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Chairman’s Statement
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Chairman of the Hong Kong
Brand Development Council
Dr Edward Chan, MH
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With the global COVID-19 pandemic receding over the last
year, Hong Kong resumed external connectivity and accelerated
internal normalisation. The local economy has finally broken
away from the gloom and returned to the growth path. After
more than three years awash with turbulences, Hong Kong
brands have come a long way and ushered in new opportunities
for development. We are pleased to see that many Hong Kong
companies are looking to restore and reset by integrating brand-
building plans for the future. Recently, developing new markets,
embracing new technologies and enhancing brand-building
capacity have become the main strategies for local “brand
entrepreneurs” to start anew and sharpen competitiveness.

Following in the footsteps of the Hong Kong economy’s
full recovery, the Hong Kong Brand Development Council (the
BDC) has resumed its full suite of council activities and actively
explores new directions regarding key areas such as “promoting
role models”, “developing markets”, “uplifting standards” and
“strengthening capability”. Among these, the 2022 Brand
Awards (the Awards) co-organised by the BDC and the Chinese
Manufacturers’ Association of Hong Kong (the CMA) achieved
satisfactory results as usual. The Awards Presentation Ceremony
was also successfully held in the form of banquet for the first
time since the outbreak of the pandemic, underscoring the local
business sector’s strong solidarity and spreading the positive
message of “Hong Kong is Back”. As an important beacon for
Hong Kong brand development, the 2022 Awards has once
again withessed from a first-person point of view the “good Hong
Kong stories” where local enterprises ride on brand strategies and
turned adversities into advantages. The exemplary performance
of the 40 winners exhibits the latest development of Hong Kong'’s
business sector and gives substance to Hong Kong enterprises’
firm belief in creating value and propelling business upgrades
through branding.

Regarding market development, the BDC continued to
promote the “Brand Greater Bay” vision; and under the support of
HKSAR government’s funding scheme, it rolled out a large-scale
brand promotion and research project namely “Hong Kong
IN « Brand Greater Bay” Project, with an aim to help enterprises
to deeply penetrate GBA markets on the back of the “Hong Kong
Brand” advantage while driving quality development of the region.
As Macao resumed normal travel earlier this year, the BDC
grasped the opportunity to visit the City in April and kicked off
the “Macao Brandfest”, which demonstrated Hong Kong brands’
unique glamour to Macao citizens through product displays and
interactive consumer experience activities. This was followed by
“Branding@GBA: Strategies and Experience Sharing Seminar
20283” in Hong Kong to consummate the three-year Project.

In line with the local industries’ aspiration for exploring the
markets of Belt and Road economies, the BDC has included
overseas promotion as a key highlight of its work. Recently, the
Council took part in an expo in Thailand organised by the Hong
Kong Trade Development Council, with an eye to promoting to
the local business sector and consumers Hong Kong’s quality
branded products and to steer the course for Hong Kong brands
looking to tap into ASEAN markets.

2 2022 - 2023 FEMEERE BT Hong Kong Brand Development Council Annual Report
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I & F & Chairman’s Statement

As a catalyst and advocate for Hong Kong brand development,
the BDC has always focused its sights on brand “standard setting”
work, through organising various brand awards and accreditation
mechanisms to continuously define, review and promote best-
practice benchmarks in brand-building. Aside from continuing with
the implementation of the Hong Kong Top Brand Mark Scheme
and Made in Hong Kong Mark Scheme as well as enhancing the
“Hong Kong Brand i-Directory” registration system, the Council has
consolidated, refined and transformed its accumulated experience
in ESG evaluation into a reference guide on ESG practice suitable
for Hong Kong companies, especially small and medium-sized
enterprises. It also joined hands with the CMA in launching the “ESG
Pledge” Scheme and “2023 Hong Kong ESG Awards”, assuming the
role of a mentor and enabler who gives local enterprises a leg up on
the road to sustainable development.

In a move to expand the brand knowledge base and help the
business sector enhance their brand management capability, the
BDC published the reports on GBA consumer survey and company
case study, and it held a “Branding to Win Seminar 2022” in
partnership with various parties including the Trade and Industry
Department. The BDC has also set ESG as the main theme for
this year’s brand education, through a series of seminars, training
programmes and sharing activities at its SME Branding Club to
promote ESG theories and practice to the business sector and the
general public.

Time flies. The term of office of the 7th BDC General Committee is
approaching its end, and the Council will hold its General Committee
election at the dawn of next year. | feel deeply honoured to be able to
take office as Chairman of the BDC. This special position has allowed
me the privilege to stand shoulder to shoulder and walk hand in
hand with Hong Kong industries through the unusual stretch of three
pandemic years, and to experience together Hong Kong economy’s
inspiring journey of rebounding from treacherous ordeals and flying
higher and further. | would like to thank BDC members for their
strong support for the Council and me; and express my gratitude
to the Honorary Patron, Honorary Advisors, Honorary Chairman,
Chairmen Emeritus and Advisors for their meticulous guidance, to the
General Committee members for their enthusiastic assistance, to the
secretariat staff for their hard work, and to the related government
departments and other parties for their sincere cooperation.

With the support of people from all walks of life, | believe the
BDC will achieve further success and thrive alongside Hong Kong

”|

brands, setting sail together on a new journey of “Branding to Win”!
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Suggestions on Promoting Trademark
Cooperation between Hong Kong and the
Mainland

The Hong Kong Brand Development Council and the Chinese
Manufacturers’ Association of Hong Kong, through some Hong
Kong deputies to the National People’s Congress and Hong Kong
members of the Chinese People’s Political Consultative Conference,
submitted to the relevant national departments a proposal on
enhancing the cooperation between Hong Kong and the Mainland in
the field of trademarks in early 2023.

Since the movement of people between the Mainland and
Hong Kong had been blocked with the outbreak of the COVID-19
epidemic, cross-border economic activities unprecedentedly come
to a standstill over the past three years. A number of Hong Kong
trademarks registered in the Mainland were recently faced by
cancellation proceedings as some people or entities with ulterior
motives filed petitions to the National Trademark Office to revoke
their registered trademarks on the ground of “non-use for three
consecutive years”. The BDC pointed out that taking advantage
of special circumstances arising from COVID-19 pandemic to
sue maliciously not only caused nuisance to the Hong Kong
industries, but also brought unnecessary workload to the related
Mainland authorities. The Council thus put forward the following
recommendations:

First, the difficulties encountered by Hong Kong enterprises
in using their trademarks in the Mainland due to the COVID-19
pandemic could be classified as an incidence of “force majeure”. The
Mainland authorities might, as an exceptional arrangement under
extra-ordinary circumstances, relax the requirements on evidence
that Hong Kong defendants must submit. Inter alia, on the principle
of “One Country”, using the same trademark in Hong Kong in the
past three years could be regarded as an equivalent of genuine use
in the Mainland or as an important supporting evidence.

Second, the recent cases have once again pointed to the
imperativeness of trademark cooperation between the Mainland and
Hong Kong. It is suggested that the trademark authorities of both
places might consider inviting representatives from the business
and legal circles of the other party to serve as advisor or member of
their respective reviewing committees, so as to be more attentive to
the business environments of the counterparts and the real situation
of cross-border business operation when handling the trademark
registration and related issues.

Last but not the least, Hong Kong and the Mainland should
pursue mutual recognition in regard to trademark registration
procedures and work together towards the establishment of a well-
coordinated unified intellectual property regime in the long run, by
drawing on the experience of “Madrid Agreement” and “Regional
Trademark” of the European Union. The two places should also
step up efforts to improve cross-border settlement mechanism for
intellectual property disputes, through, for example, jointly reviewing
cases involving cross-border use of trademarks, promoting non-
litigation resolutions like arbitration and mediation, and joining forces
in cracking down on malicious trademark registration.

2022 - 2023 HBMIEEE BF R Hong Kong Brand Development Council Annual Report 5
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2022 Hong Kong Distinguished Brand Leader
Award

The BDC organised the 2022 Hong Kong Distinguished
Brand Leader Award (Brand Leader Award). Incepted in 2019, this
groundbreaking award gives recognition to Hong Kong entrepreneurs
for the remarkable achievements in brand-building and contributions
towards the development of Hong Kong brands, with the objective of
identifying role models for the industries and promoting Hong Kong’s
brand culture.

As an honorific award at the highest level, Brand Leader Award
is presented to only one candidate every year. To be eligible, the
candidate should be a Hong Kong citizen, who has been at the
helm of a Hong Kong brand (“Candidate’s Brand”) and engaged in
the operation of the Brand for not less than 10 years. Brand Leader
Award in itself also serves as a continued development mechanism
to supplement Hong Kong Top Brand Awards and Hong Kong Top
Service Brand Awards, to the extent that the Candidate’s Brand
by legitimacy should be a winner of the Hong Kong Top Brand Ten
Year Achievement Award or Hong Kong Top Service Brand Ten Year
Achievement Award. The judging criteria of the Brand Leader Award
include Achievement, Integrity, Vision, Leadership and Contribution.

Mr Shih Wing Ching, Founder of Centaline Group, was honoured

[ RSB BT - 702 o 3R A PR AR B B
BiE% -

with the 2022 Brand Leader Award, becoming the first winner
selected from the service brand category.
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Mr Shih Wing Ching founded “Centaline Property” in 1978; and under his
leadership, the Brand has successfully established a leading position in Hong
Kong, Macao and many cities in Mainland China through 40 years of strenuous
efforts. While focusing on property agency business, Mr Shih has been actively
exploring diversified developments. His unrivalled entrepreneurial spirit and
remarkable ability to grasp the pulse of market have led to the establishment of
“am730”, “Centaline Mortgage” and online listing platform “House730”, enabling
Centaline Group to stand firmly at the forefront of the industry.

Mr Shih has a distinguished record of public service. He was a member of
Hong Kong Housing Authority, the Commission on Strategic Development, Task
Force on Economic Challenges and the Estate Agents Authority, while being
appointed as Justice of Peace by HKSAR Government in 2005. With enthusiasm

Wak S st for charity and cultural development, Mr Shih also served in a number of
Fh [ £ [ B3 A positions, including Council Member of Oxfam Hong Kong, Honourable Director
N2 A

of Sowers Action, Chairman of Green Council and Chairman of Hong Kong
Sinfonietta.

Mr Shih Wing Ching @ t
Founder of Centaline Group EI:I E ﬂ’. E

CENTALINE PROPERTY

6 2022 - 2023 FEMEERE BT Hong Kong Brand Development Council Annual Report
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2022 Hong Kong Top Brand Awards

Founded in 1999, the Hong Kong Top Brand Awards recognise
outstanding product brands established by Hong Kong companies
through a well-designed competition, with the objective of promoting
Hong Kong products and enhancing the profile of Hong Kong
industries. The Award embarked on the 24th running in 2022.

The Preliminary Judging of the 2022 Awards was held on 18
November 2022, with 16 local brands shortlisted for Final Judging.

At the Final Judging held on 3 January 2023, 12 brands were
selected as winners. Awardees of “2022 Hong Kong Top Brand”
included “AQUA PRO+TECH”, “b-MOLA”, “Contex”, “HASPERO”,
“Health Farm”, “KamCha”, “King of Cordyceps”, “Leo’s Fine Food”,
“Opal” and “SPARKLE COLLECTION”. Two past winners namely
“Four Seas Fishballs” and “EJRA#)” also participated in this year's
competition; and they were conferred the “Hong Kong Premier
Brand”, an upper echelon award to commend past winners that have
exhibited sustainable success in brand-building.

As of 2008, the Organisers have introduced an honorary award
category namely the “Hong Kong Top Brand Ten Year Achievement
Award”; and “Vita Calm” and “Winner” were selected as this year’s
awardees. The Achievement Award is an honorary award aiming to
commend Hong Kong brands for having made persistent commitment
to branding and having sustained outstanding performance over the
years. Winner of the Achievement Award should be an awardee of
“Hong Kong Premier Brand” and it should have been conferred “Hong
Kong Top Brand” for at least ten years.

Chaired by the Director-General of Trade and Industry Ms Maggie
Wong, the Final Judging Panel of 2022 Hong Kong Top Brand
Awards comprised Dr Allen Shi, President of the CMA; Hon Sunny
Tan, Chairman of the Hong Kong Productivity Council; Dr Lo Kam
Wing, Vice Chairman of the BDC; Mr Gary Lau, Deputy Chairman of
the Federation of Hong Kong Industries; Mr Stephen Liang, Assistant
Executive Director of the Hong Kong Trade Development Council;
and Ms May So, Vice Honorary Secretary of Hong Kong Designers
Association.

2022F [ BB AIRE PRIGTEEK SRR REHAR(IE) : 214F Be% BEIR(IXEFEER) - £UE  WIEE - 2L - R ERDIEBEHEIRE
Final Judging Panel of 2022 Hong Kong Top Brand Awards posed for a picture with Chief Executive Officer of the BDC (from left): Mr Gary Lau, Dr Lo Kam Wing, Ms Maggie Wong (Director-General of Trade
and Industry), Dr Allen Shi, Hon Sunny Tan, Mr Stephen Liang, Ms May So, and CEO of the BDC Dr Ralph Chow.

2022 - 2023 HEMEERE FHF R Hong Kong Brand Development Council Annual Report 7
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2022 Hong Kong Top Service Brand Awards

Launched in 2005, the Hong Kong Top Service Brand Awards
give recognition to outstanding brands established by service
providers, aiming to set up role models and best-practice benchmark
in branding for local service industries.

The 2022 Awards received enthusiastic response from the
industries, attracting entries from a wide spectrum of service sectors,
such as catering, logistics, beauty, medical, distribution, cleaning,
and professional services.

