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Hong Kong Brand Development Council

Vision
+ Steering our industries towards

brand-building, and developing Hong Kong
into a brands hub

Mission
* To promote Hong Kong brands
» To advocate innovations and creativity

* To foster an environment conducive to
brand-building

* To enhance exchange, association and
cooperation among companies in regard
to brand development
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Since the start of year 2010, Hong Kong economy has gathered
momentum in tandem with the improvements in the external
environment. Nevertheless, the road ahead is still teeming with
challenges. Due to the weak recovery in developed countries, a seismic
shift in the world economic landscape is underway with the epicenter of
world trade further gearing towards Mainland China and other emerging
economies. While bracing ourselves for the fierce competition intensified
by demand doldrums in traditional export destinations, we have to take
up the gauntlet to break new ground in the emerging world and to open
up new avenues for business growth.

On the other hand, China is pressing ahead with the transformation
of economic growth modes, and the industrial restructuring in the Pearl
River Delta is bound to accelerate and deepen. Beyond doubt, for Hong
Kong industries to rise to the challenges in the “Post-financial Tsunami
Era” and to ride on the future development of our country, we must
adjust our product positioning, upgrade our modus operandi, review our
business strategy and refresh the thinking of management. Among other
things, we should make every effort to climb up the value-added ladder
through innovation. Likewise, we must embrace new technologies, and
more importantly, build up our own brands.

With agility, tenacity and far-sightedness, Hong Kong industries are
not only good at overcoming adversities, but also adept in grasping new
opportunities based on sagacity and visionary planning. In recent years,
more and more Hong Kong companies have realized the importance of
branding and have continuously directed resources into this area.

As always, the 2009 Hong Kong Top Brand Awards and Hong Kong
Top Service Brands Awards attracted strong participation from a wide
cross-section of our industries, and the quantity as well as quality of the
entries stayed at a high level, which was a testimony to local companies’
unrelenting passion for, and unswerving commitment to, brand-building.
Through rigorous selection and fierce competition, 29 brands became
laureates of the 2009 Awards. These winners, by exhibiting outstanding
performance, are impeccable paragons to represent “Made in Hong Kong,
Originated from Hong Kong” and role models to demonstrate Hong Kong’s
remarkable achievements in branding.

Seeing that many Hong Kong brands are quickening the pace in
tapping into Mainland’s vast domestic market, the BDC has through
various channels conveyed the views and concerns of the industries to
the governments of both HKSAR and Mainland, calling for dismantling
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market bundles and providing concrete support to Hong Kong
companies. In the past year, the Council also took part in a number of
exhibitions held in Mainland cities like Guangzhou, Harbin, Xiamen,
Wuhan and Fuzhou, to promote the collective image of Hong Kong
brands. And we also set up a gallery at Hong Kong International Airport
under the banner of “The Parade of Hong Kong Top Brands”, staging a
nine-month product showcase to introduce to millions of visitors a strong
line-up of our indigenous labels.

Assisting SMEs to go branding has been one of the focal points of
BDC’s work. By regularly organizing activities pertinent to SMEs, the
SME Branding Club under the Council’s aegis has played an active role
in facilitating knowledge transfer and experience-sharing. In addition
to a joint course, namely, “Executive Diploma in Strategic Brand
Management”, the BDC and the School of Professional and Continuing
Education of the University of Hong Kong also joined forces in presenting
a series of brand-related activities. These included a forum and serial
television interviews with notable brand personalities, which enriched
Hong Kong’s knowledge reserve for brand research and education.
Moreover, under the sponsorship of the SME Development Fund, the
Council is implementing a project, namely, “Branding for Return: The
Path to Strong Brands for SMEs” in collaboration with the Hong Kong
Polytechnic University. With a wide variety of deliverables including
seminar and workshop series, focus group studies, casebook, and on-
line training manuals, the Project would help SMEs to better understand
the success factors of branding and equip them with concepts and
methodology of holistic brand management, helping them to overcome
difficulties encountered in Hong Kong as well as Mainland markets.

While Hong Kongs brand development has gone to high gear, many
promising new brands have mushroomed in recent years. These emerging
brands have injected tremendous vigor into the market and added a
new chapter to the legendary story of Hong Kong brands. To inculcate
a branding culture among the industries, the BDC and the CMA have
decided to introduce a brand-new award scheme, namely, “Hong Kong
Emerging Brand Awards & Hong Kong Emerging Service Brand Awards”,
aiming to give recognition to up-and-coming young brands established
by Hong Kong companies. We believe that this new initiative would give
a boost to these “brand entrepreneurs” and encourage our industries
especially the SMEs to embrace an enterprising spirit and to enhance the
value-added attributes and competitiveness of Hong Kong products and
services through branding.

Earlier this year, the Third General Committee was formed,
providing new impetus for the continued development of the BDC.
Taking this opportunity, I would like to thank the Honorary Patron,
Honorary Advisors, Honorary Chairman, and members of the General
Committee for their able leadership. I also pay tribute to BDC members
for their support, and express my sincere gratitude to the devoted
secretariat and the supportive Government departments and other
organizations.

I am fully confident that, with the staunch support of the
community, in particular the industries, the BDC will grow from strength
to strength in the years ahead.

%‘/@
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Executive Committee
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Hong Kong Top Brand Technical Advisory Promotion and
Assessment Board Committee Advocacy Committee

MBEEE

Finance Committee

MWEE

Secretariat

00D OO0 Honorary Patron: 00000 Dr Kevin KW Lau
000000,0000 MrsRitaW L LauNg, JP 00000 Ms Lee Jai Ying
00000 Mr Liu Siong Song
00000 Mr Aaron W L Shum
00000 Mr Felix KP Chung
00000 Mr Frank F H Pak

0 00 O Honorary Advisors:
00000,0000 Ms MariaSN Kwan, JP
00000 MrJerry WL Liu

00O 0O Honorary Chairman: 00000 Mr Wong Wai Sheung
00000,0000 DrDavidY K Wong, JP 00000 MrAddy W H Wong
0 O Chairman: 00000 Mr Charles C CNg

DO000 Ms Shirley S L Chan 00O Chief Executive Officer:

0 0 O Vice-Chairmen: 0o0oooO, SBS Mr Paul SW Leung, SBS

00000,0000 DrDanny K F Ngai, JP
00000,0000 MrSimon KW Wong, JP
00000 Mr Charlie W C Lee

0000 Management Staff:

0O00o0O MrHilson Yan (OO O General Manager)
00000 MsEvaTse (OO Manager)

00000 MsJoey Lui (O OO0 Assistant Manager)

D0O0O00,0000 Professor Timothy Tong , JP 00000 Mr Wallance Wong (0 O O O Executive Officer)
00000 Mr Henry Yip

00000 Mr Eric Chan
00000 MrRaymond Yip

00 OO Nominated Members:

000000 Honorary Legal Advisor:
00000 MrJjoseph SW Chow

O0000,SBS, 0000 Dr Carrie Willis, SBS, JP 000 Auditor:

00000 Mr Patrick Kwok gooooooo

00000 MrAu Ming Piu Ng Cheuk Yan, Certified Public Accountant
0000 Elected Members: 00 00O Company Secretary:

00000 MrNg Ching Wun pooooooooooooooono
00000 Dr Choi Lung Wai CMA Secretarial Services Limited
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BDC Chronology

BDC Chronology

1999

Starting from 1999, the Chinese Manufacturers’ Association of Hong
Kong (the CMA) organized the “Hong Kong Top Ten Brandnames
Awards” (The Award) every year to give recognition to outstanding
brands established by Hong Kong companies.

2004

1. Dr Jose Yu, the CMA President (Year 2004-2005), announced at
the 2003 Hong Kong Top Ten Brandnames Awards Presentation
Ceremony that the preparatory work for the establishment of the
BDC was under way.

2. In September 2004, the Award was re-named “Hong Kong Top Brand
Awards” and the Hong Kong Top Brand Mark Scheme was first
implemented.

2005

1. Initiated by the CMA, the BDC was formed and the first General
Committee Meeting was convened in May 2005. In August, the BDC
Inauguration Ceremony was officiated by the Permanent Secretary
for Commerce and Industry Ms Denise Yu.

2. From 2005 onwards, the Hong Kong Top Brand Awards has become
a joint project of the BDC and the CMA. The “Hong Kong Top
Service Brand Awards” was first launched in 2005.

3. The SME Branding Club was established and first gathering was held
in October.

2006 April

A steering committee was formed to study and implement the Made in
Hong Kong Mark Scheme. In August 2006, the Scheme was launched
and the first batch of HK Mark Licenses were issued.

2006 August

The BDC dispatched a high-level delegation to Beijing and visited
Ministry of Commerce; General Administration of Quality Supervision,
Inspection and Quarantine; State Administration for Industry and
Commerce; State Trademark Office; China Promotion Committee for
Top Brand Strategy and other brand-facilitation organizations.

2006 September
1. The first BDC Annual General Meeting was held.

2. The BDC acted as a supporting organization for the last leg (Hong
Kong) of “China Brand World Promotion” campaign organized by
the Ministry of Commerce, PRC.

2007 May

The report on “Hong Kong Brand Development Strategies and Action
Agenda” was published, which put forward 10 strategic proposals on
developing Hong Kong into an “International Branding Center”.

2007 July

To celebrate the 10th Anniversary of the Establishment of HKSAR, the
CMA and the BDC jointly organized a luncheon and the “Hong Kong
Brand Development Forum”.
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2008 October

Jointly organized by the BDC and HKU SPACE, the “Executive Diploma
in Strategic Brand Management” program was launched.

20009 January

The 2008 Hong Kong Top Brand Awards and Hong Kong Top Service
Brand Awards Presentation Ceremony was officiated by Financial
Secretary Hon John Tsang, and the “Hong Kong Top Brand Ten Year
Achievement Award” was introduced.

2009 June

The BDC and “Wen Wei Po” co-organized a Launching Ceremony to
mark the joint publication of a book namely “Brand Stories @ Hong
Kong”, which was officiated by Mr Gregory So, Under Secretary
for Commerce and Economic Development; and the ceremony was
followed by the “Luncheon in celebration of thelOth Anniversary of
Hong Kong Top Brand Awards”.

2009 June to 2010 February

“The Parade of Hong Kong Top Brands Gallery” was set up in the Hong
Kong International Airport to promote winners of the Awards and
display products of selected Awardees.

2009 July

The BDC organized a consultative meeting on “Hong Kong Brands in
the Mainland Market” in collaboration with the Trade Office of the
Economic Affairs Department of the Liaison Office of the Central People’s
Government in HKSAR.

2009 September

1. The BDC and the HKU SPACE jointly organized the “Uncovering the
Myth of Building Brands” Forum and presented an interview series
namely “The Brand and its Builder”.

2. The BDC participated in “The 13th China International Fair for
Investment & Trade” at Xiamen.

2009 October

Under the sponsorship of the SME Development Fund, the Hong Kong
Brand Development Council joined forces with the CMA and the Hong
Kong Polytechnic University to kick start the “Branding for Returns: The
Path to Strong Brands for SMEs” Research and Training Project.

2009 October to November

The BDC set up a showcase of “Hong Kong Top Brands” at the “106th
China Import and Export Fair”.

2009 December
1. Mr Pu Changcheng, the Vice-Minister of the General Administration
of Quality Supervision, Inspection and Quarantine visited the BDC.

2. Since 2005, the BDC had participated in the “Inno Design Tech
Expo” every year and set up showcases to display products of “Top
Mark” Licensees.
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BDC Chronology

2010 January

The 2009 Hong Kong Top Brand Awards and Hong Kong Top Service
Brand Awards Presentation Ceremony was officiated by Financial
Secretary Hon John Tsang.

2010 January to February

The BDC participated in the “Hong Kong Consumer Products Expo,
Guangzhou” and “Hong Kong Trendy Products Expo” in Nanning.

2010 February to March

The BDC organized the election of “Elected Members” of the Third
General Committee and 12 members were elected.

2010 April

The Third General Committee took office and convened the first
meeting.

2010 May

The BDC acted as supporting organization for the “2010 Business
Consulting Practicum” project organized by the Faculty of Business and
Economics of the University of Hong Kong, which provided free-of-
charge business consulting service for SMEs.

2010 June

Committees under the BDC convened meetings to study on the
implementation plan of “Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards”.
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Policy Consultation

0o00o0oo0oo00oooOooo0ooooooooo The BDC has been actively assisting the Government in
000000000000000000000000 formulating policies to support local brands, and it has through
0Joo000ooooooooooooooo various channels expressed views and conveyed the concerns of the

industries to the Mainland governments.

