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Awards’ Objectives
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Hong Kong Top Brand Awards and Hong Kong Top Service Brand
Awards aim to give recognition to outstanding brands established
by Hong Kong companies, to encourage local enterprises in
pursuit of excellence, to promote Hong Kong products and
services; and to enhance the profile of Hong Kong industries both
locally and internationally.

TEEMERMER N TEEMERBGRMER SEREEE
ARIBISZRVFFERGRE - HEIEFIREEN  EEAERMRET &R
EmMRIFZAMIEEMNEEF A -

Hong Kong Emerging Brand Awards and Hong Kong Emerging
Service Brand Awards give recognition to up-and-coming young
brands established by Hong Kong companies, with an aim to
encourage the industries to embrace an enterprising spirit and to
enhance the value-added attributes and competitive edge of Hong
Kong products and services through brand-building.
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Mr Simon Wong, BBS, JP

Chairman, the Hong Kong Brand Development Council

As the new year ushers in new prospects, we are proud and delighted
to welcome the new cohort of Brand Awards (the Award) winners. Today’s
ceremony is not only a celebration and a salute to the successful ones, but
also serves as a collective review and a grand parade of the spectacular
achievement of Hong Kong brands.

For the Organisers i.e. the Hong Kong Brand Development Council (the
BDC) and the Chinese Manufacturers’ Association of Hong Kong (the CMA),
this year’s Award also carries a special meaning — its longest-running award
category “Hong Kong Top Brand” celebrates the 20" anniversary. When the
Asian financial crisis hit in 1999, the Hong Kong economy was faced with
the dual challenges of a weak market externally and structural adjustments
internally. The CMA anticipated a need for our business to gear towards high
value-added activities and it subsequently launched the “Hong Kong Top
Ten Brandnames Awards”. Through setting exemplary standard and raising
public awareness of brand-building, the Award aimed to encourage and assist
local enterprises to “go branding” especially by transforming their operating
model from OEM to OBM, so as to move up the value chain and to enhance
competitiveness and sustainability.

The mission-driven “Hong Kong Top Brand Awards” had in the following
20 years witnessed the most phenomenal development of Hong Kong brands
and played a pivotal role in this cause. It was during those 20 years that Hong
Kong’s quality products and services claimed their rightful place on the global
stage, turning Hong Kong into a star-studded brand hub. More importantly,
local enterprises took the initiative to pledge commitment and inject great
enthusiasm into brand-building. Meanwhile, a growing number of SMEs and
even start-ups acted as “brand entrepreneurs” to establish their positions in
the business world, adding new chapters to the fascinating Hong Kong brand
stories.

Over the course of the last 20 years, the Award was quick to diversify
with an array of awards added to the “Hong Kong Top Brand”. Its role has
grown from assessing product brands and identifying industry role models
to also recognising top players in the service sectors and nurturing up-and-
coming stars. As a result, the total number of award recipients has risen from
initially the “Top 10” to more than 400 nowadays. The Award proves itself a
touchstone for the development of Hong Kong brands; and it has seen the
brand culture take root in Hong Kong.
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A revisit to the Award’s evolution provides lessons and allows us to
trace the footsteps of pioneers and draw inspirations from the past, while
better understanding the grave responsibility placed on our shoulders. More
importantly, it also reminds us to keep the Award’s purpose alive and to carry
forward the Hong Kong brand spirit, which is “having a foothold in Hong
Kong, upholding originality, pursuing excellence, preserving integrity and
promoting a caring culture”.

Today, we are navigating an even more challenging market
environment; in particular, the trade friction between China and the US
has inevitably changed the landscape of the global supply chain. The
business community in Hong Kong has always been known for its agility
and dexterity against the odds; we are good at overcoming adversities and
adept in seizing new development opportunities based on sagacity and
far-sightedness. At a time of changes and uncertainties, more and more
Hong Kong enterprises are turning their sights towards brand development,
showing greater determination and putting in greater efforts to reinforce
“brand competitiveness”. For this very reason, the 2018 Award has achieved
encouraging results, with the number of entry brands reaching historic high!

