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Chairman of the Hong Kong

Brand Development Council
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Looking back on the past year, the global economic and
trade environment has remained highly volatile and uncertain.
Geopolitical tensions, supply chain restructuring, shifts in
consumption patterns, and the rapid evolution of artificial
intelligence and other emerging technologies have continued
to test enterprises’ adaptability and innovation capabilities. It is
encouraging to note that Hong Kong’s industrial and business
sectors, with their long-standing flexibility, pragmatism, and
readiness to embrace changes, have continued to open up
new avenues for development amid challenges and identify new
growth opportunities through transformation. By shaping more
distinctive brand positioning, adopting more efficient operating
models, and creating new consumer experiences that are closer
to market needs, Hong Kong enterprises have continued to
unleash “new-quality brand power” with distinctive Hong Kong
characteristics.

The Hong Kong Brand Development Council (the BDC)
marked a momentous milestone in 2025 as we celebrated our
20th Anniversary. Stepping into our 21st year, we find ourselves
not merely looking back with pride, but looking ahead with
purpose, for the legacy of our “Two Decades of Dedication” is not
merely a trophy to admire, but a springboard to propel us forward
together. Capitalising on the strong momentum generated by
our 20th Anniversary celebration activities, the BDC organised
a series of “Brand In-Sight-Seeing” corporate visits last year,
enabling our members to learn from the advanced experiences of
industry peers in both Hong Kong and Shenzhen. The BDC also
collaborated with the Hong Kong Economic Times to produce
a series of interviews and videos entitled the “Hong Kong e
New-Quality Brand Power”, illustrating how local brands had
renewed and strengthened their brand management strategies
and practices by adopting a “brand + new quality productive
forces” mindset. The interviews were subsequently compiled
into an e-book and a grand book launch ceremony was held in
November last year.

Jointly organised by the BDC and the Chinese Manufacturers’
Association of Hong Kong (the CMA), the 2025 Brand Awards
continued to serve as a beacon for Hong Kong’s brand
development. This year’s 40 award-winning brands, together
with the recipient of the “Hong Kong Distinguished Brand
Leader Award”, come from a wide range of industries and
vary in business scale. Yet, through their all-round outstanding
performance, they collectively showcase the latest dynamism
of Hong Kong’s business sector. Their achievements vividly
demonstrate the resolute commitment of Hong Kong enterprises
to creating value through branding, driving upgrading through
innovation, and winning consumer trust through integrity, thereby
setting the highest benchmarks for the industry.

In terms of market expansion, the BDC continued to
advocate the vision of “Brand Greater Bay”, assisting Hong Kong
enterprises in seizing new opportunities arising from regional
integration and high-quality development. The BDC once again
partnered with the Guangdong-Hong Kong-Macao Greater Bay
Area Development Office of the HKSAR Government to organise
the “Hong Kong e IN e Brand Greater Bay 2025” Luncheon
Seminar. Nearly 200 representatives from Hong Kong and
Mainland enterprises, alongside experts and industry leaders,
gathered in Shenzhen to jointly explore branding strategies for
Hong Kong enterprises to expand into the domestic market and
enhance their influence in the regional market.

2 2025 - 2026 EEMEEE AR Hong Kong Brand Development Council Annual Report
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X & & Chairman’s Statement

Promoting brand education and exchange is always a mission
of the BDC. The 21st “Branding to Win Seminar” held in November
2025, themed “Hong Kong Brands e New Quality, New Vision”,
brought together heavyweight scholars, experts, and brand
practitioners to exchange insights on how Hong Kong enterprises
can embrace technological revolution, consumer transformation,
and regional opportunities with a renewed vision, and to discuss
the winning strategies that drive their success. Recognising that the
rapid advancement of Artificial Intelligence (Al) is profoundly shifting
the paradigm of brand management, the BDC responded proactively
to industry needs by organising a number of Al-themed seminars
and workshops over the past year. These initiatives aimed to help
the industry master the practical applications of Al tools in marketing
and brand communication, embodying the BDC’s belief that Al is
not merely a tool for efficiency enhancement, but also an important
engine for Hong Kong brands to build competitive advantages
through creativity, insight and speed.

In the areas of standards development and sustainable growth,
the BDC continued to implement the “Hong Kong Top Brand
Mark (Top Mark) Scheme”, the “Made in Hong Kong Mark (HK
Mark) Scheme” and the “Hong Kong Brand i-Directory (Brand
HKiD)” registration system, with a view to strengthening the
identity recognition and credibility of Hong Kong original brands.
Concurrently, the BDC has been working closely with the CMA to
promote the “ESG Pledge”, the “Hong Kong ESG Awards” and
ESG surveys, with an aim to encourage enterprises to integrate
environmental protection, social responsibility and corporate
governance into their brand strategies and daily operations.

In response to the accelerating globalisation of businesses and
the surging trend of Chinese brands venturing abroad, the BDC
has proposed to position Hong Kong as an “International Brand
Hub” and the “First-Choice Platform for Enterprises Going Global”.
To this end, the BDC initiated a comprehensive study on brand
internationalisation strategies and policy support, and took the lead
in establishing a robust evaluation standard and auditing framework
for brands going global. This laid a solid technical foundation for the
debut of the “Go Global Top Brand Awards” and “Go Global Top
Service Brand Awards” this year.

Time flies. The term of office of the 8th BDC General Committee
draws to a close, and the BDC will hold its General Committee
election early next year. | feel deeply honoured to have served as
Chairman of the BDC. This special position has allowed me to
stand shoulder to shoulder with Hong Kong industries, witness
the important milestone of the BDC’s 20th Anniversary, and work
together with all of you to drive the continued advancement of Hong
Kong brands amid the new landscape of digital transformation,
the green economy and Greater Bay Area development. Taking
this opportunity, | would like to express my heartfelt gratitude to all
members for their staunch support for the BDC and me over the
past years. | would also like to thank our Honorary Patron, Honorary
Advisors, Honorary Chairman, Chairmen Emeritus and Advisors for
their invaluable guidance; all members of the General Committee for
their dedicated support; the Secretariat for their hard work; and the
relevant government bureaux/departments and various sectors of the
community for their sincere cooperation.

Looking ahead, Hong Kong brands are at a critical turning point
to unlock emerging opportunities and usher in a new wave of value
elevation. | am fully confident that, with the steadfast support of all
sectors of society, the BDC will forge ahead hand-in-hand with Hong
Kong enterprises. Together, we will advance courageously on this
new journey of creating value through branding, and start an even
more brilliant chapter.
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Representatives of the BDC and the CMA participated in the consultative meeting for Hong
Kong Five-Year Plan and took a group photo with the Chief Executive of the HKSAR Hon
John Lee.

BDC Submits 10 Recommendations for
Hong Kong'’s First Five-Year Plan

To better align with the nation’s 15th Five-Year Plan, the Hong

Kong SAR Government launched a public consultation in mid-June
2026 on the preparation of Hong Kong’s first Five-Year Plan. Through
multiple channels, the BDC put forward a series of proposals under
the theme of “Developing the Brand Economy and Enhancing Hong
Kong as an International Brand Hub”:

1.

Step up efforts to encourage the industry especially SMEs to
create and promote brands, and build a more comprehensive
support and service system for local brands.

Relaunch the “Brand Hong Kong” international branding initiative,
with a comprehensive overhaul of its positioning, core values,
visual identity and promotional strategy to highlight Hong Kong'’s
synergistic advantages as an international hub for innovation
and technology, supply chain management, and cultural
convergence.

Organise flagship brand promotion events regularly in overseas
and Mainland cities to raise the awareness of Hong Kong
brands.

Set up permanent “Hong Kong Market” sections on well-known
e-commerce platforms in Mainland and overseas, featuring local
original brand products that have attained or accredited Hong
Kong Brand gualification so as to assist Hong Kong businesses
especially SMEs in building sustained online presence and
promotional channels.

6 2025 - 2026 EEMEEE AR Hong Kong Brand Development Council Annual Report
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Adopt “Hong Kong Brand First” elements in the procurement
policies of the public sector and government-funded projects,
so as to encourage SMEs and start-ups to participate in
government procurements.

Promote the IP valuation and trading of intangible cultural
heritage, especially cultural IP with Chinese cultural value, and
facilitate their partnerships in brand commercialisation.

Create geographical indication (Gl) branding for Hong Kong’s
distinctive commercial sectors (including mooncakes and Hong
Kong-style cafe), and proactively undertake enforcement and
rights protection actions in overseas markets.

Introduce targeted incentive measures to attract international
brands and Mainland brands to set up Asia-Pacific headquarters,
regional distribution centres, high-end logistics and maintenance
service centres, and small-batch production bases in Hong
Kong, thereby strengthening Hong Kong’s function as a supply
chain management center for international brands.

Promote Hong Kong as the primary hub for mainland brands to
“go global” by facilitating the connection between local brand-
related services and “national brands” and by encouraging Hong
Kong industry players to form strategic alliances with mainland
enterprises.

10. Advocate the “Brand Greater Bay Vision,” and regularly publish a

“Greater Bay Area Brand Competitiveness Index” to step up the
international influence of regional brands.
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Hong Kong Industries’ ESG Development
Trends and Policy Suggestions

For the second year in a row, the BDC conducted a research
study on the current status and trends of ESG (Environmental, Social,
and Governance) development among Hong Kong enterprises. The
Study drew upon a sample of 328 companies that renewed their
annual membership of “ESG Pledge” with the CMA between January
and May 2025, complemented by the “Survey on ESG Aspiration of
Hong Kong Enterprises” which gathered 321 corporate responses.
This research serves to monitor the ESG development trajectory of
Hong Kong businesses, with a particular focus on SMEs. The main
findings are as follows:

1. Participating enterprises implemented an average of 8 to 11
initiatives in each of the E, S, and G domains over the past year.
Over 60% (63.1%) of participating enterprises were committed
to implementing more than three initiatives simultaneously
across the E, S, and G domains in the coming year, reflecting a
tendency towards a balanced progress across all three areas.

2. The industry’s ESG efforts continued to focus on the S and
G domains; and notably, “maintaining good relationships with
suppliers, investors, and other business partners” entered the
Top Ten list for the first time.

3. In the E domain, initiatives adopted and planned by more
than 60% of the participating enterprises included improving
production/operational processes and reducing energy/resource
consumption, and the prominence of reducing carbon emission/
implementing carbon auditing increased significantly.

4. In the S domain, measures adopted and planned for continued
implementation by over 60% of the enterprises included caring
for employees; implementing sound personnel management
practices; maintaining good relationships with suppliers,
investors, and other business partners; fostering a harmonious
workplace atmosphere; and supporting charitable and
community activities. Among the implemented and planned G
measures, about 60% of enterprises indicated their commitment
to defining clear departmental responsibilities and job guidelines,
complying with regulatory codes, enhancing communication and
information dissemination.

5. Among the 321 companies responding to the “Survey on ESG
Aspiration of Hong Kong Enterprises 2025”, 87.5% reported a
“significant increase” or “increase” in their level of concern for
ESG, and 80.3% indicated that the resources allocated to ESG
would grow in the coming year. For responding companies
as a whole, they anticipated allocating resources for ESG
development in the coming year aimost equally (one-third) across
the E, S, and G domains.

2025 - 2026 BB EERE B Hong Kong Brand Development Council Annual Report



Gl fE A Rl = E R R H#ITESGAE /B R B R Z 5 HAE
@ PR B EMmIET R - EmEEE -
RATSHFNE - BLEQANmETRERY
(BEA#EZ A= HFENEIRNINEEEIRE
= BRHAOEZERAS  HRBFRLEMNS - B2t
HEHE NS FRRRBEREFIEREHS -

82 1% M EEARIR ARG NMESGHBMER - R
BN AEENETE - S1% B BB BB EIKIE
FEEHESGEER N : ENMHRS —EABEIERA
7 5 3R T B R BRESG A0 3% & B REFY IR SE - Bl fE
NREHBESGEIE T E B R T N # 8 5 IEESGE
BWERSHESRS -

BREmMs £ RIANIINARESH T - BEBZ
BAREBRELE KBENESG : BXARERESGIE
RERY - BRI SRS EEEHER - i
& BRBNA AEEERESGRHE A NEMN X
& BRI ERIEE  RICRENTIBMEN S
EAT - BT ERER  BEAMNRESGERME

SIBERESGE RIR A B [
ABRIRRS 7
Survey on Hong Kong Industries’ ESG Initiatives and’
2025 /

[o] B8 Review

The 2025 Survey consistently found that responding companies
highly recognised the multifaceted benefits of implementing ESG
for their companies, notably enhancing corporate and brand image,
increasing brand value, and improving market competitiveness. The
influence of these “Value-dimension” factors related to corporate
and brand image is generally higher than that of “Benefit-dimension”
factors, such as saving operational costs, generating commercial/
economic benefits, strengthening supply chain partnerships, and
expanding business growth opportunities.

82.1% of responding companies indicated they would participate
in ESG-related recognition, certification, and award programsnmes;
and 81% chose to strengthen learning and training to enhance
ESG development capabilities. This also reveals that a prevalent
bottleneck faced by local enterprises is the lack of ESG
knowledge and skills; other prominent difficulties encountered by
respondent enterprises in implementing ESG included challenges
in ESG data collection and funding constraints.

In summary, propelled by a series of internal and external factors,
an increasing number of Hong Kong enterprises have stepped
up efforts to sharpen their ESG competitiveness. Given that local
enterprises are still in the exploratory phase of ESG development,
government guidance and support are crucial. It is suggested
that the SAR Government should provide stronger support for
corporate ESG development, with particular focus on building
standards, strengthening capabilities, and increasing funding
support to help alleviate pain points and construct ecosystem
conducive to ESG development.

