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Over the course of past year, the economic terrains both
externally and on the home front were rugged as the COVID-19
pandemic persisted. The fifth wave of the pandemic that broke out
in Hong Kong in early 2022 proved more treacherous than most.
In the face of the manifold challenges on the heels of the extremely
volatile market situation, members of the Hong Kong business
sector exhibited enormous resilience and agility. They soldiered on,
bringing into play the “strength through adversity” spirit in an effort to
steer their business back onto the right track. In the meantime, the
industries exercised sharp insight and had the foresight to tap new
market opportunities, embrace new technologies and try their hands
at new business models to take their business off the beaten path
towards a “new” dawn.

The pandemic impact and the economic ebb and flow alike
did not dampen our industries’ unwavering determination to keep
the “Hong Kong brand spirit” high. In recent years, there emerged
numerous business legends that turned adversity into triumph
through the implementation of brand strategy. Especially in the
fight against the epidemic, many local enterprises managed to
overcome short-term operational difficulties without slowing down
the pace of brand development. Rather, they demonstrated greater
enthusiasm and uninterrupted commitment to building up their “brand
competitiveness”. For this reason, the “Hong Kong Brand i-Directory”
(Brand HKIiD) Registration System, which was newly introduced by
the Hong Kong Brand Development Council (the BDC), triggered
enthusiastic response across the business sector. Within a short
span of around one year, the system attracted more than 200 local
original brands to verify their identity and upload their information
onto the online centralised database, constituting another star-
studded line-up of “Authentic Hong Kong Brands”.

The Brand Awards, jointly organised by the BDC and the
Chinese Manufacturers’ Association of Hong Kong (the CMA),
have been standing as an important signpost for Hong Kong
brand development. Although the 2021 Awards encountered a
few challenges during preparation, it reaped satisfactory results
on the back of the concerted effort from members of the business
community. The awardees maintained a consistently high standard
in terms of both quantity and quality, demonstrating the latest
developments and remarkable achievements of Hong Kong
brands. Their success stories of perseverance and their courage to
make headway against the odds again underscore the industries’
undeterred confidence in creating value through branding and driving
upgrading and transformation by leveraging off the brand power.

The pandemic has prompted us to reflect on the relationship
between people and the nature, the economy and ecology, as well
as development and conservation. It has also become a catalyst
for enterprises to inject sustainable development thinking and ESG
(Environment, Social and Governance) concepts into their investment
and operational decisions. In line with this bourgeoning trend, the
BDC stepped up public education by organising seminars, training
workshops and sharing sessions under the roof of its affiliated “SME
Branding Club”, with a view to promoting to the public and keeping
the industries abreast of ESG principles and best practices.

At the same time, the Council also made significant enhancement
to the assessment mechanism of the Brand Awards and Hong
Kong Top Brand Mark Scheme, expanding the “Environmental
Performance and Social Responsibility” criteria to “Environmental
Performance, Social Responsibility and Corporate Governance”. This
amendment, by inculcating a wider scope of sustainability elements,

2 2021 - 2022 HEMREERE HF R Hong Kong Brand Development Council Annual Report
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ensures that BDC’s brand development benchmarking system not
only moves with the times but also stands the test of time in its
leading position. On this foundation, the BDC also tailored a set
of “ESG Implementation Practice Taxonomy” guidelines for Hong
Kong enterprises, and furnished support and assistance to the CMA
for a pledge programme which aims at encouraging the business
sector especially SMEs to take action towards raising their ESG
performance and establishing sustainability-led business directions.

Mainland China is currently looking to build up a high-standard
“Unified National Market”. The Guangdong-Hong Kong-Macao
Greater Bay Area (the GBA) not only opens up a window for Hong
Kong enterprises to integrate into the Country’s “Dual Circulation”
economy, but it also creates ample space for local brands to pursue
further development. The BDC has in recent years actively advocated
a “Brand Greater Bay” vision, calling on Hong Kong enterprises to
ride on the “Hong Kong Brand” advantage to deep-plough domestic
market and lead GBA brand building and brand collaboration in a bid
to spearhead high-quality development of the region.

Under the sponsorship of the Trade and Industrial Organisation
Support Fund, the BDC kicked off a series of researches on the
GBA consumption market and released a “‘Effective Branding in
Greater Bay Area’ Company Case Study Report” earlier this year.
The report looks into pioneer brands’ development models and the
keys to success, providing insightful references and inspirational
suggestions to Hong Kong enterprises, in an attempt to shed light
on the effective strategies for entering the market and promoting
brands in the GBA. The BDC is gearing up for the re-launch of other
initiatives under the government-subvented “Brand Greater Bay
Project”. When conditions for resumption of quarantine-free travel
become favourable, the BDC will endeavour to visit such cities as
Guangzhou and Macao to hold large-scale product showcases. We
are also joining forces with partner organisations on the Mainland to
press ahead with the implementation of live-streaming campaign,
in an effort to assist Hong Kong enterprises to ride on the emerging
e-commerce business model for a timely entry into the GBA retail
market.

Despite the multiple challenges across the past year, the BDC
has continued to resume its various undertakings and successfully
rolled out several new initiatives. All this was attributable to BDC
members’ stellar support and the wholehearted assistance from
members of the society. Particularly, member companies often
showed their understanding and tolerance when council activities
had to be postponed or rearranged due to the epidemic. They also
worked in tandem with the BDC on putting council activities and
services “online”, took part with great enthusiasm in anti-pandemic
projects initiated by the BDC and CMA, and discharged their own
duties diligently to facilitate Hong Kong’s economic recovery and
social harmony. | would like to take this opportunity to salute to the
BDC members and express my gratitude to our Honorary Patron,
Honorary Advisors, Honorary Chairman, Chairmen Emeritus and
Advisors for their meticulous guidance, to the General Committee
members for their unreserved assistance, to the Secretariat staff for
their hard work, and to the relevant government departments and
organisations for their sincere cooperation.

As the Hong Kong economy moves forward into a new phase of
stability towards greater prosperity, | expect that the BDC will press
ahead on the support of members of society and set sail alongside
Hong Kong enterprises into a “Branding to Win” new era.
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“Effective Branding in Greater Bay Area”
Company Case Study

Under the sponsorship of the Trade and Industrial Organisation
Support Fund, the Hong Kong Brand Development Council
commissioned a professional research team to conduct case
study analysis on several Hong Kong and Guangdong brands
with substantial operation in the GBA, aiming to analyse and
document their real-life experience in developing domestic sales and
building brands in the regional market. By placing emphasis on the
overview of the current market environment, trends of technological
development, as well as business models and promotion strategies
of interviewed companies, this Study has made particular efforts to
establish role models and conceptualise their success factors as well
as practical know-how pertinent to Greater Bay Area.

The Study adopted a qualitative approach to analysing
brand management experience of six brands, four from Hong
Kong (“Bonjour”, “Lexington”, “Blesscuit”, “SAGA”) and two from
Guangdong province (“BRE", “Urban Revivo”). Based on the
findings of case study, the Research team has put forward a host
of strategic and management insights for Hong Kong companies’
reference, which particularly shed light on the effective strategies to
enter the market and promote brands in the GBA:

e The Greater Bay market was full of vicissitudes in the past
few years. It is mandatory for those who anticipate to
develop and promote their brands in the Bay Area to invest in
market research and improve their market sensing capability,
enhancing their knowledge of the complexity of New Retail
and their impact on buying behaviour of consumer goods.

e Today, local consumers in the GBA do not respond to Hong
Kong brands in an ecstatic manner. Hong Kong business
owners and managers have to change their management
mindset and even business models. For instance, firms may
modify business models to incorporate omni channels and
adopt a holistic brand management approach to developing
and managing brands in the GBA.

e As |local consumers still associate certain premium benefits
with established brands, firms should consider investing
in building brands to ensure sustainable growth of their
business in the GBA market. In particular, Hong Kong brands
are still perceived to have certain pedigree attributes like
reliable quality, trustworthiness, integrity, and good design
by the GBA consumers. Hong Kong brand owners should
incorporate these values in their advertising messages to
strengthen the identity and image of their brands.

2021 - 2022 HEREERE BT Hong Kong Brand Development Council Annual Report 5
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Effective Branding in Greater Bay Area
Company Case Study Report

The rise of Z-generation, rapid expansion of middle class,
and influences of the pandemic and digitisation on consumer
needs and buying behaviour have led to changes in market
structure of various products. Brands should re-examine
their segmentation approach to track the evolution of the
consumer market in the GBA.

To effectively use and manage big data, Hong Kong
companies should learn from GBA’s local brands to
develop private traffic channels. Perhaps forming strategic
partnership with local companies could be a solution good
for instant impact on performance.

As affected by the pandemic, consumers in the Mainland
China are nowadays more conscious of public health,
corporate social responsibility, and environmental
sustainability. Hong Kong brand owners are encouraged
to closely monitor these changes and incorporate the
related elements to enrich brand experience to support the
promotion of their brands.

“Feeling Economy” and “Pet Economy” have increasingly
become an integral part of GBA’s local economy. As such,
Hong Kong brand owners should be more innovative
and creative when designing the product portfolio and
brand experience to cultivate brand preference and nudge
consumers towards consumption.
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Managerial Implications
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Setting a clear direction and goal for development.
Keeping pace with the times and investing continuously
in brand innovation.

Re-examining the market continuously to catch up with
the ever-changing consumer needs.
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Setting the direction of brand operation by consulting
professionals and formulating a systematic plan.
Establishing long-term investment plan and goals
before entering the market.

Hong Kong SMEs may team up with local big names
so as to leverage on their support to reduce operating
costs and risks.

Selecting the right channel of brand promotion through
extensive and multiple-channel pilot runs; cooperating
with partner whose brand matches the style of your
own.

Setting up dedicated operational teams for different
sales platforms respectively, and implementing
differentiated promotion strategies for different markets.

25 .
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L]
L]
[ )
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Formulating a clear brand positioning; conducting
a well-articulated, integrated planning for brand
development.

Keeping an eye on product quality and service.
Thinking about how to convey the abstract brand
slogan to consumers in a concrete way.

Advertising should lead to the interpretation of brand
equities.

Understanding and examining the market from multiple
perspectives, and conducting necessary market
research and analysis.

Converting scattered customer data into the information
that is of value and beneficial to future development.
Carefully investigating their “track record” when
selecting Mainland partners, such as the experience
and reputation gained through participation in previous
projects.
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Managerial Implications

Formulating a comprehensive brand strategy by
engaging consultants and conducting in-depth market
survey.

Understanding the targeted market and targeted
customers.

Communicating with the market in an integrated way
and coordinating O20 channels effectively.

Defining the promised values for targeted customers
and orchestrating the efforts on product design and
brand management accordingly.

Cultivating the ability of brand operation and fostering
synchronised growth of the staff team and the brand.

Observing and grasping the opportunities emerging
from market evolution.

Finding out the positioning and the promised values
that the brand can provide for consumers, based on
insights into market, social development and customer
demands.

Establishing brand trust and fostering customer loyalty
to facilitate future transactions.

Creating emotional connections with consumers
in various dimensions (public relations, stores and
community) so as to better understand consumer
needs and transmit message accurately.

Following a cutting-edge business model and pursuing
a differentiated positioning.

Responding promptly to market demands.

Physical stores should play an important role in
promoting brand image.

Predicting future market trends and gaining insight into
the needs of core consumers through market research
or the use of big data technology.

Leveraging on the assistance and support of third-party
partners.

TR BHF 3R Hong Kong Brand Development Council Annual Report
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2021 Hong Kong Distinguished Brand Leader
Award

The BDC organised the 2021 Hong Kong Distinguished
Brand Leader Award (Brand Leader Award). Incepted in 2019, this
groundbreaking award gives recognition to Hong Kong entrepreneurs
for the remarkable achievements in brand-building and contributions
towards the development of Hong Kong brands, with the objective of
identifying role models for the industries and promoting Hong Kong'’s
brand culture.

