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Hong Kong Top Brand Awards and Hong Kong Top Service
Brand Awards aim to give recognition to outstanding brandnames
established by Hong Kong companies; to encourage local
enterprises in pursuit of excellence; to promote Hong Kong
products and services; and to enhance the profile of Hong Kong
industries both locally and internationally.

[EEHMEMEREE | M [EEHERBREERE] SEREETED
BRI AT EmiE - BEFEAHSER  EBARMmERATBER
BRI AT IEEN R FEES -

Hong Kong Emerging Brand Awards and Hong Kong Emerging
Service Brand Awards give recognition to up-and-coming young
brandnames established by Hong Kong companies, with an aim
to encourage the industries to embrace an enterprising spirit and
to enhance the value-added attributes and competitive edges of
Hong Kong products and services through brand-building.
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Ms Shirley Chan, JP

Chairman, the Hong Kong Brand Development Council

It is often said that the 21st Century marks the dawn of a “brand era”
and there is no denying that today’s business competition is actually a
rivalry among brands. Indeed, in face of an ever-changing and increasingly
challenging environment, traditional business wisdom like “good wine needs
no bush”, “cost leadership” and “advertising is the king” are no longer good
enough. For companies to survive fierce competition, to succeed in the
long term, and to earn the trust and loyalty of consumers, brand-building is
commonly considered the most effective and fundamental winning strategy.

The recent years have seen intensified turbulences in the global
economy, especially major developed economies like USA and the Euro
Zone, which coupled with the persistent slump in demand have exacerbated
competition in the international market. To rise to the challenges, more
and more Hong Kong enterprises have been pressing ahead with brand
development, in an attempt to enhance differentiation and value-added
attributes of their products or services. At the same time, the rapid growth
of Asia’s emerging economies, particularly Mainland China has unfolded
unprecedented opportunities for Hong Kong enterprises. By dint of an
unrivalled “advantage portfolio” including positioning, pricing, product,
service, goodwill, and the special identity of “Hong Kong Brand”, many local
companies have successfully integrated brand-building with exploration of
new markets, embarking on new horizons of business development through
a “dual upgrading” in respect of both market restructure and modus operandi.

We are heartened to note that the HKSAR Government has stepped up
efforts in lending support to local brands. The newly-introduced “Dedicated
Fund on Branding, Upgrading and Domestic Sales” (BUD) not only provides
financial assistance but also gives inspiration as well as encouragement to
the industries, especially many a SME which has just begun its branding
journey. The BDC is most delighted to have obtained sponsorship from the
BUD Fund for implementing a brand promotional campaign, namely, “Xiamen
Hong Kong Brand Festival” later this year. By lining up a host of diversified
activities including brand showcasing, business networking, road shows,
stage performances, consumer surveys and experience-sharing seminars,
the Project is bound to serve as an effective platform for promoting the
collective image of Hong Kong brands, while helping Hong Kong enterprises
to tap into the vast domestic market in Southern Fujian.

Under the confluence of such “push factors” and “pull factors”, Hong
Kong has ushered in a “golden age” of brand development. It thus comes
as no surprise that the Hong Kong Top Brand Awards and Hong Kong Top
Service Brand Awards, as the pioneers in brand accreditation with a long
history and over 200 winners cumulatively, have been able to stand the test
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of time and have indeed attracted a record-breaking number of entries this
year.

Through rigorous selection, another 19 brands have become laureates
of the “Hong Kong Top Brand” and “Hong Kong Top Service Brand”,
whereas 8 past winners have been honoured with “Hong Kong Top Brand
Ten Year Achievement Award”, “Hong Kong Premier Brand” and “Hong
Kong Premier Service Brand”. Among them, there are household names
which have been with us for decades through thick and thin; chic lifestyle
labels that have risen to fame as innovation drivers and trend setters; as well
as industrial leaders who have gained increasing popularity in the overseas
markets. All the winners have exhibited high-level performance in respect
of “Reputation”, “Distinctiveness”, “Innovation”, “Quality”, “Image”, as well
as “Environmental Performance & Social Responsibility”. And as you would
agree, they represent the highest standard of “Original Hong Kong” and
have added a remarkable chapter to the legendary epic of Hong Kong’s
brand development.