2025 - 2026 HEmMEEERFH Hong Kong Brand Development Council Annual Report 9
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2025 Hong Kong Distinguished Brand Leader
Award

The BDC organised the 7th Hong Kong Distinguished Brand
Leader Award (Brand Leader Award) in 2025. Incepted in 2019, this
groundbreaking award gives recognition to Hong Kong entrepreneurs
for the remarkable achievements in brand-building and contributions
towards the development of Hong Kong brands, with the objective of
identifying role models for the industries and promoting Hong Kong’s
brand culture.

As an honorific award at the highest level, Brand Leader Award
is presented to only one candidate every year. To be eligible, the
candidate should be a Hong Kong citizen, who has been at the
helm of a Hong Kong brand (“Candidate’s Brand”) and engaged in
the operation of the Brand for not less than 10 years. Brand Leader
Award in itself also serves as a continued development mechanism
to supplement Hong Kong Top Brand Awards and Hong Kong Top
Service Brand Awards, to the extent that the Candidate’s Brand
by legitimacy should be a winner of the Hong Kong Top Brand Ten
Year Achievement Award or Hong Kong Top Service Brand Ten Year
Achievement Award. The judging criteria of the Brand Leader Award

include Achievement, Integrity, Vision, Leadership and Contribution.
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Dr Chan Hei Ling, Founder and CEO of Vita Green Group was
honoured with the 2025 Brand Leader Award.
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The Winner of 2025 Hong Kong
Distinguished Brand Leader Award

e ey

Dr Helen Chan, founder and CEO of Vita Green Group, is a venerated
specialist in pediatrics and allergy, as well as a registered Chinese medicine
practitioner. With extraordinary vision, remarkable perseverance, and a strong
foundation of medical knowledge, Dr Chan and her team have been, in
partnership with universities, devoted to the research and development of safe
and effective health products. She has established state-of-the-art manufacturing
facilities in Hong Kong and a sales network worldwide, building “Vita Green” into
an industry leader and an innovation powerhouse. The Group’s own brands like

R B A 1S “Vita Green Lingzhi”, “G. E. Yunzhi Essence”, “Vita Hair” have earmned increasing
R EREESARAT reputation both domestically and internationally.
Rl ARAITEAER

Dr Chan incorporates the philosophy of “compassionate and respectful care”
into her corporate management, earnestly promoting industry development and
giving back to the community through “Vita Green Charitable Foundation”. She
has been honoured with many prestigious awards, such as “China’s Outstanding
Persons for Enterprise Innovation of the Year”, “Industrialist of the Year”, and
“Ernst & Young Entrepreneur of the Year”.

Dr Chan Hei Ling, Helen
Founder and CEO of Vita Green
Health Products Company Limited
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2025 Hong Kong Top Brand Awards

Founded in 1999, the Hong Kong Top Brand Awards recognise
outstanding product brands established by Hong Kong companies
through a well-designed competition, with the objective of promoting
Hong Kong products and enhancing the profile of Hong Kong
industries. The Award embarked on the 27th running in 2025.

At the Final Judging held on 5 January 2026, 12 brands were
selected as winners. Awardees of “2025 Hong Kong Top Brand”
included “3 Fish”, “AquaGreen”, “B&H Technology”, “Colli-G”,
“eefit”, “Flying Eagle Medicated QOil”, “NutriGreen”, “VICACCI”,
“Wing Lok Noodle Factory” and “Yan Yue Tong”. Two past winners
namely “b-MOLA” and “KamCha” also participated in this year’s
competition; and were conferred the “Hong Kong Premier Brand”, an
upper echelon award to commend past winners that have exhibited
sustainable success in brand-building.

Since 2008, BDC has introduced an honorary award category,
namely the “Hong Kong Top Brand Ten Year Achievement Award”,
to commend Hong Kong brands for having made persistent
commitment to branding and having sustained outstanding
performance over the years. Winner of this award should be an
awardee of “Hong Kong Premier Brand” and it should have been
conferred “Hong Kong Top Brand” for at least ten years. The
recipents of this year’s award are “Herbs” and “Zihua Embrocation”.

Chaired by the Director-General of Trade and Industry Mr Aaron
Liu, the Final Judging Panel of 2025 Hong Kong Top Brand Awards
comprised Dr Wingco Lo, President of the CMA; Hon Sunny Tan,
Chairman of the Hong Kong Productivity Council; Dr Warren Ma,
Vice Chairman of the BDC; Mr Gary Lau, Deputy Chairman of the
Federation of Hong Kong Industries; Mr Jay Leung, Vice Chairman of
Hong Kong Designers Association; and Ms Anna Cheung, Assistant
Executive Director of the Hong Kong Trade Development Council.

S

ERGIMRBAR -

Hong Kong Top Brand Awards Final Judging

BAZARKE
Hong Kong Brand Development Council WL

SR SETEREBS®
™ s

Coiness Manutactarers’ Associstion of Hang Kang

2026 BABLMER IRETREAR(LZRE) : KD 2% BN ZEA(TXESFER) - RAE RRBESRRR) - R -

Final Judging Panel of 2025 Hong Kong Top Brand Awards posed for a picture (from left): Ms Anna Cheung, Mr Gary Lau, Dr Warren Ma, Mr Aaron Liu (Director-General of Trade and Industry), Hon Sunny

Tan, Mr Calvin Chan (representative of Dr Wingco Lo), and Mr Jay Leung.

2025 - 2026 E/BmIEEERE B Hong Kong Brand Development Council Annual Report 11
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2025 Hong Kong Top Service Brand Awards

Launched in 2005, the Hong Kong Top Service Brand Awards
give recognition to outstanding brands established by service
providers, aiming to set up role models and best-practice benchmark
in branding for local service industries.

The 2025 Awards received enthusiastic response from the
industries, attracting entries from a wide spectrum of sectors, such
as retail, catering, beauty, security, fithess and business services.
The Final Judging was conducted on 6 January 2026. After fierce
competition, 13 exceptional service brands emerged as award
winners.

Awardees of “2025 Hong Kong Top Service Brand” included
“24/7 FITNESS”, “Café de Coral”, “Certizen”, “Hong Kong
Convention and Exhibition Centre”, “Hong Kong Corporate Security”,
“JUST CLIMB”, “LAFAVEUR”, “Mizi”, “Towngas Lifestyle” and
“WonderBio”. At the same time, “Beauty Forever Salon Center”, “DCH
ToolBox” and “Pet Holidays” were conferred the “Hong Kong Premier
Service Brand” by dint of continued remarkable performance.

Besides, “Apple Storage” was selected as the 2025 awardees
of “Hong Kong Top Service Brand Ten Year Achievement Award”.
This honorary Award was first introduced in 2014, in recognition of
service brands that have made persistent commitment to branding
and sustained outstanding performance over the years. The winner
of this award should be a winner of “Hong Kong Premier Service
Brand” and it should have been conferred “Hong Kong Top Service
Brand” for at least ten years.

Under Secretary for Commerce and Economic Development
Dr Bernard Chan headed the Final Judging Panel of the 2025 Hong
Kong Top Service Brand Awards, which consisted of Mr Calvin
Chan, Chairman of the BDC; Dr the Hon Peter Lam, Chairman of
Hong Kong Tourism Board; Mr Kevin Fan, Vice Chairman of the
Chinese General Chamber of Commerce; Mr Andrew Wong, Vice
Chairman of Hong Kong Retail Management Association; Mr Patrick
Yeung, Chief Executive Officer of the Hong Kong General Chamber
of Commerce; and Prof Calvin Wong, Cheng Yik Hung Professor in
Fashion of the Hong Kong Polytechnic University and CEO & Centre
Director of AiDLab.

oA

tuiers’ Assiciation of g Kang
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Final Judging Panel of 2025 Hong Kong Top Service Brand Awards posed for a picture (from left): Ms Farrida Lui (representative of Hon Peter Lam Kin-ngok), Prof Calvin Wong, Mr Warren Sun (representative
of Mr Calvin Chan), Dr Bernard Chan (Under Secretary for Commerce and Economic Development), Mr Kevin Fan, Mr Andrew Wong, and Dr Wendy Lam (representative of Mr Patrick Yeung).
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2025 Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

To foster a brand culture among the industries, the BDC and the
CMA have organised Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards since 2010. The Awards
aim to give recognition to up-and-coming young brands aged not
more than 8 years, with the objective of giving a boost to “brand
entrepreneurs” and encouraging Hong Kong industries especially
the SMEs to embrace an enterprising spirit and enhance the value-
added attributes and competitiveness through branding.

Embarking on its 16th running, the Final Judging of 2025
Emerging Awards was conducted on 12 December 2025, under the
chairmanship of Ms Maggie Wong, the then Permanent Secretary
for Commerce and Economic Development. Members of the Final
Judging Panel comprised Mr Ng Ching Wun, Vice Chairman of the
BDC; Mr Michael Lai, President of the Hong Kong General Chamber
of Small and Medium Business; Ir C S Ho, Honorary Chairman of the
Hong Kong Quality Assurance Agency; Prof Stephen Shum, Dean of
College of Business of City University of Hong Kong; and Ms Rainy
Chan, Executive Director of Hong Kong Design Centre.

Following intense competition, 6 product labels and 6 service
brands stood out as the new batch of “emerging stars”. Awardees
of “2025 Hong Kong Emerging Brand” included “GEAR Industries”,
“KUN WU”, “LCB Roasterie”, “My Care Healthcare”, “Purelifehk” and
“VETALQ”; while winners of “Hong Kong Emerging Service Brand”
were “AMOUR Aesthetic”, “Chicken Factory”, “Hang Heung Bakery
Cafe”, “Honor Health Medical”, “Riskory Consultancy” and “7=fE g2 &
fREHRL.

20255 [ BN E MR RERBMERBRISER RETEERESR(LR)  HMMRPEAR)  2ET  BIFELEERRFHANERIEN (FIZEMERELHRAK) KB - [AEH - B
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Final Judging Panel of 2025 Hong Kong Emerging Brand Awards and Hong Kong Emerging Service Brand Awards posed for a picture (from left): Ms Jessica Chong (representative of Ms Rainy Chan), Prof
Stephen Shum, the then Deputy Secretary for Commerce and Economic Development Ms Candy Lau (representative of the then Permanent Secretary Ms Maggie Wong), Mr Ng Ching Wun, Ir C S Ho, and
Mr Stanley Cheng (representative of Mr Michael Lai).

2025 - 2026 EEmEERE BT Hong Kong Brand Development Council Annual Report 13
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CMA President Dr Wingco Lo delivered a speech at the press conference. BDC Chairman Mr Calvin Chan introduced the arrangement of 2025 Brand Awards and the gist of

ESG Survey Report.
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Representatives of 2024 Brand Awards winners shared their experience in implementing ESG.
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List of 2025 Hong Kong Top Brand Awards Winners
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Hong Kong Top Brand Ten Year Achievement Award
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A7)
Company

BRBERERAR

Herbs Generation International Ltd

EBRIEHRERBR AR
Hong Kong Zihua Pharmaceutical Ltd

FILEZEBR AR
RHT Industries Ltd

TAMBERBRAA
Kampery Development Ltd

ETEERMAERAH
Chaaya Group HK Ltd

HREFRAA
Aqua Green Ltd

BEVEKBRAR
Beauty & Health Magic Water Purify Ltd

BRI AR AR

Konway International Ltd

WA BER AT
Yubo Technology Ltd

B bEk (BHR)BRAR]
Europharm Laboratoires (Hong Kong) Co Ltd

AR 2R E AR A A
CU Research Health Products Ltd

KERDHERRT]
Win Seng Manufacturing Factory Ltd

KEEMBMA R AR
Wing Lok Noodle Factory Ltd

CHZERRAF]
Yan Yue Tong Ltd
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List of 2025 Hong Kong Top Service Brand Awards Winners

ERABRBE SR+ FRHRE

Hong Kong Top Service Brand Ten Year Achievement Award
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BREIRE

APPLE STORAGE

R AHRE R
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Brand

BERKIRE
Apple Storage

AY-T|
Company

REREEAR AT

Tai Yau Storage Group Ltd

Hong Kong Premier Service Brand

W

VIV
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[
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Z(PET

Holidays

BRRK A

RAEXBRRHET L

Beauty Forever Salon Center

RNEITESRMEEH L
DCH ToolBox

EMRE
Pet Holidays

REXBITHEBARAR

Beauty Forever Salon Ltd
ANFEFITREER AR
Gilman Group Ltd

EMBRBA(EB)BRAT
Pet Holidays (Hong Kong) Co Ltd

Hong Kong Top Service Brand

16

L LTS
Hong Kong Convention and Exhibition Centre

o
LAFAVEUR/

|

Towngas Lifestyle

S
)
° .
WonderBio
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24/7 FITNESS
RNEKL
Café de Coral

BE
Certizen

EEEBEREDT L
Hong Kong Convention and
Exhibition Centre

EBLERE
Hong Kong Corporate Security

JUST CLIMB

=+

LAFAVEUR

KFF
Mizi

AR

Towngas Lifestyle

WonderBio

2025 - 2026 EE ISR AR Hong Kong Brand Development Council Annual Report

KK8 Ltd

ARLEEBRAF]
Café de Coral Holdings Ltd

BETEBERAR
Certizen Ltd

EEgRREPL(ER)BRAR
Hong Kong Convention and Exhibition Centre
(Management) Ltd

EBALERZERAA
Hong Kong Corporate Security Ltd

ERERYIRESHR AR
Just Climb Association Ltd

REVER A A
Poway Ltd

DNBIREREE AR DA
Taste of Asia Group Ltd

ZRE(BB)ERAF
Towngas Lifestyle (Hong Kong) Co Ltd

360 IREKA R A A
ASANA 360 Global Ltd
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List of 2025 Hong Kong Emerging Brand Awards & Hong Kong Emerging Service

