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The American Marketing Association defines a
brand as a

"name, term, design, symbol, or any other feature
that identifies one seller's good or service as distinct
from those of other sellers. The legal term for brand
Is trademark. A brand may identify one item, a family
of items, or all items of that seller. If used for the firm
as a whole, the preferred term is trade name."

A brand can take many forms, including a name, sign,
symbol, color combination or slogan.




What's the ugliest pattern you've ever seen?

Close your eyes, I'll remind you. Start with an unfashionable color, add a
oorly executed two-letter-combination logo and top if off with some clip art
lowers. Can you picture it?






BUT:

Louis Vuitton is a great BRAND.



“So | have this business plan. I'm going to sell leather purses at a 6,000
percent markup to rich people.”

“Cool, I'm going to do the same with coffee”
“COOIH
“Cool”

This conversation can never happen without branding.

http://www.underconsideration.com/speakup/archives/002166.html#002166




B S

= A

00 AT =EH0b)




LV checkered pattern
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The oldest Western brand (UK),
1777



1930s: “you get 12 full ounces!”
1950s:"’Be Sociable, Have a Pepsi.”
1961:"Those Who Think Young.”

1963:"Pepsi Generation.”

PEPSI
THE CHOICE OF
A NEW GENERATION
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2009: Every Generation Refreshes The World
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