As an honorific award at the highest level, Brand Leader Award
is presented to only one candidate every year. To be eligible, the
candidate should be a Hong Kong citizen, who has been at the
helm of a Hong Kong brand (“Candidate’s Brand”) and engaged in
the operation of the Brand for not less than 10 years. Brand Leader
Award in itself also serves as a continued development mechanism
to supplement Hong Kong Top Brand Awards and Hong Kong Top
Service Brand Awards, to the extent that its candidate’s brand by
legitimacy should be a winner of the Hong Kong Top Brand Ten Year
Achievement Award or Hong Kong Top Service Brand Ten Year
Achievement Award. The judging criteria of the Brand Leader Award
include Achievement, Integrity, Vision, Leadership and Contribution.

Mr Wu Yau Ching, Chairman of Seven Sea Chemicals (Holdings)
Ltd, was honoured with the 2021 Brand Leader Award.

BRI IE 4 HE A 077 EE LB AN 38 T EBFm Ml TR2RE TR 214108 » )

The Winner; of 2021 Hong Kong
Distinguished/BrandiLeader Award

SRR IE 4
tBLET(RE)BARAAERE

Mr Wu Yau Ching, James
Chairman of Seven Sea
Chemicals (Holdings) Ltd
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After obtaining a Master degree of Mechanical Engineering from California
Institute of Technology in 1977, Mr Wu Yau Ching returned to Hong Kong and
began to operate chemical trade and small-scale processing business. In 1986,
he developed Hong Kong’s first hard mattress and “Sea Horse” brand made
debut in the following year, whose mattress became the best-seller in local
market in a short span of two years.

Mr Wu has been enthusiastically pursuing R&D and innovation; and he
founded another stylish household product brand “HECOM” in 1994. Under his
leadership, the Group has taken the lead to build up retail chains and
manufacturing facilities in Greater China and the ASEAN, stepping further
towards internationalisation.

As a widely-recognised business leader full of enterprising spirit
and passion for charity causes, Mr Wu was honoured with the “Hong
Kong Young Industrialist Award”. With perseverance, devotion and
zeal, Mr Wu Yau Ching has steered Sea Horse through challenging
times and towards new heights, putting it onto the road to becoming
a shining paragon of Hong Kong brands.
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2021 Hong Kong Top Brand Awards

Founded in 1999, the Hong Kong Top Brand Awards recognise
outstanding product brands established by Hong Kong companies
through a well-designed competition, with the objective of promoting
Hong Kong products and enhancing the profile of Hong Kong
industries. The Award embarked on the 23rd running in 2021.

The Preliminary Judging of the 2021 Awards was held on 22
November 2021, with 19 local brands shortlisted for Final Judging.

At the Final Judging held on 3 January 2022, 11 brands were
selected as winners. Awardees of “2021 Hong Kong Top Brand”
included “CAMEL” (B8Eth&), “CAMEL” (58Eb3%), “Hair Again 20007,
“Kakato”, “MoonRock”, “OPTIMIX”, “Pro-Balance”, “Shiu Wing
Steel”, “SUNSHINE”, “Tiger Family”. A past winner “Vita Calm” also
participated in this year’s competition; and it was conferred the “Hong
Kong Premier Brand”, an upper echelon award to commend past
winners that have exhibited sustainable success in brand-building.

As of 2008, the Organisers have introduced an honorary award
category namely the “Hong Kong Top Brand Ten Year Achievement
Award”; and “EDO Pack” and “Kee Wah Bakery” were selected as
this year’s awardees. The Achievement Award is an honorary award
aiming to commend Hong Kong brands for having made persistent
commitment to branding and having sustained outstanding
performance over the years. Winner of the Achievement Award
should be an awardee of “Hong Kong Premier Brand” and it should
have been conferred “Hong Kong Top Brand” for at least ten years.

Chaired by the then Director-General of Trade and Industry Mr
Brian Lo, the Final Judging Panel of 2021 Hong Kong Top Brand
Awards comprised Dr Allen Shi, President of the CMA; Mr Willy Lin,
the then Chairman of the Hong Kong Productivity Council; Dr Sunny
Chai, Chairman of the Federation of Hong Kong Industries; Dr Lo
Kam Wing, Vice Chairman of the BDC; Mr Karr Yip, Chairman of
Hong Kong Designers Association; and Mr Stephen Liang, Assistant
Executive Director of the Hong Kong Trade Development Council.

2021 [ BB RIER PRETEEKS SR (AR) : 2B EeXR  EUH(HEIIXESEER)  LUE  THRE MESHEERS -
Final Judging Panel of 2021 Hong Kong Top Brand Awards posed for a picture (from left): Mr Stephen Liang, Dr Lo Kam Wing, Mr Brian Lo (the then Director-General of Trade and Industry), Dr Allen Shi,

Dr Sunny Chai, Mr Willy Lin, and Mr Karr Yip.
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2021 Hong Kong Top Service Brand Awards

Launched in 2005, the Hong Kong Top Service Brand Awards
give recognition to outstanding brands established by service
providers, aiming to set up role models and best-practice benchmark
in branding for local service industries.

The 2021 Awards received enthusiastic response from the
industries, attracting entries from a wide spectrum of service sectors,
such as retail, catering, design, healthcare, education, security, and
storage.

The Preliminary Judging was held on 22 November 2021, while
the Final Judging was conducted on 4 January 2022. After fierce
competition, 13 brands stood out from the 18 shortlisted entries.

Awardees of “2021 Hong Kong Top Service Brand” included
“ADQO”, “AsiaPac”, “Carrianna”, “EcoSmart”, “Famous Audio &
Video”, “Johnson”, “MathConcept Education”, “MSS”, “River Cam
Chinese Medicine & Acupuncture Clinic” and “Tasty Congee &
Noodle Wantun Shop”. At the same time, “Apple Storage”, “Doris
Chui School of Ballet” and “Kee Wah Bakery” were conferred the
“Hong Kong Premier Service Brand” by dint of continued remarkable
performance.

Under Secretary for Commerce and Economic Development
Dr Bernard Chan headed the Final Judging Panel of the 2021 Hong
Kong Top Service Brand Awards, which consisted of Dr Edward
Chan, Chairman of the BDC; Dr Y K Pang, Chairman of Hong Kong
Tourism Board; Mr Tse Yung-hoi, Vice Chairman of the Chinese
General Chamber of Commerce; Dr Miranda Lou, Executive Vice
President of the Hong Kong Polytechnic University; Mr Andrew Yu,
Vice Chairman of Hong Kong Retail Management Association; and
Mr George Leung, CEO of the Hong Kong General Chamber of
Commerce.

2021 F[BEBMBEIBER PRETEBMKEAR(LR) : RFZE(RIERK) - REE  BRER REL@BLRLEERBEIRR) - EE - EREE NRBEE(ZRERR) -
Final Judging Panel of 2021 Hong Kong Top Service Brand Awards posed for a picture (from left): Mr Watson Chan (representative of Mr George Leung), Mr Andrew Yu, Dr Edward Chan, Dr Bernard Chan
(Under Secretary for Commerce and Economic Development), Mr Tse Yung-hoi, Dr Miranda Lou, and Ms Samantha Fan (representative of Dr Y K Pang).
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2021 Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

To foster a brand culture among the industries, the BDC and the
CMA have organised Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards since 2010. The Awards
aim to give recognition to up-and-coming young brands aged not
more than 8 years, with the objective of giving a boost to “brand
entrepreneurs” and encouraging Hong Kong industries especially
the SMEs to embrace an enterprising spirit and enhance the value-
added attributes and competitiveness through branding.

Embarking on its 12th running, the 2021 Emerging Awards
Preliminary Judging took place on 22 November 2021; and the
Final Judging was conducted on 16 December 2021, under the
chairmanship of Miss Eliza Lee, Permanent Secretary for Commerce
and Economic Development. Members of the Final Judging Panel
comprised Mr Calvin Chan, Vice Chairman of the BDC; Prof Matthew
Lee, Vice-President (Development and External Relations) and
Chair Professor of Information Systems and Electronic Commerce
of City University of Hong Kong; Mr Calvin Chau, President of the
Hong Kong General Chamber of Small and Medium Business; Ir C
S Ho, Chairman of the Hong Kong Quality Assurance Agency; and
Mr David Lo, the then Vice Chairman of Board of Directors of Hong
Kong Design Centre.

Among the 283 entries shortlisted for the Final Judging, 5 product
labels and 6 service brands stood out as the new batch of “emerging
stars” after fierce competition. Awardees of “2021 Hong Kong
Emerging Brand” included “Citystory”, “Guardman”, “LogosBee”,
“MASK X” and “Scandinavian Cod Fish Maw”; while winners of “Hong
Kong Emerging Service Brand” were “ahaa”, “airDefender”, “Blazing

Star Fencing”, “Hair Forest”, “MobiChef” and “People’s Place”.

201 BB E MIPRRER BN EMBRIPRB | RETREXEAR(LR) - ExR - BER(FELZAK) BRE  ABEAEERRBHEARNER(TR)A/NF(REMERNGAEREK) - AFEAR

B & (AIEHAR)

Final Judging Panel of 2021 Hong Kong Emerging Brand Awards and Hong Kong Emerging Service Brand Awards posed for a picture (from left): Mr David Lo, Mr Alex Tham (representative of Prof Matthew
Lee), Mr Calvin Chan, the then Deputy Secretary for Commerce and Economic Development (Commerce and Industry) Ms Betty Ho (representative of Permanent Secretary Miss Eliza Lee), Mr Calvin Chau,

and Mr P C Chan (representative of Ir C S Ho).
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TV Commercial for Brand Awards

An advertising video was broadcasted on digital and social
media from July to August 2021 to promote the 2021 Brand Awards.
The video was a clip from the TV commercial specially produced for
the promotion of the Brand Awards, which naturally and innovatively
brings out the salient characteristics and key success factors of
Hong Kong Top Brand, e.g. “Reputation”, “Quality” and “Image”,
while illustrating the Awards’ vision of “Scaling new heights hand-in-
hand with the industries”.

IR RR2021F7 AR TR B M E S 2021 F 5 IE REE R I EXE) -
The BDC held a press conference in July 2021 to kick off 2021 Awards.

TEME @ '

EEHE

FERRBRR
Hong Kong Brand Development Council

20205 [ bR R IS RARNHHBME LD ZHEER -

Representatives of 2020 Brand Awards winners shared winning tips at the press conference.

2021 - 2022 FB T

EHEERRRSE
Hong Kong Brand Development Council

FESRBRR
Hong Kong Brand Development Council
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—E-FRBREEEGRRE
List of 2021 Hong Kong Top Brand Awards Winners

) A
Brand Company

BERBE+FRRE

Hong Kong Top Brand Ten Year Achievement Award

.