Brand Awards Winners

ERNER
Hong Kong Emerging Brand

GEAR INDUSTRIES *

I_b

nnnnnnnnnnnnnnnnn

B 2R m e

HonT
GEAR Industries

$R5R
KUN WU

LLCB Roasterie

ERITR
My Care Healthcare

=P

Purelifehk

VETALO

AY=T)
Company

EDTHARRAT
GEAR Industries (APAC) Company Ltd

TAL BRI (BE)BERAA
Yuanhua Robatics, Perception & Al
Technologies (HK) Ltd

TAMERBRAT
Kampery Development Ltd

FERTRAERAA
My Care Healthcare Ltd

Plants N Plate Ltd

RSB RARERZER AT
CATALO Natural Health Science Ltd

Hong Kong Emerging Service Brand
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Honor Health Medical

R RISKORY

D CONSULTANCY LIMITED:

AMOUR Aesthetic

Chicken Factory

EHEKE
Hang Heung Bakery Cafe

N
Honor Health Medical

Riskory Consultancy

BIREEBR AT
Century Time Holdings Ltd

ENEREREEFR AR
Taste of Asia Group Ltd

EEKE(ET)BRAR
Hang Heung Bakery Cafe (Wan Chai) Ltd

BHRERERERNEFEERAR
You Health And Fitness Club Ltd

Riskory Consultancy Ltd

ERERBERARF
Grand Wealth Enterprise Ltd

2025 - 2026 EE ISR HE R Hong Kong Brand Development Council Annual Report 17



[o] & Review

20255 mIRRE |HRHBATBRE

2025 F [ B BRI ERERERGBERE | RIF
BERBBRERENERG MRS |fREmEE
BEN2026F2 ACHBE S CHEREET L SFHESRT -
EHEALHEAFERFYRADERSE  MEeg
RE2XNRBERTEMRREEE  THMRAER - BT
EERRKEREREIWERELK  BRREEER
+ TEZSEERPEEINRLBRETFELEIEFEEL
MRAR LA AR |15 PR IR TS T M40ESE R -

M E RS0 - BB REEE —% - HH
E - EMEBITAESSRE S MK IR - A
YRENERSEDENBEAXRL -

TR0y | ¥
" :."‘ l‘ |

ITREEVHERRRR (BB BERBREERRBEENERELRFIHLN)  BHEERESRFIHLL)  KEREERRERIHAN) - FFEEKE

2025 Awards Presentation Ceremony-cum-
Dinner

The Presentation Ceremony-cum-Dinner of the 2025 Hong Kong
Top Brand Awards & Hong Kong Top Service Brand Awards and
Hong Kong Emerging Brand Awards & Hong Kong Emerging Service
Brand Awards was held at the Convention Hall of the Hong Kong
Convention and Exhibition Centre on 3 February 2026.

Financial Secretary of the HKSAR Government the Hon Paul
Chan, CMA President Dr Wingco Lo and BDC Chairman Mr Calvin
Chan officiated at the Ceremony. The Hon Paul Chan presented
trophies to the winners, together with Ms Maggie Wong, the then
Permanent Secretary for Commerce and Economic Development;
Dr Bernard Chan, Under Secretary for Commerce & Economic
Development; and Mr Aaron Liu, Director-General of Trade and
Industry. The 2025 Awardees included 40 brands and Dr Helen
Chan, who was the laureate of “Hong Kong Distinguished Brand
Leader Award”.

The Dinner hosted over 600 distinguished guests in a lively
and bustling scene. The Organisers also set up “Parade of Winning
Brands” Exhibition at the venue to showcase and celebrate the
remarkable achievements of the Awardees.

RGEARNREN202652 A3ARITHI[ 20265 MR RGBT | S/ o

Guest of Honour Financial Secretary Hon Paul Chan (8th from left, first row), the then Permanent Secretary for Commerce and Economic Development Ms Maggie Wong (6th
from left, first row), CMA President Dr Wingco Lo (7th from left, first row), BDC Chairman Mr Calvin Chan (8th from right, first row), Panels of Judges and representatives of the
winning companies posed for a group photo at the Presentation Ceremony-cum-Dinner of 2025 Brand Awards on 3 February 2026.
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CMA President Dr Wingco Lo (left) presented “The Parade of Hong Kong Top Brands &)[ {5 #& @211 |RE -

2025” to Guest of Honour Financial Secretary Hon Paul Chan.

Accompanied by CMA President Dr Wingco Lo and BDC Chairman Mr Calvin Chan,
Financial Secretary Hon Paul Chan toured around the “Parade of Winning Brands”
Exhibition at the venue of 2025 Awards Presentation Ceremony.
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1 RERERERRETELE -
BDC Chairman Mr Calvin Chan gave welcome remarks.

2 FREBUMHRFRRBREOR N RS FBE -
Guest of Honour Financial Secretary Hon Paul Chan delivered a speech at the Awards Presentation Ceremony.

3 BRASERESKRBARSMN F026FBEHARKRBIRT(EE)ERATNEMT S MEMKES(H) -
CMA President Dr Wingco Lo presented Certificate of Appreciation to the representative of 2025 Event Sponsor Mr Zhang Wei Zhong, Senior Consultant (Global Market) of
Bank of Communications (Hong Kong) Limited (right).

4 BEEEFIASREDERRAEFESNRBEXRHM F025F HEEHHRRERHUEEEAERARNEERRIARCE) °
CMA Executive Vice President-cum-BDC Vice Chairman Dr Warren Ma presented Certificate of Appreciation to the representative of 2025 Trophy Sponsor Mr Chan Pak
Sun, Chairman of Fook Tai Jewellery Group Limited (right).

5 BNKBTHERHRF05FBHRHAREARHAEHAABAREE () -
Dr Warren Ma presented Certificate of Appreciation to the representative of 2025 Official Honorary Auditor Mr Wallace Tsui, Partner of KPMG (right).

6 HBFERRREKKEE2026F [ BBA L RIEEME | THSREREERER DRI ARITBIEHRER (F)
Financial Secretary Hon Paul Chan presented “2025 Hong Kong Distinguished Brand Leader Award” to Dr Helen Chan, Founder and CEO of Vita Green Health Products
Company Limited (right).

—E-AEEBRERISAME

2025 Hong Keng Distinguished Brand Leader Award

EREN RS R SREFRAMIE RS -
“Parade of Winning Brands” Exhibition was held at the venue of the Awards Presentation Ceremony.
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(CHG EMERGING SERVICE BRAKD AWARDS

1 —BRERNRBRAEREY
Honourable guests arrived at the Photo Board.

2 ERMBARAR -

Representatives of the Organisers posed for a group photo.

3 BMEERATZE - HFEZEB600A -
Over 600 guests attended the Award Presentation-cum-Dinner.
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Government officials, celebrities and distinguished guests including the then Permanent Secretary for Commerce and Economic Development Ms Maggie Wong, Under Secretary
Dr Bernard Chan, Director-General of Trade and Industry Mr Aaron Liu, Second-level Inspector from the Commercial Office of the Economic Affairs Department of the LOCPG
Mr Yan Yongaing, the then Deputy Secretary for Commerce and Economic Development Ms Candy Lau, Legislative Council members and representatives of consulates, joined
this Gala Dinner.

'8 B1dg'sidivin e amiEil 4

BEEeRESKTE - RRE LI HERBRRERRUE -
CMA President Dr Wingco Lo led the toast at the Gala Dinner.
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Hong Kong Top Brand Mark Scheme

Hong Kong Top Brand Mark Scheme

Jointly organised by the BDC and the CMA since 2004, the
Hong Kong Top Brand Mark Scheme adopts a well-structured
assessment system and licensing procedures to continuously review
and recognise the sustainable achievement in brand development of
local companies. Eligible applicants, after successful completion of
due registration and review process, would be conferred a licence
and entitled to use “Top Mark” for business promotion, subject to
annual renewal.

The Scheme is exclusively open to winners of the Hong Kong
Top Brand Awards or Hong Kong Top Service Brand Awards, and
it factually is a mechanism to enhance the review process and
continuing development of the two Awards. An applicant or licensee
has to go through an On-site Assessment that is generally conducted
by product/service category and on an annual basis.

Up to July 2026, the Scheme has nearly 300 licensees, covering
nearly 1,300 categories of products and services.
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Made in Hong Kong Mark Scheme

Since 2006, the BDC has been running a certification scheme
namely “Made in Hong Kong Mark (HK Mark) Scheme”. Based on
the existing Certificate of Origin regime, the Scheme grants qualified
applicants the licence to use a unified visual symbol, i.e. “Made in
Hong Kong Mark (HK Mark)”, to represent the geographic origin of
goods produced within the territory of Hong Kong, with the objective
of raising the profile of Hong Kong products, enhancing their value-
added attributes, and promoting “Made in Hong Kong” as an
internationally-recognised location brand that symbolises high quality,
outstanding performance and superior reputation.

The scope of Made in Hong Kong Mark Scheme covers both
goods for exports and goods for domestic sales. For export goods,
“HK Mark” licence is granted on the basis of “Certificate of Hong
Kong Origin (CHKQ)” or “Certificate of Origin — CEPA (CO (CEPA))”
issued by Government-approved certification bodies. Besides, the
CMA also provides certification service for goods destined for Hong
Kong’s local market; and such certificate namely “Document of Hong
Kong Origin — Domestic Sales” (DO) is also accepted as supporting
document for the issue of “HK Mark” licence.

A number of local brands have become licensees of Made in
Hong Kong Mark Scheme, including “Cookies Quartet”, “Green Island
Cement”, “Mrs So’s XO Sauce”, “Effective”, “East East”, “Double
Happiness” and “Campbell”.

BERR BBRERE NN MR B IE #ha UE
2| [BMEE]  [HARE] (o] [5E] -
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“Hong Kong Brand i-Directory” Registration
System

With products and services of Hong Kong gaining popularity
worldwide, “Hong Kong Brand” has become a symbol of quality,
trendiness, credibility, value for money and excellent services. In
order to promote and protect “Hong Kong Brand” as an important
public asset, the BDC set up a registration system namely “Hong
Kong Brand i-Directory (Brand HKID)” in 2020, under the sponsorship
of the Trade and Industrial Organisation Support Fund (TSF) of Trade
and Industry Department, HKSAR Government.

Through setting up an identification benchmark to verify the
authenticity of brand’s “domicile of origin” and establishing a
registration mechanism together with a publishing platform thereof,
Brand HKIiD provides authoritative third-party proof of identity for
Hong Kong original brands, with an aim to promote the credibility
and awareness of Hong Kong brands. Meanwhile, it serves as
an “infrastructure” to enhance the support system for brand
development, especially helping to lay a firmer foundation for the
protection of Hong Kong brands.

Brands that have met the “Hong Kong Brand ldentification
Criteria” and passed the required assessment conducted by the BDC
shall be eligible for registering with the “Hong Kong Brand i-Directory”
and being listed on the dedicated website (id.hkbrand.org), mobile
application and other information facilities for free public access.

Since its operation in 2020, Brand HKID has admitted nearly
230 Hong Kong product and service brands from a wide variety of
industries.

5 khivandomAc/
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BDC Chairman Mr Calvin Chan gave welcome remarks at the e-book launching ceremony
of the “Hong Kong e New Quality Brand Power”.
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Celebrating BDC 20th Anniversary

The year 2025 marked the 20th anniversary of the BDC. To
commemorate this milestone, the BDC organised a series of
celebratory activities under the theme “Together e Pressing Ahead e
Brand New Horizon”. These initiatives included designing a 20th-
anniversary logo, producing a commemorative promotional video,
hosting an anniversary gala dinner, presenting the “20th Anniversary
Special Merit Award”, organising corporate visits, publishing serial
newspaper interviews, and organising the Hong Kong Brand
Development Seminar, with an aim to spread a celebratory message
to promote the remarkable achievements of Hong Kong brands,
thereby elevating the overall image of local brands.

“Hong Kong ¢ New Quality Brand Power”
Interview and Video Series

To showcase the outstanding achievements of Hong Kong
brands and encourage enterprises to explore practical pathways for
developing “Branding + New Quality Productive Forces”, the BDC
partnered with the Hong Kong Economic Times in launching the
“Hong Kong ¢ New Quality Brand Power” interview series. Running
from January 2025 across print and online channels, the series was
later compiled and published as an e-book under the same title.

The e-book features a preface written by Financial Secretary
Hon Paul Chan and 15 successful stories of Brand Award winners
that have integrated new quality thinking into brand management. It
also collects insightful opinions on brand development shared by six
renowned academics and experts.

An e-book launching ceremony was held on 10 November 2025,
officiated by Secretary for Commerce and Economic Development
Hon Algernon Yau. The Ceremony was followed by the “Branding to
Win Seminar”, which attracted nearly 120 industry representatives.

Y

& - B 'L'T i Lamidi -5 1 ifk f\.
o B WF F B 202 558y dAx i I« B

geanding to Win Semi

ﬂ_:@*?ﬁﬁﬁﬁ'ﬂ

" enaw s

Trade and Industry Departmant

B REERRBAREEENEBHN LRREE -
The Secretary for Commerce and Economic Development Hon Algernon Yau delivered a speech at the
launching ceremony.
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Guests-of-honour officiated the e-book launching ceremony of the “Hong Kong ¢ New

Quality Brand Power”.

EMIBRREREAR -
Representatives of organisers and guests posed for a group photo.

TIRBAMSERBNRIAR RS IS S JEHRZEAR -
Representatives of the organisers and participating companies took a group photo with the guest speakers of the “Branding to Win” Seminar.
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“Brand In-Sight-Seeing” Corporate Visit

The BDC organised three “Brand In-Sight-Seeing” corporate
visits to best-practice enterprises in Hong Kong and Chinese
Mainland cities in the Greater Bay Area, providing the participants a
precious opportunity to closely observe and learn from the successful
experiences of outstanding brands.

