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Hong Kong Top Brand Awards and Hong Kong Top Service Brand
Awards aim to give recognition to outstanding brands established
by Hong Kong companies, to encourage local enterprises to strive
for excellence, to promote Hong Kong products and services; and
to enhance the profile of Hong Kong industries both locally and
internationally.
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Hong Kong Emerging Brand Awards and Hong Kong Emerging
Service Brand Awards give recognition to up-and-coming young
brands established by Hong Kong companies, with an aim to
encourage the industries to embrace an enterprising spirit and to
enhance the value-added attributes and competitive edge of Hong
Kong products and services through brand-building.
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Mr Calvin Chan, MH

Chairman, the Hong Kong Brand Development Council

MH

Today, we come together with excitement and pride to celebrate the
unveiling of a new cohort of “Brand Awards” winners. This annual flagship
event, while paying tribute to triumphant success and entrepreneurial
excellence, offers an opportunity to reflect on the remarkable
accomplishments of Hong Kong’s brand development. It allows us to present
to the world the latest developments of the local business community as it
continues to advance along the path of industrial upgrading.

The world is undergoing rapid and far-reaching changes. Political and
economic conditions are evolving, global supply chains are being reshaped,
and both the digital economy and the green transition are gathering pace.
Against this backdrop of deep structural transformations, a brand is no
longer simply a trademark or a product label. Instead, it reflects the overall
strength of an enterprise, shaped by its values, its ability to innovate and
the trust it earns over time. For businesses, a brand represents a long-term
commitment to customers and a measure of sustained competitiveness
and strategic positioning. For society at large, brand is an emblem of the
soft power of a city, a region and even a country, and a clear marker of high-
quality economic development.

Since the launch of the Hong Kong Top Brand Awards in 1999 and the
establishment of the Hong Kong Brand Development Council (the BDC)
in 2005, the BDC and the Chinese Manufacturers’ Association of Hong
Kong (the CMA) have walked side by side with local business community
on the road to branding success. Together, we have witnessed Hong Kong
enterprises moving from original equipment manufacturing (OEM) to original
brand manufacturing (OBM), and seen local brands growing from early
beginnings into enduring success. This journey has opened new chapters in
Hong Kong’s pursuit of high value-added economic development. Over the
past two decades, the Brand Awards have recognised more than 650 home-
grown product and service brands. The Awardees are not only exemplars
within the business sector and a source of pride for the community, but also
compelling ambassadors of Hong Kong as a vibrant hub where brands come
and grow together. They reflect our industry’s strong foundations, creative
strength and the entrepreneurial drive that continues to define Hong Kong as
an extraordinary city.

The 2025 Brand Awards have once again achieved resounding
success. This new group of 40 laureates span a wide range of industries
and business sizes, yet they share a common approach to success. Each
demonstrates a strong commitment to quality and integrity, a willingness to
embrace innovation and transformation, the practical application of ESG
principles, and a forward-looking view of market development. Having built
solid trust among local consumers, these brands have taken Hong Kong as
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their point of departure and are steadily advancing into the Greater Bay Area,
Southeast Asia and beyond, charting an expanding brand presence across
the globe.

These inspiring Hong Kong brand stories continue to motivate a new
generation of entrepreneurs. They also show clearly that “Branding to Win”
offers a proven pathway to sustained growth and value creation, while
highlighting Hong Kong'’s depth and potential in driving high quality economic
development.

At present, the Chinese Mainland is pressing ahead with the national
strategy of building a strong brand driven economy. As it advances from “Made
in China” to “Created in China”, and from “Chinese products” to “Chinese
brands”, Hong Kong is well positioned to develop into an international hub for
brand development. It can also serve as a super value creator, providing a
strategic platform to support the global expansion of national brands.

To respond to this evolving landscape, the BDC will work with the CMA
to introduce a new award category in the 2026 Brand Awards, to commend
the brand pioneers in going global. This award will recognise outstanding
enterprises that have taken Hong Kong as a strategic base to expand cross-
regional operations and build an international brand presence. Through this
initiative, we also hope to attract more Mainland brands to establish and grow
their presence in Hong Kong, working in partnership with local industries to
create synergistic productivity and jointly enhance the global influence of
Chinese brands.

Looking ahead, the BDC will continue to place “New Quality Branding
Force” at the heart of its strategy. By working closely with all stakeholders
together, we will promote further qualitative leap and elevate the overall
landscape of Hong Kong’s brand development.