Jodoooooogoon
oooooooooooooooooooooo  Consultative Meeting on “Hong Kong Brands
ooooooooooooooooooooooon  inthe Mainland Market”

pboboooooobubuoooboboo2o090 With traditional export market slipping into stagnation under
ro3o00oooooooooooooooooood the fallout of the Financial Tsunami, more and more Hong Kong
uoboooboobboooboobOooD00000  companies quickened the pace in exploring Mainlands domestic
o0D0oO00oo0ObOO0o0o0Ob0OO00oo0ooOoO0oooooonn market. In view of this, the BDC organized a consultative meeting
000000000000000000000000 in collaboration with the Commercial Office of Economic Affairs
ooooooooon Department of the Liaison Office of the Central People’s Government

in the HKSAR on 30 July 2009, in an attempt to open up a direct

channel for the industries to exchanges views with officials of the

Central Government.

At the meeting, representatives of a dozen of local brand
companies shared the experiences gained and lessons learnt in the
Mainland market; and they also availed of the opportunity to report
the difficulties encountered and voice out their suggestions on the
ways that the Central Government could give a helping hand.

oooooOobooOoboOooooOoooOobobOOon0on
BDC Chairman Ms Shirley Chan moderated the Consultative Meeting on
"Hong Kong Brands in the Mainland Market".

go0o0oo0ooooooooooobooooooOopOoOoOoOOOoDOOOOOoOoOoOOO
Officials of Commercial Office of Economic Affairs Department of the Liaison Office of the
Central People’s Government in the HKSAR including Deputy Director-General Mr Wang
Hui (3rd from left, first row) exchanged views with the representatives from the brand
enterprises.
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2009 Hong Kong Top Brand Awards

Founded in 1999, the Hong Kong Top Brand Awards recognize
outstanding brands established by Hong Kong manufacturers through
a well-designed competition, with the objective of promoting Hong
Kong products and enhancing the profile of Hong Kong industry. The
Award embarked on its 11th running in 2009.

The Preliminary Judging of the 2009 Awards was held on 18
November 2009, with 19 local brands short-listed for Final Judging.
The Organizers also staged public polling at the venue of the 44th
Hong Kong Brands and Products Expo (HKBPE) from 12 December
2009 to 2 January 2010. At the Final Judging held on 5 January

2010, 15 brands were selected as winners.

Winners of “2009 Hong Kong Top Brand” included “Giormani”,
“Green Island Cement”, “King Bakery”, “Nam Pei Hong”, “On Kee”, “Po
Sum On”, “Vita Hair”, “Wanchai Ferry” and “Ying Kee Tea House”.
Two past winners namely “Lamex” and “Sea Horse” also participated
in this year’s competition, and they were conferred the “Hong Kong
Premier Brand”, an upper echelon to commend past winners that
have exhibited sustainable success in brand-building. Moreover, “Tai

Cheong Bakery” captured the “Emerging Brand”.

Since 2008, the Organizer introduced a honorary award
category namely the “Hong Kong Top Brand Ten Year Achievement
Award”, and “Crocodile”, “Knife Brand” and “Lion & Globe Brand”
were selected as this year’s awardees. The Achievement Award is an
honorary award aiming to commend Hong Kong brands for having
made persistent commitment to branding and having sustained
outstanding performance for years. The winner of the Acheivement
Award should be a winner of “Hong Kong Premier Brand” and it
should have been conferred “Hong Kong Top Brand” for at least ten

years.

Chaired by Director-General of Trade and Industry Ms Maria
Kwan, the Final Judging Panel of 2009 Hong Kong Top Brand Awards
comprised Dr David Y K Wong, President of CMA; Ms Shirley Chan,
Chairman of BDC; Mr Cliff Sun, Chairman of the Federation of Hong
Kong Industries; Dr Hon Samson Tam, Deputy Chairman of the Hong
Kong Productivity Council; Dr Lui Sun Wing, Vice-President of the
Hong Kong Polytechnic University; and Mr Winnif Pang, Chairman

of Hong Kong Designers Association.
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2009 Hong Kong Top Brand Awards List of the Winners

(00)(Table 1)

ooooooooo

oo
Brandname

Hong Kong Top Brand Ten Year Achievement Award

CROCODILE

7%

gooogo
Hong Kong Premier Brand

LAMED

oooo

Hong Kong Top Brand

B &8 Rvan

&

Ersert]

YING KEE TEA HOUSE

,‘Jﬁu&ﬁ

oooooo
Emerging Brand

goa
Crocodile

oo
Knife Brand

goa
Lion & Globe Brand

0o
Lamex

ooog
Sea Horse

ooag
Giormani

ooog
Green Island Cement

ooo
King Bakery

ooo
Nam Pei Hong

ood
On Kee

ooag
Po Sum On

ooooag
Vita Hair

oooo
Wanchai Ferry

goooad
Ying Kee Tea House

good
Tai Cheong Bakery

oo
Company

gooOoooa
Crocodile Garments Ltd.

ooooooood
Lam Soon Oils and Fats Ltd.

gooooooooa
Hop Hing Group Holdings Ltd.

gooooooo
Lamex Trading Co. Ltd.

0000 (00)000o
Seven Sea Chemicals (Holdings) Ltd.

gooOoooaono
Arredamenti Co. Ltd.

ooooooood
Green Island Cement Co. Ltd.

cooooocooo
King Bakery Holdings Ltd.

gooooobooooo
Nam Pei Hong Sum Yung Drugs Co. Ltd.

gooooooo
On Kee Dry Seafood Co. Ltd.

cooooocooo
Po Sum On Medicine Factory Ltd.

doooooooooon
Vita Green Health Products Co. Ltd.

go00o0ooOoOoooano
General Mills Foods Asia Ltd.

ogooooooo
Ying Kee Tea Co. Ltd.

gooooooo
Tai Cheong Bakery Co. Ltd.
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2009 Hong Kong Top Service Brand Awards

Introduced in 2005, the Hong Kong Top Service Brand Awards
give recognition to outstanding brands established by service providers,
aiming to set up role models and best-practice benchmark in branding

for local service industries.

The 2009 Awards received enthusiastic response from the
industries, attracting entries from a wide spectrum of service sectors. The
Preliminary Judging was held on 18 November 2009, while the Final
Judging was conducted on 6 January 2010. The Organizers also staged
public polling at the venue of the 44th HKBPE from 12 December 2009
to 2 January 2010. After fierce competition, 14 brands stood out from
the 18 shortlisted entries.

Awardees of “2009 Hong Kong Top Service Brand” included
“Ambassador Flowers & Gifts”, “Citicall”, “Dragon King Restaurant”, “EGL
Tours”, “Hong Kong International Airport”, “Market Place by Jasons”,
“Ocean Empire Food Shop”, “PolyVision”, “Sino Property Services” and
“Storefriendly”, while “Yue Mic Ka” won the “Emerging Service Brand”.
Furthermore, three past winners, i.e. “Bonjour”, “Luk Fook Jewellery”
and “Wellcome” were conferred the “Hong Kong Premier Service Brand”
by dint of continued remarkable performance.

Commissioner for Innovation and Technology Ms Janet Wong
headed the Final Judging Panel of the 2009 Hong Kong Top Service
Brand Awards, which consisted of Mr James Tien, Chairman of Hong
Kong Tourism Board; Dr Danny Ngai, Vice-Chairman of BDC; Mr David
Fong, Vice-Chairman of the Chinese General Chamber of Commerce;
Mr K K Yeung, General Committee Member of the Hong Kong General
Chamber of Commerce; Mr Henry Yip, Vice-Chairman of Hong Kong
Retail Management Association; and Mr Alan Wong, Deputy Executive
Director of the Hong Kong Trade Development Council.

20090 000000C0CO0OO0O0O0OOOO0OOOOOOOOObOOOObOO
goooooooboooooooOoobooOooO0oOooOooboOoobooobOooobo
gooooo0oo0oo00Oo0oOo0obOO00oO0OoDOoOoOooO0ooDO
0O0Oooo0o0000o0oo0ooo0oD000o0ogQoooooooooo )oo
goooooOooOoOoOoOoO0O0UOO(booooooooo)o

Final Judging Panel of 2009 Hong Kong Top Brand Awards posed for a picture with
Chief Executive Officer of the BDC. From left, BDC Chief Executive Officer Mr Paul
Leung; Chairman of Hong Kong Designers Association Mr Winnif Pang; Deputy
Chairman of Hong Kong Productivity Council Dr Hon Samson Tam; BDC Chairman
Ms Shirley Chan; Director-General of Trade and Industry Ms Maria Kwan; Chairman
of the Federation of Hong Kong Industries Mr Cliff Sun; CMA Executive Committee
Member Dr Dennis Ng (representative of CMA President Dr David Wong); Director
of Partnership Development Office, Institute for Enterprise, Hong Kong Polytechnic
University Mr Andrew Young (representative of Vice-President Dr Lui Sun Wing).
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Final Judging Panel of 2009 Hong Kong Top Service Brand Awards posed for a
picture with Chief Executive Officer of the BDC. From left, BDC Chief Executive
Officer Mr Paul Leung; Senior Director - Certification of Hong Kong General
Chamber of Commerce Dr Y S Cheung (representative of General Committee
Member Mr K K Yeung); Vice-Chairman of Hong Kong Retail Management
Association Mr Henry Yip; Commissioner for Innovation and Technology Ms
Janet Wong; BDC Vice-Chairman Dr Danny Ngai; Deputy Executive Director
of the Hong Kong Trade Development Council Mr Alan Wong; General
Manager, Business Development of Hong Kong Tourism Broad Mr Patrick Kwok
(representative of Chairman Mr James Tien).
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2009 Hong Kong Top Service Brand Awards List of Winners
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(00 )(Table 2)

oooooooo
Hong Kong Premier Service Brand

15 13 BONJOUR
NEKRE

LUKFOOK JEWELLERY

oooooo
Hong Kong Top Service Brand

anhassaor
A EIEHE

i 51

CITICALL ®

MARKET PLACE

i 52 36 W

®

BAER —
PolyVision

EMEXES
Sino Property Services

1) storefriendly "]
e IREEE

oooooooo
Emerging Service Brand

€51

oo
Brandname

oo
Bonjour

oooo
Luk Fook Jewellery

oo
Wellcome

Ambassador 0 0 O O
Ambassador Flowers & Gifts

od
Citicall

oooo
Dragon King Restaurant

ooo
EGL Tours

ooooog
Hong Kong International Airport

Market Place by Jasons
Market Place by Jasons

good
Ocean Empire Food Shop

gooo
PolyVision

oooooo
Sino Property Services

oooooooo
Storefriendly

ooog
Yue Mic Ka

oo
Company

ggoooooo
Bonjour Holdings Ltd.

oooo(oo0)oDoo
Luk Fook Holdings (International) Ltd.

oooooo
The Dairy Farm Co. Ltd.

gooooo
Dialink Ltd.

oooooocoooooo
Hong Kong Suning Citicall Appliance Ltd.

ocooooooo
Dragon King Restaurant Group

goo0ooooooao
EGL Tours Co. Ltd.

ooooooo
Airport Authority Hong Kong

gooooo
The Dairy Farm Co. Ltd.

ogooooooo
Ocean Empire International Ltd.

goooooooono
PolyVision Eyecare Ltd.

oooooooooo
Sino Estates Management Ltd.

ooooooooooOo
Store Friendly Logistics Holdings Ltd.

go0O0oO0oooooo
China Yue Mic Ka Ltd.
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Guest of Honour Financial Secretary Hon John Tsang (6th from left, first row), CMA President Dr David Wong (6th from right, first row), BDC Chairman Ms Shirley Chan (5th
from left, first row), Panels of Judges and representatives of the winning companies posed for a photo at the 2009 Hong Kong Top Brand Awards and Hong Kong Top

Service Brand Awards Presentation Ceremony” on 26 January 2010.
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2009 Awards Presentation Ceremony

The Presentation Ceremony of the 2009 Hong Kong Top Brand
Awards and Hong Kong Top Service Brand Awards was held at the
Hong Kong Convention and Exhibition Center on 26 January 2010.
Financial Secretary Hon John Tsang, CMA President Dr David Wong,
and BDC Chairman Ms Shirley Chan officiated at the Ceremony,
while Director-General of Trade and Industry Ms Maria Kwan and
Commissioner for Innovation and Technology Ms Janet Wong also

presented awards to the winners.

The grand ceremony featured over 300 distinguished guests.
Among them, there were General Committee members of the
BDC and the CMA, celebrities, and representatives of the winning
companies. The Organizers also set up large-scale display boards at

the venue to give a brief introduction of the Awardees.

1) 00000000 (0)00000
goooooOooooOooOooboOoo
gooo0opoooOo
CMA President Dr David Wong
(right) presented a souvenir to
Guest of Honour of the 2009 Awards
Presentation Ceremony Financial
Secretary Hon John Tsang.

2) 0DO00O00ODOOOoDOoooOoOooo
ooooo
Guest of Honour of the Awards
Presentation Ceremony Financial
Secretary Hon John Tsang delivered a
speech.
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BDC Chairman Ms Shirley Chan delivered welcome
remarks at the Awards Presentation Ceremony.
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CMA President Dr David Wong presented a
souvenir to the Chairman of the Final Judging
Panel of Hong Kong Top Brand Awards, Director-
General of Trade and Industry Ms Maria Kwan (left).
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CMA President Dr David Wong presented a
souvenir to Chairman of Final Judging Panel
of Hong Kong Top Service Brand Awards,
Commissioner for Innovation and Technology Ms
Janet Wong (left).

