave of sustainability
sweeps across global markets,
Environmental, Social and Governance
(ESG) has become a priority area that
attracts increasing attention from Hong
Kong businesses. In recent years, the
i BDC has stepped up as an advocator,
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BRENE - R New Journey, New Horizons

hosting ESG-themed surveys and
training sessions, the BDC actively explores Hong Kong-specific ESG audit
and certification practices. Working in tandem with the CMA, ground-breaking
initiatives like the “ESG F

Pledge” and “Hong Kong
ESG Awards” have been
rolled out to uplift local ESG
standards and help local
industries to enhance ESG l'
implementation capabilities.

b Fddd o tad e L

2025 FEERRARBEBRF/ -+ EAFE
Al o [IREEEEE - S BTE AR T FEEE T
ZERKELANELY FEREEZRZENR
& SERIEMRR AR B HEHEED & T —
RR—RE TRORIER ) o fEtbEEd - &
mhERER—EL5|EE  AEBEMRITENS
& EAEI(ER TASAERELREAIEE
B &M RN RISESEEN "EENE, -

T BRPHHEAUEIEERR - BRR
RNRRRERSR S 15 BERENENE
IRMRIE - 58 LAV IBRERRT - TEE
EHERHFL - #Faft - SRELESEERH
B0 ERRMBEBIGEERE - BEREF
SEEE  FEMR  HINGEE T BROERE

The year 2025 marks the 20" anniversary of the Hong Kong Brand
Development Council. Looking back, the global economy has experienced
multiple cycles of ups and downs over the past two decades. Hong Kong
brands have demonstrated remarkable resilience and adaptability, riding
wave after wave of challenges and opportunities. Throughout this “branding
to win” journey, the BDC has served as a leader, enabler, and partner, helping
countless local enterprises to create value through branding and soar to new
heights with brand power, writing numerous successful “Hong Kong Stories”.

Twenty years represents a period of cultivation and accumulation, a
collective effort that has borne fruit. At twenty, there is the joy of harvest and
reflection, combined with the passion and ambition of youth. As Hong Kong’s
economy strides into a new era of digitalisation, sustainability, and high-
quality growth, the Hong Kong Brand Development Council will carry forward
its mission, working hand in hand with the industries to ride the waves and
sail toward new milestones in branding excellence.




EBREBERER T EERMR
B 20 B ESRI8E, - LIREE
1% 5 R R WO RERE T
TEROEL A BURERE - TRFELL ¥ EIRE RS
BIERKERZRAIL -

HERREETBRER (RBE, R
EENFBMAEBE  HEMEEEE
RLRHBRRAERBEE - t8EF=
ERYERR °

TR RE T EERRIRER

The BDC 20* Anniversary Special Merit Award

The Hong Kong Brand Development Council grants “The BDC 20" Anniversary
Special Merit Award” to commend individuals or organisations that have actively
promoted the development of Hong Kong brands and enthusiastically supported
the work of the BDC. The Award also serves as a token of gratitude to the recipients
for their significant contributions.

The Selection Committee evaluates nominees mainly based on three criteria,
i.e. contributions to Hong Kong brand development, contributions to the
development of the BDC, and contributions to economic and social development

WA Awardees
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Dr the Hon Yu Sun Say, Jose, GBM, GBS,

SBS, JP
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Dr Yu has made significant contribution to the
economic development of Hong Kong and our
Country and he is the founder of “The Bam”, a winner
of “Hong Kong Top Service Brand Award” dedicated
to promoting Chinese tea culture internationally. Dr
Yu actively advocated for and participated in the
establishment of the BDC, playing a pivotal role in
laying a solid foundation for the Council.

FREBNMEETIRHERRE - #HIRZ 5 2005
FHEEBDMBIRFBOAN TF  LEETEE
TR FEETRE—EEESHELE  HE
il MEZIRERSTA  FERENEE B
T AR AEBREBES BB

Mr Yin is dedicated to promoting industrial and
commercial development. In 2005, he initiated
the establishment of the BDC and served as the
Inaugural Chairman. Under his leadership, the
First General Committee of the BDC introduced an
array of ground-breaking and impactful initiatives,
paving the way for the Council’s leadership role as
a driving force for Hong Kong brand development.
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BANK OF COMMUNICATIONS (HONGKONG)

XiBIR{T (HE)

Bank of Communications (Hong Kong)
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Bank of Communications has been rooted in Hong
Kong for over 90 years. Adhering to the motto of
“Inheriting Mission, Serving the Country through
Finance”, it provides all-round financial services to
the industries. In recent years, BOCOM has focused
on developing the Hong Kong market; and it actively
encourages local companies to go branding and
renders supports to the BDC'’s activities, playing an
important part in facilitatihng Hong Kong industries
gearing towards high-quality development.

LEE KUM KEE

MG

Lee Kum Kee

.

TZEgaE , HAIK 1888 & 0 JiS THE WIS
FKEBIENEID | MROMEE - BERETERR
BEAL - BT 300 RERELHE
8 100 EEXAHE ; LEEKS - 5F 55
ESG K88, - TEBRM+ERME, 5 AE
BEEEEAEAEER T 5B SARE
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Founded in 1888, Lee Kum Kee upholds the core
values of Pragmatism, Integrity and Constant
Entrepreneurship. The Company is dedicated to
promoting Chinese culinary culture worldwide. Lee
Kum Kee offers over 300 types of products to more
than 100 countries and regions; and it has been
honoured with numerous recognitions including the
“Hong Kong ESG Awards” and “Hong Kong Top
Brand Ten Year Achievement Award”. Mr Lee Man
Tat, the Former Group Chairman was the inaugural
recipient of the “Hong Kong Distinguished Brand
Leader Award”.

2ER

HER
KPMG

REEAB 1945 FEEFBRILLE  BHAHZF
MBS MBNBASEERT 0 — BRI
RBER > BAnEER RS EER AN
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Since its establishment in Hong Kong in 1945,
KPMG has been providing audit, tax, advisory
and other professional services to clients. While
maintaining close connections with the industries
and assisting them to enhance management skills
and nurture talents, it has lent long-term support
to the brand assessment and promotional work
of the BDC, sparing no efforts to encourage local
enterprises to develop in the high value-added
direction.