Last but not least, | would like to extend my congratulations to the
2025 Brand Awards winners and the laureate of the “2025 Hong Kong
Distinguished Brand Leader Award” Dr Helen Chan. On behalf of the
Organisers, | would like to express my sincere thanks to our officiating
guest, Financial Secretary the Honourable Paul Chan. Our heartfelt gratitude
is also extended to the government departments and members of the
community who have contributed enormously to the 2025 Awards and lent
unfailing support to the BDC over the years, including Permanent Secretary
for Commerce and Economic Development Ms Maggie Wong, Under
Secretary for Commerce and Economic Development Dr Bernard Chan,
Director-General of Trade and Industry Mr Aaron Liu, Deputy Secretary for
Commerce and Economic Development Ms Candy Lau, and all members of
the Awards Judging Panels. | would also thank our Event Sponsor, Bank of
Communications (Hong Kong), Trophy Sponsor Fook Tai Jewellery, Official
Honorary Auditor KPMG, the media that have assisted in promoting the
Awards, as well as all the organisations and individuals for their participation

and support to today’s event.

FRZ(ESEE » MH
Mr Calvin Chan, MH
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Chairman

Thank you!
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FERINITHETRREFERRBESE - XEFEE - SBS, PDSM, PMSM
The Hon John Lee Ka-chiu, GBM, SBS, PDSM, PMSM
Chief Executive, Hong Kong Special Administrative Region
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FHEFIITHERFN MY B G RMEEEE ' XEFSE » GBS, MH, JP FERNITHERFBHEREERRBARBREIFESLE > JP

The Hon Paul Chan Mo-po, GBM, GBS, MH, JP The Hon Algernon Yau, JP

Financial Secretary, the Government of the Hong Kong Special Secretary for Commerce and Economic Development,
Administrative Region the Government of the Hong Kong Special Administrative Region
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FERNTTHRERRIREHAEERERALE - JP

Mr Aaron Liu Kong-cheung, JP

Director-General of Trade and Industry,

the Government of the Hong Kong Special Administrative Region

FERNTTHERRBHREEERAFEHERT VKL L - JP

Ms Maggie Wong Siu-chu, JP

Permanent Secretary for Commerce and Economic Development,
the Government of the Hong Kong Special Administrative Region
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Congratulatory Apothegms List of 2025 Brand Awards Winners

FAEGH &R EwhE
Hong Kong Distinguished Brand Leader Award

Dr Helen Chan, founder and CEO of Vita Green Group,

V.S = A, ,
E%"F;Eﬁm = ﬁﬁﬁﬁﬁﬁfﬁﬂ: ’ BBS! JP is a venerated specialist in pediatrics and allergy, as well as a
Dr Wingco Lo, BBS, JP B BS i 4 registered Chinese medicine practitioner. With extraordinary
President, the Chinese Manufacturers ’ Association of fl o = vision, .remarkable perseverance, and a strong foundation
Hona Kon HERERRESBMRAT of medical knowledge, Dr Chan and her team have been,

g g flig A RITRER in partnership with universities, devoted to the research and
Dr Chan Hei Ling Helen development of safe and effective health products. She has
H

- established state-of-the-art manufacturing facilities in Hong
Founder and CEO of Vita Green Kong and a sales network worldwide, building “Vita Green”
Health Products Co Ltd into an industry leader and an innovation powerhouse. The
Group’s own brands like “Vita Green Lingzhi®, “G. E. Yunzhi
MR E R EAIN R ERARAERIE L BE RS Essence”, “Vita Hair’ have eamed increasing reputation both
BRGBHEER  WEZMHPEEE - BRESMAER - domestically and internationally.
B AEIRF P S AV EBIRE Bi’@:t%?ﬁl@ﬁﬂﬁ%
KEBEE HOMBLZEZEINEBRER  WNEBE Dr Chan incorporates the philosophy of “compassionate
HRIEHE - HERTENEZREERE H?} TH#45MEEE . and respectful care” into her corporate management,
FIEMITEEEAE ETTAGRES , - TRIEEZ , ~T#  eamestly promoting industry development and giving back to
HEHE ) FAFREZZBAN n'?ﬁ%%ﬂﬂ@ﬁgﬂgﬁﬁ > the community through "Vita Green Charitable Foundation".
She has been honoured with many prestigious awards, such
PRI TS TEEE{TD , FIESRANEEIE  FB@  as “China’s Outstanding Persons for Enterprise Innovation
HEENTTESRRE - ﬂIEUZ'Z TRBREZEESD,  BOEEHE - of the Year”, “Industrialist of the Year’, and “Ernst & Young
MEEME "EFPE - FECEAFESAYN, ~ "EE  Entrepreneur of the Year’.
R TERE | N TRKBERIE ) FHE o