The “Hong Kong Emerging Brand Awards” and “Hong Kong Emerging
Service Brand Awards” have once again attracted a large number of
outstanding young labels. Eleven of them have stood out from the fierce
competition. By demonstrating phenomenal business acumen, thrilling
creativity, unique business strategies and admirable enterprising spirit,
these “fresh bloods” have revealed a bright future for Hong Kong’s brand
development, bringing inspirations for companies that are striving to move
up the value chain.

Thanks to the industries’ tremendous passion for branding and the
unfailing support from the community, this year’s Awards have reached
another milestone with its Presentation Ceremony hosted in tandem with a
Gala Dinner. It is no exaggeration that this dinner is a “Sumptuous Feast’
for Hong Kong brands. We are imbued with joy and surrounded by friends
and distinguished guests, as we share the pride and excitement of success.
Three cheers to Hong Kong industries for their remarkable achievement,
and we unite to brace for a challenging but fascinating “brand era”.

Taking this opportunity, | would like to express our sincere gratitude
to Government departments, organizations and individuals that have
contributed enormously to the 2012 Awards. Our special thanks go to the
Judging Panels respectively led by Director-General of Trade and Industry
Mr. Kenneth Mak; Commissioner for Innovation and Technology Miss Janet
Wong; Head of CreateHK Mr. Jerry Liu; the Official Honorary Auditor-cum-
Event Sponsor KPMG; and the Trophy Sponsor Lukfook Jewellery. Likewise,
we sincerely thank the Hong Kong Trade Development Council and the
media, for their invaluable assistance in promoting the Awards.

Let me also express my warmest congratulations to all winners of the
2012 Awards!
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Mr Jerry Liu,

Head of Create Hong Kong,
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Mr Irons Sze, JP
President, The Chinese Manufacturers’ Association of Hong Kong
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Final Judging Panels of 2012 Brand Awards
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e HEH/NEPEAFESSRT HH MH

e BB RO THAHFEHBEL

c EBWHABEMNAREE T BB ELRE  EARAE
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Final Judging Panel of Hong Kong Top Brand Awards:

e Mr Kenneth Mak, JP, Director-General of Trade and Industry,
Hong Kong SAR Government (Chairman of Judging Panel)

e Mr Irons Sze, JP, President of the Chinese Manufacturers’
Association of Hong Kong

e Dr Roy Chung, BBS, JP, Chairman of the Federation of Hong
Kong Industries

e Mr Ng Ching Wun, Vice Chairman of the Hong Kong Brand
Development Council

e Mr Victor Ng, MH, Deputy Chairman of the Hong Kong
Productivity Council

e Mr Raymond Yip, Assistant Executive Director of the Hong
Kong Trade Development Council

Final Judging Panel of Hong Kong Top Service Brand Awards:

e Ms Janet Wong, JP, Commissioner for Innovation and
Technology, Hong Kong SAR Government (Chairman of
Judging Panel)

e Ms Shirley Chan, JP, Chairman of the Hong Kong Brand
Development Council

e Mr James Tien, GBS, JP, Chairman of Hong Kong Tourism
Board

e Prof Timothy Tong, JP, President of the Hong Kong Polytechnic
University

e Mr David Fong, BBS, JP, Vice Chairman of the Chinese
General Chamber of Commerce

e MrYu Pang Chun, SBS, JP, General Committee Member of the
Hong Kong General Chamber of Commerce

e Mr Henry Yip, Vice Chairman of Hong Kong Retail Management
Association

Judging Panel of Hong Kong Emerging Brand Awards &

Hong Kong Emerging Service Brand Awards:

e Mr Jerry Liu, Head of Create Hong Kong, Hong Kong SAR
Govemment (Chairman of Judging Panel)

e Mr Simon Wong, JP, Vice Chairman of the Hong Kong Brand
Development Council

e |r Prof Peter K W Mok, Chairman of the Hong Kong Quality
Assurance Agency

e Mr David Ting, MH, President of the Hong Kong General
Chamber of Small and Medium Business

e Dr Edmund Lee, Executive Director of Hong Kong Design
Centre

e Prof Matthew K O Lee, Chair Professor of Information Systems
& Electronic Commerce and Director of Communications &
Public Relations of City University of Hong Kong
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& B2 %% Hong Kong Top Brand Awards