Bk Fith &

CENTALINE PROPERTY

hFiE
Centaline Property

FrRRIE ) BIAY 1978 & - BZL{LEHER
BhE  EHERERMAN  BOATSRME
HEZERENREMESRM WA " RREREEE
. RERELEEET - RERE T EEBRE
BRTERFE o B ARKBERERBE R
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Founded in 1978, Centaline Property is a diversified
real estate service enterprise with business
networks across Hong Kong, Mainland China and
Macao. It is committed to providing transparent
real estate information to the public and has set
up the “Centaline Charity Fund” to fulfil social
responsibility. Centaline Property received “Hong
Kong Top Service Brand Ten Year Achievement
Award” and the founder Mr Shih Wing Ching was
the first recipient of “Hong Kong Distinguished
Brand Leader Award” in service category.
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Final Judging Panels of 2024 Brand Awards
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Final Judging Panel of Hong Kong Top Brand Awards:

e Mr Aaron Liu, JP, Director-General of Trade and Industry,
Hong Kong SAR Government (Chairman of Judging Panel)

e Dr Lo Kam Wing, BBS, JP, President of the Chinese
Manufacturers’ Association of Hong Kong

® Hon Sunny Tan, Chairman of the Hong Kong Productivity
Council

e Dr Ma Kai Yum, BBS, Vice Chairman of the Hong Kong
Brand Development Council

e Mr Gary Lau, Deputy Chairman of the Federation of Hong
Kong Industries

e Ms Mui Kinoshita, Chairman of Hong Kong Designers
Association

e Mr Stephen Liang, Assistant Executive Director of the Hong
Kong Trade Development Council

Final Judging Panel of Hong Kong Top Service Brand Awards:

e Dr Bernard Chan, JP, Under Secretary for Commerce and
Economic Development, Hong Kong SAR Government
(Chairman of Judging Panel)

e Mr Calvin K W Chan, MH, Chairman of the Hong Kong Brand
Development Council

e DrY KPang, GBS, JP, Chairman of Hong Kong Tourism Board

e Mr Tse Yung-hoi, BBS, Life Honorary Chairman of the Chinese
General Chamber of Commerce, Hong Kong

e Dr Miranda Lou, MH, Executive Vice President of the Hong
Kong Polytechnic University

e Mr Andrew Wong, Vice Chairman of Hong Kong Retail
Management Association

e Mr Patrick Yeung Wai-tim, Chief Executive Officer of the Hong
Kong General Chamber of Commerce

Final Judging Panel of Hong Kong Emerging Brand Awards &

Hong Kong Emerging Service Brand Awards:

® Ms Maggie Wong, JP, Permanent Secretary for Commerce
and Economic Development, Hong Kong SAR Government
(Chairman of Judging Panel)

e Dr Ellis Wong, Vice Chairman of the Hong Kong Brand
Development Council

e Mr Michael Lai, President of the Hong Kong General
Chamber of Small and Medium Business

e |r C S Ho, Chairman of the Hong Kong Quality Assurance
Agency

e Prof Kalok Chan, Dean of College of Business, City
University of Hong Kong

e Ms Kennis Chan, Acting Deputy Executive Director of Hong
Kong Design Centre
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List of 2024 Brand Awards Winners
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REREL, MH

EEE (F# ) ARLTFAMAR
EER

Dr Chan Kwok Man, Edward, MH
Founder & Managing Director of
German Pool (Hong Kong) Limited

REIRELTH 1970 FREZERAETIRITE > 1982
Falm TEEE,  ARRYEERCESEREMEE
FAHKESE  ERFEIBRRHENBELEZ—- ﬁ’@
TREERANEGRAE A2 FEBER 1§ TERTE
?TLEE%"H'J}EH”ElJﬂﬁrLJEE/EnuHﬂ’ EEF KA H’I‘E
XERARR—fE B 'XEERE ’:‘E/ﬁﬂkﬁ'léu BY &R

FRE -

REIHIBESHRS  TRATELMBERE
J& éxﬁlﬁnnﬁﬁﬁ'“ﬁi.ﬁéir%ﬂﬁ TEEERESRE
CHERIER s BEERAIY " RARTREEEHES, M
HEED rF‘aﬁ/be’EF‘EJJ A EBERANEBRANRREES
X o BRIEELEMN 2020 FREBBRBEERREHE -

BEE

Hong Kong Distinguished Brand Leader Award

Dr Edward Chan has been devoted to the electrical
appliance industry since the 1970s and he established
“German Pool” in 1982. As one of the Hong Kong-funded
enterprises taking a lead in establishing self-owned brands,
German Pool started out as an importer collaborating with
German enterprises to develop and manufacture a variety of
water heaters. Owing to the remarkable foresight and strong
business acumen of Dr Chan, it has diversified rapidly and
firmly established itself as a lifestyle brand, renowned for
high-quality stylish appliances, furniture, kitchen cabinets and
household products.

Dr Chan has made significant contributions to the
community. With a distinguished record of public service
including holding the position of Chairman of the Hong Kong
Brand Development Council and Chairman of the Hong Kong
Brands Protection Alliance, he is committed to giving back to
the society; and he is one of the founders of the Promoting
Happiness Index Foundation and Happiness-at-Work
Promotional Scheme, playing an active role in promoting
a positive life attitude and healthy lifestyle. Dr Chan was
awarded the Medal of Honour by the HKSAR Government in
2020.

REIRS 1982 1) TREE , BREEBERBEDNAXNEHKBEILOR S FRTETHRR
H# - EREMREERRERER o FEXEER  2EFTREMLEES @ LFE
ESEERERYA AR 020, X5 - "REH . BSUERL  NRERRH £S5

EREMERERE - A% &S HE  EHOBESFEENERLER - ﬁ%ﬁﬁ%é’ﬁ Ih)

& EARMETFREE,  THE

German Pool

RETETATENGM, - "EBESGE , F -

Founded in 1982, German Pool is a Hong Kong-based company well-known for
high-quality electric water heaters imported from Germany in the beginning.

Through incessant innovation, it has extended product lines to culinary and
lifestyle appliances, loT smart home appliances, kitchen cabinets, and furniture.

