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FE R E Awards’ Objective

[BERAMESR| N [EERERERERE ] SEREEBLFAL
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' EERMERR  BIERIHEEH T BRMENEE o

/

‘ Hong Kong Top Brand Awards and Hong Kong Top Service
Brand Awards aim to give recognition to outstanding brandnames
established by Hong Kong companies; to encourage local
enterprises to pursue excellence; to promote Hong Kong products
and services; and to enhance the profile of Hong Kong industries
both locally and internationally.

r%;g%?inn IEEE—"EJ *ﬂ r—i;/%%ﬁiﬁﬁi%nnﬁéﬁ;j—ij EE%‘%—?—/E/&
AERINHFTEGE > BBERAFHEERN  FRAEREEARSE
= R AR M IEEM TR o

Hong Kong Emerging Brand Awards and Hong Kong Emerging
Service Brand Awards give recognition to up-and-coming young
brandnames established by Hong Kong companies, with an aim
to encourage the industries to embrace an enterprising spirit and
to enhance the value-added attributes and competitive edges of
Hong Kong products and services through brand-building.
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Ms Shirley Chan, JP

Chairman, the Hong Kong Brand Development Council

Hong Kong is held in high regard as one of the top cities to do business,
and it beyond doubt is a blessed place for branding, providing a benign
environment that could nurture and add values to worldwide brands. Apart
from advanced market infrastructure, first-class commercial facilities, all-around
support services, sound intellectual property framework and friendly government
policies, Hong Kong enjoys a unique geographic position, posed to be the best
stepping-stone for brands to tap into Asian market and the natural gateway to
Mainland China. The recent years have seen Hong Kong rising up as a star-
studded “brands hub”; and its strong city brand image imparts a positive “country
of origin effect” to our products, services and enterprises, enabling them to have
a good start in the international arena.

Hong Kong is also proud to have a business community that is keen and
adept in branding. Indeed, our industries have a long tradition of brand building.
From the high-quality consumer product brands emerging in the middle of the
twentieth century when Hong Kong embarked on the Newly Industrialized
Economy stage, to the various service brands which mushroomed with the
advent of service economy and cut a fine figure because of high efficiency,
trendiness and customer-first spirit, Hong Kong companies have demonstrated
admirable courage, strong ability and fine skills in pursuing excellence through
branding.

Recently, more and more Hong Kong enterprises including SMEs have
been pressing ahead with brand building, notably moving from OEM (Original
Equipment Manufacturing) to OBM (Original Brand Manufacturing), in an
attempt to climb up the value ladder and sharpen long-term competitive edge.
With the strenuous efforts of our industries, Hong Kong is now ushering in a
“golden era” of brand development.

The Brand Awards co-organised by the Hong Kong Brand Development
Council and the Chinese Manufacturers’ Association of Hong Kong every year
bear witness to the latest developments and enviable achievements of Hong
Kong's home-grown brands. Through rigorous selection, another 37 brands
have become laureates of the Hong Kong Top Brand Awards, Hong Kong Top
Service Brand Awards, Hong Kong Emerging Brand Awards & Hong Kong
Emerging Service Brand Awards. As you would agree, these award-winning
brands represent an epitome of Hong Kong’s fascinating brand story. Among
them, there are household names having accompanied us for decades through
thick and thin, fashion icons well-known as trend-setters and innovation drivers,
as well as up-and-coming stars that are rising to fame by dint of phenomenal
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business acumen, thrilling creativity and strong enterprising spirit. All the
winners have exhibited high-level performance in respect of Reputation,
Distinctiveness, Innovation, Quality, Image, as well as Environmental
Performance and Social Responsibility; and their hard-earned success stories
have added remarkable chapters to the legendary epic of Hong Kong’s brand
development.

Founded in 1999, the Hong Kong Top Brand Awards is now in its 15th
running. Starting from a small-scale programme organised in tandem with the
Hong Kong Brands and Product Expo, it has nowadays become the most
representative brand accreditation scheme in Hong Kong and has branched
out into wider award categories, including the Hong Kong Top Service Brand
Awards and the more recent Hong Kong Emerging Brand Awards & Hong
Kong Emerging Service Brand Awards, with over 270 winners cumulatively to
date. Suffice it to say, the smooth running and long-lasting high performance
of the Awards over these years could be attributed to the unfailing support of
the Government and our community on one hand, and to local companies’
unrelenting passion for and unswerving commitment to brand-building on the
other.

