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Mr Simon Wong, JP

Chairman, the Hong Kong Brand Development Council

As the global economy enters the “New Normal” of slowing growth, it also
brings about a plethora of unprecedented challenges — prolonged weakness
in the international market, increasing foreign exchange risks, changing
consumer mindsets and the “paradigm shift” in business operation ensuing
from technological advancements, coupled with heightened volatilities in the
political and social arenas. All these have imposed escalating pressure on our
industries. For Hong Kong enterprises that have always managed to thrive on
adaptability, however, challenges and opportunities often come hand in hand.
Seen from a different perspective, pressure is a source of motivation and a
“reverse stimulus” that fosters innovation and progress.

While the industry is striving against the current, we also see new and
promising prospects for the development of Hong Kong brands. More and
more Hong Kong enterprises are using branding as a game plan to seize
opportunities that arise from challenging circumstances. Building brand
competitiveness is a flexible strategy that could both advance and consolidate
a company’s business; it is an “aggressive” means of expanding business and
of tapping into new markets, as well as a “defensive” vehicle for strengthening
customers’ sense of belonging amidst low tides.

By dint of the extended efforts and accumulating experience of our
industries, “Hong Kong Brand” has nowadays become a symbol of quality,
trendiness, credibility, value for money and outstanding services. Amidst gloomy
market sentiments, consumer attitudes are navigating towards being more
practical, rational and focused on price-performance ratio. With positive images
and diverse strengths, Hong Kong brands are able to ride on the latest trends in
consumer culture; in particular, they have adapted to the changing consumption
patterns of Mainland residents, opening up new horizon for development.

With the support from the HKSAR Government, Hong Kong Brand
Development Council has hosted “Hong Kong Brand Festival” serial activities
in a number of Mainland cities including Wuhan, Chongqing, Harbin, Xiamen,
Tianjin and Dalian. And the Council has also voyaged out to take part in fairs
in Southeast Asia, South Asia and the Middle East to promote Hong Kong’s
quality brand products. We are deeply encouraged by the positive response
and eager participation from the industries.

From Central China, Southwest China to Bohai Bay and Northeast China,
Hong Kong brands are carving out their path across the nation and making their
way towards “One Belt One Road” countries. Many “brand entrepreneurs” are
stepping up efforts in establishing sales channels in different regions, expanding
client base and enhancing brand profile. Others work to attract target customers
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through consolidating their business in selected market segments, cultivating
greater brand loyalty by providing more localised products and tailored
services. Many enterprises have incorporated innovative technology and
management into their business, as they employ creative marketing tactics to
target emerging consumer groups and revamp their brand image. There are
also enterprises that seek to merge online and offline through well-thought-
out combination of new media and traditional media, with a view to creating a
distinctive brand experience.

In a difficult time of changing market environment and ongoing economic
restructuring, Hong Kong enterprises remain steadfast in investing resources
and energy into branding as they always have. Such long-term vision and
dedication is a manifestation of the “Hong Kong Spirit”, and the most important
factor underpinning the continued success of “Hong Kong Brand”.

Indeed, “Hong Kong Brand” is much more than its long-standing acclaim;
it is a serious responsibility that has been passed into our hands. We must
safeguard, nurture, deepen and promote it continually to enhance its value.

Taking this opportunity, | would like to congratulate and pay tribute to the
winners of 2016 Brand Awards. As you would agree, the 46 new laureates
are paragons of “Hong Kong Brand”, as they are outstanding builders and
gatekeepers of Hong Kong brand culture. Among them are household names
that have grown together with generations of Hong Kong people over the last
century, as well as trendsetters and drivers of the New Economy. There are
industry leaders which seize the spotlight in overseas markets and have made
Hong Kong proud, and the next generation brands that have burst onto the
scene with boundless creativity and innovative spirit.

Like the some 330 predecessors over the past years, the 2016 Awardees
have showcased the latest developments of Hong Kong industries. These
winners, from different fields though, share the same philosophy of creating
value through branding; and their success stories all embody the message
of “branding to win”, which is an inspiration for countless companies that are
striding forward through challenging times.

On behalf the Organisers, let me express our deepest gratitude to today’s
officiating guest the Financial Secretary. We are grateful to all Government
departments, organisations and individuals that have contributed enormously
to the 2016 Awards. In particular, our thanks go to the Secretary for Commerce
and Economic Development Hon Gregory So, the Honorary Patron of the
BDC; the Judging Panels respectively led by Permanent Secretary for
Commerce and Economic Development Mr Philip Yung, Under Secretary for
Commerce and Economic Development Mr Godfrey Leung, and Director-
General of Trade and Industry Ms Salina Yan; the Official Honorary Auditor-
cum-Event Sponsor KPMG; and the Trophy Sponsor Lukfook Jewellery.
Likewise, we sincerely thank the media for their valuable assistance in
promoting the Awards.