4)

5)
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BDC Vice-Chairman Dr Danny Ngai (right)
presented a souvenir to the representative of
2009 Award Trophy Sponsor, Executive Director
and Operations Manager of Luk Fook Holdings
(International) Limited Mr Danny Wong.

0ooOooooooooobobOoOooooao
poboooboOooooboobooooosoeonn
More than 300 guests attended the 2009 Hong
Kong Top Brand Awards and Hong Kong Top
Service Brand Awards Presentation Ceremony”.
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ooDbD
The exhibition panels at the venue of the 2009
Awards Presentation Ceremony.

7) 00000000000 DOO0ODOO0OO0O00D0O0

00o0oO0oO0oO0oOooooboooo0oooooaon
gooooooooooooobooooooo
List of winners of 2009 Hong Kong Top Brand
Awards and Hong Kong Top Service Brand Awards
as well as products of the winning companies
were showcased at the Design Gallary of the
Hong Kong Trade Development Council at the
Hong Kong Convention and Exhibition Center.
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Participating in Other Awards

Over the past year, the BDC acted as Supporting Organization
or provided assistance to a number of brand-related award schemes,
e.g. “Capital Best of the Best for Executives 2009” by Capital
Publications Limited, “Trusted Brand 2009” by Reader’s Digest and

the “Outstanding Brand Awards 2010” by Economic Digest.

1)0o0oooz01000000000000
oo0oDb0oD
Ms Shirley Chan presented award to a winning
company at the presentation ceremony of
"Outstanding Brand Awards 2009".

2)000(00)00201000000000
goooooooooooooo
Ms Shirley Chan (3rd from left) posed for a
photo with other award presenters at the
presentation ceremony of “Outstanding Brand
Awards 2010" organized by Economic Digest.
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Hong Kong Top Brand Mark Scheme

Jointly organized by the BDC and the CMA since 2004, the Hong
Kong Top Brand Mark (Top Mark) Scheme adopts a well-structured
assessment system and licensing procedures to continuously review
and recognize the sustainable achievement in brand-building of local
companies. Eligible applicants, after successful completion of due
registration and review process, would be conferred a license and
entitled to use “Top Mark” for business promotion, subject to annual

renewal.

The Scheme is exclusively open to winners of

coooooooooooooon

O0000000000000000 @b

the Hong Kong Top Brand Awards or Hong Kong Top

Service Brand Awards, and it factually is a mechanism

or licensee has to go through an annual On-site

00000000000000000 .
0000000000000o0 T to enhance the review process and continuing
g wacmesnn, zmves development of the two Awards. An applicant

gzo0l1o05000TOPODOOO )

oooobobi1zo0000000585000
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Assessment that is conducted on the basis of product/

00000000000000000
0ooO0)o

service category. Up to May 2010, the scheme had
more than 120 licensees, covering over 550 categories

of products and services. (A full list of the Top Mark

registered brands and products / services is attached in

Appendix 2).

(D

0000 Ordinary Mark 0000 Premier Mark

BEESEAR
Hong Kong
Premier Brand

BEERBAR
Hong Kong
Top Service Brand

EESEMBEENE
Hong Kong Premier
Service Brand

00O Stickers

0O Badge 0o Pin

oooonoon

000 Tent Cards

Hong Kong Top Brand Mark Scheme

16 2009-20100 00000000 Hong Kong Brand Development Council Annual Report



goooboooo

gooozooe0 00 OOOOOODOO(HKD)O
gooo0oo0oo0oooooooooooOoobOoon
gooooooooooobobooobooobooooo
00000000000 0000D00O(Made in Hong
Kong)DOOOOOOOOOOOODOOOOOOOD
goooooooooooooooobooooooo
go0o0o0o0oooooobobooooooooooboon
oo

gobobooooooooboooooobooooon
goooooooooobobooooooooooboo
gooooooooooooooboobooboooooo
goooooooooooooooobooooooo
goo0o0o00oooo0o0ob00OoRKODDOOOOOooo
goooooooooooooooboobooooboo—0o
pgoooopoOooOooorHKOODOOOooDOO

gooboooooooobooooobooobooo
go0o0ooooooboobobooooooooooboon
goooooooooobooog

ooooooon

Made in Hong Kong Mark Scheme

Made in Hong Kong Mark Scheme

Since 2006, the BDC has implemented a certification scheme
namely “Made in Hong Kong Mark (HK Mark) Scheme”. Based on
existing Certificate of Origin regime, the Scheme grants qualified
applicants the license to use a unified visual symbol, i.e. “Made in
Hong Kong Mark (HK Mark)”, to represent the geographic origin
of goods produced within the territory of Hong Kong, with the
objective of raising the profile of Hong Kong products, enhancing
their value-added attributes, and promoting “Made in Hong Kong”
as an internationally-recognized location brand that symbolizes high

quality, outstanding performance and superior reputation.

The scope of Made in Hong Kong Mark Scheme covers both
goods for exports and goods for domestic sales. For export goods,
“HK Mark” license would be granted on the basis of Certificate of
Hong Kong Origin (CHKO) or Certificate of Origin-CEPA (CO(CEPA))
issued by Government-approved certification bodies. Besides, the
CMA now provides certification service for goods destined for Hong
Kongs local market; and such certificate namely “Document of Hong
Kong Origin — Domestic Sales” (DO) could also be accepted as
supporting document for the issue of “HK Mark” license.

A growing number of local companies have successfully become
licensees of Made in Hong Kong Mark Scheme, such as “Taipan”,

“Campbell”, “Easteast”, “Green Island Cement”, “Hang Heung” and
“Wing Wah”, to name a few.

gooooD
Made in Hong Kong Mark

OHKOOOOOOO
HK Mark Licence

00Do00ooDOoOoooDbDoOo
Document of Hong Kong Orgin—
Domestic Sales
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1) D000o0D0000DO0obOO0oo00O0ooOooOooDom
China business management consultant Mr S. C. Wong speaks on four-
step strategies for brand-building.

2) 0000000000 DO0OO0ODOO00O00O00D00DO0D0O0000D

Internet marketing expert Mr Francis Kwok demonstrated how to make
use of email and internet social media to boost brand awareness.
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Brand Incubation and Education

SME Branding Club
The SME Branding Club (the Club) was founded by the BDC in September 2005, in an attempt to inculcate a branding

culture among local SMEs and to build up an interactive platform for knowledge transfer, experience sharing and networking
among companies aspiring for brand development. Facilitated by brand experts and leveraging on the participants’ initiative, the
Club hosts activities pertinent to SME branding on a regular basis.

Since its inception, the Club has organized 28 gatherings, of which 4 were held in the past year; and the number of registered

members has currently surpassed 350.

Recent Activities of SME Branding Club (Table 3)

Date Topics Number of Participant

29 July Four Steps to Brand-Building and Differentiation Strategies for Weak About 40
Brands

26 March How to boost sales and build brands in the dilemma About 50

00000000000 O0O0O0O000000OODODOO
Supply chain management expert Dr Michael Kwong explained the

innovative presentation for brand promotion.
booooO0OooOoboOobOoboOoO0oOOoObOOoO0ObObOOO0o0OO

Lecturer of the Chinese University of Hong Kong Mr Mark Lee elaborated on
“smart” marketing strategies.
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Executive Diploma in Strategic Brand
Management

The BDC and the School of Professional and Continued
Education of the University of Hong Kong (HKU SPACE) have
since 2008 joined forces in organizing a diploma program namely
“Executive Diploma in Strategic Brand Management”, which in turn
comprises two certificate courses, i.e. “Executive Certificate in Brand
Management” and “Executive Certificate in Brand Communication”.
The program invites veteran brand experts to teach on the theories
and practices of brand-building, the management models of local
and global brands, different brand segmentation and positioning
strategies, analysis of brand elements as well as planning of marketing

communication programs.

This program marks the first diploma-level brand management
course in town that is co-organized by two prestigious organizations
through synergy of the industries and the academia. The second
intake of the two certificate courses took place in October 2009 and

March 2010 respectively, which were well-received by local industries.

To help local entrepreneurs to understand the essential concepts
in branding, BDC and HKU SPACE jointly hosted a series of activities
under the banner of “Brand Development and Management”,
including a forum and a television interviews series. The “Uncovering
the Myth of Building Brands” Forum was held on 18 September 2009,
at which the BDC Chairman Ms Shirley Chan delivered an opening

speech; and it attracted over 200 participants.

Besides, a television interview series namely “The Brand and its
Builder” were produced. This was a unique program of 8 episodes
featuring notable brand personalities who had been pivotal in building
successful brands in Hong Kong and China. Centering on a thematic
topic and facilitated by Adjunct Assistant Professor of HKU SPACE
Ms Melanie Lee, each episode unfolded some of the key concepts
and principles lying in the process of building brands, and a lively
discussion took place between the facilitator and the distinguished
guests who shared their valuable insights and experience on how they
met challenges and difficulties in the course of their brand building

efforts.

1) 0000000000000 DOO00DoO00O

Ms Shirley Chan delivered opening speech at
“Uncovering the Myth of Building Brands" Forum.

2) DODO0OO0oO0o0oO0O0oDDOoOoOoOoOoOoOooooo
goooooooooooooooo
Top branding gurus in town were invited to
share their insights and experiences on brand
management at “Uncovering the Myth of Building
Brands” Forum.
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Ms Shirley Chan delivered a welcome remark at the “Building Brand Equity
for SMEs: Are You Ready?” Seminar.

“Branding for Returns: The Path to Strong
Brands for SMEs” Research and Training
Project

Under the sponsorship of the SME Development Fund, the BDC
is implementing the “Branding for Returns: The Path to Strong Brands
for SMEs” Research and Training Project, with the Asian Centre for
Brand Management of the Hong Kong Polytechnic University (ACBM)
acting as the Implementation Agent and the Chinese Manufacturers
Association of Hong Kong as Collaborating Organization. This
15-month Project commenced on 1 October 2009, and it aims to
equip SMEs with state-of-the-art knowledge and management skills,
helping them to pave the way for strong brands.

Many SMEs in Hong Kong lack a clear understanding of the
essence of brand building and still follow traditional, product-
oriented approaches that place too much emphasis on marketing
communications. As such, they might be able to create brand
awareness in short-term but are less effective in enhancing brand
experience and improving brand value in medium to long term.
In view of these, the “Branding for Returns: The Path to Strong
Brands for SMEs” Project adopts the “Holistic Brand Management
Approach” and “Brand Equity Measurement System”, an innovative
yet proven approach that enables Hong Kong manufacturers and
SME:s to build sustainable brand equity through the development and
implementation of brand planning protocols.

The Project’s framework is developed within the business context
of Hong Kong and Mainland China, in particular the situations
confronted by typical SMEs in Hong Kong. By making reference to
the brand performance and branding efforts of dozens of established
brands over a period of 3 years, the Project looks into some 20
representative cases on local SMEs to illustrate the practical challenges
encountered by SME decision makers when creating and managing

brands in Hong Kong as well as China.

The Project deliverables include in-depth interviews, focus-group
interviews, organization of serial seminars and workshops, and the
set-up of a project website. A book embodying the findings and case
studies of the Project will be produced, so as to allow greater audience

from the SME sector to be benefited from this initiative.

Interviews & Focus Group Studies

From November 2009 to April 2010, brand consultants from the
Hong Kong Polytechnic University conducted in-depth interviews
with senior executives of around 20 SMEs, followed by focus-group
interviews with the senior and frontline staff of around 6 SMEs that
were representative of Hong Kong’s major industries and were in
transition to becoming more prominent brands. These interviews
aimed to identify the needs and difficulties encountered by SMEs in
brand-building.
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Serial Seminars on “Building Brand Equity for SMEs”

The Project organized a series of training seminars to facilitate
decision makers from SMEs to acquire modern brand management
knowledge and the skills in implementing and monitoring the “Brand
Equity Measurement System” and to share the experience learnt from

those successfully transformed brands.

The first Seminar was held on 23 October 2009 under the theme
of “Building Brand Equity for SMEs: Are You Ready?”. Dr Sheriff Luk,
Director of ACBM and Ms Na Ni, Assistant Professor of Department
of Management & Marketing of the Hong Kong Polytechnic
University elaborated on the success factors and techniques of brand
management. Mr Jerry Chong, Managing Director of King Bakery
Holdings Limited, and Dr Helen Chan, Chief Executive Officer
of Vita Green Health Products Co., Ltd shared on the difficulties
and challenges encountered when building up their brands. The
seminar received overwhelming response, attracting over 100 SME

participants.

At the “Building Brand Equity for SMEs: Decision Making
Process of Brand Management” Seminar held on 31 March 2010,
Dr Sheriff Luk gave a talk on the decision making process of brand
management, whereas Mr Sunny Poon, General Manager & Brand
Expert of Spoon Brands Enterprise Company analyzed the critical
factors for branding in Mainland China. Besides, Mr Thomas Leung,
Director of Pro-Logic International Limited, shared with about 140

participants the success story of “Primada” brand.