Taking this opportunity, let me pay tribute to our Financial Secretary,
who has been the officiating guest of the Awards Presentation Ceremony for
six years. At the same time, | would like to express our sincere gratitude to
Government departments, organisations and individuals that have contributed
enormously to the 2013 Awards. Our special thanks go to the Judging Panels
respectively led by Permanent Secretary for Commerce and Economic
Development Mr. Andrew Wong, Under Secretary for Commerce and
Economic Development Mr. Godfrey Leung, and Director-General of Trade and
Industry Mr. Kenneth Mak; the Official Honorary Auditor-cum-Event Sponsor
KPMG; and the Trophy Sponsor Lukfook Jewellery. Likewise, we sincerely
thank the Hong Kong Trade Development Council and the media, for their
invaluable assistance in promoting the Awards.

Please join me in congratulating all winners of the 2013 Awards.



a M

Congratulatory Apothegms

FERNTHEMBFEFRE&E GBM XFHt
The Hon John Tsang Chun-wah, GBM, JP
Financial Secretary, Hong Kong Special Administrative Region

Sl R L N BN R R VR (R
SR F D N [N R SRR e { R

N 5
 —WRRR-E

=

#t
3
4
7
£
¥
}%‘
i



a

Congratulatory Apothegms

FEFRNITHERBEREERRBARHMRE GBS XFEMHL
The Hon Gregory So Kam-leung, GBS, JP

Secretary for Commerce and Economic Development
Hong Kong Special Administrative Region
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Congratulatory Apothegms

FEFNITHERBEREERRBAFEHER (IR RIKE)
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§ Mr Andrew H Y Wong, JP
i Permanent Secretary for Commerce and Economic
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Congratulatory Apothegms

FRAFNITHEMFBHREERIREXERL
Miss Janet Wong, JP

Commissioner for Innovation and Technology
& Hong Kong Special Administrative Region
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Congratulatory Apothegms

FERNTHEIXRSEERFHEFAEHL
Mr Kenneth Mak, JP

Director-General of Trade and Industry
Hong Kong Special Administrative Region
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FERNTHEEEEMAOEAERERKTEE
Mr Jerry Liu

Head of Create Hong Kong

Hong Kong Special Administrative Region
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Congratulatory Apothegms

FERATEREHRSTERERIEXTEHL
Mr Irons Sze, JP
President, the Chinese Manufacturers’ Association of Hong Kong
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Final Judging Panels of 2013 Brand Awards
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Final Judging Panel of Hong Kong Top Brand Awards:

e Mr Kenneth Mak, JP, Director-General of Trade and Industry,
Hong Kong SAR Govemment (Chairman of Judging Panel)

e Mr Irons Sze, JP, President of the Chinese Manufacturers’
Association of Hong Kong

e Mr Stanley Lau, BBS, MH, JP, Chairman of the Federation of
Hong Kong Industries

e Mr Ng Ching Wun, Vice Chairman of the Hong Kong Brand
Development Council

e Mr Victor Ng, MH, Deputy Chairman of the Hong Kong
Productivity Council

e Mr Raymond Yip, Assistant Executive Director of the Hong
Kong Trade Development Council

e Mr Francis Lee, Chairman of Hong Kong Designers Association

Final Judging Panel of Hong Kong Top Service Brand Awards:

e Mr Godfrey Leung King-kwok, JP, Under Secretary for
Commerce and Economic Development, Hong Kong SAR
Govemment (Chairman of Judging Panel)

e Ms Shirley Chan, JP, Chairman of the Hong Kong Brand
Development Council

e Prof Timothy Tong, JP, President of the Hong Kong Polytechnic
University

e Dr Peter Lam, Chairman of Hong Kong Tourism Board

e Mr Ricky Tsang, Vice Chairman of the Chinese General
Chamber of Commerce

e MrHenry Yip, Vice Chairman of Hong Kong Retail Management
Association

e Miss Shirley Yuen, CEO of the Hong Kong General Chamber of
Commerce

Final Judging Panel of Hong Kong Emerging Brand Awards

& Hong Kong Emerging Service Brand Awards:

e MrAndrew H'Y Wong, JP, Permanent Secretary for Commerce
and Economic Development (Commerce, Industry and
Tourism), Hong Kong SAR Government (Chairman of Judging
Panel)

e Mr Simon Wong, JP, Vice Chairman of the Hong Kong Brand
Development Council

e Mr Eric Ng, President of the Hong Kong General Chamber of
Small and Medium Business

e |Ir C S Ho, Deputy Chairman of the Hong Kong Quality
Assurance Agency

e Dr Edmund Lee, Executive Director of Hong Kong Design
Centre

e Prof Matthew K O Lee, Chair Professor of Information Systems
& Electronic Commerce and Director of Communications &
Public Relations of City University of Hong Kong
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List of 2013 Brand Awards Winners

J/}EPE%H!+ﬂﬂﬁah§

Hong Kong Top Brand Ten Year Achievement Award

@ &

TR
Airland
R EEBRAR
Airland Enterprise Co Ltd
FEER: KB REAR - RBEERA

Main Products: Mattress,
Bedding Products, Furniture

INIRIAE

LUKFOOK JEWELLERY

FNEKRE
Lukfook Jewellery
NEEE (B ) BRAT
Luk Fook Holdings (International) Ltd
FTEER: EHE e HBOEH
KRR HitbBth
Main Products: Gold, Platinum,

Gem-set Jewellery; Natural Jadeite;
Other Accessory Items

T, ) sasfae

GERMAN [ 8 B1ES

EEH
German Pool
EEE (B8 )BRATF
German Pool (HK) Ltd
FTEER: AEBRERE  AREBEE -
BHUKES - HUMER - FHE
Main Products: Halogen Cooking Pot,

Food Processor, Electric Water Heater,
Range Hood, Kitchen Cabinet

&
0
T

Shkhg
Sau Tao
HEBERARLDH
Sun Shun Fuk Foods Co Ltd
TEEMR: FEERY @REIRY -
PMERBERT - HERT) - "H R
Main Products: Noodle King Series,

Noodles Gift Pack Series, Rice Vermicelli Series,
Hanging Noodles Series, Noodle Cake Series

- "/ Hong Kong Premier Brand

R

Imperial Bird’s Nest
BERBERERAT

Imperial Bird’s Nest International Co Ltd

TEEM: KB - BERERY
BEEN - REMN - ZEBIK
Main Products: Bird’s Nest, Imperial Bird’s
Nest - Simple Series, Rare Medical Herb &
Material, Chinese Medical & Material,
Dried Sea Foods

PATCHUN

N
Pat Chun
NZERERAT
Pat Chun International Co Ltd
FEEM: FHEE - SR FARER -
A#t B<RMm
Main Products: Vinegar, Soy Sauce,

Seasoning Sauce, Mooncakes,
Festive Food

(HEB T 5 %4 In alphabetical order )



—E—=FaRXERTRAMRE

List of 2013 Brand Awards Winners

ag) FEam

BAEHE
B Kids
ESEEERA T
Blue Box International Ltd
FEER: BRNAE (ZEIRA
FRBRER  SEREBRIGA -
BRIEFGA - KATA )

Main Products: Baby Toy (Sleeping Aid Toy,

Teether & Rattler, Music & Movement Toy,
Pre-school Learning Toy, Bath Toy)

o

RGaNte NASS
MRy

REH
Organic Nature
EEBEBREEGRAR
Truth & Faith International Ltd
FEER: AWM (B2
TOBECRA ERREER BEA -
REFFE)

Main Products: Healthcare Dietary

Supplement (Royal Jelly, Omega-3,
Bilberry, Propolis, Liver Tonic)

EiPX2

ERKY)
EiRXY)
EEITHRRATA
Kiu Fung Hong Ltd
FEEMR: ER
(BFR - B1% KRR -B3A)
Main Products: Snacks (Potato Chips,
French Fries, Fruit Chips, Vegetable Chips)

Hong Kong Top Brand

44

l‘-

Vi 3
Hin Sang
PTHEITERAE
Hin Sang Hong Co Ltd
FTEEm: BRAWIM (BERY)

REREER (NREY)

Main Products:

Healthcare Dietary Supplement,

Chinese Medicine Healthcare Product
(Baby Care)

L

HR
Wi

Eib
Vita Calm
ERREREERERAA
Vita Green Health Products Co Ltd
FEER: PEREER (20)