Through stringent selection and keen competition, 43 brands have
stood out as the new batch of laureates this year. Among them are
household names, which dare to challenge the status quo and embrace
state-of-the-art management techniques, alongside next generation brands
that have leveraged on cutting-edge technology and innovation to tap the
new economy; and there are trailblazers that have taken the lead to explore
the opportunities of Guangdong-Hong Kong-Macao Greater Bay Area
Development and Belt & Road Initiative. These shining paragons of Hong
Kong brand spirit stand to represent the highest standards of the City’s brand
development. Their success stories convey the very essence of “branding
to win”, providing stimulus and inspiration for companies that are striding
forward amid adversity.

| congratulate and applaud winners of the 2018 Brand Awards. On
behalf of the Organisers, I'd like to thank the Financial Secretary, the
Honourable Paul Chan, officiating guest of the Awards Presentation
Ceremony. | also wish to extend my gratitude to the government departments
and the various parties which have offered tremendous support to the Award.
They include the Judging Panels respectively led by Permanent Secretary
for Commerce and Economic Development Miss Eliza Lee, Under Secretary
for Commerce and Economic Development Dr Bernard Chan, and Director-
General of Trade and Industry Ms Salina Yan; the Event Sponsor-cum-
Official Honorary Auditor KPMG and the Trophy Sponsor Lukfook Jewellery;
media that have assisted in promoting the Award; and other organisations
and individuals who have participated in and supported today’s event.

Lastly, let us offer our heartfelt congratulations again to the winners!
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The Hon Paul Chan Mo-po, GBM, GBS, MH, JP,
Financial Secretary, Hong Kong Special Administrative
Region

EHEREERRRBERBIEE GBS, XF#Ht
The Hon Edward Yau Tang-wah, GBS, JP
Secretary for Commerce and Economic Development
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Ms Salina Yan, JP
" Director-General of Trade and Industry

BSREERRRAFANER (IHEREE ) IR XFEHL

Miss Eliza Lee Man-ching, JP

Permanent Secretary for Commerce and Economic Development
(Commerce, Industry and Tourism)
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Dr Dennis Ng, BBS, MH
President, the Chinese Manufacturers’ Association of Hong Kong
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Final Judglng Panels of 2018 Brand Awards

TEERMEE, REFEENS :
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o BAMEFBMATERRZIEEL, BBS, MH

o EELENBERTEMER GBS, SBS, KFHit

o HATXMBEEHIPIRE SBS, BBS, MH, XF#Ht
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o BARMBRBETFERM BBS, KTt

o FART ABEIREMESHIR, BBS

o FRKEBRRBETEMEEEL, GBS
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Final Judging Panel of Hong Kong Top Brand Awards:

e Ms Salina Yan, JP, Director-General of Trade and Industry,
Hong Kong SAR Government (Chairman of Judging Panel)

e Dr Dennis Ng, BBS, MH, President of the Chinese
Manufacturers’ Association of Hong Kong

o Mr Willy Lin Sun Mo, GBS, SBS, JP, Chairman of the Hong
Kong Productivity Council

e Mr Jimmy Kwok, SBS, BBS, MH, JP, Chairman of the
Federation of Hong Kong Industries

e Mr Ng Ching Wun, Vice Chairman of the Hong Kong Brand
Development Council

e Mr Karr Yip, Chairman of Hong Kong Designers Association

e Mr Stephen Liang, Assistant Executive Director of the Hong
Kong Trade Development Council

Final Judging Panel of Hong Kong Top Service Brand Awards:

e Dr Bernard Chan Pak-li, JP, Under Secretary for Commerce
and Economic Development, Hong Kong SAR Government
(Chairman of Judging Panel)

e Mr Simon Wong, BBS, JP, Chairman of the Hong Kong Brand
Development Council

e Prof Philip Chan, BBS, Interim President of the Hong Kong
Polytechnic University

e Dr Peter Lam, GBS, Chairman of Hong Kong Tourism Board

e Mr Brandon Liu, JP, Vice Chairman of the Chinese General
Chamber of Commerce

e Mr Thomson Cheng, Member of Board of Directors of Hong
Kong Retail Management Association

e Miss Shirley Yuen, CEO of the Hong Kong General Chamber
of Commerce

Final Judging Panel of Hong Kong Emerging Brand Awards &

Hong Kong Emerging Service Brand Awards:

e Miss Eliza Lee Man-ching, JP, Permanent Secretary for
Commerce and Economic Development (Commerce,
Industry and Tourism), Hong Kong SAR Government
(Chairman of Judging Panel)

e Dr Edward Chan, Vice Chairman of the Hong Kong Brand
Development Council

e Prof Matthew K O Lee, Vice-President (Development and
External Relations), Chair Professor of Information Systems
and Electronic Commerce of City University of Hong Kong

e Mr Joe Chau Kwok-ming, President of the Hong Kong
General Chamber of Small and Medium Business

e |[r C S Ho, Deputy Chairman of the Hong Kong Quality
Assurance Agency

e Dr Edmund Lee, Executive Director of Hong Kong Design
Centre
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List of 2018 Brand Awards Winners