In recent years, German Pool seized the opportunity to embark on “020”

and has stepped up presence in various e-commerce platforms. Through

four decades of strenuous efforts in pursuing excellence, General Pool has

developed into an international group spanning over design, development,

manufacturing, sales, import & export and other fields; and it has won numerous

prestigious accolades, including “Hong Kong Top Brand Ten Year Achievement

Award”, “Most Influential Brand in China — Home Appliances Industry” and

“Hong Kong ESG Award”.
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List of 2024 Brand Awards Winners
78 % 8325 Hong Kong Top Brand Awards

HEEBETFRME

Hong Kong Top Brand Ten Year Achievement Award

R

PO CHAI PILLS

R R 1E RAEHR
Original Taste Workshop Po Chai Pills
FRRFEBRAE FREBE (K8 ) ABRATE
Original Taste Workshop Ltd Li Chung Shing Tong (Holdings) Ltd
FEER  PRG  PE - BRRE TEEM  REA
B RRRMm  FARER Main Product: Po Chai Pills

Main Products: Chinese Soup, Snack, Bottled Herbal Tea, Bottled Fruit-
flavoured Drink, Seasoning Sauce

HEEME S

Hong Kong Premier Brand

e o @i,

HEFMNESE EiE
Cookies Quartet Herbs
HEMNEZERLT B RERA A
Cookies Quartet Ltd Herbs Generation International Ltd
FEER - BEH - BIRER FEER: BZHET - 8 CS4 - NMN24000+
Main Products: Cookies, Palmier ZEA - ELR

Main Products: Ganoderma Sporo-Pollen, Cordyceps Mycelia CS-4,
NMN24000+, Vision Pro EX, Cardio Pro

MoonhRock DEIE

ZIHUA EMBROCATION

B EX (]
MoonRock Zihua Embrocation
HERE (M) BRAH BEBERIHRERERA A
Grown-Up Licenses (Asia) Ltd Hong Kong Zihua Pharmaceutical Ltd
TEER EEEE - KRE FEER  E0H  REWEEREH  EHBAREEE
Main Products: Ergonomic Backpack, Leisure Bag BEAMEIEH - LEH

Main Products: Zihua Embrocation, Nerolic Zihua Embrocation,
Bois Zihua Embrocation, Rosibloom Zihua Embrocation, Zihuadick

(HEB T2 54 In alphabetical order )
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List of 2024 Brand Awards Winners
F 78 % 822 Hong Kong Top Brand Awards

HEAME
"' Hong Kong Top Brand

bk ¢

—— Hidee ——
SR SOk SRR By
Come In Homei Hak Liu Tam Hidee

R (FB)ERAT BEERERERA A RUFER (B8 ) KBERAHR

Come In Enterprises Co Ltd Chaisentomg Pharmaceutical Factory Ltd ~ Charming International (HK) Group Ltd
FTEER  HESER - FAWRD  AWRER - FEER: PRE(REX SRAREE) FEZER: ARBEERHM (ABRAKAER -

|l AN Main Products: Chinese Proprietary Medicine EZERKAR ) RRMIER (RERR)

Main Products: Convenience Sauce, Seasoning (Hak Liu Tam, Cold & Flu Remedy) Main Products: Frozen Prepared Food (Fish

Powder, Seasoning Sauce, Specialty Snack Specialty Meal, Seafood Specialty Meal),

Frozen Processed Food (Fish)

“ Sweetdream ) ]
&£8 =7
SUN SANG BHR-E

MR X2 KidHwE A
SUN SANG Sweetdream Tai Po Chun Hing Meatballs
FEETRAERATR R EERER AR KIFIREBR AT
Sun Sang Accessories Co Ltd Sun Sea Mattresses Manufacturing Co Ltd Tai Po Chun Hing Ltd
FEER 18K ® - RARES - FEEM ESKE - ME - KREAm FEEMR: RARRM(AE - ARXNE)
EREN= ) STV Main Products: Spring Mattress, Main Products: Frozen Food
Main Products: 18K Gold, Natural Diamond, Pillow, Bedding (Balls, Chinese Snack)

Gem Jewellery & Accessories

\
i%@ﬂ’ B )iE B %7/\

[ A R | ' TANG SHUN XING

EEE FEIEE i

Tak Hing Loong Tong Shun Hing F2
EEfEEEARNR BIERRE (&8 ) BRAH BRBESIERTBR A R
Tak Hing Loong Group Ltd Tong Shun Hing Poultry (HK) Co Ltd CM Bakery Production Ltd

TEEM HEERK  RERE - TEER: RERR (ARRE) TEEM - MEH - WIRER - TR
RERSRM  REEM - PEN REZE - RREMm (RAERE E%
Main Products: Dried Sea Foods, Dried Bird’s ARFA ) Main Products: Cookies, Palmier,
Nest, Dried Fungus Foods, Main Products: Chilled Food (Prepared Poultry), Almond Puff Pastry, Egg Roll
Rare Medical Herb & Chilled Poultry, Frozen Food (Prepared Poultry,
Material, Chinese Medical Herb & Material Prepared Pork)

(HEB T 5 54 In alphabetical order )
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EFEBREBE+FRME

Hong Kong Top Service Brand Ten Year Achievement Award

%\v\ . GROUP .
AsiaWorld-Expo - 4- BEACON
TNE R BB
MBI S AR Pt ]
AsiaWorld-Expo Beacon Group
DHNEREEEEREGRAH BIEERERAE
AsiaWorld-Expo Management Ltd

TERY - SHREREE (RE 8%

=R /,\ E&

BERER ) - Eﬁ}&ﬁﬁkﬂﬁiﬁ

Main Services: Venue & Facilities Provider (Exhibition, Convention,

Concert & Other Entertainment Events),
Catering & Banqueting Service

&8 MR 8

Hong Kong Premier Service Brand

Beacon College Ltd
TERR  HEL - 2ABISHHRE
FEESRERERNE - BN ERER REBR
Main Services: Tutorial Class, Full-time High School Course,
Continuing & Professional Education, Overseas Study Consulting &
Supporting Service

‘P 7 {Z,m“; 7

PETEE
Anglo Chinese Florist
HAETEEERA R
Anglo Chinese Florist Ltd
TERE : TE (B Em )  HHHE - BERFTNREE
WETE - BB (L)
Main Services: Retail (Flower Gift), Venue Decoration,
Floral Design & Care, Online Retail, Interest Class (Floriculture)

MaATHCONCEPT
education

HER4HNT
MathConcept Education
HEREHEERATA
MathConcept Education Ltd
TERY : HEHE

Main Service: Mathematics Education

(HEB T2 54 In alphabetical order )
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List of 2024 Brand Awards Winners
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ag) FEEBEM

Hong Kong Top Service Brand

ABC PATHWAYS®
mmjmn INTERNATIONAL KINDERGARTEN

ABC Pathways International

Kindergarten

ABC Pathways International

Kindergarten

ABC Pathways Education Foundation Ltd
ABC Pathways Education Foundation Ltd

TERH - SATAEI - SEERE -

REZHRE

P i

E gt

E 1]
Amerasia
EuREmEZERATR
Amerasia Food Service Co Ltd
FERF : #2 RBLRERM )
Main Service: Wholesale
(Global Frozen Food)

