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Be a Member of the BDC

Take a step towards success in branding

All organisations which align with the objectives of the BDC
and in support of the development of Hong Kong brands
are welcome to join the BDC as members.

Any Hong Kong company holding a valid business
registration certificate or any Hong Kong association
registered with the relevant Government authority are
eligible to apply to become a Corporate Member.
Companies or associations incorporated outside Hong
Kong can apply to be admitted as Associate Members.
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Hong Kong Brand Development Council

EREPETHETCIEHET KEIE
3/F, CMA Building, 64 Connaught Road Central,
Hong Kong

Q (852) 2542 8634
& (852) 3421 1092
@ www.hkbrand.org
8 info@hkbrand.org
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Hong Kong Brand Development Council

Initiated by the Chinese Manufacturers’ Association of Hong
Kong (the CMA) in 2005, the Hong Kong Brand Development
Council (the BDC) is a non—profit-making institution aiming to
promote the development of Hong Kong brands by pooling
together the efforts of all walks of life. With over 400
corporate members, the BDC is established on the principle
of “Market Leads, Government Facilitates, Community
Supports”. Apart from having invited Government officials as
Honorary Patron and Honorary Advisors, the BDC has a
prestigious General Committee comprising representatives
from a variety of sectors, such as manufacturing, commerce,
academic, and professional services.

Objectives

e To promote Hong Kong brands

* To advocate innovation and creativity

e To foster an environment conducive to brand-building

e To enhance exchanges and cooperation among companies
in regard to brand development
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Major Activities
Hong Kong’s flagship branding organisation

The BDC has set itself the task of becoming a flagship to lead
the way in Hong Kong’s branding development, being a driver for
the pursuit of an overall strategy, a facilitator for the formulation
and implementation of related policies, and a one-stop service
platform to support Hong Kong brands. The BDC has been
playing an active role in the following key areas:

Advise and assist the Government in formulating and
implementing policies related to brand development.

Host the “Hong Kong Top Brand Awards”, “Hong Kong Top
Service Brand Awards”, “Hong Kong Emerging Brand Awards”,
“Hong Kong Emerging Service Brand Awards” and “Hong Kong
Distinguished Brand Leader Award” and provide assistance to
other brand competitions or recognition schemes, in an
attempt to identify role models and set up best—practice

benchmark in branding.

Organise the “Hong Kong Top Brand Mark Scheme”, “Made
in Hong Kong Mark Scheme” and “Hong Kong Brand
i—Directory” (Brand HKiD) Registration System, which
have blazed the trail of brand-related certification based
on well-structured assessment and licensing systems.

Participate in various exhibitions, product showcases, and other
promotional events, to enhance the profile of Hong Kong brands
in the domestic, Mainland and overseas markets.

Stage “Hong Kong Brand Festival” promotional activities and
“Brand Greater Bay” Project in various cities in the Mainland, in
an attempt to assist Hong Kong companies in tapping into
Mainland’s vast domestic market.

Organise “SME Branding Club” and training, research, study and
exchange programmes to foster brand-building culture among
the industries.

Implement education campaigns to step up brand awareness
among the public and cultivate an environment conducive to
brand development.
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Hong Kong Brand Development Council

Steering our industries towards brand-building
and developing Hong Kong into a brands hub
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HONG KONG TOP BRAND AWARDS &
HONG KONG TOP SERVICE BRAND AWARDS
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‘Awards PresentationCeremony-cum-BDC/20 " Anniversary,Gala Dinner;
11.02.2025
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