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China’s Urban Income Distribution
» Distribution is expected to look very different in 2020

Urban household disposable income, 2010 Household annual disposable income Urban household disposable income, 2020
Househelds (millions) {RMB thousands) {2} Households (millions)

Upper affluent =200

Lower affluent  100-200

Middle class 60-100 LU

Emerging middle 40-60 66

Aspirant 25-40 39

23

Poor <25
Number of Middle and Affluent Class (MAC) households expected to grow ~180% in lo‘zears

PEIRBITERBIBRIES T

FPENEAPEIE S fTER ]

ig—li;ﬂiﬁhl=|=E&Eﬁkﬂﬂﬁ&:zﬁﬁﬁﬁiﬁ.ﬂ%ﬁ“i%ﬂgﬁ“éﬁiﬁﬁlié‘éiﬁi
BiE,

Locations With Significant MAC Populations

b The number of locations with significant MAC populations should
expand dramatically in the next decade

2010e 2020e

» In 2005,
70% of MAC's
were in 70 cities

In 2010e,
70% of MAC's
are in 240 cities

In 2020e,
70% of MAC's
to be in 400 cities
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Urban MAC Population

» Urban MAC populations are growing throughout China

Urban MAC
Urban MAC  population increase Urban MAC
population 2010e 2010-2020e population 2020e
(millions) (millions) (millions)

Beijing(*), Fujian, Guangdon, ; ;
Coastal 2000 angma, Shandont, W g9 103 192
provinces Shanghai(t), Tianjin!*, and Zhejang
Inland Anhul, Chonging?, Hebei, Henan, 7 2
provinces  Hubsi, Hunan, Jangd, and Sham 7 32 96 128

Guangyil?, Guizhou, Neimenggu R
We Sft."'r” (Inner Mongolia)i®), Shaansi, i 16 40 56
ProvinCes  Sichuan, and Yunnan ‘
Northern Heilongjiang, Jilin, e aQ -
provinces  =nd Lisoning i - == 1
Far western Gansu, Ningxia?, Qinghai, e = -
provinces Tibet(2, and Xinjiang'? . 2 6 8

Total 148 267 415

Coast and Inland MAC's expected to grow by almost 200 million in 10 years &_‘_
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1H10 Urban Rural Owvarall
Skoyworth [3:) 14 18 18
Hizsansa (%) 18 17 18
TCL (2] 12 15 13
Changhomng (5 11 13 12
Konka (%) 11 11 11
Haler {3} & 10 7T
Sharp {3%&) 7 3 5
Samsung (%) B 3 5
Somy (3] =1 2 4
LGE (3] =1 2 4
Others (%) B8 7 B8
Total (%) 100 100 100

Sourca: AVE, Morgan Stanley Research
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Sloyworth TCL _ Hisense Changhong Konka

TV (%) 90 a7 91 40 76
AV Products (%) 8 13 0 3 0
Mobile Phona (%) 0 0 0 B 12
Homa Appliances

(%) 0 0 0 19 7
Others (%) 2 1 9 32 4
Total (%) 100 100 100 100 100

Spurce: Company data, Morgan Stanley Ressarch
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Distribution Channels  Skywaorth TCL  Hisense Konka Changhong

Indwidual Electronic

Shops (%) 60 60 25.0 45 65
Large Scala Chaln

Storas (%) 22 33 45.0 25 20
Hyparmarkeat (%) 4 7 30.0 30 15
DomasticExports

Distributors (%) 7 i} 0

Diract/Bulk Sales (%) 7 0 0 0 0
Total (%) 100 100 100 100 100

Source: Company data, Morgan Slanley Ressarch
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2010F BIREIRFEHE

& Fahé IR BigiRE [FES=]24
1 LG 570 475 11.97%
2 = 519 43.25 10.9%
3 BiE 513 42.75 10.77%
4 = 406 33.84 8.52%
5 REL 329 27.42 6.91%
6 Al 325 27.08 6.82%
7 RS 310 25.83 6.51%
8 £ 263 21.92 5.52%
9 FRFUH 239 19.92 5.02%
10 H3Z 222 185 4.66%
11 TCL 180 15 3.78%
12 k=] 93 7.75 1.95%

China LCD TV Market Shares (July 2012 YoY)

Skyworth Maintained No.1 Market Shares

LCD TV (Volume) LCD TV (Revenue)

Brand July July | Change Brand July July

2012 | 2011 | (%Pt 2012 | 2011
1 | Skyworth 17.2% | 17.8% | (0.6%) |1 | Skyworth 17.4% | 16.1% 1.3%
2 |TCL 17.0% | 14.7% | 2.3% |2 |Hisense 16.4% | 16.1% 0.3%
3 | Hisense 169% | 162%| 07% |3 |TCL 148% | 12.6% 2.2%
4 | Konka 12.7% 94% | 3.3%|4 |Konka 10.6% 8.0% 2.6%
5 | Changhong 104% | 11.7% | (1.3%) |5 | Changhong 8.2% 8.8% | (0.6%)
6 | Haier 6.2% 78% | (1.6%) |6 | Sharp 7.0% 84% | (1.4%)
7 | Sharp 34% | 49% | (15%)|7 | Samsung 6.6%| 6.8%| (0.2%)
8 | Samsung 3.2% 36% | (0.4%)|8 | Haier 5.9% 76% | (1.7%)
9 |[Sony 26% | 37%| (1.1%)|9 |Sony 45%| 58%| (1.3%)
10 | Sanyo 1.7% NA NA | 10 | LG 1.7% 3.8% (2.1%)

China 3D LCD TV Market Share in July 2012 (Volume)

Skyworth 29.1%  Hisense 20.1% TCL15.1% Konka 11.3%

Changhong 9.4%
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Growth sustains, given
25% (Urban 20% Rural
13%) LCD TV
penetration rate (120m
units installed) &
increasing affordability

TV Demand
Energy + 55% Replacement e
Saving  +25% 2TV/ household BT

Subsidy +20% New TV (urbanisation/ wedding) | Subsidy j
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