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Hong Kong Emerging Brand Awards and Hong Kong Emerging Service Brand Awards give
recognition to up-and-coming young brands established by Hong Kong companies, with an
aim to encourage the industries to embrace an enterprising spirit and to enhance the value-
added attributes and the competitive edge of Hong Kong products and services through
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Hong Kong Emerging Brand Awards are conferred to product brands, which are normally
represented by the trademarks or logos printed on prepackaged goods; whereas the
Hong Kong Emerging Service Brand Awards are presented to brands engaged in service
industries, which often refer to the trademarks or logos shown at the service locations or the
brands of the entry companies.
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The Hong Kong Brand Development Council (BDC) and the Chinese Manufacturers’
Association of Hong Kong are the co-organisers of the Awards.
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1. ZEREVBEEBEINREEE a) To be eligible, the entry brand should be established in Hong Kong or
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have substantially close relations with Hong Kong, e.g. the controlling
shareholders of the entry company being Hong Kong residents, the
manufacturing or operating sites mainly based in Hong Kong, or the
brand having a significant contribution to or influence on Hong Kong’s
industrial and economic development.

2 Z2ERBEWAILEREATEHEB/L  b) The entry brand should have been established for no more than
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8 years.
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The entry brand should have been registered with the Intellectual
Property Department, HKSAR. Otherwise, the entry company
should produce sufficient evidence to demonstrate originality and
proprietorship of the brand.

The entry company should hold a valid Hong Kong Business
Registration Certificate and have substantive business operation
in Hong Kong, and it must demonstrate to the satisfaction of the
Organiser that it has exclusive rights to fully control the production,
distribution or other operational activities under the entry brand.

Previous winners are not eligible for repeated participation in the
same award category. Besides, both past winners and current entries
of the Hong Kong Top Brand Awards should be disqualified from
entering Hong Kong Emerging Brand Awards; while past winners and
current entries of the Hong Kong Top Service Brand Awards are not
eligible for Hong Kong Emerging Service Brand Awards.
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The Awards will present “Hong Kong Emerging Brand” and “Hong
Kong Emerging Service Brand” to entries of the most outstanding
merits. Usually capped at 5 for each award category, the exact
number of Awardees will be at the discretion of the Judging Panel.

Winners will receive a trophy and a certificate, as a memento of
achievement. Subject to the approval of the Organiser, the awardees
are entitled to use “Hong Kong Emerging Brand Logo” (Emerging
Logo) for promoting the overall image of the winning company and
the brand within two years, provided that the full title and year of
award conferral are duly indicated.
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The Chinese Manufacturers’
Association of Hong Kong

Companies wishing to enter the competition should indicate the
award category and complete the corresponding “Entry Form” for
submission to the Organiser.

Participating companies should, upon the request of the Organiser,
provide complete, accurate and objective information about the
entry brand, together with relevant materials such as product/
service description, photographs, catalogues, technical drawings and
samples, if appropriate. Such information and materials as well as
the signed original copy of “Entry Form” should be submitted to the
Organiser no later than 31 August 2026.

Entrants should provide due assistance to the Organiser in conducting
On-site Assessment.

Entrants short-listed as candidates for Final Judging will be required
to give a presentation (about 10 minutes) to the Judging Panel.

There is no admission fee but entrants should pay an On-site
Assessment fee normally at HK$3,000. A company entering the Final
Judging should also pay HK$7,000 (for member of BDC or exhibitor
of the 60th Hong Kong Brands and Products Expo) or HK$9,000 (for
others), to cover part of the administrative and promotional costs.
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VBEEE 2 IED T NEZEEH 2 EREEIT  a) Assessment is primarily based on the following factors:
FE - Reputation (Hong Kong, Chinese Mainland and Overseas)

HEE (BE - PEAKREN) Distinctiveness
ﬁw‘&*ﬁ@, Innovation
A== Quality
mE Image
2 Environmental Performance, Social Responsibility and
RR - HEEEREEER Corporate Governance

CBESTE A BEFREET - RETEE Entries should go through a Preliminary Screening before
THRNER L GEZEEMEZNGE entering the Final Judging, which takes the form of an interview
ROREBERE - by the Final Judging Panel. Final decision is based on review by

Judging Panel with the results of On-site Assessment taken into
consideration.

