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. Hong Kong Top Brand Awards and Hong Kong Top Service Brand
Awards aim to give recognition to outstanding brands established
by Hong Kong companies, to encourage local enterprises in
pursuit of excellence, to promote Hong Kong products and
services; and to enhance the profile of Hong Kong industries both

locally and internationally.
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brands established by Hong Kong companies, with an aim to EBEREE (TOPB) 38l
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Mr Simon Wong, BBS, JP

Chairman, the Hong Kong Brand Development Council
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The world today is undergoing unprecedented, epochal changes. With
revolutionary technologies advancing in leaps and bounds, the New Economy is
growing at full speed. While new industrial ecologies and new ideas are rapidly
evolving, they have engineered “paradigm shifts” in business modalities and
people’s ways of living. This is an era of opportunities and vitality, of changes and
challenges.

Hong Kong industries have always been famed for their versatility, flexibility
and progressiveness. They are quick to adapt to and ride on the trends, while
having a deep understanding of the importance of a solid foundation. Many
Hong Kong enterprises see this vibrant new era as a golden opportunity to
“make the brand”; they make new investments in brand development, introduce
new strategies, or tap into new markets and fields to explore new “blue oceans”
for their business. They respond to the changing environment and its volatility
through brand-building; and leverage on brand strategies to seize the high ground
of future development and hone exceptional “brand competitiveness”, unveiling a
dynamic “New Era of Brands” for Hong Kong.

The development of Hong Kong brands has been thriving with incredible
diversity and momentum in recent years. The industry has constantly innovated
the modus operandi of brand development and management, which has set
off new trends like channel diversification into multiple fields, digitalisation of
operation, and localisation of brand image.

As for brand marketing, many Hong Kong enterprises are pressing ahead
with the expansion of sales networks into different regions, particularly with a
view to extending the influence of “Hong Kong brands” across Mainland China
and even embarking on the One Belt One Road countries. Meanwhile, they are
actively increasing their business presence on e-commerce platforms and mobile
networks. By developing cross-field, omni-channel distribution frameworks,
engaging consumers with comprehensive touch points, and matching them
with the “right” products, personalised services and effective marketing, these
enterprises have set out to create unique brand experience and deliver values for
customers. In terms of brand operation, more and more Hong Kong companies
are adopting cutting-edge technology and sophisticated management. Through
revamping work flows, streamlining the operation, and utilising new media,
big data and smart technology, they have achieved integration of different
components including online and offline, frontline and back office, customer
service interface and support system, so as to promote the digital transformation
of business and the enterprises per se.

As for brand culture, “Hong Kong elements” have become for many local
companies a “selling point” of their marketing strategies and a “highlight” of brands’
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sentimental values. These companies not only aptly incorporate the City’s
landmark of Victoria Harbour, its customs and culture, as well as original ideas
of local designers into the products, services and brand images; but also instill
the “Under the Lion Rock” sentiment and “Hong Kong Spirit” into the philosophy
of brand development, weaving them into company culture and daily operation.
With the stimulus from the initiative of “Reindustrialisation of Hong Kong”, a
growing number of manufacturers engaged in traditional industries are actively
planning to expand scale of business in Hong Kong and speed up technological
upgrading; and it is even encouraging to note that a new generation of emerging
“brand entrepreneurs” have become enthusiastic advocates for “Smart
Manufacturing” in Hong Kong. “Made in Hong Kong” is shining new and brilliant
lights, as it strengthens the foundation of “Hong Kong Brands” and provides
tremendous momentum for the “re-launch” of local manufacturing industry.

Jointly organised by the Hong Kong Brand Development Council and the
Chinese Manufacturers’ Association of Hong Kong, the “Brand Awards” are the
pioneers in brand accreditation with long history, and they have always been
regarded as an important “leading indicator” and “parade ground” for the latest
development of Hong Kong brands. Thanks to the efforts of the industries and
the support from the community, the 2017 Brand Awards has been a remarkable
success as always. The 44 new laureates are role models for the industries,
representing the latest trends and highest standards of Hong Kong brand
development. Among the winners, there are century-old household names who
have witnessed the City’s changes along with our citizens, industry pioneers who
have received accolades overseas and made Hong Kong proud, trendsetters
riding the wave of New Economy, as well as up-and-coming stars that have burst
onto the scene with boundless creativity and innovative spirit.