D | 7

EDO EDO Pack BETERAA
Pack EDO Pack Kiu Fung Hong Ltd
AR FEHR HEHRERAT

kee wah bakery

BREHERE
Hong Kong Premier Brand
% B0 HREERRELBRAT
L Vita Calm Vita Green Health Products Co Ltd

BRI
LV

BEEE
Hong Kong Top Brand

Kee Wah Bakery

Kee Wah Bakery Ltd

Basthe H— S RKERARAF
fé CAMEL Wei Yit Vacuum Flask Mfy Ltd
J1CAME TS ERRE(BEE)ARAA
BC - CAMEL Yip’s Camel (Hong Kong) Ltd
E/E BlEFERR AT
 FaRacANe Hair Again 2000 New Cynosure Co Ltd
Kakatd Y ELE(EMBRAF
oy pee ] Kakato MaxiPro (Asia) Ltd
M Roc RS BEmE (M BRAF
OohRock MoonRock Grown-up Licenses (Asia) Ltd
OPTIMIX’ L8RS B (FB)BERAA
B OPTIMIX Optimix (Hong Kong) Ltd
Pro-Balance EAXMABRAFR
A PRO-BALANCE® Pro-Balance Golden Sun Home Products Ltd
SW e REEEER AT
STEEL Shiu Wing Steel Shiu Wing Steel Ltd
® k5 SR REABR AR
SUNSHINE SUNSHINE Sunshine Lighting Ltd
Tiger Family B /NG|
Tiger Family’ Tiger Family Tiger Enterprise Corporation
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List of 2021 Hong Kong Top Service Brand Awards Winners

BREMREBE

Hong Kong Premier Service Brand

'l -wlhbk\

BERRBEEE
Hong Kong Top Service Brand

N0

AsiaFAc

fspap

EceSmart
o

EXAER

2" mens

FAMQUS AUDIO & VIDEO
v =
OnnsOy,

MaATHCONCEPT
education

»MSS

River Canr<~ |
BEArhESEZ R

BERIKIRAE
Apple Storage

EBNEEFER
Doris Chui School of Ballet

AEHR
Kee Wah Bakery

ADO
ADO

GRS

AsiaPac

el

Carrianna

ENBEIR

EcoSmart
BER e
Famous Audio & Video

HE
Johnson

BERHEHE
MathConcept Education

RNRE
MSS

MR B2 FT
River Cam Chinese Medicine &
Acupuncture Clinic

[ERMER

Tasty Congee & Noodle Wantun

Shop

vAY=7)
Company

AEREBEBRAT
Tai Yau Storage Group Ltd

B RIEERHE BR A A
Ballet Art Joywaves Learning Centre Ltd

TEHRER AT
Kee Wah Bakery Ltd

—BERABRAF
ADO Ltd

DABHRETBRAA]
AsiaPac Net Media Ltd

FEFEEERARD
Carrianna Group Holdmgs Co Ltd

ENGEREERRAA
EcoSmart Energy Management Ltd

IBEFERRAR
Famous Audio and Video Co Ltd

ERHEERERA
Hong Kong Johnson Holdings Co Ltd

HEREHEER AT
MathConcept Education Ltd

BHRERIBER A A
Megastrength Security Services Co Ltd

EAZmeERaR AT
River Cam Clinic Management Ltd

FIRREEREEERAF
Tasty Corporation Ltd
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CE - GFEBRNEREEEEEBNERERERESREE
List of 2021 Hong Kong Emerging Brand Awards & Hong Kong Emerging Service

Brand Awards Winners

EEHEmeE

AVl
Company

Hong Kong Emerging Brand

b

Lx
Q= )
GUARDMAN
Logss
AN
Mn%ﬂ(

@g

BB 2RI mE

Hong Kong Emerging Service Brand

N E
Citystory

EE
Guardman

LogosBee
LogosBee

MASK X
MASK X

BB

Scandinavian Cod Fish Maw

LR A (BE)ARAFA
Royal Toys (HK) Co Ltd

EBEERARAA]

Guardman Products Ltd

LBERBRAF
Logos Art Co Ltd

M-Gen Innovation Co Ltd
M-Gen Innovation Co Ltd

BAAIRIKR AR AR]
Famous Global Foods Co Ltd

airDefender®
SRIPE

ag“\\ /

‘é\\

BLAZING
6“& FENCING

|
‘l.’ HAIR FOREST

0

mobichef

F=t7

PEOPLE’S
PLACE

16

ahaa
ahaa

RUFE
airDefender

BERE
Blazing Star Fencing

Hair Forest

TR ED TR
MobiChef

Ry

People’s Place

SRESMRERA

Extra Information Technology Ltd

RFEBREARAT

Airdefender International Co Ltd

EERBERAR
Blazing Star Fencing Ltd

e (REREBRA
Union (Group) Investment Ltd

EERERRA

The Bittersweet Creations Ltd

Gaw Capital Asset Management (HK) Ltd
Gaw Capital Asset Management (HK) Ltd
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2021 Awards Presentation Ceremony

The presentation ceremony for 2021 Hong Kong Top Brand
Awards & Hong Kong Top Service Brand Awards and Hong Kong
Emerging Brand Awards & Hong Kong Emerging Service Brand
Awards was re-launched on 16 August 2022, after a half-a-year
delay due to the outbreak of the fifth wave of COVID-19 epidemic.

Financial Secretary Hon Paul Chan, CMA President Dr Allen Shi
and BDC Chairman Dr Edward Chan officiated at the Ceremony. Hon
Paul Chan, together with Secretary for Commerce and Economic
Development Hon Algernon Yau, Under Secretary for Commerce and
Economic Development Dr Bernard Chan, Director-General of Trade
and Industry Ms Maggie Wong and Deputy Secretary for Commerce
and Economic Development Ms Candy Lau, presented trophies to
the winners.

The Ceremony was held at the Convention Hall of the Hong Kong
Convention and Exhibition Centre, and it received overwhelming
response with around 300 participants. The Organisers also set up
display panels at the venue to showcase the remarkable achievements
of the Awardees.

% IR BE BEiE

Awards Presentation Ceremony
16.08.2022

i 8 @R 5 R R -
Or " Hong Kong Brand .ﬂ
a Q Dovalopment Council Ass;

TREEVEHAREREOR(AIBER) - BEg

JRR P & £ S B BUR( BB A 8 2021) T R B E M A AIRERLH ©

FREPARBHEE oma ()
The Chinose Manufacturers
mama it Ko

gREVEGHAN)  RIEREFERERGIHAT) - FFEEK 8 #2021 55 8RR KK202248H16H %ﬁz%éﬁﬁkf\ﬁ”
Guest of Honour Financial Secretary Hon Paul Chan (5th from left, first row), CMA President Dr Allen Shi (4th from left, first row), BDC Chairman Dr Edward Chan (5th from right, first row), Panels of Judges
and representatives of the 2021 winning companies posed for a group photo at the Awards Presentation Ceremony on 16 August 2022.

iR 3% M s

Awards Presentation Ceremony

NG
AR S 2 PR B R B R 2 & 1T R AR AR B B BE B (R B I R) R R BRI 2 AR 0
TRIRHEIISH BB RRKE RE -
Accompanied by CMA President Dr Allen Shi, BDC Chairman Dr Edward Chan and CMA Chief
Executive Officer Mr Ralph Chow, Financial Secretary Hon Paul Chan toured around the “Parade of
Hong Kong Top Brands” Exhibition at the venue of 2021 Awards Presentation Ceremony.

BEEE R -

CMA President Dr Allen Shi (left) presented “The Parade of Hong Kong Top Brands 2021” to Guest

of Honour Financial Secretary Hon Paul Chan.
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Hong Kong Brand The Chinese Manufacturers’ Hong Kong Brand The Chinese Manufacturers’
Development Council Association of Hong Kong Development Council Association of Hong Kong
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BDC Chairman Dr Edward Chan gave welcome remarks. guest of Honour Financial Secretary Hon Paul Chan delivered a speech at the Awards Presentation
eremony.
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Awards Presentation Ceremony
16.08.2022
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1. BESERLVEIXENRTEDEDHARBRITEOARARNEEITAANAETTELRRREE REEERTETMMAE) -
CMA President Dr Allen Shi presented Certificate of Appreciation to the representative of Event Sponsor Ms Sallus Wong, Assistant Head of General Manager Office-cum-Head of Brand Management
and Corporate Communications of Bank of Communications Co Ltd Hong Kong Branch (right).

2. HREFRBEERRRMEBETFESKBREHRTREENHRRERAREEHAFRADEERRIFE(L)
CMA Executive Vice President-cum-BDC Vice Chairman Dr Lo Kam Wing presented Certificate of Appreciation to the representative of Trophy Sponsor Mr Chan Shui Kwan, Chairman of Fook Tai
Jewellery Group Ltd (left).

3. BReRBEeRFQEPETRESRIARIR TREXBMKXRSHSHMEBAEAARAT BAR) -

CMA Executive Vice President-cum-BDC Vice Chairman Dr Lo Kam Wing presented Certificate of Appreciation to the representative of Official Honorary Auditor Ms Sylvene Fong, Partner, Audit of
KPMG (right).

4. RIS I EFR EAKIB00A ©
Around 300 guests attended the Awards Presentation Ceremony.
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Awards Presentation Ceremony
16.08.2022
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1. —RRERELRAEREY -
Honourable guests arrived at the Signing Board.

2. EPHEBRRER -
Representatives of the Organisers posed for a group photo.

3. RIBHIBEI R A SRR RE - ZETE - RS-
Guests gathered at “Parade of Winning Brands” Exhibition before the Awards
Presentation Ceremony.
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Exhibition Panels were displayed at the venue of the Awards Presentation Ceremony.
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PR E b E AN H2021 |5 -

g REIERERERBERT BEEERTRGALIGEE -
BDC Vice Chairman Mr Ng Ching Wun presented award to a winner of “Customer Service
Excellence Award”.

20

2021 Hong Kong Distinguished Brand Leader Award

Participating in Other Awards

Over the past year, the BDC acted as Supporting Organisation or
provided assistance to a number of brand-related awards, including
“Customer Service Excellence Award” by Hong Kong Association for
Customer Service Excellence, and “iMoney Enterprise Brand Awards
2021” by iMoney.

MR EFEREAREE S EREAREEE P EAR021 |HEES -
BDC Chairman Dr Edward Chan was invited to be an award-presenting guest of “iMoney Enterprise Brand
Awards 2021".
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Jointly organised by the BDC and the CMA since 2004, the
Hong Kong Top Brand Mark Scheme adopts a well-structured
assessment system and licensing procedures to continuously review
and recognise the sustainable achievement in brand development of
local companies. Eligible applicants, after successful completion of
due registration and review process, would be conferred a licence
and entitled to use “Top Mark” for business promotion, subject to
annual renewal.

The Scheme is exclusively open to winners of the Hong Kong
Top Brand Awards or Hong Kong Top Service Brand Awards, and
it factually is a mechanism to enhance the review process and
continuing development of the two Awards. An applicant or licensee
has to go through an On-site Assessment that is generally conducted
by product/service category and on an annual basis.

Up to August 2022, the Scheme has more than 260 licensees,
covering over 1,200 categories of products and services.
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Made in Hong Kong Mark Scheme

Since 2006, the BDC has been running a certification scheme
named “Made in Hong Kong Mark (HK Mark) Scheme”. Based on
the existing Certificate of Origin regime, the Scheme grants qualified
applicants the licence to use a unified visual symbol, i.e. “Made in
Hong Kong Mark (HK Mark)”, to represent the geographic origin of
goods produced within the territory of Hong Kong, with the objective
of raising the profile of Hong Kong products, enhancing their value-
added attributes, and promoting “Made in Hong Kong” as an
internationally-recognised location brand that symbolises high quality,
outstanding performance and superior reputation.

Made in Hong Kong Mark Scheme applies to both goods for
exports and goods for domestic sales. For export goods, “HK Mark”
licence is granted on the basis of “Certificate of Hong Kong Origin
(CHKQ)” or “Certificate of Origin — CEPA (CO (CEPA))” issued by
Government-approved certification bodies. At the same time, the
CMA also provides certification service for goods destined for Hong
Kong’s local market; and such certificate namely “Document of Hong
Kong Origin — Domestic Sales” (DO) is also accepted as supporting
document for the issue of “HK Mark” licence.

A number of local brands have become licensees of Made
in Hong Kong Mark Scheme, including “Effective”, “Mrs So’s XO
Sauce”, “Green Island Cement”, “Bodibra”, “East East”, “Lion &
Globe”, “Camel Brand”, “GE”, “SS”, “Topper”, “Double Happiness”,
“Campbell” and “OxyAIR MASK”.
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Made in Hong Kong Mark
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With products and services of Hong Kong gaining popularity
worldwide, “Hong Kong Brand” has become a symbol of quality,
trendiness, credibility, value for money and excellent services. In
order to promote and protect “Hong Kong Brand” as an important
public asset, the BDC introduced a registration system in 2020, i.e.
“Hong Kong Brand i-Directory (Brand HKID)”, under the sponsorship
of the Trade and Industrial Organisation Support Fund (TSF) of Trade
and Industry Department, HKSAR Government.

