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Source: PayPal Consumer Online & Mobile Shopping Insights & PayPal analysis
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WEB ' APP APP

M.OpenRice.com

Unique Users 2,387,869 1,450,445 654,194 464,728
Pageviews 39.85M 11.39M 27.66M 33.91TM

Time on Site 06:40 02:35 05:23 02:22

Total No. of Downloads Distribution

IPHONE

3 O % Total

ANDROID 3 " . iPHONE Pageviews

1,420,631 = 1,619,323 112,804,871
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Source: OpenRice.com Internal Data Apr 2014
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Average Time Spent on Social
Networking Category (Minutes)

Worldwide 324

US 363

UK

Japan

China

Hongkong

Taiwan
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Internet Audience 6+ accessing Internet from a Home or Work PC
Source: comScore Media Metrix, August 2013
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Source: HK2A and Nielsen, Survey on Advertising Spending and Projections 2014
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