Main Services: Pre-school Course, Kindergarten
Course, Child Summer Course

e

€ Lighting Group

EI“\EH
e Lighting

ERAKEZERERAT
E Lighting Group Holdings Ltd

2R 2B (BE - XA

HAER) HLTE

Main Services: Retail (Lightings,

ess

ESS
ESS
RRBREFRERATA
Environmental Services Solutions Ltd
FERE - FEREIR  ERRE
BEYERE - RERBREZRE

op=: Nttt
Furniture, Household Electrical Appliance),

Online Retail

H#EHAELR
apanese

LANGUAGE SCHOOL
BE#EARH L

BEBREBER
Nikkei Japanese
Language School
BREAZERERLH
Nikkei Japanese Language
School Ltd
FER - BEEEIERE -
I (B )  BIMAE
qﬂﬁﬁﬁﬁ%
Main Services: Japanese Training

Course, Corporate Training
(Japanese) , Overseas Study Agency

Main Services: Catering Service

Main Services: Sanitary Facility Solutions,
Cleaning Service, Waste Management,
Drainage Service, Grease Trap Cleaning
Service

MG

BRI R
BBMSL
RS A RHE B R AR
BBMSL Ltd
FERY  BLERETEF SR
A ETB RIS E N
Main Services: Online & Offline Electronic

Payment Service, Business Support
Service Referral

2 T

GRIDWORD EVENTS

BEREE R
Gridword Events
BEREHREEEARAA
Gridword Communications Ltd
FERS  EHREIRERE
Main Services: Event Planning &
Management

/\’
(p RUD &

P H I = BARN

COFFEE & PANCAKE HBA-SCA-# FAE - R P
PHI Coffee & Pancake RUD HFIE-EXT
PHI Coffee & Pancake RUD The Bam
EREEIZERERAT TNEREREBERAT TISEXRTREERLT
Fulum Group Holdings Ltd

2R  BRRE
(WEEE ) - TE (RM) (BRERE)

(Café), Retail (Food)

Taste of Asia Group Ltd
FTER : BERY

HKI Tea Development Ltd
FERK  TE (XX FH)
WLEZE  HHRR

(E V3 =
Main Service: Catering Service . *HEE,W%. ’EE?J%EH
(Japanese-style BBQ Restaurant) Main Services: Retail (Tea, Tea

Ware), Online Retail, Venue &
Facilities Rental, Event Planning

(BB T 5 54 In alphabetical order )
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EEMEmE
Hong Kong Emerging Brand

ACAKIY

SPORTSWEAR

AKIV
AKIV
RBIRFERATF
Arroser Ltd
FTEEM  EBRE
Main Product: Sportswear

- ¢ icooL
- B RN,

BIARE
i2Cool

RSB AR F
i2Cool Ltd

FTEEM: BERLRE BERL?
Main Products: Electricity-free Cooling Paint,

Electricity-free Cooling Film

HAREODY
mE HOME

EREURE
Hareody Home
EFURE (BB )BRATA
Hareody Home (Hong Kong) Ltd
FEER : &R

Main Product: Furniture

REBERDE
Stronger Six Ltd
FTEER  BERM - BARD
Main Products: Health Drinks,
Seasoning Powder

PSR

=

hiu cha

3

Hiucha Plus Tea

++++

BRREEBERAT
Hiu Cha Plus Tea Hong Kong Ltd

FTEER I RE
Main Product: Tea

i

@m%
@z

Tis
Yunpufa

AREBERATA

Tianda Group Ltd

FEER EEXR
Main Product: Pu’er Tea

(HEB T2 54 In alphabetical order )
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&8 2 AR HE m he

Hong Kong Emerging Service Brand

H16 o

HEALTHYMIND
Medical Tower MEDICAL CENTRE
H16 Medical Tower BB
H16 Medical Tower Healthymind Medical Centre
BReEREEEBERAT BREBRERAAE
Bay Area Medical & Healthcare Healthymind Centre Ltd
Corporation Ltd

FTERE - BB OEAR - B
TERY - FREEMD  WEAERER AR - EEMBERERYE - RERMNITME
B - FRRE - EERE BEXR

Main Services: Psychiatric Assessment &
Main Services: Integrative Medicine Clinic

! Psychological Therapy, Transcranial Magnetic
Physical Medicine & Rehabilitation, Dental Stimulation Therapy, Dietitian Service, Cognitive
Services, Hair Transplant Services, Medical Assessment for Elderly
Aesthetics

* ke
MOM
X7 MOMCARE
Mizi MOMCARE
DB EREEERAA BESEHBERBEPOERAR
Taste of Asia Group Ltd

Momcare Education Ltd
FERY  PRNERESE - HRAKB FTERS  FIRE (ENERER
Main Services: Chinese Restaurant, BREISHN)
Chinese Hot Pot Main Services: Training Courses (Prenatal &
Postnatal Care, Baby First Aid)

SOLOMON
ERaH

Solomon
ERRF (M) ZRBRAA
Solomon JFZ (Asia) Holdings Ltd

FTERY  BEERE RERT BFRS
EEEE  EREERS
Main Services: Wealth Management, Investment

Banking, Securities Brokerage, Asset
Management, Virtual Assets Dealing

/A mapxus

Mapxus
Mapxus
BERHRAERAT
Maphive Technology Ltd
TER | BRRY (ERBMBREER)
Main Service: Navigation Service
(Indoor Navigation Solutions)

Snapio
Snapio
BEEKERAR
Hong Kong Camera Ltd
FERY : BRFRY - RieEERSE
(BHE=) BHERELR
Main Services: Photo Booth Service,

Facility Rental Service (Photo Booth),
Photo Booth Solution

(BB T 5 54 In alphabetical order )
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Hong Kong Distinguished Brand Leader Award
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Excellent Role Model in Branding

P &AL RMEEME (G " REEWHE, ) 2EH
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The Hong Kong Distinguished Brand Leader Award
(Brand Leader Award) is an honorary award at the high
level presented by the Organisers. It is also a continued
development mechanism to supplement Hong Kong Top
Brand Awards and Hong Kong Top Service Brand Awards.
The Brand Leader Award gives recognition to Hong Kong
entrepreneurs for the remarkable achievements in brand-
building and contributions towards the development of Hong
Kong brands, with the objective of identifying role models for
the industries and promoting Hong Kong’s brand culture.

To be eligible, a candidate of the Brand Leader Award
should be a Hong Kong citizen, who has been at the helm
of a Hong Kong brand (“Candidate’s Brand” thereafter) and
has brought significant influence on the development of the
Brand; and he/she must have been engaged in the operation
of the Brand for not less than 10 years. At the same time,
the Candidate’s Brand must be a winner of the Hong Kong
Top Brand Ten Year Achievement Award or Hong Kong Top
Service Brand Ten Year Achievement Award. The judging
criteria of the Brand Leader Award include Achievement,
Integrity, Vision, Leadership and Contribution.