Following a visit to the smart manufacturing facility of CATALO
Natural Health Foods Intelligent Production Center on 28 May, the
second corporate visit was held on 26 September, with a delegation
of over 30 members, led by BDC Chairman Mr Calvin Chan, heading
to Shenzhen for a one-day study tour. The delegates attended the
“Hong Kong ® In e Brand Greater Bay 2025” Luncheon Seminar
jointly organised by the BDC, the Guangdong-Hong Kong-Macao
Greater Bay Area Development Office of the Constitutional and
Mainland Affairs Bureau and the CMA. In the afternoon, they paid a
visit to the “Carrianna” food manufacturing plant in Shenzhen, toured
the automated mooncake production line and held a discussion with
representatives of “Carrianna” to gain a deeper understanding of how
the brand leverages the unique advantages of Shenzhen and Hong
Kong to enhance its competitiveness.

The third visit was successfully held on 19 December. Led by
BDC Vice Chairman Mr Robert Lok, representatives of more than 10
member companies toured around the “DX Design Hub” operated
by the Hong Kong Design Centre, immersing themselves in the local
design atmosphere and experiencing the city’s creative pulse.
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The BDC organised the second corporate visit, travelling to Shenzhen to tour the food manufacturing plant of “Carrianna”.
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RIEREERTSBEBRPOIDX &R -
A group of BDC members visited “DX Design Hub” of the Hong Kong Design Centre.
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Brand Image Display

The BDC from time to time takes part in various
exhibitions, trade shows and market promotion activities; and
sets up display boards or product showcases at the venues, in
an effort to promote the collective image of Hong Kong brands
while providing a window to raise their awareness among
consumers.

2025F [ BB BIRE | R BBRSEIBRE NFEEBETRE ETATRE -
2025 Hong Kong Top Brand Awards and Hong Kong Top Service Brand Awards staged a public
polling at the 59th Hong Kong Brands and Products Expo.

20255F [ MRhRIR AR AR HEEIE R KRV RO1S SRR ERHR ©
Large information panels were set up at the venue of 2025 Awards Presentation Ceremony.
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BDC Vice Chairman Dr Ellis Wong was invited as keynote speaker to give speech on
“Brand Challenges and Opportunities in a Changing World” at the GBA (DongGuan) Brand
Conference 2026, jointly organised by the Dongguan Federation of Industry and Commerce
and Dongguan Fashion Creative Industrial Design Research Institute.
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Exchanges and Networking

Through active organisation and participation of forums, social
gatherings and exchange programmes, the BDC maintains close
links with governments, industrial organisations and enterprises in
Hong Kong, Chinese Mainland and overseas.

THE B ERBREMBERRREFELREI TR - ENERMBNNBERREEZRRAESHER
mE

A delegation from the Intellectual Property Office of Jiangsu Province, led by Deputy Director Mr Zhang
Chuanbo visited the BDC to exchange views on intellectual property rights development and cooperation.

RYTEETERGHNTERAKAXREIFRIERE - EHRMNTETGRRREERIRER -
Led by Executive Chairman Mr Xie Yongming, a delegation from the Shenzhen Smart Retail Association visited the BDC to exchange views on the retail market development and cooperation opportunities.
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The Parade of Hong Kong Top Brands 2025

The 2025 edition of “The Parade of Hong Kong Top Brands” was
published in August 2025. The book brings together the success
stories of about 300 Hong Kong original brands, also chronicling the
history and latest develoment of the Hong Kong Top Brand Awards,
Hong Kong Top Service Brand Awards, Hong Kong Emerging Brand
Awards and Hong Kong Emerging Service Brand Awards. A chapter
was specially designed to introduce the winner of the sixth “Hong
Kong Distinguished Brand Leader Award”. Making debut in 2003,
“The Parade 2025” was the 23rd edition.

“The Parade of Hong Kong Top Brands 2025” was widely
distributed to the winning companies, Government departments,
chambers, associations, media, universities and consulates; the
online version is also available for free download on the BDC'’s
website.
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SME Branding Club

[o] B8 Review

In order to inculcate a branding culture among local industries
especially SMEs, the BDC, since 2005, has been operating the SME
Branding Club. It is an interactive platform for knowledge transfer,
experience sharing and networking among companies aspiring for

brand development. Registered corporate members of the Club has

surpassed 400.

(/b RRE INBE—FRITTONEE M

H2005F &I LATR « BEHEEITREBIEIZEI7N o

Since its inception, SME Branding Club has organised 97

gatherings, of which 5 were held in the past year.

AFSES]

Topic

HEAR

Number of Participants

20254
Year 2025

8H6H
6 August

12H17H
17 December

20264
Year 2026

3H20H
20 March

48168
16 April

6H23H
23 June

MEA SR EERETE N e

Seminar on “How Branding Enhances Corporate Image and Influence”

[eeia| R /) bREnE e RR TS

Seminar on “From Crisis to Opportunity: How SME Brands Land on Their Feet”

[EB+IPmE - BIEEREE TS
Seminar on “The IP Opportunities for Hong Kong Brands”

MTEERIARENEBEERRREIE e
Seminar on “Understanding Strategic Value and Risk Management of Al
OpenClaw”

[FR/NRITIHAEE - AT ERB B EFI TS
Seminar on “Leveraging Copywriting and Al to Build High Marketing
Exposure For SMEs”

#)IB0A
About 50

#140 A
About 40

#1B0A
About 30

OFOUN
About 70

#150 A
About 50

o
i R EEZRES DR BB RO RRE -

St | AL
HISEHE R BRI BRI BREEE -

NREEERENZAEDTRBRBEAEESXROEHLE - I

Brand communication expert Prof Felix Poon introduced the strategies Digital marketing expert Mr Jeffrey Chu illustrated the strategic &fan{a:E AR MIEHEHESE -

of turning PR crisis into opportunity.

value of Al “OpenClaw”.

Advertising copywriting expert Mr Chung Tsz-shun shared practical

tips for writing high-visibility advertisement copy and techniques for
using Al to streamline daily promotional efforts.
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mste, $EIEE Seminars and Training
MR T A EES R e - 5 The BDC from time to time hosts or co-organises seminars

FIERIEM T EYT - M RIEHBEAHNERMEFE and training workshops on brand-related topics, in an effort to

B REEAB YR VIR AR REEE - disseminate information and facilitate knowledge transfer, foster
a branding culture among the industries, and to raise the brand
awareness of the public.

mERER e R TES

Seminars and Training Programmes Organised by the BDC

HEAB
Number of Participants
20254
Year 2025
8H22H [N AEKRANEE : —RAEKITHAD - BF - A JBEBIED #I30 A
22 August Workshop on “3-Hour Practical Guide on Generative Al for Effective Marketing” About 30
9A26H mhEE - BRI RAMEFEREBERXNERERMAERBEE AN [ EE o] KIB00A
26 September | # o RIEXE R | TEMWT S About 300
“Hong Kong e IN e Brand Greater Bay” Luncheon Seminar by the BDC,
Guangdong-Hong Kong-Macao Greater Bay Area Development Office of the
Constitutional and Mainland Affairs Bureau, and the CMA
9A30H [ZEFROILE - BROFETEIERF I TIED #I10A

30 September Workshop on “Effectively Resolving Complaints and Enhancing Customer | About 10
Service Skills By Persuasion Psychology”

11 A310H mhgm - IXE5F BTHEFBRRBEABASEN I E B S| K9120A
10 November 2025 : BAEGIE o FTE R About 120
“Branding to Win Seminar 2025: Hong Kong Brand ® New Quality New Vision”
by the BDC, Trade and Industry Department, Hong Kong Trade Development
Council and the CMA

2026%F

Year 2026

4723H mEREBEEa R 2IABIE X WG BEEENFAEXIHAE #I160 A
23 April Seminar on “Al Creative x Efficiency: A New Formula for Advertising About 60

Productivity” by the BDC and the CMA

FHmEHIRHFERTTAMAERTE - BECERITEA  CEFVIBEBRIREERNEER R EE

AR EEN - EERBMMEAEERE - [(R2 - ABE
REWERREFEE & 0 BBIAIARE TR R BERIRPRISHERE - HESREMFTER - URESERANED ZAEESENE LD
Digital marketing expert Mr lvan So demonstrated different Al Training consultant Mr Philip Chan illustrated how to apply fERMARRIER# LB EE o

generation tools for improving the speed and quality of marketing “psychology of persuasion” to handle unreasonable complaints, Communication Lecturer Mr Derek Wong, Advertising Post-
content creation. thus empowering frontline staff to stay professional under pressure.  Production Director Mr Kinson Wong and Mr Chuen Ho, Senior

JRBTEENR

Solicitor (Copyright) of Intellectual Property Department Ms Ada
Lee, and Films Director Mr Lik Ho shared the applications of Al
in creative advertising, and provided professional advice on Al
copyright protection and risk control.
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(B8 e i e MEKERE |IFEWTE2025 “Hong Kong ¢ IN ¢ Brand Greater Bay” Luncheon Seminar 2025
W R RN SRS pe I The BDC, the Guangdong-Hong Kong-Macao Greater Bay

TR ANZENMHEeRN2025F9 A26 H ) ’Lﬂllzmﬁﬂiﬁﬂ Area Development Office (GBA Office) of the Constitutional and
BRARNAEESRECRMTE o ff « mENE @JCF Mainland Affairs Bureau and the CMA joined hands in organising the

B e o 300 E B ﬂmiﬂgﬁ’]%ﬁﬁ%mé “Hong Kong e IN e Brand Greater Bay” Luncheon Seminar at Futian
HREFEF &R ﬁ,éfg?‘)?eﬂ’ﬁ% Shangri-La, Shenzhen on 26 September 2025. Nearly 300 industry

representatives from enterprises and chambers of commerce in
e & igh Tqu% ﬁ%%ﬂﬁ%ﬁ%l,@%ﬁu Hong Kong and the Chinese Mainland gathered to explore the

==y P ﬁ/%#l o MEBITIEER  AREIFESE  opportunities for high-quality development in the Greater Bay Area.
E’Jrﬂ/\?‘@f}ﬁﬂlﬁéﬁ%/ = L/(T%ﬁ%fuuﬁ?ﬁjﬂﬁ’\ji
EBEMEREANLAVSES - The Seminar also invited a number of scholars, experts, and

industry representatives to deliver speeches on brand influence,
image building, marketing strategies, and the integrated development
of innovation and branding, decoding the winning formula for
standing out in the Greater Bay Area market through “New-Quality
Brand Power”.
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Representatives of organisers and speakers posed for a group photo.
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2025595268 R4

RHEEERANLEEREBRRICUFRE - SRR E SRR R (BB -
The then Commissioner for the Development of the Guangdong-Hong Kong-Macao Greater Bay =~ BDC Chairman Mr Calvin Chan delivered welcome remarks.
Area Ms Maisie Chan delivered the opening address.

2025 - 2026 EEmEERE BT Hong Kong Brand Development Council Annual Report 31



[o] & Review

S A;t-g'.wgq;[-,_;mw

ARIRBEBERK BRI EEEERAR IR K
BIREHIRR ARG NG EEHHRARISHE
NNEEE

Dean of Institute of Emerging Industries in
Guangdong-Hong Kong-Macao Greater Bay
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BDC Advisor Prof Charles Ng shared insights
into personal branding.

You Find Limited ¥ 5 J2 813 A SR & S8 AR A
TRBERITIR T AR S SHRE ©

Director and Founder of You Find Limited
Mr Jeffrey Chu explained how to leverage
Al technology to enhance brand marketing

BRI ST 2 I
s SR R
e

BLUEXERAAEZEREBLINA
[b-MOLA | & FH SRS B R AP I 2 38

Director and Chief Technology Officer of RHT
Industries Dr Cathy Jim illustrated b-MOLA’s
successful approach to integrating technology

Area of Shenzhen University Prof Gong Xiaofeng
delved into the importance of new-quality
productive forces in enhancing brand influence.
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CMA Vice President Mr Dennis Ng hosted the Q&A session.
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and brand development.

efficiency.
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The Luncheon Seminar brought together approximately 300 representatives from Hong Kong’s
political and business sectors, industry associations, and startups in the Greater Bay Area.

“Branding to Win” Seminar 2025

Since 2005, the BDC has organised a serial seminar under the
banner of “Branding to Win” every year. Addressing different aspects
of brand development, this serial seminar is an effective catalyst to
boost brand consciousness among the public, while serving as a
forum whereby experts from a wide range of professional arenas
exchange views on branding.

The 21th “Branding to Win” Seminar was held on 10 November
2025 under the theme of “Hong Kong Brand e New Quality
New Vision”; and it was a joint event of the BDC, the Trade and
Industry Department of HKSAR Government, the Hong Kong
Trade Development Council and the CMA. With a strong line-up of
speakers including well-known scholar, experts and brand operators,
the Seminar explored the strategies of brand management centering
around the concept of “brand + new-quality productive forces”, with
an aim to inspire “New-Quality Brand Power” that embodies Hong
Kong’s unique characteristics and to encourage local brands to
advance towards high-quality development. The Seminar attracted a
substantial audience of about 120 participants.
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1 IREEBRREEEREAR -
Representatives of organisers and speakers posed for a group photo.

2 EBEERBMHINDRAAEERREIE TS ISP N SR ARETES -
Associate Director, Institute of Knowledge Exchange of The Hang Seng University of Hong Kong Dr Kenneth Kwong shed light on transforming IP appeal into brand influence.

3 EEBISTISRIBRATESAMRAESED FTREEBAEN R HEERRENOED]
Co-Founder of the Strategic Digital Marketing Company Limited Mr Chris Tam illustrated with examples on how Al innovates brand marketing strategies.

4 EHEI(EREDERAREEREFSREBRDEFEIOKINKE -
Group Chairman of Seven Sea Chemicals (Holdings) Limited Mr James Wu shared the success story of “Sea Horse”.

5  AISTHRBRARA AINABITHASARRSHIZ D FABRAENSRIEITIE2C00l 47 & bR 1485
Co-Founder and CEO of i2Cool Limited Prof Martin Zhu shared his experience in building the “i2Cool” green brand using exclusive innovative cooling technology.

