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Hong Kong Top Brand Awards’ (established in 1999) and Hong Kong Top Service Brand Awards
(established in 2005) aim to give recognition to outstanding brands established by Hong Kong
companies, to encourage local enterprises to strive for excellence, to promote Hong Kong
products and services, and to enhance the profile of Hong Kong industries both locally and
internationally.
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CATEGORIES Hong Kong Top Brand Awards are conferred to product brands, which are normally
represented by the trademarks or logos printed on prepackaged goods; whereas the Hong
Kong Top Service Brand Awards are presented to brands engaged in service industries, which
often refer to the trademarks or logos shown at the service locations or the brands of the entry
companies.
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The Hong Kong Brand Development Council and the Chinese Manufacturers’ Association of
Hong Kong are the co-organisers of the Awards (The Organiser). The Public Polling of the 2021
Awards is also an important activity in tandem with the 55th Hong Kong Brands and Products
Expo (HKBPE), which will be held from 11 December 2021 to 3 January 2022 (tentatively) at the
Victoria Park, Hong Kong.

SLEE ELIGIBILITY

O zERlerEESERITHEEESE € Tobe eligible, the entry brand should be established in Hong Kong or
EENBYRE  Fla 0 FIEAR have substantially close relations with Hong Kong, e.qg. the controlling
TIERPBREAEEA  UEEATE shareholders of the entry company being Hong Kong residents, the

P e = manufacturing or operating sites mainly based in Hong Kong, or the
LY 42
TEEERM | HEE LR brand having significant contribution to or influences on Hong Kong'’s

EREARENRMATES - industrial and economic development.

SE O RN BIEE AT - EERESIE o The entry brand should have been registered with the Intellectual

A
EZRSTEE AR B BRI SRIAAE o Property Department, HKSAR. Otherwise, the entry company
should produce sufficient evidence to demonstrate originality and
proprietorship of the brand.
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BEXBENF BRAHAIELZE @ The entry company should hold a valid Hong Kong Business
BRSNS - (HESEEGE - Registration Certificate and have substantive business operation in
Hong Kong, and it must demonstrate to the satisfaction of the
e HEEEE (QE TEAEE, - Organiser that it has exclusive rights to fully control the production,

R SR distribution or other operational activities under the entry brand.
TEBRISEL ) ) HESRAE—F Q Q
(SEERE) » ZHABBNLE - o Previous winners of the Awards (including “Hong Kong Top Brand” and
“Hong Kong Top Service Brand”) are subject to a one-year moratorium
and will resume entitlement in the third year after winning the first
Awards.
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Under the 2021 Hong Kong Top Brand Awards, “Hong
Kong Top Brand” will be granted to “new comer entries”
(entries that have never won such Awards before) of the
most outstanding merits, while “veteran entries” (past
Awardees) exhibiting continuously superior performance
may be conferred “Hong Kong Premier Brand”. Usually
capped at 10, the exact number of Awardees at each level
will be at the discretion of the Judging Panel.

The 2021 Hong Kong Top Service Brand Awards will select
winners of “Hong Kong Premier Service Brand” and
“Hong Kong Top Service Brand” from “veteran entries”
and “new comer entries” respectively. The number of
“Hong Kong Premier Service Brand” and “Hong Kong
Top Service Brand” will be at the discretion of the Judging
Panel and is usually capped at 10 for each level.

The 2021 Hong Kong Top Brand Awards and Hong
Kong Top Service Brand Awards will present “Ten Year
Achievement Award” to selected past Awardees who
have demonstrated persistent commitment to branding
and sustained outstanding performance over the years.
To be eligible, candidate of this honorary award should
be a winner of “Hong Kong Premier Brand” or “Hong Kong
Premier Service Brand”, and it has been conferred the title
of “Hong Kong Top Brand” or “Hong Kong Top Service
Brand” for at least ten years (the winning year inclusive).?

The Hong Kong Distinguished Brand Leader Award
has been introduced to give recognition to Hong Kong
entrepreneurs for the remarkable achievements
in brand-building and contributions towards the
development of Hong Kong brands, with the objective
of identifying role models for the industries and
promoting Hong Kong'’s brand culture. The 2021 Brand
Leader Award will choose one winner and the candidate
should be a Hong Kong citizen who has been at the
helm of a winner of Ten Year Achievement Awards and
engaged in the operation of the Candidate’s Brand for not
less than 10 years.®

Winner of the above award categories will receive a
trophy and a certificate, as a memento of achievement.