Through setting up an identification benchmark to verify the
authenticity of brand’s “domicile of origin” and establishing a
registration mechanism together with a publishing platform thereof,
Brand HKIiD provides authoritative third-party proof of identity for
Hong Kong original brands, with an aim to promote the credibility
and awareness of Hong Kong brands. Meanwhile, it serves as

n “infrastructure” to enhance the support system for brand
development, especially helping to lay a firmer foundation for the
protection of Hong Kong brands.

Brands that have met the “Hong Kong Brand Identification
Criteria” and passed the required assessment conducted by the BDC
shall be eligible for registering with the “Hong Kong Brand i-Directory”
and being listed on the dedicated website (id.hkbrand.org), mobile
application and other information facilities for free public access.

Since its inception, Brand HKID has admitted over 200 Hong
Kong brands from a wide variety of industries.
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At the first gathering of 2022 SME Branding Club, marketing
expert Mr lvan Fok spoke on how to make use of NFT
marketing to generate new business opportunities.
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In order to inculcate a branding culture among local industries
especially SMEs, the BDC has since 2005 operated the SME
Branding Club, an interactive platform for knowledge transfer,
experience sharing and networking among companies aspiring
for brand development. The Club hosts activities pertinent to SME
branding on a regular basis, and the number of its registered
corporate members has surpassed 400.

Since its inception, SME Branding Club has organised 80
gatherings, of which 2 were held in year 2022.

The BDC and the School of Professional and Continuing
Education of the University of Hong Kong (HKU SPACE) have since
2008 joined hands to organise executive education programme
in brand management. This Programme comprises two certificate
courses, i.e. “Executive Certificate in Creative Branding and
Brand Management” and “Executive Certificate in Digital Brand
Communications”. It marks the first brand management course
in town that is co-organised by two prestigious organisations,
leveraging on the synergy of the industries and the academia.

The Programme is taught by veteran brand experts; and
its contents cover the effective strategic principles for branding,
application of “design thinking” to brand-building, brand management
in the digital age, concepts and features of integrated marketing
communications as well as digital marketing. The 2021 intake of
“Digital Brand Communications” programme started in July 2021.

To promote the certificate courses and help entrepreneurs
understand the essential concepts of branding, the BDC and HKU
SPACE jointly hosted a workshop namely “Brand: We are Loving It”
on 29 April 2022, at which brand expert shared with audience the
techniques and practices of brand communication. The Workshop
attracted about 40 participants.

VB BB B B R R
i Branding Club
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Professor Thomas Wong of Hong Kong Institute of Education for Sustainable Development and Mr
Andy Fung, SDG Campus Director of the Institute, shared the recent trends of ESG development
at the gathering of 2022 SME Branding Club.

[
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The BDC from time to time hosts or co-organises seminars
and training workshops on brand-related topics, in an effort to
disseminate information and facilitate knowledge transfer, foster
a branding culture among the industries, and to raise the brand

m e BB 2T IEE

awareness of the public.

Seminars and Training Programmes Organised by the BDC

9H2H
2 September

4H1X68
1 &6 April

4R25H0 - 5412130
25 April, 12 & 13 May

4 A29H
29 April

6H20H
20 June

6H22H
22 June
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29 June

7H20H
20 July
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[BrBARA [EIRME R ESERR(DURMIBEATE | L60A
Webinar on “Preventing Trouble: Latest Business Email Scam | About 60
Detection Technology”

[EEIRIR  HEBRSRENANEREEREIRIBEEIES | £20A
(£—31) About 20
Serial Online Workshops on “Winning COVID-19 Battle by
Formulating Effective HR Strategies” (Class 1)

[EEIRIR  HEESRENANEREEREIRIEEIES | £20A
(2=31) About 20
Serial Online Workshops on “Winning COVID-19 Battle by
Formulating Effective HR Strategies” (Class 2)

mhREEEBRXBHREEEBRE AN 2 FBrandt & & | TIEY #340 A
“Brand: We are Loving It” Workshop by the BDC and HKU SPACE About 40
[ o h 2% R BENFTH IS — B2 BT TiH IBE g #180A
Webinar on “Branding and NFT Marketing” About 80
[BEFRERER RIHE R |84 TIEY #110A
Online Workshop on Key Account Management and Selling Skills About 10
[TRZERIARIR « SRIRAV(BZE - HEESG ~ JRHK - ISEMIE BB E | A60A
Webinar on “The Future of the Enterprises, the Enterprises of the | About 60
Future: Beginning with ESG, Carbon Reduction and Value Creation”

MR IXB5E - EEESERREBEG M2 @mETE IE | #9200 A
PET e Wr#rH e About 200

“Branding To Win Seminar: Anew « Brand-new Start” by the BDC,
Trade and Industry Department, Hong Kong Trade Development
Council and the CMA

At ST

S ORI (B A MR FIR T S5 2648 - BEBERROSHBL NG RLNBRT L -

Nicole Hui - Terry Cheung
. e W prenen o

b «f XV

Lecturer of Executive Certificate programme At an online workshop, business advisor Mr Wilson  Representatives from Cyber Security and Technology Crime Bureau of Hong Kong Police
Mr Henry Yeung spoke on how to build a Chu introduced different sales techniques for building  Force including Superintendent of Police Mr Terry Cheung, Chief Inspector Mr Michael
personal branding and enhancing sales performance. Cheung and Senior Inspector Ms Nicole Hui introduced the latest trends in commercial

email scams and common tricks employed by the scammers.

successful brand in a digital age.
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Legal Consultant Mr Lawrence Li hosted serial online workshops and dissected
the human resource issues that local companies should pay attention to during the
epidemic.
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Representatives of Organisers and speakers posed for a group photo.
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The BDC and CMA Training Center co-organised a serial online
workshop on “Winning COVID-19 Battle by Formulating Effective
HR Strategies”, in which Legal Consultant Mr Lawrence Li gave a
lecture on human resource management strategies and practices
in response to the epidemic. The workshop was divided into three
units, respectively focusing on HR Contingency response strategies,
the recent amendments to the Employment Ordinance, and Work-
From-Home policies for employees.

The course was organised twice during the period from April
to May 2022, with over 40 participants in total; and a special tuition
subsidy was provided for members of the BDC and the CMA.

Since 2005, the BDC has organised a serial seminar named
“Branding to Win” annually. Addressing different aspects of brand
development, this serial seminar is an effective catalyst to boost
brand consciousness among the public, while serving as a forum for
experts from a wide range of professional arenas to exchange views
on branding.

The 18th “Branding to Win” Seminar was held on 20 July 2022
under the banner of “Anew « Brand-new Start”; and it was a joint
event of the BDC, the Trade and Industry Department of HKSAR
Government, the Hong Kong Trade Development Council and the
CMA. With a strong line-up of speakers that included well-known
scholar, experts and brand operators, the Seminar featured a host
of hot topics such as the latest business ecosystem and trends
of brand promotion in the Greater Bay Area, opportunities and
challenges in the post-pandemic era, and the winning strategies for
Hong Kong brands to “start anew” in a technology-empowered,
innovation-driven and ever-changing environment.

The “Branding to Win Seminar 2022” was conducted online and
offline simultaneously, and it attracted near 200 participants.

AR 2 PR B R BB -
BDC Chairman Dr Edward Chan delivered welcome remarks.
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Assistant Director-General of the Trade and Industry Department
Ms Christine Wai (left) presented Certificate of Appreciation to
speakers on behalf of the Organisers.
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Vice Chairman of the BDC Dr Ellis Wong moderated a Q&A session.
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BDC Chief Executive Officer Mr Ralph Chow (left) presented

Certificate of Appreciation to a speaker.
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Director of Merchandise Trade and Innovation & External Relations
of the TDC Ms Smiley Lam presented Certificate of Appreciation to
a speaker.

LIITTUR)

EE B BB TS HPE TR BE AN R
TIHRAFTBE AR E RO ERLRE -

Dr Sherriff Luk, Professor of Marketing of Emlyon Business School,
expounded the new business paradigms and brand ecosystem of
Greater Bay Area in the post-pandemic era.
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Mr Joseph Chow, Honorary Legal Advisor of the Hong Kong
Brand Development Council and Partner of Wellington Legal,
illustrated the importance and effective methods of intellectual
property protection in the virtual world.
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XOTE -
Mr Derek Yuen, Partner, Business Reporting and Sustainability-
cum-Head of Industrial Markets, elaborated on the latest trends
of incorporating ESG and sustainable practices into business
operations.
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Mr Vincent Cheung, Executive Director, General Manager and
Head of Licensing Operations of Semk shared the success story
of “DuckVerse”, a new experiment of local brand “B.Duck” in
exploring the new horizon of Metaverse and NFT marketing.

2021 - 2022 HEREERE BT Hong Kong Brand Development Council Annual Report
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Mr Tony Lau, Co-founder & Executive Director of Vplus Studio
Corporation Limited, demonstrated the prospect of Metaverse as
a powerful avenue to promoting brands by quoting several real
cases.

TR 5| ARLERSR o
The Seminar attracted a large number of participants both online
and onsite.
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In order to assist Hong Kong industries to ride on the growth of
Greater Bay Area, the BDC is implementing a large-scale promotion
and research project namely “Organising ‘Hong Kong ¢ IN ¢ Brand
Greater Bay’ serial activities to promote Hong Kong brands’
collective image” (also referred to as “Hong Kong ¢ IN ¢ Brand
Greater Bay”) under the sponsorship of the Trade and Industrial
Organisation Support Fund of Trade and Industry Department,
HKSAR Government. With the CMA acting as the Collaborating
Organisation, this 36-month Project commenced on 1 May 2020.

The Project broaches a “Brand Greater Bay” Vision and presents
a variety of deliverables under a two-pronged approach, i.e.
assisting Hong Kong companies to tap into the market of Greater
Bay Area on one hand and facilitating the upgrading of their brand
operations on the other. Its mainstay includes a multi-stop “roving”
publicity campaign, which stage a series of brand image-building,
promotion and consumer engagement activities in selected cities,
supplemented by multi-location, multi-dimensional market research
and business strategy profiling. With an eye to providing a holistic
platform to support Hong Kong companies aspiring to “deep plow”
the regional market, the Project makes special efforts to discover
the rapidly-changing consumption culture in the Greater Bay Area
and endeavours to uplift the collective image and market influences
of Hong Kong brands. And it also represents a well-orchestrated
attempt to inculcate Hong Kong brand culture into the consumer and
the industries in the region, while advocating Hong Kong Brand as
a unique “advantageous resource” that could boost the high-quality
development of the Greater Bay Area.

The major deliverables of the Project include:

e Organising “Guangdong Brandfest” and “Macao Brandfest”,
which include brand exhibition zones set up at Guangzhou
and Macao respectively on the theme of “Inno-tech”, “Vigour”
and “Quiality Living” to demonstrate the collective image of
Hong Kong brands. The brand showcases are accompanied
by interactive demonstration kiosks and stage performance
programmes (in Guangzhou Brandfest), culminating in
a multidimensional dynamic “Experiencing Hong Kong,
Experiencing Brands” ambience.

e Introducing “Hong Kong Brand i-Directory”, which formulates
a set of identification criteria for verifying a brand’s “Hong
Kong” identity, together with a registration system and
online listing facilities to publish the information of accredited
brands.

2021 - 2022 HE MG R BT Hong Kong Brand Development Council Annual Report
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Speakers and the representatives of Organisers posed for a group photo.
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e Conducting consumer survey, company case studies and
a business tour, aiming to collect first-hand information for
Hong Kong companies’ reference and shed light on the
effective branding and marketing strategies.

e Organising a training workshop and an experience-sharing
seminar to equip Hong Kong brand operators with the
knowledge and practical skills related to brand development,
promotion and management, helping them to sharpen core
competences in brand-building.