& 78 2 3% E Hong Kong Top Brand Awards
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” Hong Kong Top Brand Ten Year Achievement Award
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GIORMANI Vita Green Lingzhi
BERAEBRAA HRRERRERERAR
Arredamenti Co Ltd Vita Green Health Products Co Ltd
FEER: DB

FTEER AGEE
Main Product: Sofa Main Product: Vita Green Lingzhi

=\ EESHTE
Hong Kong Premier Brand

o ik

S
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Vita Hair
HERERRERBRAT
Vita Green Health Products Co Ltd
TEER  BNEHE  BNSHHREE -
HEHESHEEIEER - BHEHIRER
Main Products: Vita Hair, Vita Hair Rejuvenating

Tonic, Vita Hair Anti-Hair-Loss Shampoo,
Vita Hair Instant Cereal

o HONG KONG
~r£% HANG l%”
HEUNG 7rs
BEE 5
Hang Heung Tsit Wing
EREEHRBRDF BEMBEARAE
Hang Heung Cake Shop Co Ltd Tsit Wing Coffee Co Ltd

TEEM: EEH - BEHTS -
YR - A%t HEERH
Main Products: Wife Cake, Egg Roll, Chinese
Pork Sausage, Mooncake, Wedding Cake

FEEmM I ORI
Main Products: Coffee, Tea, Evaporated Milk

VA

YUMMY HOUSE

S35
Yummy House
EREBEBRER DT
Yummy House International Ltd
FTEEM: PRSE - FBRER
BHRER BEEm TR
Main Products: Chinese Soup Pack,

Seasoning Sauce, Preserved Food,
Canned Food, Snack

(BEB T2 %% In alphabetical order )
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HEAME
D Hong Kong Top Brand

o

m§4§§ FOOK TAI JEWELLERY
HF4EE ERYUE misaE
Cookies Quartet Fook Tai Jewellery Four Seas Fishballs
HEFNERGRAT BRUKEEEFRALA MSRBERMARAA
Cookies Quartet Ltd

TRER - BT ARG (W)

Western Confectioneries (Palmier)

Fook Tai Jewellery Group Ltd

FTEER  KEEE - SREM -
Main Products: Cookies, SIREH

Main Products: Pearl & Gem Jewellery,
Precious Metal Jewellery, Precious Metal

Four Seas Global Food Co Ltd
TEER  AREm(AE - EdRXPE) -
RERmM (AE - 87~ )

Main Products: Chilled Food (Balls, Instant
Chinese Snack), Frozen Food (Balls, Dumplings,

Ornament Dim Sum)

®
| AR HECSM e
FX CREATIONS HER JaneClare
SERET HEE JaneClare
FX Creations HECOM JaneClare
BRAIEEBRERAR BT (5E ) BRAF )+ SREEME PR A F
FX Creations International Ltd Seven Seas Chemicals (Holdings) Ltd Laboratory JaneClare Ltd

FEER BE 88 RER - FHRE
Main Products: Backpack, Wallet,

Labkable

Solutions for cables

o

\LEGEND
Labkable th X R ZE (SR
Labkable Legend
Labkable Asia Ltd R R EEEER AT
Labkable Asia Ltd CULegend Co Ltd

TEER  AEXEHR TEER BARBRER (BER
Main Product: In Ear Monitor Cable  f23E - REUSIRE ) - REERH
Bl (FURE - BEREERTRA)
Main Products: Healthcare Dietary
Supplement (Bone Enhancement,
Allergic Skin Care), Healthcare Drink
Granules (Mid-life Care, Skin Repair)

FEER KB ME R PR F
Main Products: Mattress, Pillow, Furniture,
Crossbody Bag, Tote Bag Seating

TEER EHE BRER - BEEX-
FEER - Z8RE
Main Products: Facial Cream, Sunscreen,
Serum, Sheet Mask, Booster