Once again, please join me again in congratulating all winners of the 2016
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The Hon Gregory So Kam-leung, GBS, JP

Secretary for Commerce and Economic Development,
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Congratulatory Apothegms
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'R Mr Philip Yung Wai-hung, JP
B Permanent Secretary for Commerce and Economic
Development (Commerce, Industry and Tourism)
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Congratulatory Apothegms

IXRRABERIERAEML
Ms Salina Yan, JP
Director-General of Trade and Industry
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Congratulatory Apothegms
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‘ Mr Jerry Liu

Head of Create Hong Kong,
Commerce and Economic Development Bureau
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FRTEREHRSFFREREE L, BBS, KFE#HL
Dr Eddy Li, BBS, JP
President, the Chinese Manufacturers’ Association of Hong Kong
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Final Judging Panels of 2016 Brand Awards

Final Judging Panel of Hong Kong Top Brand Awards:

e Ms Salina Yan, JP, Director-General of Trade and Industry,
Hong Kong SAR Government (Chairman of Judging Panel)

e Dr Eddy Li, BBS, JP, President of the Chinese Manufacturers’
Association of Hong Kong

e Prof Timothy Tong, JP, President of the Hong Kong
Polytechnic University

e Prof Daniel Cheng, MH, JP, Chairman of the Federation of
Hong Kong Industries

e Mr Willy Lin Sun Mo, SBS, JP, Chairman of the Hong Kong
Productivity Council

* Mr Ng Ching Wun, Vice Chairman of the Hong Kong Brand
Development Council

e Mr Terry Lam Wai Man, Vice Chairman of Hong Kong
Designers Association

Final Judging Panel of Hong Kong Top Service Brand Awards:

e Mr Godfrey Leung King-kwok, JP, Under Secretary for
Commerce and Economic Development, Hong Kong SAR
Government (Chairman of Judging Panel)

e Mr Simon Wong, JP, Chairman of the Hong Kong Brand
Development Council

e Dr Peter Lam, GBS, Chairman of Hong Kong Tourism Board

e Mr Winston Chow, Vice Chairman of Hong Kong Retail
Management Association

e Miss Shirley Yuen, CEO of the Hong Kong General Chamber
of Commerce

e Mr Raymond Yip, Deputy Executive Director of the Hong Kong
Trade Development Council

Final Judging Panel of Hong Kong Emerging Brand Awards &

Hong Kong Emerging Service Brand Awards:

e Mr Philip Yung Wai-hung, JP, Permanent Secretary for
Commerce and Economic Development (Commerce,
Industry and Tourism), Hong Kong SAR Government
(Chairman of Judging Panel)

e Prof Matthew K O Lee, Vice-President (Development and
External Relations), Chair Professor of Information Systems
and Electronic Commerce of City University of Hong Kong

e Mr Lam Kwok-leung, JP, President of the Hong Kong
General Chamber of Small and Medium Business

e Dr Lo Kam Wing, JP, General Committee Member of the
Hong Kong Brand Development Council

e Ir C S Ho, Deputy Chairman of the Hong Kong Quality
Assurance Agency

e Dr Edmund Lee, Executive Director of Hong Kong Design
Centre
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List of 2016 Brand Awards Winners
&8 B 22 Hong Kong Top Brand Awards

'I?y ERE B+ ERRE

Hong Kong Top Brand Ten Year Achievement Award

HUNG FOOK TONG

BEE
Hung Fook Tong
HEEEEARAT
Hung Fook Tong Holdings Ltd
RERRRRY - ERBEERY - REEBRBRY -
BXRHRAS - BFEMBARS]
Main Products: Bottled Herbal Beverage Series; Home-made Herbal Jelly

Series; Home-made Soup Series; Home-made Dessert Series;
Home-made Congee, Rice & Noodles

[ Bk J%@
Safewell
351

Safewell
BREZZREERLE
Safewell Equipment Ltd
TEER  REBFE (BEHHE)
B A ARBEFE (HAMEE - BUESEH - EYIEREEH)
Main Products: Safe (Digital Lock), Fireproof Safe (Combination Lock,
Digital Lock, Biometric Fingerprint Lock)

@ HESHAE

Hong Kong Premier Brand

mill}

FTEEM:

4M
4M
BMXBEXARRE

4M Industrial Development Ltd
TEER  H#E8NE (RE8R  REREAS - BEE .
FISE) REER
Main Products: Educational Toy (Science & Experiment, Children’s Party
Kits, Model Constructing, Handywork & Craft), Glow-in-the-Dark

° 4 ° .0
. . ™
B.Duck
B.Duck
B.Duck
AR ERBRATR
Semk Products Ltd
FTEZER XEAR BEAR XA A - RE
Main Products: Household Product, Bathing Product, Stationery,
Toys, Clothing

‘ @ﬁ‘“f

d1 n

iy

e
Royal Medic
WEEE (E8R) BRAT
Royal Medic (Holdings) Ltd
TEER BEER BEZEM - YEER-
REER - AAEEER
Main Products: Cordceps Series, Ganoderma Series,
Functional Series, Healthcare Series, Personal-care Products

SINOCMAX

SINOMAX
SINOMAX
ErBEREREARBRAR
Sinomax Health & Household Products Ltd
TEER MNE K5 REEM -
ABIERG  SR4EFEES
Main Products: Pillow, Mattress, Massaging Product, Ergonomic Design
Furniture, Al Lifestyle Product

Pe] B 28
Appolo
PR EERBR AT
Appolo Ice-Cream Co Ltd
FEER B KME - ERER
Main Products: Ice Cream, Ice Lolly, Ice Cream Cake

Vita Hair

HEREREERERAA
Vita Green Health Products Co Ltd

TREM  EHSHE  BHRHARER  ENSANLAER

Main Products: Vita Hair, Vita Hair Tonic, Vita Hair Anti-hair-loss Shampoo

(BEB T 9 54 In alphabetical order )
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D Hong Kong Top Brand

RE=
Chan Lo Yi

BERRE_ERERLNTE
Hong Kong Chan Lo Yi Medicine Co Ltd
FEER - PEREER (RBERA -
REUEAA - AR ~ {EELIEZA)
Main Products: Chinese Medicine Healthcare
Product (Bird’s Nest Tonic Pill,

Qu Feng Huo Luo Capsule, White Phoenix Pill,

Hua Tan Cough Capsule)

BPa 4

SEE
Goldfully

SEREEZEAMRABRAT
Goldfully Bedroom Article Ltd

FTEERKE - ME - KEAR - XA
Main Products: Mattress, Pillow,
Bedding Products, Furniture

D

<:1IMECWCf

—E-REHEEESREERE
List of 2016 Brand Awards Winners
B B 2% Hong Kong Top Brand Awards

ClipFresh’
Clip Fresh el
Clip Fresh Delong
HEERBRAT BEBRLAE
Chase On Development Ltd Main Plan Ltd
FTEEM: BYRER (2B FTEER KEHE - B8 BEEMF
HEBREE KB BE) Main Products: Tap & Mixer, Bath Shower,
Main Products: Food Container Bathroom Accessories
(Plastic, Tritan, Glass, Ceramic)
Homider 94
HOLLYLAND ®
wmE 53 FI%R
Hernidex Hollyland
ZRVEEEFRAT FRIZRERA F]

Wah Hing Office Supplies Group Ltd
BHes

FEERRFE XA
Main Products: Ballpoint Pen,
Stationery, Colour Pencil

Hollyland Co Ltd

FEEM  PDEBERREYS - ERIBES
R - RRIGEBS R B
BEIRE AR « RERERE

Main Products: Miniature Fuse & Accessories,
Low Voltage Fuse & Accessories, Photovoltaic
Fuse & Accessories, Resettable Fuse,
Thermal Cutoff & Thermostat

e ¢» &
== W
BEXR 2% Bilv
Tong Tai Chung Torto Weisen-U
BRBRAHE MHKESBRAF L2 UBRAH
Jetstar Co Ltd Ettason (H.K.) Ltd Kin Fung Weisen-U Co Ltd
FEER: FEEM: FEEM:
BARRESE - BARE B R (R BR) - FAREE (Sl V)
Main Products: B sl - BREERF T Main Product:

Tong Tai Chung Medicated Oll,
Tong Tai Chung Balm

Main Products:
Instant Powdered Dessert (Nuts,

Medicine (Weisen-U)

Vegetables), Quinoa Flakes Products,
Organic Quinoa & Chia Seeds

HETD

<

b

BERKE
BEKKE
BERKEBRAT

Yeungs Marine Products Ltd
FEER:
REA - -BRE THAE -
BEE - EREA
Main Products:
Grey Mullet, Jade Perch,
Spotted Scat, Giant Grouper,
Yellowfin Seabream