Like the some 360 predecessors over the past years, this year’s winners
are outstanding builders and staunch guardians of “Hong Kong Brands”, the “true
heroes” who foster the new era of Hong Kong brands. They have added new
meaning to the “Hong Kong Spirit”; their success stories especially the incessant
endeavour to create value have encapsulated the message of “branding to
win”, offering encouragement and inspirations for countless companies that are
striding forward through challenging times.

| would like to take the opportunity to congratulate and applaud winners
of the 2017 Awards. On behalf of the organisers, | would like to thank
Financial Secretary the Honourable Paul Chan, officiating guest of the Awards
Presentation Ceremony. | also wish to extend my gratitude to the government
departments and the various parties which have offered tremendous support to
the Awards. They include Permanent Secretary for Commerce and Economic
Development Mr Philip Yung, Under Secretary for Commerce and Economic
Development Dr Bernard Chan, Director-General of Trade and Industry Ms
Salina Yan, and Deputy Secretary for Commerce and Economic Development
Miss Erica Ng; Judging Panellists; the Official Honorary Auditor-cum-Event
Sponsor KPMG; and the Trophy Sponsor Lukfook Jewellery; media that have
assisted in promoting the Awards; and other organisations and individuals who
have participated in and supported today’s event.

Lastly, let us offer our heartfelt congratulations again to the winners!

%A BBS, XFEf+
Mr Simon Wong, BBS, JP
FE
Chairman
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Final Judging Panels of 2017 Brand Awards
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Final Judging Panel of Hong Kong Top Brand Awards:

e Ms Salina Yan, JP, Director-General of Trade and Industry,
Hong Kong SAR Government (Chairman of Judging Panel)

e Dr Dennis Ng, BBS, MH, President of the Chinese
Manufacturers’ Association of Hong Kong

o Mr Willy Lin Sun Mo, SBS, JP, Chairman of the Hong Kong
Productivity Council

o Mr Jimmy Kwok Chun Wah, BBS, MH, JP, Chairman of the
Federation of Hong Kong Industries

e Mr Ng Ching Wun, Vice Chairman of the Hong Kong Brand
Development Council

e Mr Raymond Yip, Deputy Executive Director of the Hong
Kong Trade Development Council

e Mr Raymond Wong, Honorary Treasurer of Hong Kong
Designers Association

Final Judging Panel of Hong Kong Top Service Brand Awards:

e Dr Bernard Chan Paki, JP, Under Secretary for Commerce
and Economic Development, Hong Kong SAR Government
(Chairman of Judging Panel)

e Mr Simon Wong, BBS, JP, Chairman of the Hong Kong Brand
Development Council

o Prof Timothy Tong, JP, President of the Hong Kong Polytechnic
University

e Dr Peter Lam, GBS, Chairman of Hong Kong Tourism Board

e Mr Yuen Mo, GBS, JP, Vice Chairman of the Chinese General
Chamber of Commerce

e Mr Winston Chow, Vice Chairman of Hong Kong Retail
Management Association

e Miss Shirley Yuen, CEO of the Hong Kong General Chamber
of Commerce

Final Judging Panel of Hong Kong Emerging Brand Awards &

Hong Kong Emerging Service Brand Awards:

e Mr Philip Yung Wai-hung, JP, Permanent Secretary for
Commerce and Economic Development (Commerce,
Industry and Tourism), Hong Kong SAR Government
(Chairman of Judging Panel)

e Dr Edward Chan, Vice Chairman of the Hong Kong Brand
Development Council

e Prof Matthew K O Lee, Vice-President (Development and
External Relations), Chair Professor of Information Systems
and Electronic Commerce of City University of Hong Kong

e Mr Joe Chau Kwok-ming, President of the Hong Kong
General Chamber of Small and Medium Business

e |[r C S Ho, Deputy Chairman of the Hong Kong Quality
Assurance Agency

e Dr Edmund Lee, Executive Director of Hong Kong Design
Centre
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EEBETFRAME

Hong Kong Top Brand Ten Year Achievement Award

L
Appolo
PR R ERARA A
Appolo Ice-Cream Co Ltd
FTEEM B OKE  SRER  SEAH
Main Products: Ice Cream, Ice Lolly, Ice Cream Cake,
Ice Cream Mooncake