The Preliminary Judging was held on 18 November 2022, while
the Final Judging was conducted on 5 January 2023. After fierce
competition, 13 brands stood out from the 17 shortlisted entries.

Awardees of “2022 Hong Kong Top Service Brand” included
“ACCOLADE”, “Anglo Chinese Florist”, “Baguio”, “Beauty Forever
Salon Center”, “e-banner”, “Gilman”, “GoGoX”, “IMPERIAL
DIAMOND JEWELLERY”, “MoMoKu” and “Pet Holidays”. At the
same time, “C-MER Eye Center”, “Ensec Solutions” and “Hong Kong
School of Motoring” were conferred the “Hong Kong Premier Service
Brand” by dint of continued remarkable performance.

Besides, “Kee Wah Bakery” was selected as the 2022 awardee
of “Hong Kong Top Service Brand Ten Year Achievement Award”.
This honorary Award was first introduced in 2014, in recognition of
service brands that have made persistent commitment to branding
and sustained outstanding performance over the years. The winner of
the Achievement Award should be a winner of “Hong Kong Premier
Service Brand” and it should have been conferred “Hong Kong Top
Service Brand” for at least ten years.

Under Secretary for Commerce and Economic Development
Dr Bernard Chan headed the Final Judging Panel of the 2022 Hong
Kong Top Service Brand Awards, which consisted of Dr Edward
Chan, Chairman of the BDC; Dr Y K Pang, Chairman of Hong Kong
Tourism Board; Mr Tommy Li, Life Honorary Chairman of the Chinese
General Chamber of Commerce; Dr Miranda Lou, Executive Vice
President of the Hong Kong Polytechnic University; Mr Andrew Yu,
Vice Chairman of Hong Kong Retail Management Association; and
Mr George Leung, the then CEO of the Hong Kong General Chamber
of Commerce.

2022F [BEBMIGEIBER PRABETREK ERRIEFARAR(LR)  ERE(RKEARRK)  TEE EEE REE@EBLEEFERBAIBR) - RER - RMEGRREBEHERE o
Final Judging Panel of 2022 Hong Kong Top Service Brand Awards posed for a picture with Chief Executive Officer of the BDC (from left): Ms Wendy Lo (representative of Mr George Leung), Mr Tommy Li,
Dr Miranda Lou, Dr Bernard Chan (Under Secretary for Commerce and Economic Development), Dr Edward Chan, Mr Andrew Yu, and CEO of the BDC Dr Ralph Chow.
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2022 Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

To foster a brand culture among the industries, the BDC and the
CMA have organised Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards since 2010. The Awards
aim to give recognition to up-and-coming young brands aged not
more than 8 years, with the objective of giving a boost to “brand
entrepreneurs” and encouraging Hong Kong industries especially
the SMEs to embrace an enterprising spirit and enhance the value-
added attributes and competitiveness through branding.

Embarking on its 13th running, the 2022 Emerging Awards
Preliminary Judging took place on 18 November 2022; and the
Final Judging was conducted on 15 December 2022, under
the chairmanship of Miss Eliza Lee, Permanent Secretary for
Commerce and Economic Development. Members of the Final
Judging Panel comprised Mr Calvin Chan, Vice Chairman of the
BDC; Prof Matthew Lee, the then Vice-President (Development and
External Relations) and Chair Professor of Information Systems and
Electronic Commerce of City University of Hong Kong; Mr Calvin
Chau, Honourable President and Executive Consultant of the Hong
Kong General Chamber of Small and Medium Business; Ir C S Ho,
Chairman of the Hong Kong Quality Assurance Agency; and Dr
Joseph Wong, Executive Director of Hong Kong Design Centre.

Among the 23 entries shortlisted for the Final Judging, 6 product
labels and 5 service brands stood out as the new batch of “emerging
stars” after fierce competition. Awardees of “2022 Hong Kong
Emerging Brand” included “Archon”, “AYYYA”, “Brabanconne”,
“Hidee”, “Wenno” and “Yan Yue Tong”; while winners of “Hong
Kong Emerging Service Brand” were “AirTech”, “Cocoon Plus”,
“e+Solutions”, “FOODBOX” and “Milk Cafe”.

e

2022 [ BB EMBERERENEMBMISER RETEEAREAREBRHAR(LR)  BEE(FEZAK) - BRR(ARLRK) BRKE  ABELEBEERBENERZER(BERERAIBSK
&) AAEW - BEERRERAHERE o
Final Judging Panel of 2022 Hong Kong Emerging Brand Awards and Hong Kong Emerging Service Brand Awards posed for a picture with Chief Executive Officer of the BDC (from left): Mr Alex Tham
(representative of Prof Matthew Lee), Mr Eric Yeung (representative of Mr Calvin Chau), Mr Calvin Chan, Deputy Secretary for Commerce and Economic Development Ms Candy Lau (representative of
Permanent Secretary Miss Eliza Lee), Ir C S Ho, Dr Joseph Wong, and CEO of the BDC Dr Ralph Chow.
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EERRERE
Hong Kong Brand
Development Council

IR BIN20224F7 B BITH IR B & S 20225 S TH MR 2 IERRE) -
The BDC held a press conference in July 2022 to kick off 2022 Awards.

EELBARR
Hong Kong Brand
Development Council

20214F [ IR |BEER RN E RS £ H =134
Representatives of 2021 Brand Awards winners shared winning tips at the press conference.
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List of 2022 Hong Kong Top Brand Awards Winners

BRBETFRRE

mrE
Brand

Hong Kong Top Brand Ten Year Achievement Award

[o] B8 Review

AY=7)
Company

winner

REET

Hong Kong Premier Brand

ey N\
=0

Vita Calm

ehE

Winner

HRREREEMERAR
Vita Green Health Products Co Ltd

BRER(EB)ARAR
Winner Medical (Hong Kong) Ltd

BREHEE

&

E&xw

mERE

Four Seas Fishballs

ERARY)
ERARY)

MERKEmMBR AT

Four Seas Global Food Co Ltd
BEITARAA

Kiu Fung Hong Ltd

BREE

Hong Kong Top Brand

Haua
PRO+TECH
b-M@LA

Contex

nnnnnnn

I

Fine Food @A XM

0%

SPARKLE

cccccccccc

AQUA PRO+TECH
AQUA PRO+TECH

b-MOLA
b-MOLA

B 2005

Contex

EEIES
HASPERO

2R RS
Health Farm

SR
KamCha

BEKXF
King of Cordyceps

ERZER

Leo’s Fine Food

RE

Opal

SPARKLE COLLECTION
SPARKLE COLLECTION

MRERAT
Aqua Plus Co Ltd

EWERARAR
RHT Industries Ltd

FA (M) BRAT]
Express Luck (Asia) Ltd

HiEBRAR
Able Pride Ltd

KEESBRAT

Famous Team Trading Ltd

TAMBERARAR]
Kampery Development Ltd

EREHERRA

Billion Dollar Cooperation Ltd

ERERBRAF
Leo’s Fine Food Co Ltd

RE(HEm(FB)BRAA
Opal Cosmetics (Hong Kong) Ltd

EHNEEHEFERRA
German Pool 020 Ltd
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List of 2022 Hong Kong Top Service Brand Awards Winners

BRBB BT ERRE

BHE
Brand

AV
Company

Hong Kong Top Service Brand Ten Year Achievement Award

FEHR
Kee Wah Bakery

 eEzics

BRAMRE AR

Hong Kong Premier Service Brand

CMER
HIBRE

G

EMNSEC

° ®
;7 R Y

HK SCHOOL OF MOTORING

FIGRE
C-MER Eye Center

Ensec Solutions
Ensec Solutions

BBENENR
Hong Kong School of Motoring

FEHRER AR
Kee Wah Bakery Ltd

B (ER)RRBEEEER AR
Hong Kong (International) Eye Care Group Ltd

Ensec Solutions Hong Kong Ltd
Ensec Solutions Hong Kong Ltd

EEEFBRARDA
The Hong Kong School of Motoring Ltd

ERRE AR
Hong Kong Top Service Brand

o
ACCOLADE

G
BAGUIO

N\

S (A
L
..........

@ Gilman
GOGO

IMPERIAL DIAMOND JEWELLERY

el

MoMoka

(PET

Holidays

&
ACCOLADE

RPEIEE

Anglo Chinese Florist

B

Baguio

REXBRTHETL

Beauty Forever Salon Center

e-banner
e-banner

AFHAT

Gilman

GoGoX
GoGoX

EEHR
IMPERIAL DIAMOND JEWELLERY

BRa%
MoMoKu

EMRE
Pet Holidays

SECERBERDA]

Accolade Corporate Services Ltd

HEEERR AR
Anglo Chinese Florist Ltd

ERGEEEERAT
Baguio Green Group Ltd

BREZBERHBARAR
Beauty Forever Salon Ltd

e-banner Ltd
e-banner Ltd

RFEFTEERRAR]
Gilman Group Ltd

GoGo Tech Ltd
GoGo Tech Ltd

SEURKESTERAT
Imperial Diamond Jewellery & Gold Co Ltd

DMNEIREREEBRAR]
Taste of Asia Group Ltd

BYBRHA(EE)ARAR]
Pet Holidays (Hong Kong) Co Ltd
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List of 2022 Hong Kong Emerging Brand Awards & Hong Kong Emerging Service

Brand Awards Winners

ERNERE
Hong Kong Emerging Brand

A7)
Company

®
Archon

AYYYAD

BRABANCONNE

£
—— Hidee

s

BB 2R m e

Archon
Archon

AYYYA
AYYYA

Brabanconne
Brabanconne

et
Hidee

i

Wenno

=
Yan Yue Tong

Archon Wellness Ltd
Archon Wellness Ltd

S BARHABR A A
Golden Fine Research Ltd

FOEBREERAR]
Happypaws International Ltd

RABER (BB SEERAF]
Charming International (HK) Group Ltd

P ELZE BRI A R A R
Shing Hing Plastic Manufacturing Ltd

CH=EBRAR
Yan Yue Tong Ltd

Hong Kong Emerging Service Brand

AiricTech

Iintegrated EcorPrint Imagbuider |

e+solutions

SRBIRE

AirTech
AirTech

Cocoon Plus
Cocoon Plus

e+Solutions
e+Solutions

FOODBOX
FOODBOX

Ik E
Milk Café

paspoiy) )i S U /N
AirTech loT Ltd

BRSASE & (BE)BR AR
Kanghong Digital Image (HK) Ltd

B R (B8 BR AR
U-Freight Logistics (HK) Ltd

Beans Food And Services Co Ltd
Beans Food And Services Co Ltd

TNBEEREREEFR AR
Taste of Asia Group Ltd
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Awards Presentation Ceremony-cum-Gala Dinner
02.02.2023
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i & o GATERARSN
ong d ‘m The Chinese Manufacturers’
Development Council Association of Hong Kong

2022 Awards Presentation Ceremony-cum-
Gala Dinner

The Presentation Ceremony-cum-Gala Dinner of the 2022 Hong
Kong Top Brand Awards & Hong Kong Top Service Brand Awards
and Hong Kong Emerging Brand Awards & Hong Kong Emerging
Service Brand Awards was held at the Convention Hall of the
Hong Kong Convention and Exhibition Centre on 2 February 2023.
Financial Secretary of the HKSAR Government the Hon Paul Chan, CMA
President Dr Allen Shi and BDC Chairman Dr Edward Chan officiated
at the Ceremony. The Hon Paul Chan presented trophies to the
winners, together with the Hon Algernon Yau, Secretary for Commerce
and Economic Development; Dr Bernard Chan, Under Secretary for
Commerce and Economic Development; Ms Maggie Wong, Director-
General of Trade and Industry; and Ms Candy Lau, Deputy Secretary for
Commerce and Economic Development. The 2022 Awardees included
39 brands and Mr Shih Wing Ching, who was the laureate of “Hong
Kong Distinguished Brand Leader Award”.

Near 600 guests attended the Gala Dinner, which actually was the
first large-scale banquet held by the Organisers after the outbreak of the
COVID-19 epidemic. The strong line-up of spectacular programmes,
including toasting ceremony, drum performance, street dance
performance and orchestra concert, brought the event to a climax.
The Organisers also set up large-scale display boards at the venue to
showcase and celebrate the remarkable achievements of the Awardees.

Eﬁ?%ﬁﬂﬁl Gl Tﬁﬁ%ff&(ﬂuﬁﬁ&‘t) BB REEEREBRREEERIHA) Jﬁ??ﬁ@@ﬁiifﬂ AIEEE L) MEBERRER(AIHLS) « FTEERK B RGRARNRKRN2023F2 A28 R1T2H
Guest of Honour Financial Secretary Hon Paul Chan (7th from left, first row), Secretary for Commerce and Economic Development Hon Algernon Yau (6th from right, first row), CMA President Dr Allen Shi (7th
from right, first row), BDC Chairman Dr Edward Chan (6th from left, first row), Panels of Judges and representatives of the winning companies posed for a group photo at the Awards Presentation Ceremony
on 2 February 2023.

e e
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Awards Presentation Ceremony-cum-Gala Dinner
02.02.2023

BREEEREZE(G)BXEEREIIE2022) T E1€7E BRI A RBUXK ©
CMA President Dr Allen Shi (right) presented “The Parade of Hong Kong Top Brands 2022” to
Guest of Honour Financial Secretary Hon Paul Chan.

14
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B -

Accompanied by CMA President Dr Allen Shi and BDC Chairman Dr Edward Chan, Financial Secretary
Hon Paul Chan toured around the “Parade of Winning Brands” Exhibition at the venue of 2022 Awards
Presentation Ceremony.
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BDC Chairman Dr Edward Chan gave welcome remarks. Guest of Honour Financial Secretary Hon Paul Chan delivered a speech at the Awards Presentation Ceremony.