Making debut in 2019, the Brand Leader Award was
presented to Lee Kum Kee Group Chairman Mr Lee Man Tat
(2019), Founder and Chairman of Four Seas Group Dr Tai
Tak Fung (2020) , Chairman of Seven Sea Chemicals Group
Mr Wu Yau Ching (2021), Founder of Centaline Group Mr
Shih Wing Ching (2022), Founder of L.K.Group Mr Liu Siong
Song (2023), and Founder and Managing Director of German
Pool Group Dr Chan Kwok Man (2024).

MR EHHE | WERBRARMEAERIREREERN  LETHY  RICCBHERBITE

AR FAERIE LI

g 'EESHRM ) B @EHFEER  ¥REENEE  BEEUREZNEE « BT S

Design Concept of “Brand Leader Award”
The logo of Brand Leader Award was designed by the Honorary Advisor Mr Charles Ng. It is a

glittering re-definition of the Hong Kong Premier Brand Mark, drawing inspiration from a splendid
nebula explosion, a swirling auspicious cloud and fluttering ribbons. It denotes power, influence,

and remarkable accomplishment.

Vg B E #EmKig

SEENSEEZHERERREE

Hong Kong Top Brand Awards &
Hong Kong Top Service Brand Awards

Branding for Excellence

lm||:11|l|rp!' m_unp-nr“-nu“-
i -

AERUNEHRR

o
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TEBRER , M "EERIERIEERE , DRIBIR7
1999 F K 2005 & » EEREFTEARBIZIAIELRRE
WENEEER KN LIRABTEERNRFNONZE » 12
I EER  IBINERREBEHEBRMEAEE

TER ) Rk TIRER, BEM - HRRRMULATE
ERRUNEEETEENRUME  MBEARRES
BIEMUNEARELEEBEN  ARAHMERZEE
MERSGE - HESEEEEH# -

MR TREARIAREETIE 8 THRE(F
& hEARIEIN ), ~ TREERE,  TRIRES,
@B, "RR, - "BR MEEREREEEL F
HEREESR TERTE,  TARRE,N TEHREZ,
F-EREMER 0 ZEMARAMTARMEOERERE - £
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Established in 1999 and 2005 respectively, the Hong
Kong Top Brand Awards and Hong Kong Top Service
Brand Awards aim to give recognition to outstanding brands
established by Hong Kong companies, to encourage local
enterprises to pursue excellence, to promote Hong Kong
products and services, and to enhance the profile of Hong
Kong industries both locally and internationally.

With a positioning of “rooted in Hong Kong”, the Awards
have set it as an eligibility requirement that entries must
be established in Hong Kong or have substantially close
associations with the territory. Besides, the entry company
should have been registered in Hong Kong and have
substantive business operation locally, and it should possess
exclusive rights to fully control the production, distribution or
other operational activities under the entry brand.

Entrants have to go through a rigorous and comprehensive
vetting process that combines “Panel Review”,“Public Polling”
and “On-site Assessment”; and the judging is primarily based
on six criteria, namely “Reputation (Hong Kong, Mainland China
and Overseas)’, “Distinctiveness”,“Innovation”,"Quality”,“lmage”,
as well as “Environmental Performance, Social Responsibility
and Corporate Governance”. The Organisers have also
introduced a licensing system, i.e. “Hong Kong Top Brand Mark
(TOP Mark) Scheme” to assess and recognise the continued
development of the Awardees.

With the cumulative number of Awardees reaching
450, the Hong Kong Top Brand Awards and Hong Kong Top
Service Brand Awards have nowadays become a cachet
pursued by the industries and recognised by the Government,
a symbol of confidence cherished by our citizens and
overseas consumers, as well as a unique platform to promote
and foster Hong Kong brands.

FEARMIEH  MERETREMAHIFREL - AU S HRRNER - A —ET9r0ENE - Ak
X "TOP, 7 - BRI XBE by, ¥ IER "%k, (Top Brand) BIMEE - " Ei@iFH
DH -~ ERGAE ) "SHEHE, RE2E  SHSEEN EARRBEIEE -

Design Concept of “Hong Kong Top Brand Mark”
The “Top Mark” was designed under the supervision of Mr Kan Tai Keung. The Mark is mainly a
" combination of a seal and a “TOP”, signifying authority, credential and prominence; the letters “T” and “O”
. are tangential to make up a letter “b”, which together imply “Top Brand”. The Ordinary Mark is in primary
blue and red, while the Premier Mark is gold in colour to signify prestige and superiority.
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Hong Kong Top Brand Ten Year Achievement
Award & Hong Kong Top Service Brand Ten
Year Achievement Award

TFSH —E5EE  Salute to the First and Best in Branding

The Hong Kong Top Brand Ten Year Achievement Award
and Hong Kong Top Service Brand Ten Year Achievement
Award (Achievement Award) are honorary awards under the
Hong Kong Top Brand Awards and Hong Kong Top Service
Brand Awards respectively, aiming to commend Hong Kong
brands for having demonstrated persistent commitment to
branding and having sustained outstanding performance for
years.

To be eligible, a candidate of this honorary award should
be a winner of Hong Kong Premier Brand or Hong Kong
TEEZRE+FRFEE & TEERERETEMFIE,  Premier Service Brand, and has been conferred the title of
(B5HE "+ EmEiig ) DRIE THE8%MEEE B TE%E  Hong Kong Top Brand or Hong Kong Top Service Brand for at
RISZHLERE | BTRLEEIT ; EERENRIEAIZESE least ten years. The assessment is conducted based on three
TEHEIFES N WS R BRI & &SRR o sets of factors, including Business Performance and Track of
Success, Brand Strategies and Management, and Contribution
T+EMEE ) NEMAEBYER "EESMEE ) 5 to Industries and Society.
FEEEURERRE , AEEES ﬁﬁHE/M" RAEE T
10 & HiPRiEETERE2—F1HHE - BiFE%ERIAH To date, 47 product brands and 17 service brands
BiE - MRS EEIE  LIRBITENMMEAERL - have become laureates of Hong Kong Top Brand Ten Year
Achievement Award and Hong Kong Top Service Brand Ten
S DRIE 4T @R 17 ERRELE "TEERE+TE  Year Achievement Award respectively.
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Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards
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Lauding our “Brand Entrepreneurs”
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The Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards (Emerging Awards)
give recognition to up-and-coming young brands aged under
8 years, with an aim to encourage the industries especially
SMEs to embrace an enterprising spirit and to enhance the
value-added attributes and the competitive edge of Hong
Kong products and services through brand-building. The
Organisers also hope that the Emerging Awards would give
a boost to “brand entrepreneurs”, thus helping to foster a
branding culture in Hong Kong.

