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] Spoon Brands Solution - Candy Model

( a proven holistic appraoch with 18 elements to create strong operating profits in P&L )
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_ Case Studies

FX CREATIONS

FX Creations ( 1995-2000)

- From scratch to 100 image stores
in 4 years

- No.1 sales of bag and accessories
category for young people in China
and HK

- Listed in HKStock Exchange as the
1st listed accessories brand in 2002
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_ Case Studies

Milton Disinfectant ( 2001-2004 )

— No.1 sales of premium disinfectant
category in mass retail chains in HK

- Signed exclusive distribution with
China Ministry of Health over US$30m

Starilising - MOA Asia Holdings was approached
for IPO

Ligguide o
shérilaation
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MISSHA Cosmetics ( 2006-2007 )

MISSH

- Turnarounded operating deficit

— Turnover from HK$60 million up to
over $100 m

- Mongkok flagship store was No.1 in
global retail sales of 500 stores

- No.1 sales of colour cosmetics retail
category in South China & HK
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Thank you!

Email: business@spoonbrands.com