With over 120 participants, the third seminar namely “Building
Brand Equity for SMEs: Real-life Branding in China” was held on
28 May 2010. After Dr Sheriff Luk gave an introduction of the latest
developments of Chinese market and the business opportunities for
Hong Kong brands, Mr Stanley Poon, Assistant General Manager (Sales
& Marketing) of URC Hong Kong Co. Ltd. shared with audience the

1) 00Do0o00OO0o0obDoOo0oD0oOOo0ooDoobDoOOoooDo
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Dr Sheriff Luk, Director of Asia Centre for Brand Management
of the Hong Kong Polytechnic University elaborated on the
“total brand management” techniques.

2) J0000000oOoO0oO0oO0oO0oOoOoOoOoOoOoOoOoOoOoOoO
goooOooooOooooooo
Mr Jerry Chong, Managing Director of King Bakery
Holdings Limited shared on the difficulties and challenges
encountered when building up “King Bakery".

3) 0000000000000 0D0D0DO0DoDOoDOooOoOoO
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Dr Helen Chan, Chief Executive Officer of Vita Green Health
Products Co. Ltd, shared on the motivation behind building
brands and the returns on brand investment.

4) 00000000 DO0ODOO0O0DOOODOOOOOO
gooooooo
Ms Na Ni, Assistant Professor of Department of Management
& Marketing of the Hong Kong Polytechnic University
dissected critical factors for building successful brands.
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000)oooooooOoooooooooooooao successful experiences of “Jack n Jill” in channel building when the
000000000000000000000000 chips brand tapped into China’s domestic market, and Mr Hill Chen,
000000000000 0000000O0O0000 — Director and President of LTP Lighting (ZhongShan) Technology Ltd.
0000000 O0O01200000 also spoke on how to leverage on government policy and partnership

to boost brand development in China.
ooooooocooon

Project Website & Online Training Manual
goooboooogoooo

(www.smebranding.com.hk)0 O A dedicated website (www.smebranding.com.hk) for
O0o0000000O0000 the project has been established, and the summary of the
00oooO0O0O0O0O000O0n materials delivered in the seminars have been uploaded to

0ooooooooooooo provide on-line training manual for easy and free download

goooo

and referencing.

1) 000 (0)0D00 (0)00Do0oo
0oooooo

Mr Sunny Poon (left), Dr Sheriff Luk (center) and
Mr Thomas Leung answered questions from
floor.

2) D000O0O0OO0O00O0000000D0000

Brand consultant Mr Sunny Poon introduced the
strategies for branding in Mainland China.

3) JO0O0O0DOOO0bDoOOoOoooD
Dr Sheriff Luk illustrated on the decision-making
process of brand management.

4) DO00O0ODOO0OO0OO0OODOO0OOODOOOO0DO
ooooooOOoDO0O0O0O0D0O0oDO

Mr Stanley Poon, Assistant General Manager
of URC Hong Kong Co. Ltd. shared the channel
building experiences of “Jack n Jill" in China.

5) 0000000000000000D00

Dr Sheriff Luk updated the audience of the latest
market trends in the Mainland Market and the
business opportunities for Hong Kong brands.

6) 000000000000 OO0O0O0O00DO
oooooobooon

Mr Thomas Leung, Director of Pro-Logic
International Limited, shared on the
development process of “Primada” brand.

7) DO00O0O000DO0O0DOO0O0DOO0O0ODO0ODOO0OODOOODOODO
Mr Hill Chen, Director and President of LTP Lighting (ZhongShan) Technology
Ltd. shared the real-life experience from the perspective of a Mainland brand
operator.

8) DO0U0UDDOODOODOOODOOO
Speakers exchanged views with SME audience.

9) D0000OmMmOobDoOoOoO0oOOo0oDOoOobDoOOoDoOOoooDo
Mr Stanley Poon (left), Dr Sheriff Luk (center) and Mr Hill Chen hosted a
Question & Answer session.
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Business Consulting Practicum

Since 2009, the Faculty of Business and Economics of the
University of Hong Kong has organized the “Business Consulting
Practicum”, which provides free-of-charge business consulting service
for SMEs. The consultant team is made up of second and third year
university students, supervised by project consultant and a team of
veteran lecturers.

The BDC continued to act as a supporting organization for the
2010 Project. Under recommendation of the BDC, five members or
associated companies were admitted as the participants to receive
consultancy on brand development or business strategies for tapping
into Mainland market.

SME Mentorship Program

The Support and Consultation Centre for SMEs (SUCCESS) of
Trade and Industry Department, HKSAR Government launched the
sixth SME Mentorship Program in October 2008. The 12-month
Program aimed to provide SME entrepreneurs with
the opportunity to learn from and be guided by
mentors with rich experience in business operation
through one-on-one free counseling.

As one of the supporting organizations
of the Program, the BDC assisted in recruiting
entrepreneurs as mentors and matching mentors
with mentees.

1) Jo000Do0o0bDoOoO0obDooooD bo
ooooooo
Mr Charles Ng, a General Committee Member
of the BDC was invited to speak at the Seminar
on “Brand Management”.

2) 0000000000 DO0OOOOHACCPO
opooooooo
Representative from Hong Kong Quality
Assurance Association shared experience on
the implementation of "HACCP" management
system.

3) 000000000 DDOBrandOODO
goooooooooooooooo
Brand management expert Ms Melanie Lee
elaborated on the key concepts of brand
management and brand communication
at the Workshop on “Brand: We are Loving It".

4) 00000O0O0OO0OOO0OO0OO0OO0OOO0OO0000
ooooo
Marketing strategy professional Mr Baniel
Cheung introduced creative ways of doing
alternative marketing at a Luncheon.
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Ms Shirley Chan was the keynote speaker at the Seminar on “Environmental
Protection and Branding".
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Seminars and Training

The BDC often hosts or co-organizes seminars and training workshops, in an attempt to disseminate information and
facilitate knowledge transfer, and to foster a branding culture among our industries and the public.

BDC's Presence in Exhibitions and Showcase (Table 4)

Number

Year 2009

15 July Serial Seminar on “ Quality Management from Branding Perspective — About 40 Organizer
1S014001”

8 August “InnoBrand 2009 — Corporate Identity Seminar” by the Victoria Junior About 50 Co-organizer
Chamber

3 September  “How to Deliver a Signature Service with the Power of Branding” Seminar About 30 Co-organizer
by Chartered Institute of Marketing

11 September ~ Workshop on “Emotional Brand Strategies and Retail Management” by the About 30 Supporting
Hong Kong Polytechnic University Organizer

14 September  Serial Seminar on “ Quality Management from Branding Perspective — About 20 Organizer
Corporate Social Responsibility”

17 September  Directors’ Symposium 2009 by the Hong Kong Institute of Directors About 100 Supporting

Organizer

18 September  “Uncovering the Myth of Building Brands” Forum by the BDC and HKU About 200 Co-organizer
SPACE

22 October Lunch Talk on “Alternative Marketing Strategies” About 20 Organizer

23 October Serial Seminar on “Building Brand Equity for SMEs: Are You Ready?” Over 100 Organizer

8 November ~ Seminar on “Environmental Protection and Branding” by the Professional About 150 Supporting
Validation Council of Hong Kong Industries and Institutes for Enterprise of Organizer
Hong Kong Polytechnic University

19 November  Serial Seminar on “Quality Management from Branding Perspective — About 20 Organizer
HACCP”

1 December “The Fifth International Conference on Brand Management” by the Asian About 200 Supporting
Centre for Brand Management of the Hong Kong Polytechnic University Organizer

2 December Seminar on “Brand Management” by the Hong Kong Institute of Vocational About 50 Supporting
Education Organizer

Year 2010

3 March Workshop on “Brand: We are Loving It” by the BDC and HKU SPACE About 50 Co-organizer

31 March Serial Seminar on “Building Brand Equity for SMEs: Decision Making About 140 Organizer
Process of Brand Managment”

19 May “China Entrepreneur Summit — 2010 Hong Kong Forum” by the Hong About 100 Supporting
Kong Trade Development Council Organizer

20 May “Sustainable Business for Our Future” Conference by the Council for About 100 Supporting
Sustainable Development Organizer

28 May Serial Seminar on “Building Brand Equity for SMEs: Real-life Branding in Over 120 Organizer
China”
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Exhibitions and Product Showcases

From time to time, the BDC takes part in various exhibitions held in Hong Kong and China’s major cities, and promotes the
winners of Hong Kong Top Brand Awards and Hong Kong Top Service Brand Awardees through display boards and product showcases.
Such promotional activities help to boost the collective image of Hong Kong brands, while providing a window for consumers, both
locally and across the border, to know more about Hong Kong brands.

BDC’s Presence in Exhibitions and Showcases (Table 5)

Year 2009
13 to 17 August 2009 International Conference and Exhibition of the Hong Kong  Display board
Modernization of Chinese Medicine & Health Products
14 to 17 August Hong Kong Lifestyle Showcase 2009 Hong Kong  Display board and product
showcase (9 companies)
8 to 11 September  The 13th China International Fair for Investment and Xiamen Display board and product
Trade showcase (17 companies)
15to 19 October ~ The 106th China Import and Export Fair Guangzhou Display board and product
showcase (17 companies)
22 to 25 October ~ The 14th Macao International Trade and Investment Fair Macau Display board
3 to 5 December Inno Design Tech Expo Hong Kong  Display board and product
showcase (12companies)
12 December to 4  The 44th Hong Kong Brands and Products Expo Hong Kong  Display board and internet
Jaunary, 2010 promotion
Year 2010
8 to 12 January 2010 Hong Kong Consumer Products Expo, Guangzhou  Guangzhou Display board and product
showcase (17companies)
26 January 2009 Hong Kong Top Brand Awards and Hong Kong Top  Hong Kong  Display board (for 29 winners
Service Brand Awards Presentation Ceremony of the 2009 Awards)
26 January to 8 Showcase at the Design Gallery of Hong Kong Trade Hong Kong  Showcase and display board
February Development Council (for 29 winners of the 2009
Awards)
28 January to Hong Kong Trendy Products Expo Nanning  Display board
2 February
30 April to 4 May  Style Hong Kong Show in Fuzhou Fuzhou Display board and product
showcase (20companies)
15 to 19 June The 21% International China Harbin Fair For Trade and Harbin Display board and product

Economic Cooperation
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1)

gooooo0oOoOooobooOooooooooo
The BDC set up an exhibition booth at the “Hong Kong Lifestyle Showcase 2009",

)00 1060000000000000000DOO0O0ODOOOODO

3)

4)

5)

6)

7

8)

The booth of "Hong Kong Top Brands” at the “106th China Import and Export Fair”.

gOo0o0O0oooOoooO0OOO000000OOOODOODDOODODOOO0OmMDbODODOODODOOO
Under the coordination of the BDC, selected Awardees of Hong Kong Top Brand showcased their
products at the “Style Hong Kong Show in Fuzhou”.

0000000ooooooOooooooooooDooD
The showcase of "Hong Kong Top Brands” at the "Hong Kong Consumer Products Expo,
Guangzhou'".

200000 00000000000000O0DO00O0000O0O0ODOO0O000O00O0COOO0000
Products and information of the winners of 2009 Hong Kong Top Brand Awards and Hong Kong
Top Service Brand Awards were displayed at the Design Gallery.

00000021 000000000000000C0OCOOO0O0OOOOOOOOOO

The BDC set up “Hong Kong Top Brand Product Showcase” at the “21st International China Harbin
Fair For Trade and Economic Cooperation”.

0o0oooo2009000000000M™

The BDC participated in the “2009 Inno Design Tech Expo”.
2009000000000000000OO0OOOO0ODOD 44 00000000DDDODODDODO

2009 Hong Kong Top Brand Awards and Hong Kong Top Service Brand Awards staged a public
polling at the "44th Hong Kong Brand and Product Expo”.

0od
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The BDC stage the second phase exhibition
at "The Parade of Hong Kong Top Brands”
Gallery at Hong Kong International Airport.
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Gallery at Hong Kong International Airport

Under the support of Hong Kong Airport Authority
(HKAA), the BDC set up a gallery under the banner of
“The Parade of Hong Kong Top Brands” at the Hong Kong
International Airport from June 2009 to February 2010.

Apart from a large-scale information panel to
introduce Hong Kong Top Brand Awards and Hong Kong
Top Service Brand Awards, the Gallery also featured
a showcase to display representative products of 16
awardees at its Phase Two (from September to November
2009) and Phase Three (December 2009 to February
2010) exhibition, demonstrating to overseas travelers the strongest

line-up and latest achievements of Hong Kong brands.

Exchanges and Networking

The BDC has been actively expanding its networking with
governments, industrial organizations and enterprises in Hong
Kong, Mainland and overseas, through convening meetings,
attending forums, participating in exchange programs, receiving

delegations, as well as other channels.

