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fHIfF : Mexx: a global brand

... across product lines.

Mexx Owned Products Mexx Licensed Products
Women Shoes
Men Fragrance
Eyes
Youth : Time
Junior / Kids /MiniMexx Jewels
Baby Mexx Bed & Bath
Socks
XX by Mexx Body / Beach
Mexx Sport Mini Mexx Home
Mexx Bags
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Luxury

Upscale

Midscale

Economy

Budget

Hotel Group

standardized

Hon-standardized

SO FITEL

i T ESIPLE

Extended Stay
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Gucci

Sergio Rossi
Bottega Vebeta
Alexander McQueen
Stela McCartney

Balenciaga

Boucheron

70%
78.5%
51%
50%
91%

Gucci Group ownership

Accessories
RTW

Shoes

YSL
Roget&Gallet

Fragrances Oscar de la Renta

Cosmetics

Van Cleef & Arpels
Fendi

Boucheron
Alexander MxQueen

Ermenegildo Zegna

Luxury Timepieces 100%
International

Boucheron

Gucci

Bedat & Co.
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Th#4H 4 (Brand Portfolio)
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