EBBETFRME

// Hong Kong Top Brand Ten Year Achievement Award

LIS

3D-GOLD

2FH
3D-GOLD
TEGHKRE (BB )ERLQA
3D-GOLD Jewellery (HK) Ltd

TEER KEEH (A2 K-
e #A BA Bk $BE).
HEBRHRER
Main Products: Jewellery (Fine Gold,
Karat Gold, Platinum, Diamond, Precious
Gemstone, Pearl, Jade),

Gold Ornament & Giftware

‘E‘ Nains

i
Maxim’s
ELURMBERAT

Maxim’s Caterers Ltd
TEEm: AS - B - BFERE -

ke - PR

Main Products: Mooncakes,
Preserved Meat, Chinese Puddings,
Rice Dumplings,
Chinese Wedding Cakes

: |33 HEEEAHAE
2/ Hong Kong Premier Brand

@it C
5 ' -
R KT ALk

Airland CATALO First Edible Nest

HBRLEEBRAR ZEREBERARERERERAL A EBERERAT
Cross International Ltd

Airland Enterprise Co Ltd

FEEM:KE - KRELAR - KBERA
Main Products: Mattress,
Bedding Products, Furniture

Safewell®

Safewell
BERZEREERLF
Safewell Equipment Ltd

TEER RIS (HWHE - BE5H) -

B K ARBEAE (HEMREH - BUSEH - IR )

Main Products: Safe (Combination Lock,

Digital Lock), Fireproof Safe
(Combination Lock, Digital Lock,
Biometric Fingerprint Lock)

Catalo Natural Health Foods Ltd

TEER: RERM -
BHRm  EBWEm
Main Products: Health Food,
Organic Food,
Dietary Supplement

b2

b
W vF
Shkhe
Sau Tao
HEERMERAAE
Sun Shun Fuk Foods Co Ltd

TEER: FHERY - BERY] -
PRERGRD - HERT - WHRTY

Main Products: Noodle King Series,

Gift Pack Series, Rice Vermicelli Series,

Hang Noodles Series,
Noodles Cake Series

TEEM: KE - LREE 8K
SREM - EEE
Main Products: Bird’s Nest, Cordyceps
Sinensis, Dried Sea Foods,
Frozen Sea Foods, Ginseng

(BEB T2 %7 In alphabetical order )
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& #8382 % Hong Kong Top Brand Awards

og) FiEE
Hong Kong Top Brand
o - EDO
m ® o Pack
BRSC RS
am BRECEG L EDO Pack
4M Chan Kee Dim Sum EDO Pack
MXBXEARATE R RmARDA BEETERDE
4M Industrial Development Ltd Chan Kee Foods Ltd Kiu Fung Hong Ltd
TRER: ZENA (RE2ER FTEEM LRHL - BHLTER TEREM BRCBR - RED-
REREAS  HABUE Main Products: Chilled Dim Sum, MapnidE- - Ta
FIE) BREER Festive Food Main Products: Biscuits, Confectioneries,
Main Products: Educational Toy (Science & Chocolate, Instant Noodles, Snack
Experiment, Children’s Party Kits,
Model Constructing, Handywork & Craft),
Glow-in-the-Dark
LIGHTHOUSE
HEHR SRR EE
Kee Wah Bakery Lighthouse Profilia
HEHRERAT JARBZRERD T EREEEE (ER)BRAA
Kee Wah Bakery Ltd Lighthouse Technologies Ltd Profilia of West Germany (Far East) Ltd
TEER: PRABREY - BTRM TEER: ERNEERE LED RERIES FTEEM KB - Al - HE -
A#t - BiE - Bk B FONSIERS LED RERIZHAS RERR - %]
Main Products: Chinese Cakes & Main Products: Indoor Multi-media LED Main Products: Mattress, Sofa, Pillow,
Confectioneries, Seasonal Food, Mooncakes, Screen & Control System, Outdoor Multi- Bedding Products, Blanket