PREEHEC BHRRE fREEHE“ BHRIRE IRERBECBHRIEE

Awards Presentation Ceremony-cum-Gala Dinner Awards Presentation Ceremony-cum-Gala Dinner Awards Presentation Ceremony-cum-Gala Dinner
02.02.2023 02.02.2023 02.02.2023
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Awards Presentation Ceremony-c; Gala Dinner

1. B S & £ R BUX R T2022F BN BB R R AUMIRTT (BB ) ER R RIBITTIAAEEER(R) -
CMA President Dr Allen Shi presented Certificate of Appreciation to the representative of 2022 Event Sponsor Mr Fan Chaorong, Deputy Chief Executive of Bank of Communications (Hong Kong)
Limited (right).

2. BEEEHEEERRQNEDEEFE S RICXRHMR F022 R E PR R ERHEEEMARQRIEE SRR (L)
CMA Executive Vice President-cum-BDC Vice Chairman Dr Lo Kam Wing presented Certificate of Appreciation to the representative of 2022 Trophy Sponsor Ms Christina Chan, Vice Chairman of
Fook Tai Jewellery Group Limited (left).

3. BRESEBASRFGERELRESRIRARAN F02EBRYMESR G MEBIEAABATBA(L)

CMA Executive Vice President-cum-BDC Vice Chairman Dr Lo Kam Wing presented Certificate of Appreciation to the representative of 2022 Official Honorary Auditor Ms Sylvene Fong, Partner of
KPMG (left).

4. BBERRREEEE2022 EEL T R R TR REBAIR ARKS (R) ©
Financial Secretary Hon Paul Chan presented 2022 Hong Kong Distinguished Brand Leader Award to Mr Shih Wing Ching, Founder of Centaline Group (right).

5. IREEEIBHIFEZEELIG00A -
Around 600 guests attended the Awards Presentation Ceremony.
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HONG KONG EMERGING SERVICE BRAND AWARDS
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Awards Presentation Ceremony-cum-Gala Dinner
02.02.2023
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1. —BRERELRAEREY -
Honourable guests arrived at the Signing Board.

2. EiMBRERAR-

Representatives of the Organisers posed for a group photo.

3. ENBEEMASE - HEREITE00A °
Around 600 guests attended the Awards Presentation Ceremony-cum-Gala Dinner.
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BEARIMEEEERE -2 REEE  BEPHIHCOET
HAERSEREIEABRARGE  BHEREBERERBRBER
REE IXBIBERFTIU BHELEBEZERBNER
22 MBEREEREER  ZULEAGEENSEEE
BEENRRE -

Government officials, celebrities and distinguished guests,
including the then Deputy Director-General of the Economic
Affairs Department and Head of the Commercial Office of the
LOCPG Mr Liu Yajun, Under Secretary for Commerce and
Economic Development Dr Bernard Chan, Director-General
of Trade and Industry Ms Maggie Wong, Deputy Secretary
for Commerce and Economic Development Ms Candy Lau,
Director of Intellectual Property Mr David Wong, Legislative
Council members and representatives of consulates, joined this
“Sumptuous Feast for Hong Kong Brands”.
BREERLIETE-RRERIMEBRRERIE
Cheers! Led by CMA President Dr Allen Shi, honourable guests
and representatives of Organisers drank a toast.

WENKEHEBEHE  STSTMEERA
Joyful stage performances filled the venue with excitement and
festive atmosphere.
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2052 Hong Kang Distinguished Brand Leader Award

TREEN RIS &5 R ERERIR -
Exhibition Panels were displayed at the venue of the Awards Presentation Ceremony.

S EH 3215 Participating in Other Awards
e RGBEMEERRN T EZ AR R EEEN Over the past year, the BDC acted as Supporting Organisation or

TR ARBEAEERERBHE IR 2IEHSBE  provided assistance to a number of brand-related awards, including

EREERBALE]  HERTRe TR 2 HEHRTHE  “Customer Service Excellence Award” organised by Hong Kong

fEAHE | BB E I [5EKNo.1 A882022] « Association for Customer Service Excellence, “Brand Design Awards”

ARCEARF & )E [ FE N g K 822022 55 o by Hong Kong Designers Association, “Headline No. 1 Awards 2022”
by Headline Daily, and “Supreme Brand Awards 2022” by Capital
Platform Magazines.

S IR/ 50 0%

. J(
% e HKDA

AR PR B FR R A SRRt R K MR | PR 52 -
BDC Chairman Dr Edward Chan was invited to be an award-presenting guest of “Brand
Design Awards”.

TRRE R E FERR B R AR 22 [ B {KNo. 1 K 882022 15 823 -
BDC Chairman Dr Edward Chan presented award to a winner of “Headline No. 1 Awards 2022".
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Hong Kong Top Brand Mark Scheme

Jointly organised by the BDC and the CMA since 2004, the
Hong Kong Top Brand Mark Scheme adopts a well-structured
assessment system and licensing procedures to continuously review
and recognise the sustainable achievement in brand development of
local companies. Eligible applicants, after successful completion of
due registration and review process, would be conferred a licence
and entitled to use “Top Mark” for business promotion, subject to
annual renewal.

The Scheme is exclusively open to winners of the Hong Kong
Top Brand Awards and Hong Kong Top Service Brand Awards,
and it factually is a mechanism to enhance the review process and
continuing development of the two Awards. An applicant or licensee
has to go through an On-site Assessment that is generally conducted
by product/service category and on an annual basis.

Up to August 2023, the Scheme has nearly 280 licensees,
covering over 1,300 categories of products and services.

BBZ T HETE
Hong Kong Top Brand Mark Scheme

IR

Premier Mark

ERElET
Ordinary Mark
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Badge Pin
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® Brang
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BEER
Tent Cards

BEIMER EEEHEH SR EEEBER
Hong Kong

Top Service Brand

Hong Kong Premier
Service Brand

Hong Kong
Premier Brand
.
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Made in Hong Kong Mark Scheme

Since 2006, the BDC has been running a certification scheme
namely “Made in Hong Kong Mark (HK Mark) Scheme”. Based on
the existing Certificate of Origin regime, the Scheme grants qualified
applicants the licence to use a unified visual symbol, i.e. “Made in
Hong Kong Mark (HK Mark)”, to represent the geographic origin of
goods produced within the territory of Hong Kong, with the objective
of raising the profile of Hong Kong products, enhancing their value-
added attributes, and promoting “Made in Hong Kong” as an
internationally-recognised location brand that symbolises high quality,
outstanding performance and superior reputation.

The scope of Made in Hong Kong Mark Scheme covers both
goods for exports and goods for domestic sales. For export goods,
“HK Mark” licence is granted on the basis of “Certificate of Hong
Kong Origin (CHKQ)” or “Certificate of Origin — CEPA (CO (CEPA))”
issued by Government-approved certification bodies. Besides, the
CMA also provides certification service for goods destined for Hong
Kong’s local market; and such certificate namely “Document of Hong
Kong Origin — Domestic Sales” (DO) is also accepted as supporting
document for the issue of “HK Mark” licence.

A number of local brands have become licensees of Made
in Hong Kong Mark Scheme, including “Effective”, “Mrs So’s XO
Sauce”, “Green Island Cement”, “Bodibra”, “East East”, “Lion &
Globe”, “Camel Brand”, “GE”, “SS”, “Topper”, “Double Happiness”,
“Campbell”, “Caredo”, “Dr. Glow”, “Sea Cucumbers Palace” and “Tai

»

Pan”.

A6 BIER TS
Made in Hong Kong Mark Scheme

.

g’jj Made in Hong Kong Mark Scheme

. ERNEBBRHW ——

LICENSE HREEEANE

(HiEmm)
] DOCUMENT OF
HONG KONG ORIGIN

(DOMESTIC SALES) o

e [HKEE ] (£ Al EERENBAE (FsE)
BERERH HK Mark Licence Document of Hong Kong

Made in Hong Kong Mark Origin — Domestic Sales
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“Hong Kong Brand i-Directory” Registration
System

With products and services of Hong Kong gaining popularity
worldwide, “Hong Kong Brand” has become a symbol of quality,
trendiness, credibility, value for money and excellent services. In
order to promote and protect “Hong Kong Brand” as an important
public asset, the BDC introduced a registration system, i.e. “Hong
Kong Brand i-Directory (Brand HKiD)” in 2020, under the sponsorship
of the Trade and Industrial Organisation Support Fund (TSF) of Trade
and Industry Department, HKSAR Government.

Through setting up an identification benchmark to verify the
authenticity of brand’s “domicile of origin” and establishing a
registration mechanism together with a publishing platform thereof,
Brand HKIiD provides authoritative third-party proof of identity for
Hong Kong original brands, with an aim to promote the credibility
and awareness of Hong Kong brands. Meanwhile, it serves as
an “infrastructure” to enhance the support system for brand
development, especially helping to lay a firmer foundation for the
protection of Hong Kong brands.

Brands that have met the “Hong Kong Brand Identification
Criteria” and passed the required assessment conducted by the BDC
shall be eligible for registering with the “Hong Kong Brand i-Directory”
and being listed on the dedicated website (id.hkbrand.org), mobile
application and other information facilities for free public access.

Since its inception, Brand HKID has admitted over 200 Hong
Kong product and service brands from a wide cross-section of
industries.

SREMERR
Hang Keng Brand
Davelopment Counell

HRZMER

Brand HKID

"HFEEMLE, BRALF
onfimation of Registrarion with Brand HEID
art

WA R XXX
BEME,  AATF W

Kong Drasd®
with the “Hang Koo Brand | Directory” (Brand

e m
Scope of Reglatiation
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“Hong Kong °* IN * Brand Greater Bay” Serial
Activities

In order to assist Hong Kong industries to ride on the growth of
Greater Bay Area, the BDC implemented a large-scale promotion
and research project namely “Organising ‘Hong Kong ¢ IN * Brand
Greater Bay’ serial activities to promote Hong Kong brands’ collective
image” (also referred to as “Brand Greater Bay” Project) under the
sponsorship of the Trade and Industrial Organisation Support Fund
of Trade and Industry Department, HKSAR Government. With the
CMA acting as the Collaborating Organisation, this 36-month Project
was conducted during the period from 1 May 2020 to 30 April 2023.

The Project broached a “Brand Greater Bay” vision and
presented a variety of deliverables under a two-pronged approach,
i.e. assisting Hong Kong companies to tap into the market of Greater
Bay Area on one hand and facilitating the upgrading of their brand
operations on the other. Its mainstay included a multi-modal publicity
campaign, which staged a series of brand image-building, promotion
and consumer engagement activities in a selected GBA city,
supplemented by multi-location, multi-dimensional market research
and business strategy profiling. With an eye to providing a holistic
platform to support Hong Kong companies aspiring to “deep plow”
the regional market, the Project made special efforts to discover the
rapidly-changing consumption culture in the Greater Bay Area and
endeavoured to uplift the collective image and market influences
of Hong Kong brands. And it also represented a well-orchestrated
attempt to inculcate Hong Kong brand culture into the consumer and
the industries in the Region, while advocating Hong Kong Brand as
a unique “advantageous resource” that could boost the high-quality
development of the Greater Bay Area.

The major deliverables of the Project included:

e “Hong Kong Brand i-Directory” (Brand HKID) was introduced,
which formulated a set of identification criteria for verifying
a brand’s “Hong Kong” identity, together with a registration
system and online listing facilities to publish the information
of accredited brands. The new regime accepted the first
batch of applications in September 2020, with a dedicated
website and mobile application officially launched in June
2021; and over 200 local brands have been registered thus
far.

e A questionnaire survey was carried out in the Greater Bay
Area from July to October 2020, covering Macao and 9
municipalities in Guangdong Province, with over 1,700
consumers being interviewed. The BDC released the “Report
of Study on the Attitude towards Hong Kong Brands and
Purchasing Behaviour of Greater Bay Area Consumers” in
June 2021.

TR EE R B 3Rk Hong Kong Brand Development Council Annual Report
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Brandfest”. Development of HKSAR Government
Hon Algernon Yau gave a speech at the

ceremony.
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e A one-day training workshop was hosted in Hong Kong on
23 December 2020, helping Hong Kong brand operators to
sharpen core competence in brand development, promotion
and management. The Workshop attracted over 100
participants.

e A dedicated expert team conducted study on 6 brands
based in the Greater Bay Area in mid-2021, in an attempt to
analyse and document their real-life experience in developing
domestic sales and building brands in the Greater Bay Area.
The “‘Effective Branding in Greater Bay Area’ Company
Case Study Report” was released in January 2022.

e “Macao Brandfest” brand promotion activities were rolled
out at the “Hong Kong Brands and Products Expo, Macao”
from 7 to 10 April 2023. A Brand Image Gallery was set up
to display more than 50 product items of 20 Hong Kong
brands, accompanied by two “Interactive Experience Camp”
kiosks where Hong Kong brands stationed at the venue
organised consumer engagement activities.

e A concluding seminar under the banner of “Branding@GBA:
Strategies and Experience Sharing Seminar 2023” was held
on 25 April 2023. With an audience of over 120 participants,
the Seminar features a line-up of scholar, professional
and representatives from GBA companies, who shared
experience and exchanged views in regard to market
development and brand-building.