6 MEREIEEHEERELT TSRS -
BDC Vice Chairman Dr Ellis Wong hosted the Q&A session.
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Exploring ESG Assessment

As a pioneer in ESG auditing in Hong Kong, the BDC leveraged
its long-term experience in conducting brand assessment and
developed a set of “ESG Implementation Practice Taxonomy”
guidelines suitable for Hong Kong enterprises and keeps updating
them regularly, providing a best-practice benchmark in sustainable
development for local industries especially SMEs. And it has further
strengthened its role as an advocate and standard-setter of ESG
development in Hong Kong through applying this technical standard
to the “ESG Pledge” Scheme and “Hong Kong ESG Awards”.

ESG Pledge

The BDC and the CMA
jointly launched the ESG Pledge
Scheme in 2022, in an attempt
to encourage the industries
to promote and implement
the concepts of sustainable
development, and make pledge
to be a pioneer taking substantive actions to advance ESG. As the
co-organiser of this new initiative, the BDC assigned the Technical
Advisory Committee to provide assistance in formulating relevant
standards and technical documents, as well as guidance for the
implementation of the Pledge.

According to the provisions of the ESG Pledge, a participating
company should, in addition to declaring the determination to accept,
practice and promote the concept of sustainable development,
commit itself to formulating substantive action plans. In particular, it
is required to select at least one specific item from each of the three
major categories (i.e. environmental performance, social responsibility
and corporate governance) in pursuant to the “ESG Implementation
Practice Taxonomy”, as the key directions for improving the
company’s ESG performance in the coming year. The Organiser
issues certificates to participating companies and authorises them
to use the “ESG Pledge” Logo within one year, as a distinctive
visual symbol to highlight their image as pioneer in promoting and
implementing ESG.

Since the launch of the Scheme, over 1,000 local companies
have become the signatories of the ESG Pledge.
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2025 Hong Kong ESG Awards

Jointly launched by the CMA and the BDC in 2023, the Hong
Kong ESG Awards (ESG Awards) recognises Hong Kong companies
that have made strenuous efforts and attained remarkable
achievement in advancing ESG, with an aim to encourage Hong
Kong industries to uphold sustainable development, operate
business with a responsible attitude, and create long-term value for
the economy, society and ecological environment.

The BDC was the co-organiser of the ESG Awards, with its
Technical Advisory Committee serving as the “Technical Advisor” to
assist in formulating the selection mechanism as well as providing
technical supports for the Awards.

The 2025 ESG Awards were divided into two award streams
namely “General Stream” and “Small and Medium-sized Enterprise
Stream”. Participants may enter into the selection process through
the “Registration” channel or upon “Nomination” by the BDC in
accordance with established mechanism.

The Final Judging of 2025 Hong Kong ESG Awards was
conducted on 11 August 2025, under the chairmanship of
Ir C S Ho, the then Chairman of the Hong Kong Quality Assurance
Agency. Members of the Final Judging comprised Dr Wingco Lo,
CMA President; Mr Calvin Chan, BDC Chairman; Mr Arthur Lee, the
then Commissioner for Climate Change, Environment and Ecology
Bureau; Hon Sunny Tan, Chairman of the Hong Kong Productivity
Council; Dr Christopher To, Immediate Past Chairman of The Hong
Kong Institute of Directors; Dr Laura Lo, Associate Vice President
(Institutional Advancement) of the Hong Kong Polytechnic University
and Prof Karen Cheung, President of UNESCO Hong Kong
Association.

The 2025 Hong Kong ESG Awards were conferred to 10
winners. Among them, Lee Kum Kee Company Limited was honored
with the highest accolade — “Hong Kong ESG Grand Award”. Winner
of “2025 ESG Award” included China Resources Enterprise Property
Investment Company Limited, Dah Chong Hong Holdings Limited,
Fu Hong Society, Hung Fook Tong Group Holdings Limited, Hang
Heung Cake Shop Company Limited, REC Engineering Company
Limited, Nestlé Hong Kong Limited, Phoenix Media Investment
(Holdings) Limited, Shanghai Industrial Holdings Limited, Shun Tak
Holdings Limited.

And there were 5 winners of the “Special Award for SME”
category included Charming International (HK) Group Limited,
i2Cool Limited, MTR Corporation Limited — Tierra Verde Customer
Service Centre, Perfect Green Supplies Company Limited, and RHT
Industries Limited. Certificate of Merit were awarded to Associated
Engineers Limited, CITIC Tower Property Management Company
Limited, Herderson Property Management Department — H-Privilege
Limited, IP&E GBA Limited, Orientop Building Material Limited, Unijoy
Hong Kong Limited, and WASP HK Limited.
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The 2025 Hong Kong ESG Awards cum ESG Pledge
Presentation Ceremony was held at the Hong Kong Convention
and Exhibition Centre on 17 October 2025. Over 400 distinguished
guests and industry representatives participated in the joyous and
epochal celebration.

Hon Michael Wong Wai Lun, Acting Financial Secretary officiated
at the Presentation Ceremony, who together with Under Secretary for
Commerce and Economic Development Dr Bernard Chan, the then
Commissioner for Climate Change of the Environment and Ecology
Bureau Mr Arthur Lee Hok Yin, as well as leaders of the Organisers,
presented trophies to the 23 Awardees of Hong Kong ESG Awards
and certificates to more than 200 selected companies participating in
the 2025 ESG Pledge Scheme.

L RAZARRE
(i SRSnanE

BRE - RANTEEIRAS

Guest of Honour, Award Presenters, Panel of Judges and representatives of the participating companies posed for a group photo.

FREREEEMBA R RERRBE -

Guest of honour Acting Financial Secretary Hon Michael
Wong delivered a speech at the Awards Presentation
Ceremony.

BREERARRE

Hong Kong Bran

FRGRARIRERG () BHEE e REDK(A)EE2025 F[EBESGAE] FFHLAEL -
Acting Financial Secretary Hon Michael Wong (left) and CMA President Dr Wingco Lo (right) presented the 2025 Hong Kong ESG Grand
Award to representative of Lee Kum Kee Company Limited.

36 2025 - 2026 EEMEEE AR Hong Kong Brand Development Council Annual Report



0] B8 Review

BEAEBEERERRIRRRE R (L) ERIEREERRE(R) —RRR /L ERRIEE]
Under Secretary for Commerce and Economic Development Dr Bernard Chan (left) and BDC
Chairman Mr Calvin Chan presented the “Special Award for SME”.
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The Presentation Ceremony was attended by 400 guests and company representatives.

The BDC has conducted a study namely “Hong Kong Industries’
ESG Initiatives and Trends” for the third consecutive years as of
2024, with an aim to reveal the current status and trends of ESG
development among Hong Kong enterprises, especially SMEs, and
to provide strategic advice for building an ecosystem conducive to
ESG development.

The 2026 Study analysed the “Commitment Actions” list
submitted by 296 enterprises that had renewed their annual
subscription with the ESG Pledge Scheme from January to May
2026. And a survey was also conducted among these enterprises
through a built-in questionnaire to gauge their aspiration and
motivations as well as difficulties faced and the supports needed
when developing ESG.

MR RR2025F [ MR R IFTEEME - - ERXRM(2025F BB MCEESCGERRMEBMAE S THREVER
“Survey on Hong Kong Industries’ ESG Initiatives and Trends 2025” findings was announced in the press conferences of 2025 Awards.
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2025 General Meeting

The BDC held its 2025 Annual General Meeting (AGM) at CMA
Conference Hall on 22 October 2025. Mr Calvin Chan, the BDC
Chairman, was the Chairman of AGM. In his speech, he reviewed the
major work of the BDC in the past year, with focus on key areas such
as advocacy of “new quality brand power”, establishment of best
practices in branding, promotion of collective image of Hong Kong
brands, and exploration of Hong Kong-based ESG standards, further
reinforcing the Council’s role as an all-rounded platform to support
the development of Hong Kong brands.

The AGM resolved that the Statement of Accounts of the Council
and Reports of the General Committee and Auditors be received
and JS CPA & Co be re-appointed as the Auditor. Over 30 General
Committee members and registered representatives of member
companies attended the meeting.

BERRINRKRN2025 FEFERG LA -
Representatives of BDC Members posed for a group photo at the 2025 Annual General Meeting.
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Work of Committees

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. The Council has
invited Government officials as Honorary Patron and Honorary
Advisors, and it has a General Committee whose membership
comprises representatives from a variety of sectors, such as
manufacturing, commerce, academics, and professional services.
Besides, several working committees including “Hong Kong Top
Brand Assessment Board”, “Technical Advisory Committee”,
“Promotion and Advocacy Committee”, “Strategic Development
Committee” and “Finance Committee” have been set up as
operational arms to carry out the Council’s various initiatives.
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The BDC convened the fifth meeting of the 8th General Committee.
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General Committee

The General Committee is the governing body of the Council,
which provides guidance on the developmental directions of the
Council and also looks into the overall strategy and policies related
to the development of Hong Kong brands. The General Committee
supervises the operation of the Council and coordinates the work of
sub-committees.

Currently chaired by Mr Calvin Chan, the General Committee
held meetings on 22 October 2025 and 27 May 2026, on which
the feasibility of introducing a new award scheme for non-local
brands as well as the 2026 year plan of the Council were discussed
respectively.

Executive Committee & Finance Committee

The BDC has an Executive Committee consisting of the
Chairman and Vice Chairmen. The Executive Committee is
empowered by the General Committee to conduct, manage and
supervise the affairs of the Council. The BDC Chairman Mr Calvin
Chan is the Chairman of the Executive Committee.

The Finance Committee is set up to advise on and monitor the
financial affairs of the BDC and to study the strategies for improving
the Council’s financial soundness in the long run. It is chaired by the
BDC Vice Chairman Mr Warren Sun.

The Executive General Committee and Finance Committee held
a joint meeting on 27 May 2026 to approve the 2026 financial budget
of the Council.
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Hong Kong Top Brand Assessment Board

Hong Kong Top Brand Assessment Board is responsible for
organising brand awards and other brand-related recognition
programmes, implementing Hong Kong Top Brand Mark Scheme,
and overseeing the awardees and licensees thereof. Besides, it is the
issuing body of the Hong Kong Top Brand Mark Licence.

The Board is currently co-chaired by the BDC Chairman Mr
Calvin Chan and Vice Chairman Dr Warren Ma. It acted as the
Preliminary Judging Panel of the 2025 Hong Kong Top Brand
Awards, Hong Kong Top Service Brand Awards, Hong Kong
Emerging Brand Awards and Hong Kong Emerging Service Brand
Awards to select the shortlisted entries on 19 November 2025.

The Committee held a meeting on 20 April 2026 to discuss the
schedule and arrangements for 2026 Brand Awards, conduct pre-
screening of the prospective candidates and affiliated brands for
the 2026 Hong Kong Distinguished Brand Leader Award, and to
determine the list of “Recommended Shortlisted Entries” for the 2026
Hong Kong ESG Awards.

Technical Advisory Committee

The Technical Advisory Committee advises on the judging
criteria of brand awards and technical aspects of the certification
schemes, and it is devoted to fostering the communications and
cooperation between the Council and academics, professionals
and other sectors. Meanwhile, the Committee acts as the “Steering
Committee on Hong Kong Brand i-Directory”, which provides advice
on the registration requirements, assessment protocol and other
matters related to the operation and administration of Brand HKiD
Scheme; and it also assumes the role of “Technical Advisor” for the
ESG Pledge and Hong Kong ESG Awards jointly introduced by the
BDC and the CMA.

Currently chaired by the BDC Vice Chairman Mr Robert Lok,
the Technical Advisory Committee is made up of domain experts
who are industrialist, academic, legal advisor, designer, quality
management expert and other professionals. The Committee held
the third meeting on 13 April 2026 to approve the judging and On-
site Assessment criteria for the Go Global Top Brand Awards &
Go Global Top Service Brand Awards, and to review the technical
documents thereof.
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Promotion and Advocacy Committee

The Promotion and Advocacy Committee is set up to raise the
brand awareness among the industries and the general public; to
facilitate local brands’ development in domestic, Chinese Mainland
and overseas markets; and to promote the objective and activities of
the Council.

Currently chaired by the BDC Vice Chairman Mr Ng Ching Wun,
the Committee held a meeting on 2 December 2025 to discuss the
arrangement for the 2025 Brand Awards Presentation Ceremony-
cum-Dinner. It convened another meeting on 3 June 2026, which
reviewed the promotional programmes of the Council’s major
activities in 2026 and discussed the promotion arrangement for the
upcoming Go Global Top Brand Awards & Go Global Top Service
Brand Awards.

Strategic Development Committee

The Strategic Development Committee is set up to study the
strategies for the Council’s long-term development and to provide
guidance on membership affairs such as recruitment, administration
and services.

Currently chaired by BDC Vice Chairman Dr Ellis Wong, the
Committee held the first joint meeting with the Hong Kong Top
Brand Assessment Board on 15 December 2025 to discuss the
preliminary proposal for organising the Go Global Top Brand Awards
& Go Global Top Service Brand Awards. It convened the second joint
meeting on 27 February 2026 to deliberate on the proposed revisions
to the recommendation mechanism for the 2026 Hong Kong ESG
Awards and the implementation plan for the Go Global Awards.

Member Recruitment

Membership is not only an important base for the BDC
to advocate and implement its founding missions, but also an
indispensable interface for the Council to connect and serve the
industries.

The BDC welcomes companies and organisations in sympathy of
its objectives to become Corporate Members or Associate Members.
Since the establishment in August 2005, the BDC has admitted over
450 Corporate Members.