Biscuits, Chinese Preserved Meat & Sausage =~ media LED Screen & Control System

San'Dy ASUNNEX' P

Dynamic
AR #Fhx KEIX
San’Dy Sunnex Super Warm
REFRAQA BREEERRALA REEEFRAF
San Dynamic Ltd Sunnex Products Ltd Super Warm Group Ltd
FEER:  MRAEESHE  BEHBE . IZER: THEBE  SRTHFHEEE - FEER  REARNKE
HERERA BRIAEE MRS - HA Main Product: Thermal Underwear
Main Products: Nanotechnology Ceramic Main Products: Stainless Steel Chafing
Pot Rice Cooker, Ceramic Dish, Electric Stainless Steel Chafing Dish,
Pot, IH Ceramic Pot Beverage Dispenser, Coffee Urn, Cookware
A
EX (X

Zihua Embrocation
BRZRIEHRERERAF
Hong Kong Zihua Pharmaceutical Ltd
FEEM: RIEH - KIEH
Main Products: Zihua Embrocation, Zihuadick (HEB 5 5% In alphabetical order )
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EiBIRIEA [2iE 2 Hong Kong Top Service Brand Awards

HE S HRIER 8

Hong Kong Premier Service Brand

~=iE

]j/ 2 TheLink

HE
The Link

HEEBEERA R
The Link Management Ltd

TERY  xEE

Main Service: Property Management

EFBIRER M

" Hong Kong Top Service Brand

NTESO

Baby Kingdomy

RyYEE
Baby-Kingdom.Com
B EEBRATE
Baby-Kingdom.Com Ltd
FTERY  EBAENRY - A LEE

Main Services: Internet Information
Services, Online Media

AN
o
FICEE
EUGENEGROUP

FERE
Eugene Group

AL EBABRA T
Eugene Group Ltd

FTERY  ZE(BYRARBREEEEM)

RERY - SEHLR - B LESRS
Main Services: Retail (Baby-care &
Pregnancy-care Products), Exhibition
Services, Book Publication, Online
Advertising Services

Jefour
i

Jetour

REikEEER D E
Jetour Holding Ltd

TER : iRITE - EHAE - BERAE

RIFFRATELF ~ BUAE
Main Services: Group Tour, Ticketing &
Booking Agency, Cruise Agency,
Visa Agency, MICE

BEECRAZY

b3
BEECRAZY
—BEEBERAT
Buy Together Hong Kong Ltd
FTERTY : MBRY

Main Service: Online Purchasing
Services

FlexSystem
FlexSystem

FlexSystem Ltd
FlexSystem Ltd

FER ﬁ%ﬁ?ﬁﬁi}\#ﬁﬁi‘ééﬁﬁéé .

A HARY - RREERRE

Main Services: Commermal Software
Development & Integration, System

Consultation Services,
System Maintenance & Support

S EERE

Tsui Wah Restaurant
RERNE
Tsui Wah Restaurant
RERRE (KE)BRAAE

Tsui Wah Restaurant (Holding) Ltd

TERY . XEE

Main Service: Hong Kong-Style Tea Café

BET
Choi Fung Hong
HRITERAT
Choi Fung Hong Co Ltd
FTERE T8 (LEREER -
EAEEER ) #3 (EER)
Main Services: Retail (Cosmetic & Skincare

Products, Personal-care Products),
Wholesale (Skincare Products)

=1 Pl

=5
Hang Yick
ERYEEEERAA
Hang Yick Properties Management Ltd
FTERTS  MEERE

Main Service: Property Management

% U- BA\IQUhl

U Banquet

EEBRARA
U Banquet Group Ltd
FTERY : PRER BEOAEREERE
Main Services: Chinese Cuisine
Restaurant, Wedding Banquet &
Supporting Services

(HEB T2 L4 In alphabetical order )
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&8 E mi#EEE Hong Kong Emerging Brand Awards

HEMEmE

Hong Kong Emerging Brand

als
agic

aMagic
aMagic
—RBERDE
aMagic Ltd
TEEMR NEFREEM - AEH -
TR FREFRME
Main Products: External Rechargeable

Battery, Charger, Computer &
Mobile Phone Accessories

KBS
Mrs So's XO Sauce

EERRERDT
Sing Wah Development Ltd
TEEM: BR - AR

Main Products: Sauce, Condiment

&8 # 2 IR ¥ m e

288,
BioChef
Biochef
Biochef
EeEERERA T
Ecoventure International Ltd
FTEER: HARR (BE -5
BHE SE EHER)