The Emerging Awards are open for brands that are

established in or have substantially close relations with Hong
Kong. There are six judging criteria namely “Reputation (Hong
Kong, Mainland China and Overseas)”, “Distinctiveness”,
“Innovation”,“Quality”,“Image”, as well as “Environmental
Performance, Social Responsibility and Corporate
Governance”; and the final decision is based on “Judging
Panel Review” with the results of “On-site Assessment” taken
into consideration.

Since 2010, 175 young brands have been selected as
winners of the Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards, demonstrating a new
horizon of Hong Kong’s brand development.

' EEMERMIRE ) ARMESTLEETRBRETEMN - FRNEEA—BK "H) FERHFEHEA
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Design Concept of “Hong Kong Emerging Brand Logo”

—BRSE%E . °

Design Concept of “Ten Year Achievement Award”

The logo of Ten Year Achievement Award was designed under the guidance of the Honorary
Advisor Mr Charles Ng. Taking the shape of Arabic numeral 10, it is a seamless combination of the
Hong Kong Premier Brand Mark (designed by Mr Kan Tai Keung in 2004) and the number 1, which
literally implies “the first” and “the best”.

“Hong Kong Emerging Brand Logo” was designed by the Honorary Advisor Mr Charles Ng. It features
a splendid star emerging from the back of letter “H” to symbolise “enterprising” and “promising”. The
asterisk also takes the shape of letter “K” to make the logo a perfect incarnation of “HK”, implying
“originating from Hong Kong” and “reaching out to new horizons”. The Logo inherits the primary red and
blue from the BDC'’s corporate colour, which together with a touch of shining golden signify “dignity”,
“professionalism” and “vitality”.
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" Hong Kong Top Brand Mark Scheme
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The Hallmark of Reputation, Quality and Confidence
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Hong Kong Top Brand Mark Scheme
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Ordinary Mark Premier Mark

Jointly organised by the BDC and
the CMA since 2004, the Hong Kong Top
Brand Mark (TOP Mark) Scheme adopts
a well-structured assessment system
and licensing procedures to continuously
review and recognise the sustainable
achievement in branding of Hong Kong
companies.

An applicant, who by legitimacy should be a winner
of Hong Kong Top Brand Awards or Hong Kong Top
Service Brand Awards, has to go through an annual On-site
Assessment that is conducted on the basis of product/service
category. And it would, after successful completion of due
registration and review process, be conferred a licence and
entitled to use “Hong Kong Top Brand Mark (TOP Mark)”, a
distinctive visual identity, for business promotion.

Currently, the Scheme has over 300 registered brands
under its aegis.

JEFEIE Tent Cards

#ZE Badge 251 Pin

‘o
|
|

y el

PREMIUM MEAT
%wﬁﬁmA

EpA e - 5 | ZEME S B
“ﬂﬁﬂlE%l*%lﬁmlﬁﬁwﬁi¥iléﬂlﬁ Eﬁﬂim

= EmESARAT
Amerasia Food Service Company Limited

HEERARBGI-11NHNABEITRANIEEE
1/F, Stage 3, Yee Lim Ind. Bidg., 9-11 Kin Hong 5t, Kwai Chung, N.T, HK

& www.amerasiafood.com
(] amerasiafood

(© 5500 2390




Mt S
R gar W %

I ik 388
CARRIANNA CHIU CHOW RESTAURANT

el (RS

iﬁf)ﬁ 4 5 H ki #8 B
D 2% 08 = B2 e 5 3 16 B2 067
47 PR 8 BB AR o i OR Bk o=

00O00DOOCO v ; = rh B a1 B &
hk.centanet.com . ~F  veem @2 mmER GReD

FrlE S AT IS MR A O 1
I/F.; Capital Centre, 151 Gloucester Road,

Wan Chai, Hong Kong
T 2511 1282

g 2R B 2B
HONG KONG TOP SERVICE BRAND

PAFMEEAELE BEREWN C-000227




GERMAN (] i ] 85 |

iiﬁk‘ rg rmEIJ
F 48 Kk B &) F [% 8z 1< 22

EwMAn

SR IET

GERMAN
FOOL

HE RS | - \ WiFi i B
' Sl RuvERR

Hﬁaﬂﬁi%@ﬁ www.elighting.asia

- - L = e = by
e Lighting EeEEIEET B HEESH | MRFTEUKS EREET
S FEEEE EET0-7455 1 T EAS FLBES 2= FRIE 389 MegaBox 58655 4 APPRERSRIZFRATNAE « 15 SR —BERERE - FORE LM MRBEH300m « REHEE - BE - MBS
R 1135 20-305 H FB 1 bt S % 1 384 HomeSquare 3433595 44 RASUBHS  aDREREEFTERED | AR MMM ; 85 )\HRBABRESKg - BRI ER

-, S ik . gl SEATRrEENNE « SRS E ! » FEERRE TR ¥ya] !
FEA £ 5639 6455 T 1 23555 S0 75 111\ BR 388 0K L 331 D8R e i | |5 e e

& =5 B8 EH e BF i 57 BREAGE S
BT EIEE B34 T A B{FEEE s T o s W (FEE IR 485 T

it 5 AR AR N TRE "””!-c-_.. 'i
ﬁlﬁiﬁ%%&ﬁmmﬁ
Y mEa feh o AR R WA EE simline MitEREEE RS BrHRE HEm L EREE
Phlilps i L[‘Uing Megaman RN
e o : : 1] e i 8
D EABEE130Y HEAFEE 130 e .= n=_ 2 2 1L v—gnm
|_||::-|,-.|.--j Jf{”;‘“ 3 i th,gﬁ'%ﬁ HomeS5¢ 1”: 3 ?45-5[15‘%'5 WHEEGEARE ANSAD | ANENESES FNGANW | GEAAE | iMe~OE | GEAW  ARRY EE8 EER | ANEREESN EREREE HERRNRITETAEA
K 3R310%5 58 l"m —— . . l &I.I

i g R

HERN | Fedhioa Wars IS

PHILIPS Kartell Panasonic [EENME m/ntra PEGLO [IODD e

Tf)@ @D

BERERTTYSEN @REN .'-!.ﬁ OEENEE oNENRD SMiGR




Uit L Kinox' QO -

b@ ,.Q .