MEM()RIGIN

MOMAX
&H R
BfR EXt
Memorigin MOMAX
BHREHKRARAT EEREREE (B8 ) BIRAE
Memorigin Watch Co Ltd Momax Technology
EBER | RABT R (Hong Kong) Ltd

Main Product: Tourbillon Watch FEER : BEEREXNINEXES
M NEXREEM - BRTES -
FERR - FHREMS
Main Products: Wireless Charging
Reserve External Battery, Reserve
External Battery, Wireless Charger,
Charger, Mobile Phone Accessories

(BEB T2 5% In alphabetical order )
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& 78IRS & 222 Hong Kong Top Service Brand Awards

) EBRIEE SRR

Hong Kong Top Service Brand Ten Year Achievement Award

XERH
DCH Foods

RETEBEARAF
Dah Chong Hong Holdings Ltd

TERY  TE (LEERREE)

Main Services: Retail (Frozen Food & Grocery)

=~ ERSHREEE

'/ Hong Kong Premier Service Brand

RESRRERE
Storefriendly

REZRFAEBERLF
Store Friendly Self Storage Group Ltd
TERR : KRR LA - ADERET - Bl

Main Services: Rental of Storage Room, Red Wine Storage,
Transportation

A
AsiaWorId-Emer

DNE R IE BB

EMEPR S EE A

. cROUP

7. BEACON
]

QP DR REBORN

DR REBORN

AsiaWorld-Expo

DNEREEEEEERA R
AsiaWorld-Expo Management Ltd
TERRE : SHREREEE (RE g3
BEERFEUREE ) - EEREGIRE
Main Services: Venue & Facilities Rental
(Exhibition, Conventions, Concerts &
Other Entertainment Events), Catering &
Banqueting Service

Beacon Group

BIEERERAT
Beacon College Ltd
FERY : HEL - 2RFISPHRE
FREEREXRHE
Main Services: Tutorial Class, Full-time High
School Course, Continuing & Professional
Education

DR REBORN

ERBREESEEERATA
Union Medical Healthcare Ltd
FTERY  BEERRK - ERETRE -
FREN R - BEETEREEN R
ZE (EEm)

Main Services: Aesthetic Medical Service,
Traditional Beauty Service, Dental Treatment

Referral Service, Aesthetic Medical Service
Referral Service, Retail (Skincare Products)

(BEB T2 %% In alphabetical order )
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ag) EEE

Hong Kong Top Service Brand

NE&

BB IR A EE Hong Kong Top Service Brand Awards

'Y Z2BR RN

// CHARMING HOLIDAYS

ZZEA{REA
Charming Holidays
RPBRBERAR
Charming Holidays Ltd
FERH  ARITHE

Main Service: Travel Agency

R AGAIN 2000

584
Hair Again 2000

RIEREFRAF
New Cynosure Co Ltd

TERY  BEREERERE TE (EEAR)

cit g

R
Cityline
BRE(BB)FRAHF
Cityline (Hong Kong) Ltd
TERY  EFEBES ZHRE
W EXSHRE

Main Services: E-commerce System, Ticketing
Agency, Online Payment Gateway

FREH
Hong Kong Market
2E (4m) EEBRAAE
Uni-China (Market) Management Ltd
TERY  HEL KERER

ig\\\\\ W//% (I\\'Jllggpc,ql(sroup
27/%\\\\\& ANEREE

AR RE
Clarity Medical Group
5 S ARAE
Saintford Ltd

FER : RBIEER
Main Service: Ophthalmology

e,infocast

A A3 AR

JEREE
Infocast
EBENERATE
Infocast Ltd

TERY  EREARRER

REXGFERBRFRE

Main Services: Hair Treatment, Retail (Hair Main Services: Fresh Market Revitalisation,

Treatment Products) Operation & Management Main Services: Financial Technology Products,

Securities Trading Platform & Solutions

®
3 1\
{ (] [)

% \\‘.;l

PLAZA PREMIUM

[faMEOmMe LOUNGE
BYERE IREMISEEE ERFIEEZRE
Itamomo Plaza Premium Lounge Treasure Lake Yi Wo Yuen Aged