The BDC commissioned a professional research team to conduct
a study on six brands, four from Hong Kong (including “Bonjour”,
“Lexington”, “Blesscuit”, “SAGA”) and two from Guangdong province
(“BEE” and “Urban Revivo”). The Study investigated the marketing
strategies and brand-building practices of the subject brands and
documented their mode of development, success factors and
practical experience in the form of case study. It aimed to provide
reference and insightful suggestions for Hong Kong enterprises,
helping them to understand the market environment and formulate
effective brand development strategies pertinent to GBA.

A media briefing was held on 26 January 2022, which started
with introductory speeches by CMA President Dr Allen Shi and
BDC Chairman Dr Edward Chan. Professor of Marketing of Emlyon
Business School Dr Sherriff Luk, who led the research team,
presented the salient findings of the case studies; and Executive
Director and Chief Financial Officer of Bonjour Holdings Ltd Ms
Susanna Chiu and Chief Executive Officer and Founder of Lexington
Ltd Ms Carlotta Wong shared the experiences of their companies.
Chairman of CMA Exhibition Services Ltd Mr Ivan Sze, who was the
representative from Project Implementation Agent, also attended the
briefing to answer questions from the media.

Apart from newspaper and social media
advertising, the BDC also operates an official
website (www.brandgreaterbay.org) to provide
news feeds about the various activities of
the “Brand Greater Bay” Project. Research
publications including “‘Effective Branding in
Greater Bay Area’ Company Case Study Report”
have been uploaded on the website, available to
the public for on-line reading or free download.
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The BDC, the CMA and Guangdong Radio and Television
(GRT) worked together to organise “Hong Kong Selects: Go GBA”
Promotion Campaign, in an attempt to encourage and assist the
industries to adopt innovative e-commerce models such as live
streaming sales and expand the channels for entering the retail
market in the Guangdong-Hong Kong-Macao Greater Bay Area.

The Organisers held a launching ceremony for the Campaign on
17 December 2021, which was officiated by Vice Chairman of the
Chinese People’s Political Consultative Conference Hon CY Leung,
the then Secretary for Commerce and Economic Development
Hon Edward Yau, Deputy Chief of Department of Publicity, Culture
and Sports Affairs of Hong Kong Liaison Office Mr Zhang Guo
Yi, Second-level Researcher of the Department of Commerce of
Guangdong Province Ms Yung Pui Sim, Chief Editor of GRT Mr Tsang
Siu Wah, together with CMA President Dr Allen Shi, BDC Chairman
Dr Edward Chan, Director of GRT Mr Chong Jing Yiu, Associate
Vice-President of Hong Kong Baptist University Professor Huang Yu,
and Promotional Ambassador Mr Yen Ji Dan.

The Organisers elaborately produced two promotional videos for
the “Hong Kong Selects” Campaign. The first video starring famous
actor Mr Yen Ji Dan is titled “In the Prime of Life”. The second video
features prominent figures cheering for the Campaign, and some
of the Hong Kong political and trade leaders participating in the
shooting included Vice Chairman of the Chinese People’s Political
Consultative Conference Hon CY Leung, Chief Executive of the
HKSAR Hon John Lee, Chief Secretary of the HKSAR Government
Hon Chan Kwok-ki, Financial Secretary Hon Paul Chan, Secretary for
Security Hon Tang Ping-keung, Executive Director of Sun Hung Kai
Properties Mr Kwok Kai Fai, Vice President of Fok Ying Tung Group
Mr Fok Kai Shan, etc.

et o -

EMEBRFRETRER -
Representatives of Organisers posed for a group photo.
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GRAND PRIZES

2N F[EBBER IR BEERBEMER INESEBETIREG ETATRKRE -
2021 Hong Kong Top Brand Awards and Hong Kong Top Service Brand Awards staged a public polling at the 55th Hong Kong Brands and Products Expo.

M REREERE | R BEENERE IBEATISNEEAE I BERENNEER NI « 0 « PEERHEMEES WETERET -
Under the coordination of the BDC, selected Awardees of Hong Kong Top Brand and Hong Kong Emerging Brand showcased their products at “Style Hong Kong
Pavilion at China International Consumer Products Expo, Haikou” organised by the Hong Kong Trade Development Council.
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Exhibitions and Product Showcases

From time to time, the BDC takes part in various exhibitions held in Hong Kong, Mainland China and overseas; and promotes
Hong Kong through display boards and product showcases. Such promotional activities help to boost the collective image of
Hong Kong brands, while providing a window to raise their awareness among consumers, both locally and overseas.

BDC’ s Presence in Exhibitions and Showcases

Period

Location

Promotion Activity

Kong Top Brand Awards & Hong
Kong Top Service Brand Awards and
Hong Kong Emerging Brand Awards
& Hong Kong Emerging Service
Brand Awards

11 December to The 55th Hong Kong Brands and | Hong Kong | Display board and Internet promotion
3 January 2022 Products Expo
26 to 30 July Style Hong Kong Pavilion at China | Haikou Display board and product showcase (for
International Consumer Products 20 registered brands of “Top Mark Scheme”
Expo, Haikou and winners of “Hong Kong Emerging Brand
Awards”)
16 August 2021 Presentation Ceremony of Hong | Hong Kong | Large-scale display board (for 38 winners of

2021 Awards)

202148 [ fahipi 28 IR EEHUE R G AR S B IR MR -

Large information panels were set up at the venue of 2021 Awards Presentation Ceremony.
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The 2021 edition of “The Parade of Hong Kong Top Brands” was
published in July 2021. This 315-page bilingual publication collected
the information and success stories of about 300 Hong Kong brands;
and it on the other hand was the official publication of Brand Awards,
giving a comprehensive account of the Awards’ history and latest
developments. Making debut in 2003, “The Parade 2021” was the
19th edition.

With a circulation volume of 3,000, the publication was
distributed to over 800 organisations, including Government
departments, chambers, associations, media, universities and
consulates; and it also stepped up presence in exhibitions and other
events held in Hong Kong, Mainland China and overseas.

The BDC official website (www.hkbrand.org) is an important
channel to update the public of the Council’s activities and services,
while serving as a unique online platform for promoting Hong Kong
brands. The website provides rich and versatile information under
several content sections, e.g. “About the Council”, “Council in
Action”, “Brand Awards”, “Marking Scheme”, “Top Brands Gallery”,
“Brand Promotion”, “Brand Education” and “Resource Centre”.

As an online promotional avenue for the ongoing “Hong Kong
IN « Brand Greater Bay” Project, a dedicated sub-domain for
“Hong Kong Brand i-Directory” (id.hkbrand.org) has been created.
Meanwhile, “The Parade of Hong Kong Top Brands 2021” was
uploaded onto the BDC website under the column of “Top Brands
Gallery”. By adopting the format of an e-book, this electronic version
helps to extend the promotion coverage of the Parade to overseas
business communities and consumers via Internet.

v pEeERER v

FRE

W

The Council has set up a special promotion area named “Hong
Kong Selections” on the webpage of “Hong Kong Brand i-Directory”,
which consists of “Hot Search”, “TOP BRAND Zone” and “BRAND’S
Mart” columns and is compatible with various multimedia contents
such as text, pictures and videos. As an attempt to establish a new
platform for promoting Hong Kong brands, the e-promotional facility
is open to registered companies of the Brand HKID such that they
could publish the latest information of their brands and special offers
of products.
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The BDC held its 2021 Annual General Meeting (AGM) at CMA
Conference Hall on 28 September 2021. Dr Edward Chan, the BDC
Chairman, was the Chairman of AGM. In his speech, he reviewed
the major work of the BDC in the past year, including facilitating
local brands to develop Greater Bay Area market, assisting SMEs to
enhance brand competitiveness, and promoting the collective image
of Hong Kong brands.

The AGM resolved that the Statement of Accounts of the Council
and Reports of the General Committee and Auditors be received
and JS CPA & Co be re-appointed as the Auditor. Over 30 General
Committee members and registered representatives of member
companies attended the meeting.

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. The Council has
invited Government officials as Honorary Patron and Honorary
Advisors, and it has a General Committee whose membership
comprises representatives from a variety of sectors, such as
manufacturing, commerce, academics, and professional services.
Besides, several working committees including “Hong Kong Top
Brand Assessment Board”, “Technical Advisory Committee”,
“Promotion and International Affairs Committee”, “Strategic
Development Committee” and “Finance Committee” have been set up
as the operational arms to carry out the Council’s various initiatives.

BEARRRR2021FEFEAG LER -
Representatives of BDC Members posed for a group photo at the 2021 Annual General Meeting.
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The BDC convened the second meeting of the 7th General Committee.
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The General Committee is the governing body of the Council,
which provides guidance on the developmental directions of the
Council and also looks into the overall strategy and policies related
to the development of Hong Kong brands. The General Committee
supervises the operation of the Council and coordinates the work of
sub-committees.

Currently chaired by Dr Edward Chan, the General Committee
held meetings on 28 September 2021 and 4 May 2022, to discuss
the implementation of “Hong Kong Selects: Go GBA” Promotion
Campaign and the 2022 year plan of the Council as well as
the continued development of “Hong Kong Brand i-Directory”
respectively.

The BDC has an Executive Committee consisting of the
Chairman and Vice Chairmen. The Executive Committee is
empowered by the General Committee to conduct, manage and
supervise the affairs of the Council. The BDC Chairman Dr Edward
Chan is the Chairman of the Executive Committee.

The Finance Committee is set up to advise on and monitor the
financial affairs of the BDC and to study the strategies for improving
the Council’s financial soundness in the long run. It is chaired by the
BDC Vice Chairman Dr Aaron Shum.

The Executive Committee and Finance Committee held joint
meetings on 4 May and 28 June 2022 to approve the 2022 financial
budget of the Council and the tentative plan to re-launch the 2021
Brand Awards Presentation Ceremony respectively.

Hong Kong Top Brand Assessment Board is responsible for
organising brand awards and other brand-related recognition
programmes, implementing Hong Kong Top Brand Mark Scheme,
and overseeing the awardees and licensees thereof. Besides, it is the
issuing body of the Hong Kong Top Brand Mark Licence.

The Board is currently chaired by the BDC Vice Chairman Mr
Calvin Chan. It acted as the Preliminary Judging Panel of the 2021
Hong Kong Top Brand Awards, Hong Kong Top Service Brand
Awards, Hong Kong Emerging Brand Awards and Hong Kong
Emerging Service Brand Awards to select the shortlisted entries on
22 November 2021.

The Committee held a meeting on 24 May 2022 to discuss
the schedule and arrangements for 2022 Brand Awards as well as
to conduct pre-screening of the prospective candidates and their
affiliated brands for the 2022 Hong Kong Distinguished Brand Leader
Award.
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The Technical Advisory Committee advises on the judging
criteria of brand awards and technical aspects of the certification
schemes, and it is devoted to fostering the communications and
cooperation between the Council and academics, professionals and
other sectors. The Committee also acts as the “Steering Committee
on Hong Kong Brand i-Directory”, which provides advice on the
registration requirements, assessment protocol and other matters
related to the operation and administration of Hong Kong Brand
i-Directory.

Currently chaired by the BDC Vice Chairman Dr Lo Kam Wing,
the Technical Advisory Committee is made up of domain experts
who are industrialist, academic, legal advisor, designer, quality
management expert and other professionals. The Committee held
a meeting on 15 July 2022 to review the technical documents of
“ESG+ Pledge” and the guideline on the eligibility of affiliates of the
Organisers to participate in the “Brand Awards”.

The Promotion and International Affairs Committee is set up
to promote the image of Hong Kong brands in the international
arena; to facilitate Hong Kong brands’ development in domestic,
Mainland and overseas markets; and to enhance the exchanges
and networking between the Council and overseas organisations in
regard to branding.

Currently chaired by the BDC Vice Chairman Mr Ng Ching Wun,
the Committee held a meeting on 30 November 2021 to discuss the
logistic arrangements for the 2021 Awards Presentation Ceremony.
It convened another two meetings on 17 June and 29 July 2022,
which respectively reviewed the publicity plan for the Council’s major
activities in 2022 and the implementation details in re-staging the
postponed 2021 Brand Awards Presentation Ceremony.