Main Product: Chinese Medicine Healthcare
Product (Vita Calm)

S+

®
—
5 t
J’s Garden

==
A=
J’s Garden

e B RN A
Luen Kee Hoo Co Ltd
FTEEMR  REFLERERM
IRE - AwRER
Main Products: Dried Wild Fungus Foods,
Tea, Seasoning Sauce

Wsmmer’

winner MEDICAL

4]
Winner
BREER (58 )BRAHF
Winner Medical (HK) Ltd
FTEEM: GOEEER BLEEER
PRI HIE R

Main Products: Surgical Dressing
Products, Wound Care Dressing Products,
Infection Control Products

(HEB T2 5L In alphabetical order) h
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List of 2013 Brand Awards Winners

HEAHRE R B

Hong Kong Premier Service Brand

(Egle

o

PRINCERT,
il 8 KFREESE
EGL Tours Prince Jewellery & Watch
RRERTHEERDE RFEREEERA T
EGL Tours Co Ltd Prince Jewellery & Watch Co
FERE : RTE - BRTEER FER
TBIMER - TERFRER - SEEREE TE (B KREH)
Main Services: Group Tour, FIT Packages, Overseas

Main Services:
Wedding Consultancy, Cruise Agency, Incentives Tours

Retail (Watch, Jewellery)

og) FEEHER
Hong Kong Top Service Brand
N\ |
apple BANNERSHOP
BERRRE BannerSHOP
Apple Storage BannerSHOP
REREEARAF

BannerSHOP Hong Kong Ltd
BannerSHOP Hong Kong Ltd

FTERY  BBEERY

Main Service: Digital Printing Services

i &

Tai Yau Storage Group Ltd

FER  RIREHAE -
BIRE (RER)  EW - FHRRB

Main Services: Rental of Storage Room,
Franchising (Storage), Transportation, Mail Box Serwces

E2F15 {t#t

ClubONE Culture Homes
BRETEBERAT XN (REAREHETS ) BRAT
The Lifestyle Group Ltd

Culture Homes (Outlet Stores
Wholesale Centre) Ltd
TERE HERTE (REAR BFRERER)
Main Services: Wholesale & Retail (Elderly &
Rehabilitation Products)

TERE IEERY - EHRY
Main Services: Wedding Banquet Service,
Catering Service

*

=BBER

EK IMMIGRATION

_ TurBOJET
ST AT
IR SF R AT
TurboJET
EREPRMEEERRAT
Shun Tak-China Travel Ship
Management Ltd
FERY : FEERRE

Main Service: Passenger Ferry Services

(< CITY CHAIN

B 1 JEB
City Chain
S RRiESR A R A
City Chain Co Ltd
TERRE  FHREE
Main Service: Retail (Watch)

5

DR-Max
DR-Max
DR-Max Ltd
DR-Max Ltd

ER  BHRE - B - TERNAE

Main Services: Teaching Materials Editing,

Publishing, Retail & Agency

iR £% 88

REBR TFEHR SREEMEARREE iR #% 88
EK Immigration Kee Wah Bakery Ngan Lung Restaurant Optical 88
SEBREBERLDE TEHRERQF RERREBFRL A iR#Z 88 AMRAH
EK Immigration Consulting Kee Wah Bakery Ltd Ngan Lung Catering Optical 88 Ltd
Ltd FERK B ( R R (HO'dlngS) Ltd
TERY  BRER RS R

Bim)  HLEEE
Main Services: Retail (Food, Tea,
Beverages), Online Retail

Main Service: Immigration
Consulting Services

FER  KEBE
Main Service: Hong Kong-Style
Tea Café

FER  RETEMERERE -
2HEERRAGE - RESEERG
Main Services: Optical Dispensing &
Retail Service, Comprehensive Eye
Examination, Eye Care Services

(BEB A9 54 In alphabetical order )
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List of 2013 Brand Awards Winners

HEMEmE

Hong Kong Emerging Brand

e
FH

BREREEMBERRAF
FH Rehabilitation Products Mfg Co Ltd

FTEER: WE - HEIRERREA
Main Products: Wheelchair, Aid & Rehabilitation
Products

RiE
Smartech
KEBBEHBERAF
Smartech International Marketing Ltd

FTEER: PERESEE
Main Product: Small Household Appliance

&8 2 IR mig

Lex®

Lexnfant
Lexnfant
HETESERAAE
Lexington Ltd
TEER VWRBEYREARAR
Main Products: Silicone Infant
Tableware & Appliance