) (Table 6)

gooo gooo oo goooo
Date Activity Location Role of BDC

2009 0 Year 2009

60 300 goooooooOOOoOOO0OOoOoOooooooo g g

30 June Consultation Session of “Hong Kong Industry Network Clusters” by Hong Kong Participant
Hong Kong Productivity Council

70 300 coooooOOOOO0O0OO0OO0O0O0O0O0oooOooOoOOOOOO0OOn od g

30 July Consultative Meeting on “Hong Kong Brands in the Mainland Market”  Hong Kong Co-organizer
by the Trade Office of the Economic Affairs Department of the Liaison
Office of the Central People’s Government in HKSAR

100220 ooooooOoOooo od g

22 October Gala Dinner by Chartered Institute of Marketing Hong Kong Participant

110270 HKU SPACED 00000000000 OOO0OOOOOOO od g

27 November  “Business Studies Advisory Board Annual Luncheon” by the College of =~ Hong Kong Participant
Business and Finance of HKU SPACE

120 40 gooooOOOOOO0OO0OO0OOoooooon od ooooo

4 December  Visit by Mr Pu Changcheng, Vice-Minister of the General Hong Kong  Receiving delegation
Administration of Quality Supervision, Inspection and Quarantine of
the People’s Republic of China (AQSIQ)

2010 O Year 2010

40 150 ooooooooooooooooon oo ooooo

15 April Delegation from the Centre for Studies of Hong Kong, Macau and Pear] ~ Hong Kong  Receiving delegation
River Delta of of Sun Yet-Sen University

50120 goooooooOoOOObOOoOoOoon g goooo

12 May Visit by Branding Study Mission of Shangdong Province Hong Kong  Receiving delegation
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The Parade of Hong Kong Top Brands 2009

“The Parade of Hong Kong Top Brands”
is jointly published the BDC and the CMA.
Abundant in information and pictures, this

bilingual booklet is a collection of the success
stories and precious experience of some 100
Hong Kong brands, as well as stocktaking of
the development trajectory of Hong Kong Top
Brand Awards and Hong Kong Top Service
Brand Awards.

The 2009 edition of “The Parade of Hong Kong Top Brands” was
published in July 2009. This 308-page bilingual booklet includes
a special charter to re-capture programs in celebrations of the 10th
Anniversary of the Hong Kong Top Brand Awards, while taking a
retrospective look at the Awards’ evolutionary changes.

With a circulation volume of 3,000, the booklet was distributed
to over 600 organizations, including Government departments,
chambers, associations, media, universities and consulates; and it also
stepped up presence in exhibitions and other events held in Hong
Kong, Mainland China and even overseas.

BDC Website

The BDC revamped its official website (www.hkbrand.org) in
the end of 2009. The new website provides richer and more versatile
information through a refined structure that is divided into several
content sections, e.g. “About the Council”, “Council in Action”,
“Brand Awards”, “Marking Scheme”, and “Top Brand Gallery”, “Brand
Resource Center” and “Member Service”.

The website is an important channel to update the public of the
Council’ activities and services, and it also serves as a specialized on-
line platform for promoting Hong Kong brands.

The electronic version of “The Parade of Hong Kong Top Brands
2009” was uploaded onto the BDC website under the column of “Top
Brand Gallery”, in an attempt to extend the promotion coverage to
overseas business and consumers via e-commercial channel.

1) 00000O00O00000000D00000D0O0O00000DOO0DOO0O000DO00O0OO0O0DO00O0DO000
The BDC Vice-Chairman Mr Simon Wong exchanged views on the brand development in PRD with a delegation led by Professor Guanghan Chen, Director of the
Centre for Studies of Hong Kong, Macau and Pearl River Delta of Sun Yet-Sen University.

2) Do0o0OO0OO0O0OO0O0OO0ODOO0OO0OO0OO0ODOOOOO0ODOO0OO0OO

A 20-delegate study mission from Shangdong Province visited the BDC to exchange views on creative branding.

3) D00o00O0O0OO0O000O00O0O0OO0OOO0O0OD0OO0O

Mr Pu Changcheng, Vice-Minister of the General Administration of Quality Supervision, Inspection and Quarantine, visited the BDC.
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General Committee Members posed for a group photo after the first meeting of 3rd General
Committee.

In-house Activities

Formation of the Third General Committee

The Third General Committee of the BDC was formed in
early 2010. In accordance with the Memorandum and Articles of
the Association of the BDC, the General Committee may comprise
“Appointed Members” (who are appointed by the CMA), “Elected
Members” (elected by BDC members) and “Nominated Members”
(nominated by major organizations upon invitation of the BDC).

In late 2009, the CMA appointed Ms Shirley Chan, Dr Danny
Ngai and Mr Charlie Lee to the Third General Committee of the BDC,
with Ms Shirley Chan being re-appointed as the Chairperson. In early
2010, 12 candidates for the “Elected Members” were nominated by
the CMA pursuant to the Election Rules of the BDC, and the voting
took place from 23 February to 11 March 2010. After the voting
tickets were counted under the scrutiny of Honorary Legal Advisor
Mr Joseph Chow and Chief Executive Officer Mr Paul Leung on 18
March 2010, it was announced that all the 12 candidates were elected
by a high number of votes.

The Third General Committee took office on 1 April and the
first meeting was held on 13 April 2010, at which Dr Danny Ngai, Mr
Simon Wong and Mr Charlie Lee were elected as Vice-Chairmen by
the members present. The General Committee also resolved to invite
“Nominated Members” from 7 organizations, namely the Hong Kong
Trade Development Council, Hong Kong Productivity Council, Hong
Kong Tourism Board, Hong Kong Polytechnic University, Vocational
Training Council, Hong Kong Retail Management Association, and
Hong Kong Designers Association.

Besides, the General Committee is honored to have Mrs Rita Lau,
Secretary for Commerce and Economic Development, as the Honorary
Patron, with Ms Maria Kwan, Director-General of Trade and Industry,
and Mr Jerry Liu, Head of Create Hong Kong, being the Honorary
Advisors. Dr David Wong, President of the Chinese Manufacturers’
Association of Hong Kong, is the Council’s Honorary Chairman,
and Mr Joseph Chow has been re-appointed as the Honorary Legal
Advisor.

gooboooooooooOoOoOoOoOO0OO0OOOOOOOOOOOOOOOOODD
The ballots of “Elected Member” Election were counted under the scrutiny of Honorary Legal Advisor
Mr Joseph Chow and Chief Executive Office Mr Paul Leung.
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Member representatives posed for a group photo at the 2009 Annual
General Meeting.

2009 General Meeting

The BDC held its Annual General Meeting (AGM) at CMA
Conference Hall on 23 September 2009. Ms Shirley Chan, the BDC
Chairman was the Chairman of AGM and delivered a speech. She
reviewed the major work of the BDC in the last year, including
lobbying the Government to facilitate the branding initiatives
of SMEs, organizing a series of activities to celebrate the 10th
Anniversary of Hong Kong Top Brand Awards, assisting local brands
to explore the domestic market of Mainland China, and pressing
ahead with brand research and education.

The AGM resolved that the Statement of Accounts of the Council
and Reports of the General Committee and Auditors be received and
Mr Ng Cheuk Yan be appointed as the Auditor for the Year 2010.
About 20 General Committee members and registered representatives
of member companies attended the meeting.

Work of Committees

The BDC is established on the principle of “Market leads,
Government facilitates, Community supports”. The Council has
invited Government officials as Honorary Patrons and Honorary
Advisors, and it has a General Committee whose membership
comprise representatives from a variety of sectors, such as
manufacturing, commerce, academics, and professional services.
Besides, several working committees including “Hong Kong Top
Brand Assessment Board”, “Technical Advisory Committee”,
“Promotion and Advocacy Committee”, and “Finance Committee”
have been set up as the operational arms to carry out the Council’s
various initiatives.

General Committee

The General Committee is the governing body of the Council,
which provides guidance on the developmental directions of the
Council and also looks into the overall strategy and policies related
to the development of Hong Kong brands. The General Committee
supervises the operation of the Council and coordinates the work of
sub-committees.

Chaired by the BDC Chairman Ms Shirley Chan, the General
Committee held two meetings in the past year to discuss the feasibility
of introducing a grading and certification scheme for catering service
and to review the 2010 Year Plan of the Council.

Executive Committee

The BDC also has an Executive Committee consisting of the
Chairman, Vice-Chairmen and the CEO. The Executive Committee
is empowered by the General Committee to conduct, manage and
supervise the affairs of the Council. The BDC Chairman Ms Shitley
Chan is the Chairman of the Executive Committee.

Hong Kong Top Brand Assessment Board
Hong Kong Top Brand Assessment Board is responsible for
organizing brands awards and other brand-related recognition
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programs, implementing Hong Kong Top Brand Mark Scheme, and
monitoring over the awardees and licensees thereof. Besides, it is the
issuing body of the Hong Kong Top Brand Mark License.

The Board is chaired by the BDC Chairman Ms Shirley Chan.
It acted as the Preliminary Judging Panel of the 2009 Awards to
select the shortlisted entries on 20 November 2009. The Committee
held meetings on 26 April 2010 and on 9 June 2010 to discuss the
schedule for 2010 Awards and to formulate an implementation plan
of “Hong Kong Emerging Brand Awards and Hong Kong Emerging
Service Brand Awards”.

Technical Advisory Committee

The Technical Advisory Committee advises on the judging
criteria of brand awards and technical aspects of the certification
scheme, and it is also devoted to fostering the communications and
cooperation between the Council and academics, professionals and
other sectors.

Currently chaired by the BDC Vice-Chairman Mr Simon
Wong, the Committee is made up of domain experts who are
industrialist, academic, legal expert, designer or other professionals.
It held a meeting on 3 June 2010 to discuss on technical issues and
implementation details of “2010 Hong Kong Emerging Brand Awards
and Hong Kong Emerging Service Brand Awards”.

Promotion and Advocacy Committee

The Promotion and Advocacy Committee is set up to raise
the brand awareness among the industries and the general public,
to facilitate local brands’ development in domestic, Mainland and
overseas markets, to promote the objective and activities of the
Council, and to enhance liaisons and cooperation with other brand-
facilitating organizations. Besides, it also provides guidance on
memberships affairs such as recruitment, administration and services.

Currently chaired by the BDC Vice-Chairman Mr Charlie Lee,
the Committee held a meeting on 1 June 2001 to endorse the 2010
promotional plans of the Council’s major activities especially the
“Hong Kong Emerging Brand Awards and Hong Kong Emerging
Service Brand Awards” and to study the ways forward to boost the
organizational image of the BDC in exhibitions.

Finance Committee

The Finance Committee is set up to advise on and monitor the
financial affairs of the BDC, and to study on the strategies for improving
the Council’s financial soundness in the long run. The Finance
Committee is chaired by the BDC Vice-Chairman Dr Danny Ngai.

Member Recruitment

Membership is not only an important base for the BDC to
advocate and implement its founding missions, but also constitutes
an indispensable interface for the Council to connect and serve the
industries.

The BDC welcomes all companies and organizations in sympathy
of our objectives to become Corporate Members or Associate
Members. Since the establishment of BDC in August 2005, the BDC
has successfully admitted over 170 Corporate Members.

34 2009-20100 00000000 Hong Kong Brand Development Council Annual Report



ooogad

Member Benefits

o000 Membership Eligibility

voooooooooooobooboooon Any company holding a Hong Kong Business Registration
voooooooooooooooooooodid  Certificate or any association having been registered with the relevant
ggobbobbboooooooooooooooo Government authority shall be eligible to apply for being admitted as
0joo0o0o0o0ooDDO00O0ooo a Corporate Member of the Hong Kong Brand Development Council.
Companies or associations incorporated outside Hong Kong could

good

0000000000000000000000
oooooooooooooooooooooooo  Member Benefits

apply for being admitted as Associate Members.

ud Corporate Members have the right to attend and vote at general
0000000000000 000000000 meetings of the BDC. All Members can enjoy a bevy of privileges:

ooooo *  Become part of a collective voice to express views and concerns

000000000 0000000000000 on government’s policies and issues pertaining to brand

development.
goooocooooo

*  Have opportunities to participate in various exhibitions, product
gooobuooooooobouoouooboobooo

showcases, and promotional activities organized by the BDC in
ooooooooooo

Hong Kong, Mainland and overseas.

oooooooooooo e Attend seminars, training programs, business study trips

0000000000 O0O0O0O0Ooooooo and other activities at a discounted rate or free-of-charge (for

specified events).
goooooooooooooooobooooo

0000000000O00000 ¢ Acquire updated information on branding.

¢ Share findings of research and development projects conducted
by the BDC.

oobooooOooooooOoOoOoO0oOoOooooo

goooooooooobooooo
¢ Get access to brand development supporting facilities established
gooooooobooooooo
by the BDC, e.g. brand expert database, free consultancy, and
0000000000000 0DO0OO0ODDOO0 consultant referral services.

e ¢ Receive free publications, including “The Parade of Hong

0000000000 000000O0ooooO Kong Top Brands”, “Annual Report”, member circular, e-mail
goooon broadcast, and etc.