BERETRMRI140FETERY, MRECKETOFEEE,
—AURERB EAREEEQEETEMRT . HE2MEEET,

‘% ' THERNNE, ASRES. FENER, ERLENLR, EENE
ﬁ‘ﬁ %ﬁﬂ)zilr 8. BOEE. BEEE. GEREERABTNARRE, &8

HEsSEERBRBAREREHRASHENRRAVMAEE, B EAHRME,

f]\ﬂﬂ

RBEERZ2TE, RERROTERHC A ARENESE,

i*l‘ 5 l

l-l'lhlll l'.l'l i

=

LIS o "'ﬁiﬁmlﬁhﬁ_‘_ﬁ'ﬁﬁw#—ﬁ -
~J A ' : M o E%ﬁ 852-23896261 {4ii: 852-23432111

o R A A ""“:'” - =-1‘--4*'-'“'~""~’* EH: info@kinox.com #it: www.kinox.com

pommmyr— Q ..... b o
SHEGHE BRALM BT RARS . }l(d




KIE HAOMNOE 1S

w it AR
g Stronger Six Limited

M A ﬁzame.é%ﬁ

BT EAMHRTAZE

Rm A2, GF, Hoover Industrial B

26-38 Kwai Chieonig Rd., Wm%
=ih:(852) 2688 7899
B|E mfgs_tmhgﬁi‘&’m@g Tl

Sl B SRR LR T

MATHCONCEPT 0 ' 8 o=

$% 2 . @ 4 Learning Center ;

Hong Kong + Macau - GuangZhou - Shenzhen - Ganada BuEpsn  SHgsaNRcE SREEDEER 0 HEERREAS

BRI SRS
— 4R Rk

Eﬂ?lli#ﬁ

ﬁiﬁﬂ]ﬁggqjﬁiﬂﬁﬂ | MCRSGEEBREE (@2 K.2-F1)
+ HEIEEENAERGNTH "D SRURELSIRRE,, WKW | * TcEY MEBERGBLAEE  NEUESRORELD - B
RERSHINRNE - WH MRS - MESIRE 91 . HEBBEEN .
¢ BEOREARE - FERRE0NG - THEHER, FEE ! l ¥ RS
+ HNEETXEERXE - RENRT - RXBIEERE : EEBEEAR—5CE  SEAD "B - BW - 155 8, ok
+ EREERFAPRHREE - BEFEHARDRENE - | B TEE, RN - RS NES -

+ BRSNS "INTERNATIONAL PROGRAN ; WRISEH « ISHBEEN -

INT’L School Regular Program (G1~G12)

& The program covers-most intemational Standards, such as 1B, SAT, [GCSE
and British Primary. |

+ Adetailed leaming plan of what you need to leam, basad on how you perform
o ihe assessment. |

¢ Individuatized instrucion cesigned aroind your strengins and weaknesses,
taught in & way that makes sense 10 you.

¥ Perfecting pur proven and proprietary  curncutim - [Ral - is nol availatie l
anywhers else.

+ Fleble and convenient scheduking: I

GENNE SRERTEE BESETEE R THED WEUNHEZRSE SORHES PEERRE
PREUEE RENFESE AR 0 DEALRE ORNSTEE AMEAEAN HEMERE AR

-

RS
Sl

EEANRE  SAGOL  EMERGD TEEAE RENEE  EOR0M mRued  ceme  SRGE
L s 11

EMERE WEHSGER EREeE EPERKE RS b e GHMAENE BaEaMl ESINEH

REEEGE WARNRE BEMSE FAENRES MAUREWL B P AEmD R AN - WM - B K

@:} mathconcept.com 3 MathConcept 0 MathConceptEducation mathconcept _education {<) 2788 1188



N Ly, - WERER Y = D
! - Imagos #re for reference only kk EEE#“*E 1 gasﬁﬂn
TR n | El

92 9 € 99 ¢ 9O & 9@

B W W
E el an R

ACKFLATRI & 2 WE Bt » BENSBLA 1710 T30l a 5 N 5

0 B £ A HEEmB RS ' ﬁEEN!EEH

23-1]‘3:}361.‘!_1 2ADELIBI 2

HERIE HESREFHM iﬂiﬁﬁnﬂ

!WrMZEEEZ‘ﬁ# 2120 T 20232042028 I 20255 204 2025
Wit 1 82 R 22 MR R 255 » T A\ T 20 seosanenaoan; | SSEESRERN o | ERMESOREE e, | ENEEERREE

P NREE LA BRI T2 85 !

-
ik

SNSRI TR o AR B2 o B LT A 4 AR
P 3 ¢ RS 5 AT » SR B2 T B > PRIz SR A R A o
B 1388 2 T > HORE o 4 G SR it o 1 9 S8 40~ e S A0 LA B

E2 Sl e G e SR INT ST Y
o / 5 ™ i L @ - E;E‘ e - . . i @
taSteC/aSIH g fieiread %@ e s b3E Ctomons @ @
N EREIAR s o BE @) G BER LY.

Whatsapp®E SRESEN

reE—- .3 [
B8 A A B K %:‘ ) : [x]
apanese 3 ( &F o m St it e Y N ﬁ%
LANGUAGE SCHODL JmagEs Gt LD AT sigh L g |
BE®B DO s L




e S

ERFBRE T—Ampaig - f2H

Al

Ak kA kT )

7

O B R W AAl
o N T Y T Y Ty
et il
AT i ~ _ BT A - :
[ &A AL Ak L AL AL AL i L s L oy [l 4 e
saLadiad vAMAE AR, o : ; (P h\
_: ok Ak Bk 4 Lok AR A / - . .-\. _ 1 ___.-" o = I
EE RS EY

t-astecy(asm

EMNEREREENE WRerming (o S




| (NASDAQ:SWIN)
+ RS EN—2 4 Q

CAPTURE THE MOMENT

BllIlIlIHl} 'I'IIE FUTURE OF FINANCE

| sepvices firm with investment solution

SR “SWIN' | 50,000° | HKD2* BILLION

Listed on NASDAG

Mo of Clients Asset Under Management

> =
I = VA Spot ETFs Solomon VA" Institutional Solutions
« In-kind In-cash Subscription = FIRST all-in-one trading apphcation inHE v Market Making

» VA exposure inregilated exchange « Seamlessaccount opening + Algo Trading

= Marginakle Vi exposire = fgoess to global markets « High Frequancy Trading

) /,/—4’ « Flexibility across traditional and virtual assets « Techrological infrastructbica
Because We're DIFFER EN'] ] s R | e

« Capital Haising » Ivestment Funds

4+ 160+ S{E1EH (20245 E) ¢ 40+ SRR (20245FE) + 40+ BInSES i
4+ 3IXE=IE 4 100K+ ASnEaEsE: Financial Advisory

ShapioRZsHiE A3 eI B IAS N E B GME ' 5.