AEES
TREES | ISR 1993 F 0 FRAXAREABES © MEPEEETIS0NY  ERRE
BEEN TPIC/S GMP, BELE - XA ERENERAZTRENEE  REEE 22 A%
EEBEANER  BAESASEEAENE  URREBOEERNY - (AEES
S BB ERAE, SIE | ARIE Nelsen REARR QVIA MHHSRAERS - B9
2002 FEEAEHEE 20 FHA T EBHE NI, -

Vita Green Lingzhi

Founded in 1993, “Vita Green Lingzhi” set off a new trend in the Chinese
healthcare market by utilising the five categories and six types of natural
Ganoderma. Every batch of its product is manufactured in self-owned “PIC/S
GMP” compliant pharmaceutical plants in Hong Kong, under the most stringent
standards comparable to Western medicine manufacturing for ensuring
safety, quality, and reliability. Over the years, “Vita Green Lingzhi” has
continuously collaborated with leading universities in conducting researches

to prove the product efficacy. It has received numerous honours including
“Hong Kong Top Brand Ten Year Achievement Award”; and according to the
survey of Nielsen and IQVIA, “Vita Green Lingzhi” has been “the best-selling in
Hong Kong” for over 2 decades since year 2002.
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List of 2025 Brand Awards Winners
&8 2322 Hong Kong Top Brand Awards

FEEBETFRME

Hong Kong Top Brand Ten Year Achievement Award

IR
Herbs

BREERERA R
Herbs Generation International Ltd
FEER BEZHET - 85 CS4 - NMN40000+ + B A ~ SELAR
Main Products: Ganoderma Sporo-Pollen, Cordyceps Mycelia CS-4,
NMN40000+, Vision Pro EX, Cardio Pro

FEESHEE

Hong Kong Premier Brand

DEIE W

ZIHUA EMBROCATION

£
Zihua Embrocation
EBRIOARERERLF
Hong Kong Zihua Pharmaceutical Ltd
TEER  Ei0h - BEREHRS

Main Products: Zihua Embrocation, Floral Medicated Oil Series

b-M@LA’

b-MOLA
b-MOLA
BILEEERATA
RHT Industries Ltd
FTEER  XAZREE - BR
Main Products: Household Air Purifier, Filter

KAMCHA
ERE

&XE
KamCha

THMBERBRAAE
Kampery Development Ltd

FEER  BERE R
'f%/nn%gﬁ ;1-\,\
Main Products: Bottled Milk Tea,
Evaporated Milk, Tea, Thermal Dispenser,
Tea Ware

(BEB 9 54 In alphabetical order )
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List of 2025 Brand Awards Winners

&8 B3 E Hong Kong Top Brand Awards

O Ko
Hong Kong Top Brand
o
Technolog)
e WEE ELERE T
3 Fish AquaGreen B&H Technology

SDERRRERAT ZEERLF BRUEKBRA A
Chaaya Group HK Ltd Aqua Green Ltd Beauty & Health Magic Water Purify Ltd
TEER RRNIRR (RERR): TEEM  KPERE - KBAR - TEEM D RKSE - STREEHUKE - B8

RREmR O8% - PRPIEZ) -
RREREM (ARAR)

Main Products: Frozen Processed Food (Fish),

Frozen Food (Sea Foods, Chinese Snack),
Frozen Prepared Food (Specialty Meal)

Colli-G

ket
Colli-G

RIREZERERAA
Konway International Ltd
TEER  BARBER
(KRFIEE - AR - BEERR
EH - EFE)

Main Products: Healthcare Dietary

Supplements (CALOCUT, SLIMPRO,
GastroCare, FemiPro, MenoCare)

4 {CHE
%ﬁ{%iﬁo VlCACCl — YAN YUE TONG
HEY HRE TR G A g
NutriGreen VICACCI Wing Lok Noodle Factory Yan Yue Tong
PARRIHREERBRAR KEERBERAT K FURAR A T {ZHEBRAF
CU Research Health Products Ltd Win Seng Manufacturing Wing Lok Noodle Factory Ltd Yan Yue Tong Ltd
TEER  PERRESR Factory Ltd IBES  BANINE  FRT  IRER  LIOTE - BEAS
(HBREREHAE) ERRBER FEER LREHM UMM CENEME CRHER(BT) EZEKERR HEREEM-
(EERET « HRILE 2-1) Main Product: Main Products: Dried Chinese FhZE bt
Main Products: Chinese Medicine Pearl & Gem Jewellery Noodles, Fresh Chinese Noodles, Main Products: Dried Sea Foods,
Healthcare Product (Pure Cordyceps Instant Noodles, Chilled Food Dried Bird’s Nest, Dried Aquatic
Mycelium), Healthcare Dietary (Dumplings) Foods, Dried Fungus Foods, Chinese

Supplements (Premium Cordyceps
Mycelium Formula, Dampness
Alleviation Formula)