*  Upload company information on the BDC official website.

o Leverage on the BDC5 network to facilitate business matching,
experience sharing, strategic alliance, inter-company liaison and
mutually preferential arrangements.

* Enjoy benefits entitled to CMA Group Members, such as
discount on training and insurance services.
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Hong Kong Brand Development Council

Initiated by the Chinese Manufacturers Association of Hong Kong (the
CMA), the Hong Kong Brand Development Council (the Council) is a non-
profit-making institution aiming to promote the development of Hong Kong
brands by pooling together the efforts of all walks of life. It is committed
to promoting Hong Kong brands and products, advocating innovation
and creativity, fostering an environment conducive to brand-building, and
enhancing exchanges and cooperation among companies in regard to brand
development.

The Council is established on the principle of “Market leads,
Government facilitates, Community supports”. Apart from having invited
Government officials as Honorary Patrons and Honorary Advisors, the
Council has a prestigious General Committee whose membership comprises
representatives from a variety of sectors, such as manufacturing, commerce,
academic, and professional services. A devoted secretariat and several
working committees including “Hong Kong Top Brand Assessment Board”,
“Technical Advisory Committee”, “Promotion and Advocacy Committee”,
and “Financial Committee” have been set up as the operational arms to carry
out the Councils various initiatives.

The Council has set itself the task of becoming a flagship to lead the
way in Hong Kong’s brand development, being a driver for the pursuit of
an overall strategy, a facilitator for the formulation and implementation
of related policies, and a coordinator for the branding efforts of local
organizations. The Council has been playing an active role in every key area,
sharpening its leadership in brand accreditation, incubation, promotion,
research, exchanges and international cooperation.

Besides hosting the renowned brand awards like “Hong Kong Top
Brand Awards”, “Hong Kong Top Service Brand Awards”, “Hong Kong
Emerging Brand Awards” and “Hong Kong Emerging Service Brand Awards”,
the Council also provides assistance to other brand competitions or prizes,
in an attempt to identify role models and set up best-practice benchmark in
branding. It is the organizer of the “Hong Kong Top Brand Mark Scheme”
and “Made in Hong Kong Mark Scheme”, which, as the first of their kinds,
have blazed the trail of brand-related certification based on well-structured
assessment and licensing system.

In order to enhance the profile of Hong Kong brands, the Council has
been actively participating in various exhibitions, product showcases, and
other promotional events, domestically and overseas. It organizes “SME
Branding Club” regularly, in an attempt to foster brand-building culture
among local SMEs and to build up an interactive platform for knowledge
transfer, experience sharing and networking among companies aspiring for
brand development. Furthermore, a number of training, research, study, and
exchange programs as well as public education campaigns have been rolling
out under the Councils aegis, as part of its efforts to step up brand awareness
among local enterprises and the public in general.

The tidal wave of globalization, coupled with the rise of knowledge
economy, has ushered in a “brand era”, where brand-building is becoming
a must strategy for an organization to stay competitive. Hand in hand with
our industries, the Hong Kong Brand Development Council is devoted to
promoting “Made by Hong Kong, Originated from Hong Kong” as a world-
class label and developing Hong Kong into a star-studded brands hub.
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Sub-Committees

ooooooood ooooo

Hong Kong Top Brand Assessment Board Finance Committee

00 ChairmanC 00 ChairmanC

000 Ms Shirley S L Chan 000 Dr Danny K F Ngai, JP
000 Vice-ChairmenO 00 Committee MembersO
000 Dr Danny K F Ngai, JP 000 Ms Shirley S L Chan
000 Mr Simon KW Wong, JP 000 Mr Simon KW Wong, JP

000 Mr Charlie W C Lee
000 Mr Paul SW Leung, SBS

00 Committee Members[]
000 Mr Johnny C H Yeung
000 Mr Ng Ching Wun
000 Ms Stella W F Lee
000 Mr Michael L M Yu

oopoooooo
Promotion and Advocacy Committee

000 Ms Lee Jai Ying 00 ChairmanQ

000 MrSunny N C Chai 000 Mr Charlie W C Lee
000 Mr Johnny W'Y Yeung 00O AdvisorsO

000 MrJoseph SW Chow 000 Ms Shirley S L Chan
000 Dr Lo Kam Wing 000 Mr Simon KW Wong, JP

000 MsEva CT Choy

00O Committee MembersQ
000 Mr Felix K P Chung :

000 DrKevin KW Lau
000 Ms Lee Jai Ying
000 Mr Liu Siong Song
000 Mr Aaron W L Shum
000 Mr Stephen S M Chang
000 Mr Frank F H Pak
000 Vice-ChairmanO 000 MrAddy W H Wong
000 Dr Danny K F Ngai, JP 000 Mr Charles C C Ng
000 Mr Garic Y W Kwok

goooooo
Technical Advisory Committee

00 ChairmanQd
000 Mr Simon KW Wong, JP

0000 Technical AdvisorsQ
000 Dr Dennis W P Ng, MH
000 DrKevin KW Lau
000 Mr Henry CT Yip
000 Mr Eric CW Chan
000 Dr Albert H C Tsang
000 Mr Nicholas P H Tam
000 Dr Sherriff Luk

000 Mr Joseph S W Chow
000 Mr Paul SW Leung, SBS
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“Top Mark” Registered Brands and Product/Service Categories (up to August 2010)
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1. Registered Brands and Products

LicenceNo Brandname Company

Product Categories

POO1 Maid Brand Four Seas Mercantile Ltd

Ham, Sausage

P002 Hoe Hin Pak Fah Yeow

Hoe Hin Pak Fah Yeow Mfy Ltd

Chinese Medicine External Analgesic (White Flower Embrocation)
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P003 Airland Airland Enterprise Co Ltd Spring Mattress, Pillow, Beddings

P004 Chicks Chun Au Knitting Factory Ltd Underwear, Thermal Underwear

P005 Lamex Lamex Trading Co Ltd Office Furniture, Office Seating

P006 Aqua Pure Aqua Pure Distilled Water Co Ltd Distilled Water, Bottled Tea, Bottled Fruit-flavoured Drink

P0O07 Lee Kum Kee Lee Kum Kee Co L td Oyster Sauce

P008 American Roses Brand Lam Soon Food Supply Co Ltd Flour

P009 Fung Yip Fung Yip Electrical Mfg Ltd Adaptors; Plugs; Extension Sockets; Switches; Socket Outlets; Telecom,
Electronics Outlets/Sockets; USB Extension Sockets; USB Adaptors

POT1 German Pool German Pool (HK) Ltd Electric Water Heater, Range Hood, Gas Cooking Range, Kitchen Cabinet,
Induction Cooker, Air Conditioner

PO12 Imperial Bird's Nest Imperial Bird's Nest International Co Ltd Dried Bird's Nest, Health Food (Instant Bird's Nest, Chinese Soup Pack),
Rare Medical Herb & Material, Chinese Medical Herb & Material, Dried
Sea Foods, Canned Food (Sea Foods), Dried Fungus Food, Dried Aquatic
Food (Crocodile Meat), Dried Chinese Noodles, Seasoning Sauce, Health
Drink (American Ginseng Tea Bag)

P013 Luk Fook Jewellery Luk Fook Holdings (International) Ltd Precious Metal Jewellery, Pearl and Gem Jewellery, Precious Metal
Ornament

P0O14 Saint Honore Saint Honore Cake Shop Ltd Bread, Chinese Cakes & Confectioneries, Mooncakes, Snowy Mooncakes,
Biscuit

PO16 Hung Fook Tong Hung Fook Tong Holdings Ltd Packed/Bottled Herbal Tea, Packed/Bottled Fruit-flavoured Drink, Health
Drink, Herbal Jelly, Health Food (Chinese Soup), Chinese Dessert, Snack,
Chinese Cakes & Confectioneries (Turnip Pudding), Frozen Ready-made
Meal, Bottled Water

P0O18 Long Far Long Far Herbal Medicine Mfg (HK) Ltd Chinese Medicine Healthcare Product (Beauty & Healthy, Female
Essence), Healthcare Dietary Supplement (Lingzhi, Cordyceps Sinensis)

PO19 Golden Elephant Brand Golden Resources Development Ltd Rice

P021 Tien Chu The Tien Chu (HK) Co Ltd Monosodium Glutamate, Healthcare Dietary Supplement (Propolis,
Propolis Liquid, Royal Jelly), Fungus Food, Marine Food (Instant Seaweed &
Roasted Seaweed), Health Food (Honey), Rare Medical Herb & Material
(Dendrobium Stem)

P022 Hang Heung Hang Heung Cake Shop Co Ltd Mooncakes, Chinese Cakes & Confectioneries, Chinese Preserved Meat &
Sausage

P023 SauTao Sun Shun Fuk Foods Co Ltd Fresh Chinese Noodles, Dried Chinese Noodles, Instant Noodles

P024 Maxim's Maxim'’s Caterers Ltd Mooncakes, Snowy Mooncakes, Chinese Cakes & Confectioneries,
Chinese Preserved Meat & Sausage

P025 3D-Gold 3D-Gold Jewellery (HK) Ltd Precious Metal Jewellery, Pearl and Gem Jewellery, Precious Metal
Ornament

P026 Lo Hong Ka Lo Hong Ka (HK) Ltd Health Food (Instant Bird's Nest )

P027 Crocodile Crocodile Garments Ltd Men's Wear, Women's Wear, Kids' Wear, Underwear, Accessories

P028 Axe Lam Soon Cleaning & Caring Dishwashing Detergents, Laundry Products, Fabric Softener, Household

Laboratories (HK) Co Ltd Cleaning Products

P029 Golden Statue Lam Soon Food Supply Co Ltd Flour

P030 Knife Brand Lam Soon Oils and Fats Ltd Pure Vegetable Edible Oil, Formula Vegetable Edible Oil

PO31 Red Lantern Lam Soon Oils and Fats Ltd Pure Vegetable Edible Oil, Formula Vegetable Edible Oil

P032 Lion & Globe Brand Hop Hing Group Holdings Ltd Pure Vegetable Edible Qil, Formula Vegetable Edible Oil

P033 Camel Brand Hop Hing Group Holdings Ltd Pure Vegetable Edible Qil, Formula Vegetable Edible Oil

P034 EuYan Sang Eu Yan Sang (HK) Ltd Chinese Medicine Healthcare Product, Healthcare Dietary Supplement,

Chinese Proprietary Medicine, Chinese Medicine Drink Granules, Tea,
Floral Tea, Health Drink (Herbal Tea Bag), Health Food (Instant Bird's Nest,
Chinese Soup Pack, Herbal Smoothies, Chicken Essence), Herbal Jelly,
Rare Medical Herb & Material (Amercian Ginseng), Dried Sea Foods,
Dried Fungus Foods
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P035 A-Fontane A-Fontane Group Ltd Beddings, Pillow, Mattress, Bras, Underwear, Pyjamas

P036 Goodway Goodway Electrical Enterprise Ltd Household Electric Appliance with Thermo Device (Electric Cooker,
Electric Kettle), Induction Cooker, Electric lron

P037 Flower The China Paint Mfg Co (1932) Ltd Emulsion Paint, Synthetic Enamel

P038 Amoy Amoy Food Ltd Soy Sauce, Oyster Sauce, Vinegar, Convenience Sauce, Seasoning Sauce,
Frozen Dim Sum, Frozen Ready-made Meal, Frozen Food (Dumpling &
Wonton, Tongyuen)

P039 2036 Holistol International Ltd Healthcare Dietary Supplement (Ganoderma Sporo-Pollen; Ganoderma
Spore Lipids; Ganoderma Spore Propolis; G Spore Cordyceps Yunzhi;
G Spore Lipids DHA; Specialty — Vision, Urine, Probiotic, Intestine, Heart)

P040 Appolo Appolo Ice-Cream Co Ltd Ice Cream, Ice Lolly

P041 First Edible Nest Cross International Ltd Dried Bird's Nest, Dried Sea Foods, Frozen Sea Foods, Dried Fungus
Foods (Mushroom, Fat Choi), Rare Medical Herb & Material (American
Ginseng, Cordyceps Sinensis), Tea, Health Food (Instant Bird's Nest),
Healthcare Dietary Supplement (Cordyceps Sinensis, Pearl Capsules)

P042 Labour Lam Soon Cleaning & Caring Dishwashing Detergents, Laundry Products, Household Cleaning

Laboratories (HK) Co Ltd Products, Bleach Products

P043 Michel René Michel René Ltd Men's Wear, Women's Wear, Accessories

P044 Moiselle Moiselle (HK) Ltd Women's Wear, Accessories

P045 Pat Chun Pat Chun International Ltd Vinegar, Soy Sauce, Seasoning Sauce, Mooncakes, Chinese Cakes &
Confectioneries