%4 In alphabetical order )

1"



—_E—-RFEHEEESREERE
Llst of 2016 Brand Awards Winners
&8 IR 7% &2 22 Hong Kong Top Service Brand Awards

Ej EBRES e+ ERBE
.|

Hong Kong Top Service Brand Ten Year Achievement Award

fowty’

#FEFRHL OK
Neway Karaoke Box
HEEKFH OK BIR AT
Neway Karaoke Box Ltd

FER | FH OK - BERERH

Main Services: Karaoke Box, Catering Service

T ) Eesumnem

‘I’ WELL BORN

Z#
Well Born
BAYEEERRLTF

Well Born Real Estate Management Ltd

TER  PEEE

Main Service: Real Estate Management

Hong Kong Premier Service Brand

KE
Tai Hing
AEGRREEEERAT
Tai Hing Catering Group Ltd
TERY BB

Main Service: Restaurant

12

3 =

BRI

TSUI WAH

RERE

Tsui Wah Restaurant
BEERE (£EH)ERAA
Tsui Wah Restaurant (Holding) Ltd
TERY  FEE

Main Service: Hong Kong-style Tea Café

BR

Wellcome

HIBERAT
The Dairy Farm Co, Ltd

2R - BRTE

Main Service: Supermarket

IREPTLR
UA Cinemas

REEERA A
UA Cinema Circuit Ltd

FERE : EFR
Main Service: Cinemas

(HEB T2 5L In alphabetical order)
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List of 2016 Brand Awards Winners
&8 RS & 32 52 Hong Kong Top Service Brand Awards

ep) FiEmIEE
Hong Kong Top Service Brand

®
BAR PACIFIC CKS Ge
[ St
KEFHEE BRILALTS DR REBORN
Bar Pacific CKS DR REBORN
AR FREFRAT HWIMBEE (K8 ) BRAR EREBREBEEERRAA
Bar Pacific Entertainment Ltd Chu Kong Shipping Enterprises (Holdings) Union Medical Healthcare Ltd
EEE EE Coltd TERY  BRERES - SEEERS
Main Service: Bar TERY  KRSETE - MEVRER - FRENRY B2XFEEENRY -
SREEMEE EmhREHmES ZE (EBEm)
Main Services: Water High-speed Passenger Main Services: Aesthetic Medical Service,

Transport, Navigation Logistics Service, Passenger Traditional Beauty Service, Dental Treatment
Ferry Repair & Maintenance, Sales & Supply of Referral Service, Aesthetic Medical Service

Oil & Duty-free Goods Referral Service, Retail (Skincare Products)
an<& [pi= Rtk AR
&q %E@ Eﬂ%}% \KA)I HONGKONG AIRLINES S\Z 555
L cRour U BEME HONG KONG TRAMWAYS
RBRAKRE FEM= FHEH
East Ocean Gourmet Group Hong Kong Airlines Hong Kong Tramways
B (KE) EBERAA ERMEBRAT BERBEEERAT
East Ocean (Group) Management Ltd Hong Kong Airlines Ltd Hong Kong Tramways, Ltd
FER : hREE FER MRS FERS  AHEERH
Main Service: Chinese Cuisine Restaurant Main Service: Aviation Service Main Service: Public Tram Service
E BEEEE
iﬁ .|j — FENSONG 36D
. 1‘ = events & communications
Hotel ICON LBS Hygiene *PING
e E
HEE e EREF 360 KEE
Hotel ICON LBS Hygiene Ngong Ping 360 On Stage
HREARATE SEPEEERLF E53¥ 360 BRAF] REEHE REABRAR
Hotel ICON Ltd LBS Corporation Ltd Ngong Ping 360 Ltd On Stage Events and
IBRG OBEEEE  BNES  TEHRB ATRESREEERE .  IERE 8% 0% Communications Ltd
Main Services: Hotel Accommodation, MR - BE CEFHER Main Services: Cable Car, FERRF  EEIREI R BME
Catering Service HERAM) Village Main Services: Event Management
Main Services: Restroom Cleaning & Production

Service, Pest Control Service,
Retail (Restroom Sanitary Products,
Detergent)

(HEB T2 54 In alphabetical order') 13
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List of 2016 Brand Awards Winners
&8 2 mhEEE Hong Kong Emerging Brand Awards

EEMEmE

Hong Kong Emerging Brand

AMAZINGithing”