HESEHAE

Hong Kong Premier Brand

QATAIO

ERTL
CATALO
ERZXERAARERRERAT
CATALO Natural Health Foods Ltd
IEER REAR  HKAR EERAR
Main Products: Health Food, Organic Food,
Dietary Supplement

&CASABLANCA @
*HIXIE @
R KIE KONSTAR RER
Casablanca KONSTAR Po Chai Pills
EyEE =1 YNNG ZRBE (£E)BRLAT

THABEBERAT

Li Chung Shing Tong (Holdings) Ltd

Casablanca Hong Kong Ltd
FEER RE - BE WS-
SR ~ K15
Main Products: Fitted Sheet, Quilt Cover,
Quilt, Pillow, Mattress

30
o

3

Konstar Industries Ltd
TEEM A RERS  BIR
DERKER - R RAETEE
HIERENR - HZBERERA
Main Products: Slicer & Grater, Chopper &

Spinner, Mincer & Juicer, Peeler & Corer,
Other Plastic Kitchen Ware

FEER  REA
Main Product: Po Chai Pills

—E—+ttFaERERTRAMRE
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HEEAME
D Hong Kong Top Brand

SREREC
Cheung Wing Kee
RETHERERADA
Cheung Wing Kee Noodles Factory Co Ltd
FEEM - EANE - FEEhUNE - Fk
R B em
Main Products: Dried Chinese Noodles, Fresh

Chinese Noodles, Seasoning, Other Chinese
Wheaten Food

BLER

Koon Chun Sauce Factory

VY BT ERERAT

Koon Chun Hing Kee Soy & Sauce

Factory Ltd
TEER Boh - SESH -
5 - SRR
Main Products: Soy Sauce, Convenience Sauce,
Vinegar, Oyster Sauce, Seasoning Sauce

MINGCHA

Dessert Duet

BEEBRAR
Partlink Ltd
FTEER  AXPIRER  BR -
Bgz « RIRER@E ~ R1=
Main Products: Western Cakes &
Confectioneries, Candies, Biscuits,
Fruit-flavoured Drinks, Nuts

B E
M.X. Cuisine

FREmREERM
Kang Long Southasia Foods Co

FEER: FEER - REANE -
HERM - ARERE - REREMm
Main Products: Convenience Sauce,

Dried Thai-style Noodles, Canned Food,

Seasoning Pack, Frozen Food

L

IBEZ
Vita Green Lingzhi
HERREREERARAT

Vita Green Health Products Co Ltd

FEER: ABEY

==
=

=
Yi Bun
HBEERBARAT

Sun Fat Heung Food Products Ltd

TEER: 2R - ARER - ZE -

BRER - ZBTE

KOOL
KOOL
=RFERAF
Kool Ltd
FEERHERAR CBBAA -
XARYERESS EREAR HEEA
Main Products: Baking Ware, Barware,

Household Food Processor, Cooking Aids,
Kitchen Ware

oeid]

BHRE
Ma Sai Leung Tong
EEFHREREFRLA
H.K. Ma Sai Leung Tong Medicine
Manufacturing Ltd

TEEM: PRE (RS  FREIMNRE (OF

#om - REd - BBREH )

Main Products: Chinese Proprietary Medicine

(Bouwaidan), Chinese Medicine External Analgesic

(Superior Medicated Oil, Po Ling Medicated Oil,
Wind-away Medicated Oil)

SAGA  #

Maxcare HHEE U BERP] » BEE
Maxcare MingCha SAGA The Walnut Shop
EHYBXEBRAA BAEREERAR BREFHERBERN A AP ERBRAR
Maxcare Industrial Ltd MingCha Ltd Dailywin Watch Products Lei Yue Mun Shiu Heung
IEAR NP REES . EEES: F w%-Fe. Mg Lid YuenLtd
25 EEREM XA 8BF (RETER) TEEM IEHNARE TEER R ER-
HetER RR - PRBIRER  ER

Main Products: Massage Chair,
Massage Products, Fitness
Equipment

Main Products: Tea, Floral Tea,
Tea Bag, Tea Ware, Honey Mixed
with Flower

Main Products: Analogue Quartz
Watch, Mechanical Watch

Main Products: Nuts, Dried Fruit,
Preserved Fruit, Chinese Cakes &
Confectioneries, Nibbles

Main Product: Vita Green Lingzhi
Main Products: Soya Milk, Organic Soya Milk,

Bean Curd, Organic Bean Curd,
Bean Curd Pudding
(BEB AR5 54 In alphabetical order )

