
All rights reserved by Hungry Digital Limited 2023 1 

2023 

AUG 
Branding to Win Seminar 2023  

When ESG Meets Marketing 

Presentation By Rudi Leung  



All rights reserved by Hungry Digital Limited 2023 2 

RUDI LEUNG | DIRECTOR 
& FOUNDER  

• 30 years in advertising, started as a copywriter then a 
digital/social media specialist 

 

• Former General Manager of Social@Ogilvy, Tribal 
DDB, and Wunderman, and VP of Carat 

 

• Former Creative Director of TBWA\ and Bates. 

 

• Former Digital Chairman of HK4As (2012-14) 

 

• Digital Marketer Of The Year (HKAIM Media 
Convergence Awards 2014) 
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WHEN ESG MEETS MARKETING 

SHAPING IMPACTFUL BRANDS 
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3 REASONS WHY ESG MATTERS 
FOR YOUR BUSINESSES 
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1. ENHANCING BUSINESS VALUE & 
CUSTOMER LOYALTY 

Aligning with investors and customers who prioritize 
ESG performance for evaluating long-term value and 

risk. 
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2. EMPOWERING CONSUMERS FOR 
ETHICAL CHOICES  

Providing a framework for evaluating sustainability 
and ethics in consumption. 
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3. ADDRESSING GLOBAL CHALLENGES & 
OPPORTUNITIES  

Crafting a sustainable and equitable future by 
addressing a wide range of modern business issues. 
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3 KEYS TO UNLOCK THE 
POTENTIAL OF YOUR COMPANY 

WITH ESG MARKETING 
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1. ESTABLISHING A UNIQUE & 
AUTHENTIC BRAND IDENTITY 

Reflecting core values and vision that resonate with 
target audiences. 
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2. BUILDING TRUST & LOYALTY 
Showing dedication to ESG objectives including climate 

change, human rights, diversity, and corporate 
governance. 
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3. SECURING COMPETITIVE EDGE 
Enhancing reputation, attracting investors, engaging 

customers, differentiating from competitors, 
complying with regulations, and driving change. 
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ESG MARKETING 

WHEN ACTIONS SPEAK LOUDER  

THAN WORDS 
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Patagonia  

 
Patagonia encourages consumers to reduce waste and 
carbon footprint by buying less and repairing more.  

 
100% of its global sales on Black Friday are donated to 

grassroots environmental groups.  
 

In 2022, CEO & founder Yvon Chouinard and his family 
have forfeited company ownership, and profits will be 

used to fight climate change. 
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TOMS  
 

Initially, TOMS operates on a "One for One" model, donating 
one pair of shoes to a child in need for every purchase made. 

 

The brand expands its mission by donating 1/3 of its profits to 
non-profit organizations worldwide. 

 

The company has met the highest standards for social and 
environmental performance, transparency, and accountability. 
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BEN & JERRY’S 

 

Ben & Jerry's has been actively advocating for inclusion, 
diversity, voting rights, criminal justice reform, racial justice, 

and LGBTQ+ rights. 
 

The brand values prosperity for all stakeholders, including 
family farmers, employees, and local communities. 

 
The company is dedicated to decreasing its environmental 

footprint and openly documenting its advancements in annual 
reports. 
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Allbirds 

 

Allbirds specializes in sustainable materials like regenerative 
wool and plant leather, striving for a 100% plastic-free 

product line. 
 

The company aims to reduce their carbon footprint by 50% by 
2025 and near zero by 2030. They have cut their average 

product carbon footprint by 19% compared to 2021. 

 
At the heart of their success is a desire to create shoes in a 
better way and drive a positive impact on the world, with a 

focus on sustainability. 
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AESOP 

 

Aesop is a vocal supporter of animal causes. Its vegan 
formulations are Leaping Bunny certified, meaning they never 

test on animals. 
 

The brand has a history of supporting charities, especially 
those promoting literacy and amplifying marginalised voices. 

 
The company has donated $3.4 million worth of products 

during the pandemic to help communities, medical personnel, 
and support services for survivors of family violence. 
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HOW DO WE START? 
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FOR PROFIT VS. FOR PURPOSE 
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What do you do 

(Your Industry)? 

What do 
your 

consumers 
care 

about? 

What do your 
employees care 

about? 

How can 
you make 
a positive 

impact? 

DISCOVER YOUR BRAND PURPOSE 
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Have you found your purpose? 
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‘If the path be beautiful,  

let us not ask where it leads.’ 
Anatole France 