I ¥ Managed Accounts

/—@ Virtual Assets Services

BRI BSR40 S K B R R A + Biokerage Senices | e + Virtat Asset Trading
- BT BRI RIS OISR RES KRN 2RE(E e Sl ey
»- £5G Advisory + Realworld Asset (RWAJ Takenization

SIVER BIEE anhg e A E IR E  IBS H A E SE T -
HRMHEUTERR BARBRCHEZZNE N SR B

snapio.io ] ﬂ SNADIO.io ] fed SMNAPIO ]

% /? Getin Touch
E L2 @ https://solowin.iof O

TRES O +(852) 3428 3803 £

&) info@solowin.io Follow us




Sweetdream

| st |
ETEF =
= B FER4EMBOORRMR

BRE#2E

PAvpa—

1G: @swaatdream_hk
www.sweetdream.com.hk

Address: 7UEREIBN ISR 265745 BA S
Ermail: info@embakery.com.hk  Tel: 2535 6666




i E ML

BComBEST ﬁ ﬁ ﬁ g

FOOK TAI JEWELLERY
m K- ®E B o

EHBPEES > SHRREM - DEEEIRE) BOUFE « BENEALENR
AR5 BERIERIBHGE - B EEM - ARt A T |

BEEMER- SREMRFEENRAMECESREE  E8EEREACRES - BT
MERE » WERLPRE -

BFRTES- ENEMHTEEALRTRADERRTEREESRMEERE - AR
HREEE2HUEMERY » MEERFERIEERNTH - ‘

BRENEYZ - SREAMERSEERENEZREBEREEANERES > SERELEN -
BHEMRE |

MEERRE- STEOMENEES EACRRABMCNEMEE  KRALHHE - = | Sm @&Wh D%V@ Lo tHe one @(e%é o%%%rf

B D TaiT) SRR (A R AR -« HRRIZRIRE S I AR A TR T B B i Rl B R o0l

AT & DARMRA) S8 GRS S BN00THBEMNN - - (S TTHeM AU TS SEEN LRGN i1 # . = N — A
RG> BT TN BT SRS - SIS TR - RS SRR AN » MR . e — E
RARSHE - ATVRABHRTAAES - RERRS  ERETY - BREHS  REAREHSNETERESNS A - E ﬂ = W]

(B LISMB L E MR N BRI OB A - « IS EF 2 SIS, « BRGS0 . - -

S FMPARTTRATN - « SITRHERRENR LM AR  BRRNRANRT HBARTN - 8GR
STRE B AEN -+ LEAHANEE  EENTRRRAN RSN GRATRE S AURENRESEN - « BEWR2
PO TE A 0 I L LA T B R T s o B AR A = Fﬂ&ﬂl

By D EWe R R =AY e o
TEEEE7 MG BT |

7 T B O AR T el 9 L

5 g ALITY :
] Q A ﬁll-lllllﬂm 1

'm‘m | Ainmaiies

EPRHFERE:223 95559 www.hk.bankcomm.com

by X 45 4T (mm)

BANK OF COMMUNICATIONS (HONGEKONG]



BaBhEEHR (TOPH:) 1=l
". Hong Kong Top Brand Mark Scheme

— @ BERE LM il
The Hallmark of Quality, Reputation and Confidence
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Through setting up an identification benchmark to

verify the authenticity of brand’s “domicile of origin” Jain the Hong Kong TGp Brand Marl_<+ Stheme to E'xtéﬂd
and establishing a registration mechanism together " i o

A ) the acclamations beyond the Awards Presentation
with & publishing platfarm, it provides authoritativ SR

third-party proof of identity for Hong Kong brands. Ceremo Yy I

Brands that have met the "Hong Kong Brand
Identification Criteria” and passed the required
assessment by the Hong Kong Brand Development

=4 3 i
Council shall be eligible for registering with the F'T E"lj Hj E% Gist _Of t!’IE S.ChEI'HE
Brand HKID and being listed on the dedicated . j@g@«[bgﬁ R ez + Unified identity system
website (id.hkbrand.org) and mobile app for free L - Regular assessment
public access. {EE@%HEF}E « Formalised licensing procedures
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ALl LT IECLAN =+ B Ay 4% 2 Merits of the Scheme
R e e R ] "1 _ « Privileged arrangerment for winners of Hong
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; B SEENEZEE Service Brand Awards
- FHiE - SRNFHRBAERES - Continuous and compreherisive review on
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#81 Website : id.hkbrand.org R - Renewed honour on top of the Awards

« Recognition by an independent, authorative
instiuton
- Greater assurance for the consumers
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About the Hong Kong Brand Development Council

Initiated by the Chinese Manufacturers’ Association of Hong
Kong in 2005, the Hong Kong Brand Development Council
(the BDC) is a non-profit-making institution aiming to promote
the development of Hong Kong brands by pooling together the
efforts of all walks of life. The Council currently has a strong
membership with over 400 companies. For years, the BDC has
been committed to promoting Hong Kong brands and products,
advocating innovation and creativity, fostering an environment
conducive to brand-building, and enhancing exchanges and
cooperation among companies in regard to branding.

The BDC has set itself the task of becoming a flagship
to lead the way in Hong Kong's brand development, being a
driver for the pursuit of an overall strategy, a facilitator for the
formulation and implementation of related policies, and a one-
stop service platform to support Hong Kong brands. The Council
has been playing an active role in every key area, sharpening
its leadership in brand accreditation, certification, promotion,
nurturing, research, exchanges and international cooperation.

The BDC has been actively participating in various
exhibitions, product showcases, and other promotional events,
both domestically and across the border; and it took the lead
in implementing large-scale serial activities under the banner
of “Hong Kong-IN-Brand Greater Bay” and “Hong Kong Brand
Festival” in major Mainland cities. These, together with the “ESG
Pledge” Project and the “Hong Kong ESG Awards” organised
jointly with the CMA, have further strengthened BDC’s pivotal
role as a promoter for the collective image of Hong Kong brands
and an enabler to give local enterprises a leg up on the road to
sustainable development.

Some of the BDC’s major activities

® Hong Kong Top Brand Awards & Hong Kong Top Service
Brand Awards

Hong Kong Emerging Brand Awards & Hong Kong Emerging
Service Brand Awards

Hong Kong Distinguished Brand Leader Award

Hong Kong Top Brand Mark (Top Mark) Scheme

Made in Hong Kong Mark (HK Mark) Scheme

Hong Kong Brand i-Directory (Brand HKiD) Registration
System

® SME Branding Club

® “The Parade of Hong Kong Top Brands” Booklet

® Executive Certificate in Brand Management

® “Hong Kong Brand Festival” Promotion Activities

°

[ ]

“Hong Kong-IN-Brand Greater Bay” Project
Co-organise the “ESG Pledge” Scheme
® Co-organise the “Hong Kong ESG Awards”
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Branding for Excellence