The Strategic Development Committee is set up to study the
strategies for the Council’s long-term development and to provide
guidance on membership affairs such as recruitment, administration
and services. The Committee is currently chaired by BDC Vice
Chairman Dr Ellis Wong.

In the past year, the Committee took the initiative to explore the
feasibility of several development projects, such as the “Hong Kong
Selects: Go GBA” Promotion Campaign and cooperation with local
universities in organising branding-related training courses. It also
led members to participate in @ number of activities including the
“Anti-epidemic Support Programme” organised by the CMA, the
promotion activities of “CMA e-Warehouse”, and the “HKTDC Design
Gallery @ JD”.
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To stands together with the community in collaborative efforts
to fight the COVID-19 epidemic, the CMA initiated an “Anti-epidemic
Support Programme”, for which BDC acted as a supporting
organisation. Member companies and winners of the “Brand Awards”
were invited to offer daily necessities (in the form of a matching
subsidy by the CMA) to patients admitted to isolation facilities.

To help local SMEs to further expand its business to the
Mainland market, the Hong Kong Trade Development Council has
set up a cross border e-commerce shop “Design Gallery” on “JD
International”, a leading on-line sales platform. The e-shop provides
consignment services for products sourced or manufactured by
Hong Kong companies outside the Mainland. The BDC is one of the
supporting organisations of the programme and member companies
are entitled to a special promotion package.

Membership is not only an important base for the BDC
to advocate and implement its founding missions, but also an
indispensable interface for the Council to connect and serve the
industries.

The BDC welcomes all companies and organisations in
sympathy of its objectives to become Corporate Members or
Associate Members. Since the establishment in August 2005, the
BDC has admitted over 400 Corporate Members.
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Membership Eligibility

Any Hong Kong company holding a valid business registration

certificate or any Hong Kong association registered with the
relevant Government authority are eligible to apply to become a
Corporate Member of the Hong Kong Brand Development Council.
Companies or associations incorporated outside Hong Kong can
apply to be admitted as Associate Members.

Member Benefits

Corporate Members have the right to attend and vote at

general meetings of the BDC. All Members can enjoy a bevy of
privileges:

Become part of a collective voice to express views and
concerns on government’s policies and issues pertaining to
brand development.

Have opportunities to participate in various exhibitions, product
showcases, and promotional activities organised by the BDC in
Hong Kong, Mainland and overseas.

Attend seminars, training programmes, business study trips
and other activities at a discounted rate or free-of-charge (for
specified events).

Acquire updated information on branding.

Share findings of research and development projects conducted
by the BDC.

Get access to brand development supporting facilities
established by the BDC, e.g. brand expert database, free
consultancy, and consultant referral services.

Receive free publications, including “The Parade of Hong
Kong Top Brands”, “Annual Report”, member circular, e-mail
broadcast, etc.

Upload company information on the BDC'’s official website.
Leverage on the BDC’s network to facilitate business matching,
experience sharing, strategic alliance, inter-company liaison and
mutually preferential arrangements.

Enjoy benefits entitled to CMA Group Members, such as
discounts on training and insurance services.
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Hong Kong Brand Development Council

Initiated by the Chinese Manufacturers’ Association of Hong Kong,
the Hong Kong Brand Development Council (the BDC) is a non-profit-
making institution aiming to promote the development of Hong Kong
brands by pooling together the efforts of all walks of life. It is committed
to promoting Hong Kong brands, advocating innovation and creativity,
fostering an environment conducive to brand-building, and enhancing
exchanges and cooperation among companies in regard to brand
development.

The BDC is established on the principle of “Market Leads,
Government Facilitates, Community Supports”. Apart from having
invited Government officials as Honorary Patron and Honorary
Advisors, the Council has a prestigious General Committee whose
membership comprises representatives from a variety of sectors, such
as manufacturing, commerce, academic, and professional services.
A devoted secretariat and several working committees including
“Hong Kong Top Brand Assessment Board”, “Technical Advisory
Committee”, “Promotion and International Affairs Committee”, “Strategic
Development Committeg”, and “Finance Committee” have been set up
as the operational arms to carry out the Council’s various initiatives.

The Council has set itself the task of becoming a flagship to
lead the way in Hong Kong’s brand development, being a driver for
the pursuit of an overall strategy, a facilitator for the formulation and
implementation of related policies, and a coordinator for the branding
efforts of local organisations. It has been playing an active role in every
key area, sharpening its leadership in brand accreditation, nurturing,
promotion, research, exchanges and international cooperation.

Apart from hosting renowned recognition schemes like “Hong
Kong Top Brand Awards”, “Hong Kong Top Service Brand Awards”,
“Hong Kong Emerging Brand Awards”, “Hong Kong Emerging
Service Brand Awards” and “Hong Kong Distinguished Brand Leader
Award”, the Council provides assistance to other brand competitions
or prizes, with an eye to identifying role models and setting up best-
practice benchmark in branding. It is the organiser of the “Hong Kong
Top Brand Mark Scheme” and “Made in Hong Kong Mark Scheme”,
which, as the first of their kinds, have blazed the trail of brand-related
certification based on well-structured assessment and licensing system.
And the newly-introduced “Hong Kong Brand i-Directory” (Brand HKID)
is a registration mechanism plus publishing platform whereby the BDC
provides authoritative proof of identity for Hong Kong original brands.
More recently, the BDC has joined hands with the CMA in implementing
the “ESG+ Pledge” Scheme, in an attempt to stimulate Hong Kong
industries to gear towards sustainable development.

In order to enhance the profile of Hong Kong brands, the
Council has been actively participating in various exhibitions, product
showcases and other promotional events, domestically and overseas,
apart from staging large-scale serial activities under the banner of “Hong
Kong ¢ IN ¢ Brand Greater Bay” and “Hong Kong Brand Festival” in
major Mainland cities. It organises “SME Branding Club” regularly, in an
attempt to foster brand-building culture among local SMEs and to build
up an interactive platform for knowledge transfer, experience sharing
and networking among companies aspiring for brand development.
Furthermore, a number of training, research, study, and exchange
programmes as well as public education campaigns have been rolling
out under the Council’s aegis, as part of its efforts to step up brand
awareness among local enterprises and the public in general.

In this “branding economy” era, brand competitiveness holds the
key to an enterprise’s development and continued success. Hand in
hand with our industries, the Hong Kong Brand Development Council
is devoted to promoting “Made by Hong Kong, Originated from Hong
Kong” as a world-class label and developing Hong Kong into a star-
studded brands hub.
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BE 7E ¢ Dr Sherriff Luk

2 Prof Wu Liu

3k X5 Mr Baniel Cheung
[E#A5 Mr Joseph S W Chow

)% % Mr Anthony Tong
& FE Mr Dominic Lam

TBIE MrKT Ting

BBEES

Finance Committee

=EfE Chairman :
Y4B EE Dr Aaron W L Shum

ZE Committee Members :

[R % & Dr Edward K M Chan, MH
& %% Dr Lo Kam Wing, JP
BRZ{& Mr Calvin K W Chan, MH
R Mr Ng Ching Wun

= {&9§ Dr Elis W H Wong

JE¥m R Mr Ralph Chow

EEEEREBEES

Promotion and International Affairs Committee

X & Chairman :
R Mr Ng Ching Wun

&R Advisors :

F& B EE Dr Edward K M Chan, MH
J& 4% Dr Lo Kam Wing, JP
FRZ{& Mr Calvin K W Chan, MH
& H 58 Mr Robert P K Lok
R E Mr Charles C C Ng

Z B Committee Members :
B4k Dr Ma Kai Yum
#ELE Mr Victor K C Lam, JP
F %7 Mr Thomas C C Wong
B89 Dr Tang Kam Tim
A& % Dr Ken W K Ho
Z2% 4 Mr Vincent S K Leung
£IBIE Mr Kevin K F Shea
BFIHE Ms Juliana LY Yu
=B Ms Rose L F Ko
£2/(2 Dr William S W Choi
#8E R} Mr Tony C F Cheng

& 4 Dr Tsang Wai

RRERESR
Strategic Development Committee

*E Chairman :
E{F% Dr Elis W H Wong

&R Advisors :

FREI R Dr Edward K M Chan, MH
[E %% Dr Lo Kam Wing, JP
FRZX & Mr Calvin K W Chan, MH
REH Mr Ng Ching Wun

wLi&#e Dr Aaron W L Shum
R ZE Mr Charles C C Ng

Z & Committee Members :
5% & 58 Mr Robert P K Lok
22X Ms Stella W F Lee
&4 R Mr Warren Y L Sun
3k 21& Mr Cheung Ching Fung
REA Ms Susanna Y'Y Ng
EARAZS Ms Candy M S Ngan
TR E Mr Kevin K'Y Orr
HEE Mr Tse Po Tat
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SEEH
Directory of BDC Members

AP BEERMHERAA

Dah Chung Industrial Co Ltd
HAEXAERAA

Artin Industrial Co Ltd
YGM B ZBR AT

YGM Trading Ltd
BEBEENTER

Hong Kong Productivity Council
EPEHERB

Hong Kong Trade Development Council
TSR Bl B IR A 7

L.K. Machinery International Ltd
EEEEZFRAR

Han Sheng Tang Herbal Technologies Co Ltd
HIBITHRERRAA

Aaron Shum Jewelry Ltd
EEMARMBARAT]

May Cheong Toy Products Fty Ltd
“REX(EE)ARAR]

Sanyu Industrial (Holdings) Co Ltd
BEEHHMMARAR]

Polaris Jewellery Manufacturer Ltd
A AR AR AT

Time Mission Ltd
TEMNERERAR

Kampery Development Ltd

MCL m&RERE AR A R]

Maxi Communications Ltd
BEERARAT]

Hang Tung Resources Ltd
HABREEBR AT
Chevalier International Holdings Ltd
MR REERNDBRA R
Nanyang Brothers Tobacco Co Ltd
K EEEFRAT]

A-Fontane Groups Ltd
RCE(BB)BERAA

Eu Yan Sang (HK) Ltd
HIE(EE)BR AR

Lam Soon (HK) Ltd
MNE S ER AR

Four Seas Mercantile Ltd

g RmaRAa

Sun Shun Fuk Foods Co Ltd

EN PN E=] VNG

The Tien Chu (HK) Co Ltd
BEEMEEFRAR

Hop Hing Oil Group Ltd
ZEE(EA)ERAF

German Pool (HK) Ltd
RERMARAT

Fook Tin Technologies Ltd
RERBE(FE)BRAR]

Long Far Herbal Medicine Manufacturing (HK) Ltd

NEEE (B BR AR

Luk Fook Holdings (International) Ltd
REEIIYE AR AT

Tsit Wing Coffee Co Ltd

HENERmARAA

Kam Hing Noodles Food Co Ltd
EERCHAERAR

Chun Au Knitting Factory Ltd
EBARBPEBR AR

H.K. Rice Merchants Enterprises Ltd
ARERE(BEEHEE )BEEREMRAR]
Kwan Tung Pak Yuen Tong (Ling Yok Tack Hing Tong) Union
Medicine Factory Ltd
BIEARERRAA

Wilson Designs & Jewellery Ltd
EEERYVEBERAT]

Fung Yip Electrical Manufacturing Ltd
HAEZERAR

Sunnex Products Ltd
=HEPERERAR

Sam Seng Herbal Pharmaceutical Co Ltd
RERMBEXARAT

Wing Wah Food Manufactory Ltd

S EEARAT

Goodway Electrical Enterprise Ltd
REMEBEERAR]

Tai Nam Industrial Co Ltd
FREARAT]

Lee Kum Kee Co Ltd
BEEEERERAR

Imperial Bird’s Nest International Co Ltd
EREARAT

Hekura Co Ltd

EREBBRAERAR]

