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CHANGES OF CONSUMER BEHAVIOR 



Changes of Consumer Behavior
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RISING MARKET SEGMENTS



Rising Market Segments
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CASE ANALYSIS – HONG KONG AND CHINA



Case Analysis - 1
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Case Analysis - 2
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Definition of Health Supplement
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Perception of Health Supplement
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Perception Towards Composition



Importance of Selection Criteria
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Importance of Purchase Motivation 

(by Functionality)
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Monthly Spending by Dollar Amount
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Monthly Spending by Product Type



Case Analysis - 3
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Global vs. Local Brand – City 1
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Global vs. Local Brand – City 2
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Global vs. Local Brand – City 1
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Global vs. Local Brand – City 2
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Global vs. Local Brand – City 1
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Global vs. Local Brand – City 2
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Global vs. Local Brand – City 1

Arousal rate

(Desire to purchase / 

Interested)

Step-in rate

(Stepping in outlets / 

Desire  to purchase)

Action rate

(Made a purchase / 

Stepping in outlets)

Brand A 56.00% 75.30% 32.90%

Brand B 55.60% 56.80% 50.00%

Brand C 72.10% 83.70% 51.20%

Brand D 83.00% 93.20% 56.10%

Average for global brands 66.68% 77.25% 47.55%

Brand W 85.70% 65.00% 43.00%

Brand X 84.10% 87.40% 62.70%

Brand Y 62.50% 85.00% 52.90%

Brand Z 76.30% 82.20% 48.60%

Average for local brands 77.15% 79.90% 51.80%
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Global vs. Local Brand – City 2

Arousal rate

(Desire to purchase / 

Interested)

Step-in rate

(Stepping in outlets / 

Desire  to purchase)

Action rate

(Made a purchase / 

Stepping in outlets)

Brand A 61.70% 68.50% 41.90%

Brand B 73.60% 84.80% 66.70%

Brand C 63.60% 55.10% 48.10%

Brand D 88.10% 84.70% 54.00%

Average for global brands 71.75% 73.28% 52.68%

Brand W 79.00% 83.70% 34.10%

Brand X 73.80% 67.70% 33.30%

Brand Y 88.90% 50.00% 50.00%

Brand Z 60.00% 80.00% 50.00%

Average for local brands 75.43% 70.35% 41.85%



Case Analysis - 4
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Customer Perception on Major Competitor
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