“Macao Brandfest” Brand Promotion Activities

“Macao Brandfest” was staged from 7 to 10 April 2023 at Macao
Fisherman’s Wharf Convention and Exhibition Centre. Centering on
three thematic elements, i.e. “Innovation Technology”, “Vibrance” and
“Quiality Living”, a Brand Image Gallery and an Interactive Experience
Camp were set up to showcase the unique charm of Hong Kong
brands to Macao citizens and tourists, in an attempt to assist Hong
Kong companies to keep abreast of the consumption trend in the
Greater Bay Area and to promote the collective image and market
influences of Hong Kong brands as a whole. The “Macao Brandfest”
is also an important activity in tandem with the “5th Hong Kong
Brands and Products Expo, Macao”, which was the first large-scale
cross-border trade fair organised by the CMA after the epidemic and
recorded nearly 150,000 visitors during the 4-day exhibition period.

On 7 April, an opening ceremony was held to kick off the
activities “Macao Brandfest”. It was officiated by CMA President
Dr Allen Shi, BDC Chairman Dr Edward Chan, together with a
number of officials representing HKSAR Government and Macao
Government. Along with Hon Algernon Yau, Secretary for Commerce
and Economic Development of the HKSAR Government, Guests of
Honour from Macao side included Mr U U Sang, Chairman of the
Board of Directors of the Macao Trade and Investment Promotion
Institute; Ms Maria Helena de Senna Fernandes, Director of Macao
Government Tourism Office; and Ms Chan Tze Wai, Deputy Director
of Economic and Technological Development Bureau of the Macao
Government.
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The specially-designed Brand Image Gallery displayed more than
50 representative products under 20 brands, which were abundant
with innovation, design or cultural distinctiveness, providing an
intriguing window to illustrate the stylish, enterprising, culturally-
sophisticated and superior image of Hong Kong brands.

Situated in the Gallery, the “Interactive Experience Camp”
consisted of two demonstration kiosks named “AYYYA Fragrance
Activity Teaching” and “Jokez ‘n’ Prankz Tricky Expert”, which

delivered unique consumer experience by presenting innovative
and interactive activities. The venue also featured several photo-
taking attraction spots, culminating in a multidimensional dynamic
“Experiencing Hong Kong, Experiencing Brands” ambience that
demonstrated the strong affinity and remarkable emotional values of
Hong Kong brands.

Brand Image Gallery displayed more than 50 Hong Kong brand products under the theme of “Innovation Technology”, “Vibrance” and “Quality Living”.

2MENROEEEKROERD - TS ARERRAESEN BN REMAFA Jokez 'n’ Prankz JHZE @[ #4 IBIA

Magicians demonstrated how to use the funny products of “Jokez ‘n’ Prankz” to

Pammpams designed creative drawings for AYYYA’s product packaging while play “pranks” on people.
immersing themselves in the aroma of the Brand’s signature antiseptic perfume.

ZBALTTERRRAOIT RERETR ©
Visitors lingered at the photo-taking spots in the exhibition area.
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—BEEEHDRPIIFAER -
Guests of Honour officiated at the opening ceremony of “Macao Brandfest”.

BEEERLUE DEBREIRERER RERREXFESKEAERSLEEERBBREEE2BREIRKERRMNEHMBRE
Accompanied by CMA President Dr Allen Shi, BDC Chairman Dr Edward Chan and BDC Vice Chairman Dr Lo Kam Wing, Secretary for Commerce and Economic Development Hon Algernon Yau
toured around the Brand Image Gallery and Interactive Experience Camp.
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BDC Chairman Dr Edward Chan delivered welcome remarks.

THBERREEHEZESR -
Representatives of organisers and speakers posed for a group photo.
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Branding@GBA: Strategies and Experience Sharing Seminar
2023

As concluding session of “Brand Greater Bay” Project, a seminar
under the banner of “Branding@GBA: Strategies and Experience
Sharing Seminar 2023” was held on 25 April 2023. Printed copies
of the reports of GBA consumer survey and company case studies
were distributed on the occasion.

The Seminar started with a speech by Dr Sherriff Luk, Professor
of Marketing of Emlyon Business School, who summarised the
findings of the GBA consumer survey and the company case studies
conducted by the BDC, followed by insightful recommendations on
the effective branding strategies for harnessing the emerging trends
of GBA market. Then Mr Simon Wong, Chairman of the Kampery
Development Limited and founder of “KamCha”, illustrated how
this Hong Kong-style milk tea brand stroke success on Mainland’s
domestic sales market; and the third speaker, Mr Jeffrey Chu,
Founder and Director of You Find Limited, shed light on the impacts
of ChatGPT on brand promotion. At last, Mr Roc Leung, Chairman
of Dongjia Granary Health Industry Company Limited, shared the
success story of “Dongjia Granary”, a leading brand from Guangdong
Province specialising in Dried Aged Tangerine Peel.

BDC Vice Chairman Dr Ellis Wong moderated a Q&A session to
bring the Seminar to a close. The Seminar was conducted online and
offline simultaneously, with an audience of over 120 participants in
total.

i
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1. RERXFERERCE)BEARSK T RERZEERM -
BDC Chairman Dr Edward Chan (right) presented Certificate of Appreciation to Mr Simon Wong.

2. IRREIERE SR BUXRHIR TIEERE -
BDC Vice Chairman Dr Lo Kam Wing (left) presented Certificate of Appreciation to a speaker.

3. MERRIEREREBE)BARAN TSRS
BDC Vice Chairman Dr Eliis Wong (left) presented Certificate of Appreciation to a speaker.

4. REREIEFEEEBEHFMEIRG -
BDC Vice Chairman Dr Eliis Wong moderated the Q&A session.

5. ARESHRERTSEHSHREERERBENEREETSEBNENIE
Professor of Marketing of Emlyon Business School Dr Sherriff Luk interpreted the latest trends in GBA’s consumer market after the epidemic.

6. SENEEIFEIERANGEAMSRXENTERFRINHLEES -
Chairman of the Kampery Development Limited Mr Simon Wong talked about his experience of making “KamCha” a “Chic” brand.

7. YouFind Limited 2 & &% A K (5 & 115 A T4 82ChatGPT# 4 ik i H FE# R 3 3T -
Founder and Director of You Find Limited Mr Jeffrey Chu envisioned that artificial intelligence ChatGPT would bring new impacts to brand promotion.

8. IMTHMERRTFEERREXERANEFRAVEUAAR D RTEE |IRISMERNERTISHNRMGHEENTIZER -

Chairman of Dongjia Granary Health Industry Company Limited Mr Roc Leung took the story of “Dongjia Granary” as an example to illustrate the precautions for brand promotion in the GBA market.
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Promotional Campaign

In addition to newspaper and social media advertising in Hong
Kong, the BDC also carried out an intensive promotional campaign
for Macao Brandfest from March to April 2023, which consisted of
advertisements on a variety of new media like Facebook, Google
search engine, Mobile Applications of Macao Daily, and WeChat
Moments.

Meanwhile, the official website (www.brandgreaterbay.org)
of “Brand Greater Bay” Project was updated from time to time to
release the latest information and event highlights; and the exhibition
booklet of Macao Brandfest as well as handouts of Sharing Seminar
have been uploaded on the website, available to the public for online
reading or free download.
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MERBRMERRBREES - BAREBIR
The BDC posted advertisement on WeChat Moments with an exposure rate of 360,000 times.
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Famous artist Mr Deric Wan hosted live streaming show on Douyin to promote products of Hong Kong brands.
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“Hong Kong Selects: Go GBA” Promotion Campaign

The BDC, the CMA and Guangdong Radio and Television(GRT)
worked together to organise “Hong Kong Selects: Go GBA”
Promotion Campaign, in an attempt to encourage and assist the
industries to adopt innovative e-commerce models such as live
streaming sales and expand the channels for entering the retail
market in the Guangdong-Hong Kong-Macao Greater Bay Area.

As the mainstay of “Hong Kong Selects: Go GBA”, the first “Hong
Kong Selection” live streaming took place on 10 August 2022 from
2:00pm to 10:00pm at “Douyin” platform, hosted by famous Hong
Kong artist Mr Deric Wan. Participating brands from Hong Kong
included “German Pool”, “CATALO”, “EDO Pack”, “Sea Horse”, “Kee
Wah Bakery”, “Swashes”, “Yummy House” and “Kai Tai”.
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2022 Hong Kong Top Brand Awards and Hong Kong Top Service Brand Awards staged a Large information panels were set up at the venue of 2022 Awards Presentation Ceremony.
public polling at the 56th Hong Kong Brands and Products Expo.
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Exhibitions and Product Showcases

From time to time, the BDC takes part in various exhibitions held in Hong Kong, Mainland China and overseas; and promotes
Hong Kong through display boards and product showcases. Such promotional activities help to boost the collective image of
Hong Kong brands, while providing a window to raise their awareness among consumers, both locally and overseas.

In line with local industries’ aspiration for exploring the markets of “Belt and Road” economies, the BDC continued its efforts in
outbound promotion. In particular, the Council took part in “Think Business, Think Hong Kong” campaign organised by the Hong
Kong Trade Development Council in Thailand from 13 to 14 July 2023, in which a showcase was set up to display the premium
products of 19 winning brands of “Hong Kong Top Brand Awards” and “Hong Kong Emerging Brand Awards”.

BDC'’s Presence in Exhibitions and Showcases

Location Promotion Activity
Year 2022
4 10 27 December | The 56th Hong Kong Brands and | Hong Kong | Display board and internet promotion
Products Expo
Year 2023
2 February 2022 Presentation Ceremony of Hong | Hong Kong | Large-scale display board (for 40 winners of the
Kong Top Brand Awards & Hong 2022 Awards)
Kong Top Service Brand Awards and
Hong Kong Emerging Brand Awards
& Hong Kong Emerging Service Brand
Awards
4 to 7 April “Brand Greater Bay * Macao Brandfest” | Macao Product showcase, TV display and website to
Brand Image Gallery promote 20 Hong Kong brands
13 to 14 July “Think Business, Think Hong Kong” | Bangkok, Display board and product showcase (for
campaign Thailand 19 winners of “Hong Kong Top Brand Awards”
and “Hong Kong Emerging Brand Awards”

[RERER o RPIU BB ERNRER T AR R B X8R - IR A MR R S IRAR SN RERITHO RS « B
“Brand Greater Bay ® Macao Brandfest” lead Hong Kong brands “into” the Greater Bay Area through a distinctive brand image display. EEIREGWETERETR °
Under the coordination of the BDC, selected winners of Brand Awards

showcased their products at “Think Business, Think Hong Kong”
exhibition in Thailand.

2022 - 2023 HBMIEEE BF R Hong Kong Brand Development Council Annual Report 81
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Exchanges and Networking

The BDC maintains close links with governments, industrial
organisations and enterprises in Hong Kong, Mainland China and
overseas, through attending forums, participating in social gatherings
and exchange programmes, receiving delegations, and other channels.
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1.2 ZEESRBRARKEEIEETSTHBEEAZRITAIER - K8 aRafERELIRENE -

Delegates from Emlyon Business School including Associate Dean Prof William Hua Wang and Professor of Marketing Prof Sherriff Luk visited the BDC to exchange views on the possibility of co-

organising a master’s degree in brand management.

3. mEREIFREREFTHEATFIERBEEINZINMBERARL  XKHEABIXCERITENHRINIZRE -

BDC Chairman Dr Edward Chan spoke at the panel discussion of “Commercialisation of Intellectual Property Rights — Driving the Development of Hong Kong’s Re-industrialisation” organised by the

Hong Kong Young Industrialists Council.

4. RERAIEERBREREIFET NEEERESRLTNBFEECEHEREGHBEE ] -
BDC Vice Chairman Mr Ng Ching Wun attended the 19th Anniversary cum the 10th General Committee Inaugural Ceremony of the Hong Kong SME Economic and Trade Promotional Association.

5. RIERREFEEBEENENENRETHESEREFAFAERERRE ] YRTEEFEOZHAIELSE -
BDC Vice Chairman Dr Ellis Wong flew to Changchun, the Capital City of Jilin Province and shared his entrepreneurial experience at the “Jilin, Hong Kong and Macao Youth Innovation and

Entrepreneurship Development Forum”.

6. mEREERERNEMNERSE T N\EREBERR N EEEE |2 BBEOREN LRE -
BDC Chairman Dr Edward Chan delivered a speech at the opening ceremony of the Hong Kong Pavilion at the “18th China International SMEs Fair” held in Guangzhou.
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The Parade of Hong Kong Top Brands 2022

The 2022 edition of “The Parade of Hong Kong Top Brands”
was published in August 2022. This 319-page bilingual publication
collected the information and success stories of about 300 Hong
Kong brands; and it on the other hand was the official publication
of Brand Awards, giving a comprehensive account of the Awards’
history and latest developments. Making debut in 2003, “The Parade
2022” was the 20th edition.

With a circulation volume of 3,000, the publication was
distributed to over 800 organisations, including Government
departments, chambers, associations, media, universities and
consulates; and it also stepped up presence in exhibitions and other
events held in Hong Kong, Mainland China and overseas.
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SME Branding Club

BREegB8EHEEGEFEHRMW (Z)N4EICMA InnoDrive Hub JBHARIITE R & - BE& HSkytree BEMEBERFBRELRET BEARARNEBESGAER BN - EXERENEHER -

Digital LimitedfT BUE & RKI& () D Z T F SR REH o Mr KT Ting, Chief Operating Officer of the Hong Kong Quality Assurance Agency, elaborated on the latest
After Chairman of the CMA Members Affairs Committee Mr Albert Chuang (left) gave an introduction of the development of Hong Kong’s ESG compliance requirements, audits and certifications.

services of CMA InnoDrive Hub, Mr Silver Yu (right), CEO of the Skytree Digital Limited, gave a talk on the

business opportunities in the Metaverse.
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In order to inculcate a branding culture among local industries especially SMEs, the BDC has since 2005 operated the SME
Branding Club, an interactive platform for knowledge transfer, experience sharing and networking among companies aspiring
for brand development. The Club hosts activities pertinent to SME branding on a regular basis, and the number of its registered
corporate members has surpassed 400.