Main Products: Kitchenware (Turner, Ladle,
Mixing Bowl, Strainer Bowl, Disposable)

[y -

R
Ori-Princess
BERMAROLERAF
M & C Toy Centre Ltd
TEEM: A
Main Product: Toy

Hong Kong Emerging Service Brand

¢

GMmI
GMI

Green Mobility Innovations Ltd
Green Mobility Innovations Ltd
TEER: 2EHEFEH - BB
%Eﬂ / lthbE':t &H)DJ Fﬁﬁﬁﬁ
Main Products: Electric Scooter,
Hybrid Electric Public Light Bus,
Full Electric/ Hybrid Electric Bus,
Special Application Vehicles

EEX2

S
EiRXY]

BEETERDE

Kiu Fung Hong Ltd
TEEM TR(BR  BEXK
KRF -~ BHF)
Main Products: Snacks (Potato Chips,
French Fries, Fruit Chips, Vegetable Chips)

Gheers M

A
Cheers
125 (BB ) BRAR
Pro-wins (HK) Ltd
TERY  FEEAERALE
TE(BPE - Bm)
Main Services: Wine Agency &
Wholesale, Retail (Wine, Gift)

ealth o=

I {2 R
Health Top

MEREE
Health Top

TERY  BE (BEEM)
BREmM &R
Main Services: Retail (Rehabilitation
Products), Rehabilitation Products
Tailor-Made Services

300 T 2
KER
Crystal Harbour Restaurant
REBRERRAR
Crystal Harbour Restaurant Ltd
FERT : FHEE

Main Service: Chinese Cuisine Restaurant

28K
B]H
533 =1=

Yes-Storage
ERFERREBRAE
Derichevaux International Investments Ltd
FERE  RRERE - ERS
Main Services: Storage Services,
Transportation Services

A=)

Q>

AFAE
Embassy Hotel
HEEE
Embassy Hotel
EBHEEE
Embassy Hotel Group
FERY BE

Main Service: Hotel

(BEB T2 %7 In alphabetical order )
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Hong Kong Top Brand Awards &
Hong Kong Top Service Brand Awards

VBl E #emKia
Branding for Excellence
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Established in 1999 and 2005 respectively, the Hong
Kong Top Brand Awards and Hong Kong Top Service Brand
Awards aim to give recognition to outstanding brandnames
established by Hong Kong companies, to encourage local
enterprises in pursuit of excellence, to promote Hong Kong
products and services, and to enhance the profile, both locally
and internationally, of Hong Kong industries.

With a positioning of “rooted in Hong Kong”, the
Awards has set it as an eligibility requirement that entries
must establish in Hong Kong or have substantially close
associations with the territory. Besides, the entry company
should have been registered in Hong Kong, and possess
exclusive rights to fully control the production, distribution or
other operational activities under the entry brandname.

Entrants have to go through a rigorous and comprehensive
vetting process that combines “Review by the Panel”, “Public
Polling” and “On-site Assessment”; and the judging is primarily
based on six criteria, namely Reputation (Hong Kong, Mainland
& Overseas), Distinctiveness, Innovation, Quality, Image, as well
as Environmental Performance and Social Responsibility. The
Organizers have also introduced a licensing system, i.e. “Hong
Kong Top Brand Mark (TOP Mark) Scheme” to assess and
recognize the continued development of the Awardees.

With the cumulative number of Awardees approaching
220, the Hong Kong Top Brand Awards and Hong Kong Top
Service Brand Awards have nowadays become a cachet
pursued by the industries and recognized by the Government,
a symbol of confidence cherished by our citizens and
overseas consumers, as well as a unique platform to promote
and foster Hong Kong brands.
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Design Concept of “Hong Kong Top Brand Mark”

The “Top Mark” was designed under the supervision of Mr Kan Tai Keung. The Mark is mainly a combination
of a seal and a “TOP”, signifying authority, credential and prominence; the letter “T” and “O” are tangential to
make up a letter “b”, which together imply “Top Brand”. The Ordinary Mark is in primary blue and red colour,
while the Premier Mark uses golden colour to signify prestige and superiority.
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Hong Kong Top Brand Ten Year Achievement Award
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Starting from 2008, the Organizers have presented
“Hong Kong Top Brand Ten Year Achievement Award” every
year to selected past Awardees who have demonstrated
persistent commitment to branding and having sustained
outstanding performance for years.