(BEB AR5 54 In alphabetical order )
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Hong Kong Top Service Brand Ten Year Achievement Award
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@p) FiEmIE e
Hong Kong Top Service Brand

3

P
L a4 TU/;;;%{MET
KE g 514 A
Tai Hing TurboJET

AERBEBERLD A EREPRMEEEERAR
Tai Hing Catering Group Ltd Shun Tak-China Travel Ship Management Ltd

TERT - BRE TERY  FEERRY

Main Service: Restaurant Main Service: Passenger Ferry Services

&S 2RI R 8

Hong Kong Premier Service Brand

storefriendly” 'y
e8RS
WTT

XERSR HESRIRERE EESH
DCH Foods Storefriendly WTT
REFTEEBRAT #FEZRIFREEEERAA EREMERAT
Dah Chong Hong Holdings Ltd Store Friendly Self Storage Group Ltd WTT HK Ltd
FTERY - BE(LHRMREE) FER : RKIRE LA - ADBRE - B FER : EREARHERG
Main Services: Retail (Frozen Food & Grocery) Main Services: Rental of Storage Room, Main Services: Information & Communications
Red Wine Storage, Transportation Technology Services

(BEB AR5 54 In alphabetical order )

a

Britannia®
StudylLink
EHHE BEHERE
Britannia StudyLink Café 100%

BB (=N ) BIRAR SNEIFREREEBRA A
Britannia Study Link (Asia) Ltd Taste of Asia Group Ltd
FTERY | HEFEREEREHEIRTE - FERE  BXEE
SHFERE « KRS HEEAM Main Service: Hong Kong-style Café
Main Services: UK Education Consulting &
Supporting Service, Summer Education Course,

UK Summer Study Agency
@ DC
do=adR0On Q&chool of SSallet
I A
Dogaroo EEMEEERR
Dogaroo Doris Chui School of Ballet
BX (&£8)BRLH B R EHH AR RN A
Dogaroo Group Ltd Ballet Art Joywaves Leaming Centre Ltd
FERG: REIER - REFKIR - EWER - TERY : EEFEIIER -
BEVDESE - BB B FERRES TE (EEER)
Main Services: Dog Training, Dog Swimming Main Services: Ballet Dance Training,
Training, Pet Grooming, Pet Hotel, Pet Day-care Retail (Ballet Dance Wear)
Service

G el @ mYXL

LammaRainbow
Lizence No. 3

N
DCH#AZ

KEITRERBERL
Dah Chong Hong Motor
Service Centre
REEZTAERBHPOLERLF
Dah Chong Hong
(Motor Service Centre) Ltd
FERIS  AEERRE  AEEER
RE RS

Main Services: Automobile Care Service,
Automobile Repair & Maintenance

G
ENsBECc
Ensec Solutions

Ensec Solutions

Ensec Solutions Hong Kong Ltd
Ensec Solutions Hong Kong Ltd

TERE  REEG (Rat - e =%

HERRE)

Main Services: Security System (Design, Supply,

Installation, Repair & Maintenance)

SINGMAX T s

21aRY M RAL SINOMAX HER
Goldjoy Holidays Lamma Rainbow SINOMAX Towngas
ERIRITHERA T Y REDSEERBR AR EEBEREREAM BBTEERER AT
Goldjoy Travel Ltd Lamma Rainbow Seafood BRAT The Hong Kong and China
TER : HTH - HOEEE . Restaurant Ltd Sinomax Health & Household Gas Co Ltd
LT TERY : PREE - Products Ltd TBRY  MALE - BABE -
Main Services: Group Tour, Travel ZE (ARER) FERYK  TE (BEAR ZTE  EAREREE
Package, Cruise Holidays Main Services: Chinese Cuisine EERE BREER Main Services: Gas Production,
Restaurant, Retail (Seasonings) SEAR) Gas Transmission & Distribution,
Main Services: Retail (Bedding, Retail, Appliance Installation &
Ergonomic Design Furniture, Maintenance

Massaging Product, Supporting

Product)

(BEB AR5 54 In alphabetical order )
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EEMEmE

Hong Kong Emerging Brand

— e

B S
ARROWMAX
REARHEERAR
Freemax Technology Co Ltd
FTEER: ERRABEERTAREBRAGN
Main Products: Remote Control Model Car
Tools & Accessories