HEER  MREMm (D)
Main Products: Hydroponic Vegetables,

Hydroponic Melons & Fruits, Fungus Food,

Instant Food (Salad)

@ cerit i

e
eefit
HBAEREERA R
Yubo Technology Ltd
FTEER | RAIMRRE
FDD ( nEEllgn%iE 7J(#§nn/\ )
RARBER (REH)
Main Products: Far Infrared Healthcare

Products (Scalp Care, Aqua Vitaliser),
Healthcare Dietary Supplement (Probiotic)

Main Products: Water Purifier, Smart Water
Dispenser, Shower Head

#
Y 4
& & W

TR i 48
Flying Eagle Wood Lok Medicated Oil
BLEX (58 ) BRAF
Europharm Laboratoires
(Hong Kong) Co Ltd
FTEEM
AR EEIMEE (TEAEH )
Main Product: Chinese Medicine External
Analgesic (Wood Lok Medicated Oil)

Medical Herb & Material

(HEB T 9 54 In alphabetical order )
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List of 2025 Brand Awards Winners
& 78IRS & 22 Hong Kong Top Service Brand Awards

EFBREBETFRME

Hong Kong Top Service Brand Ten Year Achievement Award

r 4
ARRIRE

APPLE STORAGE

BERKIIRE
Apple Storage

REREEERAT
Tai Yau Storage Group Ltd

FTER : RIFAHE - SFEE (REFER)-
B = SF" tH#ﬂ

Main Services: Storage Rental, Franchising

(Storage), Transportation, Letter Box Rental

HE MR R S

Hong Kong Premier Service Brand

FEETECT T

‘ DCH ToolBox

BHEE DD

KREXEXTEREPO
Beauty Forever Salon Center
REXBXFTUEARLF
Beauty Forever Salon Ltd
TERS  ZR MR RE
Main Services: Facial Treatment, Spa, Massage ZTE (RASEE

KEITES[RLEEDPL
DCH ToolBox

RKEFTERBERAF
Gilman Group Ltd

Main Services: Household Electrical Appliance
Installation & Maintenance, Retail (Household

Electrical Appliance)

FTERE : RAERTEREE

% Holidays

EMRY
Pet Holidays
EVRBRE (BE)BRAT
Pet Holidays (Hong Kong) Co Ltd
FER : EBYIERT - EYBRERS
MRATE ~ EHERE
Main Services: Pet Travel Service,

Pet Immigration Service, Group Tour,
Ticketing & Booking Agency

(BEB 15 54 In alphabetical order )
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BB IR B 22 Hong Kong Top Service Brand Awards

ep) FiHmEE
Hong Kong Top Service Brand

24/7 FITNESS

24/7 FITNESS
24/7 FITNESS

KR

Café de Coral

KK8 Ltd AREEBMARDF
KKS8 Ltd Café de Coral Holdings Ltd

FERK BP0 FAARIHR
HHRFEE (5 D)
Main Services: Fitness Centre, Personal Fitness
Trainer, Franchising (Fitness Centre)

TER  BRRE (REE) -
ZE(Bm) BETRELE

Main Services: Catering Service
(Fast Food Restaurant), Store Retail (Food)

Certizen

BETHBERAT
Certizen Ltd

FE2RA - BEEWBIRT ( %ﬁ%%ﬁ%ﬁ’f

BFARAR EFXRHR)

Main Services: Business Support Serwce (Digital
Signature Solution, E-Certificate Solution,

E-Contract Solution, E-Cheque Solution)

\/-\’ \
FHEERREPD FELERE
Hong Kong Convention and Hong Kong Corporate Security
Exhibition Centre F B2 2 AR T

E/%E 23 ﬁ%q]’tz\ ( %EE ) EBEZ\\E]
Hong Kong Convention and Exhibition Centre
(Management) Ltd

Hong Kong Corporate Security Ltd

FERE  REMT - BEHEERE -
REFA %&’éﬂﬂﬁﬁ’*‘ IEIN(RZ)

FERE  BHRREES (RE - 253  BMB  Main Services: Security & Guarding Services,

) EERBEURE
Main Services: Venue & Facilities Provider
(Exhibition, Conference, Concerts), Banqueting &
Catering Services

< \) ‘

LAFAVEUBs
LAFAVEUR Mizi
REBRAE DMERESREERRAR

Poway Ltd Taste of Asia Group Ltd
TERE  SRETHZE FERE
Main Service: Bespoke Women's ZHRTS (PR EBKEEE
Fashion PR A REEE)

Main Services: Catering Service
(Chinese Specialty Cuisine
Restaurant, Chinese Hotpot

Restaurant)

Personal Security Services, Security System &
IT Solutions, Training (Guarding)