To be eligible, candidate of this honorary award
should be a winner of “Hong Kong Premier Brand” and it
has been conferred the title of “Hong Kong Top Brand” for
at least ten years. The assessment is conducted based on
three sets of factors, including Business Performance and
Track of Success, Brand Strategies and Management, and
Contribution to Industries and Society.

Up to date, 14 brands have become laureates of “Hong
Kong Top Brand Ten Year Achievement Awards”, including
“A-Fontane”, “Lee Kum Kee”, “Wing Wah”, “Crocodile”,
“Knife Brand”, “Lion & Globe Brand”, “Eu Yan Sang”, “Maid
Brand”, “Chicks”, “Four Seas”, “Sea Horse”, “Wai Yuen Tong”,
“Maxim’s” and “3D-Gold”".
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Design Concept of “Hong Kong Top Brand Ten Year Achievement Award Logo”

The logo of Hong Kong Top Brand Ten Year Achievement Award was designed under the guidance of the
Honorary Advisor Mr Charles Ng. Taking the shape of Arabic numeral “10”, it is a seamless combination of
the Hong Kong Premier Brand Mark (Designed by Mr Kan Tai-Keung in 2004) and the number “1”, which
literally implies “the first” and “the best”.
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Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards
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Acclaiming our “Brand Entrepreneurs”
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The Hong Kong Emerging Brand Awards and Hong Kong
Emerging Service Brand Awards (“Emerging Awards”) give
recognition to up-and-coming young brands aged under
8 years, with an aim to encourage the industries especially
SMEs to embrace an enterprising spirit and to enhance the
value-added attributes and the competitive edges of Hong
Kong products and services through brand-building. The
Organizers also hope that the Emerging Awards would give
a boost to “brand entrepreneurs”, thus helping to foster a
branding culture in Hong Kong.

The Emerging Awards are open for brands established
in or have substantially close relations with Hong Kong.
There are six judging criteria namely Reputation (Hong Kong,
Mainland & Overseas), Distinctiveness, Innovation, Quality,
Image, as well as Environmental Performance and Social
Responsibility; and the final decision is based on “Review by
Judging Panel” with the results of “On-site Assessment” taken
into consideration.

Since 2010, 31 young brands have been selected as
winners of the Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards, demonstrating a new
horizon of Hong Kong'’s brand development.
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Design Concept of “Hong Kong Emerging Brand Mark”

“Hong Kong Emerging Brand Mark” was designed by the Honorary Advisor Mr Charles Ng. It features a
splendid star emerging from the back of letter “H” to symbolize “enterprising” and “promising”. The asterisk
also takes the shape of letter “K” to make the logo a perfect incamation of “HK”, implying “originating from
Hong Kong” and “reaching out to new horizons”. The Mark inherits the primary red and blue from the BDC’s

corporate colours, which together with a touch of shining golden signify “dignity”, “professionalism” and "vitality".
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Hong Kong Top Brand Mark (TOP Mark) Scheme
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The Hallmark of Reputation, Quality and Confidence
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Jointly organized by the BDC and
the CMA since 2004, the Hong Kong Top
Brand Mark (TOP Mark) Scheme adopts
a well-structured assessment system
and licensing procedures to continuously
review and recognize the sustainable
achievement in branding of Hong Kong
companies.

An applicant, who by legitimacy should be a winner
of Hong Kong Top Brand Awards or Hong Kong Top
Service Brand Awards, has to go through an annual On-site
Assessment that is conducted on the basis of product/service
category. And it would, after successful completion of due
registration and review process, be conferred a license and
entitled to use “Hong Kong Top Brand Mark (TOP Mark)”, a
distinctive usual identity, for business promotion.

Currently, the Scheme has about 170 registered brands
under its aegis.

#Z 44 Sticker



mhf * SlFETELRE

On Branding Journey
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“Hong Kong Top Ten Brandnames
Awards” made its debut, receiving
enthusiastic response from the
industry.