P046 Tai Pan Tai Pan Bread and Cakes Co Ltd Chinese Cakes & Confectioneries, Snowy Mooncakes, Western Cakes &
Confectioneries, Biscuit, Bread, Sandwiches, Confectioneries

P047 Tsit Wing Tsit Wing Coffee Co Ltd Coffee, Tea, Canned Drinks (Coffee & Tea), Sugar Sachet, Milk

P048 Wing Wah Wing Wah Food Mfy Ltd Chinese Cakes & Confectioneries, Western Cakes & Confectioneries,
Mooncakes, Snowy Mooncakes, Biscuit, Chinese Preserved Meat &
Sausage

P049 Home of Swallows Home of Swallows Ltd Dried Bird's Nest, Health Food (Instant Bird’'s Nest, Bird’'s Nest
Confectioneries, Chinese Soup), Health Drink (Bird's Nest Drink)

P050 Garden The Garden Co Ltd Biscuit, Mooncakes, Chinese Cakes & Confectioneries

PO51 Tung Fong Hung Tung Fong Hung Medicine Co Ltd Dried Bird's Nest

P052 Dai Pai Dong Kampery Development Ltd Tea

P053 Greendotdot Greendotdot.com Ltd Cereal (Oats)

P054 Four Seas Four Seas Mercantile Holdings Ltd Marine Food (Instant Seaweed)

P055 Han Sheng Tang Han Sheng Tang Herbal Technologies Chinese Medicine Healthcare Product (Plus 40 for Women, the Revitalizer;

Co Ltd Plus 40 for Men, the Revitalizer)

P056 Herbs Generation Herbs Generation International Ltd Healthcare Dietary Supplement (Ganoderma Sporo-Pollen, Cordyceps
Sinensis, U-Tight, Human Vital Super, Propolis Extract, Vision Pro, Joint
Pro, Cardio Pro, MD Yunzhi, Liver Tonic, Hair Power), Health Drink (Herbal
Tea Bag)

PO57 Instant-Dict Group Sense (International) Ltd Electronic Dictionary, Multi-media Electronic Dictionary

P059 Maisto May Cheong Toy Products Factory Ltd Multi-functional Die-cast Model Products, Die-cast Model Products, Die-
cast Toy Products

P060 Sinomax Sinomax Health & Household Products Ltd  Pillow

PO61 Dr. Kong Dr. Kong Footcare Ltd Men’s Footwear (Leather Shoes, Sports Shoes), Women's Footwear
(Leather Shoes, Sports Shoes, Sandals), Kids' Footwear (Leather Shoes,
Sports Shoes), Footwear Accessories, Footcare Products, Chirobag

P062 Bauhinia The Hong Kong & China Gas Co Ltd Gas Cooking Range (Hotplate & Bulit-in), Range Hood, Gas Water Heater,
Gas Combi-Boiler, Dish Sterilizer

P063 Embry Form Embry (HK) Ltd Bras, Women's Underwear, Women's Functional Underwear, Swimming

Suits, Pyjamas
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P064 Kinox Kin Hip Metal & Plastic Factory Ltd Stainless Steel Cookware & Accessories, Thermal Dispenser, Plastic
Kitchen Ware, Household Electric Appliance with Thermo Device
(Electric Kettle, Electric Coffee Maker, Electric Toaster)

P065 Royal Medic Royal Medic (Holdings) Ltd Healthcare Dietary Supplement (Cordyceps Sinensis, Cordyceps Sinensis
Cs-4, Detox Solution, Eye Clear, Joints Well, Broken Ganoderma Spore,
Liver Guard, Liver Whitening)

P066 Safewell Safewell Equipment Ltd Safe, Fireproof Safe, Digital Coding Safe

P067 Telekye TeleEye Holdings Ltd Video Monitoring System, Application Software (Video Monitoring
System)

P068 oo Hing Kee Java Edible Bird's Nest Co Ltd Dried Bird's Nest, Rare Medical Herb & Material, Chinese Medical Herb &
Material, Dried Sea Foods, Dried Aquatic Food, Frozen Sea Foods, Frozen
Aquatic Food, Dried Fungus Food, Health Food (Instant Bird's Nest),
Herbal Jelly, Seasoning Sauce (XO Sauce), Tea, Chinese Preserved Meat &
Sausage, Miscellaneous Food

P069 Catalo Catalo Natural Health Foods Ltd Healthcare Dietary Supplement (FlexiJoint Formula, Biberry Eye Formula
Series, Children’s DHA Formula, Children’s Colostrum Formula)

P070 LK LK. Machinery Co Ltd Hot Chamber Die-Casting Machine, Cold Chamber Die-Casting
Machine, Plastic Injection Molding Machine, Computer Numerical
Control Machine Tool

P072 Mr. Juicy Citrus Growers International Chilled Juice, Ambient Juice

P073 Super Star Golden Cup Industries Ltd Snack (Crispy Whitebait), Bottled Fruit-flavoured Drink, Chinese
Preserved Meat & Sausage, Seasoning Sauce, Chinese Cakes &
Confectioneries, Mooncakes, Prepared Food (Basin Dish), Dried Sea
Foods, Instant Sea Foods, Canned Food (Sea Foods)

P074 Taikoo Taikoo Sugar Ltd White Sugar, Brown Sugar, Crystal Sugar, Sugar Cube, Powdered Sugar,
Sugar Sachet, Syrup

PO75 Tung Chun Tung Chun Soy Sauce & Soy Sauce, Vinegar, Oyster Sauce, Seasoning Sauce, Convenience Sauce

Canned Food Co Ltd

P076 Vita Green Lingzhi Vita Green Health Products Co Ltd Healthcare Dietary Supplement (Vita Green Lingzhi)

P077 German Tops Mutual Prosper Co Ltd High Pressure Laminates, High Pressure Laminates (Prefabricated Doors,
Prefabricated Tops)

P078 Sea Horse Seven Sea Chemicals (Holdings) Ltd Mattress, Pillow, Beddings, Furniture, Seating

P079 Giormani Arredamenti Co Ltd Seating

P080 Green Island Cement Green Island Cement Co Ltd Cement

P081 King Bakery King Bakery Holdings Ltd Western Cakes & Confectioneries; Bread; Chinese Cakes & Confectioneries;
Dim Sum; Dessert; Mooncakes; Biscuit; Bottled Health Drink; Bottled Coffee,
Tea; Bottled Herbal Tea; Bottled Fruit-flavoured Drink

P082 Nam Pei Hong Nam Pei Hong Sum Yung Drugs Co Ltd Dried Bird's Nest, Nuts, Dried Fruits

P083 On Kee On Kee Dry Seafood Co Ltd Instant Sea Foods, Dried Sea Foods, Frozen Sea Foods, Dried Aquatic
Foods, Chinese Preserved Meat & Sausage

P084 Po Sum On Po Sum On Medicine Factory Ltd Chinese Medicine External Analgesic (Po Sum On Medicated Oil, Po Sum
On Healing Balm)

P085 Vita Hair Vita Green Health Products Co Ltd Healthcare Dietary Supplement (Vita Hair), Chinese Medicine External
Analgesic (Vita Hair Tonic)

P086 Wanchai Ferry General Mills Foods Asia Ltd Frozen Dim Sum, Frozen Food (Dumpling & Wonton, Tongyuen)

P087 Ying Kee Tea House Ying Kee Tea Co Ltd Tea, Floral Tea
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2. Registered Brands and Services

LicenceNo  Brandname Company Service Categories

S001 BEA The Bank of East Asia, Ltd Corporate Loan Lending, Personal Loan Lending, Credit Card,
Cyberbanking Electronic Banking, Bank Teller/Counter Services,
Automatic Teller Machine, Safe, Retail Investment Product, Securities
Agency/Dealing, Assets/Wealth Management, Fund Management,
Insurance Agency

S002 California Red California Red Ltd Karaoke Box, Catering, Party Planning

S003 Centaline Centaline Property Agency Ltd Property Agency (Residential Property, Shops, Commercial Complex,
Industrial Buildings)

S004 China Travel Service China Travel Service (HK) Ltd Group Tour, Ticketing & Booking Agency, Visa Agency

S005 Eu Yan Sang Eu Yan Sang (HK) Ltd Retail (Chinese Herbs, Chinese Proprietary Medicine, Healthcare Dietary
Supplement, Food, Publications)

S006 GP GP Harmonie Ltd Studio Photography, Outbound Photography, Formal Wear Rental,
Image Design, Imaging Processing & Productions

S007 Hong Thai Travel Hong Thai Travel Services Ltd Group Tour, Ticketing & Booking Agency

S008 Sa Sa Sa Sa International Holdings Ltd Retail (Cosmetic & Skincare Products, Personal-care Products, Healthcare
Dietary Supplement)

S009 Tao Heung Tao Heung Group Ltd Chinese Cuisine Restaurant, Retail (Food)

S010 Yung Kee Restaurant Yung Kee Restaurant Group Ltd Chinese Cuisine Restaurant

S011 Bonjour Bonjour Holdings Ltd Retail (Cosmetic & Skincare Products, Personal-care Products, Healthcare
Dietary Supplement, Pharmaceuticals, Baby Food, Baby Care Products,
Other Baby Products), Online Retail

S012 DCH Food Mart Dah Chong Hong Holdings Ltd Retail (Frozen Food, Groceries)

S013 Jumpin Gym USA Jumpin Gym USA Ltd Amusement Ride, Console Game, Booth Game, Playground, Retail
(Snacks), Party Planning

S015 Luk Fook Jewellery Luk Fook Holdings (International) Ltd Retail (Precious Metals, Jewellery), Wholesale (Precious Metals,
Jewellery), Jewellery Authentication (Diamond, Jadeite)

S016 Neway Karaoke Box Neway Karaoke Box Ltd Karaoke Box, Catering

S017 Okashi Land Fancy Talent Ltd Retail (Snacks)

S018 Pricerite Pricerite Stores Ltd Retail (Furniture, Household Products, Household Electrical Appliance)

S019 Super Star Golden Cup Industries Ltd Chinese Cuisine Restaurant, Retail (Food), Outside Catering

S020 Tai Hing Tai Hing Worldwide Development Ltd Chinese Fast Food Restaurant, Chinese Cuisine Restaurant

S021 C&C C&C Joint Printing Co (HK) Ltd Publication & Commercial Printing, Security Printing

S022 CASH Financial CASH Financial Securities Custodian/Broker/Dealing; Securities Offering/Sponsorship;

Services Group Services Group Ltd Futures, Precious Metals Trading Broker/Dealing; Fund Management/

Distribution; Investment Products Management/Distribution; Financial
Services for Corporate Restructuring; Asset Management/Wealth
Management Consulting Services; Risk Investment; Insurance
Agency/Broker; Project Financing; Market Research & Survey

S024 Home of Swallows Home of Swallows Ltd Retail (Bird's Nest & Bird's Nest Food)

S025 Japan Home Centre Japan Home Centre (HK) Ltd Retail (Household Products, Household Electrical Appliance,
Miscellaneous Household Items, Furniture, Food, Pharmaceuticals),
Advertising Related Service

S027 Rehabus The Hong Kong Society for Rehabilitation ~ Accessible Bus Service for People with Mobility Disability (Shuttle,
Scheduled Route, Rental)

S028 Taifook Taifook Securities Group Ltd Securities Custodian/Broker/Dealing; Securities Offering/Sponsorship;

Foreign Exchange Broker/Dealing; Futures, Precious Metals Trading
Agency; Fund Management/Distribution; Investment Management
Consultancy Services; Investment Products Management/Distribution;
Financial Services for Corporate Restructuring; MPF Management

46 2009-20100 00000000 Hong Kong Brand Development Council Annual Report



S029 Well Born Well Born Real Estate Management Ltd Property Management (Residential, Shopping Mall, Car Park, Private
Club House)

S030 Wellcome The Dairy Farm Co Ltd Supermarket (Fresh Food, Prepared Food, Frozen Food, Groceries,
Beverages & Wines, Household Products, Personal-care Products,
Pharmaceuticals, Pet Food & Products, Miscellaneous Items), Online
Retail

S032 Challenger Challenger Auto Services Ltd Automobile Cleaning, Automobile Beauty, Automobile Repair &
Maintenance

S034 DSC DSC Holdings Ltd Retail (Furniture, Household Products, Household Electrical Appliance)

S035 HKBI Hong Kong Business Intermediary Co Ltd Business Consulting, Business Brokerage, Corporate Financing, Venture
Capital, Business Evaluation

S036 Jackeline Beauty Salon Aorta International Association (Far East) Ltd  Skin Treatment and Consultation, Retail (Skincare Products)

S037 Milan Station Milan Station (HK) Ltd Secondhand Goods Transaction (Handbags, Shoes, Clothing,
Accessories)

S039 TurboJET Shun Tak-China Travel Ship Management Ltd Passenger Ferry, Catering, Retail (Food, Miscellaneous Items)