£

JUST CLIMB
JUST CLIMB

BERERIIREZERAT
Just Climb Association Ltd
FER  BHGH  EiRYE ( 2h)
nxan%%f( :.:W%E%Eﬂi) ﬁ’tﬁ*ﬂ%

(RBEAE)

Main Services: Climbing Wall Playground,
Interest Class (Rock Climbing), Certificate

Course (Indoor Climbing Coach), Facilities

N

TowngasLifestyle

BRERR
Towngas Lifestyle
EZRX (BB ) BRATF

Towngas Lifestyle (Hong Kong) Co Ltd
FTERY  BE (RERER -
AHRER XAEFE  XRA)
RETRETIERS (RA)
Main Services: Retail (Gas
Appliance, LPG Appliance,
Household Electrical Appliance,

Furniture), Design & Tailor-making
Service (Furniture)

Rental (Mobile Climbing Wall)

L]
L

- :;

.—ai _.:

—
L] ..

WonderBio

WonderBio
WonderBio

HEPR 360 IRIRBR A A
ASANA 360 Global Ltd
FERK
EB (K THEFEES
Wﬁﬁ%ﬁi&%‘f A
HHR - HBER)
Main Services: Aesthetic Medical
Service (Dermal Filler Injection,
Botulinum Toxin Injection, Laser,
Radiofrequency, Ultrasound)

(BB T 5 54 In alphabetical order )
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&8 2 mhEEE Hong Kong Emerging Brand Awards

EBMEmE
Hong Kong Emerging Brand

AS
l i @
GEAR INDUSTRIES® i [
A\ 4 ROASTERIE

KWWU
BT SRR LCB Roasterie
Gear Industries KUN WU LCB Roasterie
HEuTXERAA TAL BRI (BB ) BRAH TEMERBRAR
Gear Industries Ltd Yuanhua Robotics, Perception & Kampery Development Ltd
TEER  HERE Al Technologies (HK) Ltd TEESD WOk - HEWLE - BEY
Main Product; Protectlve Equipment FEER: BRIFMHEEA 7
Main Product: Robotic Orthopaedic Surgical Main Products: Coffee, Drip Coffee, Capsule
Systems Coffee, Tea, Coffee Machine

QX >t i Uetalo

_m—. MY CARE HEALTHCARE LTD

£ 2 -1 Vetalo
My Care Healthcare Purelifehk Vetalo
ERARBRAF Plants N Plate Ltd RIEBARBENZERAT
My Care Healthcare Ltd Plants N Plate Ltd CATALO Natural Health Science Ltd
FEEM: i@% B (BRIEME - FEEM RR#MM - AREE MR TEER  EVEERHTM
RERHE - RRRE  RER#% - BHm ~ HE Main Product: Pet Supplement
K Main Products: Frozen Drink,
Main Products: Elderly Care Foods Frozen Soup Pack, Snack, Dessert, Tea

(Instant Puree, Exquisite Frozen Puree,
Frozen Mince, Fruity Mousse, Thickened Drink)

(BEB T2 5% In alphabetical order )
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List of 2025 Brand Awards Winners
&85 E IR m 32 52 Hong Kong Emerging Service Brand Awards

|'* =3 2 RIE R
Hong Kong Emerging Service Brand

1 &k =

21|y HANG HEUNG BAKERY CAFE

/ANMOLULK &é

"""""" o CHICKEN FACTORY

AMOUR Aesthetic Chicken Factory EEKE
AMOUR Aesthetic Chicken Factory Hang Heung Bakery Cafe
AIREEARAT NEIFRBESREEBRA A EEKE (E1F)BRLA
Century Time Holdings Ltd Taste of Asia Group Ltd Hang Heung Bakery Cafe (Wan Chai) Ltd
TERY BEXR 48 BERE  TERK: EUURE (BERSERERER) FERY - BRRE BREE)
Main Services: Medical Aesthetics, Main Service: Catering Service (Grilled & Hainan Main Service: Catering Service
Body Slimming, Hair Growth Treatment Chicken Fast Food Restaurant) (Hong Kong-Style Tea Cafe)
) R Risxory
ARER
AL EEE R Riskory Consultancy EREBEZSPD
Honor Health Medical Riskory Consultancy ERBELZESSD
BHREHEEAEMNEERAA Riskory Consultancy Ltd EECEERAT
You Health And Fitness Club Ltd Riskory Consultancy Ltd Grand Wealth Enterprise Ltd
FTERY  BRE - Z2THERE - TER : ESC RAIFERRZEH - TERY  PEEEMD IR
SHERRE HRPRERE - BARERE #ESRBEERE ZE (REEM)
Main Services: Wart Removal Treatment, Main Services: ESG & Sustainability Consultancy, Main Services: Traditional Chinese Medicine &
Hyperhidrosis Treatment, Snoring Treatment ~ Carbon Neutrality Management, Risk Management, Chiropractic Outpatient Services, Physiotherapy,