2003
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The maiden edition
of “The Parade of
Hong Kong Top
Ten Brandnames”
(renamed as “The
Parade of Hong
Kong Top Brands”
since 2005) was
published.

A re-branding campaign was
orchestrated to enhance the
Award through three major new
initiatives, i.e. renaming of the
Award, introduction of new logo,
and the implementation of “Hong
Kong Top Brand Mark (TOP
Mark) Scheme”.
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Initiated by the CMA, the Hong
Kong Brand Development
Council was formed. In August
2005, the BDC held a grand
ceremony to celebrate its
inauguration.
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The BDC launched a series of activities in
celebration of the 10th Anniversary of Hong
Kong Top Brand Awards, including the
introduction of an honorary award — “Hong
Kong Top Brand Ten Year Achievement
Award”.

The BDC and “Wen Wei Po” co-organized a
Launching Ceremony to mark the publication
of a new book namely “Brand Stories @
Hong Kong”, which was officiated by Mr
Gregory So, Under Secretary for Commerce
and Economic Development; and the
ceremony was followed by the “Luncheon in
Celebration of the 10th Anniversary of Hong
Kong Top Brand Awards”.

2009
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“The Parade of Hong Kong Top Brand
Gallary” was set up in the Hong Kong
International Airport to promote the
Awardees and showcase products of
about 20 winning brands during the period
of June 2009 to February 2010.
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Hong Kong Top Brand Awards became a
joint project of the BDC and the CMA. The
Organizers launched the “Hong Kong Top
Service Brand Awards”, as a new initiative
to recognize the outstanding brands in Hong
Kong'’s service sector.
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The BDC dispatched a high-level
delegation to Beijing and met with Ministry
of Commerce; General Administration
of Quality Supervision, Inspection and
Quarantine; State Trademark Office and
other brand-facilitation organizations.
During the visit, the BDC broached
proposals of incorporating brand
cooperation into CEPA and stepping up
the interaction and mutual recognition of
brand awards between Hong Kong and
Mainland.

2011

To celebrate the 10th Anniversary of the
establishment of HKSAR, the CMA and
the BDC jointly organized a luncheon
and the “Hong Kong Brand Development
Forum”. The Forum was listed in the 10th
Anniversary Celebration Programmes of
the HKSAR.
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“Hong Kong Emerging Brand Awards
& Hong Kong Emerging Service Brand
Awards” were introduced to give
recognition to young up-and-coming
brandnames established by Hong Kong
companies. The Presentation Ceremony
of 2010 Brand Awards was officiated by
Financial Secretary Hon John Tsang,
GBM, JP.
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Under the sponsorship of the SME
Development Fund, the BDC organized
the "Wuhan Hong Kong Brand Week"
Serial Activities. A showcase namely
“Brand Hong Kong — Stylish Gallery”
was set up at the Wuhan International
Conference & Exhibition Centre from
28 April to 2 May to display products of
selected Top Brand Awardees and over 50
Hong Kong SME brands.

Under the sponsorship of the Dedicated
Fund on Branding, Upgrading and
Domestic Sales, the BDC is implementing
the "Assisting Hong Kong Brands to
Explore Southern Fujian Market through
Organizing ‘Xiamen Hong Kong Brand
Festival’ Serial Activities” Project, in an
attempt to help Hong Kong enterprises
to tap into the vast domestic market in
Southern Fujian.
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FOR FURTHER INFORMATION: enquiry@kinox.com

Kin Hip Metal & Plastic Factory Limited
20/F., Kinox Centre, 9 Hung To Road, Kwun Tong, Kowloon, Hong Kong.
Tel: (852) 2389 6261 Fax : (852) 2343 2111
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A SUNNEX"

SUNNEX PRODUCTS LIMITED Electric

Beverage Dispenser

ELECTRIC e
APPLIANCE / =

No Worry Anymore |
of Refilling Ice for
Keeping Cool

Livigno Series \ i

Electric Chafer N | %
N =
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Digital Display
Temperature
Water Pan

20/F., Sunbeam Plaza, 1155 Canton Road, Kin,, Hong Kong.
Postal Address: P. 0. Box No. 79722, Mong Kok Post Office.
Tel: +852-2775-0204 Fax: +852-2772-7499