In Your Mobile Life ‘o7

AMAZINGthing
AMAZINGthing
B —RRBEIR IR AR
Top One Network International Ltd
FTEEM  FHRESRER -
FHRREE  NEXEEM

Main Products: Mobile Phone Screen Protector,
Mobile Phone Case, Reserve External Battery

RETE
The Darts Factory
RETEERAA
The Darts Factory Ltd
FEEMR - RE - REE -
FEZINRF T - REZARIEAF
Main Products: Darts, Dartboard, Darts
Performance Tracker, Darts Accessories

14

®
Jovciie

Jouetle
Jouetle
SHREXFRAA
Global Glory Industrial Ltd
FTEER BRI
Main Product: Playmat

\VYEST

IR WVINKLER I

KEE
Winkler
KEHBRAT
Winkler Ltd
FEERKEE BB
HnE - RE

Main Products: Tap & Mixer, Bath Shower,

Supply Hose, Angle Valve

L{,OS/\RTW

gE
LogosArt
SEERIBRAF
Logos Art Co Ltd
TEEMR: KREAMR BRAR
Main Products: Bedding, Baby Products

YPOWER

XPower
XPower
EEEREZERAA
King Power International Trading Ltd
FTEER: REEHSZ NEXEE)
USB ZEsE  BEREZTEE - EAXERR
Main Products: Charging Cable, Reserve External

Battery, USB Charger, Wireless Fast Charge
Cradle, Car Charger

(BEB AR5 54 In alphabetical order )
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List of 2016 Brand Awards Winners
B 2 RS 2 2 Hong Kong Emerging Service Brand Awards

&8 2 AR HE o he

Hong Kong Emerging Service Brand

MATHCONCEPT
education
Bx HBERYEHT
H-Privilege MathConcept Education
EXREXERLQT HEREHBERRAT

H-Privilege Ltd
FTERY  WEEE (X% - FE5 - B5)

Main Services: Property Management
(Residential, Car Park, Shopping Arcade)

MathConcept Education Ltd
FTERY  BEHE

Main Service: Mathematics Education

U | EIPFL"SE‘
%L:];ﬂ ':nu? - @a%%ﬂgl 2]
S.ALY. wRe
S.AY. safeT21express
RS RIFINBIRA R HLREERBRERAT
Unlimited Power Production And Training Ltd Xcelom Ltd

FER - AERTE - 53
(AMEHRTS ~ EFHBIT)
Main Services: MC Service, Training Services
(MC Skill, Presentation Skill)

FERTY : EAIMRL 2 DNA EATERE
Main Service: Non-invasive Analysis of
Fetal DNA for Prenatal DNA Screening

0 PANGENIA

A
Pangenia
P ARAR
Pangenia Life Science Ltd

FERY  EREE - B2
Main Services: DNA Test, Medical Test

o

th R

Zentral

Success Deal Ltd
Success Deal Ltd
FERE BE - SEEIRE

Main Services: Bar, Event Planning

(BB T 5 %4 In alphabetical order )
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Hong Kong Top Brand Awards &

Hong Kong Top Service Brand Awards

Vin Bl #a Kig

Branding for Excellence

FEABRME
521999 £ K 2005 % »
HENAEBR KRG TRAZTBERMBRBFOMRE

BN TEERFRMER, 2RIAIS
EEREEBLTAIZAVEL R
IR E &R  IBINERRHEBHEBMMAIEEH

DER ) Rox "RREER, WEM - H2ERMYEA
EEARNSEEAEEENEUME S MBFARASE
BEAGEMINEREEEXBEF BEHAHMRERZ
LERDEMIORE  HESEESHHE -

DS TRKREREEEITIE - gENRE (T
PEIARIEN)  EEEE - RS RE - EE
BREHERETF  IEEFE "BxE.  TARKRE,
M TEMER  FEREES - EEMmARA MG
REERERIE - THRBEEE " FRRMEHE (TOP B)
FTEl, - DUERTREHIE AR ] MRS R EEE -
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Design Concept of “Hong Kong Top Brand Mark”

Established in 1999 and 2005 respectively, the Hong Kong
Top Brand Awards and Hong Kong Top Service Brand Awards
aim to give recognition to outstanding brands established by
Hong Kong companies, to encourage local enterprises to pursue
excellence, to promote Hong Kong products and services, and
to enhance the profile of Hong Kong industries both locally and
internationally.

With a positioning of “rooted in Hong Kong”, the Awards
have set it as an eligibility requirement that entries must be
established in Hong Kong or have substantially close associations
with the territory. Besides, the entry company should have been
registered in Hong Kong and have substantive business operation
in Hong Kong, and it should possess exclusive rights to fully
control the production, distribution or other operational activities
under the entry brand.