All awardees should report to the Organiser regarding
products or services under the winning brands. For
winners of “Hong Kong Premier Brand”, “Hong Kong
Top Brand”, “Hong Kong Premier Service Brand” and
“Hong Kong Top Service Brand”, they could apply for
“Hong Kong Top Brand Mark” (Top Mark) by product/
service category and will, if meeting the assessment
requirements, be conferred a Licence to use Top Mark for
business promotion in relation to the brand, the winning
company or certified product/service categories.*
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Companies wishing to enter the competition should indicate the
award category and complete the corresponding “Entry Form” for
submission to the Organiser.

Participating companies should, upon the request of the Organiser,
provide complete, accurate and objective information about the
entry brand, together with relevant materials such as product/
service description, photographs, catalogues, technical drawings
and samples, if appropriate. Such information and materials as well
as the signed original copy of “Entry Form” should be submitted to
the Organiser no later than 31 August 2021.

Entrants should report to the Organiser regarding the products or
services under the entry brand and submit major product/service
categories (at least one item) for pre-registration with “Hong Kong
Top Brand Mark Scheme”, and it should provide due assistance to
the Organiser in conducting On-site Assessment.®

Entrants selected as candidates for Final Judging will be required
to give a presentation (about 10 minutes) to the Judging Panel.

No admission fee is charged but entrants should share part of
the On-site Assessment fees, normally at HK$3,000 per product/
service category. A company entering the Final Judging should
also pay HK$22,000 (if it is a Corporate Member of the BDC or an
exhibitor of the 55th HKBPE) or HK$24,000 (if it is not a BDC
member nor an exhibitor), to cover part of the costs of
promotional activities as well as the production of displaying board
and webpage.

Assessment is primarily based on the following factors:
* Reputation (Hong Kong, Mainland and Overseas)

« Distinctiveness

* Innovation

* Quality

* Image

» Environmental Performance and Social Responsibility

Entries should go through a Preliminary Screening before
entering the Final Judging, which in turn consists of an interview
by the Final Judging Panel and a Public Polling held at the
HKBPE venue. Final decision is based on review by Judging Panel
with the results of Public Polling and On-site Assessment taken into
consideration.

All decisions made by the Judging Panel and the Organiser will be
final and binding in all respects of all matters relating to the Awards.
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1. The forerunner of Hong Kong Top Brand Awards is Hong Kong Top Ten Brandnames Awards. 2, 3. The eligibility requirement, application procedure, selection
criteria, use of the specially designed logo and further details of the “Hong Kong Top Brand Ten Year Achievement Award”, “Hong Kong Top Service Brand Ten Year
Achievement Award” and “Hong Kong Distinguished Brand Leader Award” are stipulated in a separate document. 4. The Hong Kong Top Brand Mark Licence is subject
to renewal on a yearly basis. If a winning company fails to renew Licence for any product or service, it should not in any case promote individual product or service
by means of the Awards; and should clearly indicate the full title of the award, the year of conferment and the name of the Organiser whenever quoting the Awards in
literature. 5. An entrant may be exempted from On-site Assessment if it holds a Hong Kong Top Brand Mark Licence for the pre-registered product/service category
and the Licence’s residual validity period will be not less than 3 months by the time of Preliminary Screening.
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The Presentation Ceremony-cum-Gala Dinner of
2021 Hong Kong Top Brand Awards, Hong Kong
Top Service Brand Awards, Hong Kong Emerging
Brand Awards and Hong Kong Emerging Service
Brand Awards will be held on the evening of 24
January 2022 at Convention Hall, Hong Kong
Convention and Exhibition Centre, to be officiated
by Financial Secretary The Honourable Paul Chan,
GBM, GBS, MH, JP and top officials of the HKSAR
Government.