NASK

#nE)
NASK
BREHEFRAF
Profit Royal Pharmaceutical Ltd
FEEM N9 FEERBEOE
(FRARSRESR ) N5 k@O S
Main Products: N99 Air Purifying & Bacteria

Killing Mask (Adult & Kid Sizes),
N95 Nanofiber Mask

ojoe’

GPD*
GPD*
EABRBRAF
Green Power Design Astri Ltd
TEEMR:  SRASHAEETES
Main Product: Multi-stage High-frequency
Intelligent Charger

Pro-Balance
Pro-Balance
SHXBERDT
Golden Sun Home Products Ltd
FEER: JAE - JEEBEAR -
EERA

Main Products: Knife, Knife-related Products,

Kitchenware

Lex®go

Lexngo
Lexngo
AETESBERAT
Lexington Ltd

TEER: VERZBEEXAR
(RYIE - XE- BEN - BR - FUR)
Main Products: Silicone & Plastic Portable
Products (Lunch Box, Water Bottle, Cup,
Utensil, Pouch Bag)

(BEB AR5 54 In alphabetical order )
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|'* BB ERE RN
Hong Kong Emerging Service Brand

BREHFPO
Boaz International Education
Institute
BREHEHRLERAR
Boaz International Education Institute Ltd
FERRT : Davis B R EFEE ERE
PRI RHBEBRITIER -
XRRAMEI - EEHE
Main Services: Davis Dyslexia & Dyscalculia
Correction Programme; Chinese, English &
Mathematics Learning Skills Programmes;
Parents & Teachers’ Training; Gifted Programme

HONG KONG | & #

H3Eoh
E-Charge
EBEHEERERAT
Hong Kong EV Power Ltd
FERY  SBEFZESRI
EDERERTE HENEE
B R FHRERER
Main Services: Electric Vehicle Charging Service;

Electric Vehicle Charger Installation, Maintenance &
Operation; Informative Website & Mobile Application

QK%EGFR

p-EGFR
p-EGFR
ZERRLA
Sanomics Ltd
FTERY  BEREERERRA
Main Service: Genomic Diagnostic in Cancer
Precision Medicine

®

C-}

s
£

[{@MEOMEO

BREE
Café de Iltamomo
DNEREREEERATE
Taste of Asia Group Ltd
FERE AR BANEE
ZE(Bm)
Main Services: Western & Japanese
Cuisine Restaurant, Retail (Food)

eMotien-

eMotionLAB
eMotionLAB

eMotionLab Ltd
eMotionLab Ltd

FTERY  mEBESEEE
BjREs Rt - BUFRABBIRE -
IEEI (BRERRRE)

Main Services: Moving Image (Branding);
Moving Image Design, Production & Related
Services; Corporate Training (Moving Image
Design)

cafe33o

cafe330
cafe330
FEREERES
New Life Psychiatric
Rehabilitation Association
FERS - MBS

Main Service: Café

CIFTE&SOMETHING

Gift Something
Gift Something

RIEEEERAT
The Trunk Group Ltd
TERY  HLBE (EERR
BREREE  ZABE E).
RESEEN R B
Main Services: Online Retail (Flower Gifts,
Baby Product Hamper, Gourmet Hamper, Wine),
Leisure Activities Planning

(BEB AR5 54 In alphabetical order )
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Branding for Excellence
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Established in 1999 and 2005 respectively, the Hong Kong
Top Brand Awards and Hong Kong Top Service Brand Awards
aim to give recognition to outstanding brands established by
Hong Kong companies, to encourage local enterprises to pursue
excellence, to promote Hong Kong products and services, and
to enhance the profile of Hong Kong industries both locally and
internationally.

With a positioning of “rooted in Hong Kong”, the Awards
have set it as an eligibility requirement that entries must be
established in Hong Kong or have substantially close associations
with the territory. Besides, the entry company should have been
registered in Hong Kong and have substantive business operation
in Hong Kong, and it should possess exclusive rights to fully
control the production, distribution or other operational activities
under the entry brand.

Entrants have to go through a rigorous and comprehensive
vetting process that combines “Panel Review”, “Public Polling”
and “On-site Assessment”; and the judging is primarily based
on six criteria, namely Reputation (Hong Kong, Mainland and
overseas), Distinctiveness, Innovation, Quality, Image, as well
as Environmental Performance and Social Responsibility. The
Organisers have also introduced a licensing system, i.e. “Hong
Kong Top Brand Mark (TOP Mark) Scheme” to assess and
recognise the continued development of the Awardees.

