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Brand Understanding and Cognition l
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Brand Understanding and Cognition
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Why do we need to be a brand
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Do you have the brand's genes
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Brand needs to be positioned

vy LTy vy LTy
\\\ : /// \\\ - ///

St |-
Gk

SRERE
N "1,

/ \
//,,H\\\

/
\

/

- \
0 Gy g

B \
CO0 e

G PETH P SN, A BRI SR — 44
(FEH P LR R EA T EPLE)

BRI A T T R, O EUR TR A

FAUEREL « IFEZL/NAIX



SANA T ARk e L

How to position the brand
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Biscuit oat cake carrot cake muffin jelly beans chocolate chocolate sugar plum cheesecake
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Successful Advertising Language Cases
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Eight major problems that can be solved through strategic positioning
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Eight major problems that can be solved through strategic positioning
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Four dimensions of strategic positioning thinking
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Find the right direction, focus and hit with just one hit
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Cases of brand names based on positioning
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Cases of brand names based on positioning

4

\
I/ \‘\
CESUEIN
RV 4
3 Y

EME—FEiN.

RUEIEST, RERTEL2000RHEMA.
EFHRREE AN
RNRFEE, SERSE, BTN,

EEIR
[E{CE A Lok BN P
RWASEL s il
g 5.12000’%%“““

‘ 1r.-s-nf-! : el CCTVZ%J.L%DE\E

INmREERRReERS VR RAE
Mk TR R IR L A1 S

RN R ERF L AR

I B SR E
4 E1200044 M &
L COTVR SR

FAUFRRIZ « I8 B0/ X



RHERCEMMmESED

The positioning brand of Dongjia Liangcang has been established
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The positioning brand of Dongjia Liangcang has been established
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The positioning brand of Dongjia Liangcang has been established
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Position

ing determines the future of your company
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