Green Finance Consultancy Retail (Healthcare Products)

(BEB T2 %% In alphabetical order )
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Final Judging Panels of 2025 Brand Awards

'EERMEE, AETEENS :

s EERBINIXESEZREEMSTE - P (EFFH)
s EATEMEHSETRESKEL - BBS, P

o BEEENRERTFEIREIEZEE

o EARMERERETEET#EL - BBS

s EATXMERITRRLEEE

o BENGTIMMERIERERRIERE

o EARESRRBENERARFERL

FEERF RS, RETEENE -

s EAREHNEHACERRREEIRRREERL - P
(ERFH)

o BEARMBRBEFERRELE  MH

o FEIRERRERRTEMEERL - KEFIBE - GBS

o EATERMERITREMELT - VH

s EATETEHERTFRERRESLE

o BENBERIBESTE

o FAEBT APMEMATRAIZRA T ERERETIAITTEL
MR R AR E ERHUR

'EEMERMREESENERTRMES, RETER

B :

o EARBHNBHRAEERREEENERE gL - P
(EmEFH)

o EARMBRRETRERBRLE

o FEPELXBWMEERRSNSE

o BERERERBETRMSHIIZA

o EANMARHENR RS ETHIR

o BASGIROITHMBAMRMER LT

Final Judging Panel of Hong Kong Top Brand Awards:

e Mr Aaron Liu, JP, Director-General of Trade and Industry,
Hong Kong SAR Government (Chairman of Judging Panel)

® DrWingco Lo, BBS, JP, President of the Chinese Manufacturers’
Association of Hong Kong

e Hon Sunny Tan, Chairman of the Hong Kong Productivity
Council

e Dr Ma Kai Yum, BBS, Vice Chairman of the Hong Kong
Brand Development Council

e Mr Gary Lau, Deputy Chairman of the Federation of Hong
Kong Industries

e Mr Jay Leung, Vice Chairman of Hong Kong Designers
Association

e Ms Anna Cheung, Assistant Executive Director of the Hong
Kong Trade Development Council

Final Judging Panel of Hong Kong Top Service Brand Awards:

e Dr Bernard Chan Pak-li, JP, Under Secretary for Commerce
and Economic Development, Hong Kong SAR Government
(Chairman of Judging Panel)

e Mr Calvin K W Chan, MH, Chairman of the Hong Kong Brand
Development Council

e Dr the Hon Peter Lam Kin-ngok, GBM, GBS, Chairman of
Hong Kong Tourism Board

e Mr Kevin Fan Min-hua, MH, Vice Chairman of the Chinese
General Chamber of Commerce

e Mr Andrew Wong, Vice Chairman of Hong Kong Retail
Management Association

e Mr Patrick Yeung Wai-tim, Chief Executive Officer of the Hong
Kong General Chamber of Commerce

e Prof Calvin Wong, Cheng Yik Hung Professor in Fashion of
The Hong Kong Polytechnic University and CEO & Centre
Director of AiDLab

Final Judging Panel of Hong Kong Emerging Brand Awards &

Hong Kong Emerging Service Brand Awards:

® Ms Maggie Wong, JP, Permanent Secretary for Commerce
and Economic Development, Hong Kong SAR Government
(Chairman of Judging Panel)

e Mr Ng Ching Wun, Vice Chairman of the Hong Kong Brand
Development Council

e Mr Michael Lai, President of the Hong Kong General
Chamber of Small and Medium Business

e |r C S Ho, Honorary Chairman of the Hong Kong Quality
Assurance Agency

e Prof Stephen Shum Wan Hang, Dean of College of Business,
City University of Hong Kong

e Ms Rainy Chan, Executive Director of Hong Kong Design
Centre

Hong Kong Distinguished Brand Leader Award
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The Hong Kong Distinguished Brand Leader Award
(Brand Leader Award) is an honorary award at the high
level presented by the Organisers. It is also a continued
development mechanism to supplement Hong Kong Top
Brand Awards and Hong Kong Top Service Brand Awards.
The Brand Leader Award gives recognition to Hong Kong
entrepreneurs for the remarkable achievements in brand-
building and contributions towards the development of Hong
Kong brands, with the objective of identifying role models for
the industries and promoting Hong Kong’s brand culture.