Final Judging Panel of Hong Kong Top Brand Awards
comprises:

* Mr Brian Lo, JP, Director-General of Trade and Industry, Hong
Kong SAR Government (Chairman of Judging Panel)

* Dr Allen Shi, BBS, MH, JP, President of the Chinese
Manufacturers’ Association of Hong Kong

* Mr Willy Lin Sun Mo, GBS, SBS, JP, Chairman of the Hong
Kong Productivity Council

» Chairman of the Federation of Hong Kong Industries

* Dr Lo Kam Wing, JP, Vice Chairman of the Hong Kong Brand
Development Council

* Mr Karr Yip, Chairman of Hong Kong Designers Association

» Mr Stephen Liang, Assistant Executive Director of Hong Kong
Trade Development Council

Final Judging Panel of Hong Kong Top Service Brand

Awards comprises:

» Dr Bernard Chan Pak-li, JP, Under Secretary for Commerce
and Economic Development, Hong Kong SAR Government
(Chairman of Judging Panel)

* Dr Edward K M Chan, MH, Chairman of the Hong Kong Brand
Development Council

* DrY K Pang, GBS, JP, Chairman of Hong Kong Tourism Board

* Mr Tse Yung-hoi, BBS, Vice Chairman of the Chinese General
Chamber of Commerce

» Dr Miranda Lou, Executive Vice President of the Hong Kong
Polytechnic University

*Mr Andrew Yu, Vice Chairman of Hong Kong Retail
Management Association

* Mr George Leung, CEO of the Hong Kong General Chamber
of Commerce

i®# [ AWARDS SCHEDULE

B Date (B Tentative) ZIF ltem
2021F7RE8A31H SR
July - 31 Aug 2021 Enrolment
2021118228 NETE
22 Nov 2021 Preliminary Screening
2021128 1M1HE20225 1810 "TITRE , ARKRE
11 Dec 2021 - 1 Jan 2022 Public Polling
HARABERERETE
20225 1A3H Final Judging — Hong Kong
3 Jan 2022 Top Brand Awards
AR REERAETE
202251848 Final Judging — Hong Kong
4 Jan 2022 Top Service Brand Awards
PRER TR RE AR E
202251H24R Awards Presentation
24 Jan 2022

Ceremony-cum-Gala Dinner

&5 ENQUIRIES

EBMEEERER | HONG KONG BRAND DEVELOPMENT COUNCIL

&#%h% Hong Kong Top Brand
H##& A Contact Person: Z//\{H Ms Joey Lui

BEE Tel: 2542 8632

EE Email: mr3@cma.org.hk

@1k Website: www.hkbrand.org

ik Address: FAPIRTHERCEMEE AE3FIE

3/F, CMA Building, 64 Connaught Road Central, Hong Kong

&% hE Hong Kong Top Service Brand
H##& A Contact Person: f&//\iH Ms Adrianne Chan

EEE Tel: 2542 5780
EE Email: sor@cma.org.hk
{#H Fax: 3421 1092 / 2815 4836
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¢ Winners of Hong Kong Top Service Brand Awards (Since 2005)
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We are interested to participate in the Award below. Please send relevant details and Entry Form to us.
(EBHMEE A - 3 L% ° Please mark a v in the appropriate box. )

(] &FE2E%E% Hong Kong Top Brand Awards
[1 &FEIRFEZEEE Hong Kong Top Service Brand Awards

2 () Brand : (English)

/AF)%&%E Company Name:

/ARHbYE Company Address:

%8 A Contact Person: 48 EEE Contact Tel No.:
FFH Email: B3 {#H Fax No.:
81k Website: SHREBISI S Year Establishing the Brand:

EEES / BRFEFER Major Product / Service Categories:

FHEBRIEH. REES

Design Concept of “Hong Kong Top Brand Mark”

T EEARRIEE | AERSTEER AETIRsRLSE  EH LI L HeE The “Top Mark” is designed under the supervision of Mr Kan Tai

ROEES - Foan—iST29R0ENE - AEmEX "TOP, 7 BEH Keung. The Mark is mainly a combination of a seal and a “TOP”,
HitBEE s XBEE "by F 0 E2RE (Top Brand) BFIHEE - & signifying authority, credential and prominence; the letter “T” and
B, LA ERaAsT ) "SHEN ) BASE ¥ “O” are tangential to make up a letter “b”, which together imply “Top
BN BESRIBEIZEE - Brand”. The Ordinary Mark is in primary blue and red, while the

Premier Mark is gold in colour to signify prestige and superiority.