With the cumulative number of Awardees reaching 310,
the Hong Kong Top Brand Awards and Hong Kong Top Service
Brand Awards have nowadays become a cachet pursued by
the industries and recognised by the Government, a symbol of
confidence cherished by our citizens and overseas consumers,
as well as a unique platform to promote and foster Hong Kong
brands.
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Hong Kong Top Brand Ten Year Achievement
Award & Hong Kong Top Service Brand Ten
Year Achievement Award

TFSH —EEEE  Salute to the First and Best in Branding
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The Hong Kong Top Brand Ten Year Achievement Award
and Hong Kong Top Service Brand Ten Year Achievement
Award (Achievement Award) are honorary awards under the
Hong Kong Top Brand Awards and the Hong Kong Top Service
Brand Awards, aiming to commend Hong Kong brands for
having demonstrated persistent commitment to branding and
having sustained outstanding performance for years.

To be eligible, candidate of this honorary award should
be a winner of “Hong Kong Premier Brand” or “Hong Kong
Premier Service Brand”, and has been conferred the title of
“Hong Kong Top Brand” or “Hong Kong Top Service Brand”
for at least ten years. The assessment is conducted based
on three sets of factors, including Business Performance and
Track of Success, Brand Strategies and Management, and
Contribution to Industries and Society.

Up to date, 29 product brands and 11 service brands
have become laureates of “Hong Kong Top Brand Ten Year
Achievement Award” and “Hong Kong Top Service Brand Ten
Year Achievement Award” respectively.

RX "TOP, F - BRAEHIERY  XB& "o, ¥ IER " &R, (Top Brand) BIMEE » " Ed@iR:H
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Design Concept of “Hong Kong Top Brand Mark”

The “Top Mark” was designed under the supervision of Mr Kan Tai Keung. The Mark is mainly a
combination of a seal and a “TOP”, signifying authority, credential and prominence; the letters “T” and “O”
are tangential to make up a letter “b”, which together imply “Top Brand”. The Ordinary Mark is in primary
blue and red, while the Premier Mark is gold in colour to signify prestige and superiority.

T+ R E’J;E;ﬁﬂ*“mbEEbeﬂéf‘EEFE%%nxn B Ll T EES WA, RS (R
SR RS 2004 FERET) MR~ BER "1, FERAMA "10, FHWE > B8 "+F=24
—ERASE,

Design Concept of “Ten Year Achievement Award Logo”

The logo of Ten Year Achievement Award was designed under the guidance of the Honorary Advisor
Mr Charles Ng. Taking the shape of Arabic numeral 10, it is a seamless combination of the Hong Kong
Premier Brand Mark (designed by Mr Kan Tai Keung in 2004) and the number 1, which literally implies “the
first” and “the best”.
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Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

BB E R IH

Acclaiming our ‘Brand Entrepreneurs”

T EEITE RRGEReE R R R RIS SAESE , ( THE The Hong Kong Emerging Brand Awards and Hong
EE ) ) HEERFEALTAIN FEFTBEN\FENHE  Kong Emerging Service Brand Awards (“Emerging Awards”)
SRR EESEIEFRISRER/NAERSELR  EBAIZE  give recognition to up-and-coming young brands aged under
R EAEBESRRFNMIMEENZESE 5 - EHHEEIR 8 years, with an aim to encourage the industries especially
Foy Ty | gEsNRiET S T RESAI%E | fEfE 0 SMEs to embrace an enterprising spirit and to enhance the
HWE)E B RS EAYEESL value-added attributes and the competitive edge of Hong Kong

products and services through brand-building. The Organisers

T2 | PWREAVERESEBEN EMEFEGSELE  also hope that the Emerging Awards would give a boost to “brand

e  SEERFREE TEXRE | M TEHER entrepreneurs”, thus helping to foster a branding culture in Hong
FEEREENBE (F8  PEANREI) %“‘**'—h@ Kong.
BIFFES  &E 2 BERLEEEENT
The Emerging Awards are open for brands that are
B 2010 FAISTLIER » THBHE RHEMEBREE  established in or have substantially close relations with Hong
BRFSMEER | CEEET /R - 2E15ERE 90 @ - B-r Kong. There are six judging criteria namely Reputation (Hong
TEERERERNIN —EZEREE - Kong, Mainland and overseas), Distinctiveness, Innovation,
Quality, Image, as well as Environmental Performance and
Social Responsibility; and the final decision is based on “Judging
Panel Review” with the results of “On-site Assessment” taken
into consideration.