To be eligible, a candidate of the Brand Leader Award
should be a Hong Kong citizen, who has been at the helm
of a Hong Kong brand (“Candidate’s Brand” thereafter) and
has brought significant influence on the development of the
Brand; and he/she must have been engaged in the operation
of the Brand for not less than 10 years. At the same time,
the Candidate’s Brand must be a winner of the Hong Kong
Top Brand Ten Year Achievement Award or Hong Kong Top
Service Brand Ten Year Achievement Award. The judging
criteria of the Brand Leader Award include Achievement,
Integrity, Vision, Leadership and Contribution.

Making debut in 2019, the Brand Leader Award was
presented to Lee Kum Kee Group Chairman Mr Lee Man Tat
(2019), Founder and Chairman of Four Seas Group Dr Tai
Tak Fung (2020) , Chairman of Seven Sea Chemicals Group
Mr Wu Yau Ching (2021), Founder of Centaline Group Mr
Shih Wing Ching (2022), Founder of L.K.Group Mr Liu Siong
Song (2023), Founder and Managing Director of German
Pool Group Dr Chan Kwok Man (2024), and Founder and
CEO of Vita Green Group Dr Chan Hei Ling (2025).
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Design Concept of “Brand Leader Award”

The logo of Brand Leader Award was designed by the Honorary Advisor Mr Charles Ng. It is a
glittering re-definition of the Hong Kong Premier Brand Mark, drawing inspiration from a splendid
nebula explosion, a swirling auspicious cloud and fluttering ribbons. It denotes power, influence,

and remarkable accomplishment.
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Kong Top Brand Awards and Hong Kong Top Service
Brand Awards aim to give recognition to outstanding brands
established by Hong Kong companies, to encourage local
enterprises to pursue excellence, to promote Hong Kong
products and services, and to enhance the profile of Hong
Kong industries both locally and internationally.

With a positioning of “rooted in Hong Kong”, the Awards
have set it as an eligibility requirement that entries must
be established in Hong Kong or have substantially close
associations with the territory. Besides, the entry company
should have been registered in Hong Kong and have
substantive business operation locally, and it should possess
exclusive rights to fully control the production, distribution or
other operational activities under the entry brand.

Entrants have to go through a rigorous and comprehensive
vetting process that combines “Panel Review”,“Public Polling”
and “On-site Assessment”; and the judging is primarily based on
six criteria, namely “Reputation (Hong Kong, Chinese Mainland
and Overseas)’, “Distinctiveness”,“Innovation”,“Quality”,“Image”,
as well as “Environmental Performance, Social Responsibility
and Corporate Governance”. The Organisers have also
introduced a licensing system, i.e. “Hong Kong Top Brand Mark
(TOP Mark) Scheme” to assess and recognise the continued
development of the Awardees.

With the cumulative number of Awardees reaching
470, the Hong Kong Top Brand Awards and Hong Kong Top
Service Brand Awards have nowadays become a cachet
pursued by the industries and recognised by the Government,
a symbol of confidence cherished by our citizens and
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The Hong Kong Top Brand Ten Year Achievement Award
and Hong Kong Top Service Brand Ten Year Achievement
Award (Achievement Award) are honorary awards under the
Hong Kong Top Brand Awards and Hong Kong Top Service
Brand Awards respectively, aiming to commend Hong Kong
brands for having demonstrated persistent commitment to
branding and having sustained outstanding performance for
years.

To be eligible, a candidate of this honorary award should
be a winner of Hong Kong Premier Brand or Hong Kong

T EEZRE+FRTE, & "EERERE+EMFEE, Premier Service Brand, and has been conferred the title of
1) ARE TEERPEEE | B TE#E  Hong Kong Top Brand or Hong Kong Top Service Brand for at
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sets of factors, including Business Performance and Track of
Success, Brand Strategies and Management, and Contribution
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Achievement Award and Hong Kong Top Service Brand Ten
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overseas consumers, as well as a unique platform to promote
and foster Hong Kong brands.
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Design Concept of “Hong Kong Top Brand Mark”

The “Top Mark” was designed under the supervision of Mr Kan Tai Keung. The Mark is mainly a
combination of a seal and a “TOP”, signifying authority, credential and prominence; the letters “T” and “O”
are tangential to make up a letter “b”, which together imply “Top Brand”. The Ordinary Mark is in primary
blue and red, while the Premier Mark is gold in colour to signify prestige and superiority.
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Design Concept of “Ten Year Achievement Award”

The logo of Ten Year Achievement Award was designed under the guidance of the Honorary
Advisor Mr Charles Ng. Taking the shape of Arabic numeral 10, it is a seamless combination of the
Hong Kong Premier Brand Mark (designed by Mr Kan Tai Keung in 2004) and the number 1, which
literally implies “the first” and “the best”.
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Hong Kong Emerging Brand Awards &

Hong Kong Emerging Service Brand Awards
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Lauding our “Brand Entrepreneurs”
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The Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards (Emerging Awards)
give recognition to up-and-coming young brands aged under
8 years, with an aim to encourage the industries especially
SMEs to embrace an enterprising spirit and to enhance the
value-added attributes and the competitive edge of Hong
Kong products and services through brand-building. The
Organisers also hope that the Emerging Awards would give
a boost to “brand entrepreneurs”, thus helping to foster a
branding culture in Hong Kong.

