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« T E (Chief Executive Officer)

- BIE 4 55%8] (Creative Economic Officer)

- ZAREXE (Creative Events Organizer)

- MK E (Cheap Executive Officer)

RN ITEE (Chic Open-minded Operator)
« HEA{EE (Continuous Optimization Officer)

- BIEBREWS (Creative Executive Opinion Leader)




- BERIEE (Chief Empathic Officer)
 XKITIUE B (Chef Enthusiastic Officer)
- BT E L E (Creative Executive Officer)

« MBERAEIT (Chief Efficiency Optimizer)

- B! F (Chief Opportunity Officer)
-BEZTBWHMEZE (Chief Eccentric Officer)

- Bl E#1TEK (Creative Executive Officer)
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Physiological: breathing, food, water - =B EESR
The most basic necessities for life bl

Maslow's Hierarchy of Needs
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. M. Pei (1917 - 2019)
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