Entrants have to go through a rigorous and comprehensive
vetting process that combines “Panel Review”, “Public Polling”
and “On-site Assessment”; and the judging is primarily based
on six criteria, namely Reputation (Hong Kong, Mainland and
overseas), Distinctiveness, Innovation, Quality, Image, as well
as Environmental Performance and Social Responsibility. The
Organisers have also introduced a licensing system, i.e. “Hong
Kong Top Brand Mark (TOP Mark) Scheme” to assess and
recognise the continued development of the Awardees.

With the cumulative number of Awardees reaching 290,
the Hong Kong Top Brand Awards and Hong Kong Top Service
Brand Awards have nowadays become a cachet pursued by
the industries and recognised by the Government, a symbol of
confidence cherished by our citizens and overseas consumers,
as well as a unique platform to promote and foster Hong Kong
brands.

1E5 L SRR E R 0 oAl — T E9R0ENE - AR
b, %7 IEE " &hE , (Top Brand) AYHEE o M @iZE |

BEH > BRERBEZEE -

The “Top Mark” was designed under the supervision of Mr Kan Tai Keung. The Mark is mainly a
combination of a seal and a “TOP”, signifying authority, credential and prominence; the letters “T” and “O”
are tangential to make up a letter “b”, which together imply “Top Brand”. The Ordinary Mark is in primary
blue and red, while the Premier Mark is gold in colour to signify prestige and superiority.
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Hong Kong Top Brand Ten Year Achievement
Award & Hong Kong Top Service Brand Ten
Year Achievement Award

TFEZH —EEEL Salute to the First and Best in Branding

rEERMTERME, R"TEERERE+EMK The Hong Kong Top Brand Ten Year Achievement Award
Fhig ) (F5%8 T+ ERELE )ﬁi‘:ﬂ% FrEEZHERE | & and Hong Kong Top Service Brand Ten Year Achievement
FEBMIERAEE ) BTRLEIRIE SEREMNHEIE  Award (Achievement Award) are honorary awards under the
BIZEAEEHIFHES HMESEHERENE AR Hong Kong Top Brand Awards and the Hong Kong Top Service
Brand Awards, aiming to commend Hong Kong brands for
T+ N2MREVER "EEAS8ME, 8 having demonstrated persistent commitment to branding and
FEEBSUARIERME  1V158EE - ﬁ'ﬁHE/M MBS TR having sustained outstanding performance for years.
105 HEPBIRETERE =4 H @ GEEHEREAE
R SRAREAEIE ~ IRETEMEEMNER © To be eligible, candidate of this honorary award should
be a winner of “Hong Kong Premier Brand” or “Hong Kong
S DRI 27 B R O BRI T AR+ ERFEE,  Premier Service Brand”, and has been conferred the title of
B T EARIERETERMEE, o “Hong Kong Top Brand” or “Hong Kong Top Service Brand”
for at least ten years. The assessment is conducted based
on three sets of factors, including Business Performance and
Track of Success, Brand Strategies and Management, and
Contribution to Industries and Society.

Up to date, 27 product brands and 9 service brands
have become laureates of “Hong Kong Top Brand Ten Year
Achievement Award” and “Hong Kong Top Service Brand Ten
Year Achievement Award” respectively.

M+ EEREFEEE ) BRETES

T +ERmiaE |, AERAER EE?E*X%?EE?F‘&'%%&:. AR 5 Ll T EBE RN, AIEES (Eridd
SEHERS 2004 FEEET) MR —I7 ~ AL "1, Fardmak 10, FRE@mE 22 T +Fa#
—RRE .

Design Concept of “Ten Year Achievement Award Logo”

The logo of Ten Year Achievement Award was designed under the guidance of the Honorary Advisor
Mr Charles Ng. Taking the shape of Arabic numeral 10, it is a seamless combination of the Hong Kong
Premier Brand Mark (designed by Mr Kan Tai Keung in 2004) and the number 1, which literally implies “the
first” and “the best”.
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Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand Awards

B iE I & BRIE

Acclaiming our ‘Brand Entrepreneurs”
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MR BB ERRRBAOMIEENRF D - EHHEETR
AE TIESE RESREitEY T RREAIEE  BER
HENF BRI -

The Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards (‘Emerging Awards”)
give recognition to up-and-coming young brands aged under
8 years, with an aim to encourage the industries especially
SMEs to embrace an enterprising spirit and to enhance the
value-added attributes and the competitive edge of Hong Kong

products and services through brand-building. The Organisers
TR | WRFERWEESERINSEEREEEL  also hope that the Emerging Awards would give a boost to “brand
R EAER ; STEREREE TERTE, A TEHEZ, entrepreneurs”, thus helping to foster a branding culture in Hong
FEEREENBE (58 PEAMKEIEI) « 88456 - Kong.
R RE R RRRUMEEEF A E -

The Emerging Awards are open for brands that are
established in or have substantially close relations with Hong
Kong. There are six judging criteria namely Reputation (Hong
Kong, Mainland and overseas), Distinctiveness, Innovation,
Quality, Image, as well as Environmental Performance and
suppunzad® Social Responsibility; and the final decision is based on “Judging
Panel Review” with the results of “On-site Assessment” taken
into consideration.

B 2010 FRINZLK » "THEENERMERETEME
ARFEMmARER | CERRITURE - REH15ERM T8 E - BT
TERMEBERNN —ESBRSRR

-.-_d-li
cm] R EARTLL
i vl PR

Since 2010, 78 young brands have been selected as
winners of the Hong Kong Emerging Brand Awards and Hong
Kong Emerging Service Brand Awards, demonstrating a new
horizon of Hong Kong’s brand development.

rEEMERBIRS ) BFES

FEBHNERRIER ) HRME L RIERERETERR - BN ERRA—FM "H, TERHGEES
HEE  SEESZME TP EFRELMER "KL 7 SEEEBERZIR "HK, FH6mE
BEXREE - MERZEES S RA S RRRIERE SN ENR  RESE CHE
EINEFE

Design Concept of “Hong Kong Emerging Brand Logo”

“Hong Kong Emerging Brand Logo” was designed by the Honorary Advisor Mr Charles Ng. It features a
splendid star emerging from the back of letter “H” to symbolise “enterprising” and “promising”. The asterisk
also takes the shape of letter “K” to make the logo a perfect incarnation of “HK”, implying “originating from
Hong Kong” and “reaching out to new horizons”. The Logo inherits the primary red and blue from the
BDC'’s corporate colour, which together with a touch of shining golden signify “dignity”, “professionalism”
and “vitality”.
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Hong Kong Top Brand Mark Scheme

EBE - ZEHEOHIES
The Hallmark of Reputation, Quality and Confidence

BEERBERBENEATERBMSEE 2004 FiE
H1T T FERMITHE (TOP B Z18 L, - EBERELAIER
MRAERE - 3 T EEBREER , Rk "EERBAMER
RSRBMETEENEE -

200 TEE L WEEFRAMEFRIZRERSRE
A ZR TR BABERZET G > LUR IR TR RN
1B F1E - SRE T EEFRE KGR T EERMIEH
(TOP M), ETTRIRIMRE @ LI EHEEHRFELI LIRS
FEEMEDLZE -

BRES T EERRMEH (TOP BE) 518, AaR "&E
BhE K T EBRERR BT 220 f@ -

&SR MRS

Jointly organised by the BDC and
the CMA since 2004, the Hong Kong Top
Brand Mark (TOP Mark) Scheme adopts
a well-structured assessment system
and licensing procedures to continuously
review and recognise the sustainable
achievement in branding of Hong Kong
companies.

An applicant, who by legitimacy should be a winner of
Hong Kong Top Brand Awards or Hong Kong Top Service Brand
Awards, has to go through an annual On-site Assessment that
is conducted on the basis of product/service category. And it
would, after successful completion of due registration and review
process, be conferred a licence and entitled to use “Hong Kong
Top Brand Mark (TOP Mark)”, a distinctive visual identity, for
business promotion.

Currently, the Scheme has some 220 registered brands
under its aegis.

Hong Kong Top Brand Mark Scheme

1%

e

EEEH )7
Ordinary Mark Premier Mark
# '--\.
B (T
DN (O
J)- |
(TITEL] EEEEEREN
) e
o= i e — — °
#Zhf Sticker

FEEETE Tent Cards

% Al % 4 1
NN 0P SERVICERRAND

#ZEZ Badge
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On Branding Journey
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“Hong Kong Top Ten Brandnames
Awards” made its debut, receiving
enthusiastic response from the
industry.

2008

i T EBRRRER ) AR+ R EER
EE) o BFEIERY P BB TN
BEEIE DR (XEER) S HAR
(M E @ &E) -

The BDC launched a series of activities
in celebration of the 10" Anniversary of
Hong Kong Top Brand Awards including
the introduction of an honorary award —
“Hong Kong Top Brand Ten Year Achievement
Award”, and published a book namely
“Brand Stories @ Hong Kong” jointly with
“Wen Wei Po”.