TonySame” BEIE /[
EEE.O

TonySame
BELERERD R

TonySame (International) Ltd
TEEM: RE

Main Product: Glasses

Hong Kong Emerging Service Brand

[ii2\mple

DESIGN

Ample Design
Ample Design

Ample Design Co Ltd
Ample Design Co Ltd

TERY  ERRE - HEEHE

Main Services: Interior Design, Project Management

Magnum Club
Magnum Club
Magnum Entertainment Group Holdings Ltd
Magnum Entertainment Group Holdings Ltd
FERE OBE - SEEXE

Main Services: Club, Event Planning

TERE: SHRERE

=aRME
Best Video
SERERRATR
Best Video Ltd

Main Services: Multi- medla Production,
Advertisement Consultation Services

/
E]  NEW YORK MEDICAL GROUP
NMCE & B R %

MR R E

New York Medical Group
ANBRBEBEROERDE

New York Medical Group
(Pain Center) Ltd
TERY  BEAE - MIERE
MAEANBTIEREBRBERE

Main Services: Chiropractic, Physiotherapy, Office

Ergonomic Consulting & Seminar

SRR AR

LOTOP(%

LOTOPIA
LOTOPIA
EARE H AR A F
Continental Jewellery (Mfg) Ltd
TEEM: REAH

Main Product: Jewellery

Yell
Ye!l
EHARANT
Advance Bright Ltd
TEEMNEFREEM - EEIEFRI
MEXTT - FREARER
Main Products: External Rechargeable Battery,
Portable Bluetooth Speaker,

Vehicle Rechargeable Battery,
Mobile Phone Accessory

Diwash®
WisA—%h
BigA— %
Diwash
HEEBSZERAT
Leader Star Trading Ltd
TERY  BERBRRKE

Main Service: Tableware Cleaning Services

(HEB T 5 %% In alphabetical order )
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Hong Kong Top Brand Awards &
Hong Kong Top Service Brand Awards

[EBRMER | N [HERFEMER| 2RAIMR
1999 £} 2005 - EEXREEBARAI LWL RS
HEEERERE  URATBEMNBBNANZE - #88
HERR  BIBRREBEEHEBRIENAR -

MBE | RA [RREB] NWENL HSERELE
AEBANREFBABEENRIRE  MBEQATDEAE
HFREEM UHFHSERENEE  HEILERSR
& o

[ER | FREBVRREETIE  BRN2E (B8
HERBREN)  KERE  AIHES BB FR R
REMEERS  FEEFA [ERT=] - [ARRE]
M [EEX] SZERBAR - 2EMRA U THE mRE
MEERE - TRMRBEEB [FBEER (TOP &) &
2] - BUERFRHIEME MR T RS RENHERE

RBZENBN - [FBREEE| N [FBREEE
BE | ZAWEREMEE 230 i RABZERERM
BUSREMN—IERE  TREEBDRMEBINEEEVLEPR
BEEMEENGOER  ER—(AHEE XBENEAS
BRENEETE -

[EFRBMER] RETER
e
s

d

Established in 1999 and 2005 respectively, the Hong Kong
Top Brand Awards and Hong Kong Top Service Brand Awards
aim to give recognition to outstanding brandnames established
by Hong Kong companies, to encourage local enterprises to
pursue excellence, to promote Hong Kong products and services,
and to enhance the profile, both locally and internationally, of
Hong Kong industries.

With a positioning of “rooted in Hong Kong”, the Awards
have set it as an eligibility requirement that entries must
be established in Hong Kong or have substantially close
associations with the territory. Besides, the entry company
should have been registered in Hong Kong, and possess
exclusive rights to fully control the production, distribution or
other operational activities under the entry brandname.

Entrants have to go through a rigorous and comprehensive
vetting process that combines “Panel Review”, “Public Polling”
and “On-site Assessment’; and the judging is primarily based
on six criteria, namely Reputation (Hong Kong, Mainland &
Overseas), Distinctiveness, Innovation, Quality, Image, as well
as Environmental Performance and Social Responsibility. The
Organisers have also introduced a licensing system, i.e. “Hong
Kong Top Brand Mark (TOP Mark) Scheme” to assess and
recognise the continued development of the Awardees.