CRETEEN T RHIBHERRE—YSE All decisions made by the Judging Panel and the Organiser will
HERKRERE  HREHENRS - be final and binding in all respects of all matters relating to the
Awards.

FFEE RS JUDGING PANEL . ‘

TEMBREBHERTREIRLE ) JRE  Final Judging Panel of Hong Kong Emerging Brand Awards and
-:FEIEEE@?E Hong Kong Emerging Service Brand Awards comprises:
EBBEHMNEERSERRBEEW < Ms Angela Lee, JP, Permanent Secretary for Commerce
ERTMEELL » JP (EFEFH) and Economic Development, Hong Kong SAR Government
EEMERRBREEEREREE (Chairman of Judging Panel)
ERPNECEAFTEERESWMAE Mr Ng Ching Wun, Vice Chairman of the Hong Kong Brand
BEERERBRBEXEMETHIERM Development Council
BEBAETAEEERRESETHE Mr Michael Lai, President of the Hong Kong General Chamber
BEBRIPORERIER B ERNE of Small and Medium Business
Pt Ir C S Ho, Honorary Chairman of the Hong Kong Quality
Assurance Agency
Prof Stephen Shum Wan Hang, Dean of College of Business,
City University of Hong Kong
Mr Andrew Chan, Associate Director — Programmes & Projects
of Hong Kong Design Centre
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The Presentation Ceremony-cum-Gala Dinner of 2026 19 Nov 2026 Preliminary Screening
Awards will be held on the evening of 2 February 2027 at
Convention Hall, Hong Kong Convention and Exhibition 20265128161 REE
Centre, to be officiated by Financial Secretary The | 16 Dec 2026 Final Judging

Honourable Paul Chan, GBM, GBS, MH, JP and to -
officials of HKSAR Government. i 20272728 BRAEEERRR

’ 2 Feb 2027 Awards Presentation
Ceremony-cum-Gala Dinner

&3 ENQUIRIES

EEmEERE HONG KONG BRAND DEVELOPMENT COUNCIL

4% A Contact Person : 3/INH Ms Virginia Leung 4% ERE Tel : 2542 8698
BH Fax : 3421 1092 EE Email  : sori@cma.org.hk

#93k Website : www.hkbrand.org

btk Address C BEBRRTHEBEPAEREEAEITE
3/F, CMA Building, 64 Connaught Road Central, Hong Kong




ERAMEREBEESRAME (2010625
Winners of Hong Kong Emerging Brand Awards (Since 2010)
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ERANERKERBRESEIE (2010625
Winners of Hong Kong Emerging Service Brand Awards (Since 2010)
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To : Hong Kong Brand Development Council 3421 1092
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We are interested to participate in the Award below. Please send relevant details and Entry Form to us.
FEREESHA »ELE v 3 o Please mark a v in the appropriate box.)

[] &8 E migiE=E Hong Kong Emerging Brand Awards

3 1 g B8 . . WLEHRE
(] &#&E% 2R miEESE Hong Kong Emerging Service Brand Awards Online Registration

SERE (F3) Brand (English):

/A ] % %8 Company Name:

ATt Company Address:

B444% A Contact Person: B44% & 55 Contact Tel No.:
=T F4 Email: Bl {&EE Fax No.:
#9311k Website: RIR A FE 47 Year Establishing the Brand:

FEES /BRI RBI Major Product / Service Categories:

r%lﬁ%ﬁﬂiﬂnﬁg mw&\J EQ—I- wu.,

DESIGN CONCEPT OF “HONG KONG EMERGING BRAND LO

[EEMEREES ] ARMB%EEE  “Hong Kong Emerging Brand Logo” is designed by the
FHELHERN - ERMNEEA—BEH®  Honorary Advisor Mr Charles Ng. It features a splendid
H] FERHFEHEANEE  KBESE star emerging from the back of letter “H” to symbolise

%ﬁ'ﬁ?&? KEMEE  2FEFELIMERK TKY “enterprising” and “promising”. The asterisk also takes the
FSEEBEER THK FEEWES - shape of letter “K” to make the logo a perfect incarnation of

EARES  OERTEER  ZFIR “HK?, implying “originating from Hong Kong” and “reaching
Fﬁ DIEEBENAERS B E®X  outto new horizons”. The Logo inherits the primary red and
RoOREEEX HE - FELEHE- blue from the BDC's corporate colour, which together with a

touch of shining golden signify “professionalism”, “dignity”
and “vitality”.