Azureliving International Ltd
AYFE B R AR A A

Tai Pan Bread & Cakes Co Ltd
ELRmMBRAT

Maxim’s Caterers Ltd

535 B AEIR B IR A A

Sa Sa International Holdings Ltd
EELEABRAT

Shun Tat Enterprises Ltd
BFREPERITHARRIA

China Travel Service (HK) Ltd

AR EEERAF

Yung Kee Restaurant Group Ltd
BREZ(EE)BR AT

Hong Tai Ginseng (Group) Co Ltd
PIRMERIEBR QA

Centaline Property Agency Ltd
FEARRQA

The Garden Co Ltd
HREEEFRAA

Hung Fook Tong Holdings Ltd
BERAIMBRAR]

Crocodile Garments Ltd
AERKBEZRMABRAT]

Tin Tai Leung Yao Cleaning Supplies Ltd
BAYMEEEFRAT]

Well Born Real Estate Management Ltd
EEEXEEFRAA

Majestic Holding Ltd
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ERERS

The Hong Kong Society for Rehabilitation

R ERERAGR AR

Jumpin Gym USA Ltd
EESHITERARA

Dah Chong Hong, Ltd

B R AR AT

Bonjour Holdings Ltd

PR R BB R A

Appolo Ice-cream Co Ltd

& REBEER AR AR

Holistol International Ltd

RESR(—N=2)ARAQHA

The China Paint Manufacturing Co (1932) Ltd

it TRMABRAT]

Colour Chemical Industrial Ltd

MR TEH SRR B R A A

Hoe Hin Pak Fah Yeow Manufactory Ltd

B RRIRMARAR]

Amoy Food Ltd

ZRMEBEERAT

Fancy Talent Ltd

HREEERGRAT

Airland Enterprise Co Ltd

EHBRARAR]

Cross International Ltd

NEZBBEERAR]

Pat Chun International Ltd

PRECRmABRAF

Chan Kee Foods Ltd

B (B ) BRAF]

Japan Home Centre (HK) Ltd

2R (BE)BRAT]

Embry (HK) Ltd

FHBERATA

The Dairy Farm Co Ltd

BB AR AT

Herbs Generation International Ltd

Dr Kong fZRE= /R

Dr Kong Footcare Ltd

EEBRAR]

Group Sense Ltd

BEEXEARAA

Pricerite Home Ltd

BRI AR AT

Guarda Safe Industrial Ltd

BEZEREERAR]

Safewell Equipment Ltd

AEEEXERAT

Bai Cheong Lung Medicine Ltd

FBUEKBR AT

Beauty & Health Magic Water Purify Ltd

HERBERRERARAR

Vita Green Health Products Co Ltd

ERYEEEARAR

Urban Property Management Ltd

PTHERE (B ) IR AR A F]

Hin Sang Group (International) Holding Co Ltd

BELSZEBHARAR

Kin Hip Metal & Plastic Factory Ltd

Mté% Appendices

RNEEFEARAT

Taikoo Sugar Ltd
FEemREEEBR AT

CASH Financial Services Group Ltd
EREEABRAR

Foo Lum Holdings Ltd

Kt (FB)BRAR]

Milan Station (HK) Ltd

R RmABRAF]

Dai Kee Food Co Ltd
RERBES R (EB)BARAT
C&C Joint Printing Co (HK) Ltd
HEEE (SRR AR AR

Royal Medic (Holdings) Ltd
RFSHRITEEEBR AT

Store Friendly Self Storage Group Ltd
FMERER AT

Green Island Cement Co Ltd
BAEGRLBEMNERAF
General Mills Foods Asia Ltd
BUERBAR AR

Arredamenti Co Ltd
LEYEXARAT

Lomak Industrial Co Ltd
ERXEARAT

Lamex Trading Co Ltd
HEERmMARAR

YHY Food Products Ltd

T T(EE)BRAR]

Seven Sea Chemicals (Holdings) Ltd
ROREHERAR]

Po Sum On Medicine Factory Ltd
HFRHRTEBRAR]

King of Chicken Cake Ltd
BEBR AT

Oceanic Leader Ltd
KEBRAABEERRERAT
Catalo Natural Health Foods Ltd
BEI(EBR)EXERARA]

Kado Industrial Co Ltd
CEERE(FRB)ARAT
3D-Gold Jewellery (HK) Ltd
BEEMBEAR AR

Grand Coffee Co Ltd

EiZNG

Tung Chun Co
JEFZEMREBR AR

Shun Lee Bldg Materials & Sanitary Wares Ltd
BARKAERAT

Natural Home Collections Ltd
AN w(EE)BRAR]

Hong Kong Ferry (Holdings) Co Ltd
BREZ2ETARAR

Pak Shing Tong Ginseng Co Ltd
BRERE(BB)BRAT

Winner Medical (HK) Ltd
BRRABXER LA

Rio Industrial Ltd
RERBER AR

Hong Yip Service Co Ltd
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ERFERBRAT]

King Bakery Holdings Ltd
2R ARAT]

Ocean Empire International Ltd
REBRAR]

Dialink Ltd

EREREERAR]

Ying Kee Tea Co Ltd
MEitIT2ENMBRAR]

Nam Pei Hong Sum Yung Drugs Co Ltd
PNANEY TS

Lamma Rainbow Seafood Restaurant Ltd
Lt AR AR AR

On Kee Dry Seafood Co Ltd
EMYEEEERAR]

Sino Estates Management Ltd
BARREERERAT
Memorigin Watch Co Ltd
HBERKERRAR]

Yeungs Marine Products Ltd
AREEEEBRAT

Tai Yau Storage Group Ltd
BEEEZHRBRAT]

Hang Heung Cake Shop Co Ltd
ANFIREERAA]

Prince Jewellery and Watch Co
HEXBERIKERR AT

Travel Expert Ltd
EZABEEMEXREERAE]
H.K. Pet’s Hospice Care Service Ltd
HEEBARAR

Chief Group Ltd

SN EE () BR AR

Wing Li Group (International) Ltd
EREBIR AR AR

Yummy House International Ltd
RERREEFR LA

Ngan Lung Catering (Holdings) Ltd
ANMEEHRRMEERABRAF
Timfold Catering and Food Service Ltd
IERNEEARAT

Palace Group Management Ltd
LR BERAR

Sofamark Ltd
BMEARERARAR]

Hop Wo Development Ltd
AEBRARAR]

Pro Logic International Ltd
FREBARAR]

Concord Alliance Ltd
REARAT]

Chuan Chiong Co Ltd
RARRIEBR AR

Original Taste Workshop Ltd
EEEEARAT

U Banquet Group Ltd
EmEREEEARAR]

Fook Moon Lam Jewellery Holdings Co Ltd

EHERRAA
CR Care Co Ltd

44

BEEHERFRAA

Fok Hing Trading Development Co Ltd
ARAEXRERAA

Makebest Industries Ltd
EEEERE S BR AR

Yaki Champion Boutique Ltd
f—#ea N (HE)GRAA
Ah Yat Abalone Princess (HK) Ltd
THRBEEREBR AR
Casablanca International Ltd
BREREEBRAT

Top Loyal International Holdings Ltd
— LR R R A A

Instant Travel Service Ltd
REBBREERAR]

Crystal Harbour Restaurant Ltd
ERT(BB)ESHERARAR]
Wah Fat Hong (HK) Trading Development Co Ltd
ENBEEEERAR

Galaxy Hotel Management Co Ltd
ERABERERRAT
Synergy Education Provider Co Ltd
ERITAEFOBRAT]

M & C Toy Centre Ltd

5 REBR AR

Shang Healthcare Ltd
HERHTHEAR AR

Alice Chan China Ltd
RLLBEBRAR]

Greenbase Ad Ltd
KRR (BB )BR AT
Momax Technology (HK) Ltd
RTIAERAA
Baby-Kingdom.Com Ltd
BEMEARRAR

Offmax Ltd

EEZERABMRAT]

Sing Wah Development Ltd
WABEXARAT

Yusan Industries Ltd
REIREEAR AT

Jetour Holding Ltd
BIRERAR AT

Beacon College Ltd

FlexSystem Ltd

FlexSystem Ltd
RERRARAT]

Tsui Wah Holdings Ltd
RRESTERERAA]

Modern Beauty Salon Holdings Ltd
DEFERAA

Satay King Co Ltd
TEHRARRQA

Kee Wah Bakery Ltd
NEEMERFDBERRA]

The Kowloon Dairy Ltd

KB HERAT]

Fast Fame Trading Ltd

EHER

Perfect Trading Co
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DMNEIREREEFR AR
Taste of Asia Group Ltd

Fo[E 1492 (BLREFAR Q]
Kinlonz 1492 Club Ltd

= aEERR AR

Best Video Ltd

AR EERAR]

Kent Metal Co Ltd
TR(EARR)GRAA
Golden King (Asia Pacific) Ltd
DR-Max Ltd

DR-Max Ltd
BIETTESERAR]
Lexington Ltd

REEARAR]

Pompei Ltd
MAERMAER AR

Sun Fat Heung Food Products Ltd
TEMRE & & A R AR
Continental Jewellery (Mfg) Ltd
Wy e RR S SR A PR 2 Al

City Chain Co Ltd
RORBERITH AR QA
EGL Tours Co Ltd

BRi% 88 AR AR]

Optical 88 Ltd
BIXEXBRAT]

4M Industrial Development Ltd
BRERARAT
Goodbye Dear Co Ltd
EEBRPERR AT

Truth & Faith International Ltd
BETARAT

Kiu Fung Hong Ltd
AREEBE(ER)BERAF

Profilia of West Germany (Far East) Ltd

NEHKEH AR
AA Buy Trading Co
EHEREEERAA

Richbond Caps & Bags Manufacturing Ltd

REEBEMER AT

Nin Jiom Medicine Manufactory (HK) Ltd

RARBEER QA

Chung Tai Roller Shutters Co Ltd
SRR B AR AR

CMM Monita Academy Ltd
BES A AEEEARAT
Sharon Au & Associates Ltd
mEE L GER)BRAR]

Ulferts of Sweden (Far East) Ltd
ARERBRAF

Semk Products Ltd
BERREERRAA

Hong Kong Kamax Pharmacy Ltd
BLRERBRAR]

Right Horn Development Ltd

S ERBARAR]

Tanco Pacific Co Ltd
EILERABRAT]

HKI Co Ltd

Mté% Appendices

MRS BEDMER LA

Lee Lim Ming Metal Works Ltd
ERBRPERAERAR]

Leadsky International Enterprise Ltd
EEFRM(EB)ERAA
Carrianna Food (HK) Ltd
BEVEETEERAA

Hang Yick Properties Management Ltd
EABMERER LA

Hong Kong Art Development Co Ltd
RERAE LENRIBR AR

Promise Network Printing Ltd
REEHERIEIIBR AR

Unlimited Power Production and Training Ltd
ANEEEZERER QA

Tai Hing Group Holdings Ltd

R (R 2R EEAR AR

New Era (International) Duty Free Group Co Ltd
R R OK AR AA

Neway Karaoke Box Ltd
BERITARAT

Manley Co Ltd

FERIE=ERRAF]

QConcept Ltd

WEESRMERAR

Samko Concept Asia Co Ltd
FEARBIZERAR AR

Chinese Strategic Holdings Ltd
EEREERERAT]

Hopeful Investment Holdings Ltd
mEEEBRERERAR

Wondetlife Universal Ltd
SHEaERRA A

Delicron (HK) Ltd
FRBE(EE)ERAR]

Li Chung Shing Tong (Holdings) Ltd
EREHERAT

Foon Tai Trading Co Ltd
HEHAE (M ARRAT

Britannia Study Link (Asia) Ltd
BINEEBRAF

Konstar Industries Ltd
BRI KR AR AR

GenNex Financial Media Ltd
SAM1IRARAT]

ClubONE Ltd

AEERERAT

Wing Yip International Ltd
HBERMETHRERAR

Koon Wah Food & Preserved Fruit Factory Ltd
EHBERRREAmERAT
Sinomax Health & Household Products Ltd
CEERERAMBRAR