THEREREEERAT  BUSRREEARAT THSREEERAT Sanatorium Centre

Taste of Asia Group Ltd Plaza Premium Lounge Treasure Lake Catering EANEEZPLEEAT
TERRIS | BERE (EREE) Management Ltd Holdings Ltd Yi Wo Yuen Aged Sanatorium
Main Service: Catering Service FTERS  MSEEE TERG  BHRE TE(BR) Centre Ltd
(Western Restaurant) Main Service: Airport Lounge Main Services: Catering Service, FTERE  RERE
Retail (Food) Main Service: Elderly Residential

Care

(BEB T2 5% In alphabetical order )
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BB E mEEE Hong Kong Emerging Brand Awards

EEMEmE

Hong Kong Emerging Brand

IS

AFTER TASTE

El%

After Taste
BEES (B8 )BRLAE
Yat Hing Trading (Hong Kong) Ltd
A SRR

Main Products: Egg Roll, Phoenix Egg Roll, Tea
Bag, Cookies, Palmier

KastWarm®

Lk
KnitWarm
ERBERRRAT
Fung Fat Knitting Mfy Ltd
TEER  SHRBAHBES
(BRE - #W - #B - FA - BE)
Main Products: Intelligent Heated Knit

Products (Eye Mask, Wrist Wrap, Knee Sleeve,
Handkerchief, Calf Sleeve)

Aazure

azure
azure
EEEERERAT
Azureliving International Ltd
FEER  FREE  RARKRESR
Main Products: Bath Shower, Household Water
Filtration System

%gE%ERERN

The Lederer
The Lederer
The Lederer Ltd
The Lederer Ltd
FEER FEMNE (REER)
Main Product: Stitching Packs for
Leather Products

inﬂﬁ%B
8

A )
Basic &

EEER
BabyBasic

RERIZ (B8 ) BRATF
Health Basis (HK) Ltd

TEER: BYRER ARBEYRES
Main Products: Baby Food, Organic Baby Food

[ ]

Zi Gaau Daai
HBH
ZiGaauDaai

Spring Innovative Workshop Co Ltd
Spring Innovative Workshop Co Ltd

Main Product: Masking Tape

(BEB T2 %% In alphabetical order )
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List of 2018 Brand Awards Winners

BB 2 RIS M hEEE Hong Kong Emerging Service Brand Awards

& 2 IRHE mhE

Hong Kong Emerging Service Brand

e-banner
e-banner

e-banner Ltd
e-banner Ltd
TERY  BIEEE (B5E - ZRE-
ZAER  REEN - BR)
Main Services: Digital Printing (Banner, Roll-up
Banner, Stage Backdrop, Exhibition Booth,
Foamboard)

K re:HEALTH

' B - W B B

FECEE
re:HEALTH

BEEELBESERRAR
Union Medical Healthcare Ltd

TER : ERESE - BRRE - mEEE -

RELZERN  TE (RAREER)
Main Services: Preventive Medicine, Health
Screening, Vaccination Services, Chinese Medical
General Out-patient Clinic, Retail (Health Dietary
Supplements)

ELITE

By 2B

Elite Hair
Elite Hair
HEEREEERA A
Sunlight Enterprises Holding Ltd
FERY  BEE
Main Service: Hair Salon

‘fAM

RAIE
SHIBAinc
LRIEERAF
SHIBAinc Ltd
TERY  FEACERE  FRAGRKS
Main Services: Cartoon Character Licensing,
Cartoon Character Design

-1 HOHOLIFE

¥ 5 £ &

WIFEE
HOHOLIFE
IFIFEEERAF
HOHO Group Ltd
FERY  TE B -RHLTE
(REEEAM)  REBEREBRZARE
Main Services: Retail, Wholesale, Online Retail

(Elderly Daily Living Products), Elderly Care & Related
Consultancy Services

2
SILVERMINE

BEACH RESORT

IR ERIBENE
SRR IRE RS

Silvermine Beach Resort
IREEERBIEBRA R
Silvermine Beach Resort Ltd
FERY OEEEE - B HiEE -
BRESTE) - KEIRE
Main Services: Hotel Accommodation, Catering

Service, Venue Rental, Recreational Activities,
Spa & Massage Service

(BEB T2 5% In alphabetical order )
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Hong Kong Top Brand Awards &

Hong Kong Top Service Brand Awards

V0 B & #Eam K

<
S

Brand/ng for Excellence
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MEAREERRE
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Established in 1999 and 2005 respectively, the Hong Kong
Top Brand Awards and Hong Kong Top Service Brand Awards
aim to give recognition to outstanding brands established by
Hong Kong companies, to encourage local enterprises to pursue
excellence, to promote Hong Kong products and services, and
to enhance the profile of Hong Kong industries both locally and
internationally.