The Emerging Awards are open for brands that are
established in or have substantially close relations with Hong
Kong. There are six judging criteria namely “Reputation (Hong
Kong, Chinese Mainland and Overseas)’, “Distinctiveness”,

“Innovation”,“Quality”,“Image”, as well as “Environmental
Performance, Social Responsibility and Corporate
Governance”; and the final decision is based on “Judging
Panel Review” with the results of “On-site Assessment” taken
into consideration.

Since 2010, 187 young brands have been selected as
winners of the Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards, demonstrating a new
horizon of Hong Kong’s brand development.
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Design Concept of “Hong Kong Emerging Brand Logo”

“Hong Kong Emerging Brand Logo” was designed by the Honorary Advisor Mr Charles Ng. It features
a splendid star emerging from the back of letter “H” to symbolise “enterprising” and “promising”. The
asterisk also takes the shape of letter “K” to make the logo a perfect incarnation of “HK”, implying
“originating from Hong Kong” and “reaching out to new horizons”. The Logo inherits the primary red and
blue from the BDC'’s corporate colour, which together with a touch of shining golden signify “dignity”,

“professionalism” and “vitality”.
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Hong Kong Top Brand Mark Scheme

Ordinary Mark Premier Mark
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Jointly organised by the BDC and
the CMA since 2004, the Hong Kong Top
Brand Mark (TOP Mark) Scheme adopts
a well-structured assessment system
and licensing procedures to continuously
review and recognise the sustainable
achievement in branding of Hong Kong
companies.

An applicant, who by legitimacy should be a winner
of Hong Kong Top Brand Awards or Hong Kong Top
Service Brand Awards, has to go through an annual On-site
Assessment that is conducted on the basis of product/service
category. And it would, after successful completion of due
registration and review process, be conferred a licence and
entitled to use “Hong Kong Top Brand Mark (TOP Mark)”, a
distinctive visual identity, for business promotion.

Currently, the Scheme has over 300 registered brands
under its aegis.
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About the Hong Kong Brand Development Council

Initiated by the Chinese Manufacturers’ Association of Hong
Kong in 2005, the Hong Kong Brand Development Council
(the BDC) is a non-profit-making institution aiming to promote
the development of Hong Kong brands by pooling together the
efforts of all walks of life. The Council currently has a strong
membership with over 450 companies. For years, the BDC has
been committed to promoting Hong Kong brands and products,
advocating innovation and creativity, fostering an environment
conducive to brand-building, and enhancing exchanges and
cooperation among companies in regard to branding.

The BDC has set itself the task of becoming a flagship
to lead the way in Hong Kong’s brand development, being a
driver for the pursuit of an overall strategy, a facilitator for the
formulation and implementation of related policies, and a one-
stop service platform to support Hong Kong brands. The Council
has been playing an active role in every key area, sharpening
its leadership in brand accreditation, certification, promotion,
nurturing, research, exchanges and international cooperation.

The BDC has been actively participating in various
exhibitions, product showcases, and other promotional events,
both domestically and across the border; and it took the lead
in implementing large-scale serial activities under the banner
of “Hong Kong-IN-Brand Greater Bay” and “Hong Kong Brand
Festival” in major Chinese Mainland cities. These, together with
the “ESG Pledge” Project and the “Hong Kong ESG Awards”
organised jointly with the CMA, have further strengthened BDC'’s
pivotal role as a promoter for the collective image of Hong Kong
brands and an enabler to give local enterprises a leg up on the
road to sustainable development.

Some of the BDC’s major activities

® Hong Kong Top Brand Awards & Hong Kong Top Service
Brand Awards

® Hong Kong Emerging Brand Awards & Hong Kong

Emerging Service Brand Awards

Hong Kong Distinguished Brand Leader Award

Hong Kong Top Brand Mark (Top Mark) Scheme

Made in Hong Kong Mark (HK Mark) Scheme

Hong Kong Brand i-Directory (Brand HKID) Registration System

SME Branding Club

“The Parade of Hong Kong Top Brands” Booklet

Executive Certificate in Brand Management

“Hong Kong Brand Festival” Promotion Activities

“Hong Kong'IN-Brand Greater Bay” Project

Co-organise the “ESG Pledge” Scheme

® Co-organise the “Hong Kong ESG Awards”
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