B3R Hong Kong Brand Development Council Annual Report 41



2
g

= 5135
Member Benefits

ABER

ABEEEBLEREANAT  REREEKE
BFHER B & R T i REAE - 9 H A1
RABEEREEER, ARIRE - BN ARRT
B REE R ARYRE -

288N

RAGEAE2NmERNE
Rig - pRIGEREEEHAE
EEE

BRg  BERER
ZZTERE - B

. @FHT;'T}#EE)%E’\J”% M ERAOBCENEEEER

s ZEREBEES  NHMIEIBRNEES ER
TRATISHEREES) o

s EEEEEXRE(FEED)2 Mg « Bk

s BEXmEIEMNSIEM -

s NEREBFTHITZHEMEREBERNKE -

s FHRAREREEZMEERIEER  fINERE -
RBEH  BESINRES -

s RENSRERMTY  BIE(EARBRKE) (F
W) gEAEREBHME -

o BEINARBNRMEBE AU -

c KFEmEBRMELS  HRERBNBELY - 61F -
R~ BRI G EEE) o

s TEMEEzEEBEEESR  flunEIl - RERBEE
R -

el

Membership Eligibility

Any Hong Kong company holding a valid business registration
certificate or any Hong Kong association registered with the relevant
Government authority are eligible to apply to become a Corporate
Member of the Hong Kong Brand Development Council. Companies
or associations incorporated outside Hong Kong can apply to be
admitted as Associate Members.

Member Benefits

Corporate Members have the right to attend and vote at general
meetings of the BDC. All Members can enjoy a bevy of privileges:

e Become part of a collective voice to express views and concerns
on government’s policies and issues pertaining to brand
development.

* Have opportunities to participate in various exhibitions, product
showcases, and promotional activities organised by the BDC in
Hong Kong, Chinese Mainland and overseas.

e Attend seminars, training programmes, business study trips and
other activities at a discounted rate or free-of-charge (for specified
events).

e Acquire updated information on branding.

e Share findings of research and development projects conducted
by the BDC.

* Get access to brand development supporting facilities established
by the BDC, e.g. brand expert database, free consultancy, and
consultant referral services.

* Receive free publications, including “The Parade of Hong
Kong Top Brands”, “Annual Report”, member circular, e-malil
broadcast, etc.

¢ Upload company information on the BDC’s official website.

e Leverage on the BDC’s network to facilitate business matching,
experience sharing, strategic alliance, inter-company liaison and
mutually preferential arrangements.

¢ Enjoy benefits entitled to CMA Group Members, such as
discounts on training and insurance services.

42 2025 - 2026 EEMEEE AR Hong Kong Brand Development Council Annual Report



DB
About the Councill

MR BB E SRR A IFETME  EEE
EHERTENIE  KFAESEERENER - ;2
BREBOAREFEEMENNEE - hGRAGE - B
BHRmEEROEERT - URRERETENDE
B0~ BERHABIFR S 1F o

miEBIR[ M5 EE - BT RE - e HER
AE AXTETRREENRNE BEEREED A
R BEEENKERETH - 21 EXRBEFERZ
MR YRE[BBREFERES]  [RNBEREZE
gl [HEESEEREE]  [RBBERZEG IRIPH
ZBEISFTHFZEeNEENER -

mEENEREEEMEENSERR  BRMNE
ERSDEOBERBERRE  CTEEBRENHANA
B RSB B R B o ERRZUE
13 BN IR Il E AR BRI R BV R BS - S bR 3 7T BB 0 mm b R
= REME EF PR IRNBERAEFEZ
HYRRI - BT AL

miEREBFEIRBBREER ] [BERBAEE
R [EEMEmEER | [BENEREMEESR]
M E RGN MR AR SRR IR R - UKL
o B EEHREMBIREE - WREHL[ HER MR
REHERGARER | SEDEAE B RSB IEED
B BEERMCEESENESREERERS N - mER
HETTI B8 B IR 8 IR BB EUEEHE 2] - AR
SR BEZANERTESE - FAmERERE 2K
YR B EMMEAMM I ELMARFE  KESIAF
BREMENTDRERR  CHRERREHE A EHETT
[ESGHIE | [ BABESGE ] - HEEE TR EBLAIR
BRRAER -

REBFEMENTEZE)  REREETRD
X208 - BAMEIIMREEERLS  TFER
MR TR BB AR AR S o 4 o MK
Bl |FARIIAR - BB EETREARNAETS
mERAIZ TR/ RERFRE ] THERLH
AAESERDENRDEREHR —ENIES - £Ro
Z - MRBENF S YRBHETHEE - HIIA
B BEERAE  WEEFIEAREEIERED - &
BlEmhE - BB INTERR - LRBB RSB
HE O BERBEENMESE  BRIEERE - REm
It ERE -

ElmELE IBR  TERERFNEXSERE
AFFEZER MBS AP - mbig/Bksl R ER
FBNIT > Umel% A FERE BEREINE
BN HBEBRABREEZE -

'—_r

BEmERRR

Hong Kong Brand Development Council

Initiated by the CMA, the BDC is a non-profit-making institution
aiming to promote the development of Hong Kong brands by pooling
together the efforts of all walks of life. It is committed to promoting
Hong Kong brands, advocating innovation and creativity, fostering an
environment conducive to brand-building, and enhancing exchanges
and cooperation among companies in regard to brand development.

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. Apart from having
invited Government officials as Honorary Patron and Honorary
Advisors, the Council has a prestigious General Committee whose
membership comprises representatives from a variety of sectors,
such as manufacturing, commerce, academic, and professional
services. A devoted secretariat and several working committees
including “Hong Kong Top Brand Assessment Board”, “Technical
Advisory Committee”, “Promotion and Advocacy Committee”,
“Strategic Development Committee”, and “Finance Committee”
have been set up as the operational arms to carry out the Council’s
various initiatives.

The Council has set itself the task of becoming a flagship to
lead the way in Hong Kong'’s brand development, being a driver for
the pursuit of an overall strategy, a facilitator for the formulation and
implementation of related policies, and a coordinator for the branding
efforts of local organisations. It has been playing an active role in
every key area, sharpening its leadership in brand accreditation,
nurturing, promotion, research, exchanges and international
cooperation.

The BDC hosts renowned recognition schemes like “Hong
Kong Top Brand Awards”, “Hong Kong Top Service Brand Awards”,
“Hong Kong Emerging Brand Awards”, “Hong Kong Emerging
Service Brand Awards” and “Hong Kong Distinguished Brand
Leader Award”, which identify role models and set up best-practice
benchmark in branding, and it has taken the lead to launch “Go
Global Top Brand Awards & Go Global Top Service Brand Awards”,
with an eye to encouraging enterprises to leverage Hong Kong’s
advantage as a strategic hub to build global value chain and uplift
brand competitiveness in the international area. It is the organiser of
the “Hong Kong Top Brand Mark Scheme” and “Made in Hong Kong
Mark Scheme”, which, as the first of their kinds, have blazed the trail
of brand-related certification based on well-structured assessment
and licensing system. And the newly-introduced “Hong Kong Brand
i-Directory” (Brand HKID) is a registration mechanism plus publishing
platform whereby the BDC provides authoritative proof of identity for
Hong Kong original brands. More recently, the BDC has joined hands
with the CMA in organising the “ESG Pledge” and “Hong Kong ESG
Awards”, in an attempt to stimulate Hong Kong industries to gear
towards sustainable development.

In order to enhance the profile of Hong Kong brands, the
Council has been actively participating in various exhibitions,
product showcases and other promotional events, domestically and
overseas, apart from staging large-scale serial activities under the
panner of “Hong Kong e IN e Brand Greater Bay” and “Hong Kong
Brand Festival” in major Mainland cities. It organises “SME Branding
Club” regularly, in an attempt to foster brand-building culture among
local SMEs and to build up an interactive platform for knowledge
transfer, experience sharing and networking among companies
aspiring for brand development. Furthermore, a number of training,
research, study, and exchange programmes as well as public
education campaigns have been rolling out under the Council’s
aegis, as part of its efforts to step up brand awareness among local
enterprises and the public in general.

In this “branding economy” era, brand competitiveness holds the
key to an enterprise’s development and continued success. Hand in
hand with our industries, the BDC is devoted to promoting “Made by
Hong Kong, Originated from Hong Kong” as a world-class label-and
developing Hong Kong into a star-studded brands hub.

2025 - 2026 EEmEERE BT Hong Kong Brand Development Council Annual Report 43






P &5
Appendices

BT£ES
Sub-Committees

ERBETERES

Hong Kong Top Brand Assessment Board

B¢ E X E Chairmen:

=X {& Mr Calvin K W Chan, MH, JP
14k Dr Ma Kai Yum Warren, BBS

El=J&E Vice Chairmen:

% B 58 Mr Robert P K Lok
F{&7% Dr Elis W H Wong

Z & Committee Members:

25 Mr Ng Ching Wun

R4 K MrWarren Y L Sun

ZIKE Mr Leung Siu Yin, Jackson
7R3 Mr Yu Lee Ming, Michael
EERAZF Ms Candy M S Ngan
£:181& Mr Shea King Fung, Kevin
2 Mr Thomas Leung

F1E# Mr Desmond Wong
REE Mr Chang Chi Yin, Spande
#5489 Mr Howard Wong

RitEEZEES

Technical Advisory Committee

& Chairman:
B&H 58 Mr Robert P K Lok

1 77 EER Technical Advisors:

B2 &% Mrs Annie Yau Tse, JP
225356 Mr Lai Cheuk Pun
=E# Mr Addy Wong Wai Hung, MH, JP
HEHRZE Mrs Mui Kinoshita

BE & ¢ Dr Luk Ting Kwong

2IE Prof Wu Liu

K1 E Mr Jeffrey Chu

B4R Mr Joseph S W Chow

% E R Mr Anthony T H Tong
Ef{Z58 Mr Kent Yau

T BIE Mr KT Ting

MBEEE

Finance Committee

= JZ Chairman:
ZE R Mr Warren Y L Sun

Z B Committee Members:

FRZ{Z Mr Calvin K W Chan, MH, JP
5974% Dr Ma Kai Yum Warren, BBS
5% H 58 Mr Robert P K Lok
=& Dr Elis W H Wong
25 Mr Ng Ching Wun
2325 Ms Ida Ng, CDSM

ERHESEZEES

Promotion and Advocacy Committee

X & Chairman:
K& Mr Ng Ching Wun

&R Advisors:

BEZR (2 Mr Calvin K W Chan, MH, JP
B 978X Dr Ma Kai Yum Warren, BBS
58 B 58 Mr Robert P K Lok
={&78 Dr Elis W H Wong
&R Mr Warren Y L Sun
R E Mr Charles C C Ng

Z & Committee Members:

#EE Mr Victor K C Lam, MH, JP
£27#/& Mr Tsoi Shing Wai
28 28 Mr Lau Chi Wing
224 Mr Vincent S K Leung
BF1HE Ms Juliana LY Yu
ZE A7 Mr Wilfred Li

{a]{&#E Dr Ken W K Ho

S Ms Rose L F Ko

R 2B Mr Kevin Ng

BSSZZK Mr Tang Lap Pun, Harry
B 44% Mr Lui Lok Wai

&4 Mr Tsang Wai

BIRF Mr Winston Yeung

EWBREES

Strategic Development Committee

X & Chairman:
E{&% Dr Elis W H Wong

&R Advisors:

FRZ{& Mr Calvin K W Chan, MH, JP
E 4% Dr Ma Kai Yum Warren, BBS
55 E 38 Mr Robert P K Lok

2B Mr Ng Ching Wun

A5 B MrWarren Y L Sun

RFXE Mr Charles Ng

ZE Committee Members:

Z=tH 4 Mr Eric Lee

ZBRAJE Ms Jaclyn Ngan

F % Prof Wong Cheung Chi, Thomas
Z5 2 Mr Johnny KW Li

ik 2 1& Mr Cheung Ching Fung
REA Ms Susanna Ng

MEIFF Ms Lin Nan Sze, Alida
T84S Ms Diana Wong, MH
&= Mr Wong Kai Hung, Kelvin
{##&FZ Mr Fu Sing Yam, William
T ¥ Prof Kevin Orr

BRI Ms Eva Chan

#E# Mr Donald Tse

4 SN

483 Mr Jerry Chong, MH
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Directory of BDC Members

RHPBEERNHEBERAR]

Dah Chung Industrial Co Ltd
HAERBRAR

Artin Industrial Co Ltd
YGME Z AR 7]

YGM Trading Ltd
BEEENRER

Hong Kong Productivity Council
EEEHERB

Hong Kong Trade Development Council
NS B G R AT

L.K. Machinery International Ltd
B TEEERAA

Han Sheng Tang Herbal Technologies Co Ltd

HIHITHREARAR]

Aaron Shum Jewelry Ltd
EEMARMBAR AR

May Cheong Toy Products Fty Ltd
=REBE(EE)GRAFA

Sanyu Industrial (Holdings) Co Ltd
HAKBRAR

Time Mission Ltd
TAMERBRAA

Kampery Development Ltd
MCLam R AR A7)

Maxi Communications Ltd
BimERER AR

Hang Tung Resources Ltd
HIBEREEARAR]

Chevalier International Holdings Ltd
FAFLREERNERAT]
Nanyang Brothers Tobacco Co Ltd
HHEEERRAF

A-Fontane Groups Ltd
RICE(EB)BERAA

Eu Yan Sang (HK) Ltd
HIE(EB)BR AT

LLam Soon (HK) Ltd
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MMNE S8R AT

Four Seas Mercantile Ltd
EERm AR AR

Sun Shun Fuk Foods Co Ltd
BBREBRAR]

The Tien Chu (HK) Co Ltd
AERHEEFRAT

Hop Hing Oil Group Ltd
EEE(HE)BRAA

German Pool (HK) Ltd

R (FEB)ARAA

Long Far Herbal Medicine Manufacturing (HK) Ltd
NEEE(ER)BRAF]