With a positioning of “rooted in Hong Kong”, the Awards
have set it as an eligibility requirement that entries must be
established in Hong Kong or have substantially close associations
with the territory. Besides, the entry company should have been
registered in Hong Kong and have substantive business operation
in Hong Kong, and it should possess exclusive rights to fully
control the production, distribution or other operational activities
under the entry brand.

Entrants have to go through a rigorous and comprehensive
vetting process that combines “Panel Review”, “Public Polling”
and “On-site Assessment”; and the judging is primarily based
on six criteria, namely Reputation (Hong Kong, Mainland and
Overseas), Distinctiveness, Innovation, Quality, Image, as well
as Environmental Performance and Social Responsibility. The
Organisers have also introduced a licensing system, i.e. “Hong
Kong Top Brand Mark (TOP Mark) Scheme” to assess and
recognise the continued development of the Awardees.

With the cumulative number of Awardees reaching 330,
the Hong Kong Top Brand Awards and Hong Kong Top Service
Brand Awards have nowadays become a cachet pursued by
the industries and recognised by the Government, a symbol of
confidence cherished by our citizens and overseas consumers,
as well as a unique platform to promote and foster Hong Kong
brands.
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Hong Kong Top Brand Ten Year Achievement
Award & Hong Kong Top Service Brand Ten Year
Achievement Award
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The Hong Kong Top Brand Ten Year Achievement Award
and Hong Kong Top Service Brand Ten Year Achievement
Award (Achievement Award) are honorary awards under the
Hong Kong Top Brand Awards and the Hong Kong Top Service
Brand Awards, aiming to commend Hong Kong brands for
having demonstrated persistent commitment to branding and
having sustained outstanding performance for years.

To be eligible, a candidate of this honorary award should
be a winner of “Hong Kong Premier Brand” or “Hong Kong
Premier Service Brand”, and has been conferred the title of
“Hong Kong Top Brand” or “Hong Kong Top Service Brand”
for at least ten years. The assessment is conducted based
on three sets of factors, including Business Performance and
Track of Success, Brand Strategies and Management, and
Contribution to Industries and Society.

To date, 32 product brands and 13 service brands
have become laureates of “Hong Kong Top Brand Ten Year
Achievement Award” and “Hong Kong Top Service Brand Ten
Year Achievement Award” respectively.
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Design Concept of “Hong Kong Top Brand Mark”

The “Top Mark” was designed under the supervision of Mr Kan Tai Keung. The Mark is mainly a
combination of a seal and a “TOP”, signifying authority, credential and prominence; the letters “T” and “O”
are tangential to make up a letter “b”, which together imply “Top Brand”. The Ordinary Mark is in primary
blue and red, while the Premier Mark is gold in colour to signify prestige and superiority.

Design Concept of “Ten Year Achievement Award Logo”

The logo of Ten Year Achievement Award was designed under the guidance of the Honorary Advisor
Mr Charles Ng. Taking the shape of Arabic numeral 10, it is a seamless combination of the Hong Kong
Premier Brand Mark (designed by Mr Kan Tai Keung in 2004) and the number 1, which literally implies “the
first” and “the best”.
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The Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards (“Emerging Awards”)
give recognition to up-and-coming young brands aged under
8 years, with an aim to encourage the industries especially
SMEs to embrace an enterprising spirit and to enhance the
value-added attributes and the competitive edge of Hong Kong

products and services through brand-building. The Organisers
also hope that the Emerging Awards would give a boost to “brand
entrepreneurs”, thus helping to foster a branding culture in Hong
Kong.
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An applicant, who by legitimacy should be a winner of
Hong Kong Top Brand Awards or Hong Kong Top Service Brand
Awards, has to go through an annual On-site Assessment that
is conducted on the basis of product/service category. And it
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The Emerging Awards are open for brands that are
established in or have substantially close relations with Hong
Kong. There are six judging criteria namely Reputation (Hong
Kong, Mainland and Overseas), Distinctiveness, Innovation,
Quality, Image, as well as Environmental Performance and
Social Responsibility; and the final decision is based on “Judging
Panel Review” with the results of “On-site Assessment” taken
into consideration.