2003

(BETABEEE) (ZTT=F
hR) SENMNB(ZEZRAFHNEH
(FERBREKIE) ) BEXRHAR -

The maiden edition of “The Parade
of Hong Kong Top Ten Brandnames”
(renamed as “The Parade of Hong
Kong Top Brands” since 2005) was
published.

20039

MREBEREISERT " EERMEK
i BRER - BHAO @R -

A 9-month “The Parade of Hong
Kong Top Brand Gallary” was set
up in the Hong Kong International
Airport.

2004

WITT=IREH  BFER "&E8+X
RIREE | map T EARMRE,
Bl AR KB T EEBRBIER
(TOP M) Zt&l, -

A re-branding campaign was orchestrated
to enhance the Award through three
major new initiatives, i.e. renaming of the
Award, introduction of new logo, and the
implementation of “Hong Kong Top Brand
Mark (TOP Mark) Scheme”.

2010

gy T EAMERMEEEFTENE
RIF@MEER , » REFABAFAIL
AOSMER AR o

“Hong Kong Emerging Brand Awards &
Hong Kong Emerging Service Brand
Awards” were introduced to give
recognition to up-and-coming young
brands established by Hong Kong
companies.
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Initiated by the CMA, the Hong ; . ;

Kong Brand Development Council ;TGB%%?ngsgagghﬁj:t h\lgnrllevlalig?lsetgr?/tj%r} EmBEMEASERITRFTE

was formed. In August 2005, the Commerce; General Administration of Quality R TERARMRRRE,

B il 2] BTl (B Gl Supervision, Inspection and Quarantine; Aluncheon in celebration of the 10"

celebrate its inauguration. State Trademark Office and other brand- Anniversary of the establishment
. facilitation organisations. of HKSAR and the “Hong Kong

Brand Development Forum” were
organised.

2. TEABRMER  EXMAEE
mhE R BAE BN E RS
ERAHIEE o THHEEIIIEE

TEAMGIER ) - 2018

Hong Kong Top Brand Awards

became a joint project of the BDC 2 a I 5 1,898 T 5B + HAASEREE . 0 B
and the CMA. The Organisers VR T TEARME ., B
launched the “Hong Kong Top 1. BT RIEEBRREE, R R- EnREERE L K T TEABLR +,
Service Brand Awards”. BINZ,RTE-BEE KBS EhRAETERERRE , o
RN o “Dalian + Hong Kong Brand
“Tianjin Hong Kong Brand Festival” Festival” Project was implemented,
Project was carried out, which featured which featured experience-based
a large-scale brand showcase on the thematic brand showcase namely
theme of “Deary * Loving Children’ “‘Hong Kong Brand + Interactive
and “Lovely » Loving Hong Kong”. Experience Camp” and “‘Hong
2 0 I I '2 0 I 4 i = Kong Brand+’ Dynamic Lifestyle
$ '-i 'u R ) Experience Zong”.
EENRE B BB 1BERE B .| JOF 77

EihiReT T EAMMEE, o
The “Hong Kong Brand Festival’

Projects were staged in Wuhan,
Xiamen, Chongging and Harbin.

. o 2. BERSIEERHEE - B -
' BiEE - SiER (F5ERH) SER - RAEENES ) U
SOEHEE (EBEHE - 5F - 458) o E&ﬁﬁ#%ﬂ@sﬁf&iﬂ*ﬂﬁﬁﬁ

=18 °

. th o
To celebrate its 10™ anniversary, the The BDC organised a delegation

BDC lined up a host of events under

environment and the distribution
channels in Liaodong Peninsula.

the banner of “Leading the Way. to Liaoning Province and visited
S, T = - Branding for Excellence”, including Iocz(ajl crrzambe_rs, branclzll er][ter%nses
S the publication of “Hong Kong Brands: gntt R dppl?g dr_na sf b° LN
"a FE A 2 iR New « Classic” in collaboration with CUCRERCCSIa oI SINESS

“Hong Kong Economic Times”.

FALAERREITE S alP
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Hall of Fame
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Registered Brands of “Hong Kong Top Brand Mark” &
“Hong Kong Emerging Brand Logo”
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A step ahead for healthcare
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Steering our industries towards brand-building
and developing Hong Kong into a brands hub
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Address : 5/F, CMA Building, 64 Connaught Road Central, Hong Kong
B Tel : (852) 2542 8634
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