Since 2010, 90 young brands have been selected as
winners of the Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards, demonstrating a new
horizon of Hong Kong’s brand development.
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Design Concept of “Hong Kong Emerging Brand Logo”

“Hong Kong Emerging Brand Logo” was designed by the Honorary Advisor Mr Charles Ng. It features a
splendid star emerging from the back of letter “H” to symbolise “enterprising” and “promising”. The asterisk
also takes the shape of letter “K” to make the logo a perfect incarnation of “HK”, implying “originating from
Hong Kong” and “reaching out to new horizons”. The Logo inherits the primary red and blue from the
BDC's corporate colour, which together with a touch of shining golden signify “dignity”, “professionalism”

and “vitality”.
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The Hallmark of Reputation, Quality and Confidence
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Jointly organised by the BDC and
the CMA since 2004, the Hong Kong Top
Brand Mark (TOP Mark) Scheme adopts
a well-structured assessment system
and licensing procedures to continuously
review and recognise the sustainable
achievement in branding of Hong Kong
companies.

An applicant, who by legitimacy should be a winner of
Hong Kong Top Brand Awards or Hong Kong Top Service Brand
Awards, has to go through an annual On-site Assessment that
is conducted on the basis of product/service category. And it
would, after successful completion of due registration and review
process, be conferred a licence and entitled to use “Hong Kong
Top Brand Mark (TOP Mark)”, a distinctive visual identity, for
business promotion.

Currently, the Scheme has some 230 registered brands
under its aegis.
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On Branding Journey

1999

FEB+ABHER | IHME -

“Hong Kong Top Ten Brandnames
Awards” made its debut, receiving
enthusiastic response from the
industry.

(BETRBEKRE) (ZT2=F
i) EEMB ( Z22OFENRA
(FABRMKIE) ) BERHAR

The maiden edition of “The Parade
of Hong Kong Top Ten Brandnames”
(renamed as “The Parade of Hong
Kong Top Brands” since 2005) was

published.

2004

WITT=IREH  BFER T&E+XK
FhHER Bk TEBRMEER, -
Bl AR - KB T EAEREIEH
(TOP w8 ) &t&l, -

A re-branding campaign was orchestrated
to enhance the Award through three
major new initiatives, i.e. renaming of the
Award, introduction of new logo, and the

implementation of “Hong Kong Top Brand
Mark (TOP Mark) Scheme”.

2005

1.HEEEEEE T EERMRRE
B SERAEE T - BERINRE
8 BB EERITA LIS -
Initiated by the CMA, the Hong
Kong Brand Development Council
was formed. In August 2005, the
BDC held a grand ceremony to
celebrate its inauguration.

2016

2. "EERER, EXRATE

mhE R RN EADEREH S
BREMWIAE - THHEIEBIIEEY
T EBIRISZRER, -
Hong Kong Top Brand Awards
became a joint project of the BDC
and the CMA. The Organisers
launched the “Hong Kong Top
Service Brand Awards”.

2006

mhd FEEER It RSB ARE - FEER B
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The BDC dispatched a high-level delegation to
Beijing and met with Ministry of Commerce; General
Administration of Quality Supervision, Inspection
and Quarantine; State Trademark Office and other
brand-facilitation organisations.

By T RERMER , AT ATEMES &
$EE T BB FRE | RBEIG DK
B (OZEERR) ME R (RENE @ FE) -

The BDC launched a series of activities in
celebration of the 10" Anniversary of Hong Kong
Top Brand Awards including the introduction of
an honorary award — “Hong Kong Top Brand Ten
Year Achievement Award”, and published a book
namely “Brand Stories @ Hong Kong” jointly with
“Wen Wei Po”.

1B T8 + FAEMME 0 RKE
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2010

ey T RANERMERBEREMERBAMESR,
REEBNFBIZAFBERE

“Hong Kong Emerging Brand Awards & Hong Kong Emerging
Service Brand Awards” were introduced to give recognition
to up-and-coming young brands established by Hong Kong
companies.

