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Two Cases



Lynx Effect Hong Kong – Launch Campaign



TVC



Viral Video



Viral Video

毒男被美女「醫病」

保安員升降機被三女生擒



Lynx\Lynx-Youtube\index.html

Interactive Youtube video











nowTV 101 ATM
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Social Media
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Facebook
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OFFICIAL ATM FB PAGE

14000+ Likes

329,369 Page Views

35467 Like, Comment & Wall Post

In 6 Weeks



Forum
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Real Time Seeding during 
Program Air Time to raise 
awareness

Real Time + Regular Seeding
1500+ post seeded across 30 local forums in 6 
weeks
Gaining 1900+ natural reply and 80000+ views



What We Have Triggered –

Facebook
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UNOFFICIAL

ATM FB PAGE with 21000+ Likes ATM iPhone/iPad App



What We Have 

Triggered – Forum

9/5/2011

With the high awareness of program created in 
forum, users started to producing tools to facilitate 

their search of answer…….



Active Listening
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7 x 24 Social Media Real Time Monitoring



Online / Offline Integration



Online / Offline Integration
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The Classic ‘Lesson’ – Amplify the positive feedback
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MS team selected forum topics for celeb to 
reply, created overwhelming response in 
forum 

Create viral video to react with the online audience



Respect their voices
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Changed The Ad



Crisis 

Management



Wrong Question on Feb 13
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Crisis Management



What We Have Managed – Active 

Listening
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Very Positive Feedback from Community Influencer



Implication – Think 

Content



Marketers are Content Providers



Contents that people search, view and 

share



Interactive



User Generated Content



Listen and Response



Speed!!!!