With the cumulative number of Awardees reaching 230,
the Hong Kong Top Brand Awards and Hong Kong Top Service
Brand Awards have nowadays become a cachet pursued by
the industries and recognised by the Government, a symbol of
confidence cherished by our citizens and overseas consumers,
as well as a unique platform to promote and foster Hong Kong
brands.
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Design Concept of “Hong Kong Top Brand Mark”

The “Top Mark” was designed under the supervision of Mr Kan Tai Keung. The Mark is mainly a
combination of a seal and a “TOP”, signifying authority, credential and prominence; the letters “T” and “O”
are tangential to make up a letter “b”, which together imply “Top Brand”. The Ordinary Mark is in primary
blue and red, while the Premier Mark is gold in colour to signify prestige and superiority.
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Hong Kong Top Brand Ten Year Achievement Award
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Starting from 2008, the Organisers have presented “Hong
Kong Top Brand Ten Year Achievement Award” every year to
selected past Awardees who have demonstrated persistent
commitment to branding and having sustained outstanding
performance for years.

To be eligible, candidate of this honorary award should be
a winner of “Hong Kong Premier Brand” and has been conferred
the title of “Hong Kong Top Brand” for at least ten years. The
assessment is conducted based on three sets of factors,
including Business Performance and Track of Success, Brand
Strategies and Management, and Contribution to Industries and
Society.

Up to date, 18 brands have become laureates of “Hong
Kong Top Brand Ten Year Achievement Awards”, including
“A-Fontane”, “Lee Kum Kee”, “Wing Wah”, “Crocodile”, “Knife
Brand”, “Lion & Globe Brand”, “Eu Yan Sang”, “Maid Brand”,
“Chicks”, “Four Seas”, “Sea Horse”, “Wai Yuen Tong”, “3D-Gold”,
“Maxim’s” , “Airland”, “German Pool”, “Lukfook Jewellery” and
“Sau Tao”.
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Winning Brands
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Design Concept of “Hong Kong Top Brand Ten Year Achievement Award Logo”

The logo of Hong Kong Top Brand Ten Year Achievement Award was designed under the guidance of the
Honorary Advisor Mr Charles Ng. Taking the shape of Arabic numeral “10”, it is a seamless combination
of the Hong Kong Premier Brand Mark (designed by Mr Kan Tai-Keung in 2004) and the number “1”,

which literally implies “the first” and “the best”.
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Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards
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and “vitality”.

The Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards (“Emerging Awards”)
give recognition to up-and-coming young brands aged under 8
years, with an aim to encourage the industries especially SMEs
to embrace an enterprising spirit and to enhance the value-
added attributes and the competitive edges of Hong Kong
products and services through brand-building. The Organisers
also hope that the Emerging Awards would give a boost to “brand
entrepreneurs”, thus helping to foster a branding culture in Hong
Kong.

The Emerging Awards are open for brands that are
established in or have substantially close relations with Hong
Kong. There are six judging criteria namely Reputation (Hong
Kong, Mainland & Overseas), Distinctiveness, Innovation,
Quality, Image, as well as Environmental Performance and
Social Responsibility; and the final decision is based on “Judging
Panel Review” with the results of “On-site Assessment” taken
into consideration.

Since 2010, 42 young brands have been selected as
winners of the Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards, demonstrating a new
horizon of Hong Kong’s brand development.
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Design Concept of “Hong Kong Emerging Brand Mark”

“Hong Kong Emerging Brand Mark” was designed by the Honorary Advisor Mr Charles Ng. It features a
splendid star emerging from the back of letter “H” to symbolise “enterprising” and “promising”. The asterisk
also takes the shape of letter “K” to make the logo a perfect incarnation of “HK”, implying “originating from
Hong Kong” and “reaching out to new horizons”. The Mark inherits the primary red and blue from the

BDC'’s corporate colour, which together with a touch of shining golden signify “dignity”, “professionalism”
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Hong Kong Top Brand Mark (TOP Mark) Scheme
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EBABIRHEEE
Hong Kong Top Brand Mark Scheme

Jointly organised by the BDC and
the CMA since 2004, the Hong Kong Top
Brand Mark (TOP Mark) Scheme adopts
a well-structured assessment system
and licensing procedures to continuously
review and recognise the sustainable
achievement in branding of Hong Kong
companies. 2

An applicant, who by legitimacy should be a winner of
Hong Kong Top Brand Awards or Hong Kong Top Service Brand
Awards, has to go through an annual On-site Assessment that
is conducted on the basis of product/service category. And it
would, after successful completion of due registration and review
process, be conferred a license and entitled to use “Hong Kong
Top Brand Mark (TOP Mark)”, a distinctive visual identity, for
business promotion.