S040 Wharf T&T Wharf T&T Ltd Fixed-line Telephone, Fax, IDD Services, Internet Access Infrastructure,
Internet Access Management, Broadband Services, Call Transfer Services,
Private Network Services, Web Conferencing

S041 Ambassador Flowers & Gifts  Dialink Ltd Retail (Flower Gift, Other Gifts), Venue Decoration

S042 Citicall Hong Kong Suning Citicall Applicance Ltd ~ Retail (Audio and Video Products, Photographic and Digital Products;
Computer and Accessories; Telecom Device; Other Electronic Products;
Home Appliance)

S043 Dragon King Restaurant Dragon King Restaurant Group Chinese Cuisine Restaurant

S044 EGL Tours EGL Tours Co Ltd Group Tour, Ticketing & Booking Agency

S045 Hong Kong International Airport Authority Hong Kong Airport Services, Terminal Leasing and Airport Property Services, Airport

Airport Retail and Advertising, Airside Support Services

S046 Market Place by Jasons The Dairy Farm Co Ltd Supermarket (Fresh Food, Prepared Food, Frozen Food, Groceries,
Beverages & Wines, Household Products, Personal-care Products,
Pharmaceuticals, Pet Food & Products, Miscellaneous Items)

S047 Ocean Empire Food Shop  Ocean Empire International Ltd Chinese Fast Food Shop, Retail (Food)

5048 PolyVision PolyVision Eyecare Ltd Eye Examination, Special Eye Examination (Colour Vision Testing, Visual
Field Testing, Glaucoma Testing), Children Vision Training, Eye Care &
Treatment (Orthokeratology), Optical Dispensing & Retail

S049 Sino Property Services Sino Estates Management Ltd Property Management (Residential, Shopping Mall, Office, Public
Organization, Car Park), Security Service (Residential, Shopping Mall,
Office, Institution, Hotel & Yacht Club), Cleaning Service (Residential,
Shopping Mall, Office)

S050 Storefriendly Store Friendly Logistics Holdings Ltd Storage Rental, Red Wine Storage, Transportation
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ggon
Directory of BDC Members

oooooboooono
Dah Chung Industrial Co Ltd.

gooooooo
Artin Industrial Co Ltd.

yeMOOOoooOo
YGM Trading Ltd.

gooooooo
Hong Kong Productivity Council

ooooooo
Hong Kong Trade Development Council

oooooO0oooooo
Fujikon Industrial Holdings Ltd.

ooooooo0on
L.K Machinery International Ltd.

ooooooooo

Han Sheng Tang Herbal Technologies Co Ltd.

oooooooog
Aaron Shum Jewelry Ltd.

ooooooooooo
May Cheong Toy Products Fty Ltd.

oooooooooooo
Sanyu Industrial (Holdings) Co Ltd.

ooooooooooo
Chungweiming Knitting Factory Ltd.

ooooooooon
Polaris Jewellery Manufacturer Ltd.

goooooo
Time Mission Ltd.

ooooooo0on
Kampery Development Ltd.

MCLOOOOOOOO
Maxi Communications Ltd.

gdooooooao
Peninsula Knitters Ltd.

Ooooooooon
Hang Tung Resources Ltd.

go0oo0oOoOoOoono
Chevalier International Holdings Ltd.

oooooooo
Billabong Enterprises Co Ltd.

000 O Appendix 30

gooooooooooo
Nanyang Brothers Tobacco Co Ltd.

goooooooo
A-Fontane Groups Ltd.

goododoooOooono
Nin Jiom Medicine Manufactory (HK) Ltd.

Ooo(@O)IoOoo
Eu Yan Sang (HK) Ltd.

0o@Oo)oooo
Lam Soon (HK) Ltd.

gooooooa
Four Seas Mercantile Ltd.

goooooooa
Sun Shun Fuk Foods Co Ltd.

ooooooooono
Aqua Pure Distilled Water Co Ltd.

gooooooa
The Tien Chu (HK) Co Ltd.

gooooooo
Hop Hing Holdings Ltd.

0oo@oO)Iooo
German Pool (HK) Ltd.

gooooooo
Fook Tin Technologies Ltd.

0o0o@O)o0oO
Long Far Herbal Medicine Mfg (HK) Ltd.

0oOoO@O)oooo
Luk Fook Holdings (International) Ltd.

oooooooo
Tsit Wing Coffee Co Ltd.

oooooooooo
Kam Hing Noodles Food Co Ltd.

goooooooo
Chun Au Knitting Factory Ltd.

goooooooa
Hunters Leatherwaves Ltd.

oooooooooo
H.K. Rice Merchants Enterprises Ltd.

00O0O0@O)oooO
Chau Leong Enterprise (Group) Ltd.
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W(]J International Ltd.
W(]J International Ltd.

ooooooOo@oyooon
New Ocean Industrial (H.K.) Co Ltd.

oooooo
Classic Jewelry Co

ooooOo@oooo)yoooooood
Kwan Tung Pak Yuen Tong (Ling Yok Tack Hing Tong)
Union Medicine Factory Ltd.

ocooooooo
Wilson Designs & Jewellery Ltd.

ooooooooooo
Fung Yip Electrical Manufacturing Ltd.

gooooooa
Sunnex Products Ltd.

ooooooooo
Sam Seng Herbal Pharmaceutical Co Ltd.

ooooo0oooooo
Wing Wah Food Manufactory Ltd.

oooooooo
Goodway Electrical Enterprise Ltd.

g00ooOoOoOooonO
Tai Nam Industrial Co Ltd.

gooooono
Lee Kum Kee Co Ltd.

g00000O0O00oOoono
Home of Swallows Ltd.

O0ooo00oon
Imperial Bird's Nest International Co Ltd.

ogooooono
Hekura Co Ltd.

MIOOOOO0OOO
Jing Mei Industrial Ltd.

doooooooono
Tai Pan Bread & Cakes Co Ltd.

ooooooooo
DSC Holding Ltd.

gooooooa
Maxim's Caterers Ltd.

oooooooooo
Sa Sa International Holdings Ltd.

oooooooo
Shun Tat Enterprises Ltd.

ooooooooo
Hong Thai Travel Services Ltd.

00000000000
China Travel Service (HK) Ltd.

0oOo(@OoD)ID0n
Herbal-T (HK) Ltd.

oooooooooao
Yung Kee Restaurant Group Ltd.

goooooad
California Red Ltd.

0oO0o@O)oooo
Hong Tai Ginseng (Group) Co Ltd.

oooooooono
Centaline Property Agency Ltd.

oooooooo
Tao Heung Holding Ltd.

gooooa
GP Harmonic Ltd.

gooooood
Golden Cup Industries Ltd.

OO000000O0O
Global One Headwear Ltd.

oooooao
The Garden Co Ltd.

goooooooo
Hung Fook Tong Holdings Ltd.

goooooooooooo
Akei Plastic-Machine Mfy Ltd.

goooooao
Crocodile Garments Ltd.

gooooooooooo
Tin Tai Leung Yao Cleaning Supplies Ltd.

oooooooo
HKBI Business Intermediary Co Ltd.

gooooood
Sammy’s Kitchen & Bath Ltd.

gooooa
Edcom Ltd.

oooooooo
Majestic Industry Ltd.

ooooo
The Hong Kong Society for Rehabilitation
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oooooooooo
Jumpin Gym USA Ltd.

O00ooo00ooon
Dah Chong Hong Ltd.

cooooooo
Bonjour Holdings Ltd.

ooooooooon
Appolo Ice-cream Co Ltd.

oooooOO0ooo0o
Taifook Securities Group Ltd.

godoooooaoa
Holistol International Ltd.

OooO(@DOO0)0ooo
The China Paint Mfg Co (1932) Ltd.

gd0ooOoOoOoOoono
Colour Chemical Industrial Ltd.

ooooo0oooooo

Hoe Hin Pak Fah Yeow Manufactory Ltd.

oooooooooo
Amoy Food Ltd.

oo0oooooo
Fancy Talent Ltd.

oooooooo
Airland Enterprise Co Ltd.

ggoooooooo
GE-Ice Specialty Shop Ltd.

gooooao
Ice Master Ltd.

gooooooad
Cross International Ltd.

oooooooo
Beauty & Health Magic Water Purify Ltd

goodooooa
Pat Chun International Ltd.

ooooooo0on
Wing Tai Hong Marine Products Ltd.

ooooooo
Kung Wo Tong Ltd.

goodooooa
Chan Kee Foods Ltd.

0oO(@Oo)IoOoo
Japan Home Centre (HK) Ltd.

ooooooooo
TeleEye Holdings Ltd.

ooo@o)ooon
Embry (HK) Ltd.

gooooo
The Dairy Farm Co Ltd.

gooooooad
Herbs Generation International Ltd.

DrKong DO OOOO
Dr Kong Footcare Ltd.

ooooooo
Hong Kong Quality Assurance Agency

0o@O)00o0oO
Global Best (Int'l) Financial Ltd.

gooodoooooo
Pricerite Stores Ltd.

0o@Oo)oooo
Group Sense (International) Ltd.

goooooooa
Guarda Safe Industrial Ltd.

oooooooooo
Safewell Equipment Ltd.

0000@O0O0)00OoOo
Hong Kong Property Services (Agency) Ltd.

gooo0oooooo
Ocean Link International Investment Ltd.

ooooooooo
Bai Cheong Lung Medicine Ltd.

gooooooo
Beauty & Health Magic Water Purify Ltd.

0o0o0o0o0o000ooooa
Vita Green Health Products Co Ltd.

gooooood
Ocean Grand Development Ltd.

cooooooooo
Urban Property Management Ltd.

ooooooooo
Hing Kee Java Edible Bird’s Nest Co Ltd.

gooooooa
Wharf T&T Lid.

ooooooo
Hin Sang Hong Co Ltd.
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oooooooo
Choi Fook Group Co Ltd.

oooooOoooooo
Kin Hip Metal & Plastic Factory Ltd.

O000O000oOO@O))Yyooo

Angel Face Beauty Creations (Int'l) Ltd.

cooooooo
The Link Management Ltd.

oooooooo
Taikoo Sugar Ltd.

oooooooooooo
CASH Financial Services Group

ooood
MTR Corporation

ooOoOoooo
Citrus Growers International

oooooO0oooooo
Eucalyptus Bio Technology Co Ltd

oooooooo
Foo Lum Holdings Ltd

0oO(@o)IoOoo
Milan Station (HK) Ltd.

go0o0ooooo
Dai Kee Food Co Ltd.

oooooooOo@o)yoooo
C&C Joint Printing Co (HK) Ltd.

0oo@oO)oooo
Royal Medic (Holdings) Ltd.

Laurence Lai Gallery
Laurence Lai Gallery.

0ooo(@Oo)oooo
Dynasty Jewellery Group Co Ltd.

dooooooaoao
Vidus International Ltd.

ooooo0O0oooooo
Store Friendly Logistics Holdings Ltd.

0o@Oo)oooo
Earth Buddy (Ka Fook) Ltd.

0oo@Oo)Dooo
Fortress Chemical (HK) Co Ltd.

gooobooooooooog
Matteo Party Ltd.

gooooooa
Green Island Cement Co Ltd.

oooooooo
Gazelle Enterprises Ltd.

gooooooooooao
General Mills Foods Asia Ltd.

cooooooono
PolyVision Eyecare Ltd.

gooooooa
Arredamenti Co Ltd.

gooooooa
Lomak Industrial Co Ltd.

gooooood
Lamex Trading Co Ltd.

oooooOoooOo@o)yooo
P&LS’ Building Material (HK) Co Ltd.

OO0000O0O0O0OOOO0O
Everbest Insurance and Financial Service Ltd.

goooooooa
YHY Food Products Ltd.

ooooooooo
Laboratory JaneClare Ltd.

0o@O)0O0oo
Posh Office Systems (HK) Ltd.

Le Homme Branche
Le Homme Branche

oooooooo
SC Logistics Co Ltd.

00O0O0@O)oooO
Seven Sea Chemicals (Holdings) Ltd.

goooooooo
Po Sum On Medicine Factory Ltd.

coooooooo
Aman Group Ltd.

goooooooo
King of Chicken Cake Ltd.

goooooao
Carmelton Co Ltd

gooooa
Oceanic Leader Ltd

ooooooooo
Toy2R (Holdings) Co Ltd
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oo0oooooo
Montegle Production Ltd.

0o@Oo)oooo
Megaford (China) Ltd.

cooooooOOboooo
Hong Kong Suning Citicall Appliance Ltd.

dddoddooooooooono
Catalo Natural Health Foods Ltd.

oooooooo
Top Forest Manufactory Ltd.

0o@O)o0oooO
Kado Industrial Co Ltd.

00000@O)0000
3D Gold Jewellery (HK) Ltd.

gooooo
Top Fortune Co Ltd.

B AR
Saint Honoie Cake Shop Ltd.

oKOoOooonoo
Circle K Convenience Stores (HK) Ltd.

Network Box Hong Kong Ltd.
Network Box Hong Kong Ltd.

gooooooad
Grand Coffee Co Ltd.
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