Since its inception, SME Branding Club has organised 85 gatherings, of which 5 were held in the past year.

Recent Activities of SME Branding Club

Year 2022

20 October CMA InnoDrive Hub Upgrading Series: “Business Opportunities in the About 80
Metaverse” Webinar

25 November Webinar on “Environmental, Social and Corporate Governance (ESG): About 70
Towards a New Normal”

Year 2023

28 March Seminar on “Smart Digital Marketing: SMEs’ 7 Winning Tactics for Social About 100
Media Marketing”

4 May Seminar on “Digital Transformation through ChatGPT + Digital Human” About 70

7 July Seminar on “ESG Essentials for SMEs: Kickstart your ESG Journey” About 40
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Set Sail Software Bl A ZRUH () R HBEM T EH ()N ZE  ERCERBEMPBRED TR/ NEENUERESCARKERE B S HERK AR ABNEE AL T A REHHA TSR
FAChatGPTRIE F A HE B 2L B A YR T 2 38 » HREfEH - e S AR

Mr Sunny Wong (right) and Ms Wanlee Wong (left), Director and ~ Veteran corporate strategy consultant Dr Joe Leung analysed how Digital marketing expert Dr Bernie Wong explained how to make use
Head of Sales of Set Sail Software respectively, illustrated how  SMEs can tackle the crisis in the development cycle through the of social platforms and the latest artificial inteligence technologies to
ChatGPT and Digital Human led to success in digital transformation. implementation of ESG. enhance marketing efficiency.
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At an online workshop, legal consultant Mr Lawrence Li introduced the Training consultant Ms Mavis Chao analysed the characteristics and Mr Ee Sin Tan (left), Assurance Partner, Climate Change and

amendments to the Mandatory Provident Fund Schemes Ordinance working styles of different generations as well as the ways to enhance Sustainability Services & Financial Accounting Advisory Services and Ms

and gave tips on how to deal with the impacts of regime changes. work efficiency through better team cooperation. Joanna Kam (right), Manager of Emnst & Young, gave a talk on the ESG
trends and the development of sustainable finance in manufacturing
industry.
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The BDC from time to time hosts or co-organises seminars and training workshops on brand-related topics, in an effort to
disseminate information and facilitate knowledge transfer, foster a branding culture among the industries, and to raise the brand
awareness of the public.

Seminars and Training Programmes Organised by the BDC

Year 2022

20 July

9 September

15 September

22 September
21 October
11 November

15 November

1 December

19 December
Year 2023

10 January
20 February
7 March

29 March

18 April

25 April

12 May

13 June

L AXRBEELSEHERREANERE
BB A MHRE T Wt & B 2

. Business consultant Mr Wilson Chu

“Branding To Win Seminar: Anew e Brand-new Start” by the BDC, Trade and Industry
Department, Hong Kong Trade Development Council and the CMA

Workshop on “Competency-Based Interview”

Online Workshop on “Prepare for the Abolition of MPF Offsetting Arrangement in 2025” (The
First Class)

Online Workshop on “Cross-generation Communication & Collaboration”
Online Workshop on “Mental Status of Sales in the Predicament”
Online Workshop on “How to Use Mediation Skill to Enhance Quality of Customer Services”

Online Workshop on “Prepare for the Abolition of MPF Offsetting Arrangement in 2025” (The
Second Class)

Online Workshop on “How to Handle Work Injury and Compensation Claims Under
‘Employees’ Compensation Ordinance’”

Online Workshop on “High-impact Negotiation Skills”

Webinar on “Sustainability Trends in Manufacturing Industry”

Online Workshop on “Effective Project Management”

Online Workshop on “Practical Skills for Handling Difficult Customers”
Workshop on “Transforming HR Professionals into Strategic Partner”
Webinar on “How Patents Help Your Business”

Branding@GBA: Strategies and Experience Sharing Seminar 2023
Workshop on “B2B Effective Selling Strategies”

Workshop on “Power up Your Team Towards Excellent Performance”

BEIFNERERBN AT BRFE
BRI B BRI A SR THE
BREORE -

Corporate training consultant Ms Vicky
Chau illustrated how to use evaluation
model for analysing talents to improve the
overall performance of team members.

BRI -

expounded the concept of strategic
human resource management and how to
transform HR professionals into strategic
partner for entrepreneurs.
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In his speech at the 2021 “Brand Awards Presentation Ceremony”, Financial Secretary
Hon Paul Chan particularly mentioned with appreciation that the Awards would adopt “ESG
Enhanced Version” assessment criteria from 2022 onwards.

EETERBRAE
The Chinese Manufacturers’
Association of Hong Kong

ERERERR
Hong Kong Brand
Development Council
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“ESG Enhanced Version” Assessment Criteria

The climate change and the outbreak of COVID-19 pandemic
have prompted people to reflect on the relationship between
mankind and the nature, the economy and ecology, as well as
development and conservation, adding a catalyst for enterprises
to inject sustainable development thinking and ESG (Environment,
Social and Governance) concepts into their investment and
operational decisions. In line with this growing trend, the BDC made
a significant enhancement to the assessment mechanism of the
Brand Awards and Hong Kong Top Brand Mark Scheme, expanding
the “Environmental Performance and Social Responsibility” criteria
to “Environmental Performance, Social Responsibility and Corporate
Governance”. This amendment, by inculcating a wider scope of
sustainability elements, ensured that BDC’s brand development
benchmarking system not only moves with the times but also stands
the test of time in its leading position.

The enhanced criteria have been put into practice as of mid-
2022. On this foundation, the BDC also tailored a set of “ESG
Implementation Practice Taxonomy” guidelines suitable for Hong
Kong enterprises, providing a reference benchmark for best practices
in sustainable development for local industries especially SMEs.

ESG Pledge

The BDC and the CMA jointly launched the ESG Pledge Scheme
in 2022, in an attempt to encourage the industries to promote and
implement the concepts of sustainable development, and make
pledge to be a pioneer taking substantive actions to advance ESG.
As the co-organiser of this new initiative, the BDC assigned the
Technical Advisory Committee to provide assistance in formulating
relevant standards and technical documents, as well as guidance for
the implementation of the Pledge.

—FREEHEESCGHE INZHEPERRAR -
Officiating guests posed for a group photo with representatives of participating companies.
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According to the provisions of the ESG Pledge, a participating
company should, in addition to declaring the determination
to accept, practice and promote the concept of sustainable
development, should commit itself to formulating substantive action
plans. In particular, it is required to select one specific item from
each of the three major categories (i.e. environmental performance,
social responsibility and corporate governance) in pursuant to the
“ESG Implementation Practice Taxonomy”, as the key directions
for improving the company’s ESG performance in the coming year.
The Organiser issues certificates to participating companies and
authorises them to use the “ESG
Pledge” Logo within one year, as a
distinctive visual symbol to highlight
their image as pioneer in promoting
and implementing ESG.

The ESG+ Programme Kick-
off cum ESG Pledge Certificate
Presentation Ceremony was held
on 30 December 2022 at the
Renaissance Hong Kong Harbour
View Hotel. Hon Algernon Yau,
Secretary for Commerce and
Economic Development officiated
at the ceremony; while Hon CY
Leung, Vice Chairman of the
National Committee of the Chinese
People’s Political Consultative
Conference, also delivered a
speech through recorded video to express his support for the
Programme. And 88 specially selected participating companies of
the ESG Pledge were awarded certificates at the ceremony. Since
the launch of the Scheme, over 300 local companies have become
signatories of the ESG Pledge.

ABREERRBEBRIEE(T) BESERELE(LH)  REREFRER(EN) k—RFEERHESG+HT & IREE -
Secretary for Commerce and Economic Development Hon Algernon Yau (centre), CMA President Dr Allen Shi (5th from left), BDC Chairman Dr Edward Chan (4th from
right) and other officiating guests kicked off ESG+ Programme.
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Hong Kong ESG Awards

Jointly launched by the CMA and the BDC in 2023, the Hong
Kong ESG Awards (ESG Awards) recognises Hong Kong companies
that have made strenuous efforts and attained remarkable
achievement in advancing ESG (Environmental Performance, Social
Responsibility and Corporate Governance), with an aim to encourage
Hong Kong industries to uphold sustainable development, operate
business with a responsible attitude, and create long-term value for
the economy, society and ecological environment.

The BDC is the co-organiser of the ESG Awards, with its
Technical Advisory Committee serving as the “Technical Advisor” to
assist in formulating the selection mechanism as well as providing
technical supports for the Awards. Besides, CMA Testing, the Hong
Kong Productivity Council, the Hong Kong Quality Assurance Agency
and UNESCO Hong Kong Association are invited to be “Strategic
Partners”.

The selection is primarily based on “Overall Performance” and
“Project Performance”. Participating companies must give an account
of their work and overall performance in regard to ESG, and at the
same time submit an “ESG Core Project” for assessment, which
refers to a representative project related to sustainable development,
having been completed in the past year or being implemented by the
entry. The assessment on “ESG Overall Performance” focuses mainly
on the efforts and achievements of the participating companies
in four aspects, including “Sustainability Mindset”, “Environmental
Performance”, “Social Responsibility” and “Corporate Governance”;
while ESG Core Project are reviewed along four dimensions, i.e.
“Planning & Implementation”, “Values & Impacts”, “Innovativeness”
and “Continuing Development”.

The 2023 ESG Awards included two award streams namely
“General Stream” and “Small and Medium-sized Enterprise Stream”.
General Stream is open to enterprises of all sizes, whereas only
SMEs are eligible to bid for the “SME Stream”. The 2023 Awards
is to give out “Hong Kong ESG Grand Awards”, “Hong Kong ESG
Awards”, “Hong Kong ESG Awards: Special Award for SME” and
“Hong Kong ESG Awards: Certificate of Merits”.

The selection process of the ESG Awards usually includes
Entry, Qualification Verification, Technical Assessment (conducted
by the expert team from Strategic Partners), Primary Selection and
Final Selection. For both the General Stream and SME Stream,
participants may enter into the selection process through either
“Nomination” or “Registration”. Among them, companies shortlisted
for the nomination channel must first be recommended by the Hong
Kong Brand Development Council in accordance with the established
mechanism; and upon the approval of Hong Kong ESG Awards
Steering Committee, they would go straight to the Final Selection.
To this end, the Hong Kong Top Brand Assessment Board under
the BDC held a pre-selection meeting on 19 July 2023 to determine
the “Recommended Shortlisted Enterprises List” for the first ESG
Awards.
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EBRE—F  RERFEBEBASHE— R ATESG] In the past year, the BDC organised or participated in a
BIXEHRE BT e - BE - EREHE - ME series of activities themed on ESG, which included seminars,
RAMABRHEMBEIFEESGH IEmHETE - BB EIIREFA  training workshops, networking and company visits, with a view
MIEFRF S ° to promoting ESG theories and practices to the industries and the

public as a whole, and helping local companies enhance their brand

Hep - mERERTIRE £ RABEIGESG) :  competitiveness.
meEmI el [RUETTERAIBERRBE | - [T
Ml - LAESGRE BN Hh/ MR R IRSE | S Among them, the BDC hosted seminars entitled “ESG: Towards
@ - NGB =8 Z (&[] ESG Connect | R385 & « a New Normal”, “Sustainability Trends in Manufacturing Industry” and

; “ESG Essentials for SMEs: Kickstart your ESG Journey”. And it also
assisted the CMA in organising a “ESG Connect” networking series.
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RRREP—EREE - NBESGHERBY -
The BDC held a series of talks to introduce the developments of ESG.

[ESG Connect] #3732 & R R - 5| KHLEER -
“ESG Connect” serial networking session attracted a large number of participants.
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2022 General Meeting

The BDC held its 2022 Annual General Meeting (AGM) at CMA
Conference Hall on 6 October 2022. Dr Edward Chan, the BDC
Chairman, was the Chairman of AGM. In his speech, he reviewed
the main work of the BDC in the past year such as implementing
“Hong Kong Brand i-Directory” registration system, conducting
“Effective Branding in Greater Bay Area” company case studies and
launching the “Hong Kong Selects: Go GBA” Promotion Campaign,
in an attempt to assist Hong Kong companies to enhance brand
competitiveness and tap the Mainland market.

The AGM resolved that the Statement of Accounts of the Council
and Reports of the General Committee and Auditors be received
and JS CPA & Co be re-appointed as the Auditor. Near 30 General
Committee members and registered representatives of member
companies attended the meeting.

Work of Committees

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. The Council has
invited Government officials as Honorary Patron and Honorary
Advisors, and it has a General Committee whose membership
comprises representatives from a variety of sectors, such as
manufacturing, commerce, academics, and professional services.
Besides, several working committees including “Hong Kong Top
Brand Assessment Board”, “Technical Advisory Committee”,
“Promotion and International Affairs Committee”, “Strategic
Development Committee” and “Finance Committee” have been
set up as the operational arms to carry out the Council’s various
initiatives.

GEARRKN2022FEGREAR LAR -
Representatives of BDC Members posed for a group photo at the 2022 Annual General Meeting.
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The BDC convened the fourth meeting of the 7th General Committee.
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General Committee

The General Committee is the governing body of the Council,
which provides guidance on the developmental directions of the
Council and also looks into the overall strategy and policies related
to the development of Hong Kong brands. The General Committee
supervises the operation of the Council and coordinates the work of
sub-committees.