Since 2010, 102 young brands have been selected as
winners of the Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards, demonstrating a new
horizon of Hong Kong’s brand development.
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would, after successful completion of due registration and review
process, be conferred a licence and entitled to use “Hong Kong
Top Brand Mark (TOP Mark)”, a distinctive visual identity, for
business promotion.

Currently, the Scheme has some 240 registered brands
under its aegis.
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Design Concept of “Hong Kong Emerging Brand Logo”

“Hong Kong Emerging Brand Logo” was designed by the Honorary Advisor Mr Charles Ng. It features a
splendid star emerging from the back of letter “H” to symbolise “enterprising” and “promising”. The asterisk
also takes the shape of letter “K” to make the logo a perfect incarnation of “HK”, implying “originating from
Hong Kong” and “reaching out to new horizons”. The Logo inherits the primary red and blue from the

BDC's corporate colour, which together with a touch of shining golden signify “dignity”, “professionalism”
and “vitality”.
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On Branding Journey
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“Hong Kong Top Ten Brandnames

Awards” made its debut, receiving
enthusiastic response from the industry.

2003
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The maiden edition of “The
Parade of Hong Kong Top
Ten Brandnames” (renamed
as “The Parade of Hong Kong Top
Brands” since 2005) was published.
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Initiated by the CMA, the Hong
Kong Brand Development Council
was formed. In August 2005, the
BDC held a grand ceremony to
celebrate its inauguration.
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Hong Kong Top Brand Awards
became a joint project of the BDC
and the CMA. The Organisers
launched the “Hong Kong Top
Service Brand Awards”.
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The BDC launched a series of
activities in celebration of the 10"
Anniversary of Hong Kong Top Brand
Awards including the introduction of
an honorary award — “Hong Kong Top
Brand Ten Year Achievement Award”,
and published a book namely “Brand
Stories @ Hong Kong” jointly with
“Wen Wei Po”.

2011-2014
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The “Hong Kong Brand Festival”

Projects were staged in Wuhan, Xiamen,
Chongging and Harbin.

2016
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“Hong Kong Brand+” Brand Experience Zone
was set up in Dalian, as one of the major
deliverables of “Dalian + Hong Kong Brand
Festival’ Project.
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The BDC organised a delegation to Liaoning
Province and visited local chambers,
enterprises and shopping malls to have better
understanding of business environment in
Liaodong Peninsula.

2004
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A re-branding campaign was launched
to enhance the Award through three
major new initiatives, i.e. renaming of the
Award, introduction of new logo, and the
implementation of “Hong Kong Top Brand
Mark (TOP Mark) Scheme”.
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The BDC dispatched a high-level
delegation to Beijing and met with
Ministry of Commerce; General
Administration of Quality Supervision,
Inspection and Quarantine; State
Trademark Office and other brand-
facilitation organisations.
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A 9-month “The Parade of Hong Kong
Top Brand Gallary” was set up in the
Hong Kong International Airport.
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“Hong Kong Emerging Brand Awards
& Hong Kong Emerging Service Brand
Awards” were introduced to give
recognition to up-and-coming young
brands established by Hong Kong
companies.
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The BDC and CMA co-hosted “Cocktail
Reception for Consul-Generals”, providing
an excellent occasion for Hong Kong
industries to strengthen ties with consulates
of the Belt and Road countries.
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“Tianjin Hong Kong Brand Festival” Project
was carried out, which featured a large-scale
brand showcase on the theme of “Deary
Loving Children”.
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To celebrate its [}
10™ anniversary,
the BDC lined up |
a host of events |
under the banner
of “Leading the
Way, Branding for
Excellence”, including the publication of “Hong
Kong Brands: New ° Classic” in collaboration
with “Hong Kong Economic Times”.
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The BDC organised “Celebration!
Loving Hong Kong’ Brand
Festival in Beijing” Serial Activities
to celebrate the 20" anniversary
of HKSAR, with a variety of
deliverables including brand
showcase, image gallery, joint
promotion scheme, e-book,
business networking meeting.
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An e-book titled “Branding: To
Do Hong Kong Proud” was
launched at the “Hong Kong
Brand Development Forum
2017".
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Steering our industries towards brand-building
and developing Hong Kong into a brands hub
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