2011-2014

SRR BPY B IAEE
EHERTT T EABRARE, o
The “Hong Kong Brand Festival’

Projects were staged in Wuhan,
Xiamen, Chongging and Harbin.

—

N——

2015

1. 8 T XIEEESREE
BAEENALREETR -
“Tianjin Hong Kong Brand Festival” Project was carried
out, which featured a large-scale brand showcase on
the theme of “Deary ¢ Loving Children”.

2. BBV BRI TESE - BliE T +FEE —IRR%
EERBEM—RIIER) - BIEHE (FAEERR) S1F
iR (EAmRRE - # - F58) Fo

To celebrate its 10"

anniversary, the

BDC lined up a host

of events under the

banner of “Leading

the Way, Branding

for Excellence”,

including the

publication of “Hong Kong Brands: New ¢ Classic” in
collaboration with “Hong Kong Economic Times”.

RRILLLTH - BN

& TEARME +, DHEERE -
“Hong Kong Brand+” Brand Experience
Zone was set up in Dalian, as one of the
major deliverables of “Dalian + Hong
Kong Brand Festival” Project.

. MRS EELRRE  FEEEE
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The BDC organised a delegation to
Liaoning Province and visited local
chambers, enterprises and shopping
malls to have better understanding
of business environment in Liaodong
Peninsula.

2017
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The BDC organised “‘Celebration!
Loving Hong Kong’ Brand Festival
in Beijing” Serial Activities to
celebrate the 20™ anniversary
of HKSAR, with a variety of
deliverables including brand
showcase, image gallery, joint
promotion scheme, e-book,
business networking meeting.

284 "M - AR - FFR

BA) ErEEaRE, M
F2017 HARRIERERE,
An e-book titled “Branding: To Do
Hong Kong Proud” was launched
at the “Hong Kong Brand

Development Forum 2017”.

MEBEBREISERT " EERMEK
i) BRES - BHAO @R o

A 9-month “The Parade of Hong
Kong Top Brand Gallery” was set
up in the Hong Kong International
Airport.
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Hall of Fame

"HEREESR, & "HEHERBIES ) ERRE
Registered Brands of “Hong Kong Top Brand Mark” &
“Hong Kong Emerging Brand Logo”













































Council
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[ g4k website: www.hkbrand.org j

& &S Enquiry Hotline: (852) 2542 8634
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About the Hong Kong Brand Development

Founded in 2005, the Hong Kong Brand Development
Council (the BDC) is a non-profit-making institution aiming to
promote the development of Hong Kong brands by pooling
together the efforts of all walks of life. The Council was initiated
by the Chinese Manufacturers’ Association of Hong Kong
on the principle of “Market leads, Government facilitates,
Community supports”, and it currently has a strong membership
network with over 350 companies. For years, the BDC has
been committed to promoting Hong Kong brands and products,
advocating innovation and creativity, fostering an environment
conducive to brand-building, and enhancing exchanges and
cooperation among companies in regard to branding.

The BDC has set itself the task of becoming a flagship
to lead the way in Hong Kong'’s brand development, being
a driver for the pursuit of an overall strategy, a facilitator for
the formulation and implementation of related policies, and
a “one-stop” service platform to support Hong Kong brands.
The Council has been playing an active role in every key area,
sharpening its leadership in brand accreditation, incubation,
promotion, research, exchanges and international cooperation.

The BDC has been actively participating in various
exhibitions, product showcases, and other promotional
events, both domestically and across the border. With the
implementation of large-scale serial activities under the banner
of “Hong Kong Brand Festival” in major Mainland cities,
e.g. Wuhan, Xiamen, Chongqing, Harbin, Tianjin, Dalian and
Beijing, the BDC has further strengthened its pivotal role as a
promoter for the collective image of Hong Kong brands as well
as a mentor to assist companies in tapping into Mainland’s vast
domestic market.

Some of the BDC’s major activities

® Hong Kong Top Brand Awards & Hong Kong Top Service
Brand Awards

® Hong Kong Emerging Brand Awards & Hong Kong Emerging
Service Brand Awards

@ Hong Kong Top Brand Mark (Top Mark) Scheme

® Made in Hong Kong Mark (HK Mark) Scheme

® SME Branding Club

® “The Parade of Hong Kong Top Brands” Booklet

® Executive Diploma in Strategic Brand Management

® “Hong Kong Brand Festival” Promotion Activities
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Branding for Excellence