Currently, the Scheme has about 190 registered brands
under its aegis.
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On Branding Journey

2004
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“Hong Kong Top Ten Brandnames
Awards” made its debut, receiving
enthusiastic response from the
industry.

2003
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The maiden edition of “The Parade
of Hong Kong Top Ten Brandnames”
(renamed as “The Parade of Hong
Kong Top Brands” since 2005) was
published.
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A re-branding campaign was
orchestrated to enhance the
Award through three major new
initiatives, i.e. renaming of the
Award, introduction of new logo,
and the implementation of “Hong
Kong Top Brand Mark (TOP
Mark) Scheme”.

2006
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The BDC dispatched a high-level
delegation to Beijing and met with Ministry
of Commerce; General Administration
of Quality Supervision, Inspection and
Quarantine; State Trademark Office and
other brand-facilitation organisations. During
the visit, the BDC broached proposals of
incorporating brand cooperation into CEPA
and stepping up the interaction and mutual
recognition of brand awards between Hong
Kong and Mainland.
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2005
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Initiated by the CMA, the Hong Kong Brand
Development Council was formed. In August
2005, the BDC held a grand ceremony to
celebrate its inauguration.

#NERERE
Hamg Kong Brand Developmant Cosncil
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Hong Kong Top Brand Awards became a
joint project of the BDC and the CMA. The
Organisers launched the “Hong Kong Top
Service Brand Awards”, as a new initiative
to recognise the outstanding brands in Hong
Kong’s service sector.
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2007

BESkRERERENEBEERY
TRFFESR [B8nERERE]
[miB | %Eftillﬁfﬁﬁﬂ,ﬁﬁf&)#”ﬁ
BENA [TRAFLSENER ] 2— -

To celebrate the 10th Anniversary of the
establishment of HKSAR, the CMA and
the BDC jointly organised a luncheon
and the “Hong Kong Brand Development
Forum”. The Forum was listed in the 10th
Anniversary Celebration Programmes of
the HKSAR.
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The BDC launched a series of activities in
celebration of the 10th Anniversary of Hong
Kong Top Brand Awards, including the
introduction of an honorary award — “Hong
Kong Top Brand Ten Year Achievement
Award”; and jointly published a book
namely “Brand Stories @ Hong Kong” with
“Wen Wei Po”.
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“Hong Kong Emerging Brand Awards
& Hong Kong Emerging Service Brand
Awards” were introduced to give
recognition to young up-and-coming
brandnames established by Hong Kong
companies. The Presentation Ceremony
of 2010 Brand Awards was officiated by
Financial Secretary Hon John Tsang,
GBM, JP.

2012-2013
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Under the sponsorship of Dedicated Fund
on Branding, Upgrading and Domestic
Sales(BUD), the BDC implemented the
“Xiamen Hong Kong Brand Festival” Serial
Activities, to assist Hong Kong enterprises
in tapping into the vast domestic market in
Southern Fuijian.
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“The Parade of Hong Kong Top Brand
Gallary” was set up in the Hong Kong
International Airport to promote the
Awardees and showcase products of
about 20 winning brands during the period
from June 2009 to February 2010.

2011
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Under the sponsorship of the SME
Development Fund, the BDC organised
the “Wuhan Hong Kong Brand Week”
Serial Activities. A showcase namely
“Brand Hong Kong — Stylish Gallery”
was set up at the Wuhan International
Conference & Exhibition Centre from
late April to early May to display products
of selected Hong Kong Top Brand
Awardees and over 50 SME brands.