E-mail: sales@sunnex.com,hk

Web site: www.sunnex.com.hk
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About the Chinese Manufacturers' Association of

Hong Kong
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g4k website: www.cma.org.hk

&1 & Enquiry Hotline: (852) 2545 6166

Established in 1934, the Chinese Manufacturers’
Association of Hong Kong (CMA) is a non-profit-making
chamber of commerce and industry. With over 3,000 member
companies from various business sectors currently, the
CMA is one of the oldest and most representative industrial
associations in Hong Kong. The CMA devotes itself to promoting
Hong Kong'’s trade and industrial development, representing
industry in the formulation and implementation of Government
policies, participating in community development and fostering
international understanding and cooperation.

The CMA has been designated as a functional constituency
to represent industry, such that CMA members have the voting
right to elect a representative to sit in the Legislative Council. It
regularly dispatches trade missions to overseas countries and
intermational fairs, with a view to promoting Hong Kong industry
and fostering international co-operation. It has set up offices
in Mainland China and established close connections with the
Central and municipal governments. Making debut in 1938,
Hong Kong Brands & Products Expo (HKBPE) is a renowned
exhibition organized by the CMA to promote the domestic sales
and exports of Hong Kong products. Also, the CMA is authorized
by the Government to issue all kinds of Certificates of Origin
and to operate EDI Services Centers. Founded in 1979 and
accredited by Hong Kong Laboratory Accreditation Scheme
(HOKLAS), CMA Testing and Certification Laboratories (TCL)
is an independent quality assurance institution whose services
range from inspection, testing, certification, to technical consulting.

The CMA places much emphasis on human resource
development. Besides founding CMA Secondary School and
CMA Choi Cheung Kok Secondary School in 1976 and 1984
respectively, it also awards scholarships annually to outstanding
students from post-secondary institutions. To disseminate
business information and transfer state-of-the-art management
skills, CMA delivers a variety of seminars, training courses and
consulting services through CMA Training Center.
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Adhering to the principle of being pragmatic and proactive,
the CMA provides members with diversified, high-quality
support. CMA's Major Services include:

» Mainland Facilitation Services
* Research and Training Services
* CO & E-business Services

* Insurance Agent Services

» Brand Promotion Services

* Member Supporting Services

* Exhibition Services

* Trade Development Services

» Testing and Quality Assurance
Services

» Company Secretary Services

» Marketing & Promotion Services
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About the Hong Kong Brand Development Council
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Founded in 2005, the Hong Kong Brand Development
Council (the BDC) is a non-profit-making institution aiming to
promote the development of Hong Kong brands by pooling
together the efforts of all walks of life. The Council was initiated
by the Chinese Manufacturers’ Association of Hong Kong on the
principle of “Market leads, Government facilitates, Community
supports”, and it currently has a strong membership network
with some 300 companies. For years, the BDC has been
committed to promoting Hong Kong brands and products,
advocating innovation and creativity, fostering an environment
conducive to brand-building, and enhancing exchanges and
cooperation among companies in regard to branding.

The BDC has set itself the task of becoming a flagship
to lead the way in Hong Kong’s brand development, being
a driver for the pursuit of an overall strategy, a facilitator for
the formulation and implementation of related policies, and
a “one-stop” service platform to support Hong Kong brands.
The Council has been playing an active role in every key area,
sharpening its leadership in brand accreditation, incubation,
promotion, research, exchanges and international cooperation;
and some of its major activities include:

* Hong Kong Top Brand Awards, Hong Kong Top Service
Brand Awards, Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

» Hong Kong Top Brand Mark (Top Mark) Scheme

» Made in Hong Kong Mark (HK Mark) Scheme

* SME Branding Club

» “The Parade of Hong Kong Top Brands” booklet

» Executive Diploma in Strategic Brand Management
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The BDC has been actively participating in various
exhibitions, product showcases, and other promotional events,
both domestically and across the border. With the launch of
landmark projects like “Wuhan Hong Kong Brand Week” and
“Xiamen Hong Kong Brand Festival”, the BDC has further
strengthened its pivotal role as a promoter for the collective
image of Hong Kong brands as well as a mentor to assist
companies in tapping into Mainland’s vast domestic market.
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Steering our industries towards brand-building
and developing Hong Kong into a brands hub
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