Currently chaired by Dr Edward Chan, the General Committee
held meetings on 6 October 2022 and 10 May 2023, in which
the contingency plan for the 2022 Brand Awards Presentation
Ceremony, the 2023 year plan of the Council, and the “Hong Kong ¢
IN « Brand Greater Bay” Project were discussed respectively.

Executive Committee & Finance Committee

The BDC has an Executive Committee consisting of the
Chairman, Vice Chairmen and the CEO. The Executive Committee
is empowered by the General Committee to conduct, manage and
supervise the affairs of the Council. The BDC Chairman Dr Edward
Chan is the Chairman of the Executive Committee.

The Finance Committee is set up to advise on and monitor the
financial affairs of the BDC and to study the strategies for improving
the Council’s financial soundness in the long run. It is chaired by the
BDC Vice Chairman Dr Aaron Shum.

The Executive Committee and Finance Committee held joint
meetings on 9 August and 1 December 2022, and 10 May 2023
to discuss the list of potential candidates for the 2022 “Hong Kong
Distinguished Brand Leader Award” and protocol of 2022 Brand
Awards Presentation Ceremony, and to approve the 2023 financial
budget of the Council respectively.

Hong Kong Top Brand Assessment Board

Hong Kong Top Brand Assessment Board is responsible for
organising brand awards and other brand-related recognition
programmes, implementing Hong Kong Top Brand Mark Scheme,
and overseeing the awardees and licensees thereof. Besides, it is the
issuing body of the Hong Kong Top Brand Mark Licence.
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The Board is currently chaired by the BDC Vice Chairman Mr
Calvin Chan. It acted as the Preliminary Judging Panel of the 2022
Hong Kong Top Brand Awards, Hong Kong Top Service Brand
Awards, Hong Kong Emerging Brand Awards and Hong Kong
Emerging Service Brand Awards to select the shortlisted entries on
18 November 2022.

The Committee held a meeting on 23 May 2023 to discuss
the schedule and arrangements for 2023 Brand Awards and it also
conducted pre-screening of the prospective candidates and their
affiliated brands for the 2023 Hong Kong Distinguished Brand Leader
Award. At another meeting on 19 July, the Committee discussed the
nomination mechanism of “Hong Kong ESG Awards” and determined
the list of “Recommended Shortlisted Entries” for the 2023 ESG
Awards.

Technical Advisory Committee

The Technical Advisory Committee advises on the judging
criteria of brand awards and technical aspects of the certification
schemes, and it is devoted to fostering the communications and
cooperation between the Council and academics, professionals and
other sectors. The Committee also acts as the “Steering Committee
on Hong Kong Brand i-Directory”, which provides advice on the
registration requirements, assessment protocol and other matters
related to the operation and administration of Hong Kong Brand
i-Directory. More recently, the Committee has taken up the role of
“Technical Advisor” for the ESG Pledge and Hong Kong ESG Awards
jointly introduced by the BDC and the CMA.

Currently chaired by the BDC Vice Chairman Dr Lo Kam Wing,
the Technical Advisory Committee is made up of domain experts
who are industrialist, academic, legal advisor, designer, quality
management expert and other professionals. The Committee held
a joint meeting with the Strategic Development Committee on
29 March 2023 to discuss the fee scale of Brand HKiD and the
implementation plan of the Hong Kong ESG Awards.

Promotion and International Affairs Committee

The Promotion and International Affairs Committee is set up
to promote the image of Hong Kong brands in the international
arena; to facilitate Hong Kong brands’ development in domestic,
Mainland and overseas markets; and to enhance the exchanges
and networking between the Council and overseas organisations in
regard to branding.

Currently chaired by the BDC Vice Chairman Mr Ng Ching Wun,
the Committee held a meeting on 1 December 2022 to discuss
the logistic arrangements for the 2022 Brand Awards Presentation
Ceremony. It convened another meeting on 5 June 2023, which
reviewed the publicity plan for the Council’s major activities in 2023.
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Strategic Development Committee

The Strategic Development Committee is set up to study the
strategies for the Council’s long-term development and to provide
guidance on membership affairs such as recruitment, administration
and services. The Committee is currently chaired by BDC Vice
Chairman Dr Ellis Wong.

Strategic Development Committee, together with the Technical
Advisory Committee, held a joint meeting on 29 March 2023 to study
the new developments of Brand HKID and Hong Kong ESG Awards.

Member Recruitment

Membership is not only an important base for the BDC
to advocate and implement its founding missions, but also an
indispensable interface for the Council to connect and serve the
industries.

The BDC welcomes all companies and organisations in
sympathy of its objectives to become Corporate Members or
Associate Members. Since the establishment in August 2005, the
BDC has admitted over 400 Corporate Members.
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Membership Eligibility

Any Hong Kong company holding a valid business registration
certificate or any Hong Kong association registered with the relevant
Government authority are eligible to apply to become a Corporate
Member of the Hong Kong Brand Development Council. Companies
or associations incorporated outside Hong Kong can apply to be
admitted as Associate Members.

Member Benefits

Corporate Members have the right to attend and vote at general
meetings of the BDC. All Members can enjoy a bevy of privileges:

e Become part of a collective voice to express views and concerns
on government’s policies and issues pertaining to brand
development.

e Have opportunities to participate in various exhibitions, product
showcases, and promotional activities organised by the BDC in
Hong Kong, Mainland and overseas.

e Attend seminars, training programmes, business study trips and
other activities at a discounted rate or free-of-charge (for specified
events).

e Acquire updated information on branding.

e Share findings of research and development projects conducted
by the BDC.

e (et access to brand development supporting facilities established
by the BDC, e.g. brand expert database, free consultancy, and
consultant referral services.

e Receive free publications, including “The Parade of Hong
Kong Top Brands”, “Annual Report”, member circular, e-mail
broadcast, etc.

e Upload company information on the BDC'’s official website.

e Leverage on the BDC’s network to facilitate business matching,
experience sharing, strategic alliance, inter-company liaison and
mutually preferential arrangements.

e Enjoy benefits entitled to CMA Group Members, such as
discounts on training and insurance services.
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Hong Kong Brand Development Council

Initiated by the Chinese Manufacturers’ Association of Hong
Kong, the Hong Kong Brand Development Council (the BDC) is a
non-profit-making institution aiming to promote the development
of Hong Kong brands by pooling together the efforts of all walks of
life. It is committed to promoting Hong Kong brands, advocating
innovation and creativity, fostering an environment conducive to
brand-building, and enhancing exchanges and cooperation among
companies in regard to brand development.

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. Apart from having
invited Government officials as Honorary Patron and Honorary
Advisors, the Council has a prestigious General Committee whose
membership comprises representatives from a variety of sectors,
such as manufacturing, commerce, academic, and professional
services. A devoted secretariat and several working committees
including “Hong Kong Top Brand Assessment Board”, “Technical
Advisory Committee”, “Promotion and International Affairs
Committee”, “Strategic Development Committee”, and “Finance
Committee” have been set up as the operational arms to carry out
the Council’s various initiatives.

The Council has set itself the task of becoming a flagship to
lead the way in Hong Kong'’s brand development, being a driver for
the pursuit of an overall strategy, a facilitator for the formulation and
implementation of related policies, and a coordinator for the branding
efforts of local organisations. It has been playing an active role in
every key area, sharpening its leadership in brand accreditation,
nurturing, promotion, research, exchanges and international
cooperation.

Apart from hosting renowned recognition schemes like “Hong
Kong Top Brand Awards”, “Hong Kong Top Service Brand Awards”,
“Hong Kong Emerging Brand Awards”, “Hong Kong Emerging
Service Brand Awards” and “Hong Kong Distinguished Brand Leader
Award”, the Council provides assistance to other brand competitions
or prizes, with an eye to identifying role models and setting up best
practice benchmark in branding. It is the organiser of the “Hong
Kong Top Brand Mark Scheme” and “Made in Hong Kong Mark
Scheme”, which, as the first of their kinds, have blazed the trail of
brand-related certification based on well-structured assessment
and licensing system. And the newly-introduced “Hong Kong Brand
i-Directory” (Brand HKID) is a registration mechanism plus publishing
platform whereby the BDC provides authoritative proof of identity for
Hong Kong original brands. More recently, the BDC has joined hands
with the CMA in organising the “ESG Pledge” and “Hong Kong ESG
Awards”, in an attempt to stimulate Hong Kong industries to gear
towards sustainable development.

In order to enhance the profile of Hong Kong brands, the
Council has been actively participating in various exhibitions,
product showcases and other promotional events, domestically and
overseas, apart from staging large-scale serial activities under the
banner of “Hong Kong ¢ IN ¢ Brand Greater Bay” and “Hong Kong
Brand Festival” in major Mainland cities. It organises “SME Branding
Club” regularly, with an aim to foster brand-building culture among
local SMEs and to build up an interactive platform for knowledge
transfer, experience sharing and networking among companies
aspiring for brand development. Furthermore, a number of training,
research, study, and exchange programmes as well as public
education campaigns have been rolling out under the Council’s
aegis, as part of its efforts to step up brand awareness among local
enterprises and the public in general.

In this “branding economy” era, brand competitiveness holds the
key to an enterprise’s development and continued success. Hand in
hand with our industries, the Hong Kong Brand Development Council
is devoted to promoting “Made by Hong Kong, Originated from Hong
Kong” as a world-class label and developing Hong Kong into a star-
studded brands hub.
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BTZ£ES
Sub-Committees

EREMTEZES

Hong Kong Top Brand Assessment Board

ZEJE Chairman :
FRZ (& Mr Calvin K W Chan, MH

&R Advisor :
[ B E Dr Edward K M Chan, MH

El=E Vice Chairmen :

[E %48 Dr Lo Kam Wing, BBS, JP
25 Mr Ng Ching Wun

Z & Committee Members :

={&3% Dr Elis W H Wong
JLiEBE Dr Aaron W L Shum
2B Mr Jackson S'Y Leung
AR MrWarren Y L Sun
EARAZ Ms Candy M S Ngan
£:181& Mr Kevin K F Shea
2245 Mr Thomas Leung

T &8 Mr Desmond W L Wong
{7 Mr Wiliam S'Y Fu

RiTEMESE

Technical Advisory Committee

=& Chairman :
=% Dr Lo Kam Wing, BBS, JP

H i E&R Technical Advisors :

S ELZ2 /& Mrs Annie Yau Tse
&% 5A Mr Calvin Chau
={EHE Mr Addy W H Wong, MH, JP
IS5 Mr Karr Yip

BE € 3¢ Prof Sherriff Luk

2 Prof Wu Liu

gk K75 Mr Baniel Cheung
JE#548 Mr Joseph S W Chow
% 5% Mr Anthony Tong
M FE Mr Dominic Lam
TEDE Mr KT Ting

MBEES

Finance Committee

=& Chairman :
YLAERE Dr Aaron W L Shum

ZE Committee Members :

FRE & Dr Edward K M Chan, MH
E %48 Dr Lo Kam Wing, BBS, JP
BRZ (& Mr Calvin K W Chan, MH
2B Mr Ng Ching Wun

H={&7%5 Dr Elis W H Wong
[E¥EL 55 4 Mr Ralph Chow

EEREEREREESS

Promotion and International Affairs Committee

F /& Chairman :
R Mr Ng Ching Wun

&R Advisors :

R 2 Dr Edward K M Chan, MH
E %48 Dr Lo Kam Wing, BBS, JP
FRZX & Mr Calvin K W Chan, MH
E& A 58 Mr Robert P K Lok
RFXZE Mr Charles C C Ng

ZE Committee Members :

418k Dr Ma Kai Yum
#ENZE Mr Victor K C Lam, JP
F %7 Mr Thomas C C Wong
B 1878 Dr Tang Kam Tim
{A[f& 4 Dr Ken W K Ho
2 AE Mr Vincent S K Leung
£IBIE Mr Kevin K F Shea
BF1# Ms Juliana L Y Yu
SE¥ Ms Rose L F Ko
#2/(& Dr William S W Choi
EIE %} Mr Tony C F Cheng
&4 Dr Tsang Wai

KHRBERESES
Strategic Development Committee

ZJ& Chairman :
E{&7% Dr Elis W H Wong

&R Advisors :

R = Dr Edward K M Chan, MH
E %4 Dr Lo Kam Wing, BBS, JP
FRZX & Mr Calvin K W Chan, MH
25 Mr Ng Ching Wun

shiE#E Dr Aaron W L Shum
2% Mr Charles C C Ng

ZE Committee Members :

5% H 58 Mr Robert P K Lok
22 Ms Stella W F Lee
FRE R MrWarren Y L Sun

3k 21& Mr Cheung Ching Fung
REA Ms Susanna Y'Y Ng
EERAZ Ms Candy M S Ngan
TS ¥ Mr Kevin K'Y Orr
HEEIZE Mr Tse Po Tat
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AHREERNARAA]

Dah Chung Industrial Co Ltd
KHEXARAF

Artin Industrial Co Ltd

YGME 56 R A A

YGM Trading Ltd
EREENRER

Hong Kong Productivity Council
EPEHERR

Hong Kong Trade Development Council
NGB BER A A

L.K. Machinery International Ltd
EEEEERRAT]

Han Sheng Tang Herbal Technologies Co Ltd

HIHTHRERR AR

Aaron Shum Jewelry Ltd
EEMARMHAR AT

May Cheong Toy Products Fty Ltd
=REX(EE)BRRAR]

Sanyu Industrial (Holdings) Co Ltd
ARFHRAFR

Time Mission Ltd
EAMERARAR]

Kampery Development Ltd
MCLf &R B R A A

Maxi Communications Ltd
ERERERAR]

