K"GG Branding to Win Seminar 2023
When ESG Meets Marketing

Presentation By Rudi Leung

h digita
All rights reserved by Hungry Digital Limited 2023 1 Ungry



RUDI LEUNG | DIRECTOR
& FOUNDER

« 30 years in advertising, started as a copywriter then a
digital/social media specialist

» Former General Manager of Social@Ogilvy, Tribal
DDB, and Wunderman, and VP of Carat

* Former Creative Director of TBWA\ and Bates.
« Former Digital Chairman of HK4As (2012-14)

* Digital Marketer Of The Year (HKAIM Media
Convergence Awards 2014)
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1 ENHANCING BUSINESS VALUE 8
CUSTOM ER LOYALTY

| Allgnmg W|th mvestors and customers who prioritize
< ESG performance forev fuatmg Iong term value and
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~ 2:EMPOWERING CONSUMERS FOR
. ETHICAL CHOICES
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Prowdmg a framework for evaluatmg sustainability
oS 5 | [ ¢ ethlcs in consumptlon s
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3, ‘ADDRESSING GLOBAL CHALLENGES &

OPPORTU NITIES

Craftmg a sustalnable and equitable future by
'addressmg a W|de range of modern busmess issues.
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3 KEYS TO UNLOCK THE
POTENTIAL OF YOUR COMPANY
WITH ESG MARKETING
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Showing dedlca ion

change, hums
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5 TRUST 8JLOYALTY *
0 ESG objectives including climate

nghts dlver ity, and corﬂor@te
governance. : y
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3. SECU

Enhancing reputati
customers,

fferentiating fro competl:toré

n attractm g iNvestors, engaging
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carbon tootprint by bt Enij.rap.yf ng more. e
i
100% of its global sales on Black Friday are donated to
grassroots environmental groups.
' ‘ _l*\ ;.I
| I 4 P 3 S_‘
In 2022, CEO & founder Yvon Chouinard and his family
have forfeited company ownership, and profits will be
used to fight climate change.
\ , ‘ SN hungry™"



K BreezyScro ews Network ® Money
patagonia founder ... Patagonia founder gives away the ... $3 Billion Worth To Fight Climate Change Patagonia founder Y

:A\/\AA Quote

— f
- lillionaire No More: Patagonia
P Sagonia s fcm
N Company
Patagonia founder is giving away E4 Chou'nard
his billion dollar company and -
ensuring that all profits go
towards fighting climate change

o+ Chris Newman — N im @ slideShare s
Accelerating the End of Democracy .. A few fine Quotes from Yvon Cho... Patagonia founder gives ...
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Patagonia founder
gives away company - — T
valued at $3 billion p By mmom | R T

away Patagonia _

‘Earth is now our only shareholder’ B s -

lionaire Patagonia founder giv.. Fine quotes, Yvon chouinard, Pa..

Me B The E omic Times

uinard's decision to give ... Yvon Chouinard Gave Up $3 Billion ... Patagonia news: Patagonia fou...
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TOMS

Initially, TOMS operates on a "One for One"” model, donating
one pair of shoes to a child in need for every purchase made.

The brand expands its mission by donatin% 1/3 of its profits to
non-profit organizations worldwide.

The company has met the highest standards for social and |
environmental performance, transparency, and accountability. |
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Womenv Menv KidsYv What'sNew LastChance TOMS Impact v What are you looking for? Q

WE'RE IN BUSINESS
TO IMPROVE LIVES

&

4

PURPOSE PLANET PEOPLE

1/3 of our profits for Taking care of the Ground-up change
grassroots good place we all call home starts with us

Y



At TOMS, we're in business to
improve lives. 2
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BEN & JERRY'S

4

Ben & Jerrfy s has been actively advocating for inclusion,
diversity, voting rights, criminal’justice reform, racial justice,
and LGBTQ+ rights.

The brand values prosperity for all stakeholders, including
family farmers, employees, and local communities.

The company is dedicated to decreasing its environmental 2
footprint and openly documentlntg its advancements in annual
reports.



We love making ice cream - but using our business to make the
world a better place gives our work its meaning

Thoughtful Ingredients Shared Success Making a Difference

Our ingredients support positive change We aim to create prosperity for everyone We build awareness and support for the
and make our ice cream taste sensationall  that's connected to our business. activism causes we feel strongly about.
Product Sourcing Our Mission & Values Issues We Care About
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: Allbirds

Allbirds specializes in sustainable materials like regenerative
wool and plant leather, striving for a 100% plastic-free
product line.

The company aims to reduce their carbon footprint by 50% by
2025 and near zero by 2030. They have cut their average
product carbon footprint by 19% compared to 2021.

At the heart of their success is a desire to create shoes in a
better way and drive a positive impact on the world, with a
focus on sustainability
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AESOP

Aesop is a vocal supporter of animal causes. Its vegan
formulations are Leaping Bunny certified, meaning they never
test on animals.

The brand has a history of supporting charitigs, especially
those promoting literacy and amplifying marginalised voices.

The company has donated $3.4 million worth of products
during the pandemic to help communities, medical Ioersonnel,
and support services for survivors of family violence.









WE =2 DREAM



digital




L]
)
| .\P D i A

. 3 » .-
. e g A .q ; [ . \. Y. U
' L2 cas -
‘i Vi
AfS
! o
3 N
of ;18
»ﬂ 14

-

All rights reserved by Hungry Digital Limited 2023'



ISCOVER YOUR BRAND PURPOSE -

What do you do
(Your Industry)?

What do

How can

| VA LE
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PR Pr consumers
a positive
- 1IMpact
e about?
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