Goldfully Bedroom Article Ltd
BREXARAT

Global Glory Industrial Ltd
BEBEHEERAA
MathConcept Education Ltd

BHE (%R )BERERGR AT

Ming Fung (Lok Keen) International Development Ltd
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Ensec Solutions Hong Kong Ltd
Ensec Solutions Hong Kong Ltd
MAMKE HHRAF]

Ettason (HK) Ltd
EHYBXAR LA

Maxcare Industrial Ltd
BEARAR]

Main Plan Ltd

AR AR]

Jetstar Co Ltd

W RIRBRAT]

Hollyland Co Ltd
EEBE-UARAR]

Kin Fung Weisen-U Co Ltd

HAAR AR

Century Strong Ltd
BEERIRIERAR]

Marche Label & Printing Ltd

Bk (FE)BRAR

Grand Concord Garment (HK) Ltd
EBRE AR AT

Hong Kong Chan Lo Yi Medicine Co Ltd
BERRERBER AR

Waihong Environmental Services Ltd
MBS EEEIRARAT
AsiaWorld-Expo Management Ltd
BIESTREERRAR

Bright Smart Securities & Commodities Group Ltd
WEAEYRRFRAR

Twin Wealth Biotech Ltd
BErEREifrgARAA

Ha Tak Kin Martial Art Society Ltd
RREX(RE)BRAF

Kai Tai Chinese Medicine (Holdings) Co Ltd
BERRBRRITAR AR

Wing Yuen Tea (HK) Co Ltd
RELRRARAH]

Freemax Technology Co Ltd

W (EB)BRAR]

All Power (HK) Ltd

= E BRI B BR A R

Goki International Holding Co Ltd
EEPIRMBEEARAR]

Shun Tak-China Travel Ship Management Ltd
EHERARAT

B2A Consulting Ltd
IRIRENEEIER AR AR

Universe Printshop Holdings Ltd
SHEEEmBAER AR

Dailywin Watch Products Mfg Ltd
EERERA]

Style50s Home Decor

BY B ERE AR AR

Koon Chun Hing Kee Soy & Sauce Factory Ltd
wERES (B ARAR

Webber & Nickel (Int’l) Co Ltd
BEBRAR]

Partlink Ltd

BXEFRPEAT]

Arte Moda International Enterprises

RIRRREAE R A A

Future Lighting Collection Ltd
HREARAT

MingCha Ltd

AEEKRBRAT

You Find Ltd

SEAMBRAF]

Kool Ltd

AERE (FE)BRAF

Pak Wui Jewellery (HK) Ltd
BEBLEERBRATA

E. Tech Management (HK) Ltd
TFREMERRA]

Prince Foods Manufactory Ltd
FEEEBGRAR

Wah Hing Office Supplies Group Ltd
REBR(BEB)BRAT

HongFa Electroacoustic (HK) Co Ltd
PUSEE AR

MUEEERE
SEIEBFRAT

LLBS Corporation Ltd

o TIREEBR AT

Galaxy Engineering Holding Co Ltd
AR E AR A7

Tai Po Chun Hing Ltd

BERE

EC Healthcare

L ERARAF

Chase On Development Ltd
FEA(ER)ERES QA

Ka Woo (HK) International Trading Co
EEaE(FE)BR AT

Health Basis (HK) Ltd
RIFEERBIEBRAR]
Silvermine Beach Resort Ltd
pharmERARAA

Cookies Quartet Ltd
ARADRZER A R AR

Tai Wo Tung Medicine Co Ltd
MERRR mARA A

Four Seas Global Food Co Ltd
Labkable Asia Ltd

Labkable Asia Ltd
BERBERR AT

Fung Fat Knitting Mfy Ltd
PEBERAR AR

Reliable Medicine Technology Co Ltd
BE(KE)ARAR

Dogaroo Group Ltd
SEBRPEEARAR]

Winning International Enterprises Co Ltd
LRIFERAR]

Shibainc Ltd

RBRRARAT]

Green Intellect Co Ltd
EEBHREREFRAT]

H.K. Ma Sai Leung Tong Medicine Manufacturing Ltd
EAREARAR]

Inheritance Technology Co Ltd
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Goldjoy Travel Ltd

SRR EC I FRR A R A A
Cheung Wing Kee Noodles Factory Co Ltd
b EREALEBR A F]

BB Beauty & Cosmetic Ltd
RIERIEBR AT

Great Smart Creation Ltd
KEFREFRNFA

Bar Pacific Entertainment Ltd
Oveco Industries Ltd

Oveco Industries Ltd
I (SE)BRAR

Chu Kong Shipping Enterprises (Holdings) Co Ltd

FEEER AR

One Health International Ltd

el EERE#ECER) AR AR
Aorta International Association (Far East) Ltd
BEAERBAERAR
Challenger Auto Services Ltd
EHEEHESBERAR]

German Pool 020 Ltd
BAEEERAR

Yuet Wo Sauce and Preserved Fruits Ltd
it BEREFRAR AT

NCCO International Ltd
BEEBDAHERAT

Maria’s Bakery Co Ltd
EEERARAT

QQ Rice (HK) Ltd
MERBERAR LA

Bright Future Pharmaceutical Laboratories Ltd
ZRABRPERAT]

Charming Holidays Ltd

G BREER A A

On Hing Metal Die-casting Co Ltd
HESHERAF

EZ Promo Ltd
BRERRESEEERAR]

Fook Tai Jewellery Group Ltd
BlEBEAR AR

New Cynosure Co Ltd

w7 AR A A

Saintford Ltd
EEMED)EEARAA
Uni-China (Market) Management Ltd
2R REABR AT

Laboratory Janeclare Ltd
BEPERRBERAA

The Hong Kong & China Gas Co Ltd
SEBREMARAR

EK Immigration Consulting Ltd
BRE(HEE)ARAA

Cityline (HK) Ltd
ERRREEER AR

Treasure Lake Catering Holdings Ltd
BESREBRERERAR

Kong Fung Financial Group Holdings Ltd
RFALEEFRANA]

Tung Fong Hung Medicine Co Ltd

Mté% Appendices

ZEBR(BB)BRAF

LFP Power (HK) Ltd

RABEBRAT

Tian Ran HealthCare Ltd
FERERERERG(TE)BRAR]
Konica Minolta Business Solutions (HK) Ltd
KENTHBRAT

Winstar Chemicals Co Ltd
EREE(EMN)BRAR]

Handscript Asia Ltd
NINBRIBRHBEEEBR AT

Little Scientists Education Group Ltd
B NEEEFRAA

PrePnK1 Express Group Ltd

w8 R ERE AR A E]

Wisdom Facility Management Co Ltd
wETEARAR

Deco Classic Ltd
EEEES(RE)ERERAA

Hong Kong Sports Association (Group) Holdings Ltd
EEMFRKRESTRR AR

Imperial Diamond Jewellery Gold Co Ltd
HEERYOERAF]

Sunlight Beauty Group (Maiden) Ltd
A (ER)RRBEEEER LA
Hong Kong (International) Eye Care Group Ltd
SEGEEmBERAR

Coils Electronic Co Ltd

KKBEAR AT

Wingshing Electrical Ltd

Batech Asia Ltd

Batech Asia Ltd

BRBR AT

Pro Sky Corporation Ltd

Elsyung Consulting Ltd

Elsyung Consulting Ltd
FOERRBERAR

Jointed-Heart Ltd
HASKIEEBEREER AR

In N Out International Corporate Ltd
HEERFKREGRAA]

Hong Kong Water Solution Ltd
568 R A A

Time Promise Ltd

e d BEEN T AR AR

Lam Kam Sang Medical Research Institute Ltd
RARITAERRA]

Oriental Watch Co Ltd
HHEXARAT

Asia Health Products Ltd
wIEE 5 (BE)BRAR]

Yat Hing Trading (HK) Ltd

RS SERBR AT

Sze Hing Trade Development Ltd
MR AR AR

Pangenia Lifesciences Ltd
EREMEAR AR

Woui Loong Scaffolding Works Co Ltd
BRmARLQT

Hatch Ltd
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AREEEREEBR AT

100 Enterprises International Group Co Ltd
BEBRRAEBR AT

Hong Kong Tung Hong Medicine Co Ltd
SEEEARAA
Tiptop Credit Ltd

RFEBRBR AR
Airdefender International Co Ltd
EEFEHE R OARAA
Momcare Education Ltd

ks (B ) AR A A

Satami International Ltd
fREIME AR AT

Shiu Wing Steel Ltd

E—1rEARAR]

Merge Enterprise Ltd
EHE(EMNERAR

MaxiPro (Asia) Ltd

HEEHERRATR
The Bittersweet Creations Ltd

B2 EBRNIRER AR AT

Simply Bowls Institute Ltd
EREREBBRRMN BRAR]

KT Food and Beverage International Ltd
SHREARAT
Take2 Health Ltd

Gaw Capital Asset Management (HK) Ltd
Gaw Capital Asset Management (HK) Ltd
Master Edutainment Ltd

Master Edutainment Ltd
BEXEARAT

Famous Audio and Video Co Ltd
LR IMA(BR)BERAT

Royal Toys (HK) Co Ltd
HREXARAT

Guardman Products Ltd
RETHBRERAF

Kamex International Ltd

LB (RE)BRAF

Associated Technology (Holdings) Co Ltd
BATEERBRAR

Hong Kong Johnson Holdings Co Ltd
FARREBEERR AR
Tasty Corporation Ltd
EMRA(FE)BRAR]

Pet Holidays (HK) Co Ltd

A2 MERERAR

River Cam Clinic Management Ltd
—EZEREBRAR]

ADO Ltd

REXBERHBARAT

Beauty Forever Salon Ltd
ENERERER AR

EcoSmart Energy Management Ltd
ERESE(FE)BRAR]

Yip’s Camel (HK) Ltd

48

EREXARAT

Hon Keung Industrial Co Ltd

HEERESERAT

Jacobson van den Berg (China) Ltd

fBEmEGEEMN)BRAT]

Grown-up Licenses (Asia) Ltd

B (FE)BRAA

Optimix (HK) Ltd

TAFXMARRAT

Golden Sun Home Products Ltd

HEEREREARAR

Ming Fai Enterprise International Co Ltd

e N

Tiger Enterprise Corporation

TRESARAT

Golden Fine Trading Ltd

Alan Lo Design & Art Direction

Alan Lo Design & Art Direction

LBHERBRAF

Logos Art Co Ltd

EEERERBRARA

The Hong Kong School of Motoring Ltd

HIEEEBERAR

Vital Care Hong Kong Ltd

EEHEWAERRA]

Hong Kong Education City Ltd

Mo EBRAR

Premier Food Ltd

MEERE(EE)BRAT

Sixfifteen Imports-exports Ltd

MERMARRA

Sun Yik Food Ltd

BEREEFR LA

BOBORICE Group Ltd

RCEYMRMIRERR AR

T &Y Biologics Investment Ltd

EMTESARAT]

Golden Row Trading Ltd

ARBEBREEBRAT

Kwong Tai Medicine Co Ltd

AR BB R AT

Arts Optical Co Ltd

RPERBEHEBR AT

MP3 Greater China Strategic Partners Co Ltd

FHERBRAF]

Swashes Ltd

BEBEEEE

Icon Medical Group

RABIRIZERAR AT

Ka Woo International Holdings Ltd

LR BRSSP

Benny Kong & Tsai
EE+H(—N=2)BRAF

The Kowloon Motor Bus Co (1933) Ltd

EEABREERSZER AR

Hong Kong Prosthodontics Medicine Ltd
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Hong Kong Brand Development Council

bk . ARARRTHBPAREHmEE NESTE
Address : 5/F, CMA Building, 64 Connaught Road Central, Hong Kong
BrETel . (852) 2542 8634

B> {EHFax : (852) 3421 1092 /2815 4836
#itWebsite : www.hkbrand.org
BHE-mail  : info@hkbrand.org
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