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2014 Awards Presentation Ceremony-cum-BDC 10" Anniversary Gala
Dinner —

Speech by Chairman (Year 2011- 2015) of the Hong Kong Brand Development Council,
Ms Shirley Chan, JP

Good things come in pairs. With excitement and pride, we gather together here to
acclaim winners of the 2014 Brand Awards and celebrate the 10" Anniversary of the
Hong Kong Brand Development Council (BDC), witnessing an exhilarating “double
joy” moment in Hong Kong’s brand development.

In today’s fast-paced business environment, brand has become an indispensible factor
for an enterprise, an organisation and even an economy to sustain competitiveness.
Initiated by the Chinese Manufacturers’ Association of Hong Kong (CMA) in 2005, the
BDC itself is an unprecedented common undertaking of Hong Kong industries, aiming
to build a flagship to spearhead brand development by leveraging on a “Market Leads,
Government Facilitates, and Community Supports” tripartite model.

As a vision-driven, non-profit-making organisation specialising in brand building, the
BDC has been devoted to fulfilling its founding mission. While pursuing the overall
strategy for advancing Hong Kong’s brand development and assisting the Government
to implement related polices, it has been playing the role of a facilitator and
coordinator, in an attempt to pool together the resources in our community and set up a
“one-stop” platform to support the branding efforts of local industries.

Since its inception, the BDC has adhered to a pragmatic approach and never been
afraid of blazing new trails. From the launch of the Hong Kong Top Service Brand
Awards and the expansion of the Hong Kong Top Brand Mark (Top Mark) Scheme in
2005, the introduction of “Made in Hong Kong Mark” in 2006, the publication of
“Hong Kong Brand Development Strategies and Action Agenda” in 2007 and the
provision of Hong Kong’s first diploma course on brand management in 2008, to the
establishment of Emerging Brand Awards in 2010 and the implementation of serial
“Hong Kong Brand Festival” Projects in the Mainland’s major cities more recently, the
BDC has continuously rolled out ground-breaking initiatives, sharpening its leading
position in the field of brand accreditation, promotion, incubation, policy research,
education and international cooperation. On the road of “branding to win”, the Council
has moved from strength to strength and, hand in hand with the industries, ushered in a
new epoch for Hong Kong brand development.

The past decade has witnessed Hong Kong brands honing their strengths and a
“branding for excellence” culture taking root here, flourishing to the fullest. Meanwhile,
the BDC, a relatively young organisation with limited resources, has notwithstanding
managed to gain a firm foothold in key areas, laying a sound foundation for further
development. While these are attributed to the concerted efforts of the Government and
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our community as a whole, one would agree that these are as good as an indicator for
Hong Kong’s immense potential as a “brands hub” and a testimony to local companies’
unswerving commitment to upgrading along the value chain.

In the same vein, it comes as no surprise that the 2014 Brand Awards have turned out to
be another great success. Through rigorous selection, 43 brands have become laureates
of the four award schemes. In particular, three brands, which were winners of the
maiden Hong Kong Top Service Brand Awards in 2005, have been honoured with the
newly-introduced “Hong Kong Top Service Brand Ten Year Achievement Award”.

Like their predecessors, this year’s winners have exhibited remarkable performance in
respect of Reputation, Distinctiveness, Innovation, Quality, Image, as well as
Environmental Performance and Social Responsibility, showcasing the latest
developments and admirable achievements of Hong Kong brands. Their hard-earned
success stories have added a remarkable chapter to the legendary epic of Hong Kong
brands, while setting up role models for and giving inspirations to our industries.

Ladies and Gentlemen, please join me in congratulating all winners of the 2014 Awards.
Taking this opportunity, let me pay tribute to the Financial Secretary Hon John Tsang,
who was also the first Honorary Patron of the BDC back in 2005, and the Secretary for
Commerce and Economic Development Hon Gregory So, our current Honorary Patron,
for the invaluable guidance, encouragement and support that they and the Government
have rendered us all the way.

| would like to express our sincere gratitude to all Government departments,
organisations and individuals that have contributed enormously to the 2014 Awards and
lent unfailing support to the BDC over the years. In particular, our special thanks go to
the Judging Panels respectively led by Former Permanent Secretary for Commerce and
Economic Development Mr. Andrew Wong, Under Secretary for Commerce and
Economic Development Mr. Godfrey Leung, and Director-General of Trade and
Industry Mr. Kenneth Mak; the Official Honorary Auditor-cum-Event Sponsor KPMG
(HK); and the Trophy Sponsor Lukfook Jewellery. Likewise, we sincerely thank the
Hong Kong Trade Development Council and the media, for their valuable assistance in
promoting the Awards.