Luk Fook Holdings (International) Ltd
RN ARAT

Tsit Wing Coffee Co Ltd
HEMERMARAA

Kam Hing Noodles Food Co Ltd
ERGRCBBER AR

Chun Au Knitting Factory Ltd
BERKBEERRAR]

H.K. Rice Merchants Enterprises Ltd
ERTREEMAR LA

Fung Yip Electrical Manufacturing Ltd
HAEXAERAR

Sunnex Products Ltd
“HPERAERQR

Sam Seng Herbal Pharmaceutical Co Ltd
KRERMBEXRFR AR

Wing Wah Food Manufactory Ltd
RS ERAR AR

Goodway Electrical Enterprise Ltd
REMABEXEARAT

Tai Nam Industrial Co Ltd

&S ERES] YN

Lee Kum Kee Co Ltd
EHEBERERAT]

Imperial Bird’s Nest International Co Ltd
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Hekura Co Ltd

EORmMBER AT

Maxim’s Caterers Ltd

SH35 BIFRERR B IR A R

Sa Sa International Holdings Limited
SECEARAT

Shun Tat Enterprises Ltd
EAPERITHERAT]

China Travel Service (HK) Ltd
ROEREEAR QA

Yung Kee Restaurant Group Ltd
BREZ(EE)ARAQA

Hong Tai Ginseng (Group) Co Ltd
FRIRMERIEERAR]

Centaline Property Agency Ltd
BREEEBR AR

Hung Fook Tong Holdings Ltd
=R RS NN

Crocodile Garments Ltd
ARERRBEZAMBRAT]

Tin Tai Leung Yao Cleaning Supplies Ltd
BRYEERARAA

Well Born Real Estate Management Ltd
EBERE

The Hong Kong Society for Rehabilitation
EEEREEAR QA

Jumpin Gym USA Ltd
ERERAR AR

Bonjour Holdings Ltd

PR ZESHAR AR

Appolo Ice-cream Co Ltd
ENRERBR AR

Holistol International Ltd
RER(—N=2)ARAE]

The China Paint Manufacturing Co (1932) Ltd
Pt TR mAR QA

Colour Chemical Industrial Ltd

AN LM EER AR AT

Hoe Hin Pak Fah Yeow Manufactory Ltd
BEARERmMARAT

Amoy Food Ltd
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ZRYWEBR AT

Fancy Talent Ltd
HHEEAR AR

Airland Holding Co Ltd
EZRERBR AR

Cross International Ltd
NEBIRER AR

Pat Chun International Ltd
BRERmAR AR

Chan Kee Foods Ltd
HFW(EB)BRAR

JHC (H.K) Ltd

ZH I (HB)BERAA]

Embry (HK) Ltd

BERBERAERAR]

Herbs Generation International Ltd
Dr Kong f2FREEPIE

Dr Kong Footcare Ltd
BEZXEERAR

Pricerite Home Ltd

B RBAEBRAR]

Guarda Safe Industrial Ltd
BEZ2REBRAA

Safewell Equipment Ltd

REUE KGR AT

Beauty & Health Magic Water Purify Ltd
HERBERFEERBRAR

Vita Green Health Products Co Ltd
EWYEEEERAT

Urban Property Management Ltd
ITEEE (BB )IERBER AT

Hin Sang Group (International) Holding Co Ltd
BELSZBHARANE

Kin Hip Metal & Plastic Factory Ltd
AEEERR AT

Taikoo Sugar Ltd

ek EEER AT
CASH Financial Services Group Ltd
EEREFRBER AT

FULUM Business Services Ltd
KL (BB ) AR QA

Milan Station (HK) Ltd
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REEmMAERAT]

Dai Kee Food Co Ltd
hERFES R (B2 ) RBER AR
C&C Joint Printing (H.K.) Group Ltd
e (ER) AR AR

Royal Medic (Holdings) Ltd
BESRFAEEERAT
Store Friendly Self Storage Group Ltd
BMNEEBR AR

Green Island Cement Co Ltd
BUERIEBR AR

Arredamenti Co Ltd
HEERBABERAF

YHY Food Products Ltd

BT (EE)ABRAA

Seven Sea Chemicals (Holdings) Ltd
ROLEBER AR

Po Sum On Medicine Factory Ltd
BT HRTHR AR

King of Chicken Cake Ltd

KGR RAREERERR QA
Catalo Natural Health Science Ltd
BEI(BS)EXARLQA

Kado Industrial Co Ltd
SEERE(FB)ARAQA
3D-Gold Jewellery (HK) Ltd
BEMCEBR AR

Grand Coffee Co Ltd

EiZNG

Tung Chun Co
JEFZIRABR AR

Shun Lee Bldg Materials & Sanitary Wares Ltd
BARKERAR

Natural Home Collections Ltd
A/ wm(EE)ARAA

Hong Kong Ferry (Holdings) Co Ltd
BREZEITAERAA

Pak Shing Tong Ginseng Co Ltd
RBEER(EB)ARAA

Winner Medical (HK) Ltd
BRRABXARAA]

Rio Industrial Ltd

BRERBER AR

Hong Yip Service Co Ltd

RHETEIRAR AR

King Bakery Holdings Ltd

REAR AT

Dialink Ltd

RERHEBERAR

Ying Kee Tea Co Ltd

MILIT2ER/MBR AT

Nam Pei Hong Sum Yung Drugs Co Ltd

RAEEER

Lamma Rainbow Seafood Restaurant Ltd

L BRAR AR

On Kee Dry Seafood Co Ltd

EMYEEERR AR

Sino Estates Management Ltd

BRREERER AT

Memorigin Watch Co Ltd

BERKEAR AR

Yeungs Marine Products Ltd

ANEESEEBRAF

Tai Yau Storage Group Ltd

BEEEHFXBRAF]

Hang Heung Cake Shop Co Ltd

AFHREEZR AT

Prince Jewellery and Watch Co

EXBRRERRAA

Travel Expert Ltd

REZAEENEERBER LR

H.K. Pet’s Hospice Care Service Ltd
BEERRAR

Chief Group Ltd

KN EE (BB FRAA

Wing Li Group (International) Ltd

EREBBRBR AR

Yummy House International Ltd

REKREEARAA

Ngan Lung Catering (Holdings) Ltd

IRITEBAR AR

Palace Group Management Ltd

b2 AR AR

Sofamark Ltd
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Hop Wo Development Ltd
AEBERBR AR

Pro Logic International Ltd
REARAT

Concord Alliance Ltd
REARRAT

Chuan Chiong Co Ltd
FRRKIEGRAA]

Original Taste Workshop Ltd
BREREEEBRAR]

Fook Moon Lam Jewellery Holdings Co Ltd
BHEESHRARANA

Fok Hing Trading Development Co Ltd
RRABEXARAA]

Makebest Industries Ltd
ERBEERESAR AR

Yaki Champion Boutique Ltd
f—ea N E(FB)BERAA
Ah Yat Abalone Princess (HK) Ltd
TRRERER AR QA
Casablanca International Ltd
—DIRBAER AR

Instant Travel Service Ltd
EEHT(BRB)ESBHRARAA
Wah Fat Hong (HK) Trading Development Co Ltd
ENBEERFRAR

Galaxy Hotel Management Co Ltd
ERSHEGERRIA
Synergy Education Provider Co Ltd
BERXITAROLERAR]

M & C Toy Centre Ltd

35 R A R A A

Shang Healthcare Ltd
HEEATTPEER AR

Alice Chan China Ltd

RUEBEEBR AR

Greenbase Ad Ltd
BEARERE(FE)BRAA
Momax Technology (HK) Ltd
BEHERABRAR

Offmax Ltd
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EEERBRAF]

Sing Wah Development Ltd
WAEXERAR]

Yusan Industries Ltd
RIREBEBR AR

Jetour Holding Ltd
BIRERER AR

Beacon College Ltd
REZRBBR AT

Tsui Wah Holdings Ltd
BRETERERAA]
Modern Beauty Salon Holdings Ltd
DETHRRAF

Satay King Co Ltd
TEHRAR AT

Kee Wah Bakery Ltd
NESCFNARRAT
The Kowloon Dairy Ltd
MEKEFHERAT]

Fast Fame Trading Ltd
SNBEREREEBR AR
Taste of Asia Group Ltd
FIE14921BLE AR A A
Kinlonz 1492 Club Ltd
BEHAReBRAT

Kent Metal Co Ltd

DR-Max Ltd

DR-Max Ltd
HETEZHBERATA
Lexington Ltd
HMHBERBARAR

Sun Fat Heung Food Products Ltd
BRMKRE G #HHAR AR
Continental Jewellery (Mfg) Ltd
R R EESR A R A 7

City Chain Co Ltd
IRIZ88 AR A A

Optical 88 Ltd
MXBEXAR AT

4M Industrial Development Ltd
BRESBRAR
Goodbye Dear Co Ltd
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EEEREEARAR]

Truth & Faith International Ltd
BEITARAR

Kiu Fung Hong Ltd
AEEEER(RR)ERAR]

Profilia of West Germany (Far East) Ltd
EHRREXAR AR

Richbond Caps & Bags Manufacturing Ltd

RS EERHAR AT

Nin Jiom Medicine Manufactory (HK) Ltd
AR ER AR

Chung Tai Roller Shutters Co Ltd
S HEERARAR

CMM Monita Academy Ltd
MBS A AEEEERAR
Sharon Au & Associates Ltd
B L (RR)BR AR
Ulferts of Sweden (Far East) Ltd
HRHMERBRIA

Semk Products Ltd
BLERABRAT

Right Horn Development Ltd

Y EIRRBR AR

Tanco Pacific Co Ltd
HILERBRAR]

HKI Co Ltd
FHEREBRMBAER DA
Lee Lim Ming Metal Works Ltd
EEHRM(EB)GRAF
Carrianna Food (HK) Ltd
ERMEERER AR

Hang Yick Properties Management Ltd
2REBMERERAR

Hong Kong Art Development Co Ltd
R LERIBR AR
Promise Network Printing Ltd
A& BB R A A

Tai Hing Group Holdings Ltd
BETERAR

Manley Co Ltd
FEERIEE=BARAR]
QConcept Ltd
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WREREEMNER AR
Samko Concept Asia Co Ltd
BEREEBAR AT
Hopeful Investment Holdings Ltd
mEETEEARATR
Wonderlife Universal Ltd
SHEAEARAR

Delicron (HK) Ltd
FRBE(EE)BRAF

Li Chung Shing Tong (Holdings) Ltd
REEHEMRATF

Foon Tai Trading Co Ltd
HHAE (M) ARAF
Britannia Study Link (Asia) Ltd
BENEXRBRAF

Konstar Industries Ltd
BRUKEBERAT
GenNex Financial Media Ltd
SIS AR AT

ClubONE Ltd
AEBERARAR

Wing Yip International Ltd
BERMEFMARAR
Koon Wah Food & Preserved Fruit Factory Ltd
PHERRFEAmBRAT
Sinomax Health & Household Products Ltd
CEBREAMBRAT
Goldfully Bedroom Article Ltd
BREXFRAT

Global Glory Industrial Ltd
HEBEHEAERADA
MathConcept Education Ltd
Ensec Solutions Hong Kong Ltd
Ensec Solutions Hong Kong Ltd
MHKE S BERAF]

Ettason (HK) Ltd
EHPBEXBARAR]

Maxcare Industrial Ltd

HEER A

Main Plan Ltd

ERKBERAR]

Jetstar Co Ltd
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Hollyland Co Ltd
BEB-UER AR

Kin Fung Weisen-U Co Ltd
BEBRHRARAR

Marche Label & Printing Ltd
BARE _EHERAT]

Hong Kong Chan Lo Yi Medicine Co Ltd
BRERREREERATA

Waihong Environmental Services Ltd
TMNEREEREREFR AR
AsiaWorld-Expo Management Ltd
B ESTREBARAR

Bright Smart Securities & Commodities Group Ltd

WEEYRHAR AR

Twin Wealth Biotech Ltd
RREE(SE) AR AT

Kai Tai Chinese Medicine (Holdings) Co Ltd
BBRREITARRAA

Wing Yuen Tea (HK) Co Ltd
RECRHXBR AR

Freemax Technology Co Ltd
WIE(FE)BRAR]

All Power (HK) Ltd
BEEPIRMEEEFRAR]

Shun Tak — China Travel Ship Management Ltd
ERER AR AT

B2A Consulting Ltd
SHERECMmAR AR

Dailywin Watch Products Mfg Ltd

BY L ERARAR]

Koon Chun Hing Kee Soy & Sauce Factory Ltd
BZEFRAT

Partlink Ltd

BRERPELNT

Arte Moda International Enterprises
ARRAREAFR AR

Future Lighting Collection Ltd

AREAR AT

MingCha Ltd

AEERARAA]

You Find Ltd
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BB R A7

Kool Ltd

BIEKRE (HE)BRARA]

Pak Wui Jewellery (HK) Ltd
FERLEBERBRATA

E. Tech Management (HK) Ltd
FTFREMERAR]

Prince Foods Manufactory Ltd
LREBEEBRAR]

LBS Corporation Ltd
RIFREBR AR

Tai Po Chun Hing Ltd
EAHEERES QA

Ka Woo (H.K) International Trading Co
EEaIE(ER)BRAR
Health Basis (HK) Ltd
RFEERBEEFR QA
Silvermine Beach Resort Ltd
maERBRAA

Cookies Quartet Ltd

AR AR ZERR A BR A 7

Tai Wo Tung Medicine Co Ltd
MGRRREmAR A

Four Seas Global Food Co Ltd
Labkable Asia Ltd

Labkable Asia Ltd

ERBEBR AR

Fung Fat Knitting Mfy Ltd
BRMBERAR AR
Treasure Forest Co Ltd
BE(EE)BRAF

Dogaroo Group Ltd
LEEREEARAA
Winning International Enterprises Co Ltd
EERERERERRAR]
H.K. Ma Sai Leung Tong Medicine Manufacturing Ltd
SRERECIM I R A 7
Cheung Wing Kee Noodles Factory Co Ltd
b ERE B R A ]