Hang Tung Resources Ltd
HABREEBR AT
Chevalier International Holdings Ltd
ML REERNDBIRAF]
Nanyang Brothers Tobacco Co Ltd
HFEEBEARAR]

A-Fontane Groups Ltd
RECE(RB)BRAA

Eu Yan Sang (HK) Ltd
mIE(EE)BR AR

Lam Soon (HK) Ltd
MHE S BRAF

Four Seas Mercantile Ltd
MERRmAR AR

Sun Shun Fuk Foods Co Ltd
BEBREBRAT]

The Tien Chu (HK) Co Ltd
SERMEEGRAR]

Hop Hing Oil Group Ltd
EHE(HE)ERAA

German Pool (HK) Ltd

BER R (HE)BRAT

Long Far Herbal Medicine Manufacturing (HK) Ltd

BB (R )BRAR]
Luk Fook Holdings (International) Ltd

RERMBEER A A
Tsit Wing Coffee Co Ltd

HEMNERMABRAF

Kam Hing Noodles Food Co Ltd
ERGCHmAR IR

Chun Au Knitting Factory Ltd
BAKBEEARAR]

H.K. Rice Merchants Enterprises Ltd
ARBARE (BEEEE)MEERER AR
Kwan Tung Pak Yuen Tong (Ling Yok Tack Hing Tong) Union
Medicine Factory Ltd

BERE AR AT

Wilson Designs & Jewellery Ltd
ERERBERBER AR

Fung Yip Electrical Manufacturing Ltd
HAREZXAERRA

Sunnex Products Ltd

=4 ERERAT

Sam Seng Herbal Pharmaceutical Co Ltd
KRERMBIEEARAF

Wing Wah Food Manufactory Ltd
BEEEBRAT

Goodway Electrical Enterprise Ltd
AEmAEXEARAF]

Tai Nam Industrial Co Ltd

PR BRAF]

Lee Kum Kee Co Ltd
BHREERERAR]

Imperial Bird’s Nest International Co Ltd
EREBERAT

Hekura Co Ltd

EEEEFEARAR

Azureliving International Ltd
AIHEE AR AR

Tai Pan Bread & Cakes Co Ltd
EORmARAT

Maxim’s Caterers Ltd

IS EIER AR A A

Sa Sa International Holdings Ltd
EECEBERAT

Shun Tat Enterprises Ltd
BEETEIRITHAR QA

China Travel Service (HK) Ltd
e SR ] YN

Yung Kee Restaurant Group Ltd
BRBE(SE)ARRQA

Hong Tai Ginseng (Group) Co Ltd
PR ERIEBR AT

Centaline Property Agency Ltd
REBERAA]

The Garden Co Ltd
HrEEEEFRAR

Hung Fook Tong Holdings Ltd
FERIMBRAR]

Crocodile Garments Ltd
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AERKF2ZAMARAT

Tin Tai Leung Yao Cleaning Supplies Ltd
BEAMEEEERA A

Well Born Real Estate Management Ltd
EXEESEBRAA

Majestic Holding Ltd

BBERSE

The Hong Kong Society for Rehabilitation
EHERERER AT

Jumpin Gym USA Ltd
REESHTERAR]

Dah Chong Hong, Ltd
FRIZERABR AR

Bonjour Holdings Ltd

B[R 28 B A PR A A

Appolo Ice-cream Co Ltd

BB ERAR]

Holistol International Ltd
FESR(—NL=ZZ)ARAF

The China Paint Manufacturing Co (1932) Ltd
FEltITERERAR

Colour Chemical Industrial Ltd

AR TE B EE AR A A

Hoe Hin Pak Fah Yeow Manufactory Ltd
AL RRIRBERRA A

Amoy Food Ltd

TRYEBBRAR

Fancy Talent Ltd

HRTEBRAR

Airland Enterprise Co Ltd
BREBRBRAA]

Cross International Ltd
NEZBEEBRAR

Pat Chun International Ltd
PRECRmMARAR]

Chan Kee Foods Ltd

BAS (HE)BRAR

Japan Home Centre (HK) Ltd

ZHRFE (BE)BRATR

Embry (HK) Ltd

FIBRAF]

The Dairy Farm Co Ltd
BRERARAR

Herbs Generation International Ltd

Dr Kong i REHFIE

Dr Kong Footcare Ltd
BEEXEBRAA

Pricerite Home Ltd

B RBAEER AR

Guarda Safe Industrial Ltd
BEREZEREER AR

Safewell Equipment Ltd

BERESEEBR AR

Bai Cheong Lung Medicine Ltd
EEVERBR AR

Beauty & Health Magic Water Purify Ltd
HERREREELERAR

Vita Green Health Products Co Ltd

EWYMEEEBR AT

Urban Property Management Ltd
DTS E (B R AR AT

Hin Sang Group (International) Holding Co Ltd
BETSEBHABRAR

Kin Hip Metal & Plastic Factory Ltd
REBEARAF

Taikoo Sugar Ltd
REemkEEEaRAH
CASH Financial Services Group Ltd
EREEBR AT

Foo Lum Holdings Ltd
KEUE(BB)BRAR]

Milan Station (HK) Ltd

R BmARAF

Dai Kee Food Co Ltd
RERKES R (FE)BRAF
C&C Joint Printing Co (HK) Ltd

M EEE (SRR ) BR A A

Royal Medic (Holdings) Ltd
RESHEMTEEEERAF
Store Friendly Self Storage Group Ltd
SMEERBRAF]

Green Island Cement Co Ltd
BRAESRMIMNERAF
General Mills Foods Asia Ltd
BUEREARAT

Arredamenti Co Ltd
LHBERARAR]

Lomak Industrial Co Ltd
ERNEAERAF

Lamex Trading Co Ltd
HEERMAER AR

YHY Food Products Ltd

B I(RE)BERAR]

Seven Sea Chemicals (Holdings) Ltd
RORZERER AR

Po Sum On Medicine Factory Ltd
HEFHRTERAR]

King of Chicken Cake Ltd
REFRAR]

Oceanic Leader Ltd
RIFBERAABEERGMBER AT
Catalo Natural Health Foods Ltd
BE(BS)BREERAT

Kado Industrial Co Ltd
SEBRE(EB)ARAT
3D-Gold Jewellery (HK) Ltd
BEMYFRAR]

Grand Coffee Co Ltd

RZAR]

Tung Chun Co

JEF AR EBR AR

Shun Lee Bldg Materials & Sanitary Wares Ltd
BABKBRAT]

Natural Home Collections Ltd
BN R (EE)BRAR]

Hong Kong Ferry (Holdings) Co Ltd

50 2022 - 2023 FEMEERE BT Hong Kong Brand Development Council Annual Report



ARELETER AR

Pak Shing Tong Ginseng Co Ltd
BREE(BE)ARAR
Winner Medical (HK) Ltd
FREBHEEFRAA

Rio Industrial Ltd
FEERE AR AR

Hong Yip Service Co Ltd
EETERER AR

King Bakery Holdings Ltd
BEFEARAR

Ocean Empire International Ltd
AREBRAR]

Dialink Ltd

B XHEARAA

Ying Kee Tea Co Ltd
MILIT2ENMER A A

Nam Pei Hong Sum Yung Drugs Co Ltd
KIT/FEBR

Lamma Rainbow Seafood Restaurant Ltd
TR AR AR

On Kee Dry Seafood Co Ltd
ENYEEEBRAA

Sino Estates Management Ltd
5 REHERAA
Memorigin Watch Co Ltd
BERKEBRATR

Yeungs Marine Products Ltd
ABEREEERAH

Tai Yau Storage Group Ltd
BEEHXER AR

Hang Heung Cake Shop Co Ltd
KFHRBEER A A

Prince Jewellery and Watch Co
BERERIRERR A A

Travel Expert Ltd

B2 NEEMSEREBRRA]
H.K. Pet’s Hospice Care Service Ltd
BEEBEERAA

Chief Group Ltd

AEE (B BR AR

Wing Li Group (International) Ltd
EREEBRER AR

Yummy House International Ltd
RERREBEFRAF

Ngan Lung Catering (Holdings) Ltd
PMMEERBRMEBERBR AR
Timfold Catering and Food Service Ltd
BN SEBE AR AR

Palace Group Management Ltd
LB BRAR]

Sofamark Ltd
BMEREREGRAA]

Hop Wo Development Ltd
AEBBEAFRAA]

Pro Logic International Ltd
FEEEER AR

Concord Alliance Ltd
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REARAF]

Chuan Chiong Co Ltd
RARKIERR QA

Original Taste Workshop Ltd
rmEREEERRAA

Fook Moon Lam Jewellery Holdings Co Ltd
FHEARAA

CR Care Co Ltd
EHESERBR AR

Fok Hing Trading Development Co Ltd
ARAEXARAA

Makebest Industries Ltd
ERBEESERAT

Yaki Champion Boutique Ltd
f—taa N (HE)ERAA

Ah Yat Abalone Princess (HK) Ltd
THRERERBER AR
Casablanca International Ltd
—DIREER R A A

Instant Travel Service Ltd
REBRERRAT]

Crystal Harbour Restaurant Ltd
ERT(EB)EHERBRAA
Wah Fat Hong (HK) Trading Development Co Ltd
ENBEEEBERAR

Galaxy Hotel Management Co Ltd
ERFHERERRIA
Synergy Education Provider Co Ltd
ERITAFOERAR

M & C Toy Centre Ltd

mH REFR AR

Shang Healthcare Ltd
HEBHTHEBR AR

Alice Chan China Ltd
RAEESEERAT

Greenbase Ad Ltd

AR TRHR(BB)ER AR
Momax Technology (HK) Ltd
REMEREAGRAA

Offmax Ltd

EEERARAT

Sing Wah Development Ltd
WABXARAT

Yusan Industries Ltd
RIREEARAT

Jetour Holding Ltd
BIRERARAT

Beacon College Ltd

FlexSystem Ltd

FlexSystem Ltd
REZRERAA]

Tsui Wah Holdings Ltd
BREDERER AR

Modern Beauty Salon Holdings Ltd
PEFTERAIDA

Satay King Co Ltd
TEHRBRAA]

Kee Wah Bakery Ltd
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NEEH G DERAF]

The Kowloon Dairy Ltd
MEBHARAT

Fast Fame Trading Ltd
EMNEBREREEFR AR
Taste of Asia Group Ltd

F IR 1492{ELEE B R AT
Kinlonz 1492 Club Ltd

AR EERAR]

Kent Metal Co Ltd

DR-Max Ltd

DR-Max Ltd
HWIETTESHBRAT

Lexington Ltd
MHERmMmAERAR]

Sun Fat Heung Food Products Ltd
BFIIRE BHRAR A A
Continental Jewellery (Mfg) Ltd
R iE SR B PR A A

City Chain Co Ltd
IR#%88H R A A]

Optical 88 Ltd
MXEXARAT

4M Industrial Development Ltd
BRESARAR

Goodbye Dear Co Ltd
EEBREEBRAR

Truth & Faith International Ltd
BEITAERAR]

Kiu Fung Hong Ltd
AREERCGER)ARAA
Profilia of West Germany (Far East) Ltd
NEREH AR

AA Buy Trading Co
EHEREERERAA
Richbond Caps & Bags Manufacturing Ltd
RSB ERER A

Nin Jiom Medicine Manufactory (HK) Ltd
P ABEER QR

Chung Tai Roller Shutters Co Ltd
SR B AR AR

CMM Monita Academy Ltd
BES AEREERAR]
Sharon Au & Associates Ltd

I E R L GRER) AR A A

Ulferts of Sweden (Far East) Ltd
ARREMARAT

Semk Products Ltd
BEREEXBRARA

Hong Kong Kamax Pharmacy Ltd
BLERARAA

Right Horn Development Ltd
MERRARAR]

Tanco Pacific Co Ltd
BEIIERABR AR

HKI Co Ltd
FMACBREDMAR QA
Lee Lim Ming Metal Works Ltd
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ERBRPERAERAR]

Leadsky International Enterprise Ltd
FEEPRM(FB)ERAA]

Carrianna Food (HK) Ltd
BaMEEEFRAA

Hang Yick Properties Management Ltd
2RBMERBRAA

Hong Kong Art Development Co Ltd
Rea b EENRIBR A A

Promise Network Printing Ltd

RS RIBIIBR AR

Unlimited Power Production and Training Ltd
ANEEEERER AR

Tai Hing Group Holdings Ltd
FER(BER) e RERAR QR
New Era (International) Duty Free Group Co Ltd
R REOKARAF]

Neway Karaoke Box Ltd
BETARRAR]

Manley Co Ltd

ERIEERRAR

QConcept Ltd

RS EMERAR

Samko Concept Asia Co Ltd
BEREERARAA

Hopeful Investment Holdings Ltd
mELERBEEREBR AR

Wonderlife Universal Ltd
SHEAERR AR

Delicron (HK) Ltd
FRBE(EE)ERQA

Li Chung Shing Tong (Holdings) Ltd
BEREHARRAT

Foon Tai Trading Co Ltd

HEHE GEMARRRA

Britannia Study Link (Asia) Ltd
BEMEXARAT]

Konstar Industries Ltd
BRVEEERR AR

GenNex Financial Media Ltd

A1 AERAR]

ClubONE Ltd

AEERERAA

Wing Yip International Ltd
BERMETHRERAR]

Koon Wah Food & Preserved Fruit Factory Ltd
ErBEREERARERAA
Sinomax Health & Household Products Ltd
SEBRERARARAA