2013-20714

mEREMR [EBEEEREH] &
HEE BRI AEERTE N
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The BDC is rolling out the “Chonggqing
Hong Kong Brand Festival” Serial
Activities. By staging a thematic
showcase, it attempts to promote
the emotional value of Hong Kong
brands by employing an innovative
experience-based approach.
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About the Chinese Manufacturers' Association of

Hong Kong
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Established in 1934, the Chinese Manufacturers’
Association of Hong Kong (CMA) is a non-profit-making
chamber of commerce and industry. With over 3,000 member
companies from various business sectors currently, the CMA is
one of the oldest and most representative industrial associations
in Hong Kong. The CMA devotes itself to promoting Hong
Kong’s trade and industrial development, representing industry
in the formulation and implementation of Government policies,
participating in community development and fostering international
understanding and cooperation.

CMA has been designated as a functional constituency
to represent industry, such that CMA members have the voting
right to elect a representative to sit in the Legislative Council. It
regularly dispatches trade missions to overseas countries and
interational fairs, with a view to promoting Hong Kong industry
and fostering international co-operation. It has set up offices
in Mainland China and established close connections with the
Central, provincial and municipal governments. Making debut in
1938, the Hong Kong Brands & Products Expo is a renowned
exhibition organised by the CMA to promote the domestic sales
and exports of Hong Kong products. Also, the CMA is authorized
by the Government to issue all kinds of Certificates of Origin
and to operate EDI Services Centers. Founded in 1979 and
accredited by Hong Kong Laboratory Accreditation Scheme, CMA
Testing and Certification Laboratories is an independent quality
assurance institution whose services range from inspection,
testing, certification, to technical consulting.

CMA places much emphasis on human resource
development. Besides founding CMA Secondary School and
CMA Choi Cheung Kok Secondary School in 1976 and 1984
respectively, it also awards scholarships annually to outstanding
students from post-secondary institutions. To disseminate
business information and transfer state-of-the-art management
skills, CMA delivers a variety of seminars, training courses and
consulting services through the CMA Training Center.

Adhering to the principle of being pragmatic and proactive,
the CMA provides members with diversified, high-quality
support. CMA's major services include:

* Exhibition Services

* Brand Promotion Services

* Testing and Quality Assurance
Services

» Company Secretary Services

* Marketing & Promotion Services

* Mainland Supporting Services
* Research and Training Services
» CO & E-business Services

* Insurance Agent Services
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Founded in 2005, the Hong Kong Brand Development
Council (the BDC) is a non-profit-making institution aiming to
promote the development of Hong Kong brands by pooling
together the efforts of all walks of life. The Council was initiated
by the Chinese Manufacturers’ Association of Hong Kong on the
principle of “Market leads, Government facilitates, Community
supports”, and it currently has a strong membership network
with over 300 companies. For years, the BDC has been
committed to promoting Hong Kong brands and products,
advocating innovation and creativity, fostering an environment
conducive to brand-building, and enhancing exchanges and
cooperation among companies in regard to branding.

The BDC has set itself the task of becoming a flagship
to lead the way in Hong Kong'’s brand development, being
a driver for the pursuit of an overall strategy, a facilitator for
the formulation and implementation of related policies, and
a “one-stop” service platform to support Hong Kong brands.
The Council has been playing an active role in every key area,
sharpening its leadership in brand accreditation, incubation,
promotion, research, exchanges and international cooperation.

The BDC has been actively participating in various
exhibitions, product showcases, and other promotional events,
both domestically and across the border. With the launch of
landmark projects like “Wuhan Hong Kong Brand Week” ,
“Xiamen Hong Kong Brand Festival” and “Chongging Hong
Kong Brand Festival”, the BDC has further strengthened its
pivotal role as a promoter for the collective image of Hong Kong
brands as well as a mentor to assist companies in tapping into
Mainland’s vast domestic market.

Some of the BDC’s major activities include:
* Hong Kong Top Brand Awards & Hong Kong Top Service
Brand Awards
Hong Kong Emerging Brand Awards & Hong Kong Emerging
Service Brand Awards
» Hong Kong Top Brand Mark (Top Mark) Scheme
» Made in Hong Kong Mark (HK Mark) Scheme
* SME Branding Club
* “The Parade of Hong Kong Top Brands” Booklet
» Executive Diploma in Strategic Brand Management
* “Hong Kong Brand Festival” Promotion Activities
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Steering our industries towards brand-building
and developing Hong Kong into a brands hub
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