BB Beauty & Cosmetic Ltd
KFFREBR AR

Bar Pacific Entertainment Ltd
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Chu Kong Shipping Enterprises (Holdings) Co Ltd
elxBE#ECER)BRAA
Aorta International Association (Far East) Ltd
KEERERBERAR
Challenger Auto Services Ltd
EHEEERESARRAA

German Pool 020 Ltd
HAMEREBR AR

Yuet Wo Sauce and Preserved Fruits Ltd
Z it BRER AR AR

NCCO International Ltd
BEMEBAHARAR]

Maria’s Bakery Co Ltd
PIREEERR AR

QQ Rice (HK) Ltd
MEHERER AT

Bright Future Pharmaceutical Laboratories Ltd
BRUREEEARLAA

Fook Tai Jewellery Group Ltd
BIEREBR AR

New Cynosure Company Ltd
CREEL YN

Saintford Ltd
BE(Hm)ERERAT
Uni-China (Market) Management Ltd
EREEMBR LA

Laboratory Janeclare Ltd
HEERERRABRAR

The Hong Kong & China Gas Co Ltd
SBRBRERBRAT

EK Immigration Consulting Ltd

B REEARAA

Treasure Lake Catering Holdings Ltd
RITAEERRAR

Tung Fong Hung Medicine Co Ltd
BEBR(EB)ARLQA

LFP Power (HK) Ltd
RABEFRAT]

Tian Ran HealthCare Ltd
KXELTERAF]

Winstar Chemicals Co Ltd

EBE(EM)BRAF

Handscript Asia Ltd

NIV RHEEEAR QA

Little Scientists Education Group Ltd
BHANBEEERRAR

PrePnK1 Express Group Ltd

mE R iEREER AR

Wisdom Facility Management Co Ltd
e TEARAR]

Deco Classic Ltd
EBHRKETTERAT]

Imperial Diamond Jewellery Gold Co Ltd
HEEXRVIOERAR

Sunlight Beauty Group (Maiden) Ltd
FE (BB RMEREEFR AT
Hong Kong (International) Eye Care Group Ltd
SHEGRERMRERAT

Caoils Electronic Co Ltd
AL R AR AT

Jointed-Heart Ltd

BERFKERAR]

Hong Kong Water Solution Ltd

e AR AR

Time Promise Ltd

e BEM TR AR AR

Lam Kam Sang Medical Research Institute Ltd
RAKRITERRR]

Oriental Watch Co Ltd
HEIREXBRAR]

Asia Health Products Ltd
HEE S (BB)BRATA

Yat Hing Trading (HK) Ltd

FrEE SERERAA

Sze Hing Trade Development Ltd

#ap Ea RH AR AR

Pangenia Lifesciences Ltd
EEMRAR AR

Wui Loong Scaffolding Works Co Ltd
BREEEEEERFRAR]

100 Enterprises International Group Co Ltd
ERREAXARAT

Hong Kong Tung Hong Medicine Co Ltd
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Tiptop Credit Ltd
EEHEHERBH OARAE
Momcare Education Ltd

SHIRSE (BB ) AR AR

Satami International Ltd
AR E AR AR

Shiu Wing Steel Ltd
E—EARAT

Merge Enterprise Ltd
BLE(EMABERAT

MaxiPro (Asia) Ltd
BRBERERBERNHBRAF

KT Food and Beverage International Ltd
Master Edutainment Ltd

Master Edutainment Ltd
BEXERER AR

Famous Audio and Video Co Ltd
HHEZAR LA

Guardman Products Ltd
RELTBBRBRAF

Kamex International Ltd
BEEx(EE)ARAT
Associated Technology (Holdings) Co Ltd
BEEERERARAR

Hong Kong Johnson Holdings Co Ltd
EARREREEFRAT
Tasty Corporation Ltd
EMRI(EE)BRAF

Pet Holidays (HK) Co Ltd

B ERARAR

River Cam Clinic Management Ltd
—BZERARAA

ADO Ltd
RAEXBETHBERAT
Beauty Forever Salon Ltd
BENGEREEBRAF

EcoSmart Energy Management Ltd
ERESE(EB)ARAA

Yip’s Camel (HK) Ltd
EEmEGEEM)BRAE

Grown-up Licenses (Asia) Ltd

B{4% Appendices

BlE(FB)BERAR]

Optimix (HK) Ltd
TARMARATA

Golden Sun Home Products Ltd
REEEQT

Tiger Enterprise Corporation
TR BR AR

Golden Fine Research Ltd

Alan Lo Design & Art Direction
Alan Lo Design & Art Direction
EEERERARAT

The Hong Kong School of Motoring Ltd
HEREBTBEBRRAR

Vital Care Hong Kong Ltd

Hin 2 B BR AT

Premier Food Ltd

M ERE(EB)ARAR
Sixfifteen Imports-exports Ltd
MERMBERAR]

Sun Yik Food Ltd
EAITEHBR AT

Golden Row Trading Ltd
ARBEEREEERAF]
Kwong Tai Medicine Co Ltd
MR R BER AT

Arts Optical Co Ltd
HERBRAF

Swashes Ltd

EEBEREEE

Icon Medical Group
FARBIRZERAR AR

Ka Woo International Holdings Ltd
AR GIVEEE:TIE =S 35,

Benny Kong & Tsai
NEEL(—A==)ARAF
The Kowloon Motor Bus Co (1933) Ltd
BEOEBEBZEERAR]

Hong Kong Prosthodontics Medicine Ltd
ERBEBEXERLA

Yuen Tung Sugar Factory Industrial Co Ltd
ZREXBHHEABRAE

Lion Consulting Ltd
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ELEXBRAA

RHT Industries Ltd

AR (M) BRAF]

Express Luck (Asia) Ltd
SERESERAT

Famous Team Trading Ltd
MEHBRARF

Carmelton Co Ltd
ME(CHEm(FB)BRAR
Opal Cosmetics (Hong Kong) Ltd
Tai Luen Coffee Co Ltd

Tai Luen Coffee Co Ltd
ERPERBARLDA
Accolade Corporate Services Ltd
HEEEBR AT

Anglo Chinese Florist Ltd
BEGEEH

Baguio Green Group Ltd
e-banner Ltd

e-banner Ltd
REFITEER AR AR

Gilman Group Ltd

GoGo Tech Ltd

GoGo Tech Ltd

R AR B R R AR AR
Well Green Energy Technology Co Ltd
Archon Wellness Ltd

Archon Wellness Ltd
ROBEBRAERAR
Happypaws International Ltd
FREREEEBRAA

Jardin Des Fontaines Group Ltd
X RANEEAR AR
Magnetic Massager Therapy Ltd
FXEREBE AR AR

Shing Hing Plastic Manufacturing Ltd
T AR AR

AirTech loT Ltd
PERBEARAR]

Bunny Wonderland Ltd
BRI E & (FE)BRAR
Kanghong Digital Image (HK) Ltd
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BeAYR(BR)BRAE
U-Freight Logistics (Hong Kong) Ltd
Beans Food And Services Co Ltd
Beans Food And Services Co Ltd
LI TR EIR AR AR
Ambree WY Brand Management Co Ltd
MR EREMERR AR

Tony Pau Architects Ltd
BEREXBRAF

H-Privilege Ltd

FHABRAR]

Moon Sport Ltd
BEEDA(BA)BRAR]

Sunrise Shower Equipment (HK) Ltd
AEEREY (FE)BRAR
Taiwan Chun Bun Rivon (HK) Ltd
BEAMEEZH O (NLEE)

Yi Wo Yuen Aged Sanatorium Centre (Kowloon)
BIREZEFR AT

The International Medical Co Ltd
NI IE ERR AR A A

Cottex Australia International Ltd
B/ ReREEARAR

Hong Kong Little Bear Group Ltd
HRREMARAT

Good Point Food Co Ltd
RABR(EB)EBERAF]
Charming International (HK) Group Ltd
HEREHARAA

Ma Belle Jewellery Co Ltd
BXREHAERRNA

Sin Rong Trading Ltd

HEERAT]

Progress Union Ltd
REASREAR QA

Bowtie Life Insurance Co Ltd
SHEALREARAA
Chinese Today Press Ltd
B (hLEEE)BRAR]

E Cube Club (Kowloon Bay) Ltd
AEREERARAA

Sai Yuen Farm Management Co Ltd
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FEESEARAR
Slender Group Co Ltd
EEARAF

Marigold Beauty Ltd
SEERE S (FE)BRAR
High Life International Ltd
EMEXBR AR
Chiaphua Industries Ltd
EREEFBERAA

MF Jebsen Electronics Ltd
CHEXEEARAR]

Shun Hing Industrial International Ltd

M (EE)GRAA]
CGA H.K.) Ltd
Patisserie Sayvour Ltd
Patisserie Sayvour Ltd
BRERBFEARAT]
Bonsai Planet Hong Kong Ltd
BOXS Ltd
BOXS Ltd
HEERAR AR
FreightAmigo Services Ltd
BRBBAER AR
Healthymind Centre Ltd
MUXIC Ltd
MUXIC Ltd
EREHRBR AR
Made of Paper Ltd
RAREEER AT
Tianda Pharmaceuticals Ltd
BORRH AR AR
Omni Technology Ltd
SEREMBEARAA
Kamcha Franchising Concept Ltd
ANEEFEFRINEE BB R AT
Wo Hing Long Food Co Ltd
BEIGERTREARAT
HKI Tea Development Ltd
REKRERRAF
Charming Jewellery Ltd
MEFEMHOBERAR
Four Nobles Arts Center Ltd

EFITEEBRAF

Wah Hing Hong Group Ltd
RS ER LA

You Can Ltd
ERFE—BREARAF]

The First International (Asia) Ltd
Milo’s Knitwear (Hong Kong) Ltd
Milo’s Knitwear (Hong Kong) Ltd
KEBEELBHRAA

Wing Hing Chemical Co Ltd
ARTTEEMRAMEHE AR QA

Tianyuan Empire Materials & Technology Ltd

FEARAT

The Garden Co Ltd
HwIREE(EB)ERAR

Come In Enterprises Co Ltd
MEHmBERAR

Sun Sang Accessories Co Ltd

I IR B RLER A R A A

Sun Sea Mattresses Manufacturing Co Ltd
KEHMBAERRF

Win Seng Manufacturing Factory Ltd
HEEEAR AR

Sincere Top International Ltd
SRASEZRER AR

E Lighting Group Holdings Ltd
BREREHRER AR

Environmental Services Solutions Ltd
BRI REERARAT]

Gridword Communications Ltd
HEBRREERBR AT

Nikkei Japanese Language School Ltd
ABC Pathways Education Foundation Ltd
ABC Pathways Education Foundation Ltd
WBIRILBR A A

Arroser Ltd

Aqua Monster Sports Company Ltd
Aqua Monster Sports Company Ltd
FEHRURE(FB)BR AT

Hareody Home (Hong Kong) Ltd
BERAREREBRAF

Hiu Cha Plus Tea Hong Kong Ltd
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RIS RHRBR AR

i2Cool Ltd

BESHEERARAF]

E.Tech Dynamic Technology Co Ltd
REeBRRREBAGRAF

Bay Area Medical & Healthcare Corporation Ltd

HIERABETLERAT

Health Miracle Integrated Medical Centre Co Ltd

BEMRERAR

Maphive Technology Ltd

EmR (EMERBR AR
Solomon JFZ (Asia) Holdings Ltd
EIRERE (FE)GR AR

Tong Shun Hing Poultry (HK) Co Ltd
EmZEXBRAR

Herb Standard Holdings Limited
BB AR AR

Ho Wan AG International Ltd
BEPEERAF

Hong Kong Intrade Company Ltd
mE(FB)SEARAA

Hing Wah (HK) Group Ltd
EEBEEARRAR]

Fortunate Wines Limited
ENXGREBEBARAR

Starlite Visual Communication Ltd
EFEAARAT

International Gourmet Foods Ltd
SEREA(EE)ARAA

Crown Gas Stoves (Holdings) Co Ltd
BEERERER AR
Chaisentomg Pharmaceutical Factory Ltd
PR RHR (BB )BR AR
Amazingthing Technology Hong Kong Ltd
BIRMEEIRARAR]

Konway International Ltd
WIHRHAR AR

Yubo Technology Ltd

AR RERBR QA

CU Research Health Products Ltd
KD ERERA A

Wing Lok Noodle Factory Ltd
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AREEEBR AT

Café De Coral Holdings Ltd
DEEFRBFARATA

Certizen Ltd

SIFERBERAT

Golden Win Employment Agency Ltd
EELERLZARAA

Hong Kong Corporate Security Ltd
EEBROIIREGERAF]

Just Climb Association Ltd

REER AR

Poway Ltd

EBZRK(BEB)BRAT

Towngas Lifestyle (Hong Kong) Company Ltd
HEFF360IRIK AR A 7]

ASANA 360 Global Ltd
BHREFRBEREMEARAR
You Health and Fitness Club Ltd
ETTXARRAA

Gear Industries Ltd

TLE R (BB BR AR
Yuanhua Robotics, Perception & Al Technologies (HK) Ltd
ERTRERAF

My Care Healthcare Ltd

Plants N Plate Ltd

Plants N Plate Ltd

BEREMBIR

Medical Butler Information Technology
LREEARAT

Grand Wealth Enterprise Ltd
HRREIEHIERR AR AR

CM Bakery Production Ltd
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Hong Kong Brand Development Council

Mk : BETRTHET6ARHEEAESFIE
Address . 5/F, CMA Building, 64 Connaught Road Central, Hong Kong
FaaTel : (852) 2542 8634

EBISCEEFax : (852) 3421 1092
#31FWebsite : www.hkbrand.org
BHEE-mail : info@hkbrand.org
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