Goldfully Bedroom Article Ltd
SES-E 21 YN

Global Glory Industrial Ltd
HEBRHEERAA]
MathConcept Education Ltd

BRE (&R BEIRERAR AR

Ming Fung (Lok Keen) International Development Ltd
Ensec Solutions Hong Kong Ltd
Ensec Solutions Hong Kong Ltd
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MAMKESHERAT]

Ettason (HK) Ltd

EHYEXAR LA

Maxcare Industrial Ltd

BERR AT

Main Plan Ltd

RRARRR

Jetstar Co Ltd

HFHRARAR]

Hollyland Co Ltd
BEEI-URRAR

Kin Fung Weisen-U Co Ltd

tHEABER AR

Century Strong Ltd
BEERIRERAR]

Marche Label & Printing Ltd

Bk (EE)BRAA

Grand Concord Garment (HK) Ltd
BABRE_SEBRBR AT

Hong Kong Chan Lo Yi Medicine Co Ltd
BERRERBEER AR

Waihong Environmental Services Ltd
ENEREEEEEFR AR
AsiaWorld-Expo Management Ltd
B BFeREEFRAT

Bright Smart Securities & Commodities Group Ltd
I YRR AT

Twin Wealth Biotech Ltd
BrEgEirgBRAA

Ha Tak Kin Martial Art Society Ltd
MR (KE)BRAR]

Kai Tai Chinese Medicine (Holdings) Co Ltd
BRRRRITERAA

Wing Yuen Tea (HK) Co Ltd
RECRRERAR]

Freemax Technology Co Ltd
WrE(EE)BRAR

All Power (HK) Ltd

= IR B IE AR B BR A

Goki International Holding Co Ltd
EEPIRMBEREERAR

Shun Tak—China Travel Ship Management Ltd
ERERARATR

B2A Consulting Ltd
IRIKENEEIE IR B IR A 7]

Universe Printshop Holdings Ltd
FHEEE BB BR AR

Dailywin Watch Products Mfg Ltd
BYHEERARAR

Koon Chun Hing Kee Soy & Sauce Factory Ltd
HERER(EER)BRAR]

Webber & Nickel (Int’l) Co Ltd
RZEERAR]

Partlink Ltd

BREIFRPERAR]

Arte Moda International Enterprises
KREBAGRAA

Future Lighting Collection Ltd

B{4% Appendices

HAEARAT

MingCha Ltd

AEEZRERAT]

You Find Ltd

=ANBERAR

Kool Ltd

BIEKRE (FB)ARLQA

Pak Wui Jewellery (HK) Ltd
BERBLEERBRAF

E. Tech Management (HK) Ltd
TFREMAERRA

Prince Foods Manufactory Ltd
FEENEEERR AR

Wah Hing Office Supplies Group Ltd
LEER(BE)ARQA

HongFa Electroacoustic (HK) Co Ltd
SESEEBRAT

LLBS Corporation Ltd

o TREEFRAR]

Galaxy Engineering Holding Co Ltd
RIFHR AR QA

Tai Po Chun Hing Ltd

BEREE

EC Healthcare

ML BERBRAA]

Chase On Development Ltd
FEAEB)ERE SRR

Ka Woo (HK) International Trading Co
EREIE(BE)BRAR]

Health Basis (HK) Ltd
RWDERBEARDA]

Silvermine Beach Resort Ltd
maET I ERFRAF

Cookies Quartet Ltd
KIRZERAR AR

Tai Wo Tung Medicine Co Ltd
MERFRmAR AR

Four Seas Global Food Co Ltd
Labkable Asia Ltd

Labkable Asia Ltd
ERMERRAT

Fung Fat Knitting Mfy Ltd
PEBEERRARAT

Reliable Medicine Technology Co Ltd
BE(EE)ARRA

Dogaroo Group Ltd
LEBRPEBRAR

Winning International Enterprises Co Ltd
FBIRRERAA]

Green Intellect Co Ltd
EEFERERERRAT

H.K. Ma Sai Leung Tong Medicine Manufacturing Ltd
SRIKITHBRAF]

Goldjoy Travel Ltd
R AR A A

Cheung Wing Kee Noodles Factory Co Ltd
L EREAABRAF]

BB Beauty & Cosmetic Ltd
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R FREFR AT

Bar Pacific Entertainment Ltd

Oveco Industries Ltd

Oveco Industries Ltd
IMBRE(EE)ARAT

Chu Kong Shipping Enterprises (Holdings) Co Ltd
FEER AR

One Health International Ltd
Hel=BIR#ECER) AR QA

Aorta International Association (Far East) Ltd
HEE TERBERAR]

Challenger Auto Services Ltd
EREENESERAR]

German Pool 020 Ltd
HRANERAGRAR]

Yuet Wo Sauce and Preserved Fruits Ltd
it REREFR AR A A

NCCO International Ltd
HBEMBAHERAR]

Maria’s Bakery Co Ltd
FEEEARAR]

QQ Rice (HK) Ltd

RERBER AR QA

Bright Future Pharmaceutical Laboratories Ltd
ZRBHERAF]

Charming Holidays Ltd

R e BREER AT

On Hing Metal Die-casting Co Ltd
HESERAF

EZ Promo Ltd

BRAKEEEER AR

Fook Tai Jewellery Group Ltd
BIEBEAR AR

New Cynosure Co Ltd

w7 BERAA

Saintford Ltd

BE(mm)ERERAR

Uni-China (Market) Management Ltd
ERREMARAT

Laboratory Janeclare Ltd
EERERRER AR

The Hong Kong & China Gas Co Ltd
SEBRRERAER AR

EK Immigration Consulting Ltd
BERRREEER AR

Treasure Lake Catering Holdings Ltd
R EERRRA]

Tung Fong Hung Medicine Co Ltd
ZEBR(EB)ARAT

LFP Power (HK) Ltd

RABEARAT]

Tian Ran HealthCare Ltd
FEREREERE RS (BRB)ERAT
Konica Minolta Business Solutions (HK) Ltd
XETHRAA

Winstar Chemicals Co Ltd
EBE(EMABRAR]

Handscript Asia Ltd

NIVBRIBRHBEEEBRAA

Little Scientists Education Group Ltd
BRNEEEBRAA

PrePnK1 Express Group Ltd

& R b RIS B PR A A

Wisdom Facility Management Co Ltd
e TIRARATR

Deco Classic Ltd
HEREe(EE)ERAERAR

Hong Kong Sports Association (Group) Holdings Ltd
ERHRAERTERAF

Imperial Diamond Jewellery Gold Co Ltd
HIEERVILERAA

Sunlight Beauty Group (Maiden) Ltd
HE(ER)RRBEEEER AR
Hong Kong (International) Eye Care Group Ltd
SEFERRERAR

Coils Electronic Co Ltd

Batech Asia Ltd

Batech Asia Ltd

Elsyung Consulting Ltd

Elsyung Consulting Ltd
RIORBERAR]

Jointed-Heart Ltd
HAZRIFEBIRBR AR

In N Out International Corporate Ltd
BERERFKBRAR

Hong Kong Water Solution Ltd

iSRSl YNE]

Time Promise Ltd

We 4 B R AR AR

Lam Kam Sang Medical Research Institute Ltd
RARITARRA

Oriental Watch Co Ltd
HIHERARAA

Asia Health Products Ltd

wHE S (HE)BRAA

Yat Hing Trading (HK) Ltd
FRESERBRAA

Sze Hing Trade Development Ltd
e R ER A A

Pangenia Lifesciences Ltd
EREMEARAR]

Wui Loong Scaffolding Works Co Ltd
BRBRAA

Hatch Ltd

AREXBEEREERRAR]

100 Enterprises International Group Co Ltd
EERRAFEBR AR

Hong Kong Tung Hong Medicine Co Ltd
SEEEARAT

Tiptop Credit Ltd

ROFEBRBR AR

Airdefender International Co Ltd
BEEEHEREFHOERLAA
Momcare Education Ltd

SHIRsE (BIRR ) BRR A A

Satami International Ltd
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AR AR A A

Shiu Wing Steel Ltd
BE—ERARAT

Merge Enterprise Ltd

BE (M ARAR

MaxiPro (Asia) Ltd

e RltERR QR

The Bittersweet Creations Ltd

B2 BRRIREBRAF]
Simply Bowls Institute Ltd
BEBEREBRBRNERAR]

KT Food and Beverage International Ltd
SHREARAT]

Take2 Health Ltd

Gaw Capital Asset Management (HK) Ltd
Gaw Capital Asset Management (HK) Ltd
Master Edutainment Ltd

Master Edutainment Ltd
BEFERRAT

Famous Audio and Video Co Ltd
LR IA(FE)ARAQA

Royal Toys (HK) Co Ltd
HHEERRAA

Guardman Products Ltd
RETEEREARAT

Kamex International Ltd

e EE(RE)BRAF

Associated Technology (Holdings) Co Ltd
BEERERERAT

Hong Kong Johnson Holdings Co Ltd
EIRREEEEEGRAR]

Tasty Corporation Ltd
EMRAEE)BERAA

Pet Holidays (HK) Co Ltd

BRI BB AR AR

River Cam Clinic Management Ltd
—BZEEABR AT

ADO Ltd

REXEERHBARAR

Beauty Forever Salon Ltd
ENGREBBERAA

EcoSmart Energy Management Ltd
ERERE(EE)ARAA

Yip’s Camel (HK) Ltd
EREXARAT

Hon Keung Industrial Co Ltd
KEEBESERAA

Jacobson van den Berg (China) Ltd
BERE(EMN)BRAR]
Grown-up Licenses (Asia) Ltd
BmE(EB)ERAR]

Optimix (HK) Ltd

TARMARAT]

Golden Sun Home Products Ltd
IEEREREAR AR

Ming Fai Enterprise International Co Ltd
e N

Tiger Enterprise Corporation

TRARMAER A A

Golden Fine Research Ltd

Alan Lo Design & Art Direction
Alan Lo Design & Art Direction
LEBRBRAA]

Logos Art Co Ltd
ERRHERARAR

The Hong Kong School of Motoring Ltd
HRERAERRAA

Vital Care Hong Kong Ltd
BEHBEWARRA

Hong Kong Education City Ltd
Ml EBRAT

Premier Food Ltd

M ERE(BE)ARAA
Sixfifteen Imports-exports Ltd
MERMARRA

Sun Yik Food Ltd
EEAKEER/RAA
BOBORICE Group Ltd
RCEMRIMRERR AR

T &Y Biologics Investment Ltd
HERITESENAA

Golden Row Trading Ltd
RRBEGREBBRAF]
Kwong Tai Medicine Co Ltd

MR BRR AT

Arts Optical Co Ltd
RAPERBBHAR DA

MP3 Greater China Strategic Partners Co Ltd
HERERAR

Swashes Ltd

EEBEREE

Icon Medical Group
RAERZERAR AT

Ka Woo International Holdings Ltd
ANCEEESTE S35

Benny Kong & Tsai
NEET(—A==)ARAHA
The Kowloon Motor Bus Co (1933) Ltd
BEOBBEBREERAA
Hong Kong Prosthodontics Medicine Ltd
ERREREEBRAF

Yuen Tung Sugar Factory Industrial Co Ltd
ZREBEBBERAR]

Lion Consulting Ltd
ELUEXARAR

RHT Industries Ltd

#A (M) AR AR

Express Luck (Asia) Ltd
BREIERAT

Famous Team Trading Ltd
ZREFHHERATA]

Billion Dollar Cooperation Ltd
IES2eS]-YNS]

Carmelton Co Ltd
RE(HER(FB)ARAQA]

Opal Cosmetics (HK) Ltd
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Tai Luen Coffee Co Ltd

Tai Luen Coffee Co Ltd
ERMERBERAA
Accolade Corporate Services Ltd
RAEREERR AR

Anglo Chinese Florist Ltd
EEGEEE

Baguio Green Group Ltd
e-banner Ltd

e-banner Ltd
AREFTREBRARAR]

Gilman Group Ltd

GoGo Tech Ltd

GoGo Tech Ltd

BB A% BB BE R RHR B R A ]
Well Green Energy Technology Co Ltd
RS EXERAR

New King Industrial Ltd

Archon Wellness Ltd

Archon Wellness Ltd
FOBEBRER AR
Happypaws International Ltd
FEREEBERRAR

Jardin Des Fontaines Group Ltd
i X RAEBEARAA
Magnetic Massager Therapy Ltd
PR B S mAR A A

Shing Hing Plastic Manufacturing Ltd
IR B R A B

AirTech loT Ltd
PEREHBRAF

Bunny Wonderland Ltd

B BUSEGR (BB )ARAT]
Kanghong Digital Image (HK) Ltd
R (BE)BRAR]
U-Freight Logistics (HK) Ltd
Beans Food And Services Co Ltd
Beans Food And Services Co Ltd
EELTZERAF

Jimix Store Ltd

Ambree International Ltd

Ambree International Ltd

MR BREEMEBRAR]

Tony Pau Architects Ltd
EEREARAT]

Ksoarts Ltd

BEREXARAA

H-Privilege Ltd

FABRAR]

Moon Sport Ltd

JBRERDA (BE)BRAR]
Sunrise Shower Equipment (HK) Ltd
SERREH(FE)BRAT]

Taiwan Chun Bun Rivon (HK) Ltd
EMEZEZPO(NEE)

Yi Wo Yuen Aged Sanatorium Centre (Kowloon)
B 2ERBRAT]

Bakerman International Ltd
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Hong Kong Brand Development Council

oIk P BEPRTHETARMEEANESFE
Address : 5/F, CMA Building, 64 Connaught Road Central, Hong Kong
B Tel . (852) 2542 8634

B fEEFax : (852) 3421 1092/ 2815 4836
#81kWebsite : www.hkbrand.org
BHE-mail : info@hkbrand.org
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